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1919  KODAK   CATALOGUES 

Our  printers  are  grinding  out 
the  1919  Kodak  Catalogues  by  the 
thousands.  An  advance  copy  will 
be  sent  you  in  a  few  days  and  we 
hope  to  distribute  them  in  quanti- 
ties by  about  May  15th,  the  most 
distant  points  going  first. 

They  are  just  as  attractive  as 
ever,  and  the  cover  design,  with 
its  strong  appeal  to  snap  the 
"  kiddies,"  justifies  our  belief  that 
it  is  one  of  the  finest  covers  we 
have  ever  turned  out. 

The  Kodak  Catalogue  is  de- 
signed to  do  its  work  for  you — a 
very  definite  work  which  cannot 
be  done  in  any  other  way. 

Make  them  work  for  you. 


ADVERTISING  TALKS 

The  best  way  to  write  an  adver- 
tisement— no  matter  what  class  or 
kind  of  an  appeal  you  are  mak- 
ing— is  to  write  all  you  have  to 
say,  and  then  get  out  your  blue 
pencil.  Vou  will  find  you  can  cut 
out  a  word  here  and  there,  some- 
times sentences,  and  in  the  boiling- 
down  process    you    can    eliminate 


everything  that  does  not  tend 
toward  a  forceful  appeal. 

But  copy,  as  it  is  called,  is  not 
all  there  is  to  a  successful  adver- 
tisement. Without  attention  \-alue, 
the  most  forceful  advertisement 
will  fall  flat.  So  we  must  try  to 
select  the  style  of  type  and  arrange 
the  display  in  such  a  way  as  to 
attract  the  eye.  Having  done  this 
it  remains  for  the  brief  message, 
with  punch,  to  convey  the  impres- 
sion on  the  reader's  mind. 

These  suggestions  may  help  you 
in  the  preparation  of  any  adver- 
tising matter  you  have  to  get  out 
for  yourself,  but  where  a  general 
appeal  is  all  that  is  required,  the 
sample  advertisements  in  thcTrai/e 
Circular,  which  are  prepared  espe- 
cially for  the  Kodak  dealer,  will  be 
found  effective.  April  always  sig- 
nalizes the  opening  of  the  cam- 
paign for  more  and  better  Kodak 
business.  In  no  way  can  this  be 
more  ad\an tageously  launched 
than  by  using  the  car  cards,  adver- 
tisements and  adxertising  cuts,  all 
of  ivhicJi  tee  furnisJi  free  on  request. 
The  car  card  illustrated  on  page  7 
is  printed  in  four  colors 
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CHANGES  IN  PRICES 

On  March  17th,  the  prices  of 
the  following  were  changed  in 
accordance  with  the  new  list  given 
below: 

TANKS  AND  ACCESSORIES: 

Page  58,  Price  List  (1918) 
Brownie  Kodak  Film  Tank  -     $3.00 

Vest  Pocket  Kodak  Fihn  Tank    -      3.00 

Page  62,  Price  List  (1918) 
Premo  Film  Pack  Tank,  No.  1    -       1.75 

Page  61,  Price  List  (1918) 
Eastman  Plate  Tank,  5x7      .         .       6.00 

Discount,  SSK^c- 

Metal  Insert  for  same    ...         .25 

Discount,  25%. 

APRONS  FOR  FILM  TANKS  AND 

DEVELOPING  MACHINES: 

Page  60,  Price  List  (1918) 


Aprons  for  Kodak  2^-in 

Tank 
Do.,  for  V.  P.  K.  Tank 

8  exposures    .         .  60c 
Do.,  for  3>^-inch  Tank 
Do.,  for  5-inch  Tank 
Do.,  for  7-inch  Tank 
Do.,  for  Brownie  Tank 
Style  "A"   Machine 
Style  "E"   Machine 
Style  "H"   ^Machine 
Style  Brownie  Machine 

Discount,  25%. 
Brownie    Developing  Box  No.  2 

Discount,  33'^%. 
Film  Hangers(for  Cartridge  Film) 

Nos.  1,  2,  3  and  4,  any  size,  each 
Discount,  25%. 

APRONS: 

Page  99,  Price  List  (1918) 
Rubber  No.  1,  40-inch 
Do.,  No.  2,  46-inch 
Do.,  No.  3,  52-inch 
Eastman  Laboratory,  No.  1,40-in 
Do.,  No.  2,  46-inch 
Do.,  No.  3,  52-inch 

Discount,   30%. 

SLEEVE  PROTECTORS: 

Page  100,  Price  List  (1918) 
Eastman  Laboratory  Sleeve  Pro- 
tectors, 14-inch,  per  pair 
Rubber,  14-inch  per  pair 

Discount,  33K%. 


Twelve 

Six 

exposures 

exposiirps 

.'     $  .90 

$  .60 

'.       1.20 

.80 

.       1.80 

1.20 

1.50 

.60 

'.       1.20 

.80 

1.80 

1,20 

.       2.30 

1.55 

.60 

2.00 


.40 


$1.25 
1.35 
1.50 
1.25 
1.35 
1.50 


.75 
.75 


CARRYING  CASES: 

Pages  43,  44,  Price  List  (1918) 
Grain  Leather  Carrying  Case  for 
No.     lA     Autographic    Kodak 
Special        .         .         .         .         . 


PLATE  HOLDER  AND  COMBILA 
TION  CARRYING  CASES: 

Special  Combination  Carrying 
Case  for  No.  3  Autographic 
Kodak  Special  with  combina- 
tion back  attached,  3  plate  liold- 
ers,  ground  glass  and  frame,  and 
1  roll  of  f^lm        ....  $12.00 

Do.,  for  No.  3A  Autographic 
Special  for  3  rolls  of  film  .     15.00 

Black  Sole  Leather  Combination 
Carrying  Case  for  No.  3  Auto- 
graphic Kodak  with  regular 
back,  combination  back,  grountl 
glass  and  frame,  6  double  plato 
holders  and  6  rolls  of  film 

Do.,  for  No.  3A  Autographic 
Kodak   with  combination   back 

rlttrlCllPCl 

Do.,  to  hold  No.  4  F.  P.  K.'  with 

adapter  attached,  4  plate  holders 

and  4  rolls  of  film 
Do.,  to   hold  No.  4A    F.   Kodak 

with  adapter  attached,  4  double 

plate  holders  and  3  rolls  of  film 
Black  Sole  Leather  Case,  to  hold 

No.  3A  Autographic  Kodak  and 

combination  back 
Do.,  to  hold  No.  4  F.  P.  K.  and 

adapter        ..... 
Do.,  to  hold  ground  glass  and  6 

plate     holders    for    No.    4A  F. 

Kodak 

Do.,    to  hold  glass  plate    adapter 

and  6   double  plate   holders  for 

No.  4A  Folding  Kodak 

Discount,  33'3%. 

MISCELLANEOUS 

Page  92,  Price  List  (1918) 

Stereo  Self-Transposing  Printing 

Frame,    for    use    with    No.    2 

Stereo  Brownie  .         .         .     $2.50 

Stereo    Kodak     Self-Transposing 

Printing  Frame  .         .         .       3.00 

Discount,  33>^%. 
Pages  93,  94,  Price  List  (1918) 
Brownie  Safelight  Lamp       .         .       1  50 

Discount,  33 J^  %. 
Wratten  Safelight  Lamp  No.  1     .     10.00 

Do.,  No.  2 7.50 

Discount,  40%. 


11.00 

12.00 

12.00 

15.00 

6.00 

6.00 

6.50 

10.00 
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\V.  &  W.  Safelight,  5x7       .         .     $  .60 

Discount,  33 >^  fr  . 

Page  96,  Price  List  (1918 

Kodak  Print  Roller,  double,  6-in.         .90 

Discount,  33'^%. 

Page  48,  Price  List  (1918) 

Bulls-Eye  Tripod  .         .         .       2.00 

Discount.  40%. 


ALTERING  BACKS  FOR 
SPEED  GRAPHIC  CAMERAS 

The  cost  of  altering  the  backs 
of  Speed  Graphic  Cameras,  to  take 
Graflex  Holders  or  other  Graflex 
attachments,  has  materially  in- 
creased and  we  have  been  obliged 
to  advance  the  price  for  this  work. 

Prices  include  the  focusing  panel, 
but  no  plate  or  film  holder : 
3Xx4X  .        .        •        •        $n.00 

S'AxS'A  .  .       .         11.00 

4      x5  ....  1100 

5x7  ....  12.00 

Discount,  33'i  fh. 


RIVIERA  MOUNTS 

A  change  has  been  made  in  the 
prices  of  the  4x5  and  3}(  x  5/4 
sizes  of  Riviera  Mounts  listed  on 
page  129  of  the  19 IS  Price  List,  as 
follows: 

Riviera  Mounts  :  I'cr  100 

4x5  and  3%  x  S^A,       .         .         $1.80 
Discount,  25%. 


PORTRAIT  FILM  KIT 
IN  10  X  12  SIZE 

We  are  now  prepared  to  supply 
Portrait  Film  Kits  for  View  Plate 
Holders  in  the"  10  x  12  size.  These 
kits  are  listed  on  page  38  of  the 
1918  Price  List. 

Portrait  Film  Kit,  10  x  12,  .         $  .50 

Discount,  33>^%. 


CORRECTIONS 

In  the  pamphlet  "Changes  in 
Method  of  Billing,"  recently  sent 
you,  the  following  corrections 
should  be  made.  The  price  of 
Premoette  Jr.  No.  1,  with  Kodak 
Anastigmat  lens,  should  be  : 
Net  wholesale  price        .         .         .     $9.60 

War- tax 96 

Catalogue  list  price        .         .         .     16  96 

The    following    should    also    be 
added    to    the    listing    of   4  x  5 
Naturalist's  Graflex: 
Do.,  with  B.   &   L.  Telestigmatic   lens. 
Net  wholesale  price      .         .         .  $190.00 

War-tax 19.00 

Catalogue  list  price      .         .         .     304.00 

Under  Eastman  N.  C.  F'ilm  Car- 
tridges, Film  No.  105  : 

T/ie  prices  and  .i  and  6  Exp.  Pan. 
should  appear  in  the  columns 
headed  six  and  tweh'e  exposures. 

Under  Film  No.   10.5 : 

As  film  No.  10.3  is  not  made  in 
two  exposure  lengths  for  regular 
Kodaks,  the  prices  and  2  Exp.  Pan. 
appearing  in  the  two  exposure 
columns  should  be  transferred  to 
the  columns  headed  six-exposures 
and  the  prices  and  4  Exp.  Pan. 
transferred  to  the  columns  for  ten 
exposures  (regular). 


KODALAK  W.P.  THINNER 

If  KodalakW.  P.  is  unnecessar- 
ily exposed  to  the  air,  the  solvents 
evaporate,  leaving  it  too  thick  to 
work  well,  and  to  meet  a  contin- 
gency of  this  kind,  we  are  supply- 
ing Kodalak  W.P.  Tliinner. 
16  ounce  bottle  .  .  .  .  $  .80 
Discount.  33'3  %. 


DISCONTINUED 

1  he     Kastman     Home     Portrait 
Tripod  has  been  discontinued. 


KODAK  TRADE  CIRCULAR. 


Kodak  Research  Laboratory  Enables 

America  to  Compete  with  tBe 

German  Chemical  Industry. 


The  Kodak  Research  Labora- 
tory is  essentially  a  service  insti- 
tution. Its  reason  for  being  is  to 
solve  new  problems  and  develop 
new  ways  of  doing  things.  Until 
recently,  however,  its  activities 
were  confined  mainly  to  the  pho- 
tographic and  closely  allied  indus- 
tries. But  the  war  has  helped 
tremendously  to  broaden  its  scope, 
and  now  it  has  been  equipped  for  a 
venture  which  prominent  industrial 
and  university  chemists  claim,  wmU 
provide  one  of  the  surest  knock- 
out blows  to  the  hold  the  Germans 
formerly  had  on  our  chemical 
industries. 

In  a  word,  the  Eastman  Kodak 
Company  has,  at  a  great  expense, 
launched  a  new  department  in  the 
Research  Laboratory  for  the  man- 
ufacture of  the  rarer  organic  chem- 
icals used  in  research  work,  the 
lack  of  which  had  already  seriously 
hampered  scientific  investigations. 
Thus,  the  Kodak  Research  Labora- 
tory will  make  America  independ- 
ent of  Germany  as  a  source  of 
supply  for  these  chemicals  and 
provide  an  unselfish  service  of 
untold  benefit  to  every  industry 
in  the  land  that  depends  on 
chemical  research  work.  The 
Department  of  Synthetic  Chem- 
istry, as  it  is  called,  is  under  the 
direct  charge  of  Dr.  H.  T.  Clarke, 
well  known  for  his  activities  and 
publications  on  organic  chem- 
istry. 


Before  this  department  was  in- 
augurated, some  chemicals  for 
research  work  were  prepared  by 
universities,  and  a  few  others  were 
available  from  industrial  resources, 
but  no  one  was  able  to  offer  a 
comprehensive  assortment  until 
the  Kodak  Research  Laboratory 
took  hold  of  the  job.  The  big 
reason  for  establishing  the  new  de- 
partment, therefore,  was  to  insure 
the  complete  self-sufficiency  and 
independence  of  this  country  in 
regard  to  these  essential  materials 
and  particularly  to  free  American 
chemical  industries  from  German 
domination. 

With  this  issue  of  the  Trade 
Circular,  we  are  enclosing  our 
price  list  of  Eastman  Organic 
Chemicals.  This  price  list  is  not 
sent  with  the  idea  of  selling  chem- 
icals to  you,  but  to  show  you  in 
what  a  practical  way  we  have 
taken  hold  of  this  matter  of  produc- 
ing for  experimental  chemists  the 
organic  chemicals  they  may  require. 

We  have  no  idea  that  this  busi- 
ness will  prove  directly  profitable, 
or  even  self-supporting.  But  hav- 
ing our  Reseach  Laboratory  equip- 
ment and  resources,  we  believe  it 
to  be  incumbent  upon  us  to  do  our 
share  in  removing  the  handicaps 
that  have  heretofore  prevented 
America  from  making  the  progress 
it  should  have  made  in  the  produc- 
tion of  chemicals,  and  in  a  broad 
way  we  shall  benefit  from  the  gen- 
eral good  which  is  sure  to  accrue. 
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REVISION  IN  PRICES  OF 
CHEMICALS 

The    prices    of     the     foUowint^ 
chemicals  were  revised  March  5th  : 

Page  118.  Price  List  (1918) 
SOLIO  HARDENER  POWDERS 

(Advance  in  Price) 

4  oz.  carton         .         .         .         .         $  .80 

Discount,  25 '/c. 

Page  118,  Price  List  (1918) 
SODIUM  NITRATE 

(Advance  in  Price) 
X  11).  bottle         .         .         .         .         $  .20 
1  lb.  bottle         ....  ,45 

Discount,  33;^%. 

Page  117,  Price  List  (1918) 
SODIUM  CARBONATE 

(Advance  in  Price) 


S.  F. 
lirancli 

$  .36 
1.35 


1  lb.  bottle        .         .         $  .33 
5  lb.  bottle        .         .  1.20 

Discount,  33'3%. 
1  lb.  can   ...  .24 

Discount,  33'3^%. 
Discount  in  case  lots  of  48  1-lb.  cans, 

33' 3  and  10%. 
5  lb.  can    .         .         .  1.05 

25  lb.  can   .         .         .  4.50 

Discount.  33J^%. 


.26 


1.15 
4.85 


100  lb.  wood  drum 


net 
per  lb. 

.10 


net 
per  lb. 
.11 


(Xot  Listed  in  Price  List) 
COPPER  SULPHATE 


1  11).  carton 


Discount,  33'j^. 
AMMONIUM  CARBONATE 


$  .45 


1  lb.  can 
5  lb.  can 


Discount,  33'4fc. 


URANIUM  NITRATE 

1  o;r.  i)Ottle  .... 

Discount,  33yifc. 

AMMONIUM  ALUM 

1  lb.  bottle  .... 

Discount,  33'^%. 


$  .40 
1.75 


.60 


$  .25 


IRON  AND  AMMONIUN  SULPHATE 

(Ferric  Alum) 

1  oz.  bottle  .         .         .         .         $  .18 

1  lb.  bottle  ....  .65 

Discount,  33'3%. 

AMMONIUM  PERSULPHATE 

1  oz.  bottle  .  .  .  .  i:  .20 
X  lb.  bottle         ....  .58 

)4  lb.  bottle         ....  1.00 

1  lb.  bottle         ....  1.90 

Discount,  SS/ifo. 

The  follo7^'ing cliemical prices  icere 
revised  March  21st: 

Page  115,  Price  List  (1918) 
FORMALDEHYDE  40% 

(Advance) 

1  oz.  bottle $  .14 

1  lb.  bottle,  ....  .65 

Discount,  33',%. 

Page  114,  Price  List  (1918) 
ACETIC  ACID  2%%  OR  No.  8  PURE 

( Reduction)  s.  F. 

Branch 

Yz  lb.  bottle,         .         .         $  .15  $  .18 

1  lb.  bottle,         .         ,             .24  .30 

5  lb.  bottle.         .         .             .90  1.20 

Discount,  33 'i%. 

net  net 

per  lb.  per  11). 

100  lb.  bottle,       .         .         $  .07        %  .16 
100  1b.  bottle  80%,       .  .17  .26 

GLACIAL  ACETIC  ACID 

(Reduction) 

1  oz.  bottle,  .         .         $  .13        $  .15 

1  lb.  bottle,  .         .  .60  .66 

5  lb.  bottle,  .  2.25  2.55 

Discount,  33'.,%. 

OXALIC  ACID 

(Reduction) 

1  oz.  bottle $  .14 

'4  lb.  bottle .28 

'i  lb.  bottle,        ....  .45 

1  lb.  bottle .80 

Discount,  33'j%. 

Page  116,  Price  List  (1918) 
MERCURY  BICHLORIDE 

( l\eduction) 
1  oz.  bottle,       .         .         .         .         $  .27 

.83 
1.55 
3.00 


%  lb.  bottle, 
'i  lb.  bottle, 
1  lb.  bottle. 


Discount 


33  K% 
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Page  116,  Price  List  (1918) 

POTASSIUM  FERRICYANIDE 

(Reduction) 

1  oz.  bottle $  .32 

X  lb.  bottle 90 

Yz  lb.  bottle,       ....  1.65 

1  lb.  bottle 3.15 

Discount,  33'^%. 

POTASSIUM  IODIDE 

(Reduction) 

1  oz.  bottle,       .         .         .         .         $  .45 

X  lb.  bottle,       ....  1.55 

%  lb.  bottle,        ....  3.00 

1  lb.  bottle,       ....  5.90 

Discount,  33>^%. 

POTASSIUM  OXALATE 

(Reduction) 

1  lb.  carton.        .         .         .         .         $1.85 

Discount,  33K%. 

POTASSIUM  PERMANGANATE 

(Reduction) 

1  oz.  bottle $  .25 

X  lb.  bottle 68 

y,  lb.  bottle 1.20 

Discount,  33J^%. 

Page  122,  Price  List  (1918) 
PYRO  CRYSTALS  (PERMANENT) 

(Reduction) 

1  oz.  bottle $  .38 

X  lb.  bottle 1.18 

Yz  lb.  bottle 2.22 

1  lb.  bottle,       ....  4.30 

5  1b.  can,  ....         21.25 

Discount,  33>^%. 

Li  100  oz.  lots  or  more  assorted,  40^. 

In  100  lb.  lots  or  more  assorted,  40% 

and  5  %  . 

The  follozving  chonical [trices  i\.'ere 
reduced  March  27th  : 

PARAMIDOPHENOL 
HYDROCHLORIDE 

1  oz.  bottle        .         .         .         .       $     .60 

X  lb.  bottle         ....  2.15 

Yz  lb.  bottle  4.15 

1  lb.  bottle         ....  8.00 

5  lb.  tin 39.50 

Discount,  33^3  %. 

In  10  11).  lots  or  more  assorted, 

33>i  and  10%. 


KODELON 

1  oz.  bottle        .         .         .         .       $     .60 

X  lb.  bottle         ....  2.15 

Y  lb.  bottle         ....  4.15 

1  lb.  bottle         ....  8.00 

5  lb.  tin 39.50 

Discount,  33M:i  . 

In  10  lb.  lots  or  more  assorted, 

33 '(  and  10%. 


3A    FILM,    BOTH    AUTO- 
GRAPHIC AND 
NON-AUTOGRAPHIC 

Kodak  Film  No.  A- 122.  for  the 
3A  size,  has  numbers  on  both  edi^es 
of  the  red  paper,  so  that  the  film 
can  be  used  in  either  an  Auto- 
graphic, or  Non-Autographic  Ko- 
dak. The  numbers  on  the  side  near- 
est to  the  winding  key  (right  side) 
when  the  film  is  in  place,  are  for 
the  old  style  Non-Autographic 
models,  and  the  ones  on  the  left 
side  are  for  Autographic  cameras. 
This  is  necessary  because  the 
windows  are  located  in  different 
places. 

The  hand  on  the  right  side 
pointing  to  the  first  number  is 
lower  down  than  the  one  on  the 
left  and  as  a  result  we  have  had 
stocks  returned  to  us  by  dealers 
who  thought  they  had  Non-Auto- 
graphic film.  As  a  matter  of  fact 
all  film  No.  A-122  may  be  used  in 
either  style  camera. 


DISCONTINUED 

We  have  discontinued  the  sup- 
ply of  2-inch  and  4/4-inch  Re- 
touching Glasses,  listed  on  page 
10.5  of  the  (1918)  Price  List,  also 
the  Eastman  Mask  Cutter  No.  2, 
listed  on  page  111  of  the  1918 
Price  List. 
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0r       Kodak  Story 

of  the  children 


RICHARD  ROi:  6,  CO. 

i:i      IKII'OI)    \\  IM  K. 


Street  Car  Card.   Xo.  741. 

FACTS  ABOUT  THE  Price  List,  were  reduced   in   price 

EXCISE  WAR  TAX  March  16th.  as  followM 

The    Excise    War   Tax    became  BULLS-EYE  TRAYS : 

effecti\-e  the  morning  of  February  31/  x   4'/      -        -        -       -       -      S  15 

25th,    immediately    after    the    bill  2)4  x   7         -       -       -       -        -       .35 

was  signed  by  the  President.  4x5         -----        .17 

On    photographic   goods   which  3%  x   5)4      -       -       -       -       -        .18 

are    taxable    (Cameras,   Roll   Film  /' ^^l         ['.][]        'H 

and  Film  Packs),  the  dealer  is  not  6^2  x   8)4      -       -       -       -       -        .60 

required     to     make     a     return     or  8     x  10         -        .        .        .        .        .80 

report.      The   manufacturer  makes  Dealers'     discount,    40%.       Frum     San 
the  report,  paying  the  taxes,  which  Francisco  Branch,  33 'i%. 

are,  in  turn,  charged  to  the  dealer,  I"  lots  of  100  of  a  size  from  San  Francisco 

And  the  catalogue  list  prices  have  ,     Branch.  50% 

been  advanced  to  include  the  full  ^"  ?'%°\/°°-  °f  ^J.'^e'rom  Rochester. 

r    ,  •        11  1  the  tollowing  NET  prices  will  apply : 

amount  or  the  tax  in  ail  such  cases.  o,/       ..,  ^r-  ■,r 

Hereaiter  there  will  be  no  such  4x5         -       .       .        .       .      s.OO 

thing  as  a  trade  discount  on  cam-  3%  x   5)4      -       -       -       ■       -      9.50 

eras    or    film,    the    new  system  of  ^,^  ■'^   ^,/      "        '       "       '        '    -^-^^^ 

billing    having     superseded     that  g'' x  10         -----    47'oo 
method. 

Items  other  than  Cameras,  Roll  ^ 

Film    and    Film    Packs  should  be         p^^^O  C,  SINGLE  WEIGHT 
wa^af  herelZre        ' '"         '""'       P^PER  AGAIN  SUPPLIED. 
^  We  are  now  prepared  to  supply 

T3ITT  T  c   t^vn    TDAVC  -^^^  ^  { pcHsc)  in  Single  weii^/it  onh\ 

t5ULLb-hYh    IKAYb  ingradesof  soft,  hard  and'hard  X. 

REDUCED  IN   PRICE  The  list  prices  and  discounts  are 

l^uils-F>ye  Composition   Trays  the  same  as  all  single  weight  Azo 

listed    on    page    101    of    the    1918  papers. 
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A  Brownie 

for  the  youngsters  will  keep 
them  out-of-doors  and  out- 
of-mischief.  It  furnishes 
them  good,  clean  fun  and  yon 
will  enjoy  the  pictures. 


(Dealer's  Name  and  Address  Here) 


Single  Column  Cut— J90-1;. 


Double  Column  Cut— 190-A. 
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ADVERTISING   TALKS 

You  may  know  exactly  what  you 
want  to  say  in  your  advertising 
copy,  and  you  may  be  able  to  say 
it  with  the  touch  of  the  master 
hand,  but  there  is  one  thing  that 
should  be  borne  in  mind :  The 
most  vital,  the  most  forceful,  in 
fact  the  fundamental  appeal  in 
advertising  copy,  is  that  which 
creates  a  desire  to  see  the  goods. 

The  right  sort  of  advertising 
copy  can  do  that.  But  you  must 
see  through  the  other  fellow's 
eyes;  you  must  reason  along  the 
lines  that  he  employs;  you  must 
put  yourself  in  his  place,  if  your 
advertising  copy  is  going  to  in- 
fluence him  to  want  to  see  the 
thing  you  have  to  sell.  Good 
copy  can  do  that.  But  it  can  be 
done  more  quickly  and  m  o  r e 
effectively  if  that  same  copy  is 
coupled  to  a  good  cut. 

The  cut  visualizes  the  message 
conveyed  by  the  copy. 

Kodak  achertising  cuts  are  free 
for  the  asking,  (iet  your  share  of 
this  free  service.  Use  the  car  cards 
that    are  designed  and   imprinted 


for  your  particular  use.  This  ser- 
vice is  worth  paying  for.  but  it's 
free. 

CATALOGUES    AND 
SUMMER  BOOKLETS 

An  advance  copy  of  the  1919 
Kodak  Catalogue  is  being  mailed 
to  you  at  this  writing.  The  Premo 
and  Graflex  sample  copies  will  be 
mailed  in  a  few  days.  \'ery  soon 
afterward  all  these  catalogues  will 
be  sent  to  you  in  quantities.  We 
try  to  distribute  them  so  that  all 
dealers  will  receive  them  about 
the  same  time,  the  most  distant 
points  going  first.  The  covers  are 
printed  in  four  colors,  and  it  seems 
to  us,  at  least,  they  are  unusually 
attractive. 

How  ma7iy  Summer  Booklets  / 
The  Kodak,  Premo  and  (jraflex 
Summer  Booklets  arc  under  way 
and  we  would  like  to  ha\e  your 
orders  for  them  now  so  that  the 
matter  of  imprinting  can  have  our 
attention.  How  many  of  each 
shall  we  send  you  r  We  need  this 
information  now. 
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KEEPING  YOUR  STOCK  OF 
SENSITIZED    GOODS 

For  years  back  we  have  made  an 
allowance  of  50%  of  the  list  prices 
on  Film,  Film  Packs  and  paper 
which  had  grown  too  old  on  deal- 
ers' shelves  to  deliver  safely  to 
customers,  provided  the  freight,  or 
expressage  was  paid  to  the  factory 
of  manufacture,  and  the  quantity, 
in  our  judgement, wasnot  excessive. 
This  good  will  allowance  was 
made  in  order  that  we,  too,  might 
share  in  part,  the  loss  of  the  dealer 
for  odds  and  ends,  or  slow  selling 
film  on  which  there  was  not  a  big 
demand,  and  also  to  protect  the 
customer  from  receiving  film  de- 
teriorated through  age.  This  offer 
was  made  at  a  time  when  film  car- 
ried a  dating  of  about  six  months 
and  paper  about  three  months. 

As  our  methods  of  manufactur- 
ing were  improved,  we  were  able 
to  extend  the  dates  of  expiration 
with  perfect  safety  until  they  car- 
ried a  dating  of  from  nine  to  twelve 
months,  or  longer.  Yet  we  con- 
tinued to  make  the  allowance  of 
50%  on  old  goods  unless  there  was 
evidence  of  reckless  over-ordering. 
During  the  past  year,  when  sup- 
ply and  demand  were  both  prob- 
lems requiring  careful  thought  and 
careful  ordering,  many  dealers 
over-stocked,  with  the  result  that 
our  factories  had  to  work  night  and 
day  to  keep  the  dealer,  who  had 
felt  his  way,  supplied  sufificiently 
to  meet  his  normal  demand. 

We  are  glad  to  meet  the  dealer 
more  than  half  way  in  this  matter, 
as  we  have  been  doing  in  the  past. 
But  it  seems  only  just,  when  we 
do  this,  that  the  dealer  should 
live  up  to  his  part  of  the  bargain, 
and  should  expect  only  what  is 
fair  under  the  existing  circum- 
stances. 


When  a  dealer  buys  film  every 
week,  or  even  every  month,  there 
is  no  reason  for  stock  becoming 
too  old  and  this  is  especially  so 
with  the  popular  sizes,  such  as 
Vest  Pocket,  Nos.  2  and  2x\ 
l^rownic    and  3A   films. 


GRAFLEX  ILLUMINATOR 

We  are  prepared  to  supply  the 
Graflex  Illuminator  for  use  with  the 
8x  10  Graflex  PLnlarging  Camera. 
The  equipment  includes  lamp  hous- 
ing reflector,  flashed  opal  diffusing 
glass,  adapter  frame  to  fit  front  of 
Graflex  tLnlarging  Camera,  A"y.(" 
negative  carrierwith  spring  fingers, 
six  feet  of  electric  cord  with  switch 
and  socket,  but  not  the  electric 
lamp. 

The  Graflex  Illuminator  is  an 
accessory  for  the  Graflex  PLnlarg- 
ing  Camera  and  should  be  carried  in 
stock  with   the  Enlarging  Camera. 

Graflex  Illuminator,  complete,  less 

lamp  ------     $7.00 

Discovint,  33>^  % . 


EXTRA  CARRYING  CASES 

We  are  in  a  position  to  supply 
extra  carrying  cases,  if  desired, 
for  the  Y .  (&  S.  Commercial  and 
Banquet  Cameras.  These  cases 
are  made  of  leatherette  and  are 
very  durable. 

F.  &  S.  COMMERCIAL  CAMERA 
CARRYING  CASES: 


8  X  10 
11  X  14 


$10.00 
15.00 


F.  •&  S.  BANQUET  CAMERA 
CARRYING  CASES: 


7  X  17 
12  X  20 


Discount  25% 


$  8.00 
11.00 
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THE  OPTIPOD 

The  new  Optipod,  which  will  be 
announced  in  the  1919  Kodak 
Catalogue,  is  a  combined  tripod 
head  and  clamp.  It  is  small  and 
light,  slipping  readily  into  the 
pocket,  and  may  be  used  effectively 
as  a  tripod  when  clamped  to  a 
chair,  table,  automobile,  motor- 
cycle, or  any  substantial  object. 

The  Optipod  has  a  ball  and 
socket  joint,  permitting  the  cam- 
era to  be  tilted  to  any  desired 
angle. 

Used  as.  a  tripod  heatl  in  con- 
nection with  a  tripod,  this  feature 
is  especially  desirable  when  photo- 
graphing objects  at  close  range, 
and  when  it  is  impossible  to  place 
a  tripod  alone  in  the  desired  posi- 
tion. 

The  Optipod  combines  all  the 
features    of    the   Universal    Clamp 


and  Universal  Tripod  Mead,  and 
therefore  the  latter  will  not  be 
supplied  in  the  future. 

You  will  have  calls  for  the 
Optipod,  or  a  simple  suggestion 
will  sell  it,  and  will  need  a  supply 
on  hand. 


Optipod 


$1.00 


Discount,  33>i%. 


4^  xQy2   EASTMAN  FILM 
DEVELOPING  HANGERS 

We  have  added  to  the  list  of 
Eastman  Film  Developing  Hang- 
ers, the  4/4^x6^  inch  size,  for  use 
with  F^astman  Portrait  Films. 

Eastman  Film  Developing    Hanger,  For 

Eastman  Portrait  Films : 

4^  X  6>^     -         -         -         -         -         $   .40 

Discount,  33K%. 

Eastman  Film    Loading    Fixture   No.  2  : 

4Xx6K     -         -         -         -         -         $1.25 
Discount,  Sd'Afo. 


POTASSIUM  METABISULPHITE 
BACK  ON  THE  MARKET. 


1  ounce  bottle,  . 
^  pound  bottle, 
14  pound  bottle, 
1    pound  bottle. 

Discount 


33>^%. 


$  .20 

.60 

1.10 

2.10 


PYRO  CRYSTALS  (PERMANENT). 
Reduction  in  Price. 


IVCUUCIIUII      Ml     1    1IV.C. 

1  ounce  bottle, 

$     .35 

X  pound  bottle. 

1.07 

'/2  pound  bottle, 

2.02 

1    pound  l)ottle. 

3  90 

5    pound  can,    .... 

19.25 

Discount,  33 '4%. 

In  lots  of  100  ounces  or  more, 

assorted. 

40%. 

In  lots  of  100  pounds  or  more. 

assorted. 

40  and  5%. 
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AERO    CAMERAS 

When  America  entered  the  war 
two  years  ago,  little  was  known  of 
cameras  for  aerial  use  from  high 
altitudes  beyond  that  brought  out 
under  the  stress  of  necessity  by 
our  Allies.  Our  plant,  with  its 
great  facilities  and  our  mechanical 
and  optical  staff,  was  immediately 
put  at  the  disposal  of  the  govern- 
ment. And  through  this  co-oper- 
ation with  the  governmental 
agencies,  aerial  photography  was 
brought  to  a  point  where  it  over- 
came, to  an  almost  unbelie\'able 
extent,  the  difficulties  of  photo- 
graphing through  haze  and  smoke 
and  overcoming  the  trickery  of 
camouflage. 

In  a  little  booklet,  "Aero  Cam- 
eras," we  give  a  brief  description 
of  the  four  models  listed  below 
which,  without  doubt,  will  prove 
their  value  in  peace  times  as  they 
have  in  war. 

Aerial  photography  opens  an 
entirely  new  field — that  of  map- 
ping photographically.  This  ap- 
plies to  uncharted  regions,  coast 
lines,  deserts,  swamps,  mountain- 
ous areas,  and  densely  forested 
tracts.  Another  interesting  field 
is  the  mapping  of  small  commercial 
developments  for  real  estate  pro- 
jects, or  proposed  industrial  sites 
through  the  means  of  aerial  photo- 
graphy, saving  much  valuable  time 
and  insuring  accuracy.  Then  there 
is  the  making  of  oblique  photo- 
graphs of  industrial  plants  and 
institutions  for  advertising  pur- 
poses. Nearly  every  large  adver- 
tiser desires  to  show  a  general  view 
of  the  plant  and  here  alone  is  a 
large  field  awaiting  the  aerial 
photographer. 

If  you  are  interested  in  seeing 
the  booklet,  "  Aero  Cameras,"  we 
will  send  it  on  request.    The  prices 


of  the  four  models  referred  to,  are 
as  follows  : 

HAND  HELD  AERO  CAMERA: 

Model  A-1,  4x5.  including  one  Graflex 

Plate    Holder  and  fitted  with    10-incli 

/.4.5  Hawk-Eye  Aerial  Lens. 

Net  Wholesale     -         -         -         -  $215.62 

War  Tax      -         -         -         -         -       2L56 

Catalogue    List   (Including  War 

Tax)  -        -        .        -        .     345.00 

Magazine  Plate  Holder  for  Model 

A-1,  4x  5  -        -        -        -       16.00 

Dealers'  discount,  SS'j'^f . 

Model   B-1,    4x5   Aero    Film     Camera 

fitted    with    10-inch    /.4.5    Hawk-Eye 

Aerial  Lens. 

Net  Wholesale     -         -         -         -  $237.50 

War  Tax       -----       23.75 

Catalogue    List  (Including    War 

Tax)  -----     380.00 

No.  60  Aero  Film,  12  Exposures,  4x5 
Net  Wholesale  per  100  rolls  -  $60.75 
War  Tax  per  100  rolls  -         -         3.04 

Catalogue  List  per  roll(  Including 

War  Tax)  _        -        -        -  .93 

Model  C-2,  4x5  Aerial  Camera,  includ- 
ing  two  C-2  Magazine  Plate  Holders 
for  24  Plates,  fitted  with  10-inch  fA.S 
Hawk-Eve  Aerial  Lens. 
Net  Wholesale     -         -         -         -$331.25 
War  Tax      -----      33.13 
Catalogue    List  (Including    War 

Tax)  -----     530.00 

Extra  C-2,  Magazine  Plate  Hol- 
ders, 4x5-        -        -         -      26.00 
Dealers'  discount,  33' ^'/c. 

Model  K-1,  18x24  Cm.  Automatic  Aero 
Film    Camera,    not    including     Wind 
Motor  but  fitted  with  20-inch  f.6  Hawk- 
Eye  .\erial  Lens. 
Net  Wholesale     -         -         -         -  $609.37 
War  Tax      -----       60.94 
Catalogue    List  (Including    War 

Tax)  -----     975.00 

Wind  Motor  with    venturi    tube. 

flexible  cable  and  hose      -         -       50.00 
Discount,  33'4fc. 

No.  75  Film,  9>4''x  75%  sufficient  for  100 

exposures,  18  x  24  cm. 
Net  Wholesale     -         -         -         -     $20.25 
War  Tax      -         -         -         -         -         1.01 
Catalogue    List  (Including    War 

Tax)  -----       31.00 

Filter  Holder        -        -        -        -        6.00 
Discount.  335^^. 
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CHEMICALS 

On  April  9th,  we  reduced  the 
prices  of  Hydrochinon  'page  122. 
1918  Price  List)  and  Potassium 
Bromide  Granular  (page  IK),  1918 
Price  List)  as  follows: 

HYDROCHINON  :  (Reduction  in  Price) 

1  oz.  bottle  -        -        -        -        -  $  .36 

%  lb.  bottle  -----  1.18 

Yz  lb.  bottle  -----  2.25 

1    lb.  bottle  -----  4.37 

1  oz.  can .32 

Va,  lb.  can  -----  1.13 

%.  lb.  can  -----  2.18 

1  lb.  can  -         -         -         .         -  4.25 

5  lb.  tin  -----  21.00 

25  lb.  can  -         -         -         -         -  104.25 
Discount,  40%. 

POTASSIUM  BROMIDE  GRANULAR  : 

(Reduction  in  Price) 

1  oz.  can         -         -         -         -         -  $  .12 

K  lb.  can        -        -        -        -        -  .30 

V2  lb.  can        -----  .50 

1  lb.  can          -----  .90 

5  lb.  tin           -----  4  30 
Discount,  SSy^fc. 

The  following  new  chemicals,  not 
listed  in  last  year's  Price  List,  are 
now  a\"ailable  : 

POTASSIUM  BROMIDE   CRYSTALS: 

1  oz.  bottle     -         -         -         -         -  $  .14 

%  lb.  bottle   -----  .34 

'A  lb.  bottle   -----  .55 

1  lb.  bottle     -----  1.00 
Discount,  33'j%. 

AMMONIUM  CITRATE: 

1  oz.  bottle     -         -         -         -         -     $  .38 

lib,  buttle      -----       3.75 

Discount.  33 '-3%. 

ELON 

In  the  -March  Kodak  Trade  Cir- 
cular we  said  that  we  would  soon 
be  able  to  supply  P^lon  in  larger 
quantities.  We  are  now  in  a  posi- 
tion to  do  that.'  since  our  manu- 
facturing capacity  has  enabled  us 
to  increase  our  output  until  the 
shortage  has  been  taken  care  of. 


Elon  is  tvastman  made  and  lOast- 
man  tested,  and  is  again  available 
in  quantities.  In  addition  to  fur- 
nishing it  in  one  ounce  and  four 
ounce  bottles,  as  announced  in 
.March,  we  are  now  in  a  position 
to  offer  it  in  half  poimd  and  one 
pound  bottles. 


.OX. 

'2  lb.  bottle 

$12  65 

1  lb. 

25. CO 

Discount,  33^%. 

BROWNIE   TRIPOD 
ADAPTER 

The  illustration  shows  the  new 
l)rownie  Tripod  Adapter  in  use 
with  the  No.  O  Rrownie.  It  per- 
mits the  use  of  a  tripod  in  either 
the  vertical  or  horizontal  position 
with  the  Xos.  O,  2  and  2A  Box 
Brownies  which  are  not  eciuipped 
with  tripod  sockets. 

This  is  illustrated  in  the  new 
catalogue  and  should  be  stockerl 
at  once,  as  a  big  demand  is  antici- 
pated. 

Rrownie  Tripod  Adapter,  one  size 
only,  each    -----     $.25 
Discount,  33'j%. 
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AN  INTERESTING    LETTER 
FROM  SOUTH  AFRICA 

This  letter  from  Johannesburg. 
South  Africa,  carries  with  it  the 
same  convictions  that  are  evident 
in  thousands  of  similar  letters  which 
come  to  us  from  those  who  read 
Kodakery  and  appreciate  the  value 
of  this  little  magazine.  If  you 
would  think  of  Kodakery  as  a  cata- 
logue going  to  your  customers 
every  month,  you  would  insist 
that  your  clerks  get  the  name  on 
the  dotted  line.  But  Kodakery  is 
many  times  more  forceful  than  a 
catalogue,  since  it  outlines  in  help- 
ful articles  how  the  various  access- 
ories   are  used  to  advantage. 

The  letter  follows  : 

Gentlemen: — 

I  understood  that  my  subscription  to 
Kodakery  did  not  expire  till  July,  1919. 
yet  none  of  the  copies  of  the  magazine  for 
1918  have  reached  me. 

For  many  months,  as  copy  after  copy 
failed  to  come,  I  attributed  the  want  to 
the  withdrawal  of  mail  boats  for  the 
transport  of  American  soldiers  to  Europe, 
and  to  the  long  interval  of  months  be- 
tween such  ships  as  did  bring  mails,  and 
so  did  not  wish  to  complain  selfishly. 
But  when  the  closing  months  of  the  year, 
with  their  improving  condition,  drew 
near,  and  still  no  magazine  came,  I  made 
enquiry  of  the  Post  Oftice  here,  but  was 
told  that  no  trace  could  be  found  of  the 
missing  packets. 

I  do  not  wish  to  lose  anj'  of  the  copies, 
and  shall  take  it  as  very  obliging  if  you 
will  kindly  send  me  the  numbers  from 
January  to  December,  1918,  and  also  the 
following,  which  were  not  delivered — 
perhaps  through  loss  of  mails  by  sinkings 
at  sea  : 
*  if  *  *  ***it 

The  little  books  are  so  interesting  and 
helpful  that  they  are  worth  much  more 
than  the  mere  pittance  you  charge  for 
them. 

Yours  faithfully, 

(Signed)  W.  A.  Rowan. 


Make  every  camera  sale  count 
as  a  new  Kodakery  subscriber  and 
encourage  the  renewal  of  subscrip- 
tions. 


VEST   POCKET   CABLE 
RELEASE     ATTACHMENT 

The  Cable  Release  Attachment 
for  the  Vest  Pocket  Kodak  is  an- 
nounced in  the  1919  Kodak  Cata- 
logue. It  is  a  simple  device  which 
may  be  attached  in  an  instant  with 
the  aid  of  a  screw  driver.  The 
attachment  remains  on  the  kodak, 
if  desired,  but  it  is  advisable  to 
unscrew  the  release,  when  closing 
the  kodak.  By  means  of  this  at- 
tachment, the  Kodak  Self  Timer 
may  be  used  with  the  Vest  Pocket 
Kodak. 

Vest  Pocket  Cable  Release  Attach- 
ment    ------     $.50 

Discount,  33'3%. 
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Kodak 
as  you  go 

RICHARD  ROE  &  CO. 

1201   TRIPOD  AVENUE. 


Street  Car  Sign  No.  742. 


GIVE  THEM  THE  FACTS 

If  your  customers  know  about 
the  advantages  of  Eastman  Portrait 
Film,  they  will  become  consistent 
film  users. 

If,  when  making  a  home  sitting, 
the\-  find  that  all  the  plates  they 
could  conveniently  carry  were 
only  half  as  many  as  they  needed, 
they  ought  to  know  about  the  light- 
ness of  Portrait  P'ilm. 

If  they  have  encountered  hala- 
tion, as  every  photographer  does; 
if  halation  has  ruined  a  plate 
result,  they  should  know  about 
Portrait  P'ilm. 

If  they  have  ever  experienced 
the  disappointment,  the  irreparable 
loss  of  a  broken  plate,  they  should 
think  of  Portrait  ¥\\\\\. 

If  they  have  ever  tried  to  store 
away  heavy  plates  in  a  limited 
space, and  someone  told  them  that 
a  thousand  film  negatives  could  be 
put  in  the  space  required  for  a 
hundred  glass  plates,  they  would 
appreciate  the  convenience  of 
Portrait  Film. 


Film  negatixes  are  not  only  light 
in  weight  and  unbreakable,  but 
they  are  easiest  to  retouch,  free 
from  halation  and  have  better 
quality.  And  it  is  a  significant 
fact  that  the  shipping  weight  of  20 
dozen  5x7  glass  dry  plates, 
packed  in  a  wood  case,  is  60  lbs., 
while  the  shipping  weight  of  2n 
dozen  5x7  Fiastman  Portrait  P'ilms, 
packed  in  a  fibre  case,  is  l.S'j  lbs. 
The  difference,  in  favor  of  the 
films,  is  46^  lbs.,  which  would 
represent  the  weight  of  an  addi- 
tional shipment  of  68  dozen  Por- 
trait Films  in  the  5x7  size. 

Keep  the  advantages  of  P2ast- 
man  Portrait  h'ilm  before  your 
customers. 


AZO  B,  (Hard)  DOUBLE 
WEIGHT  BACK  AGAIN 

W'c  are  now  prepared  to  supply 
Azo  B,  (Hard)  Double  Weight 
Paper.  The  list  prices  and  dis- 
count are  the  same  as  all  other 
tiouble-weight  Azo  Papers. 
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KODAK 

Your  films  will  make  fast  the 
impressions  of  their  play-days 
that  are  otherwise  so  soon  for- 
gotten. 


(Dkaler's  Na.mk  and  Address  Here) 


Double  Column  Cut  Xo.  171-A. 
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AUTOGRAPHIC,  OR  N.  C.  FILM 


As  the  summer  season  approaches 
it  is  again  evident  from  dealer 
orders  for  film,  that  many  of  the 
millions  of  users  of  Xon-Auto- 
graphic  Kodaks  and  Brownies  are 
using  Autographic,  instead  of  X.  C, 
film  in  their  cameras. 

All  during  the  war,  the  demand 
for  Autographic  film  increased  to 
such  an  extent  that  it  taxed  our 
enormous  manufacturing  facilities 
to  the  limit.  It  was  impossible  to 
get  Autographic  film  spooling 
machinery  then  and  it  has  been 
impossible  to  get  it  since  in  suffi- 
cient quantities  to  keep  ahead  of 
the  film  orders.  This  excessive 
demand  for  Autographic  film  is  not 
only  due  to  the  increasing  popu- 
larity of  the  Autographic  feature, 
but  to  the  fact  that  non-autographic 
camera  users  are  either  asking  for 
Autographic  film,  or  are  getting  it 
when  they  ask  for,/?////. 

If  this  condition  is  allowed  to 
exist,  there  is  again  danger  of  a 
shortage  of  Autographic  film  this 
summer  and  it  is  imperative  that 
discretion  be  used  in  ordering  and 


selling  it.  But  this  danger  can  be 
entirely  and  easily  averted,  by 
your  co-operation,  and  that  of 
your  clerks,  through  your  cus- 
tomers. 

This  is  important  to  you  and 
your  customers  as  well  as  to  us. 

The  Autographic  feature  in  the 
film  is  of  no  use  to  the  man  who 
hasn't  an  Autographic  camera. 
Sell  him  the  old  style  X.  C.  film 
and  help  to  conserve  the  supply  of 
Autographic  film,  for  those  who 
want  it  and  can  use  it. 

Yon  can  help  the  situation  in  this 
ivay : 

Cut  down  on  your  orders  for 
Autographic  film  and  make  an 
equivalent  increase  in  your  orders 
for  Kodak  X.  C.  film. 

Instruct  your  clerks  to  ask  every 
customer  buying  film:  Do  you  use 
an  Autographic  camera?  If  he  says 
no,  supply  him  with  X.C.  film. 

If  you  will  make  this  the  rule  of 
your  store  for  the  next  few  weeks, 
there  will  be  no  shortage  of  Auto- 
graphic film.  You  can  prevent  an 
emljarrassing  situation. 
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INDIVIDUALITY  IN 
ADVERTISING 


People  recot:[nize  each  other 
across  the  street,  more  by  manner- 
isms than  by  clear  vision.  It  may 
be  the  way  you  walk,  the  clothes 
you  wear,  or  the  way  you  wear 
them.      This  is  indi\iduality. 

Stores  have  individuality  just  as 
persons.  The  people  who  walk 
by  your  store  come  to  recognize  it 
as  apart  from  other  stores,  by  in- 
dividual characteristics. 

It  may  be  the  color  of  the  store 
front.  It  may  be  the  K-O-D-A-K 
letters  on  the  window.  It  may  be 
the  trick  of  making  distincti\'e 
window  displays.  It  may  be  a 
uniformity  in  color  harmony.  It 
may  be  the  display  of  Kodak  win- 
dow cards  or  enlargements.  And 
again  it  may  be  the  simple  touch 
of  individuality. 

Perhaps,  if  you  were  to  ask  a 
dozen  people  whether  your  store 
has  characteristics  that  have  im- 
pressed themselves  on  their  minds, 
they  would  not  be  able  to  tell  you 
of  any.  Nevertheless,  people  do 
gain  impressions  subconsciously 
and  these  impressions  are  favor- 
able, or  unfavorable,  just  as  they 
strike  the  individual. 

If  your  store  is  individual,  and 
you  have  striven  to  make  it  so — 
and  no  first-class  merchant  loses 
an  opportunity  to  make  his  store 
stand  out  of  the  crowd — you  can 
successfully  express  this  same  in- 
dividuality in  your  advertisements 
and  in  your  letter  heads. 

In  order  to  attain  the  distinctive, 
do    not    employ     freak    methods. 


Type  may  suggest  almost  anything 
you  want  it  to  express,  not  merely 
by  the  words  it  spells,  but  by  the 
appearance  of  the  type  itself : 

Strength 

femininity 
Severity 

A    N    T    I    (^  U    I    T    Y 

common  sense 

CHEAPNESS 

Your  ad\ertisements  may  at- 
tract, or  repel,  or  inspire  confi- 
dence. If  we  are  going  to  adver- 
tise pile  drivers,  we  should  not 
use  a  thin,  anemic  type,  but  some 
heavy  type  for  a  display  line,  de- 
noting strength. 

If  we  are  to  advertise  jewelry,  or 
some  article  of  dignity,  we  would 
not  use  heavy  gothic  type,  but  a 
type  that  expresses  dignity,  or 
refinement. 

There  is  not  more  than  one 
printer  in  a  hundred  who  will  give 
the  thought  he  should  to  the  pro- 
per selection  of  type,  and  yet  that 
is  their  business.  And  the  reason 
we  are  giving  you  these  sugges- 
tions, is  to  enable  you  to  raise 
the  standard   of  your  advertising. 
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MAKE  EVERY  CAMERA 
SALE  COUNT 

K\'ery  mail  brings  appreciative 
letters  from  Kodak  enthusiasts, 
telling  of  the  help  Kodakery  has 
been  to  them  in  raising  the  stand- 
ard of  picture  results. 

Kodakery  not  only  renders  a 
great  service  to  the  camera  user, 
but  to  the  dealer  as  well.  It  tells, 
in  interesting  articles,  how  the  dif- 
ferent accessories  may  be  used  to 
advantage,  and  this  creates  the 
desire  to  buy  them. 

Your  store  is  the  objective. 

The  better  the  results,  the  more 
supplies  an  amateur  will  use.  Here 
is  an  average  letter  that  tells  the 
story  of  Kodakery  s  worth  to  you 
and  to  us,  better  than  we  can  tell 
it  ourselves  : 

Gentlemen  :  — 

Yonr  magazine  has  been  a  source  of 
much  useful  information,  especially  in  the 
saving  of  films.  As  I  have  three  Kodaks, 
you  can  see  that  there  would  be  a  lot  of 
spoiled  negatives  if  it  were  not  for  the 
fact  that  I  am  able  to  correct  most  of  the 
faults  of  the  amateur  photographer  by 
following  the  help  which  you  have  given 
me  through  the  pages  of  kodakery. 

I  consider  it  worth  many  times  the 
price  of  subscription,  and  besides  I  have 
kept  all  the  copies  and  have  them  in  book 
form,  which  makes  a  very  interesting  and 
helpful  volume  to  refer  to. 

Here's  another  enthusiast  who  is 
so  delighted  with  the  magazine, 
that  he  wants  to  renew.  There  are 
thousands  of  others,  too  : 

Cientlemen  : — 

I  sure  do  get  some  valuable  dope  out 
of  Kodakery,  and  so  am  asking  if  I  can 
get  this  book  after  my  free  subscription 
ends.  Please  state  price  for  year's  sub- 
scription. 

Isn't  there  a  big  message  in 
these  two  letters?  If  you  could  sit 
down  and  figiu'e  the  actual  loss   in 


dollars  and  cents,  to  your  business, 
for  e\-ery  name  that  failed  to  get 
on  the  clotted  line  for  a  Kodakery 
subscription,  you  would  have 
everybody  in  your  store"boosting" 
for  this  little  magazine. 


UNUSUAL    DEMAND 
FOR  ALBUMS 

All  indications  point  to  an  un- 
usually heavy  demand  for  Albums 
this  summer.  Most  of  the  boys  of 
the  A.  E.  F.  who  are  returning, 
have  pictures  which  are  highly 
prized  as  souvenirs,  and  they  are 
going  to  need  albums  to  keep  the 
prints  neat  and  clean.  And  the 
folks  at  home,  too,  have  their 
collection  of  pictures.  Highly 
prized !  Of  course  they  are,  they 
were  made  for  the  boys  when  they 
were  on  the  other  side. 

Make  a  special  effort  to  get 
your  share  of  the  Album  business 
that  is  sure  to  be  big  this  season. 
And  keep  well  stocked — ready  for 
any  demand.  The  Kodak  line  is 
complete  in  every  detail. 


ADVANCE  IN  PRICES 

The  Eastman  Revolving  Print 
Trimmer,  listed  on  page  lUS,  and 
Kodak  Dry  Mounting  Presses, 
listed  on  page  98  of  the  P)1S  Price 
List,  were  adxanced  June  4th,  as 
follows  : 

Eastman  Revolving  Print  Trimmer  $1  00 

Extra  Post  and  Wheel  ...        .25 

Discount  40%. 

Quantity  discount  discontinued. 

Kodak  Dry  Mounting  Presses 

5x7,  gas  heated  .         .         .25.00 

11  X  14,   "       "  ...     70.00 

11  X  14,  electric  heated,   including 

electric  tacking  iron         .         .    85.00 
Discount  33>^% 
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RICHARD  ROE  &  CO. 

1201   Tripod   Ave. 


Street  Car  Sign  No.  743 


SEND  IN  THEIR  NAMES 

The  difference  between  one  man  and 
another  is  not  mere  ability  — it  is  energy. 

— Arnold 

If  your  salesmen  and  clerks  have 
the  desire  to  be  better  salesmen  ; 
if  they  want  to  make  the  business 
that  they  are  in  more  profitable  by 
gaining  a  better  knowledge  of  it, 
they  should  read  TJie  Kodak 
Salesmati. 

Volumes  have  been  written  on 
success  and  how  to  obtain  it, but  the 
story  always  comes  back  to  funda- 
mentals— the  desire,  the  energy  to 
try  to  know  the  things  we  are  paid 
to  know.  And  if  a  clerk  wants  to 
make  good,  he  has  to  do  something 
more  than  hand  goods  over  the 
counter.  He  should  specialize  on 
the  goods  he  is  selling. 

The  Kodak  Salesman  is  published 
for  the  special  benefit  of  the  clerks 
who  are  handling  Kodak  goods. 
It  has  no  other  object  then  to  help 
them  do  their  work  better  and 
more  thoroughly.  If  your  clerks 
are  not  getting  the  Salesman,  send 
in  their  names  and  addresses,  and 
we'll  gladly  send  it  to  them. 


CABLE    RELEASES 
ADVANCE   IN    PRICE 

The  price  of  Cable  Releases,  listed 

on  page  97  of  the  1918  Price  List, 

was  advanced  May  20th,  as  follows: 

Nos.  1  to  16  inclusive      .         .         .     $.35 

Discount,  33>:^%. 


CHANGE  OF  NAME 

The  Vest  Pocket  Cable  Release 
Attachment, announced  in  the  May 
Kodak  Trade  Circular,  will  be 
known  as  No.  20  Cable  Release 
(for  Vest  Pocket  Kodaks). 


DISCONTINUED 

The  F.  &  S.  Aristo  Lamp  Jacket 
will  not  be  supplied  in  the  future. 


KRESKO  SECONDS 

We  are  in  the  position  to  furnish 
Kresko  seconds  in   the  5x7  size, 
as  follows  : 
Kresko  Seconds  Per  Gross 

5x7 $1.40 

Discount  25% 
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For  the  Bride 

The  gift  that  provides 
the  means  for  teUing  the 
picture  story  of  that  day— 

a  Kodak 


(Dealer's  Name  and  Address  Here) 
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REDUCTION  IN  PRICE 
OF  HYDROCHINON 

The  price  of  Hydrochinon,  listed 
on  page  122  of  the  1918  Price  List, 
was  reduced  again  May  27th.  as 
follows: 


HYDROCHINON: 

1  oz.  bottle  . 

.  $     .34 

%  lb.       •• 
%   "         " 
1  " 

.  1.09 
.  2  07 
.       4  02 

1  oz.    can 

.30 

X  lb.       " 
1  " 

.  1.04 
.-  2  GO 
.       3  90 

5  " 

.     19.25 

25  " 

.     95.50 

I 

)isco 

unt, 

40  fc. 

EASTMAN  FOUR-IN-ONE 

GROUPERS   ADVANCED 

Eastman  Four-in-One  Groupers, 
listed  on  page  106  of  the  1918 
Price  List,  were  advanced  in  price 
May  19th,  as  follows  : 
Per  set  of  4  .  .  .  .  $15.00 
Discount,  33>^%. 


EASTMAN  POSITIVE  FILM 
IN  ROLLS 

We  are  now  prepared  to  supply 
P2astman  Positive  Film,  listed  on 
page  57  of  the  1918  Price  List,  in 
rolls.  The  price  is  .S.  45  per  square 
foot  and  the  discount  30  and  5%. 


ERROR  IN  DISCOUNT 

In  the  April  Kodak  Trade  Circu- 
lar, page  7.  we  gave  the  discount 
on  Bull's-Eye  Trays,  in  lots  of  100 
of  a  size,  from  San  Francisco 
Branch,  as  50%.  This  discount 
should  be  4()%.  Please  make  the 
change. 


SUGGEST  THEM 

There  is  nothing  ciuite  as  con- 
venient for  carrying  the  Vest 
Pocket  Kodak,  or  No.  1  Junior,  on 
a  vacation  jaunt  with  rod  or  gun, 
or  camping  trip,  as  the  Belt  Carry- 
ing Cases. 

On  these  trips  every  available 
space,  including  the  pockets,  are 
filled  and  these  Belt  Cases  soke 
the  camera  carrying  problem. 

Have  your  clerks  suggest  them 
and  see  how  quickly  they  will  catch 
the  fancy  of  your  customers. 


ADVERTISING  MATERIAL 

June  is  the  first  month  of  the 
vacation  season  and  the  advertis- 
ing of  Kodaks  and  Kodak  sundries 
should  begin  in  earnest. 

The  two  advertisements,  "For 
the  Bride."  and  "Commencement 
Day",  are  especially  appropriate 
for  this  month  and  should  be  start- 
ed as  soon  as  you  can  make  the 
arrangements. 

The  street  car  sign,  illustrated 
on  page  4,  should  be  making  its 
strong  appeal  in  the  street  cars 
of  your  town.  It  is  a  beautiful 
card, printed  in  harmonious  colors, 
which  cannot  be  suitably  repro- 
duced here. 

You  will  receive  shortly,  a  com- 
plete set  of  Kodak  and  Premo 
window  cards  of  the  same  high 
standard  that  has  characterized 
them  in  the  past.  Perhaps  we 
should  not  say  they  are  more 
attractive  than  any  we  have  sent 
you  before,  but  we  believe  they 
are,  and  that  they  are  bound  to 
help  in  selling. 

You  will  also  receive  soon  the 
1919  cut  sheet.  Take  advantage 
of  these  things,  and  make  them 
work  for  you. 


I 


KODAK  TRADE  CIRCULAR. 


Commencement 
Day 

T^HIS  is  one  of  the  days 
in  the  life  of  your  boy, 
or  your  girl.  And  when 
you  express  your  apprecia- 
tion of  their  success  in  the 
form  of  a  gift,  make  it  a 
fitting  gift — 

A  Kodak 


(Dkai.ek's  Namk  ano  AijnRp:ss  Here) 
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Keep  a 

Kodak  Story 

of  the  children 


(Dealer's  Name  and  Address  Here) 


I'OR  TRADE  CIRCULATION  ONLY. 
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A  SLOGAN 
THAT  FITS  YOUR  CASE. 

Unquestionably  the  greatest  ad- 
\'ertising  slogan  ever  coined  was 
born  of  necessity  and  abandoned 
from  policy:  "  Yoji  press  the  but- 
ton ;  zve  do  the  rest.  " 

When  the  Kodak  was  first  adver- 
tised, the  camera  itself  was  simple, 
but  the  finishing  methods  were 
difficult.  To  make  this  new  thing 
a  success  we  had  to  provide  a  means 
for  finishing  the  pictures.  There 
were  then  nophotographic  finishers 
and  professional  photographers  did 
not  care  to  bother  with  paper  film, 
or  stripping  film.  The  transpar- 
ent film  had  not  then  made  its 
appearance. 

With  the  simplification  of  these 
methods,  or  processes,  a  new  busi- 
ness was  conceived.  The  dealers 
started  finishing  departments.  We 
had  no  desire  to  compete  in  this 
and  so  we  practically  stopped  ad- 
vertising that  end  of  our  business. 
And  as  a  result  our  finishing 
department  has  been  run  for  nearly 
twenty-fi\-e    years    with    the    sole 


object  of  providing  a  place  for  sub- 
jecting our  goods  to  a  practical 
test  and  of  trying  out  new  methods 
which  could  be  passed  on  to  the 
trade.  And  to-day  there  are  a 
number  of  finishers  who  develop 
more  negatives  and  make  more 
prints  than  we  do. 

In  those  early  days  the  amateur 
could  not  "do  the  rest".  But  as 
it  became  easy  for  the  amateur  to 
do  his  own  developing  and  finish- 
ing, we  wanted  him  to  know  that 
he  could  do  it  and  it  seemed  unwise 
for  us,  or  for  our  dealers,  to  use  a 
slogan  that  could  possibly  give  him 
an  impression  that  the  finishing 
was  difficult. 

Ad\'ertising  has  changed  the 
minds  of  the  public  and  now  it  is 
a  generally  accepted  fact  that  pho- 
tography is  simple  all  the  way,  by 
the  Kodak  system.  And  so  this 
old  slogan  which  ushered  in  the 
birth  of  amateur  photography  is 
again  a  good  one.  Not  for  us, 
however,  but  for  the  Kodak  dealer 
who  has  a  department  for  amateur 
finishing,  and  he  is  welcome  to 
use  it. 
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With  this  thought  in  mind  we 
have  prepared  a  street  car  sign 
which  can  be  used  effectively  by 
any  dealer  who  receives  work  of 
this  kind,  and  it  is  especially  fitting 
at  the  vacation  season. 

If  you  use  this  slogan  in  your 
advertising,  let  us  offer  the  sug- 
gestion that  it  be  displayed  in  the 
same  typographical  form  that  we 
used  : 

"  You  press  the  button ; 

we  do  the  rest. 


SAFELIGHTS 
ADVANCE   IN   PRICE 

We  advanced  the  prices  of  Wrat- 
ten  &:  Wainwright  Safelights,  listed 
on  page  89  of  the  1919  Price  List, 
effective  July  22nd,  as  follows  : 

W.  &  W.  SAFELIGHTS: 

5x7         -         -         -         -  -  $  .75 

8  X  10        -         -         -         -  -  1.25 

10  X  12         -         -         -         -  -  1.75 

12  X  15         -         -         -         -  -  2.50 

Discount,  33>3%. 


The  Attraction  Value  of  an 
Advertisement 


The  average  business  man  un-  advertising  rep 
fortunately  looks  upon  printed  would  not  only 
matter  as  merely  paper  and  ink.  prestige  as  well. 
The  setting  of 
his  advertise- 
ments are  left  to 
the  judgment  of 
the  compositor, 
because  that  is 
his  business.  But 
with  the  compos- 
itor it  is  all  too 
often  a  case  of 
getting  it  done. 
This  is  especi- 
ally true  if  he  is 
pressed  for  time. 

Your  printed 
matter  is  your 
silent  salesmen 
directly  repre- 
senting your 
firm.  If  it  is  poor- 
ly, or  shabbily 
clothed,  you  are 
poorly  repre- 
sented, and  the 
chances  aregood 
that    with    poor 


KODAK 

Complete  your  vacation 
equipment  by  taking 
your  Kodak  and  a  good 
supply  of  Eastman  Film 
with  you. 

Be  prepared  for  the  pic- 
ture story  of  your  \  aca- 
tion. 

Richard  Roe  &  Co. 

1201  Tripod  Ave. 


resentation  you 
lose  money,  but 
You  would  not 
think  of  going 
to  business  in 
wrinkled  clothes, 
u  n  s  h  a  \-  e  d  and 
with  unpolished 
shoes.  And  for 
the  same  reason, 
your  printed  rep- 
re  s  e  n  t  a  t  i  \'  e  — 
your  advertise- 
ment—  should  be 
clothed  well  in 
order  to  make 
the  impression  it 
is  intended  to 
convey. 

It  is  unfortu- 
nately the  case, 
even  with  men 
who  are  extreme- 
ly careful  about 
their  own  per- 
sonal appearance 
and  the  tidiness 
of  their  store, 
that  they  neglect 
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to  giv'e  the  print- 
er any  kind  of 
instructions  as  to 
the  proper  dress- 
ing of  their  ad- 
vertisements. 

G  i  \'  e  your 
printer  half  a 
chance  and  time 
to  do  it  and  he 
will  take  pride  in 
turning  out  the 
kind  of  job  you 
want.  But  if  you 
simply  send  in 
the  "copy", 
without  any  in- 
structions, it  will 
be  put  through 
in  the  same  old 
way. 

The  advertise- 
ments on  these 
two  pages  con- 
tain the  same 
text,    but    with 

wholly  different  settings.  One  is 
slipshod  and  absolutely  devoid  of 
character,  while  the  other  is  dig- 
nified and  distinctive  and  would 
easily  attract  attention  on  a  news- 
paper page,  suggesting,  at  once, 
the  atmosphere  of  refinement  and 
taste  that  your  business  merits. 


Kodak 

Complete  your  vacation 
equipment  by  taking 
your  Kodak  and  a  good 
supply  of  Eastman  Film 
with  vou. 

Be  prepared  for  the 
picture  story  of  your 
vacation. 

Richard  Roe  &  Co. 

1201  Tripod  Avenue 


There  are  al- 
most unlimited 
ways  in  which 
type  matter  may 
be  arranged.  It 
is  merely  a  mat- 
ter of  personal 
taste,  or  display 
taste.  In  the  ad- 
\'ertisements 
which  we  have 
set  for  illustra- 
tion, one  is  a 
mess  of  t^'pe 
with  a  mournful 
looking  border, 
while  the  other 
shows  refine- 
ment. 

When  you  send 
your  next  adver- 
tisement to  the 
printer  tell  him, 
or  the  compos- 
itor, that  you 
want  a  neat,  dig- 
nified display.  Tell  him  to  set  it 
in  Caslon  Old  Style,  or  modern 
type,  with  the  heading  in  "lower 
case"  (small  letters,  not  capitals), 
with  a  liberal  margin  of  white  space 
at  the  sides  and  your  advertise- 
ment will  attract  attention. 


ELON  IN 
FIVE   POUND  TINS 

We  are  now  prepared  to  supply 
Elon  in  five  pound  tins  and  a  nota- 
tion should  be  made  to  that  effect 
on  page  111  of  the  new  Price  List. 

ELON: 

5  lb.  tin       -         -         -         -         -     $122.50 
Discount,  ^V/ifc . 


GUM    PAPER 
ADVANCES  IN   PRICE 

The  price  of  Gum  Paper,  listed 
on  page  95  of  the  new  Price  List, 
was  advanced  July  2^)th,  as  follows: 

GUM  PAPER: 

In  rolls,  Black  or  white  300 
yards,  half-inch,  per  roll      .  $.75 
Discount,  33',%. 
In  50  roll  lots.  33 '^  and  10%. 
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HENRY  A.  STRONG 


KODAK  TRADE  CIRCUT,AR. 


HENRY  A.  STRONG 

Henry  A.  Strong,  for  more  than 
a  quarter  of  a  century  the  president 
of  the  P^^astman  Kodak  Co.  of  New 
York,  died  at  the  family  residence 
in  this  city  on  July  2f)th,  aged  Si 
years. 

Mr.  Strong  had  been  a  successful 
manufacturer  of  whips  fov  many 
years,  as  senior  partner  in  the  firm 
of  Strong  &  Woodbury,  when  he 
became  interested  in  the  photo- 
graphic business  in  1881.  George 
Eastman  was  at  that  time  manu- 
facturing dry  plates  and  it  was 
Air.  Strong  who  had  the  vision  and 
the  nerve  to  back  the  then  small 
enterprise  with  a  few  thousand 
dollars.  The  business  was  at  first 
conducted  as  a  co-partnership,  un- 
der the  name  of  Strong  (&:  Eastman, 
but  its  rapid  growth  demanded 
larger  resources  and  it  was  but  a 
short  time  before  it  was  incor- 
porated and  additional  capital 
interested. 

Mr.  Strong  sold  out  his  interest 
in  the  whip  business  in  the  year 
1S9,S  when  he  took  an  actixe  in- 
terest in  the  photographic  business, 
which  had  then  become  the  East- 
man Kodak  Company.  In  l'X)4  he 
retired  from  close  association  with 
its  affairs,  but  remained  on  the 
board  of  directors  as  president. 
His  business  success  was   known. 


of  course,  to  the  world;  but  it  was 
in  Rochester,  and  particularly 
among  those  who  were  closely 
associated  with  him,  that  he  was 
most  appreciated.  He  had  not 
merely  those  qualities  of  upright- 
ness and  integrity  that  gave  him 
the  respect  of  business  men.  but  a 
largeness  of  heart  —  and  a  happy 
way  of  showing  it — that  endeared 
him  to  those  who  worked  with  and 
for  him. 

He  was  not  merely  generous  in 
a  big  way,  a  liberal  giver  to  the 
charities  of  his  home  city,  but  he 
was  thoughtful  in  the  little  things. 
He  had  the  happy  faculty  of  carry- 
ing with  him  an  atmosphere  of 
good  cheer;  a  hard  worker,  until  his 
later  years,  there  was  always  time 
for  a  pleasant  word  of  greeting,  a 
winning  smile,  a  merry  quip  or 
jest.  And  these  he  passed  along, 
without  favoritism,  to  the  office 
boy  as  freely  as  to  a  fellow  director. 
It  was  all  spontaneous,  the  simple, 
unaffected  exidence  of  his  gootl- 
ness  of  heart. 

Photography  owes  much  to 
Henry  A.  Strong,  for  he  it  was 
who  first  had  faith  to  put  mone\' 
into  the  business  that  Mr.  Eastman 
was  developing.  Rochester  owes 
much  to  him.  not  alone  for  his 
backing  what  is  n<nv  its  greatest 
industry,  but  for  his  charities  and 
for  his  tjood  citizenship. 


KODAK  TRADE  CIRCULAR. 


CARRYING   CASES 
ADVANCE   IN    PRICE 

The  prices  of  Kodak,  Brownie 
and  Premo  Carrying  Cases,  listed 
on  pages  39  to  42  of  the  new  Price 
List,  were  advanced  July  26th,  as 
follows  : 

KODAK  AND  BROWNIE 
CARRYING  CASES: 

Leather  Hand  Carrying  Case  for 

V.  P.  K.     - 
Belt  Case  for  V.  P.  K.  in   Russet 

Leather  only      .         -         -         - 
Grain  Leather  Case,  velvet  lined, 

for  V.  P.  K.  Special 
Soft    Leather    Carrying    Bag   for 

V.  P.  K.    - 
Do.,  for  No.  1  Kodak  Special 
Do.,  for  No.  1  Kodak  Jr.      - 
Do.,  for  No.  lA  Kodak  Jr.  - 
Do.,  for  No.  2C  Kodak  Jr.  - 
Do.,  for  No.  3A  Kodak  Jr.  - 
Do.,  for  No.  lA  Kodak 
Do.,  for  No.  3  Kodak 
Do.,  for  No.  3A  Kodak 
Leather  Hand  Carrying  Case,  with 

shoulder  strap  for  No.  1  Kodak 

Jr.,  or  No.  1  F.  P.  Kodak 
Do.,    for    No.   lA  Kodak  Jr.,  or 

No.  lA  Kodak  or  No.  lA  R.  R. 

Type  ----- 

Do.,  for  No.  2C  Kodak  Jr. 
Do.,  for  No.  3A  Kodak  Jr.  - 
Do.,  for  No.  3  Kodak  - 
Do.,  for  No.  3A  Kodak 
Do.,  for  No.  lA  Speed  Kodak      - 
Do.,     for    Stereo    Kodak    ]\Todel 


No.  1  ----- 

Do.,  for  No.  4  F.  P.  Kodak 
Do.,  for  No.  4 A  Folding  Kodak 
Do.,  for  No.  4A  Speed  Kodak     - 
Belt  Carrying  Case  (sole  leather) 

for  No.  1  Kodak  Jr. 
Long  Grain  Leather,  velvet  lined 

Case,  with  strap  for  No.  1  Special 
Grain  Leather  Case,  velvet  lined, 

with  strap,  for  No.  lA  Special 
Do.,  for  No.  3  Special 
Do.,  for  No.  3A  Special 
Leather  Hand  Carrying  Case  with 

shoulder  strap,  for  No.  1  Pano- 

ram     ------ 

Do.,  for  No.  4  Panoram 

Khaki  Belt  Case  for  V.  P.  K.       - 


$L00 

L75 

1  75 

2.25 
3.50 
3  50 
3.75 
4.00 
5.00 
3.75 
4.00 
5.00 

4.50 

4.50 

5.00 
5.25 
4.50 
5.25 
6.00 

6.75 
6.00 
9.00 
8.00 

4.00 

5.00 

6.00 
6.00 
6.75 


6.75 

10.50 

L15 


Leatherette    Carrying     Case     for 

No.  1  and  No.  lA  Kodak  Jr.    -  $3.00 

Do.,  for  No.  2C  Kodak  Jr.            -  3  25 

Do.,  for  No.  3A  Kodak  Jr.           -  3.25 

Do.,  for  No.  lA  Kodak         -         -  3.00 

Do.,  for  No.  3  Kodak            -         -  3.00 

Do.,  for  No.  3A  Kodak         -         -  3.25 
Leatherette  Hand  Carrying  Case 

for  No.  0  Brownie     -         -         -  1.15 

Do.,  for  No.  1  Brownie         -         -  1.25 
Do.,  with  shoulder  strap  for  No.  2 

Brownie      -----  1.50 
Do.,  for  No.  2A  Brownie     -         -  1.70 
Do.,  for  No.  3  Brownie        -         -  1.80 
Do.  for  No.  2C  Brownie      -         -  1.80 
Do.,    for    No.    2    Folding    Auto- 
graphic Brownie         -         -         -  1.70 
Do.,   for  No.   2A  Folding   Auto- 
graphic Brownie         -         -         -  i.gO 
Do.,   for   No.'  2C   Folding   Auto- 
graphic Brownie         -         -         -  1.90 
Do.,   for   No.  3A    Folding   Auto- 
graphic Brownie         -         -         -  2.00 
Discount,  33>^%. 

PREMO  CARRYING  CASES: 

Sole  Leather  Case    and    shoulder 
strap  for  Premoette  Jr.   No.   1, 
2Xx3X      -         -         -         -         -     $2.60 
Do.,  No.  lA,  2Kx4X  -        -        -      3.60 
Belt  Carrying  Case  (sole  leather) 

for  Premoette  Jr.  No.  1     -         -       3.75 
Sole  Leather  Carrying  Case,  with 

strap,  for  Premoette  Sr.  No.  lA  4.00 
Do.,  for  Premoette  Sr.  No.  3  -  4  00 
Do.,  for  Premoette  Sr.  No.  3A  -  5.25 
Grain  Leather  Velvet  Lined  Case, 
with  strap,  for  Premoette  Jr. 
No.  1  Special  -  -  -  -  3.60 
Do.,    for    Premoette   Jr.   No.   lA 

Special        -----       4.00 
Sole  Leather  Case  with  shoulder 
strap    for  Film,   Premo  No.    1, 
3Xx4X     -         -         -        -         -       3.75 
Do.,3^x5>4        -         -         -         -       5.00 
Sole  Leather  Case  with  shoulder 
strap    for     Pocket     Premo     C, 
334^  X  4X,  one  plate  holder  and 
adapter        -----       4.50 
Do.,3Xx5>^        -         -         -         -       5.00 
Sole  Leather  Case  with  shoulder 
strap     for     Filmplate      Premo, 
3%  X  4J4',    one   plate   holder  or 
adapter        -----       4.50 
Do.,3Xx5>^        -        -        -        -      5.25 
Do.,  4x5      -----      5.25 
Do.,  5x7      -----      8.00 
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An  appropriate  Street 
Car  Sign  for  Summer 


Kodak  Finishing 


I  ,cr  Us  show  \  oil  tlic  hesr  results 
liom   your   xucarion    picrurcs. 

■  Ytui  press  file  hiiffo)i: 

7^-e  do  file  rest. 


RICHARD   ROK  6i  COMPANY, 

i:   1    IKII'OI)   A\  l-.M  K 


Street  Car  Sign  No.  757 


(irain  I  .eather  Velvet  Lined  Case, 
with  shoulder  strap,  for  Film- 
plate  Premo  Special,  3X  x  4X, 
one  plate  holder  or  adapter 

Do.,334^x5>^        _        -        .        . 

Do.,  4x5      - 

Do.,  5x7      -        -        -        -        - 

Sole  Leather  Case  for  Premo  No. 
9,  and  five  plate  holders,  4x5 

Do.,3Xx5>^.        -         -         -         - 

Do.,  and  four  plate  holders,  5x7 

Sole  Leather  Case,  velvet  lined, 
for  Premo  No.  10,  and  six  plate 
holders,  5x7- 

Grain  Leather  Velvet  Lined  Case 
for  Premo  No.  12       -         -         - 

Leatherette  Carrying  Case  for 
Premo  Jr.  No.  0        -         -         - 

Do.,  No.  1     - 

Do.,  No.  lA  -        -        -        - 

Do.,  No.3     - 

Do.,  No.  4    - 

Do.,  for  Pocket  Premo  to  hold 
Camera  and  Film  Pack 

Leatherette  Carrying  Case  with 
Shoulder  Strap  for  No.  2  Car- 
tridge Premo      -         -         -         - 

Do.,  for  No.  2A  Cartridge  Premo 

Do.,  for  No.  2C  Cartridge  Premo 


Do.,  for  No.  2  Folding  Cartridge 

Premo         -----     $1.90 
Do.,    for    No.    2A    Folding    Car- 
$  6.75  tridge  Premo      -         -         -         -       2.tM) 

7.50     ^Do.,    for    No.    2C   Folding    Car- 
7.50  tridge  Premo      -         -         -         -       2.10 

10.00       Do.,    for    No.    3A    Folding    Car- 
tridge Premo      -         -         -         -       2.20 
9.00       Leatherette  Case  for  Premo  No.  8 
9.00  and  three  plate  holders  4x5      -       2.00 

11.25       Do.,  3^x5;^        -         -         -         -       2.IM) 
Do.,  5x7      -----       2.70 
Leatherette     Carrying     Case    for 
18.00  Premo    No.    9,  'and   five    plate 

holders  4x5-         -         -         -       4.00 
5.00       Do.,3'4:x5>^        .        -        -        -      4.(H) 
Do.,  5x7  and  four  plate  holders       4.70 
•95  Discount,  40%. 

1.60  Page  44,  Price  List 

1.80 

1.95  TRIPOD  CARRYING  CASES: 

1.70 

Leather  Carrying  Case  for  Nos.  0 
1  60  to     2     inclusive    Kodak    Metal 

Tripod        -        -        -        -        -     $3.75 

Do.,  for  No.  6       -        -        -        -      4.50 
1.60       Leatherette  Carrying  Case  for  No. 
1.90  0  or  No.  1  Kodak  .Metal  Tripod       1.35 

2.00  ._  Discount,  33>j%. 
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Along  \jcith  your  other  fun — 

a  Kodak 

Kodak  adds  to  the  sport  on  every 
outing.  At  the  shore,  hunting, 
camping,  hshing — there  are  always 
pictures  worth  while — pictures  you 
will  be  glad  you  have  next  winter. 


(Dealer's  Name  and  Address  Here.) 


v/: 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular. 


"FOR  YOUR  lyTERESTS  ASD  OUR  OWN" 


Vol.   XX.,   No.   10 


ROCHESTER 


September,  1919 


AUTUMN  SUGGESTIONS 

Help  the  amateur  to  produce 
the  best  results  and  you  will  create 
an  increasing  demand  for  photo- 
graphic supplies.  To  do  this,  we 
must  suggest  things  that  will  raise 
the  standard  of  his  work. 

The  Kodak  Sky  Filters  will  help 
to  produce  more  satisfactory  land- 
scape results  by  intensifying  the 
cloud  effects.  Ordinary  exposures 
can  be  made  with  it  on  a  bright 
day  in  2T  of  ^  second  (or  about 
twice  the  normal  exposure)  and 
without  making  it  necessary  to  use 
a  tripod. 

Picture  stories  of  the  home — 
stories  whose  unaffected  charm  is 
always  interesting — find  their  most 
fitting  expression  through  the 
medium  of  the  Kodak  Portrait 
AttacJuiieiit. 

Don't  forget  the  adxantages  of 
the  Kodak  Film  Tank  to  the  ama- 
teur who  "does  the  rest"  himself. 
This  is  the  height  of  the  vacation 
season  and  many  amateurs  prefer 
to  develop  their  films  on  the  spot. 

Then  there  isthe  Kodak  Amateur 
Printer  which  enables  the  amateur 


to  do  his  own  printing  with  a  con- 
venience, dispatch  and  uniformity 
that  is  characteristic  of  the  sim- 
plicity of  the  entire  Kodak  system. 
There' s  always  plenty  to  suggest 
to  the  enthusiastic  amateur.  Let 
your  suggestions  carry  the  weight 
of  conviction,  and  the  rest  will 
take  care  of  itself. 


DON'T  OMIT 
THE  INSTRUCTIONS 

When  goods  are  returned  to  us 
for  any  reason,  be  sure  that  a 
memorandum  is  sent  at  the  same 
time  under  separate  first-class  mail, 
giving  explicit  instructions  as  to 
what  should  be  done  with  the 
goods. 

There  is  no  alternative  for  us 
but  to  return  the  goods  to  the 
shipper,  unless  the  shipment  is  ac- 
companied with  instructions  that 
will  enable  us  to  know  what  dis- 
posal is  to  be  made  of  the  goods. 
If  attention  is  given  to  this  small 
detail  you  will  save  yourselves  and 
us,  an  endless  amount  of  time  and 
trouble. 
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THE  1920  CALENDARS 

From  the  dealer's  standpoint, 
calendars  do  their  bit  to  help  pro- 
mote the  sales  of  photographic 
goods,  and  they  have  established 
themselves  as  necessary  items  in 
the  Kodak  dealer's  stock  for  the 
holiday  trade. 

There  is  no  prettier  custom  at 
the  holiday  season  than  that  of 
supplementing  the  other  gifts  and 
remembrances  with  the  calendar 
of  the  year  containing  the  ama- 
teur's own  pictures. 

The  Friendship  Calendar  offered 
this  year  is  unusually  distinctive 
in  quality  and  design.  It  is  fur- 
nished in  one  color,  olive  drab. 
In  additon  to  the  support,  or  back 
board,  there  are  two  flaps  of  vary- 
ing sizes,  each  forming  a  mask  for 
a  different  size  print.  The  lower 
flap,  on  which  is  mounted  the 
calendar,  is  in  a  lighter  tone  and 
has  a  linen  crash  finish.  The  top 
flap  has  a  chocolate  colored  border 
around  the  mask  and  is  so  scored 
and  cut  as  to  permit  the  viewing  of 
the  calendar  below.  The  support 
and  the  two  flaps  are  held  together 
by  a  buff  silk  cord. 

The  Friendship  Calendar  has  the 
appearance  of  neatness  and  good 
taste  and  is  without  question  the 
most  attractive  calendar  we  have 
ever  offered. 

Heretofore,  the  assortment  of 
calendars  has  been  so  great  and  so 
varied  that  sometimes  dealers  came 
to  the  end  of  the  calendar  season 
with  some  odds  and  ends  remain- 
ing unsold.  This  year  we  are  offer- 
ing only  two  sizes  and  one  design 
for  upright  prints,  and  the  dealer 
is  not  likely  to  be  left  with  odd 
sizes  at  the  end  of  the  season. 

We  are  offering  the  calendars 
this  month  to  enable  you  to  get 
vour  orders  in  before  it  is  too  late. 


E\'ery  year  a  number  of  dealers 
are  disappointed  because  they  did 
not  gettheir  orders  in  early  enough. 
The  hundred  price  on  calendars 
will  prevail  regardless  of  quantity 
ordered. 

FRIENDSHIP   CALENDARS  FOR 
UPRIGHT  PRINTS  ONLY 

Per  100 

No.  A     For  IH^-Z'A  or  2Xx3X     $15.00 

No.  B     For  2Kx4X  or  3Xx5>^       20.00 

Discount,  33 J 3  %  . 

CALENDAR  PADS 


Xo.     Color  Size 

A     White  1     xlM^ 

B     Buff  1     xl'/ 

C     White  IJ^xl^ 

D     Buff  I'Axl'/s 


I'er  100 

$.50 
.50 
.55 
.55 


Discount,  33>j  %. 


SEED  X-RAY  PLATES 
ADVANCE  IN  PRICE 

The  prices  of  Seed  X-Ray  Plates, 
listed  on  page  62  of  the  Price  List, 
were  advanced  August  18th,  as 
follows  : 

SEED  X-RAY  PLATES: 

(With  two  Sets  Envelopes)  Per  Doz. 

5      X    7       -         -        -         -         -     $  1.40 

6>^  X    8>^  -         -         -         -         -         2.10 

8      X  10       -         -         -         -         -         3.00 

10  X  12       -         -         -         -         -         5.15 

11  X  14       -         -         -         -         -         7.25 
14      X  17       -         -         -         -         -       11.25 

Discount,  309r.     From  San  Francisco 
Branch,  20  and  5%. 
Extra    X-Ray    Envelopes,    when    re- 
(juired,  will  be  furnished  separately  at  the 
prevailing  prices. 


$5.00  REWARD 

No.  3A  Autographic  Kodak  Jr., 
No.  11275,  was  stolen  from  the 
store  of  A.  L.  Frederick,  Ply- 
mouth, Iowa. 

A  reward  of  $5.00  is  offered  by 
Mr.  Frederick  for  its  return. 


KODAK  TRADE  CIRCULAR. 


The  Friendship  Calendar 
1920 
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The  Amateur  Folder. 


AMATEUR  FOLDER 

The  Amateur  Folder  offers  a 
neat,  convenient  way  for  an  ama- 
teur to  send  some  of  his  choice 
prints  to  a  friend,  either  as  a  greet- 
ings card,  or  in  phice  of  a  Christmas 
gift. 

The  folder  is  made  in  four  sizes, 
for  as  many  sizes  of  prints,  and  is 
adaptable  for  upright,  or  horizontal 
pictures.  They  are  supplied  only 
in  a  neutral  gray. 

AMATEUR    FOLDER  FOR  UPRIGHT, 
OR  HORIZONTAL  PRINTS: 


No.  1 
No.  lA 
No.  2C 
No.  3A 


For  2X  X  3X 
For  lYz  x4>4 
For  2%  X  4% 
For3Xx5K 

Discount,  25%, 


Per  Doz. 

$  .50 

.55 

.57 

.60 


EASTMAN  STEEL  FILING 
CABINETS  DISCONTINUED 

Eastman  Steel  Filing  Cabinets 
will  not  be  supplied  in  the  future. 
The  reason  for  discontinuing  them 
is,  that  there  are  a  number  of  steel 
letter  filing  cabinets  on  the  market 
which  may  be  procured  from  sta- 
tionery houses  which  answer  the 
purpose  equally  as  well  for  the 
filing  of  negatives. 


ALBUMS  ADVANCE 
IN  PRICES 

The  prices  of  albums,    listed  on 

pages  116  to  119  of  the  Price  List, 
were  advanced  August  26th,  as 
follows  : 

THE  KODAK  ALBUM: 

A          ------  $3.75 

B           ------  5.50 

THE  OTHELLO: 

A          ------  $4.()0 

B          ------  5.50 

C           ------  5.50 

D          ------  7.50 

THE  HERCULES  ALBUM: 

BA       -----        -  $3.75 

BB        -        -         -        -                 -  5.25 

BC        -----         -  7.00 

BD       -        -         -        -                 -  7.50 

GA       -----        -  3.65 

GB       -----         -  5.00 

GC        -----        -  6.75 

GD       -----         -  7.25 

THE  MEMPHIS  ALBUM: 

A           ------  $2.70 

B           .-.-..  3.30 

C          ------  4.75 

D           ------  5.00 

THE  TROJAN  ALBUM: 

BA  or  GA    -        -        -        -        -  $3.20 

BB  or  GB    -        -        -        -        -  4.55 

BC  or  GC    -        -         -        -        -  6.50 

BD  or  GD 7.00 
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THE  VEGA  ALBUM  : 

CA       -----        -  $1.50 

CB        -----        -  2.05 

CC        -        -         -        -        -        -  2.90 

CD       -----        -  3.20 

LA       -----        -  3.25 

LB       -----        -  4.50 

LC        -----        -  6.25 

LD       -----        -  6.50 

THE  NILE  ALBUM: 

A          ------  $1.50 

B          ------  2.05 

THE  AJAX  ALBUM: 

MA  or  BA  -        -        -        -        -  $L40 

MB  or  BB  -        -        -        -         -  L90 

MC  or  BC   -        -        -        -        -  2.80 

MD  or  BD           -        -        -        .  2.95 

THE  AGRIPPA  ALBUM: 

CA       -----         -  $L30 

CB       -----        -  1.70 

CC        -----        -  2.40 

CD       -----        -  2.65 

LA       -----        -  2.40 

LB        -----        -  3.25 

LC        -----        -  5.00 

LD       -----        -  5.25 

THE  THEBES  ALBUM: 

CA       -----        -  $1.30 

CB        -----        -  1.70 

CC        -----        -  1.70 

CD       -----        -  1.80 

CE        -----        -  2.95 

LA       -----        -  2.30 

LB       -----        -  3.15 

LC        -----         -  3.15 

LD       -----        -  3.65 

LE       - 5.25 

THE  JUNO  ALBUM: 

GA  or  BA   -        -        -        -        -  $1.35 

GB  or  BB    -        -        -        -        -  1.80 

THE  FORUM  ALBUM: 

A  or  N $  .85 

B  or  O          -        -        -        -        -  1.10 

C  or  P          -        -        -        -        -  1.10 

D  or  R          -        -         -         -         -  1.80 

E          ------  1.10 

F          ------  1.45 

G           ------  1.45 

H          ------  2.35 

ARTIST'S  ALBUM: 

Nos.  1,  2  and  3  -    -    -    -  $.35 

Nos.  4,  5  and  6  -    -    -    -  .50 


THE  APOLLO  ALBUM: 

CA   - $1.15 

CB   -----   -  1.45 

CC   -----    -  2.05 

CD   -----    -  2.15 

CE   -----    -  1.30 

CF   -----    -  1.70 

CG   -----    -  2.40 

CH   -----    -  2.55 

LA   -----    -  2.10 

LB   -----    -  2.75 

LC   -----    -  4.15 

LD   -----    -  4.35 

LE   -----    -  2.30 

LF   - 3.15 

LG   -----    -  4.75 

LH   -----    -  4.90 

No  changes  in  price  of  Extra  Leaves. 
Discount,  40%. 

Do.,    on    orders  for   shipment   at   one 

time    aggregating    $50.00    list    or  more 

(except     Eastman     Portrait     and  Fihn 
Negative),  40  and  15%-. 


ADVANCE  IN  PRICE  OF 
RUBBER  FOCUSING  CLOTH 

An  advance  was  made  in  the 
price  of  Rubber  Focusing  Cloth, 
listed  on  page  94  of  the  Price  List, 
and  from  August  [<Sth  the  price 
will  be  as  follows  : 

RUBBER  FOCUSING  CLOTH: 

1  yard  wide  -         -         -         -     $  l.oo 

Dealers'  discount,  33K%- 

In  rolls    10  yards  net  -         $  .63  per  yard 
"     ••       50     "        "    -  .62  " 

"     "     100     "         "    -  .60  "       " 


MAJESTIC    PRINT    DRYERS 
ADVANCE  IN  PRICE 

Majestic  Print  Dryers,  listed  on 
page  97  of  the  Price  List,  were 
advanced  Aii.gust  l.Sth,  as  follows: 

MAJESTIC  PRINT  DRYERS: 
No.  1    -----        -     $35.00 

No.  4   -----         -       75.00 

No.  5  -----         -       80.00 

Discount,  25%. 
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POST  CARDS  IN  5,000  SHEET 
CASES   DISCONTINUED 

Azo  and  P.  M.  C.  Post  Cards  in 
5,000  sheet  cases  have  been  dis- 
continued. 

Hereafter  Azo  and  P.  M.  C. 
Post  Cards,  in  quantities,  will  be 
supplied  in  packages  of  not  more 
than  500  sheet  each  at  the  rate  of 
$7.00  per  thousand,  subject  to  a 
discount  of  25%.  An  additional 
charge,  for  special  printing,  will  be 
made,  as  in  the  past,  of  .$1.50  net 
for  the  first  one  thousand  and  50 
cents  net  per  thousand  on  subse- 
quent lots,  where  orders  are  for  less 
than  5,000  Post  Cards. 

When  5,000  or  more  are  ordered 
of  not  more  than  two  grades,  the 
name  and  address,  or  "souvenir" 
line,  will  be  printed  on  the  end, 
top,  or  bottom  of  cards,  free  of 
charge.  Dozen,  two  dozen, one-half 
gross  and  gross  packages  will  be 
supplied  as  heretofore. 


PROPRIETARY  STAMPS 
ON    FILM    CARTRIDGES 

It  is  evident  that  some  of  our 
dealers  do  not  fully  understand  the 
PZxcise  War  Tax  as  applied  to 
P.astman  Film  Cartridges.  We 
find  that  some  dealers  are  putting 
proprietary  stamps  on  P'ilm  Car- 
tridges, thereby  themselves  pay- 
ing, and  making  their  customers 
pay,  a  double  tax  on  the  film. 
This  is  entirely  unnecessary,  as  we 
explained  the  tax  on  film,  fully,  in 
the  March,  1919,  issue,  and  again 
in  the  April,  1919,  Kodak  Trade 
Circtilar,  page  7. 

Since  February  25th,  when  the 
bill  requiring  such  tax  was  signed 
by  the  President,  Eastman  Film 
Cartridges  have  been  invoiced  to 


the  war  tax,  and  the  catalogue 
selling  price  of  the  film  includes 
the  amount  of  the  war  tax,  thereby 
reimbursing  the  dealer  for  the  tax 
paid  to  us. 

The  catalogue  selling  price  of 
film  is  correctly  listed  in  the  Kodak 
Catalogue  and  the  1919  Condensed 
Price  List,  and  the  customer  should 
not  be  charged  an  additional  tax. 

Please  make  this  point  very  clear 
to  your  clerks  and  sales  force  so 
that  your  customers  will  be  pro- 
tected against  a  double  tax  on  roll 
film. 


PUSH  PREMOS  AND 

PREMO  FILM  PACKS 

The  Premo  Film  Packs  run  as 
consistently  uniform  in  every 
equality  as  do  our  other  sensitizetl 
products — the  most  consistently 
uniform  in  the  world.  With  this 
fact  in  mind  it  is  materially  to 
your  advantage  to  push  Premo 
Film    Packs  and   Premo  Cameras. 

See  that  your  salesmen  are 
alive  to  the  merits  of  the  Pack 
and  use  the  film  pack  demonstra- 
tors, which  we  furnish  free  on  re- 
quest, at  every  opportunity. 
There  are  a  lot  of  amateurs  to 
whom  the  film  pack  features 
appeal  strongest.  Get  them  for 
your  customers. 

There  are  many  thousands  of 
Film  Pack  Premos  in  use,  and 
this  means  a  very  lucrative^  busi- 
ness in  developing  and  finishing 
and  a  good  margin  of  profit.  If 
you  maintain  a  finishing  depart- 
ment, see  that  the  proper  atten- 
tion is  given  to  the  correct  devel- 
opment of  Film  Packs.  And  if 
you  give  the  Film  Pack  customer 
the  service  he  has  a  right  to  expect, 
you  will  find  that  this  feature  is 
well  wnrfh  vonr   rnrefnl    attention. 
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HYDROCHINON    REDUCED  sive  way.    It  impresses  your  custo- 

IN   PRICE  nier  with  the  fact    that    "Kodak 

^^     ,       ,  .          ,.       ,                 ,,,  Service"    is  not  a    myth.      It  be- 

Hydrochmon,  listed  on  page  1 1 1  ^-^^  ^^.j^j^  the  sale  of  a  camera  and 

ot  the  Price  List    was  reduced   in  continues  to  create  the  desire  for 

price  August  20th,  as  follows  :  ^^e  materials  with  which  to  make 

HYDROCHINON:  better  and  still  better  pictures. 

1  oz.  bottle         -       -       -       -    $    .33  Kodakery  helps  to  ring  the  cash 

%  lb.    '/,"'""'        ^-^^  register.     .See  that  your  clerks  get 

^  ll'-    .'.'      ---.--       2.00  tj^g  name  on  the  dotted  line. 
1  lb.              _         .         .         .         -         J.»7 
1  oz.  can     ...         -         -           .29 

X  lb.     "       -         -         -         -         -         1.00  * 
>^  lb.     "       -         -         -         -         -         1.94 

lib.    ------      3.75  DISCONTINUED 

5  lb.  tin       -        -         -         -        -       18.50 

25  lb.  tin      -        -        -        -        -      91.75  The   No.  4    Eastman    Trimming 

9-,K  ,  .       Discount,  40%  V>o^x^\.   listed  on  page  101  of  the 

2^  lb.  lots  assorted,  discount  40  and  5%.  i-,  •        t  •   ^     i         i              i-           .•           i 

100  lb.  lots  assorted,  discount  40  and  lOfr.  ^^^ice  List,  has  been  discontinued. 

The  No.  2  Board  will  be  supplied 

*  as  usual. 

''KODAKERY"  IS  READ  

We    know    it     isn't    because     its 

readers  simply    enjoy    looking   at  T^         j.J              j.                 J 

the   pictures    that   Kodakerfs  c\r-  tOT  the   retUmed 
culation  is  continually  increasing. 

\\"e  know  this  because  of  the  hun-  1>/7/^/lftnf1  J  C/  • 
dreds  of  letters  we  get  every  week  i.  u LU l  lU/ll  J l^  , 
asking  for  photographic   informa- 
tion  and    advice.      Every    one    of  \/plnv    VcM^f-T 
these  is  answered  with  a  personal  *  CH^yJx    l  dpCl 
letter.     Not  by  the  office  boy,  but 

by  experts  who  have  grown  up  in  A  t-r»o1-^iir    Priof-^r 

the    business-have    become    pro-  ^mateUF    printer 
ficient  through  years  of  experience. 

Many    of    these    letters     contain  EnlaFP^inP:    CcimeraS 

prints,   or  negatives    for  criticism  ^        " 

and  a  tremendeous  amount  of  time  .p^               *    i        t^ 

is  required  to  give  each   one  the  BrOmide    FapCr 
careful  and   indixidual  attention  it 

merits.  -^  j    i            r-p 

But  what  has  this  to  do  with  the  V  clox   1  raiisparent 

dealerr   It  has  a  significance  which  ^^  7-                z^     1            /-^        p 

cannot  be  overestimated.    It  helps  vV  atCF    C<Olor     Outtlt 
you     materially,     by     creating    a 

steady    demand    for    supplies.  ^m                •            ryv- 
Kodakery  is  a  salesman,    working  MOUntinor     1  ISSUC 
along    the  lines  of  modern   sales- 
manship, through  suggestion   and  AlKiimc 
education,    in    a   quiet,     unobtru-  /i.lL-)LlIIlo 
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Kodak 


npHERE'S    more   fun    when 

you  have  a  Kodak  to  keep 

the  picture  story.     It's  all  very 

simple  by  the   Kodak  system. 


(Dealer's  Name  and  Address  Here.) 


I  l^,,K1»    (  V^l      i    ,,t    Vr.      19'a\    Uhn^,,i    al, 


'^incrlpCnl      ClitW,     1 ''",  H     wiflinnt 


EXTRA! 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular 

"FOR  YOUR  INTERESTS  AND  OUR  OWN" 
Vol.  XX.,  No.  lo-A  .      ROCHESTER  September  8th,  1919. 

Advance  in  Prices 

Effective  Sept.  8th,  1919 
KODAKS 

Net  Wholesale    Catalogue   Price 
Price  Not  Includ-       Including 

ing  War  Tax  War  Tax 

Vest  Pocket  Autographic  Kodak  with  Meniscus 

Achromatic  Lens $  5.93  $  9.49 

Do.,  with  R.  R.  Lens 6.61  10.58 

Special,  with  Kodak  Anastigmat  f.  7.7  Lens     .     .       10.36  16.58 

Do.,  with  Kodak  Anastigmat  f.  6.9  Lens     .     .     .       14.11  22.58 

Do.,  with  B.  &  L.  Anastigmat  f.  6.9  Lens  .  .  .  21.11  33.78 
No.    1    Autographic    Kodak    Jr.,    with    Meniscus 

Achromatic    I^ens    (Fixed   Focus)     ....       10.42  16.67 

Do.,  Focusing  Model 10.42  16.67 

Do.,  with  R.  R.  Lens 12.04  19.26 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens  .  .  .  15.10  24.16 
No.   lA  Autographic  Kodak  Jr..   with   Meniscus 

Achromatic   Lens   (Fixed   Focus)     ....       11.44  18.30 

Do.,  ^^ocusing  Model     ^ 11.44  18.30 

Do.,  with  R.  R.  Lens 13.10  20.96 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens  .  .  .  16.62  26.59 
No.  2C  Autographic  Kodak  Jr.,   with   Meniscus 

Achromatic  Lens          .     ." 12.50  20.00 

Do.,  with  R.  R.  Lens 14.32  22.91 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens  .  .  .  17.64  28.22 
No.  3 A  Autographic  Kodak  Jr.,  with  Meniscus 

Achromatic  Lens 13.14  21.02 

Do.,  with  R.  R.  Lens 15.40  24.64 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens     .     .     .       19.14  30.62 

XT«      1    A      A  ..i. U:_   t^^  J„1 ;j.U    TJ      T>      T 1  C  ^/(  o«r  /\/» 
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Do.,  with  Kodak  Anastigmat  f.  7 .7  Lens  . 
No.  3  Autographic  Kodak  with  R.  R.  Lens 
Do.,  with  Kodak  Anastigmat  f.  7 .7  Lens  . 
No.  3A  Autographic  Kodak  with  R.  R.  Lens 
Do.,  with  Kodak  Anastigmat  f.  7 .7  Lens  . 
No.   1   Autographic   Kodak   Special  with   Kodak 

Anastigmat  f.  6.3  Lens 

Do.,  with  B.  &  L.  Kodak  .Vnastigmat  f.  6.3  Lens 
Do.,  with  B.  «&  L.  Special  Anastigmat  f.  6.3  Lens 
Do.,  with  B.  &  L.  Tessar  Series  lib  f.  6.3  Lens  ; 
Do.,  with  B.  &  L.  Tessar  Series  Ic  f.  4.5  Lens  . 
No.  lA  Autographic  Kodak  S])ecial  with  Kodak 

Anastigmat  f.  6.3  Lens . 

Do.,  with  B.  &  L.  Kodak  Anastigmat  f.  6.3  Lens 
Do.,  with  B.  &  L.  Tessar  Series  lib  f.  6.3  Lens  . 
No.   3  Autographic   Kodak    Special    with   Kodak 

Anastigmat  f.  6.3  Lens 

Do.,  with  B.  &  L.  Kodak  Anastigmat  f.  6.3  Lens 
Do.,  with  B.  &  L.  Tessar  Series  lib  f.  6.3  Lens  . 
No.  3A  Autographic  Kodak  Special  with  Kodak 

Anastigmat  f.  6.3  Lens 

Do.,  with  B.  &  L.  Kodak  Anastigmat  f.  6.3  Lens 
Do.,  with  B.  &  L.  Tessar  Series  lib  f.  6.3  Lens     . 

Stereo  Kodak  Model  1       

No.  1  Panoram  Kodak 

No.  .4  Panoram  Kodak 

No.  0  Brownie  Camera 

No.  2  Brownie  Camera 

No.  2A  Brownie  Camera 

No.  3  Brownie  Camera .     .     . 

No.  2C  Brownie  Camera 

No.     2     Folding     Autographic     Brownie     with 

Meniscus  Achromatic  Lens  

Do.,  with  R.  R.  Lens 

No.    2A     Folding    Autographic     Brownie     with 

Meniscus.  Achromatic    Lens 

Do.,  with  R.  R.  Lens 

No.     2C     Folding    Autographic     Brownie     with 

Meniscus    Achromatic    Lens 

with  R.  R.  Lens 

3A     Folding    Autographic     Brdwnic     willi 

Meniscus    Achromatic    Lens 

with  R.  R.  Lens 


Do. 

No. 


Do, 


ENLARGING  CAMERAS 


Vest  Pocket  Kodak  Enlarging  Camera     .     . 

"NT^ O  Pt-,^-iT'-rii<a  Pr^gf  Cnrrl   Enlnrcrino-  Cnmprn 


Net  Wholesale 
rice  Not  Includ- 
ing War  Tax 

Catalogue   Price 

Including 
War  Tax 

19.16 

30.66 

15.58 

24.93 

19.10 

30.56 

18.35 

29.36 

22.09 

35.34 

33.16 

53.06 

41.16 

65.86 

33.16 

53.06 

49.83 

79.73 

51.16 

81.86 

36.79 

58.86 

45.46 

72.74 

54.13 

86.61 

36.43 

58.29 

45.10 

72.16 

53.77 

86.03 

•  44.46 

71.14 

58.46 

93.54 

70.13 

112.21 

36.33 

58.13 

12.17 

19.47 

20.22 

32.35 

1.79 

2.86 

2.08 

3.33 

2.86 

4.58 

3.69 

5.90 

Z7l 

5.97 

6.36 

10.18 

7.48 

11.97 

7.03 

11.25 

8.52 

.    13.63 

9.40 

15.04 

11.05 

17.68 

10.(.4 

17.02 

12.47 

19.95 

2.32 

3.71 

?.^2 

3  71 
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Net  Wholesale    Catalogue   Price 
Price  Not  Incliid-       Including 
ing  War  Tax  War  Tax 

No.  2  Brownie    Enlarging-   Camera 3.04  4.86 

No.  3  Brownie    Enlarging    Camera 3.99  6.38 

No.  4  Brownie    Enlarging   Camera 4.32  6.91 

Kodak  Enlarging  Outfit 15.76  25.22 

Eastman  X-Ray  Reducing  Camera 85.00  136.00 

PREMOS 

Premo  Jr.  No.  1 1.88  3.32 

iVemo  Jr.    No.    1 A 2.62  4.63 

Premo  Jr.  No.  3 3.36  5.94 

Premoette   Jr.  N<».   1   with    Meniscus  Achromatic 

Lens    ." 5.81  10.26 

Do.,  with  Planatograph  Lens 7.13  12.60 

Do.,  with  Kodak  Anastigmat  t.  7.7  Lens     .     .     .  10.89  19.24 

Premoette  Sr.  with  R.  R.  Lens.  2/,  X  4>4     .     .     .  9.49  16.77 

Do.,   3^4x4^4 9.49  16.77 

Do.,   Z)i^':>'y2 11.96  21.13 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens.  2)^  x  4>4  12.61  22.28 

Do.,   3y4x4y4 12.61  22.28 

Do.,  3>4x5i/^ 14.80  26.15 

Pocket  Premo 7.84  13.85 

Cartridge  Premo  No.  00 77  1.36 

Cartridge  Premo  No.  2 1.89  3.33 

Cartridge  Premo  No.  2A 2.59  4.58 

Cartridge  Premo  No.  2C 3.38  5.97 

Folding  Cartridge  Premo   No.  2  with   Meniscus 

Achromatic   Lens 5.21  9.20 

Do.,  with  R.  R.  Lens 6.24  11.02 

Folding  Cartridge  Premo  No.  2A  with  Meniscus 

Achromatic   Lens 5.81  10.26 

Do.,  with  R.  R.  Lens 7.17  12.67 

Folding  Cartridge  Premo  No.  2C  with  Meniscus 

Achromatic  Lens 8.01  14.15 

Do.,  with  R.  R.  Lens 9.53  16.83 

Folding  Cartridge  Premo  No.  3A  with  Meniscus 

Achromatic  Lens 8.95  15.81 

Do.,  with  R.  R.  Lens 10.85  19.17 

Premo  No.  8.  4  x  5 14.36  25.25 

Do..  SyxSy. 14.36  25.25 

Do..  5x7 20.64  36.30 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens.  3^4  x  Sy  17.20  30.27 

Premo  No.  12  with  R.  R.  Lens 13.33  23.55 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens  ....  16.29  28.78 
Do.,  wath  Compound  Shutter  and  B.  &  L.  Tessar 

Series  lib  f.  6.3  Lens 29.19  51.57 

Do.,  with   Optimo   Shutter  and    B.   cK:   L.   Kodak 
Anastij^mat  t.  6.3  Lens 34.89  61.64 
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Net  Wholesale    Catiilogue   Price 
Price  Not  Includ-       Including 

ing  War  Tax  War  Tax 

Do.,  with  B.  &  L.  Special  Anastigmat  f.  6.3  Lens  27.39  48.39 

Do.,  with  Kodak  Anastigmat  f.  6.3  Lens     .     .     .  27.39  48.39 

Do.,  with  B.  &  L.  Tessar  Series  lib  f.  6.3  Lens  42.09  74.36 

Do.,  with  B.  &  L.  Tessar  Series  Ic  f.  4.5  Lens  .     .  43.29  76.48 

Premo  No.  9,  3>4  x  5>4 26.90  47.28 

Do.,  4x5 26.90  47.28 

Do.,  5x7 33.74  59.32 

Do.,  with  Kodak  Anastigmat  f.  7.7  Lens,  3>4  x  5>^  29.70  52.23 

Do.,  4x5 29.70  52.23 

Do.,  with  Kodak  Anastigmat  f.  6.3  Lens,  3>4  x  5>4  42.30  74.49 

Do.,  4x5 42.30  74.49 

Do.,  with  B.  &  L.  Kodak  Anastigmat  f.  6.3  Lens, 

314  x5>^ 5L45  90.66 

Do.,  4x5 49.50  87.21 

Do.,  5x7 67.54  119.04 

Premo  No.  10  with  Planatograph  Lens    ....  55.14  96.33 

Do.,  with  B.  &  L.  Kodak  Anastigmat  f.  6.3  Lens  89.84  157..63 

Do.,  with  B.  &  L.  Protar  Series  Vila  Lens,  No.  8  112.94  198.44 

VIEW  CAMERAS 

Eastman  View  Camera  No.  1,  5x7 21.00  36.83 

Do.,  63^x8^ 22.20  38.94 

Do.,   8x10 24.00  42.10 

Eastman  View  Camera  No.  2,  5  x  7 27.00  47.40 

Do..  6K^  X  8>4 28.80  50.55 

Do.,  8x10 30.00  52.64 

Do.,  7x11 33.00  57.88 

Empire  State  View  Improved,  11  x  14  ....  40.00  70.37 
Eastman  View  No.   1   Outfit  with   Symmetrical 

Lens,  5x7 37.20  64.61 

Do.,  63^  X  8>^ 46.20  80.47 

Do.,  8  X  10 54.60  95.22 

Do.,  with  Rapid  Rectigraphic  Lens,  "^^7    .     .     .  45.60  79.45 

Do.,6y2xSy2 53.40  93.19 

Do.,  8x10 61.20  106.88 

Eastman  View   No.  2  Outfit  with   Symmetrical 

Lens.  5x7 43.20  75.18 

Do.,  6>4  X  81/^ 52.80  92.08 

Do.,  8x10 .  60.60  105.76 

Do.,  7x11 63.60  111.01 

Do.,  with  Rapid  Rectigraphic  Lens.  5  X  7     .     .     .  51.60  90.02 

Do.,6y2x8y2 58.80  102.68 

Do.,   8x10 67.20  117.42 

Do..   7x11 70.20  122.67 


EASTMAN  KODAK  COMPANY, 

Rnrhpstpr    N.  V 


FOR  TRADE  CIRCULA  TION  ONL  Y. 


Eastman   Kodak  Company 

Trade  Circular. 


"FOR  YOUR  IXTERESTS  AND  OUR  OIVJV" 


Vol.  XX.,   No.   11 


ROCHESTER 


October,  1919 


OUR  POINT  OF 
CONTACT  WITH  YOU 

The  proprietor  of  a  general  store 
in  a  comparatively  small  town 
recently  made  this  statement:  — 
"On  my  own  desk  in  the  store  on 
Monday  morning  I  had  109  pieces 
of  advertising  included  in  the  mail. 
You  can  imagine  how  much  of  that 
I  read." 

It  is  quite  possible  that  the  pro- 
prietor or  manager  of  a  general 
store,  or  of  a  store  carrying  a  num- 
ber of  lines,  will  occasionally  find 
himself  swamped  with  advertising 
literature,  but  the  wise  merchant 
speedily  learns  to  separate  the 
wheat  from  the  chaff,  and  to  care- 
fully look  for  and  read  cerisUn  por- 
tions of  such  publicity  matter. 

We  do  not,  and  never  have  made 
it  a  practice,  to  bombard  our 
dealers  with  advertising  matter  for 
their  perusal. 

The  great  percentage  of  our  ad- 
vertising matter  is  intended  for 
the  consumer. 

But  we  do  send  you  each  month 
two    highly    important   pieces    of 


printed  matter:  — The  Kodak  Trade 
Circular  and  the  Kodak  Salesman. 

The  Kodak  Trade  Circular  is 
our  monthly  personal  message  to 
you,  and  it  is  just  as  important  to 
you  as  any  first-class  mail  matter 
you  receive.  It  is  our  only  medium 
for  keeping  you  fully  posted  as  to 
new  goods,  discontinuances,  price 
changes  or  discounts,  changes  in 
policy,  new  advertising  helps,  and 
other  "up-to-the-minute"  infor- 
mation relative  to  the  Kodak  line. 

If  you  do  not,  each  month,  care- 
fully and  thoroughly  read  the 
Kodak  Trade  Circ7ilar,  you  can 
not,  and  will  not,  be  in  possession 
of  the  information  you  must  have 
to  handle  the  Kodak  line  success- 
fully. 

The  Kodak  Salesman  is  sent  to 
you,  and  to  such  of  your  organ- 
ization as  you  have  elected  to 
receive  it.  Its  mission  is  to  help 
them  to  become  better  salesmen, 
and  to  post  them  thoroughly  on 
the  Kodak  line  and  to  keep  them 
interested  and  enthusiastic. 

If  you  do  not  read  the  Kodak 
Salesman  you  can   not  know  v^hat 
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we  are  doing  to  educate  your  sales 
force,  and  quite  possibly  miss  some- 
thing you,  yourself,  could  use  to 
advantage. 

Also,  from  your  experience,  you 
might  be  able  to  suggest  to  us  still 
more  ways  to  help  the  salesman, 
and  so  help  yourself,  all  other 
dealers,  and  us. 

AMATEUR  DELIVERY 
ENVELOPES— ADVANCED 

Amateur  Delivery  Envelopes, 
listed  on  page  105  of  the  1919  Price 
List  were,  on  August  30,  advanced 
in  price  as  follows  : 

AMATEUR    DELIVERY  ENVELOPES: 

(With  or  without  Velox  Advertisements) 

Per  Per 

100  1000 

No.  1  for  prints  up  to  .3'/ix4K      .        5.85  57.00 

No.  2 4    x6         .  .95  8.50 

No.  3 5     .x7         .        1.30  12.00 

Discount  without  advertising  25^. 
Discount  with  advertising  33>^%. 


VELOX  WATER  COLOR 
STAMPS— ADVANCED 

Velox  Transparent  Water  Color 
Stamps,  listed  on  page  92  of  the 
1919  Price  List  were,  on  August 
30,  advanced  as  follows  : 

Velox  Transparent  Water  Color 
Stamps ;  Complete  Booklet 
of  12  colors  .  .  .  .  $  .35 
Separate  Color  Leaves  (2  sheets)  .06 
Complete  Outfit,  including  Book 
of  Stamps,  3  Brushes  and  Mix- 
ing Palette 85 

Discount  40%. 


EASTMAN  TIMER 
(IMPROVED) 

The  Eastman  Timer  (Improx-ed) 
is  similar  in  size  and  appearance  to 
its  predecessor.  The  improved 
model,  however,  has  both  a  second 
and  a  minute  hand  which  can  be 
set  by  means  of  turn-keys. 
Eastman  Timer  (Improved)  .     $5.00 

Discount  33>^%. 

EASTMAN  ETCHING  KNIFE 
ADVANCED 

Eastman  Etching  Knife,  listed 
on  page  98  of  the  1919  Price  List, 
was,  on  Sept.  19,  advanced  in 
price. 

Eastman  Etching  Knife         -         -     $L75 
Discount,  25%. 


With  the  sale  of  every  amateur  camera 

—fill  out  the  ''KODAKERY" 

subscription  blank. 
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A  MINUTE  WITH  THE 
AD  MAN 

We  all  have  met  men  for  the 
first  time  who  instantly  impressed 
us  as  being  sincere  and  in  whom 
we  had  confidence. 

Such  men  usually  possess  a  sense 
of  dignity  and  an  appearance  of 
well  being.  They  do  not  approach 
us  in  harlequin  costume, and  neither 
do  they  introduce  themselves  by 
some  clownish  trick,  a  funny  story 
or  any  act  of  undue  familiarity. 

What  they  have  to  say  is  direct 
and  to  the  point ;  they  have  a  real 
message  to  deliver,  modestly,  rather 
than  over-stated,  and  so  we  believe 
in  them. 

If  people  believe  in  men  for 
these  reasons,  it  is  fair  to  assume 
that  they  will  believe  in  advertis- 
ing dressed  and  presented  in  the 
same  manner. 

Very  few  people  read  advertise- 
ments for  entertainment,  unless 
we  except  some  of  those  who  read 
the  "agony"  columns  of  certain 
London  papers. 

The  great  majority  of  the  readers 
of  advertising  are  looking  for  things 
that  will  be  of  benefit  to  them,  and 
for  which  they  will  have  to  pay 
good  money. 

Spending  money,  with  the  most 
of  us,  is  a  serious  proposition,  and 
so  we  take  advertising  seriously. 


As  we  judge  men,  so  do  the 
majority  judge  an  advertisement. 
If  it  does  not  impress  us  as  being 
sincere,  it  fails  in  its  purpose. 

Comic  illustrations  and  witti- 
cisms, real  or  alleged,  may  have 
their  place  in  advertising,  but 
occasions  justifying  their  use  are 
rare. 

Freak  type  and  extravagant  or 
intricate  borders  may  be  compared 
to  the  attire  of  a  vaudeville  come- 
dian, and  so  are  entirely  out  of 
place  when  presenting  a  business 
proposition. 

You  could  hardly  expect  a  sales- 
man who  stuttered,  stammered,  or 
who  possessed  some  other  marked 
impediment  in  his  speech,  to  be 
successful,  and  so  neither  can  you 
expect  an  advertisement  to  be 
successful  which  is  set  in  a  type 
hard  to  read,  or  arranged  in  a 
jumbled  effect. 

Your  salesmen  are  expected  to 
sell  goods,  so  you  select  them  with 
care  as  to  personal  appearance  and 
ability — and  you  coach  them 
thoroughly  regarding  what  they 
have  to  sell. 

You  pay  for  your  advertising  for 
exactly  the  same  reasons  you  pay 
your  salesmen,  and  if  you  expect 
your  advertising  to  produce  results 
you  must  give  it  equal  thought 
and  attention. 


You  can  sell  more  enlargements 

whenever  you  find  a  good  negative  in 
a  customer's  order,   talk  enlargements. 
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MAKING  CUSTOMERS  OF 
PURCHASERS 

We  came  across  a  little  story  in 
a  business  magazine,  entitled: 
"Making  Customers  of  Pur- 
chasers", the  same  being  a  story 
of  a  plan  adopted  by  a  manufac- 
turer to  further  his  sales. 

First  off  on  reading  that  title, 
one  is  apt  to  think:  why.  there  isn'  t 
any  difference  between  a  customer 
and  a  purchaser;  but  when  you 
come  to  think  it  over,  there  is  an 
almighty  big  difference,  and  a 
difference  that  has  furnished  food 
for  much  thought  on  the  part  of 
every  merchant. 

Here  it  is:  A  purchaser  is  an 
individual  who  comes  into  your 
store  and  departs  with  some  article 
or  articles  of  merchandise;  and  he 
cannot  be  considered  a  ciisto)iier 
until  he  comes  back  to  your  store 
again. 

Every  merchant  will  agree  that 
new  customers  are  the  life  blood 
of  a  business,  and  that  without 
them  expansion  and  healthy 
growth  are  impossible.  But,  while 
fully  realizing  this,  many  mer- 
chants fall  short  in  not  properly 
and  thoroughly  instilling  this 
thought  into  the  minds  of  their 
salespeople,  who  are  the  direct 
point  of  contact  with  the  purchaser. 

The  word  "service",  like  the 
word  "efficiency",  has  been  over- 
worked, but  just  the  same  service, 
that  something  that  makes  the 
purchaser  want  to  come  again  and 
so  become  2i  customer,  must  become 
an  integral  part  of  every  sales- 
man's make-up.  Carelessness,  in- 
difference, or  grouchiness  will, 
every  time,  overbalance  and  out- 
weigh good  goods,  good  location 
and  right  prices. 

Ask  your  salespeople  how  many 
stores  they  can  recall  where  they 


have  been  purchasers,  but  did  not 
become  customers,  and  why.  Drive 
home  to  them  the  difference  be- 
tween a  purchaser  and  a  customer, 
and  the  importance  to  them  and 
to  the  store  of  the  proper  under- 
standing of  this  difference. 


FILM  TANKS— ADVANCE 

IN  PRICE 

The  following  Film  Tanks  and 
parts,  listed  on  pages  54,  55  and  56 
of  the  1919  Price  List,  were  ad- 
vanced in  price  on  September  18, 
as  follows  : 

Brownie  Kodak  Film  Tank  .  .  $4.00 

\'est  Pocket  Kodak  Film  Tank  .  3.50 

2K-inch  Kodak  Film  Tank  .  .  5.00 

VA    "         "        ••        ••      .  .  6.00 

5       "        .  .  im 

1         "           •■         "          "       .         .  8.50 
Duplicating    Outfit    for    Brownie 

Tank       .....  1.75 

Do.,  for  Vest  Pocket  Kodak  Tank  1.75 

Do.,  for  2>^-inch  tank  .         .         .  2.50 

Do.,  for  3K-inch  tank  .         .         .  3.00 

Do.,  for  5-inch  tank      .         .         .  3.50 

Do.,  for  7-inch  tank      .         .         .  4.25 
Brownie  Commercial  Duplicating 

Outfit,  with  tank  cover  .          .  2.50 
Commercial  Film  Tank  Develop- 
ing   Outfit       ....  40.00 
Discount  33'  3,^ . 

PARTS  FOR  KODAK   FILM   TANKS: 

Brownie 

or           254  3H  5  7 

V.P.K.     inch  inch  inch  inch 

Reels       .        .5100      51.15  51.25  51.50  51.75 

Solution  Cups        1.25        1.50       2.00  2.25  2.50 

Changing  Box       1.25        1.25       1.75  2  25  3.75 
Heavy  Changing  Box  for  Commercial  Outfit    8.00 

No  advance  in  price  of  parts  for  Kodak 
Film  Tanks  other  than  as  referred  to 
above. 

Discount  25 fr  . 


Album  Time 
— Show  'em. 
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EASTMAN  STEEL 

ENAMELED  DEVELOPING 

BOXES 

The  Eastman  Steel  Enameled 
Developing  l^oxes  are  a  decided 
improvement  over  those  previously 
offered  to  the  trade. 

They  will  not  warp,  are  acid- 
proof  and  practically  indestrucible. 


EASTMAN  STEEL  ENAMELED 

DEVELOPING  BOXES 

No. 

2 $500 

No 

2A, 6.00 

No 

3 6.50 

No 

3A 5.50 

No 

4 7.00 

EASTMAN  STEEL  ENAMELED 
COVERS  FOR  ABOVE  BOXES 

No.  2 $L40 


No.  2A, 
No.  3, 
No.  3A, 
No.  4, 


1.75 
1.75 
1.40 
1.75 


EASTMAN  STEEL  ENAMELED 
FLOATING  LIDS  FOR  ABOVE  BOXES 


No.  2, 

$  .90 

No.  2A, 

.90 

No.  3, 

.90 

No.  3A, 

.90 

No.  4, 

Discount  33J3% 

.90 

R.  O.  C.  TRIMMERS- 
ADVANCED 

R.  O.  C.  Trimmers,  listed  on 
page  101  of  the  1919  Price  List, 
were,  on  September  22,   advanced 

in  price  as  follows  : 

R.  O.  C.  TRIMMERS: 

No.  1,  6-inch         ....  $3.00 

No.  2,  8-inch         ....  3.75 

No.  3,  10-inch       ....  4.50 

No.  4,  12-inch       ....  5.00 
Discount  33>^% 

In  dozen  lots,  assorted,  33>^  and  10%. 


CENTURY  PENCILS- 
ADVANCED 

Century  Pencils,  listed  on  page 
88  of  the  1919  Price  List,  were,  on 
Sept.  22,  advanced  as  follows: 

Negative   Pencil  per  box  1  dozen     $1.60 

Photo  Spotting  Pencil  per  box  1  doz.  1.60 

Sepia  Spotting  Pencil  per  box  1  doz.   1.60 

Discount  33'_(%. 


Every  collection  of 
amateur  prints  should 
have  an  album  hous- 
ing. Show  and  talk, 
albums  now  while 
the  vacationist  is  still 
enthused  over  his 
summer  results. 
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Package  and  instructions  correctly  prepared  for  mailing  by  Parcel  Post. 


IMPORTANT 

POSTAL    REGULATIONS    FOR  FILM 
MAILED  FOR  FINISHING 

All  merchandise  shipped  by  mail 
takes  Parcel  Post  rates,  and  this 
includes  Roll  Film  or  Film  Pack 
P'ilm  sent  in  for  finishing. 

There  are  certain  Postal  regula- 
tions governing  matter  mailed 
under  Parcel  Post  or  Fourth-Class 
rates,  and  in  this  connection  we 
have  received  the  following  from 
the  postal  authorities: 

"It  has  come  to  our  attention 
that  parcels  containing  films  and 
written  matter  are  being  received 
in  the  mails  at  the  fourth-class  rate 
of  postage." 

"In  this  connection  you  are  in- 
formed that  photographic  films, 
whether  developed  or  undevel- 
oped, are  embraced  in  fourth-class 
or  parcel  post  mail." 

'  'When  several  films  belonging  to 
different  individuals  are  enclosed 


in  a  package  sent  by  one  person 
the  ivritten  name  and  address  of  the 
person  to  whom  each  film  belongs 
may  be  placed  on  the  wrapper  or 
roll  thereof,  or  enclosed  therein, 
without  subjecting  the  parcel  to 
more  than  the  fourth-class  rate  of 
postage.  Hozvever,  instructions  con- 
cerning the  development  of  the  films, 
the  number  and  kind  of  prints  to  be 
made  therefrom,  are  not  permissible 
inclosures  ivith  or  additions  to  films 
zvhen  mailed  at  the  fourth- class  rate 
of  postage,  regardless  of  zvhether  the 
instructions  are  writteti  or  indicated 
by  means  of?narks,etc.  ;  S7ich  instruc- 
tions are  first-class  matter  and  subject 
the  parcels  on  ivhich  placed  or  loith 
u'hich  inclosed  to  postage  at  the  first- 
class  rate — tzvo  cents  an  ounce  or 
fraction  of  an  ounce.  " 

"When  it  is  desired  to  send  a 
communication  with  a  parcel  on 
which  postage  at  the  fourth-class 
rate  has  been  fully  prepaid,  the 
communication  may  be  placed  in 
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an  envelope  fully  prepaid  at  the 
first-class  rate  and  addressed  to 
correspond  with  the  address  on 
the  parcel  and  then  be  tied  to,  or 
otherwise  securely  attached  to,  the 
outside  of  the  parcel  in  such  man- 
ner as  to  prevent  its  separation 
therefrom  and  not  to  interfere  with 
the  address  on  the  parcel.  The 
stamps  to  cover  the  postage  on  the 
parcel  must  be  affixed  to  the 
wrapper  on  the  parcel,  and  those 
to  pay  the  postage  on  the  com- 
munication w?^5/ be  affixed  to  the 
envelope  of  the  communication. 
Only  one  special-delivery  fee  is 
required  on  such  parcels  when  sent 
as  special  delivery  matter.  The 
stamps  for  the  fee  must  be  affixed 
to  the  parcel". 

In  this  connection  we  are  ad- 
\ised  by  the  Post  Office  Depart- 
ment that  it  is  permissible  to  write 
or  print  on  parcels  of  film  when 
sent  Parcel  Post  the  words  "Unde- 
veloped Photographic  Films — Do 
Not  P!xpose  To  Light". 

We  call  your  attention  to  these 
regulations  and  the  necessity  for 
their  enforcement,  because  many 
of  you,  as  well  as  ourselves,  con- 
duct finishing  departments,  and 
unless  the  package  sent  as  Fourth- 
Class  matter  in  every  way  conforms 
to  these  regulations,  it  is  liable  to 
be  opened  for  inspection;  in  such 
cases  the  inspector,  not  realizing 
that  he  is  handling  a  package  the 
contents  of  which  would  be  affected 
by  the  admission  of  light,  might 
ruin  the  contents,  with  the  proba- 
bility that  this  misfortune  might  be 
blamed  upon  you. 

In  sending  packages  by  Parcel 
Post  where  instructions  to  the  con- 
signee are  necessary,  the  best  way 
to  do  is  to  place  the  written 
instructions  in  an  envelope,  prop- 
erly addressed  and   stamped   with 


stamp  for  First-Class  Matter,  and 
place  same,  address  side  out,  under 
the  string  of  the  package;  the  pack- 
age being  stamped  for  Parcel  Post 
rate.     (See  illustration.) 

Advise  your  customers  that  when 
they  do  not  desire  to  mail  their 
films  and  instructions  together 
under  the  foregoing  arrangement, 
the  instructions  (a  postal  card  will 
suffice)  should  be  sent  separately. 
If  your  customers  desire  to  send 
their  film  at  first-class  matter  rate, 
they  should  mark  the  package 
"First-Class  Matter"  to  avoid  its 
being  opened  for  inspection,  and 
when  first-class  postage  is  paid  a 
letter  can  of  course  be  included  in 
the  package. 


PLEASE  DESTROY 

If,  among  the  display  cards  you 
received  from  us  this  year,  you 
have  one  of  a  young  woman  stand- 
ing on  the  beach  holding  a  Kodak 
in  one  hand  and  beckoning  with 
the  other,  please  destroy  it. 

The  negative,  from  which  this 
picture  was  reproduced,  was  ob- 
tained by  us  in  good  faith  and  in 
the  regular  way  customary  in  such 
transactions,  but,  as  we  find  that 
the  lady  in  question  has  some 
objections  to  its  use,  we  ask  you 
to  please  comply  with  her  wishes 
and  destroy  it. 


You  can  sell 
sundries  if  you 
show  and 
explain  them. 
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Every  outdoor 
sport  invites  your 

Kodak 


(Dealer's  Name  and  Address  Here.) 


-^i 


^ 
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Plates  and  Portrait  Films  Advance 


The  necessity  for  raising  the 
price  of  Dry  Plates  and  Portrait 
Films  has  become  immediate. 

For  a  long  time  we  have  deferred 
such  action  in  the  hope  that,  with 
the  war  over,  costs  would  some- 
what diminish  and  that  the  old 
prices  could  be  adhered  to.  But 
instead  of  falling,  they  continue 
to  climb,  with  the  result  that  we 
can  no  longer  furnish  either  Plates 
or  Portrait  Films  at  the  old  prices. 

When  the  war  put  up  the  cost  of 
silver  and  glass  and  gelatine,  we 
still  held  down  to  our  pre-war  prices 
until  our  stocks  of  raw  materials 
were  exhausted,  and  then  made  but 
a  slight  advance  in  Plates.  We 
hoped,  after  the  signing  of  the 
armistice,  that  costs  would  begin  to 
go  down  slowly.  Nearly  eleven 
months  have  passed,  but,  instead  of 
going  down,  costs  have  continued  to 


advance  and  an  advance  in  the  net 
selling  price  of  Plates  and  Portrait 
Films  has  become  absolutely  im- 
perative. 

Silver,  as  compared  with  pre- 
war price  is  up  about  125%,  gela- 
tine about  75%,  glass  over  100%  ; 
cotton,  which  enters  so  import- 
antly into  the  film  base,  has  risen 
violently,  and  the  solvents  and  other 
chemicals  have  likewise  rocketed. 
Such  essentials  as  labels  and  boxes 
have  gone  skyward,  and,  with  the 
cost  of  living  mounting,  we  have 
naturally  made  large  increases  in 
our  pay-roll. 

The  photographers  of  the  country 
have  had,  and  are  having,  a  big 
business.  But  they,  like  the  photo- 
gra]')hic  manufacturers,  have  not, 
on  the  average,  raised  their  prices 
in  proportion  to  the  prices  on  other 
goods.     There  is  no  reason,  there- 


KODAK  TRADE  CIRCULAR. 


fore,  why  they  should  not  pass  on  to 
their  customers  this  necessary  in- 
crease in  price. 

In  re-adjusting  prices  and  dis- 
counts it  seems  to  be  wise  at  this 
time  to  abandon  the  archaic  Hsts  on 
plates  and  films,  many  of  which 
were  out  of  all  proper  proportion, 
and  start  fresh  with  new  lists  and 
new  discoimts  that  will  be  fair  to 
the  photographer,  to  the  dealer  and 
to  ourselves. 

In  no  instance  during  the  war  or 
since  have  we  taken  advantage 
of  a  shortage  to  boost  prices.  As 
long  as  we  were  able  to  keep  our 


costs  down  through  large,  early 
purchases,  we  gave  the  trade  the 
benefit.  But  the  old  stocks  are 
exhausted  and  our  only  course  is  to 
make  the  advances  announced  in 
the  following  pages. 

Numerous  as  the  price  changes 
have  been  in  the  past  few  years, 
there  is  no  line  of  business,  we 
believe,  where  the  net  average  ad- 
vances have  been  as  small  during 
the  war  period  as  in  the  photo- 
graphic business.  And  we  feel  that 
we  can  take  an  honest  pride  in  the 
part  we  have  taken  in  helping  to 
keep  them  down. 


ADVANCE  IN  PRICE 

Plates,  Portrait,  Commercial  and  Process  Film. 


PLATES 

(Single  Coated  Plates) 

SEED 

Graflex,  30  (Gilt  Edge),  26X,  23, 

Process,  Panchromatic  and 

L.  Ortho. 

STANDARD 

Extra    Imperial    and    Polychrome. 

STANLEY 

Stanley  and  Stanley  Commercial 

Price 
Per  Doz. 

S        .35 

40 

45 

45 


Sizes 

2Hx  3>4 

3>4  X  zy. 

3Kx  3^ 

^y^  X  414 

3'^  X  5>< 

3M  X  6>4 


.90 


Stanley— Continued 

Price 
Sizes  Per  Doz. 

4  X    5     S  .75 

414  X    5>< 90 

4>4  X    6y2 1.10 

4^  X    6>4 1.20 

5  x7     1.25 

5      x8     1.45 

61^  X    8K- 1.90 

7  X  10     2.40 

8  X  10     2.75 

7      X  11     2.75 

10  X  12     4.85 

11  X  14     7.00 

7      X  17     6.50 

14      X  17     12.00 

12  x20 20.00 

16  X  20     23.00 

17  X  20     25.00 

18  X  22     32.00 

20      X  24     40.00 
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(Double  Coated  Plates) 

SEED 
Xon-Halation  L.  Orcho. 


STANDARD 

Orthonon. 


S 

2M 

3M 
4 

m 

5 
5 

7 
8 


3M 

3/2 

5 

5K' 

6K' 

6K^ 

7 

8 

8K^ 

10 
10 

11 

12 

U 
17 


.$ 


Price 
Per  Doz. 

.45 

.50 

.60 

.60 

.65 

.95 

.95 

1.15 

1.40 

1.55 

1.65 

1.90 

2.55 

3.10 

3.75 

3.75 

6.25 

9.00 

8.00 

14.50 


X 
X 
X 
X 
X 

7      X 

10  X 

11  X 

7      X 
14      X  17 

12  X  20     25.00 

16  X  20  28.75 

17  x20  31.25 

18  X  22  40.00 

20  X  24  50.00 

Wratten  &  Wainwright  Plates 

Panchromatic,     Process     Panchro- 
matic  and   Wratten   "W. 

Price 
Sizes  Per  Doz. 

$      .65 

.95 

.95 

1.65 

2.55 
3.75 
Z.7S 
6.25 
9.00 


3 '4 

X 

4^4 

z% 

X 

5V< 

4 

X 

:^ 

5 

X 

7 

61/ 

X 

^V2 

8 

X 

10 

/ 

X 

11 

0 

X 

12 

1 

X 

14 

Wratten  &  Wainwright— Continued 

Price 
Sizes  Per  Doz. 

14  X  17  $  14.50 

12  X  20  25.00 

16  X  20  28.75 

18  X  22  40.00 

20  X  24  50.00 

(Centimeter  Sizes,  Single  Coated) 

SEED  PLATES 

Graflex  30   (Gih  Edge),  26X,  23, 

L.  Ortho,  Panchromatic  and 

Process. 

Price 
Per  Doz. 

S       .45 

45 

45 

70 

1.10 


Size 

6      x 

6^  X 
8      X 
9 
8K'  X  17 


9 

9 

9 

X  12 


12 
12 
13 
18 
18 
21 
24 
30 
50 


1.10 

1.25 

1.25 

2.40 

2.75 

3.50 

4.75 

10.00 

X  60     40.00 


SEED  STRIPPING  PLATES 


X  ley. 

X  18 
X  18 
x24 
x26 
x27 
x30  , 
x40     , 


Any      Regular      Seed      Emulsion 

Except  Double  Coated. 

Price 
Sizes  Per  Doz. 

7     S    2.05 

8     2.20 

8K' 3.00 

10     3.80 

10     4.35 

11      4.35 

12     7.45 

14     10.50 

sizes    larger    than    11  x  14. 

/:>'^c  is  to  be  added  to  the  Regular 
Single  Coated  List. 


X 
X 
X 
X 
X 
X 
X 
X 

For 


0 

7 

8 

7 

10 

11 
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Post  Card  Plates 

STANDARD 

Sizes 

23^  X  ly^ $ 


3Mx    AVa 

3y4  X  sy. 

4x5 

4>4  X    6T< 


Price 
Per  Doz. 

.30 

.55 

.75 

.75 

1.10 


Lantern  Slide  Plates 

SEED— Yellow  Label 
STANDARD— Regular  and  Slow 

Price 
Sizes  Per  Doz. 

3^  X  4     $       .55 

3^  X  '4K 50 

6>4  X  8     2.20 

Sy  X  4     Cover  Glass  ...         .35 

Dealers'  discount  on  Seed  Plates 
(all  brands),  30%. 
Do.,  from  San  Francisco  Branch. 
20%. 
Dealers'  discount  on  Wratten  & 
Wain  Wright  Plates  (all  brands). 
30%. 

Do.,  from  San  Francisco  Branch. 
20%. 
Dealers'     discount     on      Standard 
Plates  (all  brands),  35%. 
Do.,  from  San  Francisco  Branch, 
25%. 


Dealers'  discount  on  Stanley  Plates 
(all  brands).  40%. 
Do.,  from  San  Francisco  Branch, 
30%. 


Eastman  Portrait  Film 


Sizes 


jy 

5        X 

5      X 

ey  X 

7  X 

7  X 

8  X 
10  X 

7 
11 


X 


6y 
7 

8 

8/2 
10 
11 
10 
12 


12 


X  17 
X  14 
x20 
x20 


Price 
Per  Doz. 

.$      1.10 

1.25 

1.45 

1.90 

.       2.40 

2.75 

2.75 

.       4.85 

.       4.85 

.       7.00 

7.25 

.     11.00 


Dealers'  discount  35  and  5%. 

Eastman   Commercial  and  Com- 
mercial Ortho  Film 

List  Price  and  Dealers'  Discount 
the  same  as  Eastman  Portrait  Film. 

Eastman  Process  Film 

List  Price  and  Dealers'  Discount 
the  same  as  Eastman  Portrait  Film. 


The  foregoing  prices  in 
effect  as  of  October  6th. 
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Advance  In   Paper  Prices 

The  same  causes  which  made  it  necessary  to  advance  the 
prices  of  Dry  Plates  and  Portrait  Fihn  apply  likewise  to  Pho- 
tographic Papers. 

Rising  costs  in  materials  and  labor  are  so  serious  that  it  is 
no  longer  possible  to  continue  these  goods  at  the  old  prices. 
In  making  the  new  prices  on  papers  we  have,  as  in  the  case 
of  plates,  adjusted,  to  a  considerable  degree,  the  inequalities 
that  existed  in  the  old  lists  where  certain  sizes  were  sold  at  an 
actual  loss. 

We  believe  that  it  is  worth  repeating,  in  substance,  that 
the  prices  on  photographic  goods  even  now  have  been  raised 
but  slightly  as  compared  with  other  goods.  Similarly,  the 
photographers  of  the  country  have,  as  a  rule,  kept  their  prices 
down  and  there  is  no  legitimate  reason  why  they  should  not 
pass  on  to  their  customers  these  necessary  increases  in  price. 

The  prices  and  discounts  in  the  following  pages  become 
effective  on  October  15th. 
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NEW  papp:r  price  list 


Velox,  Single  Weight 


2^x 
214  X 
2>4x 

3  X 
3/2  X 
3^x 
2%x 
2^x 
3Kx 
314  X 

4  X 
3%x 

33/^  X 

3%x 

4  X 
4%x 

5  X 
5x8 
3^x12 
5;^x  7% 
6x8 
63^  X  8y2 
7x9 
7^x  91^ 

7  xll 

8  xlO 

xll 
xl2 
xl4 
xl7 
x20 
x22 
x24 


2/2 

y/2 

Wa 

4 

3/2 

4^ 

47/^ 

7 

SK2 

6 

5 

5/2 

6^ 

5% 

6 

6H 
7 


Dozen. 

$  .12 

.12 

.12 

.15 

.15 

.15 

.20 

.20 

.20 

.20 

.25 

.25 

.25 

.25 

.25 

.25 

.30 

.40 

.45 

.50 

.50 

.55 

.65 

.75 

.85 

.95 

.95 

1.15 

1.45 

1.75 

2.65 

3.50 

4.40 

5.25 


Yi  Gross.     Gross. 

$  1.10 
1.10 
1.10 
1.35 
1.50 
1.60 
1.75 
1.75 
2.00 
2.00 
2.30 
2.30 
2.30 
2.45 
2.50 
2.50 
3.05 
3.90 
4.40 
4.75 
4.75 
5.35 
6.35 
7.05 
8.00 
9.00 
9.00 
11.20 
13.85 
17.00 
25.50 
34.00 
42.50 
51.00 


Velox  for  Cirkut  Camera  Prints 

Single  Weight 


$  2.10 

2.40 

2.60 

2.60 

2.90 

3.45 

3.80 

4.35 

4.90 

4.90 

6.00 

7.50 

9.20 

13.80 

18.40 

23.95 

27.50 


Special  cut  sizes  at  proportionate 
prices  on  orders  of  a  dozen  or  more 
amounting  to  $1.00  list  or  more. 

Velox,  Single  Weight  in  Rolls 


10  ft. 
Rolls. 


10  v.l. 
Rolls. 


Size. 

2.5  ft. 

.-)()  ft. 
100  ft. 


5  in.  6  in. 

$1.25  $1.50 

2.50  3.00 

5.00  6.00 


$1.65 
3.30 
6.60 


8  in.  10  in.  16  in. 

$2.00  $2.50  $4.00 

4.00  5.00  8.00 

8.00  10.00  16.00 


Dealers'   discount  30%. 

Velox  and  Kodak  Velvet  Green 


i; 


2^x 
2^x 
21^  X 

3  X 
31^  X 
3^x 

27/8  X 

2^4  X 
354  X 
354  X 

4  X 
3^x 

3^x 

4  X 
454  X 

5  X 
5x8 
35^x12 
554  X  7% 
6x8 
654  X  85^ 
7x9 
75/>x   954 

7  xll 

8  xlO 
xll 
xl2 
xl4 
xl7 
x20 
x22 
x24 


254 
354 

454 

4 

354 

454 

4^ 

7 

554 

6 

5 

554 

654 

^y% 

6 

6^ 
7 


Double  Weight 

Dozen.  ^  Gross.     Gross. 

$  .15  $  1.40 

.15  1.40 

.15  1.40 

.20  1.70 

.20  1.90 

.20  2.00 

.25  2.20 

.25  2.20 

.25  2.50 

.25  2.50 

.30  2.90 

.30  2.90 

.30  2.90 

.30  3.05 

.30  3.15 

.30  3.15 

.40  3.80 

.50  $  2.60          4.90 

.55  2.90          5.50 

.60  3.10          5.95 

.60  3.10          5.95 

.70  3.50          6.70 

.80  4.15          7.95 

.90  4.60          8.80 

1.00  5.50        10.00 

1.15  5.90        11.25 

1.15  5.90        11.25 

1.40  7.70        14.00 

1.75  9.10        17.30 

2.15  11.15        21.25 

3.20  16.75        31.90 

4.25  22.30        42.50 

5.30  27.90        53.15 

6.40  33.45        63.75 


20    inches    wide 
40    inches    wide 


$2.00      $  6.00 
4.00        12.00 


Special  cut  sizes  at  proportionate 
prices  on  orders  of  a  dozen  or  more 
amounting  to  $1.00  list  or  more. 
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Velox  and  Kodak  Velvet  Green 
in  Rolls 


Double  Weight 


20    inches    wide 
40    inches    wide 


10  ft. 
Rolls. 

$2.50 
5.00 


10  yd. 
Rolls. 

$  7.50 

15.00 


Velox  for  Cirkut  Camera 
Negatives 

Double  Weight 


Size. 

5  in. 

6  in. 

61^  in. 

S  in. 

10  in. 

16  in. 

25  ft. 
50  ft. 

100  ft. 

$1.55 
3.10 
6.20 

$1.90 
3.80 
7.60 

$2.05 
4.10 
8.20 

$2.50 

5.00 

10.00 

$3.15 

6.30 

12.60 

$5.00 
10.00 
20.00 

Dealers'  discount  30%. 


Velox  for  Amateur  Finishers 

500  Sheet  Packages 

S.  W.  D.  W. 

\Hx2y2 $  3.10  $  3.90 

1^x23/4 .      3.10  3.90 

2^x3^ 3.10  3.90 

21^x31^ 3.10  3.90 

21^x414 3.80  4.75 

234yii'A 3.80  4.75 

3!4x4^ 4.90  6.10 

3'^x4i^ 4.90  6.10 

2^x4% -       4.90  6.10 

414  x4H 5.60  7.00 

314x51/- 5.60  7.00 

31.4x534 6.45  8.00 

4     x5       6.45  8.00 

4^x54 7.00  8.75 

414x51^ 7.00  8.75 

4  x6       7.00  8.75 

4'4x6K' 8.55  10.70 

5  x7       10.90  13.60 

Special  sizes  smaller  than  5x7  not  in- 
cluded in  list  will  be  furnished  in  500 
sheet  packages  at  proportionate  prices  to 
the  next  larger  size. 

Dealers'  discount  30%. 


Azo  Paper,  Single  Weight— Continued 

Doz.     2  Doz.     ]4  Gross.     Cross. 

.20 


34  X   44 
2%x   4% 
24  X   7 
34  X    54 
34  X    6 
4x5 
37^  X   54 
"   '       64 


.20 
.25 
.25 
.30 
.30 


3k  X  ._ 
3^x  5% 
4     X    ' 

44  X 


6 

64 
5     X    7 
5x8 
34x12 
54  X    734 
6x8 
64  X   84 
7x9 

7y2x  94 

7  xll 
xlO 
xll 
xl2 
xl4 
xl7 
x20 
x22 
x24 


9 
10 
11 
14 
16 
18 
20 


p  .15 

.15 

.15 

.15 

.20 

.25 

.30 

.30 

.30 

.35 

.40 

.45 

.50 

.55 

.55 

.65 

.80 

1.00 

1.50 

2.00 

2.50 

3.00 


f  1.20 
1.35 
1.50 
1.50 
1.65 
2.00 
2.20 
2.45 
2.80 
2.80 
3.45 
4.25 
5.25 
7.90 
10.50 
13.10 
15.75 


1.05 
1.05 
1.20 
1.25 

1.35 

1.35 

1.35 

1.45 

1.50 

1.50 

1.80 

2.30 

2.60 

2.80 

2.80 

3.15 

3.75 

4.15 

4.70 

5.30 

5.30 

6.60 

8.15 

10.00 

15.00 

20.00 

25.00 

30.00 


Special  cut  sizes  at  proportionate 
prices  on  orders  of  a  dozen  or  more 
amounting  to  $1.00  list  or  more. 


Azo  Paper  in  Rolls 

Single  Weight 


20   inches   wide 
40   inches    wide 


10  ft. 
Rolls. 

$1.00 
2.00 


10  vd. 
Rolls. 

$3.00 
6.00 


Stereo  Die  Cut  Azo 

Per  Gross.... $1.40       Per  2  Dozen. $  .30 


154  X 
24  X 
24  X 
24  X 
3      X 


Azo  Paper,  Single  Weight 

Doz.     2  Doz.     1/2  Gross.    Gross. 

24  $  .15  $    .65 


44 
4 


i'Ax  zy. 


.15 
.15 
.20 
.20 
.20 


.65 
.65 
.80 
.90 
.95 


Azo  for  Cirkut  Camera 

Negatives 

Single  Weight 

Size. 

5  in.       6  in.   6'^  in.     S  in.     10  in. 

16  in. 

25  ft. 

50  ft. 
100  ft. 

$  .65    $  .75    $  .85    $1.00    $1.25 
1.30      1.50      1.70      2.00      2..50 
2.60      3.00      3.40       4.00       5.00 

$2.00 
4.00 
8.00 

Dealers'  discount  30%. 


KODAK  TRADE  CIRCULAR. 


Azo  Paper,  Double  Weight  P.  M.  C.  Bromide  Single  Weight 


Doz.     2  Doz. 


m^ 

2K2 

$  .20 

2j4x 

3J4 

.20 

2^x 

3K2 

.20 

2Hx 

4M 

.25 

3     x 

4 

.25 

3^x 

3H 

.25 

3J4x 

4J4 

.25 

27/sK 

4^ 

.25 

2J4x 

7 

.30 

3J4x 

5^ 

.30 

314  X 

6 

.40 

4     X 

5 

.40 

3%x 

5/2 

$  .20 

33/^  X 

63^ 

.20 

3%x 

S7/8 

.20 

4     X 

6 

.20 

4j4x 

6/2 

.25 

5     X 

7 

.30 

5      X 

8 

.35 

3^x 

12 

.35 

S^x 

7V4 

.35 

6     X 

8 

.40 

6^x 

8^ 

.50 

7     X 

9 

.55 

7j^x 

9y2 

.65 

7     X 

11 

.70 

8     X 

10 

.70 

9     X 

11 

.85 

10     X 

12 

1.00 

11         X 

14 

1.25 

14     X 

17 

1.90 

16     X 

20 

2.50 

18     X 

22 

3.15 

20     X 

24 

3.75 

Gross.     Gross. 


.80 


Dozen. 


Gross.     Gross. 


$  1.50 
1.70 
1.90 
1.90 
2.10 
2.50 
2.75 
3.10 
3.50 
3.50 
4.30 
5.35 
6.55 
9.90 
13.15 
16.40 
19.70 


1.00 
1.15 
1.20 
1.30 
1.30 
1.50 
1.55 
1.70 
1.70 
1.70 
1.80 
1.90 
1.90 
2.25 
2.90 
3.25 
3.50 
3.50 
3.95 
4.70 
5.20 
5.90 
6.65 
6.65 
8.25 
10.20 
12.50 
18.75 
25.00 
31.25 
37.50 


Special  cut  sizes  at  proportionate 
prices  on  orders  of  a  dozen  or  more 
amounting  to  $1.00  list  or  more. 

Azo  Paper  in  Rolls 

Double  Weight 


20    inches    wide 
40    inches    wide 


10  ft. 
Rolls. 

$1.25 
2.50 


10  vd. 
Rolls. 

$3.75 
7.50 


Azo  Paper  for  Cirkut  Camera 

Negatives 


Double  Weight 

Size. 

0  in.       6  in.   6^  in.    8  in. 

10  in. 

16  in. 

2.5  ft. 

.50  ft. 

100  ft. 

$  .80    $  .95    $1.05    SI. 25 
1.60      1.90      2.10      2.50 
3.20      3.80      4.20      5.00 

$1.55 
3.10 
6.20 

$2.50 

5.00 

10.00 

Deal 

ers'  discount  30%. 

3Mx    5^ 

3^x    6 

4x5 

3^x    5H 

3^x   5% 

4x6 

4Mx    6y2 

5x7 

5x8 

3> 

5>4x 

6  X 
6y2X 

7  X 


12 
7V4 


8^ 
9 

9^ 
xll 
xlO 
xll 
xl2 
X  14 
X  15 
xl7 
x20 
x20 
x22 
x24 

Special 
prices  on 
amountinsr 


7y2 
7 

8 

9 
10 
11 
12 
14 
16 
17 
18 
20 


f  .20 

$  1.75 

.20 

1.90 

.20 

1.90 

.20 

1.90 

.20 

2.10 

.20 

2.10 

.25 

2.50 

.35 

$  1.70 

3.25 

.35 

1.90 

3.65 

.40 

2.05 

3.90 

.40 

2.05 

3.90 

.45 

2.30 

4.40 

.50 

2.80 

5.25 

.60 

3.05 

5.80 

.65 

3.45 

6.60 

.75 

3.90 

7.40 

.75 

3.90 

7.40 

.95 

4.85 

9.25 

1.15 

6.00 

11.40 

1.40 

7.35 

14.00 

1.60 

8.35 

15.90 

2.10 

11.00 

21.00 

2.80 

14.70 

28.00 

3.00 

15.75 

30.00 

3.50 

18.40 

35.00 

4.20 

22.00 

42.00 

cut  sizes  at  proportionate 
orders  of  a  dozen  or  more 
to  $1.00  list  or  more. 


M.  C.  Bromide  Paper  in  Rolls 

Single  Weight 


20    inches 

40    inches 

Dealers' 


wide 
wide 
discount 


10  ft. 
Rolls. 

$1.70 
3.40 


10  vd. 
Rolls. 

$  5.10 

10.20 


30^^;. 


P.  M.  C.  Bromide  Double 


3^x 
3^x 
4  X 
3^x 
3^x 

4  X 
4Kx 

5  X 
5x8 
3^x12 
5Hx    7V4 
6x8 
6Kx    8H 


sy 

6 

5 

sy 

6 

ey 
7 


Weight 

Dozen. 

$  .25 
.25 
.25 
.25 
.25 
.25 
.30 
.40 
.45 
.50 
.50 
.55 
.65 


K'  Gross. 


$  2.15 
2.40 
2.55 
2.55 
2.90 
3.45 


Gross. 

$  2.20 
2.40 
2.40 
2.40 
2.60 
2.60 
3.10 
4.10 
4.55 
4.90 
4.90 
5.50 
6.55 


KODAK  TRADE  CIRCULAR. 


P. 

.  M.  C. 

7 

X   9 

IV2 

X    W^ 

7 

X      11 

8 

xlO 

9 

xll 

10 

xl2 

11 

xl4 

12 

X  15 

14 

xl7 

16 

x20 

17 

x20 

18 

x22 

20 

x24 

Bromide,  Double  Weight- 
Continued 

Dozen.        V2  Gross.     Gross. 


Eastman  Bromide  Papers,  Single 
Weight— Continued 

Dozen.         '4  Gross.     Gross. 


.75 

3.80 

7.25 

18     x22                   5.25        27.55        52.50 

.85 

4.30 

8.25 

20     x24                   6.30        33.00        63.00 

.95 

4.85 

9.25 

Special     cut     sizes     at     proportionate 

.95 

4.85 

9.25 

prices    on    orders   of   a    dozen   or    more 

1.15 

6.05 

11.55 

amounting   to  $1.00  list   or  more. 

1.45 

8.00 

14.25 

1.75 

9.20 

17.50 

Eastman  Bromide  Papers  in  Rolls 

2.00 

10.45 

19.90 

Single  Weight 

2.65 

13.80 

26.25 

10  ft.          10  yd. 

3.50 

18.40 

35.00 

Rolls.          Rolls. 

3.75 

19.75 

37.50 

20    inches   wide     -     -     -    $2.55      $  7.65 

4.40 

22.95 

43.75 

40    inches    wide     -    -    -      5.10        15.30 

5.25 

27.55 

52.50 

Dealers'  discount  30%. 

Special  cut  sizes  at  proportionate 
prices  on  orders  of  a  dozen  or  more 
amounting  to  $1.00  list  or  more. 

P.  M.  C.  Bromide  in  Rolls 


Eastman  Bromide  Papers, 
Double  Weight 

Standard  BBand  CC 


•           •    ^^>» 

Dozen. 

Yz  Gross. 

Gross. 

Double  Weij 

?ht 

3^  X   514             $  .35 

$  3.30 

10  ft. 

lij  vd. 

314  X   6                    .35 

3.50 

Rolls. 

Rolls. 

4     X    5                     .35 

3.50 

20  inches  wide      _     _     _ 

$2.10 

$  6.30 

3^x   SJ^                .35 

3.50 

40    inches   wide    _     _     _ 

2.50 

7.50 

3^x   5^                 .40 

3.95 

Dealers'  discount  30% 

4x6                    .40 

414  X   614                .50 

3.95 
4.70 

Eastman  Bromide  Paper 

■s, 

5x7                    .60 

$  3.25 

6.15 

Single  Weight 

5x8                    .70 
314  X  12                    .75 

3.65 
3.85 

6.90 
7.30 

Standard  B,  C,  Matte  Enamel,  Enamel, 

5Hx   7M                .75 

3.85 

7.30 

Velvet,  and  R 

oyal 

6x8                    .85 

4.35 

8.25 

Dozen. 

^  Gross. 

Gross. 

6^x   8^                1.00 

5.20 

9.90 

ZVa  X   hVz             %  .25 

$  2.65 

7x9                   1.10 

5.70 

10.90 

314  X   6                    .30 

2.80 

7j4x  9^               1.25 

6.50 

12.40 

4x5                    .30 

2.80 

7     xll                   1.40 

7.35 

13.95 

3^x    Wz                  .30 

2.80 

8     X  10                   1.40 

7.35 

13.95 

3^x    S%                 .30 

3.15 

9     xll                   1.75 

9.15 

17.40 

4x6                    .30 

3.15 

10     X  12                   2.15 

11.25 

21.40 

4;4x   W2                .40 

3.75 

11      X  14                   2.65 

13.80 

26.25 

5     X    7                    .50 

$  2.60 

4.90 

12     X  15                    3.00 

15.65 

29.80 

5x8                    .55 

2.90 

5.50 

14     X  17                   3.95 

20.70 

39.40 

3^x12                    .60 

3.10 

5.85 

16     X  20                   5.25 

27.55 

52.50 

514  X    73/i                  .60 

3.10 

5.85 

17     x20                   5.65 

29.50 

56.25 

6x8                    .65 

3.65 

6.60 

18     X  22                  6.30 

33.15 

63.15 

6K'X   81^                 .80 

4.10 

7.90 

20     X  24                   7.90 

41.35 

78.75 

7x9                    .90 

4.55 

8.70 

Special     cut     sizes     at     proportionate 

7K'X   914               1.00 

5.20 

9.90 

prices   on   orders   of   a 

dozen   or 

■    more 

7     xll                    1.10 

5.85 

11.15 

amounting  to  $1.00  list 

or  more. 

8     X  10                   1.10 

5.85 

11.15 

9     xll                    1.40 

7.30 

13.90 

Eastman  Bromide  Papers  in 

Rolls 

in     X  12                    1.70 

0.00 

17.10 

Double  wei 

ight 

11      xl4                   2.10 

11.00 

21.00 

10  ft. 

10  vd. 

12     xl5                   2.40 

12.50 

23.85 

Rolls. 

Rolls. 

14     X  17                   3.15 

16.55 

31.50 

20    inches    wide     -     - 

-    $3.20 

$  9.60 

16     X  20                  4.20 

22.00 

42.00 

40    inches    wide      -     - 

-      6.40 

19.20 

17     x20                  4.50 

28.90 

45.00 

Dealers'  discount  30^; 

0. 

KODAK  TRADE  CIRCULAR. 


Solio 

Paper 

Doz. 

2  Doz. 

]/')  Gross. 

Gross. 

15/^  X 

2/2 

$  .20 

$    .80 

2^x 

3^ 

.20 

.80 

2^x 

3/2 

.20 

.80 

2^x 

4% 

.25 

1.00 

3     X 

4 

.25 

1.15 

31^  X 

3/2 

.25 

1.20 

3J4x 

4K 

.25 

1.30 

2/8  X 

47/^ 

.25 

1.30 

2j4x 

7 

.30 

1.50 

3^x 

5H 

.30 

1.55 

314  X 

6 

.40 

1.70 

4     X 

5 

.40 

1.70 

3^x 

5H 

$  .20 

1.70 

33/^  X 

6>4 

.20 

1.80 

3^x 

57/8 

.20 

1.90 

4     X 

6 

.20 

1.90 

4^x 

6/ 

.25 

2.25 

5     X 

7 

.30 

$  1.50 

2.90 

5     X 

8 

.35 

1.70 

3.25 

3^x 

12 

.35 

1.90 

3.50 

5Kx 

73/ 

.35 

1.90 

3.50 

6     X 

8 

.40 

2.10 

3.95 

61/^  X 

8/ 

.50 

2.50 

4.70 

7     X 

9 

.55 

2.75 

5.20 

71^  X 

9/2 

.65 

3.10 

5.90 

7     X 

11 

.70 

3.50 

6.65 

8      X 

10 

.70 

3.50 

6.65 

yi  Doz 

.     Doz. 

1/2  Gross 

;.   Gross 

9     X 

11 

$  .45 

$  .85 

$4.30 

$8.25 

10     X 

12 

.55 

1.00 

5.35 

10.20 

11         X 

14 

.70 

1.25 

6.55 

12.50 

14     X 

17 

1.05 

1.90 

9.90 

18.75 

16     X 

20 

1.35 

2.50 

13.15 

25.00 

18     X 

22 

1.70 

3.15 

16.40 

31.25 

20     X 

24 

2.00 

3.75 

19.70 

37.50 

Cabinet  Seconds 

1.40 

4x5  Seconds 

,   triinn- 

led 

1.25 

Cabinet  Seconds,  100  sheet 

packagi 

e    1.00 

Kresko  Paper 


Special     cut     sizes     at     proportionate 
prices    on   orders   of    a    dozen    or   more 

amounting  to  $1.00  list  or  more. 


Dozen. 

y^  Gross. 

Gross. 

15/x 

2/2 

$    .65 

2Kx 

3^ 

.65 

2J4x 

3^ 

.65 

2Hx 

4J4 

.80 

3     X 

4 

.90 

3/x 

3/ 

.95 

3^x 

454 

1.05 

27/8  X 

4/8 

1.05 

2/x 

7 

1.20 

3/x 

5/2 

1.25 

3/x 

6 

1.35 

4     X 

5 

1.35 

3/8  X 

5/ 

1.35 

3^x 

5/2 

Seconds 

1.10 

3-;^x 

6/2 

1.45 

37/sK 

57/8 

1.50 

4     X 

6 

1.50 

4/x 

6/ 

1.80 

5     X 

7 

$  .25 

$  1.20 

2.30 

5      X 

7  Seconds 

1.85 

5     X 

8 

.30 

1.35 

2.60 

3/x 

12 

.30 

1.50 

2.80 

5y2X 

7V4 

.30 

1.50 

2.80 

6     X 

8 

.35 

1.65 

3.15 

6/x 

8/ 

.40 

2.00 

3.75 

7     X 

9 

.45 

2.20 

4.15 

7/x 

9/ 

.50 

2.45 

4.70 

7     X 

11 

.55 

2.80 

5.30 

8     X 

10 

.55 

2.80 

5.30 

9     X 

11 

.65 

3.45 

6.60 

10      X 

12 

.80 

4.25 

8.15 

11         X 

14 

1.00 

5.25 

10.00 

14     X 

17 

1.50 

7.90 

15.00 

16     X 

20 

2.00 

10.50 

20.00 

18     X 

22 

2.50 

13.10 

25.00 

20     X 

24 

3.00 

15.75 

30.00 

Gelatine  Printing-Out  Paper  in 
Rolls 

Solio 


10  ft. 

Rolls. 

10  yd. 
Rolls. 

20    inches   wide     - 
40   inches    wide      - 

-  -    $1.25 

-  -      2.50 

$3.75 
7.50 

Dealers'  discount  30%. 


Kresko  Paper  in  Rolls 


20    inches    wide      -     -     - 

40    inches    wide      -     -     - 

Dealers'  discount  30%. 


10  ft. 

10  yd. 

Rolls. 

Rolls. 

$1.00 

$3.00 

2.00 

6.00 

KODAK  TRADE  CIRCULAR. 


Post  Cards 


Velox  and  Kodak  Velvet  Green 

Dozen.  Vz  Gross.  Gross.  .300 


$  .30 


$7.50 


$1.50  $2.90 

Solio  and  Azo 

Doz.  2  Doz.      Yz  Gross.         Gross.  500 

$  .20        $  .30        $  .90        $1.70        $4.40 
Brownie  Post  (  ards 

Doz.   Gross.   Gross.     500 
Velox  and  Kodak 

Velvet  Green  _  $  .20  $1.10  $2.15  $5.60 
Solio    -----      .15      .75     1.45     3.75 

P.  M.  C.  Bromide 

Doz.  2  Doz.      Yz  Gross.         Gross.  500 

$  .25        $  .40        $1.25        $2.40        $6.15 

Double  Post  Cards 

Doz.  Gross.   Gross.        500 
\'elox  and  Kodak 

Velvet     Green  $  .60  $3.00  $5.80  $15.00 
Solio     and     Azo     .40     1.80     3.40      8.80 

Dealers'   discount  30%. 

Charge  for  Special  Printing  on 
Post  Cards 

When  ordered  in  lots  of  not  less  than 
1,000,  the  name  and  address  or  souvenir 
line  will  be  printed  on  end,  top  or  bot- 
tom of  cards  at  the  following  prices: 
First  1,000     -     -     -     -     -     -     -  $1.50  net 

Subsequent  lots,  per  1,000    -    -       .50    " 

Backing  Papers 

Azo  Backing  Paper 

10  yd.  rolls,  20  inches  wide,  per  roll  $2.25 
111  yd.  rolls,  40  inches  wide,  per  roll  4.50 
In  all  cut  sizes  and  in  rolls,  other  than 
20  or  40  inches  wide,  the  price  will  be 
72%  of  the  list  price  of  ,\zo  Paper,  odd 
figures  to  end  in  0  or  5. 

Velox  Backing  Paper 

10  yd.  rolls,  20  inches  wide,  per  roll  $2.75 
10  yd.  rolls,  40  inches  wide,  per  roll  5.50 
In  all  cut  sizes  and  in  rolls  the  same 
stock  as  single  weight  Velox,  price  50% 
of  the  list  price  of  Velox,  odd  figures  to 
end  in  0  or  5. 


Solio  Backing  Paper 

10  yd.  rolls,  20  inches  wide,  per  roll  $2.25 
10  j'd.  rolls,  40  inches  wide,  per  roll    4.50 

In  all  cut  sizes  and  in  rolls,  price  55% 
of  the  list  price  of  Solio  Paper,  odd  fig- 
ures to  end  in  0  or  5. 

Dealers'  discount  30%. 

Change  in  List  as  follows  : 
Artura  Papers 

Artura  Iris,  Grade  A,  Regular  Weight ; 

Artura   Non   Curling,   Regular  Weight ; 

Artura    Carbon    Green,    ]^Iatte  Regular 

Weight 

Yz  Gross.       Gross. 

4x6    ------    -    $1.25        $2.25 

.■\rtura  Iris,  Grades  B,  C,  D  and  E, 
Double  Weight 

Yz  Gross.       Gross. 

4x6    ------    -    $1.50        $2.80 

Artura  Non  Curling  and  Artura  Carbon 
Green,  Extra  Heavy 

Yz  Gross.       Gross. 

4x6    ------    -    $1.35        $2.50 

Artura    Carbon   Black,   Regular   Weight 
Yz  Gross.       Gross. 

4x6    -------$  .95        $1.70 

-Artura    Carbon    Black,    Double    Weight 
Y  Gross.      Gross. 

4x6    ------    -    $1.25        $2.25 

Dealers'  discount  2)iYi%. 

Aristo  Platino 

Doz.        Yi  Gross.       Gross. 

4x6    -    -    -    -    $  .25        $1.25        $2.25 

.Commercial  Aristo  Platino  is  dis- 
continued and  will  not  be  supplied  in 
the  future. 

Aristo  Gold  Paper 

Doz.        Yi  Gross.      Gross. 

4x6    -    -    -    -    $  .25        $1.25        $2.25 

Aristo  Carbon  Sepia 

Doz.        Yi  Gross.       Gross. 

4x6    -    -    -    -    $  .35        $1.75        $3.35 
Dealers'  discount  25%. 
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Kodak 

Pictures  made  with  a  Kodak  bring  it 
all  back  again.  Great  fun  that  hunt- 
ing trip — and  great  fun  to  live  it  over 
again  in  pictures. 

(Dealer's  Name  and  Address  Here.) 


i>^,,Ki»  (  „i   (  ,,t  Vr.  ^^9\   I  .-, 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular. 


"FOR  YOUR  INTERESTS  AND  OUR  OWN" 
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ROCHESTER 


Xovember,  1919 


IMPORTANT  NEW  EXPRESS 

PACKING  RULES  GO  INTO 

EFFECT  DEC.  10 

New  express  packing  rules,  sim- 
ilar to  those  required  for  freight 
movement  on  the  railroads,  will  go 
into  effect  on  December  10,  and 
express  shippers  are  requested  to 
prepare  themselves  for  the  new 
standards.  The  new  packing  re- 
quirements, which  were  recently- 
approved  by  the  United  States 
Railroad  Administration,  were  for- 
mulated to  provide  additional  safe- 
guards for  merchandise  sent  by 
express.  Heretofore,  shippers 
have  been  using  all  sorts  of  con- 
tainers for  express  packages,  but 
the  new  rules  are  expected  to  make 
the  regulations  uniform  and  thus 
provide  business  concerns  with  an 
even  more  reliable  and  speedy 
service. 

Preparations  are  being  made  at 
local  offices  of  the  American  Rail- 
way Express  Company,  which  is 
the  agent  of  the  Government  in 
handling  the  express  business  of 
the  entire  countrv.   to  nut  the  new 


rules  into  effect  on  December  10, 
and  to  require  a  strict  adherence 
to  them  thereafter.  The  express 
officials  expect  that  in  this  way 
shippers  will  be  induced  to  pay 
greater  attention  to  their  packing 
methods  and  to  turn  their  business 
over  to  the  carrier  substantially 
packed  and  clearly  marked,  so 
that,  with  reasonable  care  on  the 
part  of  expressmen,  all  traffic  can 
be  handled  rapidly  and  with  fewer 
chances  of  loss  or  damage  in 
transit. 

The  rules  recently  promulgated, 
will  not  permit  the  use  of  paper 
wrapping  for  packages  over  lb 
pounds,  nor  ordinary  paper  boxes, 
wrapped  or  unwrapped,  when  the 
weight  of  the  package  is  over  that 
limit.  For  shipments  over  25 
pounds,  wooden  containers,  or 
containers  of  fibreboard,  pulpboard 
or  corrugated  strawboard  material 
are  required.  The  cartons  must 
be  made  of  materials  of  specified 
"test  strengths",  similar  to  those 
required  for  the  freight  service,  and 
the  containers  must  bear  the  stamp 
of    the     mannfartiirers     rprfif\M'ncr 
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that  the  material-  used  is  of 
strength  required  for  the  weight 
of  the  shipment  carried  in  it,  as 
called  for  in  the  rules. 

The  express  regulations,  though 
modeled  on  those  for  freight  move- 
ment, permit  a  wider  latitude  in 
the  size  of  the  carton  used,  and 
carry  a  certain  number  of  excep- 
tions. Shippers  who  wish  to 
acquaint  themselves  with  the  new 
express  regulations  are  requested 
to  study  Supplement  No.  5  to 
Express  Classification  No.  26,  in 
which  these  rules  are  embodied, 
and  copies  of  which  may  be 
secured  at  any  express  office.  It 
is  calculated  that  the  time  remain- 
ing before  December  10,  will  be 
suf^cient  to  enable  express  ship- 
pers to  adjust  themselves  to  the 
new  packing  standards. 


DISCONTINUED 

"  How  to  Make  Good  Pictures," 
Library  Edition,  listed  on  page  92 
of  the  1919  Price  List,  has  been 
discontinued. 

The  regular  edition,  with  paper 
cover,  will  still  be  supplied. 


PRICE  ADVANCE  SHEETS 

We  will  supply,  upon  request 
only,  the  "Advance  in  Price"  leaf- 
lets for  the  Kodak  and  Premo  lines 
dated  Septembers,  1919,  for  deal- 
ers to  insert  in  such  Kodak  and 
Premo  Catalogues  as  they  have  on 
hand. 

We  will  also  supply,  upon  re- 
quest only,  extra  copies  of  the 
price  advance  sheets  for  Plates, 
Portrait  Film  and  Papers. 


CORRECTIONS 

As  getting  out  the  "Extra" 
Trade  Circulars  last  month  was  a 
rush  job  from  typewriting  the 
"copy"  to  putting  them  in  the 
mail  sacks,  we  know  you  will  ex- 
cuse a  few  errors,  so  please  make 
the  following  corrections  : 
Velox,  Single  Weight  : 

14  X  17  Yi  gross         -        -         $13.40 

16x20    "        "  -        -  17.85 

18x22    "        "  -         -  22.35 

20x24    "        "  -         -  26.80 

Discount,  30% 
P.   M.  C.   Bromide,   Double  Weight,  Yz 

gross.  10  x  12.  $7.50. 
P.   M.   C.   Bromide.   Double  Weight,  in 

rolls:     10-ft.    roll.    40   inches    wide, 

should  be  $4  20. 
P.   M.  C.   Bromide,  Double  Weight,  in 

rolls  :    10-yd.    roll,    40   inches    wide, 

should  be  $12.60. 
Eastman    Bromide,    Single   Weight,    ]i 

gross,  17  X  20,  should  be  $23.65. 
Eastman  Bromide,  Double  Weight,  18  x 

22,    doz..    $6.55;     Yz    gross,    $34.45; 

gross,  $65.65 
Kodak   Velvet    Green,    Single    Weight : 
Same  prices  as  Velox,  Single  Weight. 
Artura  Aegis.  4x6,  should  be  included 

with   Artura  Iris,   Grades    B,    C,    D 

and  E,  Double  Weight 

FUTURE  DELIVERIES 

Manufacturing  conditions  are 
still  a  bit  unstable,  but  we  are 
making  every  possible  effort  in  the 
way  of  added  space  and  equip- 
ment, to  speed  up  production  so 
that  deliveries  may  be  made 
promptly,  and  so  keep  up  with  the 
fluctuating  prices  made  necessary 
by  present  market  conditions. 

As  it  is,  orders  can  be  accepted 
only  as  subject  to  the  prevailing 
prices  on  the  dates  on  which  we 
are  in  position  to  make  delivery. 

This  will  apply  also  in  instances 
where  dealers  order  goods  for  the 
following  month's  account. 

All  prices  depend  on  conditions 
beyond  our  control,  and  are  sub- 
ject  to  change  at  any  time. 
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ADVANCE  IN  PRICE 

SOLAR  BROMIDE 

Ivisted  on  page  11  of  the  1919 
Price  List,  has  been  advanced  in 
price  as  follows  : 


Sizes 

500  Sheets  100  Sheets 

6^x  8>^     . 

$     9.00      $  2.00 

8     xlO        .         . 

13.00           2.90 

9     xll 

16.00          3.60 

11     xl4 

25.00           5.50 

14     xl7 

38.00          8.40 

16     x20 

50.00         11. OO 

18     x22 

62.00         13.70 

20     x24 

75.00         16.50 

22     x27 

93.00        20.50 

30     x40 

188.00        41.40 

100  sheet  rate  will  apply  on  any  quantity 
of  100  sheets  or  more,  but  less  than  500 
sheets  same  size. 

SOLAR  BROMIDE  IN  ROLLS 

20"trimmed  or  20'2"  untrimmed: 

100  vds $21.60 

10  yds.       .         .  .         .         2.40 

40"  trimmed  or  41''  untrimmed: 

lOOyds.  ....       43.20 

10  yds.       ...  .         4.80 

Discount,  25%. 


ADVANCED  IN  PRICE 

Eastman  Trimmers  (all  metal), 
listed  on  page  101  of  the  1919  Price 
List,  have  been  advanced  as 
follows : 

EASTMAN  TRIMMER: 
No.  10,  10-inch,         -         -         -        $15.00 
No.  15,  15     "  -        -        -  20.00 

No.  20,  20     "  .        -        -  25.00 

Discount,  33'^%. 

In  dozen  lots  assorted  (including  R.O.C. 

Trimmer),  33^%  and  10%. 


ADVANCED  IN  PRICE 

Insurance  Bromide  (Grade  B) — 
listed  on  page  77,   l'H9  Price  List, 
advanced  as  follows  : 
In    rolls   to    fit    F.   &  S.  or   other 
similar  machines.  11  inches  wide, 
per  running  foot,  .         .  $  ,044 

Other  widths  in  proportion. 
Furnished  in  cut  sizes  upon  application. 
Discount,  10%. 


ADVANCED  IN  PRICE 

Kodak    Portrait    Attachments, 
listed    on    pages    26    to  29  of  the 
1919    Price    List,    have    been    ad- 
vanced in  price  as  follows  : 
Kodak  Portrait  Attachments  : 
Nos.  0,   1,   2,  3,  4,  .5,  6,  7,  8,  9, 
10  and  13         .         .     $  .75 
Discount,  33'i%. 

Kodak  Sky  Filters  and  Color 
Filters,  listed  on  pages  29  to  32  of 
the  1919  Price  List,  have  been  ad- 
vanced in  price  as  follows  : 

Kodak  Sky  Filters  and 
Color  Filters: 

No.  0 $  .75 

No.  1 75 

No.  2 75 


No.  3 
No.  4 
No.  5 
No.  6 
No.  7 
No.  8 
No. 
No. 


9 
13 


Discount,  33>^%, 


1.15 
1.15 
1.50 
1.15 
1.50 
.75 
.75 
1.15 


Wratten  &  Wainwright  Filters, 
listed  on  page  32  of  the  1919  Price 
List,  have  been  advanced  in  price 
as  follows  : 


U 
1 

IX 
IK 
IH 

9 

3 

3% 
3K 
4 
5 


WRATTEN 

&  WAINWRIGHT 

FILTERS: 

Unmounted 

Mounted 

Circles  or 

Circles 

Squares 

in  Light 

in  B    Glass 

Metal  Cell 
in  B  Glass 

inch 

$1.15 

$2.40 

inch 

1.30 

2.55 

inch 

1.45 

2.85 

inch 

1.65 

3.15 

inch 

1.75 

3.30 

inch 

1.90 

3.45 

inch 

2.10 

4.20 

inch 

2.25 

4.50 

inch 

2.85 

6.00 

inch 

3.75 

7.50 

inch 

4.75 

inch 

5.65 

inch 

6.75 

inch 

9.40 

Discount,  33'..:%, 
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Her  (Christmas 


Kod. 


RICHARD  ROE  &  CO. 

Kodaks  and  Supplies 
1201    Tripod   Ave. 


The  New  Christmas  Street  Car  Card  No  759. 


PRICE  REDUCTIONS 

Tozol,  listed  on  page  111  of  the 
1919  Price  List  was,  on  October  24, 
reduced  in  price  as  follows  : 


TOZOL 


1  ounce  bottle 

Xib. 

1  " 

5-" 


can 
Discount 


3314%. 


f  .65 
2.35 
4.55 
8.75 

43.25 


Elon,  listed  on  page  111  of  the 
1919  Price  List  was,  on  October  24, 
reduced  in  price  as  follows  : 


ELON 


1  ounce  bottle 

Vz  " 
1  " 
5  " 


$  1.20 

4.65 

9.15 

18.00 

89.25 


can 

Discount,  33K% 

Do.,  in  25  lb.  lots  assorted,  33^^ 

and  10%. 

EASTMAN  M.  Q.  TUBES 

Page  112,  1919  Price  List. 

From  this  date  all  orders  calling 
for  1,000  or  more  Eastman  M.  Q. 
Tubes  will  be  billed  at  a  discount 
of  40%  and  10%. 


TRANSPARENT  BACK 
PRINTING  FRAME 

Eastman  Transparent  Back 
Swivel  Printing  P^rame,  listed  on 
page  87  of  the  1919  Price  List,  has 
been  discontinued  and  will  not  be 
supplied  in  the  future. 

Eastman  Swivel  Printing  Frame, 
of  the  solid  back  type,  will  be 
supplied  instead  at  prices  as 
follows: 


8x8 
10  X  10 


Discount  33>i%. 


$7.50 
8.50 


EASTMAN  THERMOMETERS 

Eastman  Thermometers,  listed 
on  page  103  of  the  1919  Price  List, 
were,  on  Oct.  29,  1919,  increased 
in  price  as  follows  : 

Eastman  Thermometer  .         .     $1.00 

Discount,  33>^%. 

Do  ,  in  gross  lots,  with  privilege  of 
assorting  with  Glass  Stirring  Rod 
Thermometers.  40%. 


EXTRA! 


'■OR  TRADE  CIRC(  LA  T[0.\   0.\L ) ". 


Eastman   Kodak  Company 

Trade  Circular. 


"  FOR  rOL'R  /J\-T£RESTS  J^.\n  OUR  Ol^N" 


\'o\.  XX.,  No.  12-B  ROCHESJER  Xovember  10th,  1919 


NEW  PRICE  LIST 

Graflex,  Graphic,  Cirkut  Cameras  and  other 
Folmer  &  Schwing  Apparatus 

Catalogue 
List 
Xet  Including 

Wholesale  \\  ar  Tax  War  Tax 

No.  lA  Graflex  Camera  without  lens     -        -        -  $  55.20  $  5.52  $  88.32 

Do.,  with   Kodak  Anastigmat  Lens  /.4.5,   No.  31  78.53  7.85  125.65 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  2        -------        -  70.87  7.09  113.40 

Do.,   with   B.  &  L.   Tessar   Lens,   Series   Ic  /.4.5 

No.  14        ------        -  82.53  8.25  132.05 

No.  3A  Graflex  Camera  without  lens    -        -        -  65.17  6.52  104.28 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,   No.  2i  98.50  9.85  157.60 
Do.,    with    B.    &    L.     Kodak    Anastigmat    Lens, 

/.6.3,  No.  4        -----        3  85.17  8.52  136.28 

Do.,   with   B.   &  L.   Tessar   Lens,   Series   Ic,   /.4.5 

No.  ISA      -        -        -        -        -        -        -  104.17  10.42  166.68 

!3j4x  414  Auto  Graflex  without  lens      -        -        -  46.00  4.60  73.60 

Do.,   with   Kodak    Anastigmat   lens  /.4.5,   No.   31  69.33  6.93  110.93 
Do.,  with  B.  &  L.  Kodak  .Anastigmat  Lens,  /.6.3, 

Xo.  2        -------        -  61.67  6.17  98.68 

Do.,  with   B.   &   L.   Tessar   Lens.    Series   Ic  /.4.5. 

^        No.  14      -------        -  7_i-^i  l-ii  117.33 

4x5  Auto  Graflex  without  lens     -        -        -        -  53.67  5.37  85.88 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,   No.  32  80.67  8.07  129.08 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens.  /.6.3, 

No.  3        -------       /  70.00  7.00  112.00 

Do.,   with  B.   &  L.   Tessar   Lens.   Series   Tc.  /.4.5, 

No.  15      -------        -  85.67  8.57  137.08 
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Net 

Wholesale 

5x7  Auto  Graflex  without  lens     -        -        -        -  $69.00 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  34  110.33 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens,  /.6.3, 

Xo.  5         -------        -  96.67 

5x7  Auto    Graflex   with   B.   &   L.    Tessar    Lens, 

Series  Ic  /.4.5,  No.  16     -        -        -        -        -  117.67 

Auto  Graflex  Jr.,  without  lens        -         -         _         -  33.6O 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  30  54.27 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  1         -------        -  48.27 

Do.,   with   B.   &  L.   Tessar   Lens,   Series   Ic  /.4.5, 

No.   13       -------        -  57.93 

Revolving  Back  Graflex  Jr.,  without  lens     -         -  53.67 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  32  80.67 
Do.,    with    B.     &    L.     Kodak    Anastigmat     Lens 

/.6.3,  No.  3  -  -  -  -  ^  -  -  70.00 
Do.,  with  B.  &  L.  Tessar  Lens,   Series   Ic  /.4.5,- 

No.  15      -------        -  85.67 

3^  X  5j/2  Compact  Graflex  without  lens        -        -  61.33 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  33  94.67 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  4        -------        -  81.33 

Do.,   with   B.   &  L.   Tessar   Lens.   Series   Ic  /.4.5, 

No.  15A    -        -        -        -        -        -        -        -  100.33 

5x7  Compact  Graflex   without  lens     -        -        -  80.50 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  34  121.83 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  S         -        -        -        -        -        -        -       _-  108.17 

Do.,   with   B.   &  L.   Tessar  Lens.   Series   Ic  /.4.5, 

No.  16       -        -        -        -        -        -        -        -  129.17 

3l4  X  4^  Telescopic  R.  B.  Graflex  without  lens    -  72.83 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  32  99.83 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  3         -------        -  89.17 

Do.,   with   B.   &   L   Tessar   Lens,    Series   Ic   /.4.5, 

No.  15       -------        -  104.83 

4x5  Telescopic  R.  B.  Graflex  without  lens    -        -  80.50 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  33  113.83 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3 

No.    5        -------        -  108.17 

Do.,  with   B.   &   L.   Tessar   Lens,   Series   Ic  /.4.5. 

No.  16       -------        -  129.17 

3%x4%   Revolving  Back   Auto   Graflex   without 

lens   ---------  80.50 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  33  113.83 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  5        -------        -  108.17 

Do.,  with  B.  &  L.  Protar  Lens,  Series  Vila.  No.  10  135.17 
Do.,  with  B.  &  L.  Tessar  Lens,   Series   Ic  /.4.5. 

No.    15A   -------        -  119.50 

4x5   Revolving  Back  Auto  Graflex   without  lens  92.00 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  34  133.33 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3 

No.  6        -------        -  129.33 

Do.,  with  B.  &  L.   Tessar  Lens,   Series   Ic  /.4.5. 

No.  17       -------        -  170.00 


War  Tax 

Catalogue 

List 

Including 

War  Tax 

$6.90 
11.03 

$110.40 
176.53 

9.67 

154.68 

11.77 

188.28 

3.36 

53.76 

5.43 

86.84 

4.83 

77.24 

5.79 

92.69 

5.37 

85.88 

8.07 

129.08 

7.00 

112.00 

8.57 

137.08 

6.13 

98.13 

9.47 

151.48 

8.13 

130.13 

10.03 

160.53 

8.05 

128.80 

12.18 

194.93 

10.82 

173.08 

12.92 

206.68 

7.28 

116.53 

9.98 

159.73 

8.92 

142.68 

10.48 

167.73 

8.05 

128.80 

11.38 

182.13 

10.82 

173.08 

12.92 

206.68 

8.05 

128.80 

11.38 

182.13 

10.82 

173.08 

13.52 

216.28 

11.95 

191.20 

9.20 

147.20 

13.33 

213.33 

12.93 

206.93 

17.00 

272.00 

22.50 

360.00 

12.27 

196.28 

20.60 

329.60 

12.27 

196.28 
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Catalogue 
List 
Net  Including 

Wholesale  War  Tax  War  Tax 

Press  Graflex  without  lens     -----      $95.83  $9.58  $153.33 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.   34       137.17  13.72  219.48 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3 

No.    5       -------        -      123.50  12.35  197.60 

Do.,    with    B.   &   L.    Tessar    Lens,    Series    Ic/.4.5, 

No.   16      -------        -      144.50  14.45  231.20 

Home  Portrait  Graflex  without  lens     -        -        -       115.00  11.50  184.00 

Do.,  with  B.  &  L.  Tessar  Lens,   Series   Ic  /.4.5, 

No.  17      -        -        -        -        -        -        -        -      193.00  19.30  308.80 

Do.,   with   B.   &   L.   Tessar   Lens,   Series   Ic  /.4.5, 

No.   18       -------        -      225.00 

Naturalist's  Graflex  without  lens    -         -         -         -       122.67 

Do.,  with  B.  &  L.  Telestigmatic  Lens  /.6.8  -  -  206.00 
Stereo  Auto  Graflex  without  lenses  -  -  -  122.67 
Do.,  with  matched  pair  B.  &  L.  Kodak  Anastigmat 

Lenses  /.6.3,  No.  3  -        -        -        -        -        -       155.33  15.53  248.53 

Do.,   with  matched   pair   B.   &   L.   Tessar   Lenses, 

Series  lib  /.6.3,  No.  5     -        -        -        -        -       171.33 

No.  0  Graphic  Camera    ------        34.50 

4x5   R.   B.   Cycle   Graphic  with   R.   R.   Lens   and 

Automatic  Shutter  ------        52.13 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  3,  and  Volute  Shutter      -        -        -        -        78.00 
Do.,  with  B.  &  L.  Protar  Lens,  Series  Vila,  No.  7, 

and  Volute  Shutter  ------       106.33 

5x7   R.   B.   Cycle   Graphic  with   R.   R.   Lens   and 

Automatic  Shutter    ------        65.17 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  5,  and  Volute  Shutter        -        .        -        -       103.03 
Do.,  with  B.  &  L.  Protar  Lens,  Series  Vila,  No.  10, 

and  Volute  Shutter  ------       130.03 

614  x8i/  R.  B.  Cycle  Graphic  with  R.  R.  Lens  and 

Automatic  Shutter    ------        80.50 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  6,  and  Volute   Shutter     -        -        -        -       124.30 
8  X  10  R.  B.  Cycle  Graphic  with   R.   R.  Lens  and 

Automatic  Shutter    ------       103.50 

3J4  X  4J4  Speed  Graphic  without  lens  -  -  -  42.17 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  31  65.50 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  2        -------        -        57.83  5.78  92.53 

Do.,   with   B.  &   L.   Tessar    Lens,    Series    Ic  /.4.5, 

No.  14       -------        -        69.50 

4x5  Speed  Graphic  without  lens    -        -        -        -        44.47 

Do.,  with  Kodak  Anastigmat  Lens  /.4.5,  No.  32  71.47 
Do.,  with  B.  &  L.   Kodak  Anastigmat  Lens  /.6.3 

No.  3        -------        -        60.80  6.08  97.28 

Do.,   with   B.   &   L.   Tessar   Lens,   Series    Ic  /.4.5, 

No.    15      -------        -        76.47 

'   3l4yiSy2  Speed  Graphic  witliout  lens     -        -        -        46.00 
i    Do.,  with   Kodak  Anastigmat  Lens  /.4.5,   No.  33        79.33 
Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3, 

No.  4        -        -        -        -        -        -        -        -        66.00 

i    Do.,   with   B.   &  L.   Tessar   Lens,   Series   Ic  /.4.5, 

i  No.   15A   - 85.00 
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Catalogue 
List 
Net  Including 

Wholesale  War  Tax  War  Tax 

5x7  Speed  Graphic  without  lens  -        -        -        -      $53.67  $5.37  $85.88 

Do.,  with  Kodak  Anastigmat  Lens  fA.5,   No.  34        95.00  9.50  152.00 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  f.6.3, 

No.  5        -------        -        81.33  8.13  130.13 

Do.,  with  B.  &  L.   Tessar  Lens,   Scries   Ic  /.4.5, 

No.  16      -------        -      102.33  10.23  163.73 

Stereoscopic  Graphic  without  lenses     -        -        -        76.67  7.67  122.68 

Do.,    with    matched   B.   &   L.    Kodak   Anastigmat 

Lenses   /.6.3,   No.   3        -        -        -        -         -      109.33  10.93  174.93 

Do.,  with  matched  B.  &  L.  Protar  Lenses,  Series 

V,  No.  2    -        -        -        -        -        -        -        -      108.00  10.80  173.80 

No.   5   Cirkut   Camera,   complete   -        -        -        -        95.83  7.84  151.59 

No.  10  Cirkut  Camera,  without  lens      -        -        -       187.83  15.41  297.15 

Do.,  with  Turner  Reich  Lens,  Series  II,  No.  4  -      243.27  20.95  385.85 

No.  16  Cirkut  Camera  w^ithout  lens      -        -        -      287.50  23.50  454.75 

Do.,  with  Turner  Reich  Lens,  Series  II    (Special 

Lens)         --------      396.94  34.44  629.85 

No.  6  Cirkut  Outfit  with  R.  R.  Lens  and  Shutter       134.17  5.48  206.73 

Do.,  with  Turner  Reich  Lens,  Series  II,  No.  2     -       166.03  8.67  257.72 

No.  8  Cirkut  Outfit  with  R.  R.  Lens  and  Shutter       184.00  6.76  282.76 

Do.,  with  Turner  Reich  Lens,  Series  II,  No.  4    -      231.57  11.51  358.87 

Graflex  Enlarging  Camera  8x10,  without  lens     -        26.07  2.61  41.72 

Do.,  with  B.  &  L.   Kodak  Anastigmat   Lens  /.6.3 

No.  3        -        -        -        -        -        -        -        -        42.40  4.24  67.84 

F.  &  S.  Finger  Print  Camera,  complete  with  lens, 

shutter,    two    batteries,    ten     lamps     and     one 

double  plate  holder  ------        29.13  2.91  46.61 

F.   &   S.   Identification   Outfit  complete,   including 

camera,    Kodak    Anastigmat    Lens   /.6.3,    two 

magazines,  stand,  reflector,  numbering  device, 

height    scale,    background,    cable    and    socket, 

without  lamps  -------      287.50  16.48  447.73 

Graflex  Roll  Holders  :                                       Graflex  Film  Pack  Adapters  : 

21^x3^  No.  50   -        -  -  -$11.50  2^4x3^  -        -        -        -        -$5.50 

3)4  X  4^  No.  51    -        -  -  -     12.00  3J4  x  454  -        -        -        -        -  6.00 

354  X  554  No.  52   -        -  -  -    13.25  4x5  -----  6.75 

4  x5      No.  53    -        -  -  -     13.25  354x554  -        -        -        -        -  6.75 

5  x7      No.  54   -        -  -  -    14.50  5x7  -----  8.75 

Dealers'  discount  335^%. 

Carrying  Cases  for  Crown  Tripods  : 
No.  1   Imitation  Walrus  Fabrikoid  ---------$  5.00 

No.  2  Imitation  Walrus  Fabrikoid  ---------  5.50 

No.  3  Imitation  Walrus  Fabrikoid  ---------  6.00 

No.  4  Imitation  W^alrus  Fabrikoid  ---------  6.75 

No.  1  Sole  Leather  ------------  6.75 

No.  2  Sole  Leather  ------------  7.25 

No.  3  Sole  Leather  ------------  8.75 

No.  4  Sole  Leather  ------------  10.00 

Dealers'  discount  25%. 

Sole  Leather  Case  for  complete  No.  5  Cirkut  Outfit       -----  $17.00 

Sole  Leather  Case  for  No.  10  Cirkut  Camera  only        -----     18.75 

Sole  Leather  Case  for  No.  16  Cirkut   Outfit   --------     22..50 

Sole  Leather  Case  for  Cirkut  Film  Box  No.  16     -----        -     18.75 

No.  10  Keratol  Case  for  Aluminum  Tripod  Top,  Tripod  Legs  and  Gear  Box     12.50 
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No    16  Keratol  Case  for  Aluminum  Tripod  Top,  Tripod  Legs  and  Gear  Box  $15.00 

No.  6  Keratol  Case  for  Cirkut  Outfit     --------  6.25 

No.  8  Keratol  Case  for  Cirkut  Outfit     --------  7.50 

Dealers'  discount  25%. 

Graflex  Plate  Holders  :  Graflex  Portrait  Film  Holders  : 

2^x3^         -        -        -        -        -$2.00      4x5       -        -        -        -        -        -$3.0n 

3^x43        -----      3.00      5x7       -        -        -        -        -        -_  4.40 

4     x5  -         -         -         -         -       3.00  Dealers'  discount  33J^%. 

5^x7^'         '-        -        -        -        -      415  Graphic  Sight  Finders  : 

'Dealers'  discount  33/37c.  314  xSK-         -        '        '        '        '^4.00 

4^x5"         -        -        -         -        -  4^00 

Graphic  Plate  Holders :                               5x7            -----  5.50 

^A^    fi       -         -         -         -         -  $  ;-OJJ  Dealers'  discount  i:^yi'7c. 

4x0  -         -         -         -         -       --UU 

3%  K    Syi       -        -        -        -        -      2.00  Graflex  Color  Plate  Holders : 

5x7"-        -        -        -        -      2.20      2^x3^         -        -        -        -        -  $  4.40 

ey.x   814       -        -        -        -        -      2.75      3^x4            -        -        -        -        -  4.70 

8     xlO          -----      3.00      314x414        -        -        -        -        -  5.00 

Dealers'  discount  33>^%.                            4     x5             -----  5.50 

3^x51/^         -        -        -        -        -  6.00 

Graflex  Magazine  Plate  Holders :             5x7            .        .        .        -        -  6.75 
2^  x  314         -         -         -         -         -  $13.25               Dealers'  discount  33y3%. 

^^x4J4         -        -        -        -        -     15.50  Crown  Tripods : 

3^x5/2        '.'.'.'-'-     17.00      No.  1     -        -        -        -        -        -$9.25 

/^     y                                                    107c:       No.  2     -----        -  y./5 

0x7             -        -        -         -         -     lo./o       XT      ,  1 1  en 

'*y*-<'-A    -    ...    -  21.75  N°J  :    :    :    :    :    :  ]^i 

Dealers'  discount  SSYs^.  t>.     1      >   i-  »  231/fv 

^^'  Dealers   discount  iSysyc. 

Graphic  Portrait  Film  Holders  :  Crown  Tilting  Tripod  Top  : 

4x5  -----$  2.00      No.  1     -        -        -        -        -        -  $  2.75 

5x7          -----      2.20      No.  2     -        -        -        -        -        -  3.30 

6^x   8^       -        -        -        -        -      2.75      No.  4     -        -        -        -        -        -  4.15 

8     xlO          -----      3.00       Professional           -        -        -        -  8.25 

Dealers'  discount  33y3%.  Dealers'  discount  33yi%. 

Crown  Flash  Lamp     -        -        -        -        -        -        -        -        -        -        -        -$1.75 

Dealers'  discount  33yi%. 

Carrying  Cases  (Leather) : 
lA  Graflex  --...-.------$  8.25 

3A  Graflex          -------------  10.50 

3y4  X  4M  Auto  Graflex       -----------  9.50 

3^  x  4^  Auto  Graflex  and  Magazine  Holder  -         ------  10.50 

4     x5      Auto  Graflex       -----------  11.00 

4  x  5       Auto  Graflex  and  Magazine  Holder  -------  12.25 

5  x7      Auto  Graflex       -----------  16.00 

5      x7       Auto  Graflex  and  Magazine  Holder  -------  17.00 

Auto  Graflex  Jr.         ------------  7.75 

Auto  Graflex  Jr.  and  Alagazine  Holder     --------  9.50 

R.  B.  Graflex  Jr.        -----------        -  8.25 

R.  B.  Graflex  Jr.  and  Alagazine  Holder    --------  10.00 

314  X  Sy.  Compact  Graflex          ----------  10.50 

3y^yiSy  Compact  Graflex  and  Magazine  Holder     ------  11.50 

5     x7      Compact  Graflex          ----------  15.00 
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Carrying  Cases  {heather)— Continued. 

5     X  7      Compact  Graflex  and  Magazine  Holder     ------  $16.00 

314  X  4^  Telescopic  R.  B.  Graflex        -     -     -            ------  10.75 

3%x4}i  Telescopic  R.  B.  Graflex  and  Magazine  Holder        -        -        .         -  n.SO 

4     x5       Telescopic  R.  B.  Graflex    ---------  13.25 

4      X  5       Telescopic  R.  B.  Graflex  and  Magazine  Holder        -         -         -         -  14.25 

3%  X  4^  Revolving  Back  Auto  Graflex    --------  12.25 

3%x4}i  Revolving  Back  Auto  Graflex  and   Magazine  Holder       -         -         -  13.25 

4     X  5       Revolving  Back  Auto  Graflex    --------  15.00 

4      X  5       Revolving  Back  Auto  Graflex  and  Magazine  Holder        -         -         -  16.00 

Press  Graflex     -------------  19.75 

Press  Graflex  and  Magazine  Holder         --------  21.00 

Stereo  Auto  Graflex  ------------  13.75 

Stereo  Auto  Graflex  and  Magazine   Holder     -------  15.00 

Home  Portrait  Graflex      -----------  19.75 

Home  Portrait  Graflex  and  Magazine  Holder  -------  22.00 

Naturalist's  Graflex    ------------  26.50 

Finger  Print  Camera  ------------  12.75 

Dealers'  discount  25%. 

Graphic  Carrying  Cases :  Carrying  Cases  for  6  Graflex  Plate 

No.  0  Graphic        -        -  -  -  $  5.50  Holders : 

3%  X  414  Speed  Graphic  -  -  9.50  254  x  3^         -        -        -        -        -  $  5.50 

4  x5      Speed  Graphic  -  -  10.00  3y^x4%         -        -        -        -        -  6  00 
3%  X  5^  Speed  Graphic  -  -  10.00  3>4  x  5^        -        -        -        -        -  6.75 

5  X  7      Speed  Graphic  -  -  12.75  4x5            -        -        -        -        -  6.75 
Stereo  Graphic      -        -    -  -  13.25  ^      x  7  -----  7.75 

Dealers'  discount  25%.  Dealers'  discount  25%. 

Lens  Boards  : 

lA  Graflex  Camera    ------------$.75 

3A  Graflex  Camera    ------------.90 

3%  x  454  Auto  Graflex  Camera  ---------         .90 

4  X  5      Auto  Graflex  Camera  ---------.90 

5  x7      Auto  Graflex  Camera  ---------       1.15 

3%  X  5j/2  Compact  Graflex  ----------.90 

5      x7       Compact  Graflex  ----------       I.15 

314x414  Telescopic  R.  B.  Graflex    ---------        .90 

4     x5      Telescopic  R.  B.  Graflex    ---------       1.10 

3%  X  414  Revolving  Back  Auto  Graflex    --------        .90 

4  x5       Revolving  Back  Auto  Graflex     --------  1.10 

5  X  7       Press    Graflex      -----------  1.15 

5      x7       Home  Portrait  Graflex       ---------  1.20 

5     X  7       Stereo  Auto  Graflex    ----------  3.00 

8     X  10     Graflex   Enlarging  Camera         --------  60 

4x5       R.  B.  Cycle  Graphic  ----------  .70 

5     X  7      R.  B.  Cycle  Graphic  ----------.75 

6^  x  8H  R.  B.  Cycle  Graphic  -        ---------  .90 

8     X  10    R.  B.  Cycle  Graphic  ----------  .90 

314  X  4%  Speed  Graphic     -----------  .70 

4  X  5  Speed  Graphic     -----------.90 

3J4  X  5^/2  Speed  Graphic     -----------.90 

5  X  7  Speed  Graphic     -----------110 

5      x7  Stereoscopic  Graphic  ----------       1.15 

Dealers'  discount  33y3%. 

Focusing  Panels  for  Graflex  Cameras  : 

3%x4%  Auto  Graflex  Ground  Glass  Panel     -------  3.15 

4  X  5       Auto  Graflex  Ground  Glass  Panel     -------  3.85 

5  X  7       Auto  Graflex  Ground  Glass  Panel     -------  5.25 

Auto  Graflex  Tr.  Ground  Glass  Panel        -------_  2.80 
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Ground  Glass  Panels — Continued. 

R.  B.  Graflex  Jr.  Ground  Glass  Panel       --------     $2.80 

3J4  X  5^<2  Compact  Graflex  Ground  Glass   Panel       ------       3.85 

5      X  7       Compact  Graflex  Ground  Glass   Panel       ------       5.25 

Dealers'  discount  33y3%. 

Graflex  Focal  Plane  Shutter  for  R.  B.  Cycle  Graphic  Cameras  : 

4  X  5       -        -        -        -        -        -  $30.00      6H  X   8^       -        -        -        -        -  $36.00 

5x7       -        -        -        -        -        -    32.50      8     xlO  -        -        -  -    38.50 

Dealers'  discount  33y3%. 

Graflex  Focal  Plane  Shutter  for  Eastman  View  Cameras  : 

5x7  -----  $24.00      6K  X  8^         -        -        -        -        -  $26.50 

8  X 10  -        -        -        -        -        -  $30.00 

Dealers'  discount  33y3%. 

Supplementary  Wide  Angle  Beds  for  Cycle  Graphic  Cameras  : 

4x5       -        -        -        -        -        -$11.25      334x51^         -        -        -        -        -$13.50 

5x7       -        -        -        -        -        -     12.50      6Hx8H         -        -        -        -        -     13.75 

8     xlO  -----    $15.00 

Dealers'  discount  33y3%. 

Prices  for  altering  the  backs  of  Speed  Graphic  Cameras  to  accept  Graflex  Hold- 
ers, the  price  including  focusing  panel  but  no  plate  or  film  holder : 

3^  X  4^         -        -        -        -        -  $13.50      3^  x  5^        -        -        -        -        -  $13.50 
4     x5  -----     13.50      5     x7  -----     14.50 

Dealers'  discount  33y3%. 

Cirkut  Camera  Parts  : 

Xo.  5  Cirkut  Camera  with  lens  but  witiioul  aluminum  tripod  top,  tripod  or 

carrying   case    ------------  $114.70 

No.  10  Cirkut  Film  box  only        ---------  142.75 

No.  16  Cirkut  Film  box  only         ---------  201.25 

No.     5  Cirkut  Aluminum  Tripod  Head  --------  13.75 

No.  10  Cirkut  Aluminum  Tripod  Head  --------  24.25 

No.  16  Cirkut  Aluminum  Tripod  Head  --------  28.75 

Set  No.  2  Crown  Tripod  Legs       ---------  7.00 

Set  Professional  Tripod  Legs        ---------  15.50 

Dealers'  discount  33y3%. 

Cirkut  Outfit  Parts : 

No.  6  Cirkut  Attachment  only       ----.----$  69.00 

No.  8  Cirkut  Attachment  only       ---------  115.00 

No.  6  Cirkut  Aluminum  Tripod  Head  --------  15.00 

No.  8  Cirkut  Aluminum  Tripod  Head  --------  19.50 

No.  4  Crown  Tripod  with  6j!/-inch  top         -------  13.25 

No.  6  or  8  Wooden  Gear  Box       ---------  1.75 

Dealers'  discount  33y3%. 

Graflex  Illuminator,  including  6  feet  of  flexible  cord  and  plug  without  lamp       $  8.75 
Dealers'  discount  33y3%. 

Extra  Batteries  for  F.  &  S.  Finger  Print  Camera  Xo.  789,  each    -         -         -     $  1.00 
Extra  Mazda  Miniature  Lamps,  each     --------  .30 

Extra  Alazda  Miniature  Lamps,  per  carton  of  10    -        -        -        -        -        -        3.00 

Finger  Print  Developing  Jar   ----------1.65 

Finger  Print  Developing  Cage         ---------        1.65 

Dealers'  discount  33y3%. 
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ADVANCE  IN  PRICE 

The  accompanying  list  was,  on  Nov.   10,   1919,  advanced   in  price, 
as  follows  : 

Catalogue 
List 
Net  Including 

Wholesale  War  Tax  War  Tax 

8x  10  F.  &  S.  Home  Portrait  Camera  No.  2  with 
one  8x10  Sterling  Cut  Film  Holder  and 
velvet-lined  sole  leather  case  with  lock  and  key      $88.17  $5.71  $137.96 

List  Price 

8x10   Sliding  Ground-glass   Carriage     --------  $17.25 

F.  &  S.  No.  2  Home  Portrait  Stand        --------  69.00 

No.  2  Background  ------------  16.75 

F.  &  S.   Reflector     ------------  14.50 

No.  1  F.  &  S.  Studio  Shutter  ----------  13.75 

Dealers'  discount  2)Zy3%. 

Velvet-lined  Sole  Leather  Carrying  Case        -------  $41.50 

Dealers'  discount  25%. 

Catalogue 
List 
Xet  Including 

Wholesale  \N'ar  Tax  War  Tax 

8x10    F.    &    S.    Commercial    Camera    including 

Carrying  Case  and  one  Sterling  Plate  Holder    $  72.83  $6.42  $115.67 

11x14  do.        -        -        -        -        -        -        -        -      107.33  9.44  170.44 

Century  Lantern   Slide  Camera  complete     -        -        28.41  2.84  46.54 

List  Price 
5x7  Back  including  one  5x7  Eastman  View  Holder  -----    $10.50 

Dealers'  discount  35%. 
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Catalogue 
Net  List 

Net  Wholesale  Including 

Wholesale  S.  F.  Branch      War  Tax  War  Tax 

8x10  Sky  Scraper  Cainera  complete      $58.27  $65.55  $5.05  $  92.45 

7x17    F.     &    S.     Banquet     Camera 

complete         -----        57.50  5.06  91.31 

12  X  20    F.     &     S.     Banquet     Camera 

complete         -----        80.50  7.10  127.85 

List  Price 

8x10  No.  1  F.  &  S.  Professional  Printer      -------    $51.00 

11x14  No.  2  F.  &  S.  Professional  Printer      -------       57.50 

Dealers'  discount  25%. 

8  X  10  No.  1  Crown  Printer     ----------    $39.25 

11  X  14  No.  2  Crown  Printer    ----------      48.25 

Dealers'  discount  25%. 

No.  1  5  X  7  F.  &  S.  Laboratory  Stand      --------    $51.75 

No.  2  8  X  10  F.  &  S.  Laboratory  Stand    --------      80.50 

Dealers'  discount  33]/3%. 

Catalogue 
List 
Net  Licluding 

Wholesale  W  ar  Tax  War  Tax 

No.  15x7  Universal  Laboratory  Outfit  complete    $  64.40  $2.99  $  99.59 

No.  2  8x  10  Universal  Laboratorv  Outfit  complete       103.50  4.98  160.23 

F.  &  S.  Photo-Micrographic  Outfit  complete        -       103.50  5.48  160.85 

List  Price 

F.  &  S.  Vignetter     ------------    $17.25 

Dealers'  discount  33y3%. 

F.  &  S.  Home  Portrait  Reflector    ---------    $14.50 

Dealers'  discount  33y3%. 

No.  1  F.  &  S.  Studio  Shutter    ----------    $13.75 

Dealers'  discount  33y3%. 

Professional  Tripod  -----------    $21.00 

Dealers'  discount  33y3%. 

F.  &  S.  Collapsible  Stand        ----------    $17.25 

Dealers'  discount  35%. 

Century  12-foot  Tripod    -        -        -        -        -        -        -        -        -        -        -    $34.50 

Legs  onlj-  for  Century  12-foot  Tripod    --------      28.75 

Dealers'  discount  33y3%. 

New  Model  Easel     ------ -    $19.50 

Dealers'  discount  33}^%. 

8  x  10  F.  &  S.  Lantern  Slide  Attachment  -        -        -        -        -        -     '  -  $25.25 

11x14  F.  &  S.  Lantern  Slide  Attachment  -------  27.75 

14x17  F.  &  S.  Lantern  Slide  Attachment  -------  31.00 

Dealers'  discount  33y3%. 

4  x  5  F.  &  S.  Lantern  Slide  Contact  Printing  Frames    -----$  4.00 
5x7  F.  &  S.  Lantern  Slide  Contact  Printing  Frames    -----        4.60 
Dealers'  discount  33^3%. 
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List  Price 

Century  Negative  Rack    -        -        -        -        -        -        -        -        -        -        -    $  2.00 

Dealers'  discount  33y3%.     From  San  Francisco  branch  25%. 

Century  Retouching  Frame       ----------     ^  5.75 

Dealers'  discount  35%.     From  San  Francisco  branch  30%. 

Centurj'  Printing  Frames : 

4x5  -  -  -  -  -  $.85  11x14  -  -  -  -  -  -$3.30 

414X   6J^  -  -  -  -  -  1.00  14x17  -  -  -  -  -  -  5.25 

5     X   7  -  -  -  -  -  1.00  16x20  -  -  -  -  -  -  7.50 

6>^x   8^  -  -  -  -  -  1.15  18x22  -  -  -  -  -  -  8.00 

8     xlO  -  -  -  -  -  1.55  7x17  -  -  -  -  -  -  5.25 

7  xll  -  -  -  -  -  1.75  12x20  -  -  -  -  -  -  7.00 

10     xl2  -  -  -  -  -  2.85  20x24  -  -  -  -  -  -  8.00 

Dealers'  discount — 11  x  14  and  smaller  40%,  14  x  17  and  larger  33yi%. 

Cirkut  Printing  Frames  : 

6^  inches  bv  30  inches     -        -    $  8.75       10  inches  bv  4  feet      -        -  -  $13.00 

6^  inches  by  4  feet    -        -        -       10.50       10  inches  by  6  feet      -        -  -  18.25 

8  inches  by  4  feet    -        -        -       11.75       16  inches  by  6  feet      -        -  -  33.00 
8      inches  by  6  feet    -        -        -       15.75       16  inches  by  10  feet    -        -  -  39.75 

Dealers'  discount  33y3%.  • 

5x7  Combination  Bromide  Paper  and  Plate  Holder     -         -         -         -         -     $  5.75 
8x10  Combination  Bromide  Paper  and  Plate  Holder     -----         8.00 
Dealers'  discount  33j<3%. 

Sterling  Plate  Holders,     8x10        -         -        -        -        -        -        -        -        -    $  3.50 

Sterling  Plate  Holders,  11x14        ---------        7.50 

Sterling  Portrait  Film  Holders,    8x10    -        -        -  -        .        -        .    $4.00 

Sterling  Portrait  Film  Holders,  11  X  14    --------        9.25 

Dealers'  discount  33y%. 
Lantern   Slide   Plate  Holders,  3%x4     -        -        -        -        -        -        -        -    $  2.30 

Dealers'  discount  33}^%. 

Banquet   Plate   Holders,     7x17       -         -         -         -         -         -         -         -         -     $11.50 

Banquet  Plate  Holders,   12x20       -        -        -        -        -        -        -        -        -       17.25 

Dealers'  discount  33y3%. 

Banquet  Portrait  Film  Holders,    7x17    -         -         -         -         -         -         -         -     $11.50 

Banquet  Portrait  Film  Holders,  12  x  20    -        -         -         -        -        -        -        -       17.25 

Dealers'  discount  33y%. 

THE  WINTER  BOOKS  ADVANCE  IN  PRICE 

The  small  condensed  Kodak  and  Eastman   Dental   Film    Clips, 

Premo    catalogues    with    the    new  listed    on    page    57    of    the     1919 

prices,     known    as    the    "Winter  condensed    Price    List,    were,    on 

l^ooks."  have  been  received  from  October, 30.    advanced  in   price  as 

the  printer,  and  are  now  ready  for  follows: 

distribution.  Eastman    Dental   Film   Clips,  per 

These  booklets, as  you  know,  are  dozen         -----    $1.25 

sent  upon   request  only,  so  let  us  Discount,  33'3%. 

have  your  orders  at  once,  so  you  ^ 

can  put  them  to  work  j^j^^'t  forget  the  "Kodakerv" 

Order  from  Rochester  only,  and  *=*  ^ 

not  from  branches.  Subscription  blanks. 
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TO  SAVE  YOUR  TIME 

It  is  not  uncommon  for  us  to  re- 
ceive a  letter  containing  a  check 
for  a  previous  invoice,  an  order 
for  goods,  a  notification  of  goods 
being  returned  for  credit,  a  request 
for  advertising  matter  and  a  query 
regarding  some  technical  problem. 

Now,  in  a  small  organization 
such  a  letter  might  not  have  to 
pass  through  more  than  two  hands, 
perhaps  one  person  could  look 
after  all  of  it. 

But  in  avast  organization,  such  as 
ours,  it  becomes  a  very  different 
proposition;  the  letter  is  first 
opened  and  read  in  the  mail  room 
and  marked  for  the  various  de- 
partments through  which  it  has 
to  pass. 

It  is  as  much  to  our  interest  as 
it  is  to  yours  to  have  your  letter 
handled  by  every  department, 
through  which  it  has  to  pass,  with 
all  possible  speed. 

Unusual  conditions  sometimes 
unavoidably  delay  the  letter  in 
some  department,  so  in  such  case 
the  other  portions  of  your  letter 
can  not  be  attended  to  and 
answered  until  later. 

Now,  there  is  a  way  to  obviate 
these  conditions,  and  to  get  all  of 
your  communications  attended  to 
with  promptness,  and  that  is  to 
write  us  a  separate  letter  regarding 
each  different  matter. 

These  letters  can  all  be  enclosed 
in  the  one  envelope  and  mailed. 
When  received  by  us,  each  letter 
can  then  be  sent  to  its  department 
for  immediate  attention,  and  no 
part  of  your  communication  will 
have  to  wait  its  turn. 

These  letters  can  be  made  brief, 
and  the  omitting  of  the  usual 
"courtesy"  beginnings  and  end- 
ings will  entail  no  hard  feelings  on 
our  part. 


Thusly  : 

Kokomo,  Ind. 
Accompanying    find    our    check 

No. . .  .for dollars,  covering  your 

invoice  of 

John  Jones  &  Co. 
11,  20  19 

Kokomo,  Ind. 

We  are  returning  via 

the  following  goods  for  credit : 

John  Jones  &  Co. 
11  20  19 

Kokomo,  Ind. 
Send      us     25     Kodak      Catalogues. 
Electros  Nos.  224A,  162B.  124A,  136C. 

John  Jones  &  Co. 
11  20/19 

Kokomo,  Ind. 
Can  Velox  be  successfully  used  with 
Brownie  Enlarging  Camera  ? 
'  John  Jones  &  Co. 

11  20  19 


ADVANCED  IN  PRICE 

P^xtra  Dryer  Rolls  for  Majestic 
Print  Dryers,  listed  on  page  94  of 
the  1919  condensed  Price  List, 
were,  on  Novembers,  advanced  in 
price,  as  follows  : 


No.  1 
No.  2 
No.  3 


Discount,  25%. 


$4.50 
4  00 
3.75 


PLastman  Focusing  Caps  for  En- 
larging Cameras,  listed  on  page  14 
of  the  1919  condensed  Price  List, 
were,  on  Novembers,  advanced  in 
price  as  follows: 

No.  1     -       -       -       -       -  -  $1.00 

No.  2     -        -        -        -        -  -  1.25 

No.  3     -        -        -        -        -  -  1.75 

Discount.  33'ifo. 

PLastman  Professional  Camera 
Bulbs  No.  6,  placed  on  the  market 
July  11,  were,  on  November  5,  ad- 
vanced in  price  as  follows: 

Eastman  Professional  Camera 

Bulb  No.  6         -        -        -        -    $  .65 
Discount,  33'Afc. 
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GETTING  THE  RIGHT 
START 

Quite  frequently  Kodak  dealers 
send  us  copy  they  have  prepared 
for  their  newspaper  advertising,  or 
clippings  of  the  advertisements 
themselves,  for  criticism  and  sug- 
gestions— and  we  are  always 
mighty  glad  to  be  of  service. 

We  receive  from  a  clipping  bu- 
reau copies  of  Kodak  dealers'  ad- 
vertisements from  all  sections  of 
the  country,  as  we  naturally  wish 
to  keep  in  touch  with  what  you  are 
doing  in  the  way  of  newspaper 
publicity. 

In  glancing  over  a  bunch  of  these 
clippings  we  were  struck  by  how 
often  the  writer  of  the  advertise- 
ment buried  his  best  selling  argu- 
ment, either  by  placing  it  at  the 
end,  when  it  should  have  come  first, 
or  else  by  employing  some  phrase 
as  a  catch  line  set  in  large  type 
that  did  not  tie  up  directly  with 
the  proposition,  and  so  in  many 
instances  was  passed  by  by  the 
reader. 

Here  is  one  appearing  early  in 
November,  thusly: 

"Photographically  speaking," 
(in  very  large  type  occupying  two 
lines)  "it's  not  too  soon  to  be 
thinking  of  Christmas,"  (in  small 
type).  (Next  line  small  type) 
"There  is  something  about  Kodak 
pictures  that  makes  them  fit  right 
ino  your  list  of  Christmas  remem- 
brances." 

After  this  follows  an  excellently 
worded  and  displayed  suggestion 
for  enlargements  from  Kodak  neg- 
atives as  Christmas  gifts. 

It  seems  to  us  that  this  adver- 
tisement would  have  been  strength- 
ened by  omitting  the  big  headline, 
"Photographically  speaking,"  and 
starting    the    advertisement   with, 


"Not  a  bit  too  soon  to  be  thinking 
of  Christmas." 

Then  following  with  (in  equally 
large  type)  "Kodak  pictures  just 
fit  right  into  a  list  of  Christmas 
remembrances;  they  carry  with 
them  a  bit  of  personal  touch,  and 
when  made  up  into  one  of  our  De 
Luxe  Enlargements,  make  a  gift 
that  forever  vividly  recalls  happy 
clays." 

Here  is  one  advertising  high 
grade  finishing: 

It  reads  this  way: —"We're  Just 
As  Fussy"  (in  large  type)  "about 
the  quality  of  developing  and  print- 
ing that  we  turn  out  as  you  would 
be  if  you  were  doing  the  work." 

Now  this  statement  and  the  way 
it  is  displayed  is  alright,  except 
that  Mr.  Average  Reader,  when 
his  eye  lights  on  the  line,  "We're 
just  as  fussy"  will  be  quite  apt  to 
mentally  exclaim,  "I  don't  care  a 
tinker's  whop-te-doodle-do  wheth- 
er you  are  fussy  or  not,"  and  pass 
up  reading  the  rest  of  it. 

On  the  other  hand  if  the  adver- 
tisement started  this  way:  —"  If  you 
are  fussy  about  the  quality  oiyour 
developing  and  printing,  we  want 
you  for  a  customer,  because  we  are 
the  same  way,  etc." 

Now,  you  are  talking  from  the 
reader's  side  of  the  fence  instead 
of  your  own — and  that  makes  a  big 
difference  in  attention-getting 
value. 

Now  here  is  an  example  of  a 
good  headline: 

''Write  YoJir  Otvn  History  J I  it// A 
Kodak  (two  lines  in  large  type) — 
(then  in  smaller  type)  "Keeping  a 
diary  is  irksome,  and  too  often  a 
diary  is  dull  and  colorless.  But 
with  a  Kodak  you  can  make  an 
ever  vivid  record  of  your  travels 
and  adventures,  of  your  joys  and 
of  your  friendships. 
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You'll  enjoy  taking  the  pictures, 
and  as  time  goes  on  each  snapshot 
will  grow  more  and  more  dear  to 
you.  " 

There  is  a  real  selling  argument, 
properly  introduced  and  properly 
presented.  It  will  be  read  by 
more  than  the  average  number  of 
readers — and  it  will  sell  goods. 

If  you  want  to  get  the  reader 
interested,  talk  from  his  side  of 
the  fence. 


FILTERS  ADVANCE 
IN  PRICE 

SPECIAL  LABORATORY  SET  OF 
FILTERS: 

Filters,  2  inch  square,  cemented  in 
B  glass.  Fifty  filters  in  mahog- 
any case  as  listed  on  page  68  of 
"Wratten  Light  Filters"  book- 
let      -----        -  $80.00 

SMALLER  SET  OF  24  FILTERS 

IN  CASE   -----     40.00 

MONOCHROMATIC  SET  OF  7 
FILTERS: 

Described  on  page  69 of  "Wratten 
Light   Filter"'    booklet.     Ce- 
mented   in    B  glass,  up  to  and 
including  2  inch        -         per  set  $20.00 
Single  Filters,  Nos.70and  74,  each       L90 
Do.,  Nos.  71,  72,73,75 and  76,  each      4.00 

MERCURY  VAPOUR  LAMP  MONO- 
CHROMATIC FILTERS: 

Described  on  page  70  of  '  'Wratten 
Light  Filters"  booklet.  Set  of 
3,  yellow,  green  and  violet, 
cemented  in  C  glass,  2  inch 
square         -         -         -         -         -  $  4.00 

Single  Filters         -         -  each       1.35 

TECHNICAL  SET  OF  8  FILTERS: 

Cemented  in  B  glass,  3  inch  -  $26  75 

Single  Filters         -         -  each       3.35 

MONOCHROMATIC  VIEWING 
FILThRS: 

Described  on  page  71  of  "Wratten 
Light  Filters"  booklet.  2  inch 
square  _         -         -         each  $  2.00 

Discount,  33>^%. 


FILM  FOR  K-1  AERO 
CAMERA 

NO.  75  FILM  FOR  MODEL  K-1 
AUTOMATIC  AERO  FILM  CAMERA: 

9>2  inch  X  25  foot  (sufficient  for 

37  exposures) 

Wholesale  Price        ...         $  7.42 

War  Tax  ....  .37 

Catalogue  List  .         .         .  11.36 

9/2  inch  X  50  foot  (sufticient  for 

70  exposures) 

Wholesale  Price       .         .         .         $13.83 

War  Tax  ....  .69 

Catalogue  List  .         .         .  21.19 


ADVANCE  IN  PRICE 

KODAK  METAL  TRIPODS: 

Listed  on  page  44  of  the  1919  Condensed 

Price  List,  were,  on  Nov.  18,  advanced 

in  price,  as  follows  : 

No.  0 $3.50 


No. 

IC       . 

4.75 

No. 

1 

5.25 

No. 

2C        . 

5.50 

No. 

2 

6.00 

No. 

6 

7.50 

Discount  40%. 

Do. 

,  lots  of 

100,  assorted,  40  and  10%. 

CHEMICAL  PRICE 
CHANGES 

Sodium  Bisulphite,  listed  on 
page  109  of  the  1919  Condensed 
Price  List,  was,  on  November  7, 
reduced  in  price,  as  follows: 
Sodium  Bisulphite,  1  oz.  bottle  $  .11 
Sodium  Bisulphite,  %    lb.  bottle  .15 

Sodium  Bisulphite,  yi   lb.  bottle  .20 

Sodium  Bisulphite.    1   lb.  bottle  .30 

Sodium  Bisulphite,    5  lb.  can    .         1.25 
Discount,  33%%. 

Wood  Alcohol,  listed  on  page 
107  of  the  1919  Condensed  Price 
List,was,  on  November  7,  advanced 
in  price,  as  follows:  san 

Francisco 
Branch 

Wood  Alcohol,  1  pint  bottle  $  .50  $  .60 

Wood  Alcohol.  1  quart    "           .90  1.05 

Wood  Alcohol,  1  gallon  can     3.00  3.25 

Wood  Alcohol,  5  gallon    "     14.25  16.10 
Discount,  33>^%. 
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INDEX   VOL.    XX   DEC. 

The  numbers  following  the 

Advance  in  Price  leaflets    Nov.  2. 
Advertising,  Jan.  6;  Apr.  1;  May  1;  June 

2,  6;  July  1;  Aug.  1,  7;  Oct.  3,  7;  Dec.  2. 
Aero  Cameras,  May  4. 
Albums,  June  3;  July  2;  Sept.  4;  Dec.  2. 
Aprons,  Apr.  2. 

Backs,  Cameras,  Mar.  2;  Apr.  3. 
Bellows,  Mar.  6. 
Blotters,  Feb.  3. 
Brownies,  Sept.  extra  1. 
Cable  Release,  May  6;  June  4. 
Cabinet,  Filing,  Mar.  4;  Sept.  4. 
Calendars,  Sept.  1;  Dec.  3. 
Cameras,  Prof.,  Sept.  extra  3,  4;  Dec.  6. 
Carrving  Cases,  Feb.  2.  5;  Mar.  2;  Apr.  2; 

May  2;  June  6;  Aug.  6. 
Catalogues,  Apr.  1;  May  1; 
Century  Go(  ds,  Feb.  5. 
Chemicals,  Jan    4,  5;  Feb.  2,  7:  Mar.  4, 

5;  Apr.  3,  4,  5.  6;  .May  3,  5;  June  6: 

July  4:  Aug.  3;  Sept.  7;  Nov.  4;  Dec.  6. 
Cirkut,  Feb.  8. 
Clips,  Mar.  3,  5. 

Developing  Box,  Apr    2;  Oct.  5. 
Developing  Rack,  Core,  Jan.  6. 
Dryer,  Print,  Mar.  6. 
Dryer  Rolls,  Feb.  3, 
lulucational  Department,  Dec.  5. 
Envelopes,  Am.  Del.  Oct.  2. 
Express  Rules,  Nov.  1. 
Ferrotvpe  Plates,  Mar.  5. 
Film,  Apr.  6;  May  2,  7;  June  1,  6;   Oct. 

extra  1. 
Film,  Velox,  Jan.  3. 
Film  Cabinets,  Mar.  7;  Dec.  3. 
Film  Pack,  Jan.  5. 
Film  Pack  Adapter,  Feb.  7. 
Film  Hanger,  Apr.  2;  May  3, 
Film  Sheaths,  Feb.  7. 
Filters,  Jan.  4;  Nov.  3. 
Finders,  July  4. 
Flash  Goods,  Jan.  5,  Feb.  3. 
Focusing  Cloth,  Jan.  7;  Sept.  5. 
Folmer  &  Schwing'Goods,'|Feb.[4. 
Future  Deliveries,  Nov.  2. 
Gauge,  Margin,  Mar.  3. 
Graflex,  Feb.  5:  Apr.  3. 
Graphic,  Feb.  5,  6. 
Groupers,  June  6. 
Holders,  Form,  Mar.  3. 
How  to  Make  Good  Pictures,    Nov.    2. 
Hydrometers,  Jan.  6. 
Illuminator,  Graflex,  May  2. 
Kits,  Jan.  7.  Mar.  6,  Apr.  3. 
Knife,  Oct.  2. 
Kodaks,  Sept.  extra  1. 
Kodakery,  i\lay6:  Tune  3:  July  2,  Sept.  7: 

Dec.  3.  6; 
Kodak  Salesman,  Feb.  1;  June  4. 
Kodapod,  Jan.  7;  Feb.  3. 


,    1918,    TO   DEC,    1919 
months  indicate  the  pages 

Lamps.  Mar.  3;  Apr.  2. 

Lamp  Jacket,  June  4. 

Lantern  Slide  Frames  and  Mats,  Jan.  3. 

Lenses,  Feb.  7;  July  2. 

Lens  Boards,  Mar.  5,  6. 

Lens  Hoods,  Mar.  3. 

Loading  Fixture,  Mav  3. 

Mask  Cutter,  Apr.  6.' 

Mounts,  Apr.  3;  Sept.  4. 

Optipod,  May  3. 

Orders,  Mar.  5. 

Papers,  Apr.  7;  ]\Iay  7:  June  4;  Aug.  3; 

Sept.  6;  Oct.  extra  1;  Nov.  2,  3. 
Parcel  Post,  Oct.  6. 
Pencils,  Oct.  5. 
Plates,  Sept.  2;  Oct.  extra  1. 
Portrait    Attachments,    July   2;  Nov.  3. 
Premos,  Mar.  2:  Apr.  3;   Sept.  6;   Sept. 

extra  3. 
Press  D.  :\I.  Mar.  3;  June  3. 
Printers,  Jan.  6;  Mar.  5. 
Print  Dryers,  Jan.  7;  Sept.  5. 
Print  Frames,   Feb.  3;   Mar.  2;  Apr.  2; 

Nov.   . 
Reels,  Dec.  6. 
Register,  Studio,  Feb.  7. 
Regulations,  War,  Jan.  3. 
Retouching  Desk,  Jan.  7. 
Retouching  Glasses,  Apr.  6. 
Returned  Goods,  Sept.  L 
Reversible  Backs,  Jan.  7. 
Roll  Holders,  Mar.  3. 
Rollers,  Print,  :\lar.  3;  Apr.  3. 
Safelights,  Apr.  3. 

Sales  Talks,  Sept.  1,  6;  Oct.  1,  4;  Dec.  1. 
Shipments,  Mar.  7. 
Sleeve  Protectors,  Apr.  2. 
Stolen  Cameras,  Mar.  3;  Julv  4;  Sept.  2; 

Dec.  5. 
Strong,  Henry  A.,  Aug.  5. 
Squeegees,  Jan.  6;  Mar.  3. 
Tacking  Iron,  Mar.  3. 
Tanks,  Apr.  2;  Oct.  4. 
Taxes,  War,  Mar.  1;  Apr.  7:  Sept.  6. 
Thermometers,  Nov.  4. 
Timers,  Oct.  2. 
Toning  Bath  Heater,  Jan.  3. 
Trade  Conditions.  Jan.  1. 
Travs,  Jan.  3;  Mar.  7;  Apr.  7;  June  6; 

D'ec.  4. 
Trimmers,  Mar.  3;  June  3:  July  6;  Sept.  7: 

Oct.  5:  Nov.  3. 
Tripods,  Jan.  7;  Apr.  3. 
Tripod  Adapter.  JNIay  5. 
Tripod  Brace,  Mar.  3. 
Tripod  Screws.  Mar.  6. 
Tripod  Truck,  Mar.  3. 
Velox,  W.  C.  Stamps.  Oct.  2. 
X-Ray  Film,  Feb.  7. 
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There  is  the  jov  of  2;ettin2  a 


KODAK 

for  C///7st///as 

-and  then  the  tun  of  using  it  that  dav 
-and  all  the  davs  to  come. 


You  will  tind  our  store  replete  with  gift 
suggestions.  We  have  made  a  special 
effort  to  have  things  to  sell  for  Christmas 
that  people  would  like  to  get  for  Christmas. 
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January,  1920 


Revised  Prices,  F.  &  S.  and 
Century  Goods 

In  Effect  December  12,  1919 


CAMERA  BELLOWS: 

B  X  10  Century    Grand    Studio 

Camera       -----  $10.35 
S  X  10   Century    Universal    Studio 

Camera       -----  10.35 

Bx  10  No.  7  Studio  Camera         -  10.35 
11x14  Century  Grand  Studio 

Camera       -----  17.25 
11x14  Century  Universal  Studio 

Camera  -----  17.25, 
11  X  14  No.  8  Studio  Camera  -  17.25 
\  X  10  No.  4  Studio  Camera  -  9.20 
5  X  7  No.  5  Studio  Camera  -  -  7.00 
?xl0  No.  2  F.  &  S.  Home  Por- 
trait Camera  -  -  -  -  15.00 
)x  7  R.  B.  Penny  Picture  Camera  7.75 
No.  5  Cirkut  Camera  -  -  -  5.15 
No.  10  Cirkut  Camera  -  -  -  13.80 
Nfo.  16  Cirkut  Camera  -  -  -  18.40 
5x7  R.  B.  Cycle  Graphic  Camera  10.35 
3>^x8>^    R.   B.    Cycle    Graphic 

Camera       -----  12.65 

5x10  R.  B.  Cycle  Graphic  Camera  15.00 

5x10  F.  &S.  Commercial  Camera  17.25 

11x14  F.  &  S.  Commercial  Camera  20.70 

3entury  Lantern  Slide  Camera     -  13.80 


7x17  Banquet  Camera        -         -  $10.90 

12  X  20  Banquet  Camera        -         -  15.00 

8  X  10  Skyscraper  Camera   -         -  14.35 

8x10  Crown  E.  R.  &C.  Camera  17.25 

11  X  14  Crown  E.  R.  &  C.  Camera  25.30 

14  X  17  Crown  E.  R.  &  C.  Camera  30.00 

18  X  22  Crown  E.  R.  &  C.  Camera  41.50 

8x10  F.  &S.E.  R.  &C.  Camera  20.70 

11  X  14  F,  &S.E.  R.&C.  Camera  28.75 

8x10  Nos.  2,  4  and  7  Studio  Camera  $2.00 

11x14  Nos.  2  and  8  Studio  Camera  2.25 

Sx7No.  5     -        -        -        -        -  1.25 

5x7  R.  B.  Penny  Picture  Camera  1.25 

^  LENS  BOARDS: 

8x10  No.  2  F.  &  S.   Home  Por- 
trait Camera       -         -         -         -  1.35 
Century  Lantern  Slide  Camera     -  .90 
8x10   Improved   Skyscraper 

Camera       -         ...         -  l.OO 
8x  10  Crown  &  F.  &  S.  E.  R.  & 

C.  Camera          -        -        -        -  2.50 
11  x  14  Crown  &  F.  &  S.  E.  R.  & 

C.  Camera          -        .        .        -  3.25 

14  x  17  Crown  E.  R.  &  C.  Camera  3.75 

18x22  Crown  E.  R.&C.  Camera  3.50 

8x  10  R,  B.  Enlarging  Camera    -  .9Q 
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Lens  Boards— Continued  No.  2  F.  &  S.  Studio  Shutter  Lens 

Board  -----     $1.25 

No.  IF   &S.StudioShutterLens  No.  3  F.  &  S.  Studio  Shutter  Lens 

Board  -         -         -         -         -     $  .90  g^^j.^  .         .         -         -         -       1.50 

PLATE-HOLDER  KITS  FOR  CENTURY  UNIVERSAL  CURTAIN 
SLIDE  PLATE  HOLDERS: 

Size  of  opening  3'4^  x    4X  -  -  -  -  $L00 

Size  of  opening  4x5  -  -  -  _  i.20 

Size  of  opening  5x7  .  -  -  -  1.25 

Size  of  opening  6'A  x    8}4  _  -  -  -  i  35 

Size  of  opening  8      x  10  -  -  ■  -  -  1.50 

Size  of  opening  10      x  12  -  -  -  -  1.75 

Note:  When  ordering  specify  the  style  and  size  of  Century  Universal  Curtain 
Slide  Holder  for  which  the  kits  are  intended. 

When  kits  are  supplied  with  different  openings  other  than  those  mentioned  above 
an  extra  charge  is  made. 

KITS  FOR  COMBINATION  BROMIDE  PAPER  AND  PLATE  HOLDERS: 

Size  of  opening  3'4  x    4^  -  -  -  -  $1.00 

Size  of  opening  4x5  -  -  -  -  1.20 

Size  of  opening  5x7  -  .  -  .  1.25 

Size  of  opening  6><  x    S'A  -  -  -  -  1.35 

Size  of  opening  8      x  10  -  -  -  -  1.50 

Size  of  opening  10      x  12  -  -  -  -  1.75 

Size  of  opening  11      x  14  -  -  -  -  2.00 

Size  of  opening  14      x  17  -  -  -  -  2.25 

Note:  When  ordering  specify  the  size  of  Combination  Bromide  Paper  and  Plate 
Holder  for  which  the  kits  are  intended. 

When  kits  are  supplied  with  different  openings  other  than  those  mentioned  above 
an  extra  charge  is  made. 

SPRING-FINGER  KITS  FOR  ENLARGING,  REDUCING 
AND  COPYING  CAMERAS: 

Size  of  opening           3}(  x    4^  -  -  -  -  $1.15 

Size  of  opening          4x5  -  -  -  -  1.25 

Size  of  opening          5x7  -  -  -  -  1.40 

Size  of  opening          6K  x    Syi  -  -  -  -  1.50 

Size  of  opening           8      x  10  -  -  -  -  1.65 

Size  of  opening  10      x  12  -  -  -  -  1.85 

Size  of  opening  11      x  14  -  -  -  -  2.25 

Size  of  opening  14      x  17  -  -  -  -  2.50 

Note:     When  ordering  specify  the  style  of  camera  for  which  the  kits  are  intended. 
When  kits  are  supplied  with  different  openings  other  than  those  mentioned  above 
an  extra  charge  is  made. 

CENTURY  UNIVERSAL  CURTAIN  SLIDE  HOLDERS:  (Current  Models) 

Panels  for    5  x    7  Century  Curtain  Slide  Holder      -         -         -  -  -  $1  75  each 

Panels  for    8  x  10  Century  Lightweight  Curtain  Slide  Holder  -  -  2.90  each 

Panels  for    8  x  10  Century  Universal  Plate  Holder           -         .  -  .  4. 00  each 

Panels  for  11  x  14  Century  Universal  Plate  Holder           -         .  .  -  5.75  each 

Curtain  Slides  for    5  x    7  Century  Curtain  Slide  Holder          -  -  -  2.90  each 

Curtain  Slides  for    8  x  10  Century  Lightweight  Curtain  Slide  Holder  -  4.30  each 

Curtain  Slides  for    8  x  10  Century  Universal  Plate  Holder      -  -  -  6.30  each 

Curtain  Slides  for  11  x  14  Century  Universal  Plate  Holder      -  -  -  9.20  each 
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Century  Universal  Curtain  Slide  Holders— Continued 

Casters  for  No.  2  Studio  Stand         ..-.----  $1.20  each 

Casters  for  Nos.  3,  4,  5  and  6  Studio  Stands     ------  .60  each 

Casters  for  Background  Brackets      --------  .60  each 

Casters  for  Semi  Centennial  Stands           -------  1.00  each 

Rubber-Tired  Wheels  for  No.  2  Studio  Stand           -----  .60  each 

Rubber-Tired  Wheels  for  Semi-Centennial  Stands           -         -         -         -  .60  each 

Rubber  Tires  only  for  No.  2  Studio  Stand        ------  .30  each 

Rubber  Tires  only  for  Semi-Centennial  Stands         -----  .30  each 

Milled  Head  Screws  for  : 

No.  1  Crown  Tripod  ----------  .60  each 

No.  2  Crown  Tripod  -         -        --         -         -         -         -         -         -  .60  each 

No.  3  Crown  Tripod  ----------  .60  each 

No.  4  Crown  Tripod  ----------  .60  each 

Professional  Tripod  ----------  .60  each 

Xo.  1,  8x10  Xo.  2,  11x14 

Plate  Glass  for  F.  &  S.  Professional  Printer       -         -         -       $1.75  each  $2.75  each 

Plate  Glass  for  F.  &  S.  Crown  Printer        -         .         -         -         1.75  each  2.75  each 
Discounts  same  as  heretofore. 

FOR  YOUR  PROTECTION        shipment  was  in  their  hands.     It 

ON  EXPRESS  SHIPMENTS       does  not  mean  that  we  will  credit 

TT   ,         ,,           ,          c        u-           4.  any  shortages  which  have  not  been 

Unless  the  value  or  a  shipment  ^    1   ^     ^u                              ^     ^ 

,                  i.u     T                     1  reported  to  the  express  agent  at 

IS    shown  on  the  box  or  package  1     ^-      ^-                   ^1                   •    .,    r 

,          ,  p.-        ,f          -ir        111  destination  promptly  on  receipt  of 

and  anadditionalreepaid  roradded  ,.           ^         1^1        r                 ^1 

.      . •       ,,     X7              n                '  shipment,  and  theretore  cannot  be 

protection,  the  Express  Company  s  n     ^    1   r          ..u     t?               r- 

r  1  •,•,     •    ,•     •,     ,  ,     df-A  AA        ^i\  collected  trom   the  Jixpress  Com- 

liability  is  limited  to  Jft'^O.OO,  or  .->()  ^ 

cents  per  pound  where  weight  of  ^^  a   \i-     1  •     -^       r 

,  •  ,  ,  u       1      1  As  the  large  maionty  or  express 

shipment    exceeds    one     hundred       ,  ■  ^      f  I  i  cm^^A  aa 

^    ,  shipments   do    not  exceed  3t;D0.00 

pounds.  ■     ^    ,  ,,  I  i-.-        11, 

-iM        u        u  1  •     <-  in    value,    the    additional    charge 

there  have  been  several  instances         -n    1  1  ^-     1 

1  •  ,  ,    •       I  will    be    made    on    comparatively 

where    consignees  have   sustained  r  1  •        ^u  ^  i. 

1  1  £  ■        ■  1  lew,  making  the  cost  to  you  very 

losses  because  of  invoice  value  ex-       ,.   ;  ,  .      ^{^  ^     ^.        ^rr      ,    / 

^^^  \-         4-u      vr  n  '  slight  tor  the  protection  anorded. 

ceeding    the    l^xpress   Company  s  *'  ^ 

liability,  no  value  having  been  de-  ^ 

clared  at  time  of  shipment.  j^  j^^  pQjj^^  qP 

We     have     arranged,     enective  cuidmcmt 

January    15,     1920,    to    cover   this  irtlh'MtiN  1 

risk    by  charging  the  regular  ex-  Whenever  it  becomes  necessary 

press  rate  of  10  cents  per  .'1100.00  to  make  a  claim  for  shortage  in  a 

of    valuation.      The    charge   made  shipment,    please    make    same    to 

will    be    the    exact    amount    that  the  point  from  which    the    goods 

would    be    added    to    the   express  were    shipped;   i.e.,  if    the    goods 

charges    and    collected     by    your  were    shipped    from    our   Chicago 

express    agent    if    value    was    de-  branch,    send    your   complaint    to 

clared  on  the  shipment  when  made.  Chicago  and  not  to  the  Rochester 

This  means  that  on  future  ship-  office, 

ments,   if  lost  or  pilfered  beyond  If    shipment    was     made    from 

the  express  liability,  we  will  take  Rochester,    send    your    complaint 

care    of    the    excess,    proxided    of  to  Rochester. 

course,      the     Express     Company  This  is  in   the  interest  of  better 

admits  the  loss  occured  while  the  service  to  you. 
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Price  Changes — Apparatus  and  Sundries 


The  following  goods  were,  on 
December  20th,  1919,  advanced  in 
price,  as  follows: 

COMBINATION  BACKS: 

(Page  34,  1919  Condensed  Price  List) 
(For  Use  of  Glass  Plates  in  Kodaks) 

Combination  Back  for  No.  3  F.  P. 

K.  for  Double  Plate  Holders    -     $4.00 

Do.,  for  No.  3  Special  Kodak  for 

Double  Plate  Holders        -        -      4.50 

Do.,  for  No.  3A  F.  P.  K.  for  Film 
or  Double  Plate  Holders  (3Xx 
Sy^)    -----        -      4.00 

Do.,  for  No.  3A  Special  Kodak  for 
Film  or  Double  Plate   Holders 
(3Xx5K)   -----      5.00 
Discount,  33%  fo. 

EASTMAN  FILM  DEVELOPING 
CLIPS: 

(Page  56,  1919  Condensed  Price  List) 

35^-inch,  per  pair  -         -         -     $  .30 

5-inch,  per  pair      -         -         -         -         .50 

Discount,  25%. 

Do.,  3>^-inch  Film  in   quantities    of   50 

pairs  or  more  without  boxes,  40%  . 

EASTMAN  SPREADER  FLASH 
CARTRIDGE  PISTOL: 

(Page  90,  1919  Condensed  Price  List) 

Each      -        -        -        -        -        -     $1.25 

Discount,  33 '3  %  . 

KODAK  DOUBLE  PLATE  HOLDERS: 

(Page  35,  1919  Condensed  Price  List) 


For  No.  3F.  P.  Kodak  (3'4^x4X) 
For   No.   4   Bullet  Special  (Old- 

Style)  -        .         -         -         - 

For  No.  4  Bullet  Special  (Model 

C) ,  No.  4  Cartridge  Kodak,  No. 

4  Eastman  Plate  Camera,  No.  4 

Screen  Focus  Kodak,  or  No.  4 

F.  P.  K.  (4x5) 
For  No.  3A    Folding    Pocket   or 

No.  3A  Special  Kodak(3 54^ x5>^) 
For  No.  4A  Kodak  (4^x6>'2  )       - 
For  No.  5  Cartridge  Kodak  (5x7) 
Discount,  33'^%. 


$1.50 
1.50 


1.50 

1.50 
1.75 
1.75 


PRINTING  FRAMES: 

(Page  86,  87,  1919  Condensed  Price  List) 

Kodak  Auto-:\Iask        -        -        -     $1.50 

Discount,  33>^%. 
Kodak  "Maskit"  3^x4^     -        -         .55 
Do.,  3Xx5K  _        .        -        -         .60 

Do.,  5x7        -        -        -        -        -         .70 
Discount,  33>^%. 
Do.,  100  assorted,  40^. 
Eastman,  for  2^x3 ,'4  plates, V.  P. 

or  smaller  film  negatives  -         -         .30 
Do.,   2'4:<iH,    for    No.   lA    or 

smaller  film  negatives        -         -         .35 
Do.,  3Mx3K  -        -        -        -         .35 

Do.,3Kx4»4^  -        -        -        -         .35 

Do.,  3Xx5>^  -        ...         .35 

Do.,  3'4:x5j^,  for  plates  -  -  .40 
Do.,  4x5  -  -  -  -  -  .35 
Do.,  5x7  -  -  -  -  -  .45 
Do.,  3'<xl2,  for  No.  4  Panoram 

Kodak        -        -        -        -        -       1.00 
Do.,    2Xx7,    for  No.  1  Panoram 

Kodak        -----         .55 
Discount,  40%. 
Stereo  Kodak  Self-Transposing    -       3.50 
Discount.  33>i% . 

PRINT  ROLLERS: 

(Page  90,  1919  Condensed  Price  List) 

Kodak  Print  Roller,  double  6-inch  $1 .00 
Flexo  Print  Roller,  single,  4-inch         .30 

Discount,  33J-^% . 
Eastman  Print  Roller,  single        -       4.75 
Eastman    Print    Roller,     No.    1. 
double         -----      5.25 
Discount,  40% . 

R.  O.  C.  POST  CARD  PLATE 
HOLDERS: 

(Page  35,  1919  Condensed  Price  List) 
3'4:x4'^  -----     $1.25 

3Kx5j^  -----       1.25 

4x5         ------       1.25 

5x7         -----        -      L50 

Discount,  33>^%. 

PRINTERS: 

(Page  23,  1919  Condensed  Price  List) 

No.  1  Eastman  Printer  -         -  $20.00 

Discount,  33K%' 
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EASTMAN  STUDIO  REFLECTOR: 

(Page  99,  1919  Condensed  Price  List) 

Each      ------  $25.00 

Discount,  40^c. 

SLEEVE  PROTECTORS: 

(Page  94,  1919  Condensed  Price   List) 

Eastman  Laboratory  Sleeve  Pro- 
tectors, 14-inch,  per  pair   -        -     $1.25 
Rubber,  1-4-inch,  per  pair      -         -       1.25 
Discount,  33}ifo. 

EASTMAN  FILM  LOADING 

FIXTURE  NO.  2: 

(Page  57,  1919  Condensed  Price  List) 

4Xx  6'A  -----  $1.50 

4^x  6}4  -----  1.50 

5x7  -----  1.50 

GVzx  Syi  -----  1.75 

8    xlO  -----  1.75 

7    xll  -----  1.75 
Discount,  33>^%  . 

KODAK  CANDLE  LAMP: 

(Page  88,  1919  Condensed  Price  List) 

Each      -        -        -        -        -        -     $  .35 

Discount,  40%. 
Do.,  gross  or  more,  50%. 

EASTMAN  ADJUSTABE  LENS  HOOD: 

(Page  104,  1919  Condensed  Price  List) 

No.  0     -        -        -        -        -  -  $3.50 

No.  1     -        -        -        -        -  -  4.00 

No   2     -        -        -        -        -  -  4  50 

Discount,  40%. 

PREMO  PLATE  HOLDERS: 

(Page  36,  1919  Condensed  Price  List) 

2^x3^  (Single)    -         -        -        -  $  .75 

3%x4%          -----  1.50 

3^x5^           ....        -  1.50 

4  xS              -----  1.50 

5  x7              -----  1.75 
6>^x8K           -----  2.00 

Discount,  33'5%. 

CARRYING  CASES: 

(Page  43,  1919  Condensed  Price  List) 
(Leatherette) 
For   8x10    F.    &    S.    Commercial 

Camera  -----  $14.50 
For  11x14   F.    &    S.    Commercial 

Camera  -----  17.25 
For  7,xl7  Banquet  Camera  -  -  11.50 
For  12x20  Banquet  Camera  -     13.75 

Discount.  25%. 


No.    6    Keratol   Case   for    Cirkut 

Outfit  -        -        -        -        -  $  7.50 

No.    8    Keratol    Case   for    Cirkut 

Outfit  -----     10.00 

Discount,  25%. 

INDIRECT  LIGHT  BOXES: 

Single    -----$  6.00  net 
Double  -----       12.00  net 


ADVANCE  IN  PRICE 

RUBBER  SET  BRUSHES: 

Listed  on  page  98  of  the  1919 
Condensed  Price  List,  were,  on  Dec. 
8,  1919,  advanced  in  price,  as  fol- 
lows : 

Bristle,  Black 
1       inch $  .45 


I'A  inch 

2  inch 
2K  inch 

3  inch 
3'A  inch 


Discoun 


30% 


.60 
.65 
.85 
.95 
1.25 


ADVANCE  IN  PRICE 

Eastman  Double  Coated  Mount- 
ing Tape,  listed  on  page  91  of  the 
1919  Condensed  Price  List.  was. 
on  Nov.  24th,  adxanced  in  price, 
as  follows  : 

Per  Roll  of  100  ft..  K-inch  wide     $  .25 
Discount,  33'i%. 


CINE  FILM  DEVELOPER 

Hydrochinon  Cine  Film  Devel- 
oper, as  offered  during  the  war 
period  in  place  of  No.  16  Cine 
Film  Developer,  is  from  this  date 
discontinued.  Instead,  we  offer 
standard  package  of  No.  16  Cine 
Film  Developer  identical  to  the 
package  previously  supplied. 

Per  Can,  sufficient  to  prepare  10 
gallons  ready  to-use  solution     -     $4.65 
Discount.  25%. 
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MEASURING  JUGS 
ADVANCE 

Measuring  Jugs: 

Listed  on  page  9S  of  the  1919 
Condensed  Price  List,  were,  on 
Dec.  12,  1919,  advanced  in  price, 
as  follows  : 

Each $1.00 

Discount,  3314  fo 


PRICE  CORRECTION 

No.    2,    8x10,    UNIVERSAL   LABO- 
RATORY OUTFIT  COMPLETE: 


Net  Wholesale 
War  Tax 
Catalogue      List 
War  Tax) 


(including 


$107.83 
5.42 

167.17 


FLASHED  OPAL  GLASS 

Flashed  Opal  Glass 

in  the  following  sizes,  were,  on 
Dec.  13,  1919,  reduced  in  price,  as 
follows : 

6Xx9%  for  No.  1  Wratten  Safe- 
light  Lamp  .  .       $  .75 

11x11  for  R.  B.  Enlarging  Cam- 
era       .         .         .         .         .         1.65 

9x11  for  No.   1   Crown,  and  No. 

1  F.  &  S.  Printer         .         .         1.25 
12x15 >4  for  No.  2  Crown  and  No. 

2  F.  &  S.  Printer         .         .         2.35 
16x18^4^    for    X-Ray    Enlarging 

and  Reducing  Camera         .         3.75 
4f^x6?4f    for    Kodak     Enlarging 

Outfit 40 

Discount,  40^ 

RUBBER  FOCUSING  CLOTH: 

Rubber  Focusing  Cloth,  listed 
on  page  94  of  the  1919  Condensed 
Price  List,  was,  on  Dec.  13,  1919, 
advanced  in  price, as  follows  : 

1  yard  wide,  per  yard  .         $1.10 

Discount,  33K% 


10  yard  rolls,  per  yard 

.68  net 

50     "        "        "       " 

.67    " 

100  "        '•        "       " 

.65     " 

EASTMAN 
TROPICAL  DEVELOPER 

Prepared    especially    for  use    in 
tropical  climates. 

Per  pkg.  5  tubes,  glass       .         .        $  .40 
Discount  35%. 


CHEMICALS 

GRANULATED  ZINC 


1-lb.  pkg. 


$  .45 


Discount  33 '< 

%. 

HYDROCHINON  (Advance  in  Price) 

1-oz.  bottle        .         .         .         .       $     .34 

X-lb.    " 

1  10 

K-lb.    " 

2.08 

1-lb.       " 

4.02 

1-oz.  can   . 

.30 

X-lb.   "     . 

1.05 

K-lb.  "    . 

2.02 

1-lb.    "    . 

3.90 

5-lb.  tin     . 

19.25 

25  lb.   '■       . 

95.50 

Discount  40^. 
Do.,  in  25-lb.  lots,  assorted,  40  and  S% . 
Do.,  in  1001b.  lots,  assorted,  40  and  10%  . 

PYRO  CRYSTALS  (PERMANENT) 

(Advance  in  Price) 

1  oz.  bottle         .         .         .         .       $     .35 


.'-^-Ib.  ' 
Mb.  ' 
5-lb.  tin 

Do. 
Do. 


1.08 

2.02 

3.90 

19.25 


Discount  33'^%. 
in  lots  of  100  ozs.  or  more, 

assorted,  40% . 
in  lots  of  100  lbs.  or  more, 
assorted,  40  and  5%. 


ADVANCE  IN  PRICE 

KODAK  TRIMMING  BOARDS 

the  1919 


Listed  on  page   lol   of 
Condensed    Price    List, 
Dec.    2,    1919,   advanced 
as  follows  : 

No.  1         .... 
No.  2  .... 

Discount.  33 "X^. 


were,   on 
in    price 

$  .65 
.85 
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ADVANCE  IN  PRICES 

POTASSIUM    BROMIDE    CRYSTALS: 

Listed  on  page  108  of  the  1919  Condensed 
Price  List,  were,  on  December  17th,  1919, 
advanced  in  price,  as  follows: 


1  oz.  bottle  -  -  -  ■ 
%  lb.  bottle  -  -  -  - 
Yz  lb.  bottle  -  -  -  - 
1  lb.  bottle  -  -  -  - 
Discount,  33>^% 


POTASSIUM  BROMIDE  GRANULAR: 


1  oz.  can 
X  lb.  can 
%  lb.  can 
1  lb.  can 

5  lb.  tin 


Discount,  33K%, 


5  .16 

follows  : 

A2 

.70 

1.30 

7x7 

8x10 
10x10 

10x12 

AR: 

11x14 

14x14 

.14 

14x17 

.38 

16x20 

.bb 

Discount 

1.20 

5.80 

KODAK  METAL  TRIPOD 
PARTS— Revised  Prices 


Head 

$  .25 

Head  Screw 

.10 

Head  Screw  Nut 

.05 

Leg  Lug  Screw 

.05 

Leg  Lug  Screw  Nut 

.05 

Leg  Lug     . 

.15 

Top  Tube    . 

.30 

Other  Tubes 

.25 

Leg  Lock  Spring 

.05 

Leg  Lock  Spring  Pin 

.00 

Bumper  Ferrules 

.10 

Spurs 

.10 

One  complete   Leg   Assei 

nbled 

fur  No.  0      . 

1.25 

Do.,  for  No.  1   . 

2.00 

Do.,  for  No.  2    . 

2.00 

Do.,  for  No.  6    . 

2.00 

Head  Assembled  for  Nos 

.  0.   1 

and  2    . 

.50 

Do.,  No   6 

1.00 

Leg  Lug  Support 

.15 

Leg  Clamp 

.15 

Leg  Clamp  Screw- 

.05 

Leg  Clamp  Strap 

.10 

Discount  25^ 

0  . 

PRICE  REDUCTION 

FLASHED  OPAL  GLASS: 
Listed  on  page  89  of  the    1919 
Condensed     Price    List,     was,   on 
Dec.  9,    1919,  reduced  in  price,  as 

$  .75 
1.00 
1.25 
1.50 
2.00 
2.50 
3.00 
4.00 
40% 


PLEASE  CORRECT 

In  issuing  the  revised  prices  for 
the  Graflex  Catalogue  under  date 
of  November  10, 1919,  we  inadvert- 
ently included  Supplementary 
Wide  Angle  Bed,  size  3Kx.55^, 
for  Cycle  Graphic  Cameras. 

This  error  is  obvious,  because 
the  Cycle  Graphic  is  not  made  in 
that  size. 


M 


SPECIFY  VOLTAGE  AND 
CURRENT 

To  insure  successful  operation 
it  is  absolutely  necessary  that  the 
voltage  and  current  be  specified 
when  ordering  Dry  Mounting 
Presses  and  PLlectrically  Heated 
Tacking  Irons. 

This  information  can  always  be 
obtained  from  the  customer's  local 
lighting  company. 


To  save  your   time — 

-To   keep   the   beginner 

enthused — Fill    out 

the    "Kodakery"    sub- 

scription  blanks. 

KODAK  TRADE  CIRCULAR. 


THE  RIGHT  WAY 

Retail  store  advertising  in  the 
newspapers  is  planned  and  written 
with  the  idea  of  bringing  business 
to  some  particular  store. 

Sometimes,  however,  you  will 
find  Kodak  dealers  advertising  to 
help  their  competitors. 

They  usually  go  about  it  some- 
thing like  this:  "\\'e  handle  only 
Eastman  Kodaks,"  or  "A  full  line 
of  Eastman  Kodaks." 

Now,  we'll  have  to  admit  that 
Kodaks  are  manufactured  only  by 
the  Eastman  Kodak  Company,  but 
when  a  dealer  says  in  his  advertis- 
ing '  ^Eastman  Kodaks, ' '  right  away 
the  reader  gains  the  impression 
that  there  are  Kodaks  other  than 
those  manufactured  by  the  East- 
man Kodak  Company,  which  is 
exactly  opposite  to  the  idea  the 
dealer  wishes  to  con\-ey. 

Advertise  "Kodaks' '  not— "East- 
man Kodaks,"  and  make  use  of  the 
phrase,  "If  it  isn't  an  P^astman,  it 
isn't  a  Kodak." 

We  have  spent  thousands  and 
thousands  of  dollars  in  advertising 
the  fact  that  "Kodak"  is  our  reg- 
istered and  common  law  trade 
mark,  and  that  it  can  not  be  rightly 
applied  except  to  goods  of  our 
manufacture.  And  in  this  adver- 
tising we  have  almost  invariably 
included  the  phrase,  "If  it  isn'  t  an 
Eastman,  it  isn't  a  Kodak." 

In  a  number  of  the  January 
magazines,  with  a  combined  cir- 
culation approaching  fifteen  mil- 
lion readers,  we  are  running  an  ad- 
vertisement emphasizing  this  fact. 


Evety  Christmas  Kodaker  is  a 
new  customer  for  some  dealer 
— Get  your  share  of  this  new 
business — Show  the  Sundries. 


STOLEN 

1     Vest  Pocket  Kodak  Reg. 
1     Vest  Pocket  Kodak  RR. 
1     \'est  Pocket  Kodak  f.ll 
1     lA  Autg.  Kodak  Tr.,  RR.  Lens.  Xo. 
40-1,462 

1  L-V   Autg.    Kodak    RR.     Lens,    No. 

37,140 

2  2C  Autg.   Kodak   Jr.,    Single    Lens, 

Xos.  98,862,  98,861, 
1     2C  Autg.  Kodak  Jr.,  RR.  Lens.  No. 

107.381 
1     2C  Autg.  Kodak  Jr..  /.77  Lens.  Xo. 

107,983 
1     3A  Autg.   Kodak   Jr.,    Single    Lens, 

Xo.  11.252 
1     3A  Autg.  Kodak  Tr..  RR.  Lens,  No. 

38.712 
1     3A    Autg.    Kodak.    RR.    Lens,    Xo. 

506,877 
1     2C    Folding  Autg.  Brownie  Camera, 

Xo.  64,896 
1     No.    2    Folding    Cartridge,    Pre  mo 

RR.  Lens,  Xo.  147,920 

The  above  Kodaks  were  stolen 
Sunday,  November  30th.  1919, 
from  the  store  of  William  E.Brown, 
3.51  National  Ave..  Milwaukee. 
Wis. 

A  reward  of  seventy-five  dollars 
is  offered  by  Mr.  Brown  for  their 
recovery. 


ADVANCE  IN  PRICE 

The    following    price    advances 
were  effective  Dec.  2o,  1919: 

Cooper-Hewitt  AI  Tube  Outfit 
X^o.  54,  for  direct  current,  for 
F.  &  S.  Revolving  Back  En- 
larging Camera,       -         -         -     $80.00 

Cooper- Hewitt  ]\I  Tube  Outfit 
X^o.  64,  for  alternating  current, 
for  F.  &  S.  Revolving  Back 
Enlarging  Camera,  -        -       95.00 

No  change  in  discount 


I 
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"FOR  YOUR  INTERESTS  AXD  OUR  OWN" 


Vol.  XXI,   No.  3 


ROCHESTER 


February,  1920 


YOU  KEEP  HALF 

Kodakery  Subscriptions — From  Those  Not 
Entitled  To  It  On  a  Free  Basis — At  Sixtv  Cents 
a  Year — ThirtyCents  For  You  and  Thirty  Cents 
For  Us. 


There  is  nothing  that  breaks  the 
heart  of  the  average  person  like 
digging  down  into  his  pocket  and 
paying  for  something  that  he  has 
once  had  for  nothing.  If  you 
don't  believe  this  just  watch  an 
ex-newspaper  man  fondly  fondle 
the  money  he  passes  through  the 
window  at  the  box  office  when  he 
is  buying  the  theater  tickets  that 
he  used  to  get  free.  Or  better 
still,  look  at  the  pain  on  the  face 
of  the  former  railroad  employe 
when  he  purchases  a  mileage  book. 
Both  of  them  are  to  be  commiser- 
ated. Nothing  but  dire  neces- 
sity or  a  great  longing  would  make 
said  reporter  or  said  railroad  man 


part  with  hard-earned  cash  for 
those  bits  of  pasteboard  that  used 
to  come  freely  for  the  asking.  It 
hurts. 

All  of  which  seemingly  irrele- 
vant matter  leads  up  to  the  fact 
that  Kodakery  has  five  thousand 
paid  subscribers.  That  many  peo- 
ple who  received  the  little  maga- 
zine for  nothing  for  a  whole  year, 
wanted  it  so  badly  that  \^ithout 
any  urging  they  sent  in  their 
money  so  that  they  could  continue 
to  read  it. 

We  must  be  making  the  right 
kind  of  a  magazine  or  these  people 
would  not  be  sufficiently  interested 
to   subscribe.      If  we  can  get  five 
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thousand  paid  subscribers  without 
any  kind  of  a  selling  campaign,  we 
can  get  many  times  five  thousand 
with  your  co-operation — and  at  a 
double  profit  to  you. 

Our  plan  is  not  in  any  way  to 
interfere  with  the  present  method 
of  sending  Kodakery  free  for  one 
year  to  those  purchasers  of  our 
amateur  cameras,  who  fill  out  and 
send  in  to  us  the  subscription 
blank  which  is  a  part  of  every 
manual. 

But  there  are  millions  of  ama- 
teur photographers  in  the  United 
States  who  are  not  entitled  to 
Kodakery  free  under  our  offer. 
We  want  these  people  as /c//^  sub- 
scribers. The  magazine  will  be 
worth  the  money  to  them;  it  will 
be  worth  more  money  to  you  and 
to  us  from  an  advertising  stand- 
point if  they  pay  for  it. 

The  plan  is  to  make  the  sub- 
scription price  Sixty  Cents  a  year 
with  a  discount  of  fifty  per  cent. 
to  Kodak  dealers  who  secure  the 
subscriptions.  All  this  will  mean 
far  more  to  you  than  the  thirty 
cents  you  make  on  the  subscrip- 
tion. It  will  mean  that  for  every 
subscription  you  take,  the  little 
magazine  will  be  stimulating  inter- 
est for  you  twelve  times  a  year. 
It  is  because  it  has  shown  its  worth 
under  the  original  plan  of  distribu- 
tion that  we  want  to  increase  the 
subscription  list  even  though  such 
increase  means  a  big  added  ex- 
pense to  us.  For  every  thirty  cents 
we  receive  from  you  on  this  offer, 
we  will  spend  over  fifty  cents  in 
printing  and  mailing  the  magazine. 

Some  sayer  of  business  saws  has 
remarked  that  "new  customers  are 
the  life  blood  of  business".  True, 
but  new  customers  cost  so  much 
to  get  that  it  is  worth  while  to 
spend    money    to  keep    them  — 


and  we  know  of  nothing  we  can  do 
that  will  do  more  toward  keeping 
alive  their  interest  in  photography 
than  supplying  the  amateurs  with 
an  illustrated  monthly  magazine 
that  will  help  them  make  better 
pictures  and  constantly  suggest  to 
them  new  ways  in  which  they  can 
make  their  cameras  add  to  their 
pleasure. 

Kodakery  sells  film  and  sun- 
dries—frequently it  makes  the 
Brownie  user  a  Kodak  purchaser, 
and  the  Kodak  purchaser  a  Graflex 
purchaser.  It  may  not  make  many 
new  customers,  but  it  does  increase 
the  business  from  the  old  cus- 
tomers. 

For  your  convenience  we  are 
enclosing  a  few  Kodakery  Paid 
Subscription  blanks.  You  can 
have  more  for  the  asking — or  can 
send  subscriptions  direct  on  your 
own  stationery. 


STOLEN 

The  following  cameras  were 
stolen  on  the  night  of  January  12, 
from  the  store  of  the  E.  W.  Hass 
Drug  Co.,  of  Sheridan,  Oregon  : 
3A  Fold.  Kodak,  R.R.  Lens,  447,638 
3.\  Fold  Brownie,  Single  Lens,  17,031 
2A  Fold.  Brownie,  Single  Lens,  158.365 
2C  Fold.  Premo,  R.R.  Lens,  41,197 
3.A  Fold.  Premo,  R.R.  Lens,  6,948 
Vest  Pocket  Kodak,  Single  Lens,  998,308 
3A  Fold.  Brownie,  R.R.  Lens,  70.828 
3A  Fold.  Kodak,  Single  Lens,  20,021 
No.  1  Fold.  Kodak,  /  7.7  Lens,  311,470 
lA  Fold   Kodak,       /.7. 7  Lens,      415,082 

A  reward  is  offered  for  the 
arrest  and  conviction  of  the 
thieves. 

No.  2C  Autographic  Kodak  Jr., 
No.  112,304,  No.  3A  Autographic 
Kodak  Jr. ,  No.  38,625,  were  stolen 
from  KroU's  Drug  store,  Hough- 
ton, Mich. 
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WHAT  IS  DOING  AT 
KODAK  PARK 

There  is  always  progress  at 
Kodak  Park  ;  there  are  now  under 
construction  seven  buildings  with 
a  floor  area  totalling  509,240  square 
feet,  or  1 1.6,5  acres. 

The  buildings  already  con- 
structed and  in  use,  total  114 
separate  structures,  with  a  floor 
space  of  3.517,640  square  feet,  or 
81  acres.  Employed  at  Kodak 
Park  are  7,373  men  and  women,  so 
you  see  Kodak  Park  is  a  fairly 
good-sized  city  in  itself. 

The  original  Kodak  Parkcontains 
7^.38  acres;  the  new  tract  on  which 
we  are  now  building  contains  62.7 
acres,  and  beyond  this  we  have  in 
reserve  a  tract  of  85  acres  Just 
to  afford  you  some  idea  of  the 
\ast  scale  upon  which  this  expan- 
sion is  taking  place  we  show  you 
in  illustration  No.  1  (see  page  8) 
the  railway  and  trucking  subway 
■  now  under  construction  connect- 
|ing  the  original  Kodak  Park  tract 
with  the  new  tract. 
,  Now,  we  all  know  that  all  indus- 
trial organizations  of  any  size 
employ  construction,  electric  and 
other  scientific  engineers,  but  the 
total  staff,  including  subordinates, 
is  a  mere  handful  as  compared  to 
the  general  factory  roll. 

Illustration  No.  2  (see  page  9) 
shows  you  the  building  now  near- 
ing  completion  for  the  housing  of 
our  engineering  staff,  and  the  de- 
partments with  which  they  are 
directly  connected. 

This  building,  as  you  will  note, 
is  of  reinforced  concrete  con- 
struction and  contains  173,110 
square  feet  of  floor  space,  and  the 
building  is  so  situated  and  planned 
that  additional  units  may  be  added 
when  necessary. 


No  Kodak  products  whatsoever 
will  be  manufactured  in  this  build- 
ing. It  will  be  devoted  exclu- 
sively to  our  engineering  corps 
and  millwrights,  and  will  house 
our  draughting  department, 
electricians,  construction,  machine 
and  metal  shops.  In  all  about 
1,000  people  will  be  employed  in 
this  building. 

EASTMAN  FIBER  FIXING 
BOXES 

We  have  been  unable  to  supply 
Eastman  Fiber  Fixing  Boxes 
(listed  on  page  96,  of  the  1919Con- 
densed  Price  List)  for  some  time, 
due  to  our  inability  to  procure 
boxes  that  seemed  satisfactory. 
While  it  may  be  possible  that  at  a 
later  date  we  will  have  something 
in  this  direction  to  offer,  for  the 
present  we  are  not  in  a  position  to 
accept  orders. 

FILM  PACK  DEVELOPING 
HANGERS,  NEW  MODEL 

The  Film  Pack  Developing 
Hangers — New  Model — are  simi- 
lar in  construction  and  operation 
to  the  one  previously  supplied,  but 
are  equipped  with  hangers  of  much 
greater  durability  and  efficiency. 

The  Price 
Film    Pack    Developing    Hanger 

(New  Model)     -        -        -        -     $1.50 
Extra  Clips  (New  Model)  Perdoz.         .90 
Discount,  33 '5%. 


VELOX  LANTERN  SLIDE 
VARNISH 

This  name  will  be  discontinued, 
and  in  the  future  this  varnish  will 
be  known  as  F^astman  Lantern 
Slide  Varnish.  Any  orders  for 
\'elox  Lantern  Slide  \'arnish  can 
be  filled  with  the  new  brand. 
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ADVANCED  IN  PRICE 

The  following  albums  and 
mounts,  listed  on  pages  116  to  122 
of  the  1919  Condensed  Price  List, 
were,  on  Jan.  2,  advanced  in  price, 
as  follows  : 

THE  KODAK  ALBUM 

A $  4.25 

B       .         .         .         .  .  6  50 

Package  12  extra  leaves.  A,  $  .15; 
B,  $  .18. 

THE  OTHELLO  ALBUM 

A $  4.50 

B 6.50 

C 7.00 

D 10. CO 

Package  12  extra  leaves.  A,  $  .15; 
B,  $  .18;  C.  $  .20;   D.  $  .40. 

THE  HERCULES  ALBUM 

BA $  4.75 

GA 4.40 

BB 6.50 

GB 6.00 

BC 8.50 

GC 8  00 

BD 9  00 

GD 8  50 

Package  12  extra  leaves,  A,  $  .15; 
B,  $  .18;  C,  $  .35;  D,  $  .40. 

THE  MEMPHIS  ALBUM 

A ; 

B 

C 

D 

Package  12  extra  leaves,  A,  $  .15; 
B,  $  .18;  C,  $  .35;  D,  $  .40. 


3.00 
3.50 
5.25 
5.50 


THE  TROJAN  ALBUM 

BAorGA         .         .         .         .         : 
BB  or  GB 
BCorGC 
BDorGD 

Package  12  extra  leaves.  A,  $  .15; 
B,  $  .18;  C,  $  .35;  D,  $  .40. 

THE  VEGA  ALBUM 
CA  . 

LA  . 
CB  . 
LB  . 
CC  . 
LC  . 
CD  . 
LD  . 

Package  12  extra  leaves,  A,  $  .15; 
B,  $  .18;  C,  $  .35;  D,  $  .40. 


3.50 
5  00 
7.25 
7.75 


2.00 
4.00 
2.50 
5.50 
3.50 
7.25 
3.75 
7.50 


THE  NILE  ALBUM 

A $  1.65 

B 2.25 

Package  12  extra  leaves;  A,  $  .15; 
B,  $  .18. 


THE  AJAX  ALBUM 

MAorBA  .... 
MBorBB  .... 
MC  or  BC 

AIDorBD        .... 
Package  12  extra  leaves,  A.  $  .15; 
B,  $  .18;  C,  $  .30;  D,  $  .35. 

THE  AGRIPPA  ALBUM 

CA  . 
LA  . 
CB  . 
LB  . 
CC  . 
LC  . 
CD  . 
LD    . 

Package  12  extra  leaves.  A,  $  .15; 
B,  $  .18;  C,  $  .30;  D,  $  .35. 

THE  THEBES  ALBUM 


1.50 
2.10 
3.25 
3.35 


$  1  40 

2.75 

1  90 

4  00 

2.85 

6.00 

3.10 

6  25 

CA  . 

$  1.40 

LA  . 

2.65 

CB  . 

1.90 

LB  . 

4.00 

CC  . 

1.90 

LC  . 

4.00 

CD  . 

2.10 

LD  . 

4.50 

CE  . 

3.40 

LE  . 

7.00 

Package  12  extra  leaves,  A,  $  .15; 
B,$  .18;  C,  $  .18;  D,  $  .20;  E, 


.40. 


THE  JUNO  ALBUM 

GAor  BA         .         .         .         .  $  1.45 

GBorBB          .         .         .         .  2.00 
Package  12  extra  leaves.  A,  $  .15: 
B,  $  .18. 

THE  FORUM  ALBUM 

A  or  N $     .95 

B  or  O      .         .         .         .         .  1.25 

CorP 1.25 

D  or  R 2.00 

E 1.25 

F                1.60 

G 1.60 

H 2.60 

ARTIST'S  ALBUM 

Nos.  I,2and3          .         .         .  $     .35 

Extra  leaves,  package  of  5        .  .09 

Nos.  4,  5  and  6          .         .         .  .50 

Extra  leaves,  package  of  5        .  .12 
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THE  APOLLO  ALBUM 

For  Prints          Per  1000 

Per  100 

Per  50 

CA 

$  1.25 

2-/s 

X  4^s         $17.50           $1.85 

$    .95 

LA 

2.50 

4 

X  5               19.50             2.05 

1.05 

CB 

1.60 

3X 

X  5A           19.50             2.05 

1.05 

LB 

3.50 

i% 

X  6A           25.00            2.75 

1.40 

CC 

2.50 

5 

X  7              27.50            3.00 

1.50 

LC 

5.25 

CD 

2.60 

ENLARGEMENT  FOLDER 

l.D 

C  I'- 

5.50 
1.40 

Per  pkg. 
of  5^-doz. 

LL 

2.75 

No. 

For  Prints 

Folders 

CF 

1.90 

Al 

5x7 

$  .75 

LF 

4.00 

A2 

5      X  7 

.75 

C( ; 

2.85 

Bl 

6A  x8^ 

.87 

\.G 

6.00 

B2 

6Kx8K 

.87 

CH 

3.00 

CI 

6      X  10 

.99 

LH 

6  25 

C2 

6      X  10 

.99 

Discount  iOfc 

Dl 

8      X  10 

1.05 

Do. ,  on  orders  for  shipment  < 

It  one  time 

D2 

8      X  10 

1.05 

amounting  to  $75.00  list  or  mc 
I'astman    Portrait   and  Film 

)re  (except 
iSIegative), 

INSLIP  ENLARGEMENT  MOUNT 

40  and  15%. 

Price 

No. 

For  Prints 

Per  doz 

^ 

A 

3i<x5K     . 

$  .87 

B 

3%  x5A 

.87 

KODAK  MOUN 

TS 

C 
D 

5      x7 

.87 
.87 

BALTIC 

E 

5      x8A 

.99 

\    .       For  Prints        Per  1000       Per 

100         Per  50 

F 

6A  ^SA 

1.11 

1)          l^^x2'A       $17.00        $1. 

75          $    .90 

G 

6      X  10 

1.23 

1         2K  X  334:         21.00          2. 

20          110 

H 

8      X  10 

1.47 

lA     2Kx4K         23.00         2. 

40          1.20 

Price 

2         3^x354         24.50         2. 

60          1.30 

Per  'A-doz. 

3         3'Xxi%         24.50          2. 

60          1.30 

J 

10      X  12       . 

$1.47 

2C      2%  X  i%         25.50          2. 

65          1.35 

K 

7      X  12       . 

.99 

3A     3%  X  S'A         27.50          2. 

85          145 

L 

8      X  14       . 

.99 

4         4x5             32.00          3. 

30          1.70 

M 

11      X  14       . 

1.83 

4.\     4X  X  614         40.00         4. 

20          2.15 

5        5x7            50.00         5. 

20          2.65 

THE  DRIMOUNT 

Price 

TRIUMPH 

No. 

For  Prints 

Per  doz. 

A 

3-4:  X  5^      . 

$   .42 

No.      For  Prints 

Per  50 

B 

3^  x5K 

.42 

Al    5      x7 

$2.50 

C 

i%  x6A 

.45 

A2    5      X  7 

2.50 

D 

5      x  7 

.48 

Bi   e^ixS'A 

3.50 

E 

5      X  SA 

.57 

B2     GA^S'A 

3.50 

F 

6A  X  S'A 

.60 

CI     8      X  10 

4.25 

G 

6      X  10 

.63 

C2     8      X  10 

4.25 

H 

8      X  10 

.75 

Dl     7      X  11 

4.50 

D2    7      X  11 

4.50 

Price 
Per  '--doz. 

RIVIERA 

J 

10      X  12 

$    .63 

K 

7      X  12       . 

.57 

For  Prints           Per  1000          Per  100 

Per  50 

L 

8      X  14       . 

.63 

1>^  X  2               $10.00             $1.10 

$    .55 

M 

11      X  14       . 

.78 

1^  X  2A           11.00             1.20 

.60 

2Xx2X           12.00             1.30 

.65 

STEREO  MOUNTS 

2%  X  3H           13.00             1.40 

.70 

Size  of 

2^  X  4K           15.00             1.60 

.80 

Mount                Per  1000            Tor  100 

Per  50 

3'A  X  3A          15.00            1.60 

.80 

3  A 

x7            $10.50           $1.15 

$    .60 

3X  ^ 

4X 

1 

5.tK) 

1.60 

.80 

Di 

scour 

It  25, 

7c 
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ADVANCED    IN    PRICE 


NO.  2  EASTMAN  FILM  SHEATHS 

Listed  on  page  36  of  the  1919  Con- 
densed Price  List,  were,  on  Dec. 
31,  1919,  advanced  in  price,  as 
follows  : 


5      X  7 

eyz  x8^ 

8      X  10 


.25 
.30 
.35 


Discount  33}4fc. 


EASTMAN  SPOTTING  OR  RED 
SABLE  BRUSHES: 

Listed  on  page  99,  of  the  1919  Con- 
densed Price  List,  were,  on  Jan. 
17th,  advanced  in  price  as  follows: 
No.  1  to  No.  6  -  -  -  -  $  .20 
No.  7  to  No.  9  -  -  -  -  .25 
No.  10  to  No.  12  -  -  -  -  .30 
Discount.  33'ifc. 


EASTMAN   PORTABLE 
BACKGROUNDS: 

Listed  on  page  99  of  the  1919  Con- 
densed PriceList,  were,  on  January. 
13th  advanced  in  price,  as  follows: 

Clouds,  No.  2  and  No.  4,  4x5  feet      $  5.50 

Blends,  No.  land  No.  3,  4x5 feet  5.50 

Do.,  5x6  feet  ....  6.50 
Do.,  special  sizes,  6x8  or  larger, 

to  order,  per  square  foot      .  .25 

Scenic,  4x5  feet.  No.  5        .         .  6.50 

Do.,  5x6  feet,  No.  5  .  .  7.75 
Do.,  special  sizes,  6x8  or  larger, 

to  order,  per  square  foot  .  .35 
Plain    White.    Black    or    Gray, 

size  4x5  feet          .         .         .  4.75 

Do.,  5x6  feet  .  .  .  .  5.25 
Do.,  special  sizes,  6x8  or  larger, 

to  order,  per  square  foot  .  .20 
Discount  40% 


EASTMAN   ENAMELED  TRAYS: 

Listed  on  page  95,  of  the  1919  Con- 
densed Price  List,  were,  on  Jan. 
17th,  advanced  in  price,  as  follows: 

4^x  Sys  -         -         -         -         -  $     .65 

4x6  -----  .75 

5%x  7H  -        -        -        -        -  1.00 

7Hx  9K  -        -        -        -        -  1-45 

SK^'i-Oys  -----  1.75 

10M:x12^  -----  2.40 

12>^xl5^  -        ...        -  3.75 

15     xl7^  .....  5.50 

17     x21  .....  625 

19    x23  .....  13.50 

21     x25  -----  16.00 

Discount,  40%. 


SPECIAL  ROLL  HOLDER 
FOR  PREMO  No.  12: 

Listed  on  page  37,  of  the  1919  Con- 
densed Price  List,  was,  on  Jan.  24th, 
advanced  in  price,  as  follows: 

Special   Roll    Holder   for    Premo 

No.  12        -        -        -        -        -  $13.50 

Discount,  33}i%. 


SODIUM  HYPOSULPHITE: 

(Listed  on  page  110,  of  the  1919 
Condensed  Price  List)  shipped  in 
kegs  and  barrels  direct  to  dealers 
from  New  York,  Philadelphia, 
Chicago  and  East  Chicago  store- 
house, will  be  furnished  at  the 
following  prices:   (Dated  Jan.   21) 

Carload  lots.  Pea  Crystal  $3.70net  per  keg 

Granular    -  3.95  net  per  keg 

100  keg  lots,  Pea  Crystal  3.95  net  per  keg 

Granular   -  4.20net  perkeg 

25  keg  lots.  Pea  Crystal  4.10  net  perkeg 

Granular   -  4.35  net  perkeg 

10  keg  lots.  Pea  Crystal  4.20  net  perkeg 

Granular   -  4.45  net  per  keg 

1  keg  lot.   Pea  Crystal  4.35  netperkeg 

Granular   -  4.60  netperkeg 

Bbls.  Hypo  approximate  350  lbs.,  25c 
per  cwt.  less. 

The  above  prices  are  F.  O.  B.  shipping 
point,  and  are  subject  to  the  usual  2% 
cash  discount.  All  orders,  however, 
should  be  forwarded  to  factory,  Rochester, 
N.  v.,  e.xcept  from  dealers  in  New  York 
and  Chicago  Branch  territory. 
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EASTMAN  X-RAY  EXPOSURE 
HOLDERS: 

Listed  on  page  54  of  the  1919  Con- 
densed Price  List,  were,  on  January 
6th,  advanced  in  price,  as  follows: 
5x7  .         .         .         .     $  .10  net 


6K  X    8K 
8      X  10 

10  X  12 

11  X  14 
14      X  17 


.15  net 
.15  net 
.20  net 
.25  net 
.30  net 


F.  &S.  IDENTIFICATION  CAMERA: 

F.  &  S.  Identification  Camera, 
including  lens  and  two  magazines 
A  and  B,  without  stand,  was,  on 
Jan.  29th,  advanced  in  price,  as 
follows  : 

Net  Wholesale     -        -        -        -  $164.83 
War  Tax      -----       16.48 
Catalogue  List  including  War  Tax     263.73 
F.  &  S.  Identification  Stand,  in- 
cluding reflectors,  height  scale, 
numbering  device,   without 
lamps        -----     184.00 
F.  &  S.  Identification  Magazines 

A  &  B,  each     -        -        -        -       11.50 
F.    &    S.    Identification    Printer 
No.  1,  for  Printing  Passes  with- 
out negative  or  lamps       -         -       34.50 
F.   &  S.   Identification   Printing 
Frame  No.  2,  for  printing  Iden- 
tification Pictures     -         -        -       11.50 
Making  first  negative  for  print- 
ing Identification  Passes  from 
copy  submitted  -         -         -       13.80 

Extra  negatives  from  same  copy         5.75 
No  change  in  discount. 


F.&  S.  HOME  PORTRAIT  OUTFIT: 

8x  10  F.  &  S.  Home  Portrait 
Camera  No.  2  with  one  8x  10  Ster- 
ling Cut  Film  Holder  and  Velvet 
Lined  Imitation  Leather  Case  with 
Lock  and  Key  (Page  2,3,  1919 
Condensed  Price  List),  was,  on 
Jan.  27th,  advanced  in  price,  as 
follows: 

Net  Wholesale  -  -  -  .  $82.77 
War  Tax  -  -  -  -  -  5  71 
Catalogue  List,  including  War  Tax  130.76 
Velvet   Lined   Imitation    Leather 

Carrying  Case    -         -         -         -     34.50 
Discount,  same  as  heretofore. 


ELON  REDUCED 

P.lon,  Listed  on  page  111  of  the 
1919  Condensed  Price  List,  was, 
on  Jan.  17th,  reduced  in  price,  as 
follows  : 

1  oz.  bottle    -        -        -        -        -  $  1.05 

%  lb.  bottle  -----  3.95 

14.  lb.  bottle   -----  7.65 

1  lb.  bottle     -         -         -                   -  15.00 

5  lb.  can         -         -         -         -         -  74.25 

Discount,  33^%. 
Do.,  in  25  lb.  lots  assorted,  33 >^  and  10%  . 


AN  ERROR 

On  page  one  of  the  January 
Kodak  Trade  Circular  the  heading 
"Lens  Boards"  was.  in  "making 
up"  the  page,  inserted  four  lines 
too  far  down. 

This  is  an  obvious  error  but  we 
call  your  attention  to  it  with  apol- 
ogies, and  ask  you  to  correct  your 
copy  accordingly. 


LOOK  OUT  FOR  HIM! 

Mr.  Schmidt  of  Schmidt's  Drug 
Store,  Springfield,  Ohio,  advises 
us  that  there  has  been  a  man  of 
taking  ways  visiting  Kodak  dealers 
in  his  vicinity. 

His  method  of  procedure  is  to 
look  over  the  stock,  slip  a  camera 
in  his  pocket  when  opportunity 
offers,  and  then  select  one  which 
he  requests  the  salesman  to  have 
wrapped  for  shipment  by  Parcel 
Post,  stating  that  he  will  return 
and  pay  for  it  in  about  fifteen 
minutes,    but  this  he  fails  to  do. 

He  is  described  as  a  well-dressed 
man  of  about  forty  years  of  age, 
and  smooth  faced. 

Look  out  for  him! 
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THE  EASTMAN  PROJECTION  PRINTER 

An  Epoch-Making  Device  for  the  production  of  business. 


I 


Anyone  in  any  line  of  work  can 
appreciate  a  device  for  doing  some 
part  of  that  work  with  economy 
and  efficiency,  but  when,  once  in 
a  blue  moon,  you  see  something 
that  works  not  only  with  highest 
mechanical  perfection  and  effects 


a  great  economy  in  production 
and,  in  addition,  opens  up  endless 
possibilities  for  more  business  and 
greater  profits,  it  is  somewhat  dif- 
ficult to  remain  conservative. 

The  studio  man  knows  that  large 
prints    command    a    much    higher 
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price  than  small  ones.  In  many 
instances,  however,  for  perfectly 
good  reasons,  his  studio  equipment 
does  not  go  beyond  5  x  7  or  S  x  10. 
Likewise,  he  has  been  a  bit  disin- 
clined to  "fuss''  with  enlarge- 
ments, owmg  to  lack  of  space  or 
other  reasons. 

The  finishing  department  man 
knows  there  is  money  in  enlarge- 
ments if  they  can  be  produced 
with  speed  and  economy. 

The  commercial  man  knows  the 
advantage  of  showing  large  prints 
to  his  customers,  prints  full  of  de- 
tail and  without  distortion. 

The  finishing  department  man 
has  found  drawbacks  in  the  produc- 
tion of  enlargements,  owing  to  the 
fact  that  usually  his  order  was  for 
but  one  enlargement  from  a  nega- 
tive, and  the  commercial  man  has 
been  lacking  in  interest  for  much 
the  same  reason. 

The  Eastman  Projection  Printer 
at  once  overcomes  everyone  of 
these  hindrances  to  the  production 
of  large  prints  from  small  nega- 
tives, at  a  profit. 

It  is  entirely  different  from  any- 
thing heretofore  offered,  and  its 
practically  automatic  action  is  al- 
most uncanny.  It  isn't  a  fixed- 
focus  projection  camera.  It  is  a 
self-focusing  projecting  camera. 

The  Eastman  Projection  Printer 
produces  enlarged  prints  from  1^ 
up  to  8  diameters,  from  5x7,  or 
smaller  negatives;  maximum 
capacity  30  x  40  inches.  All  that 
is  necessary  on  the  part  of  the 
operator,  is  to  raise  or  lower  the 
camera  (which  is  balanced  on  a 
counterpoise)  until  he  has  the  en- 
larged image  in  the  desired  size. 
There  is  then  no  stopping  to 
focus.     That  detail   has    been    at- 


tended   to    automatically    by    the 
camera  mechanism. 

The  negative  carrier  is  provided 
with  adjustable  masks  so  that  all, 
or  any  portion  of  the  negative  may 
be  employed  and  any  width  of 
border  or  border  tint  may  be  made. 

As  you  will  see  by  the  illustra- 
tion, the  paper  holder  is  placed 
flat  on  the  platform,  and  can  be 
instantly  adjusted  by  means  of 
guide  rules  to  cover  any  dimen- 
sions up  to  its  capacity;  but  also 
can  be  moved  in  any  direction  to 
conform  with  the  negative,  or  any 
portion  of  it.  When  prints  larger 
than  the  capacity  (15  x  21)  of  the 
paper  holder  are  desired,  the  plat- 
form can  be  turned  the  other  way, 
andthe  paper  is  then  placed  direct- 
ly on  the  platform. 

The  exposure  is  made  by  light 
pressure  on  a  foot-actuated  switch; 
both  hands  are  left  free  for  any 
shading  or  dodging  necessary.  No 
pinning  or  clamping  of  the  paper 
is  necessary,  and  after  exposure 
the  paper  can  be  instantly  removed 
and  another  sheet  placed  in  posi- 
tion. 

The  Anastigmat  Lens  has  been 
specially  formulated  and  con- 
structed for  the  particular  work  it 
has  to  perform,  and  is  unequalled 
for  the  purpose. 

The  printer  is  supplied  with  three 
diffusing  disks  for  soft  focus  work 
numbered  one,  two  and  three, 
affording  three  degrees  of  diffus- 
ion; tJiese  disks  do  not  increase 
the  time  of  exposure  and  may  be 
attached  to  the  lens  mount  by 
means  of  a  set  screw. 

The  Eastman  Projection  Printer 
is  a  highly  developed  instrument 
of  precision,  is  handsome  in 
appearance,  economical  in  space 
and  operation,  and  opens  the  way 
in    every     field     of    orofessional 
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photography     for    new    business, 
more  business  and  greater  profits. 

The  Price 

Eastman  Projection  Printer,  for 
prints  up  to  30  x  40  inches  in- 
cluding Eastman  Projection 
Anastigmat  Lens,  /8,  7>^-Jnch 
focus,  set  of  3  diffusing  disks, 
Nos.  1,  2  and  3,  Paper  Holder 
and  Lamp         .         -         -         -  $400.00 

Eastman  Projection  Anastigmat 

Lens,  /8.  7>^-inch  focus  -       60.00 

Ditifusing  Disks,  each  (Nos.  1,  2 
and  3)        -         -         -        -         -         6  00 

Paper  Holder,  for  enlargements 
up  to  15  X  21  inches  -         -       15.00 

Lamp.  (250-watt  Mazda  C.  G.  30, 

Stereopticon     -         -         -         -         4.50 
Discount,  yi)A,%. 


PORTRAIT  FILM  ACCESSO- 
RIES, SIZE  5x8 

We  are  now  in  position  to  supply 
the  following  accessories  for  East- 
man Portrait  Film,  size  5x8. 


EASTMAN   PORTRAIT  FILM 
HOLDERS: 

Discount,  33>i%. 


5x8 


$1.85 


EASTMAN   FILM  DEVELOPING 
HANGER: 


5x8 


Discount,  33K%. 


$  .50 


EASTMAN  STEEL  ENAMELED 
DEVELOPING  BOX: 

No.  5,  capacity  20  5  x  8  Films      .     $7.00 

EASTMAN  STEEL  ENAMELED 
COVER: 


For  No.  5  Developing  Box 


$1.75 


EASTMAN  STEEL  ENAMELED 
FLOATING  LID  : 

For  No.  5  Developing  Box  .         .     $  .90 
Discount,  33>^%. 

EASTMAN   FILM  LOADING 
FIXTURE  NO.  2: 


5x8 


Discount,  3314  fc. 


.     $1.75 


FOR  BETTER  SERVICE 

In  common  with  all  large  organ- 
izations we  are  compelled  to  follow 
a  certain  routine  regarding  all 
business  transactions  to  facilitate 
service. 

We  maintain  branches  in  New 
York,  Chicago  and  San  Francisco 
for  the  accommodation  of  our  cus- 
tomers in  this  country,  and  so  far 
as  the  filling  of  orders  placed  with 
them  is  concerned,  they  act  as  in- 
dependent units. 

So,  for  this  reason,  when  it  is 
necessary  to  write  concerning 
orders  placed  with,  or  invoices 
received  from  one  ofthesebranches, 
such  communications  should  be 
addressed  to  the  branch  and  not  to 
the  Main  Office  at  Rochester. 

Also,  before  returning  any  goods 
for  credit  or  replacement  either  to 
the  main  ofifice  or  any  one  of  the 
branches,  it  is  highly  important 
that  you  communicate  with  the 
point  from  which  the  goods  were 
purchased,  before  making  the  re- 
turn shipment,  stating  the  kind 
and  quantity  of  goods  you  wish  to 
return  and    the    reasons    therefor. 

All  such  communications  will  be 
replied  to  immediately,  and  then 
when  the  goods  are  returned, 
prompt  adjustments  can  be  made 
because  we  will  already  have  all 
necessary  information. 

Please  observe  these  precautions 
so  that  we  may  afford  you  the  best 
possible  service. 


CARRIAGE  FOR  No.  4  STUDIO 
CAMERA 

Sliding  Ground-Glass  Carriage  for 
No.  4  Centurj'  Studio  Camera, 
including  one  8x10  Eastman 
V^iew,  Plate  or  Film  Holder      -  $34.50 

Discount,  same  as  on  other 
professional  apparatus. 
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ATTENTION  VALUE 


The  up-to-date  merchant,  having 
his  own  delivery  service,  has  been 
quick  to  realize  the  advertising 
possibilities  of  his  equipment. 

In  the  accompanying  illustration 
we  show  how  the  Blessing  Photo 
Supply  Company  of  Fort  Worth, 
Texas,  makes  its  delivery  auto- 
mobile a  constant  and  continuous 
ad\ertisement. 

Mr.  S.  C.  Blessing,  who  worked 
out  the  idea,  says:  "I  just  took  the 
camera  and  told  the  tinner  to 
make  one  as  near  like  the  original 
as  he  could,  and  to  make  it  just 
four  times  the  size  of  the  original. 
The  reproduction  is  twenty-seven 
inches  high,  five  inches  deep,  and 
twelve  inches  wide. 

The  bed  is  twelve  inches   wide 


and  fifteen  inches  long.  The  front 
is  fifteen  inches  from  the  top  of 
the  finder  to  the  bed. 

The  handle  and  winding  key 
are  just  painted. 

I  have  a  red  light  in  the  lens  that 
I  use  in  place  of  the  regular  tail 
light,  and  this  is  connected  to  the 
battery  through  the  legs  of  the 
stand  which  are  made  of  small  gas 
pipes. 

The  total  cost  was  twenty- one 
dollars,  not  counting  my  labor,  as 
I  made  the  stand  and  did  the  wir- 
ing myself. 

It  certainly  attracts  a  great  deal 
of  attention, and  I  have  been  asked 
several  times  if  I  made  pictures 
with  it." 


14 
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INSTRUCTIONS 
FOR  REPAIR  JOBS 

Our  Kodak  Repair  Department 
s  fully  equipped  and  manned  to 
turn  out  all  ordinary  repair  jobs  on 
a  thirty-six  hour  basis.  But  we 
can  not,  in  a  good  many  instances, 
accomplish  this  for  the  reason  that 
the  instructions  from  the  dealer 
arrive  anywhere  from  two  days  to 
a  week  after  we  have  received  the 
instrument. 

Even  when  the  repairs  needed 
are  obvious,  we  can  not  feel  free  to 
proceed  with  the  work,  because  in 
many  instances  the  customer  wants 
only  some  specific  part  repaired 
and  would  object  to  our  doing 
otherrepairs  which,  in  our  opinion, 
would  seem  necessary. 

So,  please,  not  only  to  aid  us  in 
getting  your  repair  jobs  back  to 
you  speedily,  but  to  avoid  con- 
gestion in  the  Repair  Department, 
send  us  your  instructions  at  the 
same  time  you  forward  the  instru- 
ment. 

The  most  satisfactory  method 
for  forwarding  is  by  Parcel  Post, 
placing  the  written  instructions  in 
an  envelope,  properly  addressed 
and  stamped  witii  stamp  for  first 
class  matter,  and  place  same, 
address  side  out,  under  the  string 
of  the  package;  the  package  itself 
should  also  be  properly  addressed 
(with  name  and  address  of  con- 
signor in  upper  left  hand  corner) 
and  stamped  for  the  Parcel  Post 
rate'. 

Enclosing  the  instructions  inside 
the  package  subjects  the  zvhole 
shipment  to  the  first  class  rate. 
(See  page  6  of  the  October,  1919, 
Kodak  Trade  Circular. ) 


The  film  that  fits 
the  Kodak  best^  is 

Kodak 
Film 

Our  supply  in  all 
sizes  is  complete — 
get  your  picture 
ammunition  here. 


(Dealer's  Name  and 
Address  Here) 


Cut  Xo.  257-1!  (shown  here)  without  text 
matter,  will  be  sent  free  on  request. 


See  that  the  "Kodakery"  sub- 
scription blanks  are  filled  out. 
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Your  Kodak  Story 

is    not  complete  until   the   prints 
are  in  your  album. 

Brmg  us  your  films  and  we  will 
make  pictures  you  will  be  proud 
to  show. 


(Dealers  Name  Here) 


Double  Col.  Cut  Xo.  122  A 
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You 
Keep  Half 


Boost  the  Kodakery" 
subscription  plan  as 
outlined  on  page  1. 

Every  subscription  you 
take,  aside  from  net- 
ting you  a  good  profit, 
will  be  stimulating  in- 
terest for  you  twelve 
times  a  year. 


,[/^' 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman    Kodak  Company 

Trade  Circular. 

"FOR  Y'OUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXI,  No.  4 


ROCHESTER 


March,  1920 


A   PRIZE   COMPETITION    FOR 
AMATEUR   PHOTOGRAPHS 


The  best  customer  for  the  dealer 
in  amateur  photographic  supplies 
is  the  one  who  is  interested  and 
enthusiastic. 

The  Kodak  system  has  made  it 
a  very  simple  matter  for  him  to 
take  technically  good  pictures,  but 
it  rests  with  the  individual  to  pro- 
duce artistic  pictures. 

Just  as  we  have  helped  him  to 
produce  technically  good  pictures, 
we  propose  to  help  him  in  the  pro- 
duction of  better  and  more  artistic 
pictures. 

The  best  way  to  accomplish  this 
is  to  show  him  a  collection  of 
pictures — not  pictures  made  by 
professionally  trained  and  skilled 
artists — but  by  amateurs  like  him- 
self who  have  succeeded  in  putting 
artistic  merit  into  their  work. 

To  secure  these  pictures,  and  to 
make  it  worth  while  for  the  ama- 
teurs to  put  forth  their  very  best 
efforts,  we  have  inaugurated  a 
Prize  Competition  with  a  liberal 
list  of  awards. 


The  pictures  thus  secured  will  be 
used  by  us  in  our  advertising,  for 
sample  prints,  and  for  other  pub- 
licity work  which  will  afford  them 
a  big  circulation. 

Without  question  this  compe- 
tition will  not  only  stimulate  the 
production  of  better  and  more 
artistic  pictures,  but  in  addition 
will  open  up  many  new  and  highly 
pleasing  possibilities  to  the  ama- 
teur through  the  inspection  and 
study  of  the  work  of  other  amateurs 
from  all  parts  of  the  country. 

We  enclose  herewith  a  copy  of 
the  rules  governing  the  compe- 
tition, the  classifications  and  the 
awards. 

This  competition  will  be  given 
wide  publicity,  and  you  will  be 
supplied,  upon  request,  with  entry 
blanks  and  rules  and  regulations 
governing  the  competition. 

It  seems  superfluous  to  ask  you 
to  give  this  competition  your 
hearty  support  because  its  edu- 
cational   value   can    not   help    but 
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extend  to  you  in  a  material  and 
highly  satisfactory  manner. 

Every  progressive  amateur  will 
become  interested,  not  only  be- 
cause of  the  substantial  awards, 
but  the  competition  will  likewise 
help  him  in  the  production  of 
more  artistic  and  satisfactory  pic- 
tures, and  will  lead  him  into  new 
and  highly  agreeable  photographic 
adventures. 


EASTMAN  DENTAL  X-RAY 

FILM  (IMPROVED 

PACKAGE) 

This  new  package  presents  a 
number  of  advantages;  the  films 
are  lead  backed,  the  package  is 
much  flatter  and  more  easily 
opened,  and  the  rounded  corners 
of  the  film  make  them  more  agree- 
able to  the  patient. 

Lead  Back.  Regular  and  Extra 
Fast: 

No.  1  Pkg.  containing  one  dozen 
pairs,  1^x1^     .         .         .         .     $  .50 
Discount,  30  and  S%  . 


FITTING  FOCAL  PLANE 
SHUTTERS 

Graflex  Focal  Plane  Shutters  are 
manufactured  to  fit  the  Eastman 
View  Cameras,  but  when  ordered 
for  other  cameras  of  our  manufac- 
ture, and  those  produced  by  other 
manufacturers,  an  extra  charge 
for  fitting  will  be  made.  This  is 
due  to  the  fact  that  in  such  cases 
a  special  adapter  frame  is  neces- 
sary. To  insure  perfect  adjust- 
ment the  camera  should  be  sent  to 
the  factory  for  fitting. 


REDUCTION  IN 
CHEMICAL  PRICES 

The  following  Developer  Powders, 
listed  on  pages  111  and  112  of 
the  1919  Condensed  Price  List, 
were,  on  Feb.  18,  reduced  in  price 
as  follows: 

HYDROCHINON    DEVELOPER 
POWDERS: 

Per  carton  of  12  powders,       -       $  .60 
Per  carton  of     6  powders,       -  .30 

Discount,  40%. 
Do.,  in  doz.  lots  of  60c.  or  2 

doz.  lots  of  3Cc.  pkgs.,  40  and 

5%. 
Do.,  in  case  lots,  40  and  10%. 

HYDROCHINON     DEVELOPER 
POWDERS  IN  GLASS  TUBES: 

Per  carton  of  5  tubes,         -       -       $  .30 
Discount,  35%. 

Do.,  in  gross  lots  assorted  in 
which  may  be  included  Hj^- 
drochinon,  Special.  Pyro 
and  Solio  Toning  Powders 
in  glass,  40% . 

EASTMAN  M.  Q.  TUBES: 

Per  box,  100  tubes,      -       -       -       $6.00 

Discount.  40% . 
Do.,  in  lots  of  1,000  or  more, 
40  and  10%. 


.30 


.70 
.35 


KODAK  N.  A.  M.  Q.  TUBES: 

Per  carton,  3  tubes,     -       -       - 

Discount.  35%. 
Do.,  in  lots  of  24  pkgs.  40%. 

AZO  DEVELOPER  POWDERS: 

Per  carton  of  12  powders. 
Per  carton  of    6  powders, 
Discount,  40%. 
Do.,  in  doz.  lots  of  70c.  or  2 

doz.  lots  of  35c.  pkgs.  40  and 

5%. 
Do.,  in  case  lots.  40  and  10%. 


Display  Cuts  for 
Advertising: 

Any  reasonable  number  sent 
gratis  on  request.  Order  by 
number  from  the   Cut  Sheet. 
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PRICE  ADVANCES 

Potassium  Bromide  Crystals : 

Listed  on  page  108  of  the  1919 
Condensed  Price  List,  advanced 
in  price  on  Feb.  7,  as  follows  : 

$  .17 
.46 

.78 
1.45 


1  oz.  bottle 
%  lb.    "     - 


Discount,  33}i%. 
Potassium  Bromide  Granular : 

Listed  on  page  108  of  the  1919 
Condensed  Price  List,  advanced 
in  price  on  Feb. 7,  as  follows: 


1      oz. 

can         -         -         -         - 

,15 

H    lb. 

_         .         .         . 

.42 

■4    lb. 

"           -         .         -         . 

.73 

1      lb. 

"           -         -         -         . 

1.35 

5      lb. 

tin          -         -         -         - 
Discount.  33 'i'^. 

6.55 

Eastman  Hard  Rubber  Stirring  Rods  : 

Listed  on  page  103  of  the  1919 
Condensed  Price  List,  were,  on  Feb. 
7,  advanced  in  price,  as  follows: 

Dozen         -         -         -         -         -         $3  00 

}4   Dozen   -----  1.55 

Discount,  33M%. 

Tin  Bound  Brushes  (Bristle): 

Listed  on  page  99  of  the  1919  Con- 
densed Price  List,  were,  on  Feb.  7, 
advanced  in  price,  as  follows: 

1  inch 
1>4  inch 

2  inch 
2'4  inch 


$  .15 
.20 
.25 
.30 


Discount.  30%. 

Eastman  Enlarging  Outfit: 

Including  500-\\'att  Nitrogen 
Mazda  Lamp,  but  without  lens- 
listed  on  page  14,  of  the  1919^ 
Condensed  Price  List,  was,  on 
Febuary  12,  advanced  in  price,  as 
follows: 

Net  Wholesale       -  -        -  $100.00 
Net  Wholesale— San  Fran- 
cisco Branch        -  -         .  115.00 
Catalogue  List        -  -        -  150.00 


EASTMAN  PROJECTION 
PRINTER 

The  discount  on  the  Eastman 
Projection  Printer  from  San  Fran- 
cisco Branch  is  25  and  39c. 


Dont  Forget 


You 
Keep 

Half 


Boost  the  "Kodakery" 
subscription  plan. 

Kodakery  Subscriptions— 
From  those  not  entitled  to 
it  on  a  free  basis — At  sixty 
cents  a  year — Thirty  cents 
for  you  and  thirty  cents 
for  us. 

Every  subscription  you 
take,  aside  from  netting 
you  a  good  profit,  will  be 
stimulating  interest  for 
you  t\\'elve  times  a  3'ear. 
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Out  door  days  will  soon 
be  here — 

KODAK 

will  double  their  joys. 

We  have  a  large  and  well  selected  stock  from  which 
to  choose  and  our  experts  are  at  your  service. 


(Dealer's  Name  and  Address  Here.) 


tX 


EXTRA! 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular. 


'■  FOR  YOUR  INTERESTS  AND  OUR  OIVN" 
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PRICE  CHANGES  AS  OF  MARCH   ist. 

KODAKS  WITH  ANASTIGMAT  EQUIPMENT  1919 

Con- 
Catalogue       densed 
Net  Wholesale  Price  Price 

Not  including       War  ircluding  List 

War  Tax  Tax  War  Tax  Page 

Vest  Pocket  Auto.  Kodak  Special  with  B.  &  L. 

Kodak  Anastigmat   /.6.9   Lens    No.   0     -    $  23.11        $  2.31        $  36.98-^        11 

No.  1  Auto.  Kodak  Special  with  Kodak  Anas- 
tigmat   /.6.3    Lens      -----        35.16  3.52  56.26-^        12 

Do.,   with   B.   &   L.    Kodak   Anastigmat   /.6.3  ^ 

Lens    No.    1        -----        -        45.16  4.52  72.26  12 

Do.,   with   B.   &   L.   Special   Anastigmat   /.6.3 

Lens   --------        36.71  3.67  58.73  12 

Do.,   with    B.    &    L.    Tessar    Series    lib   /.6.3 

Lens    No.    3       -        -        -        -        -        -        55.16  5.52  88.26"         12 

Do.,    with    B.    &    L.    Tessar     Series     Ic    /.4.5 

Lens   No.   12      -        -        -        -        -        -        56.49  5.65  90.39  ^        12 

No.    lA    Auto.    Kodak    Special    with    Kodak 

Anastigmat    /.6.3-  Lens      -        -        -        -        41.79  4.18  66.87-^        12 

Do.,   with    B.   &   L.    Kodak   Anastigmat   /.6.3 

Lens    No.    2       -----        -        52.79  5.28  84.47  12 

Do.,   with    B.    &    L.    Tessar    Series    lib    f.d.i 

Lens    No.    4       -        -        -        -        -        -        63.13  6.31  101.01  12 

No.  3  Auto.  Kodak  Special  with  Kodak  Anas- 
tigmat /.6.3  Lens       -----        38.43  3.84  61.49  '         12 

Do.,   with    B.    &    L.    Kodak   Anastigmat   /.6.3 

Lens  No.  2        -----        -        49.43  4.94  79.09  12 

Do.,   with    B.   &    L.    Tessar    Scries    lib   /.6.3 

Lens  No.  4      -  -----        59.77  5.98  95.64   -^      12 
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Kodaks  with  Anastigmat  Equipment— Con^nued. 

Net  Wholesale 
Not  including 
War  Tax 
No.   3A  Auto.   Kodak    Special    with    Kodak 

Anastigmat  /.6.3  Lens       -        -        -        -     $  47.46 

Do,  with   B.   &   L.   Kodak   Anastigmat  /.6.3 

Lens    No.   4       -----        -        64.46 

Do    with  B.  &  L.  Tessar  Series  lib  f.62  Lens 

No.  5K      ------        -        77.80 

GRAFLEX  CAMERAS 
Graflex  Enlarging  Camera  8x10  with  B.  &  L. 

Kodak  Anastigmat  /.6.3  Lens  No.  3  - 
No.  lA  Graflex  with  B.  &  L.  Kodak  Anastig- 
mat /.6.3  Lens  No.  2        -        -        -        - 

Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens 
No.  14        -        -        -        -        -        -     .   - 

No.  3A  Graflex  with  B.  &  L.  Kodak  Anastig- 
mat /.6.3  Lens  No.  4        -        -        -        - 

Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens 
No.   15A     ------.        - 

Auto.  Graflex  with  B.  &  L.  Kodak  Anastigmat 
/.6.3  Lens — 

3^x434  No.  2  Lens  -        -        -        - 

4  X  5      No.  3  Lens  -        -        -        - 

5  x7      No.  5  Lens  -        -        -        - 
Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens— 

3^x4^  No.  14  Lens 

4  x5      No.  15  Lens  -        -        - 

5  X  7      No.  16  Lens 
Auto.  Graflex  Jr.  with  B.  &  L.  Kodak  Anas- 
tigmat /.6.3  Lens  No.  1     -        -        -        ; 

Do.,   with   B.    &  L.   Tessar     Series     Ic    /.4.5 

Lens    No.    13     -        -        -        -        '„     -,' 

Revolving   Back    Graflex    Jr.    with    B.    &;    L. 

Kodak  Anastigmat  /.6.3  Lens  No.  3 
Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens 
No.    15        -        -        -        -        -,  ,    -        - 
Compact  Graflex  with  B.  &  L.  Kodak  Anas- 
tigmat /.6.3  Lens — 

3^x5^    No.  4  Lens 

5      x7       No.   5   Lens         -        -        - 
Do    with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens— 

3^x5^  No.   15A  Lens     - 

5      x7       No.  16       Lens     - 
Telescopic  Revolving  Back  Graflex  with  B.  & 

L.  Kodak  Anastigmat  /.6.3  Lens— 

3>ix4^  No.  3  Lens  -        -        -        - 

4     X  5       No.  5  Lens  -        -        -        - 
Do    with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens— 

3^4x4^   No.  15  Lens 

4     X  5       No.  16  Lens 
Revolving  Back  Auto.  Graflex  with  B.  &  L. 
Kodak  Anastigmat  Lens  /.6.3— 

314  x4K  No.  5  Lens  -        -        -        - 

4     X  5      No.  6  Lens  -        -        -        - 
Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens— 

314x414  No.   ISA  Lens     - 

4     x5       No.  17       Lens 


War 
Tax 


1919 
Con- 
Catalogue       densed 
Price  Price 

including 
War  Tax 


List 
Page 


44.73 
73.20 
87.20 
88.17 
110.50 

64.00 

72.33 

101.00 

78.00 

91.00 

125.00 

50.27 

61.60 

n.i2> 

91.00 


84.33 
112.50 

106.66 
136.50 


91.50 
112.50 

110.16 
136.50 


112.50 
135.33 

125.83 
182.00 


4.75        $  75.94 


6.45 
7.78 

4.47 

8.72 

8.82 

11.05 

6.40 

7.23 

10.10 

7.80 

9.10 

12.50 

5.03 

6.16 

7.23 

9.10 


8.43 
11.25 

10.67 
13.65 


9.15 
11.25 

11.02 
13.65 


n.25 

13.53 

12.58 
18.20 


12 


103.14  12 

124.48  -^  12 

71.57-"  14 

117.12--  18 

139.52  -  18 

141.08--  18 

176.8a-'  18 


102.40' 
115.73- 
161.60  ■ 

124.80 
145.60 
200.00 

80.44  ■ 

98.56 " 

115.73 

145.60 


134.93 
180.00 

170.66 
218.40 


146.40 
180.00 

176.26 
218.40 


180.00 
216.53 

201.33 
291.20 


19 
19 
19 

19 
19 
19 

19 

19 

19 

19 


19 
19 

19 
19 


20 
20 

20 
20 


20 
20 

20 
20 
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Graf  lex  Cameras — Continued. 

Xet  Wholesale 

Not  including 

War  Tax 

Press  Graflex  5x7  with  B.  &  L.  Kodak  Anas- 

tigmat  /.6.3  Lens  No.  5  -        -        -        -    $127.83        ! 

Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens 

No.   16        ------        -       151.83 

Home  Portrait  Graflex  5x7  with  B.  &  L.  Tes- 
sar Series  Ic  /.4.5  Lens  No.  17        -        -      205.00 

Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens 

No.  18        -        -  _     -        -        -        -        -      241.67 

Stereo  Auto.  Graflex  5x7  with  matched  pair 
B.  &  L.  Kodak  Anastigmat  Lenses  /.6.3 
No.  3  -------       162.67 

Do.,  with  matched  pair  B.  &  L.  Tessar  Series 

lib  /.6.3  Lenses  No.  5       -        -        -        -       182.67 

GRAPHIC  CAMERAS 

Revolving  Back  Cycle  Graphic  with  B.  &  L. 
Kodak  Anastigmat  f.6.3  Lens  and  Volute 
Shutter — 

4  X  5      No.  3  Lens  -        -        -        -        82.58 

5  X  7      No.  5  Lens  -        -        -        -       109.99 
6^x8^  No.  6  Lens  -        -        -        -       133.30 

Do.,  with  B.  &  L.  Protar  Series  Vila  Lens 
and  Volute  Shutter — 

4x5  No.     7  Lens       -        -  -        -       113.91 

5x7  No.   10  Lens       -        -  -        -       139.33 

Speed  Graphic  with  B.  &  L.  Kodak  Anas- 
tigmat /.6.3  Lens — 

3^4x4^  No.  2  Lens  -        -  -        -        60.16 

4  x5      No.  3  Lens  -        -  -        -        63.13 
3^  x  5H  No.  4  Lens  -        -  -        -        69.00 

5  X  7      No.  5  Lens  -        -     _  -        -        85.66 
Do.,  with  B.  &  L.  Tessar  Series  Ic  /.4.5  Lens — 

314x414  No.  14       Lens     -        -        -  74.17 

4x5       No.  15       Lens     -        -        -  81.80 

3^x51^   No.   ISA  Lens     -        -        -  91.33 

5x7      No.  16      Lens     -        -        -  109.66 
Stereoscopic  Graphic   5x7  with   matched   B. 

&  L.  Kodak  Anastigmat  Lenses  /.6.3  No.  3  116.67 
Do.,  with  matched  B.  &  L.  Tessar  Series  lib 

/.6.3  Lenses  No.  4     -        -        -        -        -  134.00 
Do.,  with  matched  B.  &  L.  Protar  Series  \'IIa 

/.6.3  Lenses  No.  7     -        -        -        -        -  179.33 
Do.,  with  matched  B.  &  L.   Protar  Series  V 

Lenses    No.   2   -        -        -        -        -        -  116.67 

PREMO  CAMERAS 

Premo   No.   12  with   Kodak   Anastigmat  /.6.3 

Lens   --------        29.39 

Do.,   with   B.    &   L.    Kodak   Anastigmat   /.6.3 

Lens    No.    1       -----        -        36.89 

Do.,   with   B.   &   L.   Special   Anastigmat   /.6.3 

Lens   --------        28.94 

Do.,  with  B.  &  L.  Tessar  Series  lib  /.6.3  Lens 

No.  3  -------        45.42 


War 
Tax 

Catalogue 

Price 
including 
War  Tax 

1919 

Con- 
densed 
Price 
List 
Page 

;12.78 

$204.53 

20 

15.18 

242.93 

20 

20.50 

328.00 

20 

24.17 

386.68 

20 

16.27 

260.28 

21 

18.27 

292.28 

21 

7.40 

9.96 

12.04 

131.27    ' 
174.95  ' 
211.99  ' 

21 
21 
21 

10.53 
12.90 

181.40 
221.90  - 

21 
21 

6.02 
6.31 
6.90 
8.57 

96.26  - 
101.01  - 
110.40  - 
137.06  - 

21 
21 
21 
21 

7.42 

8.18 

9.13 

10.97 

118.68  " 
130.88 
146.13 
175.46    - 

21 
21 
21 
21 

11.67 

186.68  " 

22 

13.40 

214.40  -' 

22 

17.93 

286.93  - 

22 

11.67 

186.68  - 

22 

2.94 

51.92 

17 

3.69 

65.17 

17 

2.89 

51.12 

17 

4.54 

80.24 

17 
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Premo  Cameras — Continued.  ^~  ^  „.,   ,      , 

Aet  Wholesale 

Not  including  War 

War  Tax  Tax 

Premo  No.  9  with  Kodak  Anastigmat  f.6.3  Lens — 

3%  X  51^       -        -        -        -        -        -     $  45.30  $  4.29 

4x5          -        -        -        -        -        -        45.30  4.29 

Do.,  with  B.  &  L.  Kodak  Anastigmat  /.6.3  Lens — 

3H  X  5^  No.  4  Lens  -        -        -        -        54.45  5.21 

4x5      No.  3  Lens  -        -        -        -        51.83  4.94 

5     x7      No.  5  Lens  -        -        -        -        71.87  6.91 

Premo  No.  10  with  B.  &  L.  Kodak  Anastigmat 

/.6.3   Lens   No.   5       -        -        -        -        -        94.17  8.34 

Do.,  with  B.  &  L.   Protar   Series   Vila   Lens 

No.  8          ----_-.      118.94  10.81 

VIEW  CAMERAS 

Empire  State  View  Improved  11x14     -        -        45.00  4.20 

Eastman    View    Camera    No.    1,    5x7    -        -        23.00  2.03 

Do.,    6^x   8^'        -        -        -        -        -        -        24.20  2.14 

Do.,  8     X 10             ---___        26.00  2.30 
Eastman   View   No.    1    Outfit   with    Symmet- 
rical Lens  5x7          -        -        -     '  -        -        39.20  2.81 
Do.,  6y2X   8y2          ......        48.20  3.67 

Do.,.  8     X 10             -        -        -        -        -        -        56.60  4.42 

Do.,  with  Rapid  Rectigraphic  Lens,  5x7        -        47.60  3.65 

Do.,  eVzK   8y2          ------        55.40  4.39 

Do.,  8     xlO             ------        63.20  5.08 

Eastman  View  Camera  No.  2  5  x  7        -        -        30.00  2.70 

Do.,  6Hx   8^          ------        31.80  2.85 

Do.,  8     x  10              ------        33.00  2.94 

Do.,  7     xll              ------        36.00  3.18 

Eastman  View  No.  2  Outfit  with  Symmetrical 

Lens  5  X  7  -        -        -        -        -        -        -        46.20  3.48 

Do.,  6Hx   85^          ------        55.80  4.38 

Do.,  8     xlO             63.60  5.06 

Do.,  7     xll              ------        66.60  5.31 

Do.,  with  Rapid  Rectigraphic  Lens  5x7-        -        54.60  4.32 

Do.,  6i^x   8y2-        -----        -        61.80  4.98 

Do.,  8     X 10      -        -        -        -        -        -        -        70.20  5.72 

Do.,  7     xll      ------        -        73.20  5.97 

LENSES  IN  BARRELS 

B.  &  L.  Kodak  Anastigmat  Lenses,  Series  /.6.3 

No.  0      -        -        -        -    $22.00  -        24      No.  4      - 
No.  1      -        -        -        -      25.00  -       24      No.  5      - 
No.  2      -        -        -        -      27.00  '        24      No.  6      - 
No.  3      -        -        -        -      28.00  _^        24 
Discount  33y%.  "" 

B.  &  L.  Tessar  Lenses 
Series  Ic  /.4.5 

Lens  and  Barrel 
with  Iris 
Diaphragm 

No.  15A -        -        .        -    $  68.00 

No.  16            ---------  84.00 

No.  17           ---------  135.00 

No.  18            .-----.--  190.00 

No.  18A                 -.---_.-  245.00  - 


1919 

Con- 

Catalogue 

densed 

Price 

Price 

including 

List 

War  Tax 

Page 

$  79.79  '- 

17 

79.79  '- 

17 

95.96  ' 

17 

91.32 

17 

126.69 

17 

165.29    - 

17 

209.04 

17 

79.20- 

17 

40.36  - 

17 

42.47  ^ 

17 

45.63  ^ 

17 

68.14' 

18 

84.00  - 

18 

98.75 '  ■ 

18 

82.98  ^ 

18 

96.72  ' 

18 

110.41  '- 

18 

52.70  " 

18 

55.85  " 

18 

57.94  - 

18 

63.18- 

18 

80.48  -^ 

18 

97.38. 

18 

111.06 

18 

116.31   ' 

18 

95.32  • 

18 

107.98  - 

18 

122.72  " 

18 

127.97  - 

18 

$34.50  ' 

24 

48.00 

24 

65.00  - 

24 

Fitted  with 
Volute 
Shutter 

$  93.00 
111.00) 
162.00  i 
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B.  &  L.  Extreme  Wide  Angle  Lenses 

Series  V  /.18 

Page 

No.  1  -  -  -  -  $28.00'"        25  No.  7    -  -  -  -  $  79.00-  25 

No.  2  -  -  -  -  28.00  '        25  No.  7A  -  -  -  105.00  -  25 

No.  3  -  -  -  -  34.00           25  No.  8    -  -  -  -  105.00  '  25 

No.  4  -  -  -  -  42.00           25  No.  9    -  -  -  -  150.00  '  25 

No.  5  -  -  -  -  53.00  '        25  No.  10  -  -  -  -  300.00  '  25 

No.   6  -  -  -  -  66.00  ^25 

Nos.  1  to  8  inclusive  take- No.  1  Volute  Sliutter,  $23.00  additional. 
No.  9  takes  No.  2  Volute  Shutter,  $25.00  additional. 
No.  10  takes  No.  3  Volute  Shutter,  $27.00  additional. 
Discount  on  Lenses  33y3% — on  Volute  Shutters  25%. 


Condensing  Lenses 


Pair  of 
One  Lens  Lenses 

L'nmounted      Mounted 


6^    inches       .------.-$  6.75 '  $  20.50  26 

8  inches       ---------  13.50'  35.00  26 

9  inches       ---------  16.50  "  42.00  26 

10       inches       ---------  22.00  '  54.00  26 

12       inches       ---------  40.00  92.00  '         26 

14       inches       ---------  55.00  -  123.00  '    .      26 

Smaller  sizes  not  furnished  except  on  special  order. 
Discount  33y3%. 

B.  &  L.  Tessar  Lenses 
Series  lib  in  barrels 

No.  2A  -        -        -        -    $30.00  ^        26      No.  7    -        -        -        -    $  97.00 '         26 
No.  3      -        -        -        -      38.00  -         26  -^o.  8    -        -        -        -      145.00  26 

No.  4      -        -        -        -      41.00''        26      No.  9    -        -        -        -      186.00'         26 
No.  5      -        -        -        -      43.00 '         26      No.  9A  -        -        -        -      225.00  26 

No.  5K  -        -        -        -      52.00  26      No.  10  -        -        -       '-      295.00  26 

No.  5A  -        -        -        -      59.00'         26      No.  11  -        -        -        -      380.00"         26 
No.  6      -        -        -        -      72.00  -         26 

Alatching  for  Stereo  work  $4.00  extra.' 

Discount  331/3%. 

SUNDRIES 

Lantern  Slide  Binders,  per  pkg.,  50  strips    -        -        -        -        -        -$.25-'^      104 

Discount  40%.    No  quantity  discount. 
Eastman  Professional  Focusing  Cloth,  1^  yds.,  bound,  heavy  rubber     $1.75  94 

Discount  30%. 
Eastman  Home  Portrait  Focusing  Cloth,  40x48  in.,  bound,  silk  finish     $2.00  94 

Discount  30%. 

Amateur  Delivery  Envelopes  with  or  without  \'elox  Advertisements 

Per  100        Per  1000 

No.  1  for  prints  up  to  3^4  x  454  -        -        -        -        -        -    $  -95  '       $  8.00  '       105 

No.  2  for  prints  up  to  4     x6      -        -        -        -        -        -       1.10-  10.00'       105 

No.  3  for  prints  up  to  5      x7      - 1.45-        13.50'       105 

Discount  25%. 

Do.,  with  advertisement  inside  33j<3%. 
Kodak  Flash  Sheet  Holder,  each        - $  1.25    ■         90 

Discount  33y3%. 
Eastman   Spreader  Flash  Cartridge   Pistol         -         -         -         -         -     $  1.50   "        90 

Discount  33y3%. 
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Sundries— Continued. 

Eastman  Electric  Tacking  Iron  -         -         -        -         -        -        -        -$12 

Discount  Z2iy3%. 
Eastman  Margin  Gauge   for  use  with   15-inch  or  20-inch  Eastman 

Metal  Trimmers  -        -        -        -        -        -        -        -        -        -$5 

Discount  ZZys%. 
Kodak  Amateur   Printer,   including   electric   light  cord   and   socket  $  10, 

Discount  2,2>yi%. 
Swivel  Printing  Masks  for  Swivel  Printing  Frames — 

Outside  dimensions,     8  5/16  x   8  5/16    -        -        -        -        -        -    $ 

Outside  dimensions,  10  5/16  x  10  5/16    ------, 

Discount  i2>y3%. 
Kodaloid  Printmg  Masks  for  Maskit  Printing  Frames — 

Set  of  3  Masks,  3^x454     -        -        -        -        -        -        -        -    $  . 

Set  of  3  Masks,  ?>%  x  5>4     --------, 

Set  of  3  Masks,  5x7 

Discount  2)2)yi'7o. 

Eastman  Printing  Masks,  with  or  without  Guide — 

No.  1        -        -        -        -     $  .10  101  No.  8c      -        -        -        -  $  , 

No.  2        -        -        -        -        .10  101  No.  8        -        -        -        -  , 

No.  3        -        -        -        -        .10  101  No.  9        -        -        -        -  . 

No.  4        -        -        -        -        .10  101  No.  10      -        -        -        -  . 

No.  5        -        -        -        -        .10  101  No.  11      - 

No.  6        -        -        -        -        .10  101  No.  12      -        -        -        -  , 

No.  7        -        -        -        -        .10  101  No.  13      -        -        -        -  . 

No.  14      -        -        -        -  . 
\\'ithout  Guide — 

A      -        -        -        -        -    S  .15  101  H  -        -        -        -        -  $  . 

B      -----        .15  101  K  -----  . 

C      -----        .15  101  L  -----  . 

D      -----        .15  101  M  -----  . 

E      -----        .30  101  N  -----  . 

F      -----        .30  101  O  -----  . 

G      -----        .30  101 

Discount  2,2,yi%. 
Eastman  Printing  Masks — 

Special  for  3A  Printing  Frames — Size  outside  3^4  x  6,  each       -  $  . 

Discount  ZZyi^c. 

Aprons — Rubber —  Aprons — Eastman  Laboratory 

No.  1       -        -        -        -    $  1.50  93  No.  1      -        -        -        -  $  1. 

No.  2      -        -        -        -        1.65  93  No.  2      -        -        -        -  1. 

No.  3      -        -        -        -        1.85  93  No.  3     -        -        -        -  1. 

Discount  30%. 

Formaldehyde,  40%  : 

1  oz.  bottle    ------------$. 

1  lb.  bottle     ------------. 

Discount  Z2>yi%. 
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AN  IMPORTANT  RULING 

Parcels  Containing  Both  Films  and  Print 
Orders  May  Now  be  Sent  by  Mail  C.  O.  D. 


A  large  number  of  dealers  and 
other  concerns  conducting  finish- 
ing departments  handle  a  consider- 
able proportion  of  their  work  by 
mail.  It  is  impossible  in  many 
cases  to  predetermine  the  cost,  and 
in  such  instances  it  is  highly  desir- 
able that  the  package  of  finished 
work  be  sent  C.  O.  D.  Under  the 
postal  regulations,  Kodak  film  and 
photographic  negatives  come 
under  the  Fourth,  or  Parcel  Post 
classification,  while  Kodak  prints 
on  paper  come  under  the  third 
classification. 

The  most  of  the  business  of  the 
average  finishing  department 
comes  from  a  territory  compara- 
tively close  at  hand,  and  so  in  rare 
instances  only  is  a  package  sent  to 
a  Zone  sufficiently  remote  to  re- 
quire postage  in  excess  of  that 
required  for  a  package  under  the 
third  classification  and  having  the 
same  weight. 

Films,  whether  developed  or 
undeveloped,  are  embraced  in 
Fourth  Class  or  Parcel  Post  mail 
and  subject  to  Parcel  Post  rates. 

Photographic  prints  on  paper  are 
mail  matter  of  the  Third  Class,  the 


limit  of. weight  of  which  is  four 
pounds,  and  the  rate  one  cent  for 
each  two  ounces  or  fraction 
thereof. 

When  films  and  photographic 
prints  are  mailed  together  in  par- 
cels weighing  four  pounds  or  less, 
the  parcels  are  chargeable  with 
postage  at  the  third  or  fourth  class 
rate,  whichever  is  the  higher. 

Parcels  weighing  more  than  four 
pounds,  containing  both  films  and 
prints,  are  uniformly  subject  to 
Fourth  Class  or  Parcel  Post  rates. 

Permissible  enclosures,  and  the 
correct  way  to  send  with  a  Parcel 
Post  package  instructions  for  devel- 
oping and  printing  were  covered 
by  an  article  in  the  October,  1919, 
Kodak  Trade  Circular.  The  Post 
Oftice  Department  has  greatly 
facilitated  this  business  as  regards 
C.  O.  D.  orders,  by  ruling  that 
parcels  weighing  four  pounds,  or 
less,  containing  both  Third  and 
P'ourth  Class  matter  (Kodak  nega- 
tives and  prints)  may  be  insured  or 
sent  as  C.  O.  D.  mail  when  postage 
is  prepaid  at  either  the  Third  or 
Fourth  Class  Rate,  whichever  is 
the  higher. 


FOR  YOUR  OWN  INTEREST— 

Fill  out  the  "Kodakery"  subscription  blanks; 
— Boost  the  paid  subscription  plan. 


KODAK  TRADE  CIRCULAR. 


The  Prize  Competition 
for  Amateur  Photographs 


A  big  business  booster  for  you, 


See  that  your  customers  are 
supplied  with  a  copy  of  the 
rules  and  regulations. 


///'  U(yi/rv<^ 


EXTRA! 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular 

••FOR   YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXI,  No.  4-B 


ROCHESTER 


March,  1920 


Advance  in  Film  Prices 


It  can  be  postponed  no  longer. 

Effective  as  of  March  15th,  we 
advanced  the  price  of  film  in  ac- 
cordance with  the  price  list  on 
the  following  pages. 

We  have  endeavored  to  get 
through  the  era  of  high  costs  with- 
out raising  the  price  of  that  most 
important  photographic  staple. 
Nobody  really  expected  us  to,  yet 
we  hoped  that  even  with  our  per- 
centage of  profit  sorely  cut,  we 
would  be  able  to  tide  along  until 
the  costs  of  raw  materials  began  to 
diminish.  But  diminishing  costs 
do  not  seem  to  be  in  the  book. 

Labor  is  up  over  95  per  cent., 
silver  (and  we  consume  three  tons 
of  bullion  a  week)  is  three  times  its 
former  price;  gelatine  has  doubled 
in  cost;  bromides  are  four  times  and 
cotton  six  times  the  lowest  price. 
Acids  have  likewise  skyrocketed, 
while  advancing  costs  have  also 
increased  that  other  important  fac- 
tor, "overhead." 


Even  the  tremendous  increase  in 
business,  tending,  of  course,  to  keep 
costs  down,  can  no  longer  even 
begin  to  offset  these  increases  in 
materials  and  labor. 

There  is  no  line  of  products,  we 
believe,  where  selling  costs  have 
been  so  consistently  held  down  as  in 
the  photographic  line — and  this  ap- 
plies particularly  to  the  sensitized 
goods — to  films  and  papers  and 
plates — the  goods  that  sell  in  the 
biggest  v^olume. 

The  advance  in  the  price  of  film, 
under  the  conditions  is  but  slight. 
Reference  to  the  list  on  the  follow- 
ing pages  will  show  that  in  making 
the  new  retail  list,  including  ivar 
fax,  we  have  eliminated  the  "odd 
cents,"  making  the  prices  end  in 
0  or  5. 

We  believe  that  your  amateur 
customers  will  not  object  to  this 
increase  in  price  but,  on  the  con- 
trary, will  be  astonished  that  it  is 
so  slight. 
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KODAK  TRADE  CIRCULAR 


KODAK  SPOOLS 
24  Exposures  Only 


Net  Whole- 

War Tax 

Catalogue 

Number 

Size  of 

sale  per 

per  100 

price  per 

of 

Film 

100  rolls 

rolls 

roll  incl. 

Film 

No  Tax 

War  Tax 

Jr. 

Reg. 

Jr. 


$  48.97 

1  2.45 

$   .75 

78.35 

3.92 

1.20 

78 .  35 

3.92 

1.20 

78 .  35 

3.92 

1.20 

117.53 

5.88 

1.80 

117.53 

5.88 

1.80 

235.06 

11.75 

3.60 

313.42 

15.67 

4.80 

EASTMAN  N.  C.  FILM  NON-AUTOGRAPHIC 

Number 

of 

Film 

Size  ot 
Film 

Net  Whole-    War  Tax    Catalogue 
sale  per          per  100     price  per 
100  rolls          rolls          roll  incl. 
No  Tax                           War  Tax 

6  Exp.          6  Exp.        6  Exp. 

128 
129 

Ensignette  No. 
Ensignette  No. 

1 

2 

$13.06        $    .65      $    .20              

16.32            .82          .25            

00  PREMO  FILM 

Number 

of 
Film 

Size  of 
Film 

Net  Whole-                        Catalogue 
sale  per        War  Tax     price  per 
100  rolls       per  100      roll  incl. 
No  Tax           rolls        War  Tax 

35 

00  Premo 

$   9.79        $    .49      $    .15          

GRAFLEX  FILM 

Number 

of 
Film 

Size  of 
Film 

Net  Whole-                     Catalogue 
sale  per       War  Tax  price  per 
100  rolls       per  100      roll  incl. 
No  Tax         rolls        War  Tax 

50 

3Mx2M 

$16.32 

$   .82     $ 

.25 

51 

4^x3^ 

29.38 

1.47 

.45 

52 

53^x3M 

35.91 

1.80 

.55 

53 

5x4 

35.91 

1.80 

.55 

54 

7x5 

62.03 

3.10 

.95 

GIRKUT  FILM 

For  Cirkut  Camera  Number  5 


Net  Whole-  Catalogue 

Size  of                     sale  per  War  Tax  price  per 

Film                       100  rolls  per  100     roll  incl. 

No  Tax  rolls        War  Tax 


5  in.  X  15  in. 
5  in.  X  20  in. 
5  in.  X  30  in. 
5  in.  X  42  in. 


$19.59 
29.38 
42.44 
55.48 


I  .98 
1.47 
2.12 

2.77 


.30 
.45 
.65 
.85 


KODAK  TRADE  CIRCFLAR 


For  Cirkut  Outfits  No.  6  and  No.  8 


Net  Whole- 

War Tax  Catalogue 

' 

Size  of 

sale  per 

per  100     price  per 

Film 

100  rolls 

rolls         roll  incl. 

Xo  Tax 

War  Tax 

6i^m.x  3ft.   S  62.03  S3.10  S  .95 
6^ 


in.  X  6  ft. 
in.  X  10  ft. 
in.  X  4  ft. 
in.  X  8  ft. 
in.  X  12  ft. 


124.06 
202.41 
101.20 
202.41 
303 . 62 


6.20 
10.12 

5.06 
10.12 
15.18 


1.90 
3.10 
1.55 
3.10 
4.65 


CIRKUT  FILM 

For  Cirkut  Cameras  No.  10  and  No.  16 


Size  of 
Film 


Aet  Wliole- 
sale  per 
100  roll? 
Xo  Tax 


War  Tax 
per  100 

rolls 


Catalogue 
price  per 
roll  incl. 
War  Tax 


6  in.  X    5  ft. 

S  94.68 

S  4.73 

S   1.45 

6  in.  X  10  ft. 

189.36 

9.47 

2.90 

6  in.  X  15  ft. 

284.03 

14.20 

4.35 

8  in.  X    5  ft. 

124.06 

6.20 

1.90 

8  in.  X  10  ft. 

248.12 

12.41 

3.80 

8  in.  X  15  ft. 

372.18 

18.61 

5.70 

8  in.  X  20  ft. 

496.24 

24.81 

7.60 

10  in.  X    4  ft. 

124.06 

6.20 

1.90 

10  in.  X    6  ft. 

189.36 

9.47 

2.90 

lOin.  X  10  ft. 

313.42 

15.67 

4.80 

10  in.  X  15  ft. 

470.12 

23.51 

7.20 

10  in.  X  20  ft. 

626.83 

31.34 

9.60 

12  in.  X    6  ft. 

225.27 

11.26 

3.45 

12  in.  X  10  ft. 

372.18 

18.61 

5.70 

12  in.  X  15  ft. 

558.27 

27.91 

8.55 

16  in.  X    6  ft. 

300.36 

15.02 

4.60 

16  in.  X  10  ft. 

496 . 24 

24.81 

7.60 

16  in.  X  20  ft. 

992.48 

49.62 

15.20 

ROLL  HOLDER  CARTRIDGES 

Xet  Whole- 
Size  of                                  sale  per 
Film                                   100  rolls 
Xo  Tax 

War  Tax 

per  100 

rolls 

Catalogue 
price  per 
roll  incl. 

War  Tax 

6  Exp. 

0  Exp. 

6  Exp 

ihi  in. 
4I4  in. 

4  in. 

5  in. 
7      in. 


22.85 

$1.14 

S 

.35 

29.38 

1.47 

.45 

35.91 

1.80 

.55 

35.91 

1.80 

.55 

62.03 

3.10 

.95 

E.  W.  ROLL  HOLDER 

24  Exposures  Only 


Size  of 
Film 


Net  Whole- 
sale per 
100  rolls 
Xo  Tax 


War  Tax 

per  100 

rolls 


Catalogue 
price  per 
roll  incl. 
War  Tax 


3I4  in. 

4  in. 
4J4  in. 
4^4  in. 

5  in. 
6'  •)  in. 

S     "   in 


78 .  35 

.?  3.92 

%  1.20 

117. 53 

5.88 

1.80 

156.71 

7.84 

2.40 

1 76 . 30 

8.81 

2.70 

23,?: .  06 

11.75 

3.60 

313.42 

15.67 

4.80 

1^^  .Qft 

IX   ^± 

7   1  N 

KODAK  TRADE  CIRCULAR 


PREMO  FILM  PACKS 

Number 

of 

Film 

Size  of 
Film 

Net  Whole-  War  Tax  Catalogue  Net  Whole- 
sale per         per  100    price  per       sale  per 

100  packs         packs     packincl.     100  spools 
No  Tax                          War  Tax        No  Tax 

War  Tax 
per  100 
spools 

Catalogue 
price  per 

spool  incl. 
War  Tax 

12  Exp.           12  Exp.       12  Exp.          24  Exp. 

24  Exp. 

24  Exp. 

300 

lMx2f^ 

$  19.59 

$      .98 

$   .30 

320 

2Mx3i4 

32.65 

1.63 

.50 

316 

2^x41^ 

39.18 

1.96 

.60 

318 

3Mx4M 

58.77 

2.94 

.90 

342 

3      x5M 

65.30 

3.26 

1.00 

322 

3Mx5K 

71.82 

3.59 

1.10 

323 

4      3^5 

71.82 

3.59 

1.10 

315 

5      x7 

124.06 

6.20 

1.90 

SPOOLS  FOR  FRENCH  AND  GERMAN  SIZES 

Net  Whole- 
sale per 
100  spools 
No  Tax 

War  Tax 
per  100 
spools 

Catalogue 
price  per 

spool  incl. 
War  Tax 

24  Exp. 

24  Exp. 

24  Exp. 

9  cm 
13  cm 
18  cm 

9x12  cm.              ...             ...            ... 

13  X  18  cm 

18  X  24  cm                ...             

$  94.68 
235.06 
414.62 

$  4.73 
11.75 
20.73 

$1.45 

3.60 
6.35 

2  Exposure  films  will  not  be  furnished  in  the  future. 
All  prices  subject  to  change  without  notice. 

Lewis  Suit  Dismissed 


The  United  States  District  Court 
in  New  York  City  recently  handed 
down  a  decision,  dismissing  a  suit 
brought  by  Julius  L.  Lewis  against 
the  Eastman  Kodak  Company. 

Lewis,  for  more  than  twenty 
years,  has  been  a  dealer  in  photo- 
graphic supplies  on  Sixth  Avenue 
in  New  York  City.  He  sued  the 
Kodak  Company  for  treble  dam- 
ages under  the  Sherman  law, 
amounting  to  $3,000,000,  claiming 
that  the  Eastman  Kodak  Company 
was  a  monopoly  in  restraint  of 
trade.  He  claimed  to  have  suf- 
fered damage  by  reason  of  the 
Kodak  Company  having  refused  to 
sell  to  him  its  products  because  of 
his  refusal  to  comply  with  its  terms 
of  sale.  The  case  was  tried  before 
United    States   Judge   Julius   M. 


Mayer  and  a  jury.  The  plaintiff 
occupied  a  week  in  presenting  his 
evidence  to  the  Court,  and  at  the 
close  of  his  case,  Judge  Mayer  dis- 
missed the  case,  holding  that  the 
Eastman  Kodak  Company's  terms 
of  sale  were  not  in  violation  of  the 
Sherman  law  at  the  time  they  were 
in  force,  and  that  the  plaintiff  had 
not  suffered  any  damage.  No  evi- 
dence was  offered  by  the  Kodak 
Company. 

Judge  Mayer,  in  announcing  his 
decision,  stated  that  there  were 
several  grounds  other  than  those 
mentioned,  upon  any  one  of  which 
it  would  have  been  necessary  for 
him  to  dismiss  the  case.  Lewis' 
attorneys  have  announced  that  no 
appeal  will  be  taken. 


KODAK  TRADE  CIRCULAR 


The  Genuine 

Monomethyl  Paramidophenol  Sulphate 

ELON 


The  proper  paper  developing  agent 
for  your  customers 


THE  PRICE 

I   oz.   Bottle          -          -         -          -  $   1.05 

1^   lb.    Bottle          -----  3.95 

Y2  lb.    Bottle         -          -          _         _  7.65 

I   lb.    Bottle          -         -         -         _  I's.Qo 


EASTMAN  KODAK  COMPANY 
ROCHESTER,  N.  Y. 


KODAK  TRADE  CIRCULAR 


The  Kodakery  Paid  Subscription 
Plan   Is  Going  Strong 

Ton 


Keep  Half 


Kodakery  Subscriptions — From 
those  not  entitled  to  it  on  a 
free  basis — At  sixty  cents  a  vear 
—  Thirty  cents  for  you  and 
thirty   cents   for   us. 

Every  subscription  you  take, 
aside  from  netting  you  a  good 
profit,  will  be  stimulating 
interest    for    you    twelve    times 


a 


year. 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman   Kodak  Company 

Trade  Circular 


"FOR  YOUR  INTERESTS  AND  OUR  OIVN" 


Vol.  XXI,  No.  4  ROCHESTER  April,  1920 

NEW  GRAFLEX  LIST. 

ADVANCE  EFFECTIVE  APRIL  1,  1920. 


lA  Graflex  without  lens  2^  x  4J4     - 
With  B.  &  L.  Kodak  Anastigmat  Lens  j.d.Z  No.  2  - 
With  Kodak  Anastigmat  Lens  /.4.5  No.  31     - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  14 
.>A  Graflex  without  lens,  2)y^  x  5i4  .        .        .        . 
With  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3  No.  4 
With  Kodak  Anastigmat  Lens  /.4.5  No.  ZZ    - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  15a 
Auto  Gra^e.x  without  lens,  but  including  one  double 
Plate    Holder    3^x4^4      - 

4x5      -        - 

5x7      -....--- 
Do.,  witii  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3 — 

Zy^  X  414  No.  2  Lens    -        -        -        -        - 

4  X  5      No.  3  Lens    -        -        -         -        - 

5  X  7      No.  5  Lens    -        -        -        -         - 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5— 

ZYa  X  414  No.  31  Lens  ----- 

4  X  5      No.  Z2  Lens  -        -        -        -        - 

5  X  7      No.  34  Lens  ----- 


Net  Wholesale 

Not  including 

War  Tax 

War 
Tax 

CataloRue 
Price 

$  65.00 

83.00 

$  6.50 

8.30 

$104.00 
132.80 

88.33 

8.83 

141.33 

97.00 

9.70 

155.20 

75.00  - 

7.50 

120.00 

98.00 

9.80 

156.80 

108.33 

10.83 

173.33 

120.33 

12.03 

192.53 

50.00 

5.00 

80.00 

57.50 

5.75 

92.00 

72.50 

7.25 

116.00 

68.00 

6.80 

108.80 

76.17 

7.62 

121.88 

104.50 

10.45 

167.20 

IZ.ZZ 

l.Zl 

117.33 

84.50 

8.45 

135.20 

113.83 

11.38 

182.13 

KODAK  TRADE  CIRCULAR. 


Do.,  with  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5 — 

2>%  X  A%  No.  14  Lens  ----- 

4  X  5      No.  15  Lens  ----- 

5  x7      No.  16  Lens  -        -        -        -        - 
Auto  Graflex  Jr.,  2%,  x3%,  without  lens,  but  includ- 
ing one  double  Plate  Holder     -        -        -        - 

With  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3  No.  1 
With  Kodak  Anastigmat  Lens  /.4.5  No.  30    - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  13  - 
Revolving  Back   Graflex  Jr.,   without   lens,   but   in- 
cluding one  double  Plate  Holder     - 
With  B.  &  L.  Kodak  Anastigmat  Lens  f.6.3  No.  3 
With  Kodak  Anastigmat  Lens  /.4.5  No.  32     - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  15  - 
Compact   Graflex   without   lens,   but    including   one 
double  Plate  Holder— 

3y4x5y2       - 

5     x7  --.-.-. 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3— 

3%  X  514  No.  4  Lens  ----- 

5      X  7      No.  5  Lens  ----- 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5 — 

3^  X  5^  No.  33  Lens  -        -        -        - 

5     X  7      No.  34  Lens  ..        -        -        . 

Do.,  with  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5 — 

3^4x5^  No.  15a  Lens        -        -        -        . 

5      X  7      No.  16    Lens        -        .        -        . 
Telescopic   Revolving   Back    Graflex    without    lens, 
but  including  one  double  Plate  Holder — 

3^4x4^       - 

4     x5  -----.. 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3— 

314  X  4%  No.  3  Lens  ----- 

4     X  5       No.  5  Lens  ----- 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5 — 

3^  X  4%    No.    32   Lens       -        -        -        - 

4      X  5       No.   33   Lens       -        -        -        - 
Do.,  with  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5 — 

3%  X414   No.   15  Lens         -        -        -        - 

4     X  5       No.   16  Lens         .        -        -         - 
Revolving   Back   Auto.   Graflex    without    lens,    but 
including  one  double   Plate  Holder — 

3^x4%       - 

4     x5  ------        - 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3 — 

3%  X  4%  No.  5  Lens  ----- 

4     X  5      No.  6  Lens  ----- 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5 — 

3%  x4^  No.  33  Lens  -        -        -        - 

4     X  5       No.  34  Lens         -        -        -        - 
Do.,  with  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5 — 

3^x454    No.    15a   Lens     -        -        -        - 

4     x5       No.    17     Lens     -        -        -         - 
Do.,  with  B.  &  L.  Protar  Lens  Series  Vila  f.6.3— 

3%  X  4H  No.  10  Lens         .        .        -        - 


Net  Wholesale 

Not  including 

War  Tax 

War 
Tax 

Catalogue 

Price 
including 
War  Tax 

$  82.00 

94.83 
128.50 

$  8.20 

9.48 

12.85 

$131.20 
151.73 

205.60 

40.00 
56.67 
60.67 
68.00 

4.00 
5.67 
6.07 
6.80 

64.00 

90.68 

97.08 

108.80 

55.00 
73.67 
82.00 
92.33 

5.50 
7.37 
8.20 
9.23 

88.00 
117.88 
131.20 
147.73 

75.00 
90.00 

7.50 
9.00 

120.00 
144.00 

98.00 
122.00 

9.80 
12.20 

156.80 
195.20 

108.33 
131.33 

10.83 
13.13 

\73.33 
210.13 

120.33 
146.00 

12.03 
14.60 

192.53 
233.60 

75.00 
85.00 

7.50 
8.50 

120.(10 
136.00 

93.67 
117.00 

9.37 
11.70 

149.88 
187.20 

102.00 
118.33 

10.20 
11.83 

163.20 
189.33 

112.33 
141.00 

11.23 
14.10 

179.73 
225.60 

85.00 
95.00 

8.50 
9.50 

136.00 
152.00 

117.00    • 
138.33 

11.70 
13.83 

187.20 
221.33 

118.33 
136.33 

11.83 
13.63 

189.33 
218.13 

130.33 
185.00 

13.03 
18.50 

208.53 
296.00 

146.33 


14..63 


234.1- 


KODAK  TRADE  CIRCULAR. 


Press    Graflex    5x7    without    lens,    but    including 
one  double  Plate  Holder  ----- 

With  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3  No.  5 
With  Kodak  Anastigmat  Lens  /.4.S  No.  34  - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.S  No.  16    - 
Home  Portrait  Graflex  5x7  without  lens,  but  in- 
cluding one  double  Plate  Holder       -         -         - 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  17 
With  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5  No.  18 
Stereo   Auto.    Graflex   5x7   without    lens,    but    in- 
cluding one   double   Plate   Holder     -         -         - 
With    matched    pair    B.    &    L.    Kodak    Anastigmat 
Lenses  /.6.3  No.  3      -----        - 

With  matched  pair  B.  &  L.  Tessar  Lenses  Series 
lib  /.6.3   No.   5  ------ 

Naturalist's  Graflex  4x5  without  lens,  but  includ- 
ing one  double  Plate  Holder     -        -        -        - 

With  B.  &  L.  Telestigmatic  Lens    -        -        -        - 

Xo.  0  Graphic   Camera   1^x2^2     -         -         -         - 

Revolving  Back  Cycle  Graphic  including  double 
Plate  Holder  and  Leather  Carr\ing  Case,  with 
Graphic  Rectilinear  Lens  and  Automatic  Shutte 

4  x5  ------- 

5  x7  ------- 

6^x8H       - 

8     xlO         ------- 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3  and 
Volute  Shutter — 

4  X  5       No.  3  Lens  ----- 

5  X  7      No.  5  Lens  ----- 
6^  X  SVz  No.  6  Lens  ----- 

Do.,  with  B.  &  L.  Protar  Lens  Series  \'Ila  and 
Volute  Shutter — 

4x5  No.     7  Lens       ----- 

5x7  No.  10  Lens  ----- 
Speed  Graphic  without  lens — 

3^x4^       -        -        -        -        - 

4x5  ---,--- 

3^x5^       - 

5     x7  ------- 

Do.,  with  B.  &  L.  Kodak  Anastigmat  Lens  /.6.3. — 

3^  x  414  No.  2  Lens  -        - 

4  X  5       No.  3  Lens  ----- 
314  X  SVz  No.  4  Lens  ----- 

5  X  7  No.  5  Lens  ----- 
Do.,  with  Kodak  Anastigmat  Lens  /.4.5 — - 

314x4%  No.  31  Lens  -        -        -        - 

4  X  5      No.  32  Lens  -        -        -        - 
314  X  Syi  No.  33  Len?          .        -        -        - 

5  x7  No.  34  Lens  -  -  -  - 
Do.,  with  B.  &  L.  Tessar  Lens  Series  Ic  /.4.5 — 

3^  X  414  No.  14  Lens  -  -  -  - 

4  X  5      No.  15  Lens  -  -  -  - 
3%  s.  51/2  No.  15a  Lens  -  -  -  - 

5  x  7      No.  16  Lens    '  -  -  -  - 


Net  Wholesale 

Not  including 

War  Tax 

War 
Tax 

Catalogue 

Price 
including 
War  Tax 

$120.00 
152.00 
161.33 
176.00 

$12.00 

15.20 
16.13 
17.60 

$192.00 

243.20 
258.13 
281.60 

125.00 
215.00 
251.67 

12.50 
21.50 
25.17 

200.00 
344.00 
402.68 

140.00 

14.00 

224.00 

180.00 

18.00 

288.00 

200.00 

20.00 

320.00 

135.00 

218.33 

40.00 

13.50 

21.83 

4.00 

216.00 

349.33 

64.00 

60.00 

70.00 

90.00 

110.00 

5.14 
5.97 
7.71 
9.28 

95.14 
1 10.^)7 
142.71 
174.28 

90.45 
114.82 
142.80 

8.18 
10.45 
12.99 

143.86 
182.68 
227.19 

121.78 
144.16 

11.32 
13.38 

193.99 
229.62 

50.00 
55.00 
55.00 
65.00 

5.00 
5.50 
5.50 
6.50 

80.00 

88.00 

88.00 

104.00 

68.00 
73.67 
78.00 
97.00 

6.80 
7.37 
7.80 
9.70 

108.80 
117.88 
124.80 
155.20 

73.33 

82.00 

88.33 

106.33 

7.33 

8.20 

8.83 

10.63 

117.33 
131.20 
141.33 
170.13 

82.00 

92.33 

100.33 

121.00 

8.20 

9.23 

10.03 

12.10 

131.20 
147.73 
160.53 
193.60 
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Stereoscopic  Graphic  5x7  including  double  Plate 
Holder,   without   lenses     ----- 

With  matched  B.  &  L.  Kodak  Anastigmat  Lenses 
No.  3  /.6.3  -        -        -        -        -        -        - 

With  matched  B.  &  L.  Tessar  Lenses  Series  lib 
No.  4  /.6.3  -------- 

With  matched  B.  &  L.  Protar  Lenses  Series  Vila 
No.  7  f.6.3  -------- 

With  matched  B.  &  L.  Protar  Lenses  Series  V 
No.  2  -        -        -        -        -        -        -     _  - 

No.  6  Cirkut  Panoramic  Outfit  complete  with  lens 
and  shutter  ------- 

With  Turner  Reich  Lens  Series  II  No.  2       -         - 

No.  8  Cirkut  Panoramic  Outfit  complete  with  lens 
and   shutter         ------- 

With  Turner  Reich  Lens  Series  II,  No.  4       - 

Revolving  Back  Enlarging  Camera  8  x  10  without 
lens,  including  Revolving  Back  Negative  Car- 
rier with  6>^x8^,  5x7,  4x5,  3>4x4i4 
Spring  Finger  Kits  and  one  sheet  Flashed 
Opal  Glass  -        -        -        -        -        -        -  28.00 

F.  &  S.  Finger  Print  Camera  complete  with  lens, 
shutter,  two  batteries,  ten  lamps  and  one  double 
Plate   Holder     -------  32.50 


Net  Wholesale 

Not  including 

War  Tax 

War 
Tax 

Catalogue 

Price 
including 
War  Tax 

$  85.00 

$  8.50 

$136.00 

125.00 

12.50 

200.00 

142.33 

14.23 

227.73 

187.67 

18.77 

300.28 

125.00 

12.50 

200.00 

139.00 
170.86 

5.97 
9.15 

214.47 

265.44 

193.50 
241.07 

7.71 
12.46 

297.96 
374.07 

3.25 


44.80 
52.00 


EASTMAN 
X-RAY  EXPOSURE  RULE 

The  Eastman  X-Ray  Exposure 
Rule  is  made  of  celluloid  and  is 
similar  in  appearance  to  some  of 
the  exposure  rules  for  ordinary 
photography  now  on  the  market. 

It  is  based  upon  the  results  ob- 
tained in  our  Research  Laboratory, 
and  its  accuracy  has  been  verified 
in  actual  practice. 

List  Price         -        -        -        -        $  2.50 
Discount,  33>^%. 


DISCOUNT   CORRECTION 

The  discount  on  Kodak  N.  A. 
M.  Q.  Tubes  should  be  335<3% 
instead  of  35%,  as  given  on  page 
2,  of  the  March  Kodak  Trade 
Circular. 


CAMERA  REPAIRS 

How  many  of  your  customers 
have  cameras  in  need  of  repairs? 
A  camera  not  in  working  order 
means  the  keeping  of  money  out- 
side of  your  cash  register. 

In  a  few  more  weeks  our  Repair 
Department  will  be  more  than 
busy — and  ninety  per  cent,  of  the 
jobs  will  be  marked  "Rush". 

Just  now  we  can  handle  the  work 
promptly,  and  can  get  the  cameras 
back  to  your  customers  in  time  for 
the  first  of  the  out-door  days. 

Call  your  customers'  attention 
as  to  the  possible  need  of  their 
cameras  for  repairs.  We  can  take 
care  of  them  promptly  now. 


Kodakery 
paid  subscriptions- 
ou  keep  half. 


y 
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ADVANCE  IN  PRICES 


SUPPLEMENTARY  WIDE  ANGLE 

BEDS  FOR  CYCLE  GRAPHIC 

CAMERAS: 

Listed  on  page  39,  of  the  1919 
Condensed  Price  List,  were,  on 
March  11,  advanced  in  price,  as 
follows  : 


4x5 
5x7 

8     X  10 


Discount,  33"^ %. 


$12.50 
15.00 
17.00 
19.00 


GRAFLEX  COLOR  PLATE  HOLDERS: 

Listed  on  page  38.  of  the  1919 
Condensed  Price  List,  were,  on 
March  11,  advanced  in  price,  as 
follows  : 

2Xx3X  -----  $6.00 
3'4:x4  (Lantern  Slide)      -         -  6.50 

3%:^^%     .....  7.00 

4  x5  -  -  -  -  -  7.50 
3'4:x5^      .         -         -         -         .  8,00 

5  x7         -        -         -         -         -  9.00 

Discount,  33}i%. 

FLEXIBLE  RUBBER  TRAYS: 

Listed  on  page  95,  of  the  1919 
Condensed  Price  List,  were,  on 
.March  11,  ad\anced  in  price,  as 
follows  : 

Flexible  Rubber  Trays,      -         -         $2.50 
Discount.  33^%. 

RUBBER  SET  BRUSHES  (Black  Bristle) 

Listed  on  page  98,  of  the  1919 
Condensed  Price  List,  were,  on 
March  6,  advanced  in  price,  as 
follows: 

1  inch  -  -  -  -  -  $  .50 
lyi  inch  -----  ,55 

2  inch  -----  .75 
2'-<  inch  -----  .95 

3  inch  -----  1.10 
S'A  inch  -----  1.40 

Discount.  30%. 


EASTMAN  CARD  INDEX  STUDIO 
REGISTER: 

Listed  on  page  92,  of  the  1919 
Condensed  Price  List,  was,  on 
March  3,  advanced  in  price,  as 
follows : 

Eastman  Card    Index    Studio 

Register  -----  $9.50 
Extra  Oak  Transfer  Case  -  -  5.00 
Extra  Desk  Box  -         -         -         2.35 

Discount,  33}<%. 

AERO  FILM: 

Xos.  60  and  75  Aero  Film  were, 
on  March  17,  advanced  in  price,  as 
follows  : 

No.  60  Aero  Film,  12  Exposures,  4x5: 

Net  Wholesale,  per  100  rolls  $71.82 
War  Tax,  per  100  rolls     -         -  3.59 

Catalogue  List,  per  roll    -         -  1.10 

No.  75  Film  for  Model  K- 1 
Automatic  Aero  Film  Camera: 

d'A'^  X  25'  (sutticient  for  37  exposures) 
Net  Wholesale  -        -        -        $  8.55 

War  Tax  .        -        -        -  .43 

Catalogue  List  -         -        -  13.10 

d'/z"  X  50''  (sutticient  for  70  exposures) 
Net  Wholesale  -         -         -         $16.00 

War  Tax  ...         -  .80 

Catalogue  List  -        -        -  24.50 

9'A"  X  75'  (sufihcient  for  100  exposures) 
Net  Wholesale  -         -         -         $23.50 

War  Tax  .         .         -         .  1.I8 

Catalogue  List  -        -        -  36.00 

INSURANCE  BROMIDE:    (Grade  B.) 

Listed  on  page  77,  of  the  1919 
Condensed  Price  List,  was,  on 
'March  9,  advanced  in  price,  as  fol- 
lows : 

Insurance     Bromide.     11    inches 

wide,  per  running  foot.    -     -       $  .05 

In  sheets  8.k11  mches,  per  thous- 
and,       -         -         -         -         -      37.95 
Discount,  lO'^. 
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ADVANCE  IN  PRICES-Contd. 

WOOD  ALCOHOL: 

Listed  on  page  107,  of  the  1919 
Condensed  Price  List,  was,  on 
February  28,  advanced  in  price,  as 
follows: 

San  Francisco 
Branch 

1  pint  bottle  $     .60 

1  qt.  bottle  1.10 

1  gal.  can  3.75 

5  gal.  can  18.00 

Discount,  33>^%. 


i     .70 

1.25 

4.00 

19.85 


DISCONTINUED 

Graflex  Focal  Plane  Shutters 
for  R.  B.  Cycle  Graphic  Cameras, 
were,  on  March  11,  discontinued. 
The  Graflex  Focal  Plane  Shutter 
for  Eastman  View  Cameras  will  be 
supplied  as  heretofore. 

Sole  Leather  Cases  for  Premo, 
No.  9,  size  4x5,  and  5  plate  holders, 
same  for  size  3^  x  Slz  and  5  plate 
holders,  and  same  for  size  5x7  and 
4  plate  holders,  were  discontinued 
on  March  3,  and  hereafter  will  be 
supplied  only  on  order,  at  special 
quotations. 


NOT  FOR  FIXING 

While  the  Steel  P^nameled 
De\eloping  Boxes  are  specially 
well  adapted  for  containing  devel- 
oping solutions,  they  should  not 
be  used  for  fixing  baths,  as  the 
chemical  action  of  the  bath  will 
in  time  affect  the  enamel. 

Advise  the  use  of  the  Hard 
Rubber  Box  for  fixing,  as  the  solu- 
tion has  no  effect  on  it. 


ANOTHER  PRINT 
COMPETITION 

We  are  so  well  pleased  with  the 
interest  shown  in  our  first  Amateur 
Print  Competition  that  we  have 
inaugurated  another  under  exactly 
the  same  conditions;  except tliattlie 
pictures  ?nnst  have  bee)i  made  prior 
to  March  15,  1920,  and  the  compe- 
tition closes  June  1st. 

You  will  be  supplied,  upon  re- 
quest, with  the  circulars  affording 
the  full  details  of  conditions  and 
prizes;  help  make  this  competition 
a  still  greater  success  by  passing 
along  the  word  to  your  amateur 
customers. 

Remember  that  pictures  made 
with  Kodaks,  Brownies,  Premos 
and  Graflex  Cameras,  on  Eastman 
products  are  all  eligible,  so  that 
everyone  of  your  amateur  custom- 
ers stands  a  chance  of  winning  one 
or  more  of  the  very  much  worth- 
while cash  awards. 

Help  make  this  competition  a 
big  success,  it  means  increased 
enthusiasm  for  your  customers  and 
more  business  for  your  store. 


Display  cuts  for 
your  newspaper 
advertising,  gratis, 
on  request. 
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EASTMAN 
PORTRAIT  BROMIDE 

P2astman  Portrait  Bromide  is  a 
new  product.  It  is  a  high  grade 
paper  for  the  professional  pho- 
tographer, and  specially  adapted 
to  enlargements  from  portrait 
negatives.  The  speed  is  approx- 
imately the  same  as  that  of  our 
other  Bromide  papers. 

Eastman  Portrait  Bromide  will 
be  supplied  in  the  following  grades 
and  surfaces  : 

D  (White).  Rough  ^Nlatte 
D  (White),  Rough  Lustre 
E  (Buff).  Rough  Matte 
E  (Buff).  Rough  Lustre 


Sizes 

Doz. 

I2  Gross 

(Iross 

4x6 

$  .30 

$  2.80 

4Xx    6^ 

.35 

3.50 

5x7 

.45 

$  2.50 

4.40 

5x8 

.50 

2.80 

5.00 

6x8 

.65 

3.45 

6.25 

6>^x    8'A 

.75 

4.05 

7.50 

7x9 

.80 

4.70 

8.75 

7/2  X    9>^ 

.90 

5.25 

10.00 

7      X  11 

1.00 

5.95 

11.25 

8      X  10 

1.00 

5.95 

11.25 

9      X  11 

1.25 

7.20 

13.75 

10      X  12 

1.50 

8.75 

16.90 

11      X  14 

2.00 

11.55 

21.90 

12      X  15 

2.25 

13.25 

25.90 

14      X  17 

3.00 

17.50 

33.75 

16      X  20 

4.00 

23.15 

45.00 

17      X  20 

4.25 

24.  S5 

48.75 

18      X  22 

5.00 

29.40 

57.5(t 

20      X  24 

6.  IX) 

35.00 

68.75 

10  ft.  rolls 

20 

n.  wide) 

,  per  roll, 

$  2.25 

10  ft.  rolls 

40 

in.  wide) 

,  per  roll. 

4.50 

10  vd.  rolls 

(20 

in.  wide 

),  per  roll 

5.85 

10  vd.  rolls 

(40 

in.  wide 

),  per  roll 

11.70 

Discount. 

30%. 

Another 
Amateur  Print 
Competition 

See  Pi7Q;e  6 


EASTMAN  VELVET 
BROMIDE  BRILLIANT 

Eastman  Velvet  Bromide 
Brilliant  will  again  be  furnished 
at  the  same  list  and  discount  as 
Eastman  Bromide  Paper,  Single 
Weight. 

This  paper  has  greater  contrast 
than  the  paper  formerly  marketed 
under  this  name,  and  consequently 
is  specially  well  adapted  for 
enlargements  from  thin  or  flat 
negatives. 


P.  M.  C.  CONTRAST 
BROMIDE 

Owing  to  the  general  demand 
for  a  more  contrasty  Bromide 
paper,  we  have  decided  to  put  out 
the  Contrast  brand  in  the  following 
P.  ^L  C.  papers: 

No.  2, 
No.  3, 

No.  8. 

The  list  price  of  No.  2  and  No.  3  will 
be  the  same  as  P.  'SI.  C.  Bromide,  Single 
Weight. 

The  list  price  of  No.  8  will  be  the  same 
as  P.  M.  C.  Bromide,  Double  Weight. 

Discount  30'? 


In  the  spring  rush 
don't  overlook  the 
Kodaker\'  paid 
subscription  plan. 

Yol/  keep  half. 
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KODAK 

record  of  the  game.  It  will 
live  long  after  the  box  score  is 
forgotten. 

T/ic  auto^7'aphic  feature  will  keep  a  ' 
permanent  record  of  the  date. 

(Dealer's  Name  axd  Address  Here.) 


Double  Col.  Electro  No.  116A.  Single  Col.  Electro  No.  116B. 


FOR  TRADE  CIRCULATION  OXLY. 


Eastman  Kodak  Company 

Trade  Circular. 


•FOR  YOUR  IXTERESTS  AXD  OUR  Oir.V" 
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1920  CATALOGS 

The  Kodak.  Graflex  and  Premo 
Catalogs  for  1920  will  be  ready  for 
delivery  this  month,  and  they  will 
go  out  to  the  most  distant  points 
first,  so  that  all  dealers  should  re- 
ceive their  supply  at  about  the 
same  date. 

The  covers  of  all  three  catalogs 
are  very  striking.  The  Kodak 
cover  represents  a  father  and 
daughter  motoring,  the  former 
carrying  the  indispensable  Kodak, 
while  the  latter  points  out  a 
"picture"  which  requires  its 
immediate  use. 

The  Premo  cover  shows  an 
attractive  young  woman  photo- 
graphing her  friends  from  an 
aeroplane  just  about  to  take  the 
air. 

The  Graflex  cover  is  perhaps 
the  most  artistic  of  the  three  but, 
for  all  that,  it  has  also  real  sales 
value.  It  pictures  a  young  woman 
looking  into  the  hood  of  a  Graflex 
and  so  demonstrates  one  of  the 
chief  advantages  of  this  camera; 
easy  composition  and  focus. 

In  the  1920  catalogs  the  aim 
has  been  to  express  the  merits  of 


each  article  with  greater  clearness. 
If  you  find  any  expression,  the 
meaning  of  which  is  doubtful, 
we  would  appreciate  hearing  from 
you. 

The  use  of  larger  cuts  we  think 
is  a  distinct  improvement. 


SUMMER  BOOKS 

While  these  miniature  condensed 
catalogs  are  not  yet  ready  for  de- 
livery, we  would  like  to  know  as 
soon  as  possible  just  how  many  you 
can  use.  With  your  name  and  ad- 
dress imprinted  on  the  back  cover, 
these  booklets  are  business  getters 
whether  they  are  distributed  by 
mail  or  over  the  counter  to  pros- 
pective camera  buyers. 

It  is  not  necessary  to  restrict 
them  to  persons  who  have  shown 
an  interest  in  buying  a  camera. 
An\-  good  customer  in  other  de- 
partments of  the  store  should  have 
one. 

How  man>"  will  you  need  of  each 
(1)  Kodak  and  Brownie;  (2)  Gra- 
flex; (3)  Premo? 

Owing  to  the  paper  shortage,  the 
supply  is  limited. 
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60,000,000  ADVERTISEMENTS 

In  April,  May  and  June,  sixty 
million  separate  magazine  and  farm 
paper  pages  will  carry  the  message 
of  Kodak,  Brownie,  Graflex  or 
Premo  into  the  homes  of  the 
prosperous  laboring  class,  the  well- 
to-do  middle  class  and  the  wealthy. 

During  these  three  months 
sixteen  different  advertisements 
appear  in  thirty-nine  magazines, 
and  another  advertisement  in 
twenty-four  farm  papers,  to  say 
nothing  of  the  advertisements  in 
our  own  magazine,  Kodakery,  and 
and  in  the  amateur  photographic 
magazines.  The  copy  is  prepared 
and  the  magazines  selected  to 
guarantee  that  practically  every 
person — man,  woman  and  child — 
who  can  be  interested  in  amateur 
photography  will  be  told  the 
Eastman  story  once  or  twice  or  a 
dozen  times  during  this  period. 

We  use  every  type  of  general 
magazine  to  reach  every  kind  of 
person  —  the  serious  and  the 
frivolous,  travelers  and  stay-at- 
homes,  "movie  fans"  and  "high- 
brows," men  and  women,  the 
fashionable  and  the  intellectual, 
the  city  resident  and  the  country 
dweller,  boys  and  girls,  sportsmen, 
politicians,  preachers,  students, 
farmers,  every  class  and  kind  of 
people  in  every  state  in  the  Union. 

This  advertising  is  creating 
business  for  Kodak  dealers,  and 
the  dealers  who  will  get  the  most 
benefit  are  those  who  use  our 
window  display  rnaterial,  who 
advertise  (with  cuts  furnished  free 
by  us)  in  their  local  newspapers, 
who  use  the  street  cars  or  get 
after  possible  customers  by  means 
of  the  direct-by-mail  route.  We 
create  the  demand  but  you  must 
let  people  know  that  you  sell 
Kodaks. 


VERY  FLATTERING 

It  so  happens  that  some  of  the 
tin  cans  in  which  we  ship 
cinematograph  films  are  just  about 
the  right  size  to  hold  five  pounds 
of  "Hydrokinone". 

It  also  so  happens  that  these 
cans  have  the  E.  K.  C.  monogram 
on  the  end.  Of  course,  we  want 
to  continue  to  have  that  monogram 
on  these  tin  boxes,  because  the 
motion  picture  people  have  become 
accustomed  to  it,  and  from  a  trade- 
mark standpoint  it  is  important 
both  to  them  and  to  us. 

But  flattering  as  it  is,  here  is  a 
difficulty  that  we  are  up  against. 
Certain  jobbers  of  "Hydrokinone" 
have  been  buying  these  discarded 
cans  from  the  motion  picture 
people  to  pack  their  goods  in. 
They  have  put  their  own  labels 
around  the  can  all  right,  but  have 
in  no  way  obliterated  or  covered 
up  the  "E.  K.  C."  on  the  end  of 
the  can.  To  the  consumer  or 
dealer  it  looks  as  though  Eastman 
chemicals  were  being  furnished 
by  us  to  certain  jobbers,  in  these 
Eastman  cans,  minus  labels.  Such 
is  not  the  case.  Eastman  Tested 
Chemicals,  including  Hydrochinon, 
are  sold  only  under  the  Eastman 
label. 

We  have  spent  a  great  many 
thousand  dollars  advertising  that 
the  E.  K.  C.  monogram  on  every 
container  means  "Eastman  tested," 
and  marks  the  approval  of  our 
laboratory  experts.  And  now  this 
very  monogram,  rescued  from  the 
rubbish  heap,  bobs  up  to  stare 
us  in  the  face  on  chemicals  that  we 
know  nothing  about. 

For  the  present  at  any  rate,  if 
you  want  Eastman  Tested 
Chemicals  —  look  at  the  whole 
label. 
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AFTER  MANY  YEARS 

Welcome  to  the  fold. 

A  card  mount  manufacturer  has 
started  some  magazine  advertising 
that  he  announces  is  to  "inspire 
more  people  to  have  their  photo- 
graphs taken."  He  is  using  two 
publications  to  run  this  advertising 
in,  and  is  using  practically  all  the 
photographic  magazines  to  tell 
about  it  in,  to  say  nothing  of  form 
letters,  broadside  bulletins  and 
de  luxe  folders. 

We  expressed  the  wish  years 
ago  that  other  manufacturers  of 
plates  and  papers  and  other  goods 
made  for  the  professional  would 
follow  the  lead  that  we  had 
established,  and  do  national 
ad\'ertising  that  would  make 
people  use  more  photographs. 

We  began  such  advertising  in 
1912  and  have  put  some  hundreds 
of  thousands  of  dollars  into  it. 
It  took  a  long  time  for  anybody 
else  to  start — but  the  start  has 
been  made  and  we  hope  that  others 
will  follow. 

This  new  national  advertiser, 
in  bulletining  his  activities  to 
the  professional,  says:  "We  hope, 
through  this  unique  and  interesting 
advertising,  to  convince  the 
American  people  of  the  importance 
of  having  one's  picture  taken 
frequently." 

Unique?  Well,  perhaps  different 
as  to  style  of  copy — but  not 
"unique"  in  being  for  the  benefit 
of  the  professional.  It  lacks  eight 
\ears  of  being  unique. 

l^nique,  that  is  to  sa\',  different, 
as  compared  with  our  ad\ertising, 
yes.  Ours  has  never  even  hinted 
that  negatives  would  be  better  on 
Seed  Plates  or  Portrait  Film,  or 
that  the  most  pleasing  prints 
would  be  delivered  b\'  those 
photographers    who     use    Artura. 


This  advertiser's  copy,  read 
understandingly,  is  advertising 
card  mounts,  mostly,  and  pho- 
tography, incidentally. 

Our  copy  has  told  why  people 
should  use  photographs  and  has 
added,  "There's  a  photographer 
in  your  town."  W^e  have  signed 
it  because  an  advertisement  is  more 
authoritative,  carries  more  con- 
viction when  somebody  stands 
sponsor  for  it. 

This  new  advertiser  for  the 
photographer  has  an  electrotype 
service  hooked  up  with  his  plan. 
The  cuts  are  supplied  at  reasonable 
prices.  That's  a  good  idea. 
Photographers  should  advertise 
in  their  local  papers  and  should 
have  access  to  good  electros. 
We  have  been  supplying  cuts  to 
photographers,  at  less  than  cost, 
for  so  many  years  that  it's  too 
much  bother  to  look  up  the  date. 
The  cuts  we  furnish  do  not  carry 
a  line,  hint  or  suggestion  that 
in  any  way  refers  to  us.  They 
are  100%  for  the  photographer 
who  buys  them. 

W^e  hope  that  other  ad\'ertisers 
in  this  field  will  look  beyond  their 
own  counting  rooms  and  give  to 
the  photographer  a  service  that  is 
really  for  him. 

Suppose  we  had  done  it  this  way: 
"Your  friends  can  buy  anything 
you  can  give  them — except  your 
photograph,  pro\ided,  of  course, 
you  patronize  a  photographer  who 
uses  Portrait  Film  or  Seed  Plates 
and  makes  his  prints  on  Artura 
paper,  developing  with  Hydro- 
chinon  and  Elon  (the  Eastman 
made  and  Eastman  tested  Mono- 
mcth\'l  Paramidophenol  Sulphate). 
Look  for  EKC  on  the  labels  in  his 
workshop  before  posing." 

But  we  didn't! 


KODAK  TRADE  CIRCULAR 


ADVANCE  IN  PRICES 

Because  of  increased  labor  and  material  costs  the  following 
goods  have  been  advanced  in  price.  Kindly  make  the  necessary 
corrections  in  your  Condensed  Price  List  (1919  edition). 


Ejffective  April  14,  1920 

EASTMAN  FORM  HOLDER 

(condensed    I'RICE    LIST,   PAGE    lOO) 

Each S2.50 

Discount  40%. 

GUM  PAPER 

(condensed  price  list,  page  95) 
In  Rolls,  Black  or  White 

300  yards,  half  inch,  per  roll S   .90 

Discount  33}i%. 
Do.,  50  rolls.  Discount  33}i  and  10%. 

"HOW  TO  MAKE  GOOD  PICTURES" 

(condensed  price  iiST,  page  92) 

Each S    .40 

Discount  40%. 
We  never  intended  to  make  money  on 
this  book,  and  are  raising  the  price  now- 
only  because  the  price  of  paper  and  ot 
printing  have  ascended  so  high  as  to  make 
the  increase  absolutely  imperative. 


Elective  April  15, 1920 

EASTMAN   DENTAL    X-RAY    FILMS 

*No.  1,  package  containing  1  doz. 

pairs  IMxlfs.. S    .  70 

No.  lA,  package  containing  1  doz. 

pairs  lJ^x2M ^■'^^ 

No.  IB,  package  containing  1  doz. 

pairs  1^x2      1.15 

No.  2,     package  containing  1  doz. 

pairs  23^:4x3     2  .  45 

Discount  30  and  5%. 


Effective  April  17,  1920 

APRONS 

(condensed  price  list,  page  93) 
Rubber 

No.  1 S  1.75 

No.  2 1.<J() 

No.  3 2.10 

Eastman  Laboratory 

No.  1 S  1 .  75 

No.  2 1.90 

No.  3 •••-,•■■. ;•         -1*' 

Dealers'  discoimt  30%. 


'Effective  April  12.' 1920. 


SQUEEGEE 

(condensed  price  list,  page  90) 

X'elvet  Rubber,  8-inch  (Special)..     S   1.00 

Dealers'  discount  33J4%- 

EASTMAN  ELECTRIC  TACKING 
IRON 

(condensed  price  list,  page  931 

PZach $14.00 

Dealers'  discount  33'^%. 

EASTMAN    REVOLVING    PRINT 
TRIMMER 

(conde.nsed  price  list,  page  100^ 

Each S  1.25 

Extra  Post  and  Wheel .35 

Dealers'  discount  40'^  f- 

EMBOSSED     TRANSPARENT     PADS 

FOR  EASTMAN  SWIVEL 

PRINTING  FRAME 

(condensed  price  list,  page  871 

8x  8 S      .30 

10x10 .  .40 

Dealers'  discount  25%. 

R.  O.  C.  NEGATIVE  RACKS 

(condensed  price  list,  page  9^1^ 

No.  3 S   1.00 

No.  4 1.25 

Dealers'  discount  40' e. 

EASTMAN  HOME  PORTRAIT 
REFLECTOR 

(condensed  price  list,  page  99^ 

Each SIO.OO 

Dealers'  discount  40 '^c 

CANVAS  CARRYING  CASES  FOR 
VIEW  CAMERAS 

(condensed  price  list,  page  42) 
For  R.  O.  C.  View  Camera  5x7 

and  one  holder S  3.00 

Do.,  63^  x  83^ 3.50 

Do.,  8     X  10     3.75 

The  following  cases  hold  camera, 
tripod,  six  holders,  focusing 
cloth  and  lens: 
For  Eastman  View  No.  1,  5x7..  .  5.75 

Do.,  6>^x  8H 6.00 

Do.,  8     xlO     6.25 

For  Eastman  View  No.  2,  5x7....  6.25 

Do.,  63^x  8^ 6.75 

Do.,  8     xlO     7.50 

Do.,  7     xll      8.75 

Dealers'  discount  40%. 
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ADVANCE  IX  PRICE   Continued  i 

Effective  April  17,  1920 


X-RAY  ENVELOPES 

(COXDEVSED   PRICE    LIST,    PAGE    ^4)         Pcf    DOZ. 

Sets 

5     X  7 S      .40 

.55 

75 

1.20 

1 .55 

2 .  80 


6l4x  8}4 

8     xlO     

10  xl2     

11  xl4 

14     xl7 

Dealers'  discount  30  and  5*^^. 

VELOX  TRANSPARENT  WATER 
COLOR  STAMPS 

ICO.VDENSED   PRICE    LIST,   PAGE  92  I 

Complete  Booklet  of  12  colors..  .      S      .45 
Separate  Color  Leaves  (2  sheets).  .08 

Complete  Outfit  including  Book 
of   Stamps,    3   Brushes  and 

Mixing  Palette 1.00 

Dealers'  discount  40*^^. 

R.  O.  C.  NEGATIVE  WASHERS 

I  CONDENSED   PRICE    LIST,   PAGE  9~  I 

4x  5  for  25  plates S  6.00 

5x  7  for  25  plates 8.00 

8x10  or  smaller  for  30  plates.  .  10.00 

14x17 16.00 

Dealers'  discount  33}^%. 

EASTMAN  CARD  INDEX  STUDIO 
REGISTER 

(condensed   PRICE    LIST.    PAGE   92) 

Each.. .' S12.00 

Dealers'  discount  33}3'^c- 
Eastman        Studio      Follow-up 

Cards,  per  100 S  1.00 

8.00 


Do.,  per  1,000. 

Eastman  Studio  Shop  Tickets,  50 

tickets  to  the  pad,  per  100.  . 

Do.,  per  1,000 

Extra  Ruled  Cards,  per  100 

Do.,  per  1,000 

Dealers'  discount  40*^^. 


00 
00 
00 


EASTMAN  DEVELOPING  &  FIXING 
BOX 

(condensed    price    LIST,   PAGE    56) 

(Previously  listed  as  the  Eastman 
Developing  Box) 

No.  2 S  5.00 

No.  3 8.00 

No.  3A 6 .  50 

No.  4 8.00 

Dealers'  discount  33].^%. 
The  Eastman  Developing  &  Fixing  Box 
which  we  are  now  supphing  is  of  superior 
quality  to  what  we  were  able  to  procure 
during  the  period  of  the  war,  and  while 
the  cost  has  advanced,  the  quality  more 
than  offsets  the  increase  in  price. 


N.  C.  FILM  when  furnished  in  cut 
sheets  or  special  rolls  will  be  supplied  at 
the  rate  of  55c  per  square  foot;  dealers' 
discount  25^^  and  10%.  (War  Tax  5^1  on 
the  net  amount  of  invoice.) 


1 

1>2^ 
? 

3 

3K 


Effective  April  20,  1920 

RUBBER  SET  BRUSHES 

(condensed   PRICE"  LIST,   PAGE   98) 

Bristle  Black 

inch S 

inch 

inch 

inch 

inch 

inch 

Dealers'  discount  30*^  f. 


.60 

.75 

.90 

1.10 

1.25 

1.55 


RUBBER  FOCUSING  CLOTH 

CONDENSED   PRICE    LIST,    PAGE   94) 

1  yard  wide S  1.20 

Dealers'  discount  33}4'^'(. 
In  rolls     10  yards  net....S  .75  per  yard 

50  yards  net 73  per  yard 

100  \ards  net 70  per  yard 


In  rolls 
In  rolls 


CHEMICALS 

Effective  April  22,  1920 

ACETIC  ACID  28Vo  PURE 

(condensed   price    LIST,   P.AGE    Io6) 

S.  F. 
Branch 

I9  lb.  bottle S   .21 

1  lb.  bottle 34 

5  lb.  bottle 95 

Discount  33ys%. 

net  per 
lb. 
100  lb.  carboy  28%  pure.  .  08 


S    .24 

.40 

1.25 

net  per 
lb. 
.17 


SODIUM  CARBONATE  (DES.) 

(condensed   price   list,  PAGE    I09) 

1  lb.  bottle $   .40       S   .43 

5  lb.  bottle 1.35  1  .50 

Discount  33}i%. 
1  lb.  tin 27  .29 

Discount  331^-}%. 
Case  lots  of  48  1  lb.  cans,  33 '3  and  10%. 

5  lb.  tin SI.  10       SI. 20 

25  lb.  tin 4.75         5.10 

Discount  33yi%. 

(Continued  on  page  6) 
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ADVANCE  IN  PRICE  (Continued) 


(Continued  from   page  j) 

SODIUM  SULPHITE  (DES.) 

(condensed  price  list,  page  iio) 

1  lb.  bottle S   .45       $   .48 

5  lb.  bottle 1.40         1.55 

Discount  33}i%. 

EASTMAN  LANTERN  SLIDE 
VARNISH 

(condensed  price  list,  page  1 14) 

4  oz.  bottle $   .50 

Discount  33y3%. 

SODIUM  SULPHIDE 
(Fine  Ground  Fused) 

(condensed  price  list,  page  iio) 

1  oz.  bottle S    .16 

}4  lb.  bottle 32 

14  lb.  bottle 52 

1  lb.  bottle 90 

Discount  33y3%. 

EASTMAN  SPECIAL  DEVELOPER 
(IN  GLASS  TUBES) 

(condensed  price  list,  page  112) 

Per  carton  of  5  tubes $    .30 

Discount  35%. 
Do.,    in   gross   lots   assorted,   including 
Pyro  or  Hydrochinon  Tubes,  40%. 

EASTMAN  SPECIAL  DEVELOPER 
POWDERS 

(condensed  price  list,  page  112) 

Per  package  of  6  powders $    .30 

Discount  33)4%. 
Do.,  in  case  lots,  50%. 

PROFESSIONAL  KODAK  TANK  AND 
MACHINE  POWDERS 

(condensed  price  list,  page  112) 
Professional     Kodak     Tank    and 
Machine  Powders  for  48  oz. 

Stock  Solution,  per  pkg $    .90 

Discount  33K%- 
Do.,  in  case  lots,  40%. 

P.  S.  DEVELOPER  POWDERS 

(condensed  price  list,  page  112) 
P.  S.  Developer  Powders  per  pkg.  .      $   .  60 
Discount  33>^%. 
Do.,  in  case  lots,  40%. 

KODAK  ACID  FIXING  POWDERS 

(condensed  price  list,  page  1 14) 

}4:  lb.  carton $   .15 

}^  lb.  carton 20 

1  lb.  carton .35 

Discount  33}i%. 
Do.,  in  case  lots,  40%. 
Do.,  in  3-case  lots  assorted,  50%. 


PREMO  TANK  POWDERS 

(CO.MDENSED    PRICE    LIST,    PAGE    112) 

No.  1,  per  pkg.  6  powders S   .25 

No.  2,  per  pkg.  6  powders .35 

No.  3,  per  pkg.  6  powders .50 

Discount  33yi%. 
Do.,  in  gross  lots  assorted,  40%. 

PLATE  TANK  DEVELOPING 
POWDERS 

(condensed   PRICE    LIST,    PAGE    I  1 2) 

For  5x7   Plate  Tank  per  pkg.,  6 

powders $   .50 

For  8x10  Plate  Tank  per  pkg.,  6 

powders 1 .  20 

Discount  33yi%. 

In  gross  lots  of  packages  assorted  for  Developing 

Machines,  Film  and  Plate  Tanks:  discount  40%. 

TANK  DEVELOPING  POWDERS 

(condensed   PRICE    LIST,    PAGE    III) 

For  Brownie  Tank,  Brownie  De- 
veloping Box  or  Developing 
Machine,  also  Vest  Pocket 
Kodak  Tank  Powders,  per 
pkg.,  6  powders $   .20 

For  23^  and  33^  inch  Film  Tanks, 
Style  A  Machine  and  4x5  Plate 
Tank,  per  pkg.,  6  powders .25 

For  5  and  7  inch  Tank  or  Style  E 

Machine,  per  pkg., 6  powders.  .30 

For  Style  H  Machine,  per  pkg.,  6 

powders 45 

Discount  33K%. 
Do.,  gross  lots  of  pkgs.  assorted  for  De- 
veloping  Machines,   Film   and   Plate 
Tanks,  40%. 

X-RAY  DEVELOPING  POWDERS 
EASTMAN 

(condensed   price    LIST,    PAGE    II3) 

No.  1  pkg.  containing  6  powders, 
each  sufficient  to  prepare  6  ozs.  ' 
ready  to  use  solution S    .60 

*No.  2  pkg.  containing  6  powders, 
each  sufficient  to  prepare  12 
ozs.  ready  to  use  solution 1.10 

No.  3  pkg.  sufficient  to  prepare  1 

gal.  ready  to  use  solution 1 .50 

*Also  adapted  for  use  in  connection  with 

Dental  Film  Developing  Tank. 
Discount  33^3%. 

SODIUM  HYPOSULPHITE  PEA 
CRYSTAL 

(condensed  price  LIST,  PAGE   IO9)       S.  F. 

Branch 

1  lb.  carton $   .12       $   .13 

Discount  3314%. 
Do.,  in  case  lots  of  100  lbs.,  40%. 
From    San    Francisco    Branch    in    any 

quantity,  25%. 

{Continued  on  page  7) 
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(Continued  from  page  6) 

SODIUM  HYPOSULPHITE 
GRANULAR 

(condensed  price  list,  page  109) 

1  11).  carton $   .18       $    .  19 

Discount  id>yi%. 
Do.,  in  case  lots  of  72  lbs.,  40%. 
From    San    Francisco     Branch    in    any 
quantity,  ?>iyi%. 

SODIUM  BISULPHITE 

(condensed  price  list,  page  109) 

1  oz.  bottle s$    .15 

3-4  lb.  bottle 25 

3^  lb.  bottle 30 

1  lb.  bottle 40 

5  lb.  can 1.60 

Discount  iiy3%. 


ELON  REDUCED  IN  PRICE 

(condensed  price  list,  page  hi) 

1  oz.  bottle $      .92 

i/t  lb.  bottle 3.40 

YiXh.  bottle 6.55 

1  lb.  bottle 12,75 

5  lb.  tin 62.00 

Dealers'  discount  33)4%. 
Do.,  in  25  lb.  lots  assorted,  33)4  and  5%. 


CHANGES  IN  EASTMAN  VIEW 
OUTFITS 

Due  to  a  change  from  Symmetrical  to 
Voltas  lens,  the  following  price  changes 
are  made  on  Eastman  View  Outfits,  No.  1 
and  2,  efifective  April  23,  1920. 

EASTMAN  VIEW  No.   1  OUTFIT 

(condensed  price  list,  page  18) 

Net  Whole-    Catalogue 
sale  Price        Price  in- 
not  including     eluding 
War  Tax        WarTax 
Includes  Eastman  View  Camera 
No.  1,  Voltas  Lens,  Auto  Shut- 
ter, Six  Plate  or  Film  Hold- 
ers,   Tripod,   Focusing    Cloth 
and    Carrying    Case    holding 

complete  outfit,  ,S  x  7 S40.31  $67.90 

Do.,  for  6K  X  83  i  negatives.  .  .     46.61  78.41 

Do.,  for  8  X  10  negatives 52.16  87.71 

EASTMAN  VIEW  No.  2  OUTFIT 

Includes  Eastman  View  Camera 
No.  2,  Voltas  Lens,  Auto  Shut- 
ter, Six  Plate  or  Film  Hold- 
ers, Tripod,  Focusing  Cloth 
and   Carrying    Case    holding 

complete  outfit,  5  X  7 47. .31  80.24 

Do.,  for  6K  X  8,"i  negatives.  .  .     .S4.21  91 .80 

Do,,  for  8  X  10  negatives ,i9.16  100.00 

Do.,  for  7  X  11  negatives 62.16  104.23 


ONE  EASTMAN  PLATE  TANK 

DEVELOPER  POWDER 

INSTEAD  OF  THREE 

A  new  Plate  Tank  Developer 
Powder  (a  modification  of  the  three 
powders  formerly  supplied  for  var- 
ious speeds  of  plates)  is  now  being- 
supplied  for  plate  tanks.  This  new- 
powder  works  perfectly  with  plates 
of  any  speed. 

As  final  results  with  our  sensitized 
products  are  of  far  more  import- 
ance to  us  than  any  mere  saving  on 
the  putting  up  of  powders,  we  did 
not  decide  to  substitute  this  one 
powder  for  the  three  until  the  most 
exhaustive  tests  had  fully  proved 
its  efficiency. 

Hereafter  we  will  supply  this 
one  modified  Tank  Developer  Pow- 
der on  all  orders  for  Plate  Tank 
Powders.  In  ordering  simply  speci- 
fy 5x7  or  8  X  10  Eastman  Plate 
Tank  Developer  Powders. 


EASTMAN  X-RAY  FILM 
VIEWING  CLIPS 

Package  containing  one  doz.  $2 .  25 
Discount  33y^%. 

These  new  clips  offer  a  thoroughly 
satisfactory  way  of  holding  X-Ray 
negatives  for  \'iewing.  Clips  may  be 
attached  to  the  view  frame  rigidly 
or  on  wires.  To  insert  the  negative 
you  simply  press  the  edge  between 
the  jaws  where  they  are  held  firmly 
without  marring  the  film.  A  slight 
pressure  on  a  trigger  releases  them. 


DISCONTINUED 

Artura  Printers  will  not  be  supplied  in  the  future. 
R.  O.  C.  Moulded   Graduates  will  not   be  sup- 
plied in  the  future. 


GLACIAL  ACETIC  ACID 

After  April  22,  1920,  Glacial  Acetic  Acid 
will  not  be  supplied  in  one  ounce  bottles. 
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ADVANCE  IN  PRICE  OF  ALBUMS 

Effective  April  27,  1920 

DEALERS'  DISCOUNT  40%. 

Discount  on  orders  for  shipment  at  one  time,  amounting  to  $75.00  list  or  more  (except 
Eastman  Portrait  and  Film  Negative),  40  and  159c- 


THE  KODAK  ALBUM 

(condensed  price  list,  p.\ge  116) 

4Mx  7     Al S4.25 

7     xll     Bl 6.50 

THE  OTHELLO  ALBUM 

(condensed  price  list,  p.\ge  116) 

5x  8  CA  $2.75  LA  $  4.50 

7x11  CB  3.75  LB  6  50 

8x10  CC  4.00  LC  7.00 

11x14  CD  6,00  LD  10.00 

THE  TROJAN  ALBUM 

(condensed  price  list,  p.\ge  117) 

5x  8         BAor  GA $3.50 

7x11         BBorGB 5.00 

10x12         BCorGC 7.25 

11x14         BDorGD 7.75 

THE  HERCULES  ALBUM 

(condensed   price  list,  P.A.GE    116) 

5x  8         BA       $4.75  GA       $4.40 

7x11         BB         6.50  GB         6.00 

10x12         BC         8.50  GC         8.00 

9x14         BD        9.00  GD        8.50 

MA  $2.60 

MB  3.50 

MC  4.75 

MD  5.00 

THE  VEGA  ALBUM 

(condensed  price  list,  page  117) 

5x  8         LA $4.00 

7x11         LB 5.50 

10x12         LC 7.25 

9x14         LD 7.50 

THE  NILE  ALBUM 

(condensed  price  list,  page  117) 

5x8  A $1.65 

7x11         B 2.25 

THE  AJAX  ALBUM 

(condensed  price  list,  page  118) 

5x  8         MAor  BA $1.50 

7x11         MB  or  BB 2.10 

10x12         MCorBC 3.25 

9x14         MDorBD 3.35 


THE  AGRIPPA  ALBUM 

(condensed  price  list,  page  118) 

5x  8         CA       81.40  LA       $2.75 

7x11  CB  1.90  LB  4.00 

10x12         CC         2.85  LC         6.00 

9x14         CD         3.10  LD         6.25 

THE  THEBES  ALBUM 

(condensed  price  list,  page  118) 

5I2X  7     CA       $1.40             LA  $2.65 

7  xlO     CB         1.90             LB  4.00 

10  x  7     CC         1.90             LC  4.00 

8  xlO     CD         2.10            LD  4.50 

11  .k14     CE         3.40             LE  7.00 

THE  JUNO  ALBUM 

(condensed  price  list,  page  119) 

5x  8         GA,  BA  or  CA $1 .  45 

7x11         GB,  BBorCB 2.00 

THE  APOLLO  ALBUM 

(condensed  price  list,  page  119j 

5x  8         CA       $1.25             LA  $2.50 

7x11         CB         1.60             LB  3.50 

10x12         CC         2.50             LC  5.25 

9x14         CD         2.60             LD  5.50 

5x  8         CE         1.40             LE  2.75 

7x11         CF         1.90             LF  4.00 

10x12         CG         2.85             LG  6.00 

-9x14         CH         3.00             LH  6.25 

THE  FORUM  ALBUM 

(condensed  price  list,  page  119) 

Slix  7     Aor  N $   .95 

7     xlO     BorO 1.25 

10  x  7     C  or  P 1.25 

11  xl4     D  or  R 2.00 

5H^  7     E 1.25 

7     xlO     F 1.60 

10  X  7     G 1.60 

11  xl4     H 2.60 

THE  RHODES  ALBUM 

5x  8         CA       SI.  25  LA        $2.65 

7x11         CB  1.75  LB  3.75 

THE  ARTIST  S  ALBUM 

(condensed  price  list,  page  119) 
5Mx  7     No.  1,  No.  2  and  No.  3.  .   $   .35 
7     xlO     No.  4,  No.  5  and  No.  6.  .        .50 
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EXTRA  LEAVES  FOR  ALBUMS 

DEALERS'  DISCOUNT  40%. 

We  print  below  the  new  designations  by  which  extra  album  leaves 
will  be  known  in  future.  This  plan  simplifies  your  stock  keeping  and  the 
handling  of  these  items. 


Size  A,  5  X  8 

For  Agrippa  LA  and  CA, 
Ajax  BA  and  MA, 
Hercules  BA,  GA  and  MA, 
Juno  CA,  BA  and  GA, 
Nile  A, 

Rhodes  CA  and  LA, 
Trojan  BA  and  GA. 
Price  per  pkg.     12  leaves.  . 


.$.15 


Size  B,  7x11 

F"or  Agrippa  CB  and  LB, 
Ajax  MB  and  BB, 
Hercules  GB,  BB  and  MB, 
Juno  GB,  BB  and  CB, 
Kodak  Bl, 
Nile  B, 

Rhodes  CB  and  LB, 
Trojan  GB  and  BB. 
Price  per  pkg.      12  leaves.  . 


.$.18 


Size  C,  10  X  12 

P'or  Agrippa  LC  and  CC, 

Ajax  BC  and  MC, 

Hercules  BC,  GC  and  MC, 

Trojan  BC  and  GC. 

Price  per  pkg.      12  leaves $. 


30 


Size  D,  9  X  14 

For  Agrippa  LD  and  CD, 

Ajax  MD  and  BD, 

Hercules  BD,  GD  and  ^HJ. 

Price  per  pkg.      12  leaves $.35 

Size  E,  11  X  14 

For  Thebes  LE  and  CE, 

Trojan  GD  and  Bl). 

Price  per  pkg.      12  leaves $.40 

Size  F,  4^4  X  7 

For  Kodak  Album  Al. 

Price  per  pkg.      12  leaves    .  .  .$.  15 


Size  G,  532x7 

For  Thebes  LA  and  CA. 

Price  per  pkg.      12  leaves $.15 

Size  H,  10  X  7 

For  Thebes  LC  and  CC. 

Price  per  pkg.      12  leaves $.18 

Size  J,  7  X  10 

p-or  Thebes  LB  and  CB. 

Price  per  pkg.     12  leaves $.18 

Size  K,  8  X  10 

For  Thebes  LD  and  CD. 

Price  per  pkg.     12  leaves $.20 

Size  L,  5  X  8 

For  Othello  LA  and  CA, 

Vega  LA. 

Price  per  pkg.      12  leaves S.  15 

Size  M,  7x  11 

For  Othello  LB  and  CB, 

Vega  LB. 

Price  per  pkg.      12  leavx'S $.18 

Size  N,  8  X  10 

For  Othello  LC  and  CC. 

Price  per  pkg.      12  Icaxcs $.20 

Size  O,  11  X  14 

For  Othello  LD  and  CD. 

Price  per  pkg.     12  leaves $.40 

Size  P,  10  X  12 

For  Vega  LC. 

Price  per  pkg.      12  leaves S.35 

Size  R,  9  X  14 

For  Vega  LD. 

Price  per  pkg.     12  leaves $.40 
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ADVANCE  IN  PRICES 
MOUNTS 

DEALERS'  DISCOUNT  25%. 
THE  BALTIC 


For 

Per 

Per 

Per 

For 

Per 

Per 

Per 

No. 

Prints 

1000 

100 

50 

No. 

Prints 

1000 

100 

SO 

0 

IH  x2'X 

$20.50 

$2.10 

$1.05 

3 

3)4  X  4M 

$29.50 

S3. 00 

SI. 50 

1 

2H  x3}4 

25.00 

2.60 

1.30 

3A 

3;<ix5M 

33.00 

3.40 

1.70 

lA 

2,^x4M 

27.50 

2.80 

1.40 

4 

4      x5 

38.50 

4  00 

2.00 

2 

336  X  i'yi 

29.50 

3.00 

1.50 

4A 

4>.i  X  6K 

48.00 

5.00 

2.50 

2C 

2%  x  4?>S 

30.50 

3.10 

1  .55 

5 

5      x7 

60.00 

6.20 

3.10 

THE  DRIMOUNT 


No. 

For  Prints 

Per  Doz. 

No. 

For  Prints 

Per  Doz. 

.\ 

3M  xSK 

$    .45 

E 

5      X    8K 

$   .60 

B 

3^x5;< 

.45 

F 

6'Xx    8K 

.63 

C 

4Mx6K 

.48 

G 

6      X  10 

.66 

D 

5      X  7 

.51 
Per  ;,  Doz. 

H 

8      X  10 

.78 
Per  H  Doz. 

J 

10      X  12 

.66 

L 

8      X  14 

S    .66 

K 

7       X  12 

60 

M 

11       X  14 

.81 

ENLARGEMENT   FOLDERS 


No. 

For 
Prints 

Size 
Outside 

Price 
Per  Pkg. 

S    .81 

.81 

.93 

■   .93 

No. 

For 
Prints 

Size 
Outside 

Price 
Per  Pkg. 

Al 
A2 
Bl 
B2 

5      X    7 
5x7 
6Ji  X    8>< 
6 1<  X    8 ', , 

7Kx    9K 
7Kx    9K 
83^  X  \QH 
8^'j  X  lO'*, 

Cl 
C2 
Dl 
D2 

6x  10 
6x  10 
8x  10 
8x  10 

9      X  13 

9      X  13 

lO'i  X  13 

103,  X  13 

$1.05 
1.05 
1.11 
1.11 

INSLIP  ENLARGEMENT  MOUNTS 


No. 

For  Prints 

Per  Doz. 

No. 

For  Prints 

Per  Doz. 

A 
B 
C 
D 

No. 
J 
K 

3Mx5K 
3^^x5K 
4M  X  6M 
5      x7 

For  Prints 
10      X  12 
7       X  12 

$    .90 
.90 
.90 
.90 

Per  ■-;  Doz. 

$1.50 

1.02 

E 
F 
G 
H 

No. 
L 
M 

5  X    8K 
6'2X   8;< 

6  X  10 
8      X  10 

For  Prints 
8      X  14 
11      X  14 

$1.02 
1.14 
1  .26 
1.50 

Per  K  Doz. 
SI.  02 
1  .86 

TRIUMPH 


No. 


Bl 
B2 


For 
Prints 


5      X  7 
5      x7 
6',  x8K 
6' 2  x8J. 


Size 
Outside 

Price 
Per  100 

Price 
Per  50 

8x  10 
8x  10 
lOx  12 
lOx  12 

$  6.20 
6.20 
8.50 
8.50 

S3    10 
3   10 

4.25 
4.25 

No. 


Cl 
C2 
Dl 
D2 


For 
Prints 


8  X  10 
8x  10 
7x11 
7x11 


Size 
Outside 


12  X  14 
12  X  14 
11x15 
11x15 


Price 
Per  100 


10.50 
10.50 
11.00 
II  .00 


Price 
Per  50 


5.25 
5  ,  25 
5  50 
5   50 


RIVIERA 


For  Prints 

Per  1000 

Per  100 

Per  50 

For  Prints 

Per  1000 

Per  100 

Per  50 

lKx2 

15.-^x2^ 
2H^2% 
234  x3M 
2Kx4M 
3 '  <  X  3  \4 

$12.00 
13.00 
14,50 
15.50 
18.00 
18.00 

$1.25 
1.35 
1.50 
1.60 
1.85 
1.85 

$    .65 
.70 
.75 
.80 
.95 
.95 

3J4X4J4 

2ViXA:li 

4  X  5 

31-C  x5', 
41,4  x6', 

5  X  7 

$18.00 
21.00 
23.00 
23.00 
30.00 
33.00 

$1.85 
2.15 

2.35 
2.35 
3.10 
3 .  40 

S   .95 
1.10 
1.20 
1.20 
1  .60 
1.75 

STEREO 

Size  of  Mount 

Per  1000 

Per  100 

Per  50 

3  ■ ,  X  7 

$12.50 

$1.30 

S   .65 
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For  the  out- 
of-doors  days; 

KG 


RICHARD   ROE   &   CO. 

1201  Tripod  Avenue 


Street  Car  Card  No.  781 

These  cards  displayed  in  your  street  cars  will  pull  trade  to  your  store.  They 
are  supplied  free  of  charge,  completely  printed  with  the  dealer's  name  and  address. 
How  many  will  you  use?     The  supply  is  limited. 


SIMPLICITY  IN  ADVERTISING 


They  say  a  school  teacher  would 
write  good  advertising  matter  be- 
cause he  can  express  an  idea  so  a 
child  understands  it. 

Several  years  ago  a  big  Wall 
Street  Trust  Company  wrote  some 
advertisements  as  though  the\- 
were  to  be  published  in  a  magazine 
for  boys  and  girls  from  8  to  16  years 
old.  They  then  placed  these  ad- 
vertisements in  magazines  for  well 
educated  grown  people,  and  the 
results  were  so  good  that  they  have 
followed  the  plan  to  this  day. 

Without  turning  back  to  the  first 
paragraph  of  this  memorandum, 
can  you  recall  the  substance  of  it? 
Now  suppose,  instead  of  the  com- 
mon words  and  the  simple  gram- 
matical construction  used  there,  we 
had  expressed  it  this  way: 


Disregarding  for  the  moment  any 
exhaustive  inquiry  into  the  psycho- 
logical reactions  involved,  we  pre- 
sume to  advance  the  following  hy- 
pothetical question  :  Is  it  conceiv- 
able, or  plausible,  that  a  person 
accustomed  to  address  school  chil- 
dren with  a  view  to  impressing  upon 
their  consciousness  certain  data 
educed  from  experience,  would,  or 
might,  possess  achieved  or  nativ'e 
proficiency  in  the  art  of  composing 
a  thesis  designed  for  and  eventuat- 
ing in  the  economical  sale  of  prof- 
fered  merchandise? 

The  comparison  is  absurd,  of 
course.  But  so  is  a  great  deal  of 
"trade  literature"  absurd.  The  saf- 
est rule  is: 

"Simple  ideas, 

Simply  expressed." 


/<^'AhM 


Every  good  time  is 
a  good  time  to 

KODAK 

The  autographic  feature  tells 
when  and  where  each  picture 
was  taken. 


(Dealer's  Name  and  Address  Here) 


Double  Col.  Electro  No.  IIOA 


Single  Col.  Electro  No.  IIOB 


EXTRA! 


FOR   TRADE  CIRCULATION  ONLY. 


Eastman  Kodak  Company 

Trade   Circular. 


•FOR   YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXI,  No.  5-A  ROCHESTER  May,  1920 

Advance  in  Prices 

When  we  advanced  the  prices  of  Dry  Plates 
and  Portrait  Films  in  October  1919,  we  had  every 
reason  to  believe  that  they  were  fixed  for  some  time 
to  come.  There  was  no  prospect  of  declining  costs, 
but  on  the  other  hand,  there  were  no  indications 
that  we  would  be  forced,  by  rising  costs,  to  raise 
the  prices  again  within  a  year. 

We  felt  that  we  had  reached  the  peak  in  the 
range  of  prices.  However  the  cost  of  these  items  to 
us  has  been  further  increased,  again  necessitating 
higher  prices  for  the  goods. 
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PLATES 
(Single  Coated  Plates) 

SEED 

Graflex,  30  (Gilt  Edge),   26X,   23, 
Process,  Panchromatic  and  L  Ortho 

STANDARD 

Extra  Imperial  and  Polychrome 

STANLEY 

Stanley  and  Stanley  Commercial 

Price 
Per  Doz. 

$     .40 

45 

55 

55 

65 

90 

1.05 

90 

1.05 

1.30 

1.35 

1.45 

8     1.70 

83^ 2.20 

X  10     2.75 

X  10     3.20 

xU     3.20 

X  12     5.60 

xl4     8.05 

xl7     7.50 


Sizes 
23^  X 
2^x 
3Mx 
33^  X 
3Mx 
334  X 
334  X 

4  X 
4^x 
4Kx 
4%x 

5  X 
5  X 
63^  X 
7 


2^. 
3M. 
33^. 

sy2- 

53^. 

6y2. 

5     . 

5y2. 

63^. 

63^. 

7     . 


7 

10 
11 

7 
14 
12 
16 
17 
18 


X  17  13.80 

x20  33.00 

x20  37.00 

X  20  40.00 

x22  51.25 

„  1/1  A/i   nn 


(Double  Coated  Plates) 

SEED 

Non-Halation  L.  Ortho 


STANDARD 

Orthonon 


Sizes 
23^  X 
2Mx 
3Mx 
33^  X 
334  X 
3Mx 

4  x 
4Mx 
4Mx 
4Mx 

5  X 
5  X 
6Kx 
7      X 


7 
10 
11 

7 
14 
12 
16 
17 
18 
20 


2^. 
3M- 
33^. 

33^. 

4M- 
5^. 
5     . 

5H. 
63^. 

63^. 

7  . 

8  . 

m- 

10     . 

10  . 

11  . 

12  . 


Price 
Per  Doz. 

.$      .50 

.55 

.65 

.65 

.80 

.      1.10 

.      1.10 

.      1.30 

.      1.65 

.      1.70 

1.80 

.     2.10 

.     2.75 

.     3.45 

.     4.00 

.     4.00 

.      7.00 


14     10.05 

17     10.00 

17     17.25 

20     41.00 

20     46 .  25 

20     50.00 

22     64.00 

24     80.00 


Wratten  &  Wainwright  Plates 

Panchromatic, 
Process  Panchromatic  and 

Wratten  "M"         Price 


Sizes 

334  X 
334  X 

4      X 


4M. 
5     . 

7 


Per  Doz. 

.$     .80 

1.10 

.      1.10 

1  so 
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Price 
Sizes  Per  Doz. 

63^x    83^ $  2.75 

8      X  10     4.00 

7  X  11      4.00 

10  X  12  7.00 

11  X  14  10.05 

14  X  17  17.25 

12  x20  41.00 

16  x20  46.25 

18  x22  64.00 

20  X  24     80.00 

(Centimeter  Sizes, 
Single  Coated) 

SEED  PLATES 

Graflex,  30   (Gilt  Edge),  26X,  23, 
L  Ortho,  Panchromatic  and  Process 

Price 
Sizes  Per  Doz. 

6       X     9  $      .50 

63/^  X    9  50 

8  X    9  55 

9  X  12  80 

8^x17  1.30 

12  X  16H 1-25 

12  X  18     1.45 

13  X  18     1.45 

18  X  24     2.75 

18  X  26     3.15 

21  X  27     4.05 

24  X  30     5.50 

30  x40     13.80 

50  x60     64.00 

SEED  STRIPPING  PLATES 

Any  Regular  Seed  Emulsion 

Except  Double  Coated 

Price 
Sizes  Per  Doz. 

5      X    7      S  2.35 

5      X    8     2.55 

614  X    81/9 3.45 


Price 
Sizes  Per  Doz. 

7  X  10     $4.40 

8  X  10     5.00 

7      X  11     5.00 

10  X  12     8.55 

11  X  14     12.10 

For  sizes  larger  than  11  x  14, 
75%  is  to  be  added  to  the  Regular 
Single  Coated  List. 


Post  Card  Plates 

STANDARD 


Sizes 


Price 
Per  Doz. 


2i^x    23^ $     .40 

33^  X    414 65 

3Mx    53^ 90 

4  X    5     90 

434  X    63^ 1.30 

Lantern  Slide  Plates 

SEED— Yellow  Label 
STANDARD— Regular    and    Slow 

Price 
Sizes  Per  Doz. 

3Mx    4     S    .65 

314  X    3H 65 

63/^  X    8     2.60 

31 4  X    4     Cover  Glass 40 

Seed  X  -Ray  Plates 

With 
2  Sets 
Sizes  Envelopes 

5  X    7      $1.70 

63.^2  X    83^ 2.55 

8      X  10     3.60 

10  X  12      6.20 

11  X  14     8.70 

14      X  17     14.50 
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Eastman  Portrait  Film  Dealers'   discount   on   Seed   Plates 

Price  (all   brands),    30%. 
Sizes                                               Per  Doz. 

4/^  X    6Vo                       .  .  .  .S  1 .30  Do.,  from  San  Francisco  Branch, 

5      X    7     1.45  20%. 

5      X    8     1.70 

61/2  X    8J/^ 2 .20  Dealers'    discount    on    Wratten    & 

7      X  10     2 .  75  Wainwright   Plates   (all  brands), 

7      xll      3.20  30%. 

"      X  10     6  .^\j  Y)o.^  from  San  Francisco  Branch, 

10      X  12     5.60  20% 

7  X  17     5.60 

'  Dealers'     discount     on     Standard 

,  ^      ^  ^f.     1  ^  ■    -  Plates  (all  brands),  35%. 

12      X  20     12 .60 

Do.,  from  San  Francisco  Branch, 

Eastman  Commercial,  25%. 
Commercial  Ortho,  Eastman 

Positive  and  Eastman  Dealers'  discount  on  Stanley  Plates 

Process  Film  ^^^^  ^^^^^^^^  ^^^^ 

List  price  the  same  as  Eastman 

Portrait  Film  T)o.,  from  San  Francisco  Branch, 

30%. 

Eastman  Dupli-tized  X-Ray 

Pj.;^,^  Dealers'  discount  on  Eastman  Por- 

Sizes                                        Per  Doz.  trait  Film,  Eastman  Commercial, 

5      X    7      S  1  .45  Commercial      Ortho,       Eastman 

^Yi  X    8J4 2 .30  Positive    and    Eastman    Process 

8  X  10     3 .  30  Film  35  and  5%. 

10  X  12     5.20 

11  X  14      6 .60  Dealers'    discount       on       Eastman 

U      X  17      10 .05  Dupli-tized  X-Ray  Film,  d>3,yi%. 

EASTMAN  KODAK  COMPANY  OF  NEW  JERSEY 


The  foregoing  prices  in  effect  as  of  May  24,  1920 


<^VV^  X^i^'V^.^.^C-. 


FOR  TRADE  CIRCULATION  ONLY. 


Eastman  Kodak  Company 

Trade  Circular 


•FOR   YOUR  INTERESTS  AND  OUR  OWN  • 


Vol.  XXI,  Xo.  6 


ROCHESTER 


June,  1920. 


THE  SUMMER  SHOW  CARDS 


You  will  soon  receive  your 
summer  show  cards.  If  your 
opinion  of  their  value  agrees  with 
ours  the  public  will  soon  see  them 
in  >'our  windows. 

The\'  advertise  for  you  not  only 
the  Kodak  idea  but  also  those 
supplements  which  make  the 
Kodak  purchaser  a  regular  cus- 
tomer: Kodak  Film,  Kodak  Film 
Tank,  Kodak  Self  Timer,  the 
Optipod,  Kodakery,  Brownies, 
Velox,  Elon,  Eastman  Tested 
Chemicals. 


There  are  also  Pocket  Premo. 
Premo  Film  Pack  and  Grafiex 
Cards  for  those  who  sell  these  lines. 

None  of  them  are  designed  for 
any  other  purpose  than  to  sell 
goods,  but  they  do  not  hawk  their 
wares.  They  are  artistic  and  dig- 
nified enough  to  sustain  and 
advance  your  store's  reputation 
for  quality,  and  at  the  same  time 
forceful  and  persuasive  enough 
to  bring  customers  into  the  store 
inclined  to  listen  to  your  clerk's 
sales  talk. 


ADVERTISEMENTS  READY  TO  USE 


The  1920  book  of  "Spring  and 
Summer  Advertisements  for  the 
Kodak  Dealer"  has  been  mailed  to 
you. 

We  have  not  only  prepared  the 
advertisements,  we  have  prepared 
also  complete  electrotypes  of  the 
entire  series  and  electrotypes  of 
the  illustrations  alone.  These  will 
be  supplied  free  to  any  Kodak 
dealer  on  request.  Please  order 
by  number. 


A  sample  advertisement  of  this 
series  slightly  altered  to  fit  the 
pages  of  the  Trade  Circular  is 
printed  on  page  8  of  this  issue. 

If  these  advertisements  do  not 
meet  your  requirements,  give  us  an 
idea  of  what  the  conditions  are 
and  we  will  gladh'  undertake  to 
advise  with  you  and  to  prepare 
other  advertisements  for  \ou  with- 
out cost. 
(Address  Ad\ertising  Department) 
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FOR  THE  ATTENTION  OF  ONE  HUNDRED  DEALERS 


Every  Kodak  dealer  knows  that 
a  letter  of  instructions  should  be 
mailed  to  us  whenever  an  article  is 
returned  for  repairs. 

But — in  one  day  last  week — 
we  got  packages  from  fifty-two 
dealers,  not  one  of  whom  told  us 
what  repairs  he  wanted  made,  nor 
even  that  he  was  sending  the  article 
for  repairs! 

On  the  same  day  we  got  forty- 
eight  letters  from  other  dealers 
referring  to  packages  that  had 
not  arrived.  We  didn't  object  to 
that  in  the  least  but  the  occasion 
did  make  us  think. 


And  here  is  what  we  thought. 

We  could  get  a  repaired  article 
back  to  the  dealer's  store  in  so 
short  a  time  that  his  customers 
would  talk  about  his  good  service 
— if  the  dealer  would  act  as  follows 
when    returning    goods    by    mail : 

Attach  a  letter  of  instructions  to  the 
outside  of  the  package  containing 
the  returned  article.  Put  first-class 
postage  on  the  letter  and  parcel  post 
postage  on  the  package. 

Then  the  instructions  and  the 
goods  arrive  together  and  there  is 
nothing  to  do  but  make  the  repairs. 


PROFITS  ON  AND  IN  "KODAKERY" 


vSince  we  offered  dealers  a  SO^/c 
profit  on  Kodakery  subscriptions, 
we  ha\'e  added  hundreds  of  paid 
subscribers  to  the  list. 

There  is  30  cents  profit  for  you 
on  every  year's  subscription  which 
you  sell  for  60  cents. 

That  is  the  profit  you  make  on 
Kodakery.  But  there  is  more 
profit  for  you  in  it  than  on  it. 

Every  time  >ou  or  your  clerks 
get  a  customer's  name  on  the 
Kodakery  coupon  in  the  manual 
accompanying  each  camera,  or  on  a 


Kodakery  subscription  blank,  \'ou 
make  our  meigazine  yours.  And 
by  means  of  it,  you  put  into  your 
customers'  homes  twelve  times  a 
year  a  continual  reminder  to  take 
more  pictures  and  dozens  of  definite 
suggestions  to  buv  something  vou 
sell. 

We  pay  the  bills  but  Kodakery 
is  your  magazine. 

Impress  again  upon  your  clerks' 
minds  the  importance  of  getting 
the  customer's  name  on  Kodakery' s 
dotted  line. 


PUBLICITY  CATCHES  A  THIEF 


According  to  a  correspondent  the 
reading  of  18  lines  in  the  Trade 
Circular  for  February,  saved  a 
Pennsylvania  dealer  SvS.S.OO.  The 
increasing  number  of  thefts  justifies 
printing  the  reporter's  letter  in 
full: 

Your  article  in  the  February  Trade 
Circular,  "Look  Out  For  Him,"  has  landed 
a  man  in  jail  here. 


He  got  away  with  a  L\  Special  Kodak 
and  used  the  method  described  in  the 
article.  Just  at  noon  time,  the  young 
lady  that  has  charge  of  the  department 
came  in  and  was  told  a  man  bought  a 
Kodak  and  would  call  later  and  pay  for  it, 
and  it  was  to  be  mailed  to  Philadelphia, 
Pa.  She  remembered  the  article  and 
checked  up  her  cameras  and  found  a 
\.\  Special  short.  They  made  a  wild  hunt 
for  him  and  found  him  at  the  Depot  ready 
to  take  a  train.  He  had  the  lA  Special. 
The  crook  is  waiting  trial. 


KODAK  TRADE  CIRCULAR 


THIEVES  ACTIVE  EAST  AND  WEST 


The  Blome  Brothers  Company, 
374  Woodward  Avenue,  Detroit, 
Michigan,  report  the  loss  of  a  num- 
ber of  cameras  and  lenses,  stolen 
on  the  night  of  April  26th.  Thev 
ofTer  a  reward  of  SIOO.OO  for 
information  that  will  lead  to  the 
arrest  and  conviction  of  the  thieves. 
They  also  offer  to  pay  409^  of  the 
list  price  for  any,  or  all,  of  the 
goods  returned  to  them  in  perfect 
condition. 

The  goods  listed  below  are 
missing: 

1    \'est  Pocket  Kodak  Xo.  1054399, 

R.  R.  Lens. 
1    \'est  Pocket  Kodak  Xo.  130054, 

F.  7.7  Lens. 
1    \'est  Pocket  Kodak  X'o.  134846, 

F.  7.7  Lens. 
1    \'est  Pocket  Kodak  Xo.  134847, 

F.  7.7  Lens. 
1    Xo.  1  Kodak  Jr. .Single  Lens,  Xo.292064. 
1   Xo.  1  Kodak  Jr.,  Xo.  296952, 

R.  R.  Lens. 
1    Xo.  1  Kodak  Jr.,  Xo.  313962, 

F.  7.7  Lens. 
1    Xo.  1  Kodak  Jr.,  Xo.  313963, 

F.  7.7  Lens. 
1    Xo.  1  Kodak  Jr.,  Xo.  348601, 

F.  7.7  Lens  Xo.  28442 
1    Xo.  1  Kodak  Jr.,  Xo.  348602, 

F.  7.7  Lens  Xo.  29392. 
1    Xo.  1  Kodak  Jr.,  Xo.  348603, 

F.  7.7  Lens  Xo.  29444. 
1    Xo.  1  Kodak  [r.,  Xo.  348604, 

F.  7.7  Lens  Xo.  28184. 
1   Xo.  1  Kodak  Jr.,  Xo.  348605, 

F.  7.7  Lens  Xo.  28262. 
1    Xo.  1  Kodak  Jr.,  Xo.  348612, 

F.  7.7  Lens  Xo.  28331. 
1    Xo.  1  Kodak  Jr.,  No.  348613, 

F.  7.7  Lens  Xo.  28224. 
1    Xo.  1-A  Kodak  Jr.,  No.  411812, 

F.  7.7  Lens  Xo.  67714. 
1    Xo.  1-A  Kodak  Jr.,  Xo.  411814, 

F.  7.7  Lens  Xo.    65624. 
1    Xo.  3-.\  Kodak  Jr.,  Single  Lens 

Xo.  26219. 
1    Xo.  3-A  Kodak  Jr., R.  R.  Lens  Xo.40917. 
1    \n.  3-A  Kodak  Jr., R.  R.  Lens  Xo.42750. 
1    .\i).  3-.A  Kodak  Jr.,  F.  7.7  Lens 

Xo.  40635. 
1   Xo.  3-.\  Kodak  Jr.,  F.  7.7  Lens 

No.  41286. 


1    Xo.  3-.\  Kodak  Jr.,  F.  7.7  Lens 

Xo.  41288. 
1   Xo.  3-A  Kodak  Jr.,  F.  7.7  Lens 

Xo.  41289. 
1   Xo.  3-A  Kodak,  R.  R.  Lens  Xo.  514792. 
1    Xo.  3-A  Kodak,  R.  R.  Lens  Xo.  512824. 
1   Xo.  3-A  Kodak,  R.  R.  Lens  Xo.  512826. 
1   Xo.  1  Kodak  Special  Model   A, 

No.  7753,  F.  6.3  Lens  Xo.  15168. 
1   Xo.  3-A   Kodak  Special,   Xo.   13881, 

F.  6.3  Lens  Xo.  40533. 
1   Xo.  3-A  Kodak  Xo.  517677, 

F.  7.7  Lens  Xo.  70338. 
1   Xo.    3-A    Kodak    Special    Xo.    41537, 

Kodak     Anastigmat     Lens     F.     6.3, 

No.  13699,  Optimo  Shutter  No.77210. 
1   Xo.    3-A    Kodak    .Special    X"o.    41536, 

Kodak     Anastigmat    Lens     F.     6.3, 

No.l4211,  Optimo -Shutter  Xo.  81874. 
1   Xo.    1-A  Graflex,   Xo.   85678,   B.   &  L. 

Series   Ic  Tessar  Lens  Xo.   3130297. 
1   No.    1-A  Graflex,   No.   89979,   B.   &  L. 

Series   Ic  Tessar  Lens   Xo.   3130382. 
1   8  X  10  Voltas  Lens  in  Regno  .Shutter. 
1   8  X  10  Velostigmat   Lens  Series   1, 

Xo.  111359. 
1   8  .\  10    Velostigmat    Lens   Series    1,    in 

Antex  Shutter   Xo.    111339. 
1   8x  10  \'elostigmat  Lens  Series  11. 
1   11  X  14  \'elostigmat  Lens  Series  11, 

No.  162224. 
1  6^  X  83  2  Vinco  Lens  in  Optimo  Shutter. 


The  following  cameras  were 
presumably  stolen  in  transit,  en 
route  from  Rochester  to  New 
Zealand. 

10  Vest  Pocket  Kodaks,  Special, 
with  Kodak  Anastigmat  lenses 
f.  6.9,  Xos.  141483  -141492  in- 
clusive. 

•  3  No.   4   Panoram   Kodaks,    Nos. 
17564 — 17566  inclusive. 

10  No.  1  Autographic  Kodaks, 
Special,  with  Bausch  and  Lomb 
Special  Anastigmat  lenses,  f.  6.3, 
Nos.  15971—15980  inclusive. 


H.  Leviten.  551 E.  138th  st.,  .New 
\'ork,  reports  the  theft  of  one  .\o. 
3-A  Special  with  Kodak  anastigmat 
lens  f.6.3,  No.  39,347.    S25  reward. 
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ADVANCE  IN  PRICES 

Because  of  increased  material  costs  the  following  goods  have 
been  advanced  in  price.  Kindly  make  the  necessary  corrections 
in  your  Condensed  Price  List  (1919  edition). 


Effective  April  29,  1920 

EASTMAN  SWIVEL  PRINTING 
FRAME 
Solid  Back  Type 

(1919  CONUENSEU   PRICE  LIST,   PAGE  87j 

8  X    8 S10.5() 

lOx  10 12.00 

Dealers'  discount  iiyi^ 


Effective  May  10,  1920 

EASTMAN  POST  OFFICE  PAPER 

(1919  CONDENSED  PRICE  LIST,   PAGE  95j 

19  X  24,  per  dozen  sheets S   .30 

Do.,  per  ream 7  .  50 

Dealers'  discount  33^i''c. 

BULBS  AND  TUBES 

(1919  CONDENSED  PRICE  LIST,  PAGE  104j 
In  gross  quantities  will  be  supplied  at 
the  following  net  prices: 

No.  1 S12.50 

No.  2 14.00 

No.  3 20.00 

No.  4 24.75 

No.  5  Bulb  only 26.00 

CENTURY  PENCILS 

(1919  CONDENSED  PRICE  LIST,   PAGE  88) 

Negative   Pencils,  per  box  of  one 

dozen S2  00 

Dealers'  discount  33}/3%. 
(No    advance    in    price    of    Photo    and 
Sepia  Spotting  Pencils.) 


Effective  May  12,  1920 

COMBINATION  BROMIDE 
PAPER  AND  PLATE  HOLDER 

(1919  CONDENSED  PRICE  LIST,  PAGE  38) 

11  X  14 S15.00 

14x  17 26.00 

18  X  22 •.  .  . 34.00 

Dealers'  discount  33}i'yQ. 

PARTS  FOR  EASTMAN  PLATE 
TANKS 

(1919  CONDENSED  PRICE  LIST,   PAGE  58) 

Solution  Cup— 5  x  7 S3  .  00 

Dealers'  discount  25%. 


Effective  May  14,  1920 

ACID  TARTARIC 

(1919  CONDENSED  PRICE  LIST,  PAGE   107j 

1  lb.  bottle S2.00 

Dealers'  discount  33}^^%. 

AMMONIUM  CARBONATE 

(1919  CONDENSED  PRICE  LIST,  PAGE  107j 

1  lb.  can S     55 

5  lb.  can 2.60 

Dealers'  discount  33^^%. 
WOOD  ALCOHOL 

(1919  CONDENSED  PRICE  LIST,  PAGE   107) 

S.  F. 

Branch 

1  pint  bottle S      .90         S   1   00 

1  quart  bottle 1.65  1   80 

1  gallon  bottle 6.15  6  40 

5  gallon  bottle 30.00  31   85 

Dealers'  discount  331-3%. 
ACID  OXALIC 

(1919  CONDENSED  PRICE  LIST,  PAGE   106) 


1  oz.  bottle S 

34  lb.  bottle 

1  2  lb.  bottle 

1  lb.  bottle 

Dealers'  discount  33}-3%. 


.20 
.43 
.72 
.30 


Effective  May  17,  1920 

MEASURING  JUGS 

(1919  CONDENSED  PRICE  LIST,   PAGE  98) 

Each SI.  25 

Dealers'  discount  33^4%- 


Effective  May  19,  1920 

KODALOID  PRINTING  MASKS 
For  Maskit  Printing  Frames 

(1919  CONDENSED  PRICE  LIST,  PAGE   101) 

Set  of  3  Masks,  3^x41^ §30 

Set  of  3  Masks,  3M  x  5^ 30 

Set  of  3  Masks,  5      x  7     .45 

Dealers'  discount  33}^%. 


i 
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X-RAY  ENVELOPES 

(1919  CONDENSED  PRICE  LIST,   PAGE  54) 

Per  Doz.  Sets 

5      X    7     . .  • S   .50 

61^  X    8y2 70 

8      X  10     90 

10  X  12     1.40 

11  X  14     1.85 

14      X  17      3.25 

Dealers'  discount  30  and  5%. 

KODAK  DRY  MOUNTING  PRESSES 

(CONDENSED  PRICE  LIST,   PAGE  92) 

Kodak  Dry  Mounting  Press,  plate 

5x7,  gas  heated S30.00 

Do.,  plate  11x14,  gas  heated 75  .00 

Do.,  plate  11  X  14,  electric  heated, 

including  Electric  Tacking  Iron    10<i  no 
Dealers'  discount  33^3%. 


Effective  May  28,  1920 

LANTERN  SLIDE  COVER  GLASS 

(1919  CONDENSED  PRICE  LIST,  PAGE  104) 

Per  dozen S     .40 

Per  case,  1,108  lights 26.00 

Dealers'  discount  40*^  c- 

Do.,  from  San  Francisco  branch  30%. 


REDUCTION  IN  PRICE 

The  following  items  are  reduced  in  price, 
effective  May  14,  IQ20. 

ELON 

(1919   CONDENSED    PRICE    LIST,    PAGE    111) 

1  oz.  bottle S     .83 

H  lb.  bottle 3.03 

I2  lb.  bottle 5.80 

1  lb.  bottle .  11   25 

5  lb.  tin 54 .  50 

Dealers'  discount  33 '3%. 

In  25  lb.  lots  assorted  33^ '^  and  5%. 

POTASSIUM   FERRICYANIDE 

(1919  CONDENSED  PRICE  LIST,  PAGE  108) 

1  OZ.  bottle S     .25 

li  lb.  bottle 65 

1^  lb.  bottle 1  .15 

1  lb.  bottle 2.15 

Dealers'  discount  33^4%. 

ALUM,  POTASSIUM  CHROME 
CRYSTALS 

(1919  CONDENSED  PRICE  LIST,   PAGE   107) 

1  lb.  carton S      .50 

5  lb.  can 2.40 

Dealers'  discount  33^i%. 


AMMONIUM  CITRATE 

(1919  CONDENSED  PRICE  LIST,  PAGE  106) 

1  OZ.  bottle S      .30 

1  lb.  bottle 3.15 

Dealers'  discount  33}^%. 

DISCONTINUED 

Seed  Hydrochinon  Developing 
Powders  will  not  be  supplied  in  the 
future. 

NOT  SOLD  SEPARATELY 

The  Eastman  Projection 
Anastigmat  len^  f.  8,  7^  inch 
focus,  and  the  Diffusing  Disks 
Xos.  1,  2  and  3  are  not  furnished 
other  than  wath  the  complete 
Eastman   Projection  Printer. 

AERO  CAMER.\S 
AND  EQUIPMENT 

The  following  are  the  current  prices 
on  Aero  Cameras  and  Equipment  effective 
May  11,   1920. 

HAND-HELD  AERO  CAMERA:  Model 
A-1,  4x5,  including  one  Graflex  Plate 
or  Cut  Film  Holder  and  fitted  with 
10-inch   f.   4.5   Hawk-Eye  Aerial   Lens. 

Net  Wholesale S215  .  62 

War  Tax 21.56 

Catalogue  List 345  .  00 

MODEL  A-1  MAGAZINE  PLATE 
HOLDER:  Capacity   12—4  x  5   Plates 

or     Cut     Film SI  7. 50 

Dealers'  discount  33 ''3%. 

MODEL  K-1,  18  X  24  cm.  AUTOMATIC 
AERO  FILM  CAMERA,  not  including 
Wind  Motor,  but  fitted  with  20-inch 
f.  6  Hawk-Eye  .Aerial  Lens. 

Net  Wholesale S609 .37 

War  Tax 60 .  94 

Catalogue  List 975  .  00 

Do.,  fitted  with  No.  18  Ic  Tessar  Lens: 

Net  Wholesale S556 .  25 

War  Tax 55  .  62 

Catalogue  List 890.00 

WIND  MOTOR  MODEL  K-1,  including 
venturi  tube,  flexible  cable  and  suction 

tube S90  00 

Dealers'  discount  33^ ^'^(. 

FILTER  AND  HOLDER  FOR  20-inch 

Hawk-Eye  Lens S55 .00 

Do.,  for  Xo.  18  Ic  Tessar  Lens,  11  Ji  inch 

equivalent    focus S62.00 

Dealers'  discount  33}^%. 
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SALES  TALKS 

"Seeing  is  belie\'ing." 

This  old  adage  has  been  repeated 
so  often  we  all  believe  it. 

But  there  is  a  Sales  Manager, 
selling  o\'er  two  million  items  a 
month,  who  believes  that  the  sense 
of  touch  outranks  seeing  and 
hearing  as  a  factor  in  closing  the 
sale. 

"Watch  a  customer  when  you 
are  demonstrating  an  article,"  he 
says,  "and  you  will  find  him 
reaching  for  it.  Get  the  product 
in  his  hands.  Let  hini  'wurk"  it 
himself." 

"Once  in  his  grasp,  your  article 
seems  to  be  his  and  the  sale  is  half 
made. 

"The  most  valuable  years  of 
nn-  life  were  spent  behind  the 
counter  and  there  I  discovered 
that  some  people  are  'eye-minded,' 
while  others  are  'ear-minded.'  To 
some,  hearing  is  believing;  to 
more,  seeing  is  believing.  The 
ideal  sales  method  is  the  com- 
bination where  eyes,  ears  and 
hands  are  all  employed  in  absorbing 
information. 

"Kipling  has  a  verse  that  runs 
something  like  this: 

These  are   the    fnur    that    are 

never  content. 
That   have   never   been    Ulled 

since  the  world  began; 
The  Jackal's  maw,  the  glut  of 

the  kite. 
The    hands    of    the    ape,    and 
the  eyes  of  man. 

"Maybe  we  didn't  inherit  the 
ape's  grasping  instinct  and  maybe 
we  did.  \Ve  got  it  somewhere — 
and  so  it  pays  to  get  the  goods  in 
the  customer's  hands." 

We  might  have  told  this  man 
that  what  he  preaches  has  been 
the  regular  practice  of  Kodak 
dealers  "since  1888! 


DUPLICATE  OF  EXPRESS 
RECEIPTS  REQUIRED 

On  and  after  Juh-  1,  the 
American  Railway  Express  Co. 
will  keep  a  duplicate  copy  of 
even.-  receipt  it  issues  when  receiv- 
ing business  from  shippers.  The 
duplicates  will  be  retained  by  the 
express  company  for  the  purposes 
of  record  and  reference,  and  will 
be  held  at  the  shipping  office. 

Shippers  who  have  been  accus- 
tomed to  prepare  their  own  receipts 
or  who  have  their  own  forms  have 
been  requested  to  make  provision 
for  supplying  duplicates  of  such 
receipts  to  the  express  driver  or 
receiving  clerk  who  signs  them. 

As  a  matter  of  convenience  to 
shippers,  the  regular  receipt  forms 
of  the  express  carrier  will  be 
revised  to  permit  their  use  in 
duplicate  form. 

In  cases  where  prepaid  receipts 
are  now  being  issued  in  duplicate, 
the  extra  copy  being  used  as  a 
record  of  charges  paid,  a  third  copy 
will  be  required  under  the  new 
system,  and  in  such  instances 
prepaid  receipts  will  be  issued 
in  triplicate. 

One  of  the  objects  of  the  new 
system  is  to  bring  about  better 
protection  for  and  methods  of 
recording  the  movement  of  express 

packages  in  transit. 


CORRECTION 

EXLARGEMEXT   FOLDERS: 

On  page  10  of  the  May  Trade 
Circular,  the  words  ">2  doz." 
should  be  inserted  at  the  head 
of  the  two  price  columns  after 
the    words    "Price    per    package." 
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Kodak  Finishing 

*')>>//  press  the  burton 
— iiv  do  the  rest" 

—And  t!()  it  rii>ht 


RICHARD    ROE   &   CO. 

1201    Tripod  ANenue 


Street  Car  Card  No.  780 

These  cards  displayed  in  your  street  cars  will  pull  trade  to  your  store. 
They  are  supplied  free  of  charge,  completely  printed  with  the  dealer's  name 
and  address.     How  man>-  will  \'ou  use?     The  supph"  is  limited. 


BREVITY  IN  ADVERTISING 


One  of  the  ditches  into  which 
the  new  advertising  writer  skids 
is   the  Hteral   acceptance  of  rules. 

For  instance,  there  is  the  rule, 
"Be  brief." 

Brevity  means  "use  few  words." 

But  if  he  stops  there  he  misses 
the  real  meaning  of  brevity  as 
applied  to  advertising,  which  is: 
"Tell  the  whole  story  in  the  fewest 
possible  number  of  words." 

You  have  noticed  that  Kodak 
advertisements  usually  contain  few 
words.  One  brief  advertisement 
has  an  interesting  history.  You 
remember  it.  The  picture  showed 
a  major  of  infantr\"  seated  before 
his  tent.  The  copy  read:  "The 
picture  from  home."  That  was 
all. 


The  man  who  prepared  that 
advertisement  wrote  the  title  after 
three  minutes'  thought.  Then  he 
sat  down  and  for  four  days  wrote 
perhaps  fifty  \-ariations  of  the 
theme. 

After  that  time  he  came  to  the 
conclusion  that  the  picture  and 
the  title  told  the  story.  Nothing 
could  be  added  that  was  not 
superfluous. 

One  reason  you  find  so  few 
words  in  Kodak  advertisements 
is  because  the  Kodak  picture  tells 
the  story. 

And  this,  by  the  way,  is  also 
the  reason  why  the  Kodak  and  the 
Kodak  album  ha\e  become  indis- 
pcnsible  to  the  American  people — 
Kodak  pictures  tell  the  story. 


Kodak  as  you  go 

Here's  your  first  stop — right  here  at 
the  store.  We  have  just  the  Kodak 
vou  want  for  the  motoring  trip — com- 
pact, easy  to  work  and  Autographic — 
each  negative  maybe  dated  and  titled 
at  the  time  of  exposure. 

Kodaks  f 7^0 m  $g,^g  up 


(Your  Name  and  Address  Here) 


See  article  on  page  one  "Advertisements  Ready  to  Use. 


/  /  -  ^ 
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1920  CONDENSED  PRICE  LIST 

The  new  Condensed  Price  List 
went  to  press  on  May  24th. 
Prices  are  corrected  up  to  and 
including  that  date.  When  you 
receive  it,  please  have  the  later 
changes  written  in  at  once  to  bring 
it  up  to  date,  as  of  July  1st. 

An  immense  amount  of  labor 
will  be  saved  if  you  will  instruct 
someone  to  make  every  necessary 
change  each  month  as  soon  as  the 
Trade  Circular  is  received. 

Some  dealers  use  up  time  that 
should  be  devoted  to  selling  goods, 
in  thumbing  over  old  issues  of  the 
Trade  Circular  looking  for  prices — 
while  the  customer  waits.  Many 
times  the  last  price  may  be  over- 
looked. The  only  safe  and  the 
most  satisfactory  way  is,  "Enter 
price  and  merchandise  changes  in 
the  Condensed  Price  List  on  the 
day  the  Trade  Circular  arrives." 

Make  these  entries  now: 

(From  the  June  Trade  Circular) 
LANTERN  SLIDE  COVER  GLASS 

(1920  CONDENSED  PRICE  LIST,  PAGE  81) 

Per  dozen S      .40 

Per  case,  1,108  lights 26  00 

Dealers'  discount  40%. 

Do.,  from  San  Francisco  l)ranch  iO%. 


(Typographical  Correction) 

ARTURA  CARBON  BLACK 

Double  Weight 

(1920  CONDENSED  PRICE  LIST,  P.A.GE  59) 

Second  grade  should  read  "Grade  E 
Smooth,"  not  "Grade  Smooth,"  as 
printed. 

Discontinued 

EASTMAN  REDUCING  GLASSES 

(1920  CONDENSED  PRICE  LIST,   P.\GE   77) 

(Effective  June  4,  IQ20) 
2  inch  and  2^2  inch  glasses  are  discon- 
tinued.    The   3,   332   and   4   inch   glasses 
will  be  supplied  as  heretofore. 

Special  Note 

CIRKLT  FILM 

(1920  CONDENSED  PRICE  LIST,  P.\GE  43) 

Note  that  special  lengths  cannot  be 
obtained  in  future.  We  can  sujiply  only 
the  lengths  regularly  listed. 


ADVANCE  IN  PRICES 

(Effective  June  lo,  iq2o) 

EASTMAN  SPOTTING  OR  RED 

SABLE  BRUSHES 

(1920  CONDENSED   PRICE  LIST,   P.\GE   77) 

No.    1  toNo.    6 S    ,25 

No.    7  to  No.    9 30 

No.  10  to  No.  12 40 

Dealers'  discount  i2)^i%. 

(Continued  on  next  page) 
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ADVANCE  IN  PRICES 

{Continued  from  page  1) 


{Effective  June  14,  igzo) 
NO.  1  MAJESTIC  PRINT  DRYER 

(1920  CONDENSED  PRICE  LIST,  PAGE   76  > 

List  Price ^.      S45.00 

Dealers'  dis"Ount  15*^ c- 

{Effective  June  22,  iq2o) 

KODAK  "MASKIT"  PRINTING 

FRAMES 

(1920  CONDENSED  PRICE  LIST,  PAGE  69) 

3^4x4^,  Opens  two-thirds S   .65 

S}4x5y2,  opens  two-thirds 70 

5     x7,      opens  two-thirds .85 

Dealers'  discount  ayi%. 

Do.,  100  assorted  iQ%. 

EASTMAN  PRINTING  FRAMES 

(1920  CONDENSED  PRICE  LIST,  PAGE  69) 

For   2}4   x   314    plates,    V.    P.   or 

smaller  film  negatives S   .35 

Do.,  21  9  X  4l4,  for  lA  or  smaller 

film  negatives 40 

Do.,  3^2  X  3>2.  opens  two-thirds.  .  40 

Do.,  i\'i  X414,  opens  two-thirds.  .  40 

Do.,  3I4  X  5>^,  opens  two-thirds.  .  .40 

Do.,  iVi  X  5 4,  for  plates. 45 

Do.,  4      x5,      opens  two-thirds.  .  .40 

Do.,  5  X  7,  opens  two-thirds.  .  .55 
Do.,'  3^2  >^  12,  for  No.  4  Panoram 

Kodak,  opens  in  3  sections 1.15 

Do.,  2I4  X  7,  for  No.   1   Panoram 

Kodak,  opens  in  2  sections .70 

Dealers'  discount  40*^^. 

KODAK  SERIAL  PRINTING  FRAMES 

(1920  CONDENSED  PRICE  LIST,  PAGE  69) 

No.  1  for  No.  GO  Cartridge  Premo 

negatives S   .45 

Do.,    No.    \.\  for   Developing-out 

paper  onlv -50 

Do.,  No.  2  for  V.  P.  K.  negatives  .60 

Dealers'  discount  iS^'^'^c- 

BROWNIE  NO.  1  PRINTING  FRAME 

(1920  CONDENSED  PRICE  LIST,  PAGE  69  I 

For  2}4  X  2}4  Developing  paper 
onlv S   .25 

Do.,  No.  2,  for  2H  X  3}<i  Develop- 
ing paper  only -25 

Dealers'  discount  4()''7- 

STEREO  KODAK  SELF- 
TRANSPOSING  PRINTING  FRAME 

(1920  CONDENSED   PRICE  LIST,  PAGE  69) 

Each -      ^^^<^ 

Dealers'  discount  33 '('f. 


NEW  "CASE  LOTS''  FOR 
PROFESSIONAL  FILM 

In  future.  Professional  Film  will 
be  packed  for  domestic  shipment 
in  fibre  boxes,  containing  with  one 
e.xception  (*),  the  same  unit  quan- 
tities for  different  sizes  as  we 
have  previously  used  in  packing 
plates.  The  following  table  shows 
the  new  "case  lots"  of  Portrait, 
Commercial,  Commercial  Ortho, 
Process  and  Dupli-Tized  X-Ray 
film.  It  also  shows  the  "case 
lots"     for     plates     which     remain 


unchanged. 

Number  of  Dozen  of  Sheets 

of  Film 

Packed  in 

Fibre  Containers 

No.  Ooz. 
Plates 

Portrait, 

packed 

Commercial 

in 

Commercial 

Plate  and  Film 

wooden 

Ortho. 

Dupli-Tized 

Sizes 

cases 

Process 

X-Ray 

2Hx    2li 

30 

2J4x    3K 

30 

31.4X    31., 

30 

31.,  X    3I9 

30 

314'x    41.4 

30 

3I4X    5>.> 

30 

4x5 

30 

4I4X    5H 

30 

4I4X    61 '2 

30 

30 

434 X    61^ 

26 

26 

5      X    7 

20 

20 

20 

5x8 

20 

20 

61 9 X    81^ 

\2 

12 

U 

7      xlO 

1(1 

10 

10 

7      xll 

K) 

10 

8      xlO 

10 

10 

10 

8      xl2 

3 

10      xl2 

3 

'3 

'3 

U      xl4 

3 

3 

3 

14      xl7 

2 

2 

2 

12      x20 

2 

2 

16      x20 

m 

17      x20 

Wi 

*1S      x22 

1 

2 

20      X  24 

1 

N[ 

STOLEP 

Saenger  Brothers,  Shreveport, 
La.,  report  the  theft  of  a  Xo.  3 
Kodak  Special  fitted  with  Kodak 
Anastigmat  F.6.3  Lens.  Optim;) 
Shutter  Serial  Xo.  1044Q.  Reward 
of  SIO.OO  is  offered  for  its  return. 
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GIVING  'EM  ZIP 

Pocket  Premo  seiles  are  on  the 
jump. 

The  cameras  are  right, 

The  price  is  right, 

The  advertising  is  big,  and 

We  have  them  in  stock. 

Xe\'er  before  since  this  camera 
was  added  to  the  Hne  have  we  dared 
to  cut  loose  and  talk  about  it  in  a 
big  way. 

It  is  such  a  clever  little  box  that 
all  that  was  needed  to  make  it  go 
was  publicity — and  it  is  now  getting 
that. 

Advertising  an\'  particular  model 
of  any  particular  camera  has  been  a 
dangerous  business  fc^r  the  Ad  Man 
during  the  past  two  or  three  years. 
Whenever  he  advertised  any  special 
thing  and  we  were  oversold  on  it, 
and  that  meant  nearly  every  time, 
the  wrath  of  the  dealers  and  the 
sales  department  descended  tipon 
him.  Recently  he  has,  for  the  most 
part,  kept  out  of  trouble  b\-  telling 
what  "Kodak"  means  or  simply 
saying  "Kodak  As  You  Go." 

The  result  is  that  the  new  things 
haven't  had  their  share  of  sales. 
Good  old  staples  such  as  3A  Ko- 
daks, like  the  famous  engineless 
Ford,  have  traveled  on  their  repu- 
tation— the  new  good  things  ha\en't 
hadhalf  a  chance,  because  we  ha\  en' t 
dared  to  make  a  noise  about  them. 


But  we  think  so 
much  of  this  Pocket 
Premo  that  the 
Premo  factory  has 
made  a  special  push 
on  it  and  we  have 
cut  loose  on  the  ad- 
vertising. A  back 
cover  in  the  Satur- 
day Evening  Post 
and  another  tvvo 
million  circulation 
in  magazines  such 
as  Century.  Scribner's.  World's 
Work,  St.  Nicholas,  and  ten  All 
Fiction  magazines,  are  being  used 
for  a  starter. 

The  Pocket  Premo,  like  a  Vest 
Pocket  Kodak,  is  strong  in  its 
appeal  to  the  enthusiasts  w'ho  have 
other  and  larger  cameras,  but  it 
makes  a  larger  picture  than  the 
\'.  P.  K.  And  so  we  are  also 
pushing  it  in  Kodakery  and  in  the 
other  photographic  magazines. 

Perhaps  you  haven't  seen  one. 
You  will  be  delighted  at  the  way 
it  snaps  automatically  into  focus 
when  the  front  board  is  dropped 
— absolutely  ready  for  business — 
instantly.  The  pictures  are 
2}^  X  3^,  yet  the  camera  measures 
only  IK  X  3X  X  4^.  It  has  all 
the  works:  Kodak  Ball  Bearing 
Shutter,  Meniscus  Achromatic 
Lens,  collapsible  finder,  two  tripod 
sockets.  Loads  for  twelve  e.xpo- 
sures  with  the  Premo  Film  Pack, 
has  a  fine  grain  leather  covering, 
black  bellows  with  metal  parts 
hea\ily  nickeled. 

Retail  price  is  SI 3. 85  and  your 
profit  is  liberal.  On  page  12 
we  suggest  an  advertisement  for 
\ou  to  use  in  your  local  papers. 

The  Pocket  Premo  is  sure  to  be 
one  of  the  big  .^^ellers  in  the  line 
and  right  now — we  have  them  in 
stock.     So  should  vou. 
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TIME  YOUR  ADVERTISING 
WITH  OURS 


You  are  doing  Kodak  advertising 
all  the  time  either  through  your 
newspapers,  your  street  cars  and 
posters,  or  through  your  own  store 
windows. 

If  you  time  these  advertisements 
so  that  they  appear  when  our 
magazine  advertisements  are 
published — and  join  yours  in  some 
way  to  ours — the  public  will  turn 
into  your  doors  instead  of  going 
elsewhere. 

On  the  adjoining  page  is  a 
schedule  showing  when  each  adver- 
tisement appears.  You  will  see  by 
referring  to  it  that  advertisement 
No.  3,  for  example,  is  printed  in 
five  magazines  published  during 
June  and  will  appear  in  four  more 
to  be  published  during  the  first  two 
weeks  of  July. 

Turn  to  advertisement  No.  3 
on  the  next  page.  You  see  that  it 
is  a  vacation  travel  picture.  Put 
a  copy  of  one  of  these  magazines 
in  your  window,  opened  to  this 
advertisement.  With  it  put  a 
traveling  bag,  a  time  table,  a 
Kodak  and  several  rolls  of  film. 

Suggestions  for  other  interesting 
displays  and  advertisements  will 
come  to  you  as  you  look  at  the 
miniature  reproductions  of  other 
Kodak,  Graflex  and  Premo 
advertisements  appearing  during 
the  vacation  season. 

Use  the  schedule  in  planning  your 
advertising. 

Use  the  electrotypes  of  complete 
newspaper  advertisements  or  of 
illustrations  alone,  which  we  supply 


free  on  request.  These  are  shown 
in  the  folder  recently  sent  you — 
"Spring and  Slimmer  advertisements 
for  the  Kodak  Dealer.''  Two  new 
street  car  advertisements  are  also 
available.     (See  page  9.) 

If  you  don't  do  it  yourself, 
set  one  of  your  bright  young  men 
to  work  thinking  up  ways  and 
means  of  tying  up  our  advertis  ng 
to  your  store  so  that  you  v,  ill 
benefit  as  much  as  possible  from 
the  expenditure  we  are  making  in 
magazine  advertising. 

We  hope  the  schedule  and  these 
miniature  advertisements  will  help 
you. 

If  the  Advertising  Department 
can  be  of  more  specific  service  to 
you,  drop  us  a  line. 


The  table  on  the  next  page  shows 
the  approximate  publishing  date  of 
the  magazines  carrying  the  "copy" 
illustrated  on  the  next  three  pages. 
Owing  to  lack  of  space,  certain 
advertisements  already  published 
are  not  illustrated  here.  These  are 
indicated  by  letters.  K  means 
Kodak;  G,  Graflex;  B,  Brownie. 
X  signifies  that  the  copy  is  not  yet 
prepared. 

Note  that  this  table  refers  to  the 
dates  when  magazines  are  pub- 
lished, while  the  statements  over 
the  copy  on  pages  6,  7  and  8 
refer  to  the  dates  printed  on  the 
magazines. 
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SUMMER  SCHEDULE  OF  ADVERTISING 


Magazine 


«. 
y. 

10. 

1 1. 

12. 
l.<. 
14. 
l.S. 
16. 
17. 
18. 

ly. 

20. 
21. 
22. 
2.?. 
24. 
2.S. 
26. 
27. 
28. 
29. 
30. 
.SI. 
.32. 
33. 
34. 
3.S. 
36. 
37. 
38. 

39. 

40. 
41. 
42. 
43. 
44. 
4.S. 
46. 
47. 
48. 


Adventure 

Ainslee"s 

All-Story 

American 

.American  Bdv 

Argosy 

Atlantic 

Century 

Collier'.s 

Cosmopolitan 

Country  Gentleman 

Delineator 

Designer 

Detective  Stories 

Everybody's 

Field  and  Stream 

Forest  and  Stream.  , 

Harper's 

Hearst's 

Ladies'  Home  Journal 

Leslie's 

Life 

McClure's 

Metropolitan 

Motion  Picture 

Munsey's 

National  Geographic   , 

Outdoor  Life 

Outer's  Recreation. .  .  . 

Outlook 

Photo  Play 

People's 

Pictorial  Review 

Popular 

Popular  Mechanics.  . . 

Popular  Science 

Red  Book 

Review  of  Reviews.  .  . 


Saturday  Evening  Post 

Scribner's 

St.  Nicholas-. 

Short  Stories 

Smith's 

Top  Notch 

Vogue 

Woman's  Home  Companion. 

World's  Work 

Youth's  Companion 


Copy  Number  and  Magazine  Publication  Date 


June 


I  and  2 
1 
1 


1 

G  and  1 
3 
1 

,? 
1 1 
G 


12 
G 
12 

11  am: 
Two 
11 
B 
11 
2 
2 


July 
1-l.S  16-31 


August 
1-l.S  16-31 


8 

;  4 

\    3 


September 
1-l.S         16-30 


10 


X 

10 


This   table  will  be  useful  to  you  in  arranging  window  dis- 
plays and  in  pre  pari  )ig  advertising — see  pages  ./,  6,  J  and  S. 
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No.  1 


Back    Cover:  June    Ladies'     Home 
Journal,  Pictorial  Review,  Woman's 

Home  Companion,  Life    and  Country  Gentleman; 

and  in  July  Delineator,  Designer  and  Metropolitan. 


No.  3 


*-%" 


Jf    %, 


kodak  {IS  yon  '^o. 


Eastman  Kod.ik  Company,  Rochester,  X.  Y. 


No.  2 


June  Collier's,  Century,  Scribner's, 
Munsey's;  Photo  Play,  Country 
Gentleman,  nine  All  Fiction  magazines;  July  Sat. 
Eve.  Post,  Ladies  Home  Journal  and  Vogue; 
August  Pictorial  Review  and  Woman's  Home  Com- 
panion. 


KODAK 

IIS  yo/i  !j;o. 


If  it  iifi'l  tin  pjisl/niiH,  it  im^  t  tt  K'ttitt^. 

L'.lj..!.  n^     t>„,i,„.„_  X'  V     TV...  i:,i.,i  r:,.. 


Back  Cover:  August  Saturday  Evening 
Post ;  July  full  page  in  Harper's,  Cos- 
mopolitan, Motion  Picture,  McClure's,  Collier's, 
Hearst's,  Rev.  of  Revs,  and  Country  Gentleman. 


K 


KODAK 

(IS  yon  go. 


J  fit  is  ft"/  an  jEitj/wii/Jt  if  isti^t  a  Kf/Jtik, 
I'.n.Iinnn   K<.<I:>k  Co.,  Rochester,  N.  Y.,  VZi-  Kothh  City 


No.  4 


Back       Cover:    August     issues      of 
Saturday  Evening  Poi=t.    McClure'» 
and    Hearst's  and  full  page  Ladies'  Home  Journal. 


Kodak  as  you  'j^o. 


KODAK  TRADE  CIRCULAR 


No. 


Full   page   July   Field   and   Stream,  ^rj     7 


^  Forest    and    Stream,    Outdoor    Life 

and  ( )uter's  Recreation. 


Kodak  as  you  go. 

Tlien   you    can  '40   hack    xx  an\'   rime, 
witboiir  c\cii  ka\in<r  Nour  ann  chair. 

The  autographic  feature  tells  you  when 
and  vhere  each  picture  was  taken. 


Eastman  Kotl.iU  Cnmpany,  Rochester,  X.V.,  T/ji- Koi/til  Chy 


Full     page     September     Field     and 
Stream,  Forest  and  Stream.  Outdoor 
Life  and  Outer's  Recreation. 


Make  )w//-  KODAK  Story 

Keep  nn  c\'CT>*  negative  the  Axe  and  liilc;  make  yoiir  Kotiak  Mor>- 
not  menly  a  pictua-  ston-  Init  alv>  a  n-oirj  '^oo';  a  stt>r>-  that  will  lake 
y<m  lack  t.j  ilic  yi-ar,  tile  month,  the  ten  ,|i<.t— "ill  hiinj!  those  outing 
ilav<  freihly  Wore  you  o  en  »  hen  time  ha«  jilayej  sail  itieks  with  mcmoiy. 

Making;  the  aiitoKtaphic  reeon!  is  the  work  o{  hut  a  moment — anil 
autotTaphic  iilni  eosts  you  no  more  than  the  oiht-r  kimk 

Eastinan  Kcxlak  Company,  Roc hcstcr,N.  V.,  T/ir Kor/atCity 


"V[^     a  Full  page  Atigust  Field  and  Stream. 

i>lU.    U  Forest    and    Stream,    Outdoor    Life 

and  Outer's  Recreation. 


The  tlirill  of  ilie  strike,  flie  swish  of 
the  line,  the  whirr  of  the  reel,  the  myriad 
diamonds  flashing  in  tlie  sun  as  Kin<i 
Speckle-sides  leaps  from  tlie  pool  in  futile 
fury,  the  filled  creel  — Kodak  can  keep  for 
\()U  all  these  and  hriiiii  them  hack  at  w  ill 
— at  your  will. 

If  il  isn't  <iii  EiistiiiiDi.  It  isn't  ii  knJjL. 
fctstman  Kodak  Company,  Rochcstcr.N.  Y.,  TluKtulakCiiy 


'M'„      Q  August         National         Geographic 

1>IU.    O  Cosmopolitan,      Harper's,      Popular 

Mechanics,  .-Xmerican,  Everybody's,  .Atlantic, 
Red  Book,  Popular  Science,  Motion  Picture, 
Photo  Play,  Life,  .\merican  Boy,  Review  of  Reviews, 
Outlook ;  September  Youth's  Companion,  LesUe's. 


Yo/f  don't  carry  it; 
]  oil  z'jcar  it — 

/ll'C  (I  Z'Jlltc/l. 


The  Vest  Pocket 
KODAK 


al« 


•jJv 


With  a  •   Vest  r.K kit  ■  >.. 
hir  the  une\i»eiteil  that  is  sure  to  happen. 

Your  larjier  camera  ymi  carry  when  you  t^.m 
to  take  piilures.  The  \'cst  Pocket  Kmhik  you 
have  constantly  with  you  to  capture  the  cliarnis 
of  the  iiiiiisuak  It  is  small  in  size  hut  lacks 
nirtliinj;  in  quality. 

The  price  is  JO.W.  film  for  S  e\p<»iires  is 
2>  cents.     IJotli  prices  include  the  war  tav. 


Ii;islnian  Kcxlak  Company 

R.K-hester.   N.   Y..  7V  Kt,lji  Cily 
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N„      Q  July    issue     of     Saturday     Evenine  "N^n      11        Back  Cover:  Jmm?  Saturday  Evening 

U.    «7  Postand  Country  Gentleman;  AwgMi/  1>IU.    XX       Post;    July      Century,      Scribner's, 

Collier's.  World's  Work,  Munsey's,  St.  Nicholas,  All  Story, 

Argosy,     Detective     Stories,     People's,     Popular, 
Short  Story,  Smith's  and  Top  Notch. 


Vest  Pocket  Autographic  Kodak 

Tou  don't  cany  it:  ynii  unir  it—lih-  -a  zuilch. 


/ 


llllll  Zil// 

redly 
^0  in  l/ic 
veil  pncLfl. 


Eastman    KoJak- Company,    Koclicstcr,    N.    Y.,    The  Kmhih   Cilv 


The  Pocket  Premo 


Fur  2'i  x  3',i  Pictures 


Easy  to  Carr>'=— 

Small  as  a  puree 


Easy  to  Load- 


Open  the  back  and  drop  in  a 
Premo  Film  Pack 


Easy  to  Use — 

Snaps  into  focus  when  opened 

Eastman  Kodak  Company 

Ffchesler  Oplml  DepmlmenI  Rochester,  N.  Y. 


"Vf „  1  f\  Full  page  August  Country  Gentle- 
-'-^*-''  -'•'-'  man;  and  September  American, 
Cosmopolitan,  Red  Book,  National  Geographic, 
Collier's,  Life  and  Saturday  Evening  Post. 


"M'^  -ta  y;(/y  American,  National  Geographic, 
-'-^*-'*  ^'^  Popular  Mechanics,  Red  Book, 
Atlantic  Monthly  and  Life. 


You  don'r 
carr\'  a 


Ycst  Pocket  Kodak; 
you  wear  it,  like  a  wateh. 

Yc,url.irucr>.imcr.,  \,.ii  c.irr),  when  \..i,  /-/„« 
to  take-  pKtiircs.  The  Wst  P..ckcr  KcJ.ik  ymi 
have  const.inily  with  yoii  lo  nicmrc  the  unL-\pcctcil 
and  the  iiniisual.  h   is  sni.ill  in  si/c  hut  l.icks 

nothing  in  quality. 

The  price  is  S9.49.  Film  tor  S  eKposures  is 
25  cents.     Both  prices  inckule  the  w.ir  t.tx. 


Eastman  Kodak  Company,  Rochestcr.X.  V.,  T/ie  KoJulCily 


GRAFLEX 

CAUGHT— and  ill  every  iletail.     One  can  alnwst  liear  the 
smashing,  tearing'  effort  of  hone  an.l  sinew. 

Graflex  was  not  made  for  speed  pictures  alone.  It  is 
equally  effective  for  making  pictures  of  average  subjects,  «  ilh 
a  certainty  that  is  onl\  possiltle  the  Crallev  \\ay — landscap.-s. 
marine  views,  birds  and  Inset  studies-fully  timed  nega.lies 
in  light  thought  iiiipossil.le  for  photography— pictures  on 
cloudy  or  rainy  d.iys,  indoor  or  outdoor  portraits — through 
,.. the  w  hole  gamut  of  subjects  that  have  a  trace  of 

[^^.    1  F.i  iMiu,    Kudak  Company 
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NEW  CAR  CARDS  FOR  SUMMER  USE 


You  have  noticed  that  this  year 
we  are  emphasizing  Travel  in 
our  advertising.  That  is  because 
everybody  is  traveling.  Everyone, 
from  the  boy  with  a  new  bicycle 
to  the  man  with  a  new  motor  car, 
is  going  somewhere. 

When  we  show  a  photograph 
of  a  man  and  a  maid  traveling  by 
motor  or  steamer,  it  associates  the 
idea  of  Kodak  and  travel  in  the 
mind  of  every  boy  and  girl,  and 
man  and  woman.  The  majority 
of  people  don't  tra^'el  this  way,  of 
course.     A  lot  of  us   have   Fords, 


but  most  of  us  don't — we  stick  to 
the  street  cars  and  the  trains — 
though  we  have  "hopes  of  owning  a 
car    some    day." 

But  the  street  car  riders  are  all 
going  somewhere — to  business  or 
picnics,  outings  or  parties — even 
as  you  and  I — and  that  is  why  it 
is  "good  business"  for  you  to  run 
the  two  street  car  cards  illustrated 
below. 

We  will  supply  them  imprinted 
with  your  name  and  address  if 
you  will  advise  us  how  many  cars 
you  will  put  them  in. 


^ak 


xe  a 


Ith 


un 


RICHARD    ROE  &  CO. 

1201  Tripod  Avenue 

Street  Car  Card  No.  801 


y 


ou 


Kodak 

as  you  go 


RICHARD  ROE  &  CO. 

1201  Tripod  Avenue 


Street  Car  Card  No.  802 
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A  NEW  IDEA  IN  KODAK 
SUMMER  BOOKS 

Have  you  seen  the  new  Kodak 
Summer  Book? 

The  facts  about  each  camera 
have  been  arranged  in  a  new  way 
to  make  comparison  easy. 

As  a  rule,  two  pages  are  de\-oted 
to  each  camera  and  each  right- 
hand  page  is  confined  to  a  state- 
ment of  Details  and  Prices. 

Each  detail — such  as  Size  of 
Pictures,  Size  of  Camera,  Film 
Capacity,  Weight,  Lenses,  etc. — is 
found  in  the  same  corresponding 
place  on  successive  pages.  This 
arrangement  enables  a  salesman 
who  is  not  fully  familiar  with  the 
line   to   answer   questions   quickly. 

After  a  prospective  Kodak 
customer  has  selected  the  size 
picture  he  wants,  say  23^  x  4^ 
inches,  he  has  three  camera  choices 
in  the  Kodak  line  and  two  in  the 
Brownie  line — the  No.  lA  Kodak 
Junior,  No.  lA  Kodak,  No.  lA 
Kodak  Special,  No.  2\  Brownie 
and  No.  2A  Folding  Brownie. 

Using  the  new  Summer  Book, 
the  salesman  can  readily  compare 
each  camera  with  the  customer 
and  point  out  the  superior  ad\an- 
tages  of  the  better  grade 
instruments. 

The  camera  illustrations  are 
larger  than  heretofore,  the  cover  is 
extremely  attractive  and  the  Kodak 
Summer  Book  is  altogether  an 
excellent  advertisement  for  your 
goods. 

We  supply  these  books  onh-  on 
request  for  distribution  by  dealers 
through  the  mails  or  over  the 
counter. 

One  dealer  each  year  arranges 
some  fifty  of  his  new  books  on 
the  floor  of  his  window  so  that 
they     spell     the    word     KODi\K. 


Back  of  these  he  places  a  plain 
card  reading  "Your  copy  is  waiting 
for  you  at  the  Kodak  counter." 
Perhaps  there  is  nothing  very 
novel  in  this  idea,  but  it  evidently 
pays,  for  it  produces  a  great  many 
requests  for  these  miniature  cata- 
logs. The  dealer  figures  that  if 
he  can  make  a  person  come  into 
the  store  to  ask  for  a  catalog  he  has 
a  customer  in  hand — and  a  cus- 
tomer in  hand  is  worth  two  on  the 
sidewalk.  His  sales  figures  prove 
that  he  figures  correctly. 

If  your  order  for  Summer  Books 
is  not  in,  better  write  promptly. 


THAT  $25.00  PRIZE  FOR  THE 
BEST  WINDOW  DISPLAY 

All  Kodak  dealers  know  it  pays 
to  install  a  window  display  of 
prize-winning  quality — and  a  good 
many  of  them  practice  it.  But 
no  matter  how  many  customers 
it  may  pull  into  the  store,  it  doesn't 
win  a  prize  unless  you  send  in  a 
photograph  of  it.  Sometimes  it 
doesn't  then — because  only  the 
best  of  the  best  wins.  But  whether 
or  not  you  win  S25.00  for  the 
best  window  display  of  the  month, 
you  get  your  money's  worth  by 
making  a  special  effort  to  put  in  a 
bang-up      window.  Somebody 

claims  that  good  windows  are 
eight-tenths  ideas,  one-tenth  equip- 
ment and  one-tenth  elbow  grease. 
If  you  think  you've  .got  a  winning 
window,  send  it  in. 


STOLEN 

Truman  Brothers,  Bainbridge, 
N.  Y.,  offer  a  reward  of  five  dollars 
for  the  return  in  good  condition,  of 
Vest  Pocket  Kodak,  Special  with 
Kodak  Anastigmat  lens  /.  6.9,  No. 
87296  reported  stolen  from  No.  136 
Cambridge  Place,  Brooklyn,  N.  Y. 
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A  WAR  TAX  IMPOSED 
ON  DEALERS 

The  attention  of  dealers  is  called 
to  the  fact  that  when  they  buy 
cameras  and  lenses  separately  the 
war  tax  of  ten  per  cent,  is  paid  by 
the  manufacturer  on  the  wholesale 
price  of  the  camera,  but  the  lens 
sold  separately  is  not  subject  to 
the  war  tax.  If  the  dealer,  how- 
ever, assembles  the  two  articles 
and  sells  them  together  he  becomes 
liable  as  a  manufacturer  for  the 
tax  of  ten  per  cent,  upon  the  retail 
price  to  his  customer,  less  the  tax 
which  the  manufacturer  has  paid 
upon  the  camera  and  charged  to 
him. 


DOUBLE-SIZE  PACK.\GES  IN 
CERTAIN  FILM 

In  addition  tosupphing  Portrait, 
Portrait  Commercial  and  Commer- 
cial Ortho  film  in  packages  of  one 
dozen  sheets,  we  will  also  furnish 
them  hereafter  in  boxes  containing 
two  dozen  sheets. 

The  prices  per  box  of  two  dozen 
sheets  will  be  as  follows: 

5  X    7 82  .  90 

8x10 6.40 

Dealers'  discount  35  and  S^'^(. 

Kindly  enter  this  information 
in  \()ur  1920  Condensed  Price 
List,   page  45. 


AERO   CAMERA   EQUIPMENT 

Kindly  note  the  following  addition 
to  the  equipment  for  Aero  Cameras, 
supplementing  the  information  printed 
on  page  5  of  the  June  Trade  Circular. 

SUSPENSION  MOUNT  FOR   K-1 

AERO  CAMERA  WITH 

12-INCH  LENS 


How  about  those 
pictures  you  made 
Sunday? 

Better  bring  the  films 
here  for  developing 
and  printing.  Your 
pictures  get  the  benefit 
of  our  experience  and 
up-to-date  methods. 
The  result  is  results. 


'  Vmir  Xamo  and  .Xddress  Here) 


i.ist  Price 

Dealers'  discount  .S3'/^%. 


■S.)  00 


I''ree  on  Request 

Cut  Complete,  Illustration  and  Text: 

Single  Col.-Xo.  42  B 

Cut,  Illustration  only: 

Double  Col.— Xo.  271  .\ 

.■siiiiil.-  Col.-Xo.  271  B 


$13-85 


The  docket  T^reii/o 

Snaps,  of  itself,  into  focus  as  you  open  it. 

Ready,  always,  on  the  instant. 

Efficient  in  lens  and  shutter,  attractive  in  finish 
and  design  —  and  stnall.  Though  the  pictures  are 
2^4  X  33^  inches,  the  camera  measures  only  i34  x 
l\i  X  4  9/16.  Loads  with  Premo  Film  Packs  (East- 
man-made film)  for  I  2  exposures. 

Just  the  camera  for  the  hike  or  the  hunt  —  for 
any  trip  when  you  must  travel  light. 

IVe  have  them  in  stock. 


RICHARD  ROE  &  CO, 

I  o  I   IVipod  Avenue 


Cut  of  Camera  as  above,  No.  34.")  G. 
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CHANGES  IN  CONDENSED  PRICE  LIST 

The  1920  Condensed  Price  List  also  be  noted  and  entered  in  the 

is    in    your    hands.     If    you    have  Price    List.     "Do    it    now"    is    a 

not  made  the  changes  printed   in  hackneyed  phrase,   but  it  fits  the 

the    July    Trade    Circular,    please  case  because  neglect   to   make  an 

do    so    now.  entry   may   mean   a   loss   in   profit 

The    following    changes    should  to  you. 

Effective  July  15,  1920 

Owing  to  the  increased  price  of  the  lenses,  we  have  been  obliged  to  increase  the  prices 
on  all  cameras,  when  equipped  with  Bausch  &  Lomb  Tessar  Lenses  Series  lib,/.  6.3; 
B.  &  L.  Tessar  Lenses  Series  Ic,/.  4.5;  B.  &  L.  Protar  Lenses  Series  V, /.  18;  and  Series 
Vila.     The   new   prices   follow. 

Note:  The  war  tax  is  10%  of  the  net  wholesale  price  except  in  the  case  of  the  R.  B.  Cycle  Graphic 
and  Premo  Xo.  10,  on  which  it  is  less  than  10%  because  non-taxable  items  are  included  in  the  price. 

KODAKS 

(1920  CONDENSED   PRICE   LIST,  PAGES    11  AND  12) 

Net  Catalogue 
Wholesale  Price 

Not  Including       Including 
War  Tax  War  Tax 

No.  1  Autographic  Kodak  Special 

With  B.  &  L.  Tessar  Series  lib, /.  6.3  lens  and  Optimo  Shutter     $58.16  $93.06 

Do.,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens  and  Optimo 

Shutter 59.  16  94.66 

No.  1  A  Autographic  Kodak  Special 

Wirh  B.ciL.  Tessar  Series  lib,/.  6.3  lens  and  Optimo  Shutter       65.80  105.28 

No.  3  Autographic  Kodak  Special 

With  B.  &  L.  Tessar  Series  lib,/.  6.3  lens  and  Optimo  Shutter       62.44  99.90 

No.  3A  Autographic  Kodak  Special 

With  B.  &  L.  Tessar  Series  lib,/.  6.3  lens  and  Optimo  Shutter       81 .47  130.36 

^Continued  on  next  page) 


Net 

Wholesale 

Catalogue 

Not 

Price 

Including 

Including 

War  Tax 

War  Tax 

SI  00. 00 

S160.00 
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GRAFLEX  CAMERAS 

(1920   CONDENSED    PRICE   LIST,   PAGES   17  AND   18) 

No.  lA  Graflex 

With  B.  &  L.  Tessar  Series  Ic,  f.  4.5  Lens  Xo.  14 

No.  3A  Graflex 

With  R.&  L.  Tessar  Series  Ic,/.  4.5  Lens  No.l5-i 125.00  200.00 

Auto  Graflex 

\\'ith  B.  &  L.  Tessar  Series  Ic,/.  4.5 — 

3Mx4K  No.  14  Lens 85.00  136.00 

4x5      No.  15  Lens 99.16  158.66 

5x7      Xo.  16  Lens 134.17  214.68 

Auto  Graflex  Junior  2'^-ixi'^'i 

With  B.  &  L.  Tessar  Series  Ic,/.  4.5  Lens  Xo.  13 70.00  112.00 

Revolving  Back  Graflex  Junior  2}ix^'^i 

With  B.  &  L.  Tessar  Series  Ic,/.  4.5  Lens  Xo.  15 96.66  154.66 

Compact  Graflex 

With  B.  &  L.  Tessar  Series  Ic,/.  4.5— 

SH^SVz  Xo.  15a  Lens 125.00  200.00 

5x7      Xo.  16    Lens 151.67  242.68 

Revolving  Back  Telescopic  Graflex 
With  B.  &  L.  Tessar  Series  Ic,  f.  4.5 — 

3I4X4I4'  Xo.  15  Lens '. 116.66  186.66 

4x5       Xo.  16  Lens 146.67  234.68 

Revolving  Back  Auto  Graflex 

With  B.  &  L.  Tessar  Series  Ic,/.  4.5 — 

3Mx4M  No.  15a  Lens 135.00  216.00 

4x5      No.  17     Lens 193.33  309.33 

Do.,  with  B.  &  L.  Protar,  Series  Vila,  f.  6.3— 

3^x41^  Xo.  10  Lens " 153.67  245.88 

4x5       Xo.  13  Lens 185.67  297.08 

WithB.&L.  Tessar  Series  Ic,/.  4.5  Lens  Xo.  16 181.67  290.68 

Home  Portrait  Graflex 

With  B.  &  L.  Tessar  Series  Ic,  f.  4.5  Lens  Xo.  1 7 223  .  33  357 .  33 

Do.,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  Lens  Xo.  18 258 .  33  413  .  33 

GRAPHIC  CAMERAS 

(1920   CONDENSED    PRICE    LIST,   PACiE    19) 

Revolving  Back  Cycle  Graphic  (including  Carrying  Case) 
With  B.  &  L.  Protar  Series  Vila  Lens  and  Volute  Shutter — 

4x5       Xo.   7  Lens (war  tax  1 1.92,1 

5x7       Xo.  10  Lens (war  tax  14.11) 

63^x83^  Xo.  13  Lens (war  tax  17.72) 

8x10    Xo.  17  Lens (war  tax  24.63) 

Speed  Graphic 

\\  ith  B.  &  L.  Tessar  Series  Ic,/.  4.5 — 

3H'x'i/i  No.  14  Lens 

4x5       No.  15  Lens 

3}4'>i5'^4  X^o.  15a  Lens 

5x7       Xo.  16  Lens 

Stereoscopic  Graphic  5x7 

With  matched  pair  of  B.  &  L.  Protar  Series  V  Lenses  Xo.  2  .  .  .  .      129.00  206.40 

PREMO  CAMER.\S 

(1920   CONDENSED    PRICE    LIST,   PAGE    16) 

Premo  No.  12 

With  B.  &L.  Tessar  Series  lib,  f.  6.3  Lens  and  Optimo  Shutter       48.42  85.54 

Uo.,withB.&L.  Tessar  Series  Ic,/.  4.5  Lens 49.29  87.08 

Premo  No.  10  (including  Carrying  Case) 

With   B.  &  L.   Protar  Series  Vila  Lens  Xo.  8  and  Optimo 

Shutter (war  tax  11.48) 125.61  220.83 


\ 


127.78 

203.59 

151.49 

241.35 

190.10 

302.87 

263.55 

419.96 

85.00 

136.00 

96.67 

154.67 

105.00 

168.00 

126.67 

202.68 
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LENSES 

(1920  CONDENSED   PRICE   LIST, 
PAGES   22    AND   23) 

B.  &  L.  TESSAR  LENSES 
Series  Ic  /.  4.5 

In  \'olute 
In  Barrel  Shutter 

No.  12  842.00     865.00 

No.  13  45.00      68.00 

No.  14  52.50      75.50 

No.  15  62.50      87.50 

No.  15A 75.00     100.00 

No.  16  92.50     119.50 

No.  17    147.50             174.50 

No.  18    200.00 

No.  18A 267.50 

No.  19    325.00 

No.  20    460.00 

Discount  on  Lenses  33^^% 
On  Volute  Shutters  25% 


B.  &  L.  EXTREME  WIDE  ANGLE 

LENSES 

Series  V/.  18 

In  \'olute 
In  Barrel  Shutter 

No.  1  831.00  854.00 

No.  2  31.00  54.00 

No.  3  37.50  60.50 

No.  4  46 .  50  69 .  50 

No.  5  58.50  81.50 

No.  6  73.00  96.00 

No.  7  87.00  110.00 

No.    7A 115.50  138.50 

No.    8    115.50  138.50 

No.    9    165.00  190.00 

No.  10    330.00  357.00 

Discount  on  Lenses  33>^% 
On  Volute  Shutters  25% 


B.  &  L.  TESSAR  LENSES 
Series  lib/.  6.3 

In  \'olute 
In   Barrel  Shutter 

No.    3    S42 .  50             865 .  50 

No.    4    45.00               68.00 

No.    5    47.50               70.50 

-\o.    5K 57.50               80.50 

No.    5A 65.00               90.00 

No.    6    80.00             105.00 

No.    7    107.50             132.50 

No.    8    160.00             187.00 

No.    9    205.00             232.00 

No.    9A 247.50 

No.  10    325.00 

No.  11    417.50 

Discount  on  Lenses  33}^% 
On  Volute^Shutters  25% 


B.  &  L.  CONVERTIBLE  PROTAR 
LENSES 
Series  Vila 

In  Volute 
Speed  In  Barrel  ."-hutter 

No.    1  6.3 $65.00  888.00 

No.    2  7.0 68.50  91.50 

No.    3  7.7 75.00  98.00 

No.    4  6.3 72.00  95.00 

No.    5  7.0 78.50  101.50 

No.    6  7.7 88.50  113.50 

No.    7  6.3 84.00  107.00 

No.    8  7.0 94.00  119.00 

No.    9  7.7 110.50  135.50 

No.  10  6.3 103.00  128.00 

No.  11  7.0 119.50  144.50 

No.  12  7.7 147.00  174.00 

No.  13  6.3 136.00  161.00 

No.  14  7.0 163.50  190.50 

No.  15  7.7 192.00  219.00 

No.  16  6.3 190.00  217.00 

No.  17  7.0 218.50  245.50 

No.  18  7.7 257.00  284.00 

No.  19  6.3 240.00  267.00 

No.  20  7.0 278.50  305.50 

No.  22  6.3 312.00  339.00 

No.  25  6.3 429.00 

No.  28  6.3 563.00 

No.  30  6.3 743.00 

Discount  on  Lenses  33^^% 
On  \'olute  Shutters  25%; 

Effective  July  9,  1920 

EASTMAN  PROJECTION  PRINTER 

(1920  CONDENSED   PRICE   LIST,  PAGE   22) 

Complete,  including  Eastman 
Projection  Anastigmat  Lens, 
f.  8,  73^  inch  focus,  set  of 
three   diffusing   discs,  Paper 

Holder  and  Lamp $450 .  00 

Dealers'  discotint  33}/^%. 

Dealers'    discount    from    San    Francisco 

Branch  25  and  3%. 

Note — Orders   received   prior   to   July 

9   will  be  billed  when   delivery  is  made 

at  the  price  that  formerly  prevailed. 

Effective  July  13,  1920 

TIN  BOUND  BRUSHES 

(1920  CONDENSED   PRICE   LIST,  PAGE    77) 

Bristle 

1  inch S   .20 

l}2  inch .25 

2  inch .30 

2^2  inch .35 

Dealers'  discount  30%. 
Camel's  Hair 

1  inch S   .35 

l^inch 50 

2  inch .60 

2>^inch 70 

Dealers'  discount  30%. 
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Effective  July  15,  1920 

(1920  CONDENSED  PRICE  LIST,  PAGE  76) 

EASTMAN  GRADUATE  ENGRAVED 

1  dram $   .45 

1  ounce .45 

2  ounce .45 

4  ounce .50 

8  ounce .65 

16  ounce 1 .00 

32  ounce 1.75 

(1920  CONDENSED   PRICE  LIST,  PAGE   76) 

EASTMAN  TUMBLER  GRADUATE 
ENGRAVED 

2  ounce $   .45 

4  ounce .65 

8  ounce .80 

16  ounce 1.  15 

32  ounce 1 .  75 

Dealers'  discount  3iy^%. 

Effective  July  17,  1920 

(1920  CONDENSED   PRICE  LIST,  PAGE   36) 

KODAPOD s$1.75 

Dealers'  discount  33}i%. 

OPTIPOD 1.25 

Dealers'  discount  33>^%. 

(1920  CONDENSED   PRICE  LIST,  PAGE   70) 

KODAK  CANDLE  LAMP 50 

Dealers'  discount  40%. 
Do.,  in  gross  lots  or  more  50%. 

NO.  2  EASTMAN  DARK 

ROOM  LAMP 1.25 

Dealers'  discount  33}i%. 

(1920  CONDENSED   PRICE   LIST,  PAGE   36) 

FLEXO  TRIPOD 1.50 

Dealers'  discount  40%. 

(1920  CONDENSED   PRICE  LIST,  PAGE   77) 

R.O.C.  RETOUCHING  DESK         6.00 

Dealers'  discount  40%. 

(1920  CONDENSED   PRICE  LIST,  PAGE  81) 

EASTMAN  MASKING  BLANKS 

4  X  5     $     .75 

5  x7     1.25 

6^x81^2 1-85 

8     xlO     2.50 

11     xl4     4.40 

Dealers'  discount  33}i%. 

BLACK  PAPER  FOR  CUTTING 
MASKS 

(1920  CONDENSED   PRICE  LIST,  PAGE   81) 

1 1x14,  100  sheets  (net) $   .  80 


(1920  CONDENSED  PRICE  LIST,  PAGE  70) 

EXTRA  SAFELIGHTS  FOR 
BROWNIE  SAFELIGHT  LAMP 

Circular     End     Safelight      (any 

series) $      .25 

Side  Safelight  (any  series) .40 

Dealers'  discount  33}4%. 

WRATTEN  &  WAINWRIGHT 
SAFELIGHTS 

Special  sizes,  other  than  listed,  will 
be  supplied  at  an  advance  of  33>^%  above 
the  price  of  the  next  larger  size  from 
which  they  can  be  cut. 


(1920  CONDENSED   PRICE  LIST,  PAGE   87) 

HYDROCHINON 

loz.  bottle %     .37 

i^  lb.  bottle 1.22 

K  lb.  bottle 2.31 

1  lb.  bottle 4.47 

1  oz.  can .33 

l^lb.  can 1.18 

J  2  lb.  can 2 .  25 

1  lb  can 4.35 

5  1b.  tin 21.50 

25  lb.  tin 106.75 

Dealers'  discount  40%. 

In  25  lb.  lots  assorted  40  and  5%. 

In  100  lb.  lots  assorted  40  and  10%. 

Effective  July  23,  1920 

(1920  CONDENSED   PRICE  LIST,  PAGE   47) 

EASTMAN  STEEL  ENAMELED 
DEVELOPING  BOXES 


Box  without 

Floating 

Lid  or  Cover 

Cover 

Lid 

No.  2    ..     $6,50 

$1.75 

$1.20 

No.  2A..        7.00 

2.35 

1.20 

No.  3    ..       8.00 

2.35 

1.20 

No.  3A..       6.50 

1.75 

1.20 

No.  4    ..       8.50 

2.35 

1.20 

No.  5    ..       8.50 

2.35 

1.20 

Dealers'  discount  33^%. 

(1920  CONDENSED   PRICE  LIST,  PAGE   75) 

EASTMAN  ENAMEL  TRAYS 

4x  5 $   .85 

4x  6 95 

5x  7 1.20 

7x  9 1.65 

8x10 1.90 

10x12 2.70 

11x14 4.20 

14x17 5.90 

16x20 7.75 

18x22 14.00 

20x24 16.50 

Dealers'  discount  40% 
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Effective  July  24,  1920 

ACETIC  ACID  28'^    PURE 

(1920   CONDENSED    PRICE    LIST,   PAGE    83) 

S.  F.  Branch 

1.,  lb.  bottle S    .28  S   .31 

1  lb.  bottle 45  .51 

5  1b.  bottle 1.35  1.60 

Dealers'  discount  33}4%- 

Net  per  lb. 
100  lb.  carboy S    .09  $    .  18 

SODIUM  HYPOSULPHITE- 
PEA  CRYSTAL  AND  GRANULAR 

(1920   CONDENSED    PRICE    LIST,   PAGE    86) 

Carload  lots  Pea  Crystal  (kegs)  .  .  S-i.OO 

Granular 4.25 

100  keg  lots  Pea  Crystal 4.30 

Granular 4.55 

50  keg  lots  Pea  Crystal 4 .  35 

Granular 4.60 

25  keg  lots  Pea  Crystal 4 .  40 

Granular 4 .  65 

10  keg  lots  Pea  Crystal 4.45 

Granular 4.70 

5  keg  lots  Pea  Crystal 4.50 

Granular 4.75 

3  keg  lots  Pea  Crystal 4.60 

Granular 4.85 

1  keg  lot    Pea  Crystal 4. 75 

Granular 5.00 

Barrels  approximately  350  pounds. 

Carload  lots  Pea  Crystal  per  cwt..  3 .  70 

Granular       per  cwt..  3.95 

25  bbl.  lots  Pea  Crystal  per  cwt..  3.95 

Granular       per  cwt..  4.20 

10  bbl.  lots  Pea  Crystal  per  cwt..  4.05 

Granular       per  cwt..  4.30 

5  bbl.  lots  Pea  Crystal  per  cwt..  4.10 

Granular       per  cwt..  4.35 

3  bbl.  lots  Pea  Crystal  per  cwt..  4.20 

Granular       per  cwt..  4.45 

1  bbl.  lot    Pea  Crystal  per  cwt..  4.35 

Granular       per  cwt. .  4 .  60 

F.  O.  B.  points  New  York,  Philadelphia, 
Chicago,  111.,  East  Chicago,  Ind.  Prices 
are  subject  to  the  usual  2'^c  cash  discount, 
All  orders  should  be  forwarded  to  factory. 
Rochester,  N.  Y.,  except  from  dealers  in 
New  York  and  Chicago  Branch  territory. 

PYRO  CRYSTALS  (PERMANENT) 

(1920   CONDENSED    PRICE    LIST,   PAGE    87) 

Reduction  in  Price 

loz.  bottle S     .33 

M  lb.  bottle 98 

H  lb.  bottle 1.82 

1  lb.  bottle 3 ,  50 

5  1b.  tin 17.00 

Dealers'  discount  33}i%. 

In  100  oz.  lots  assorted  40%. 

In  100  lb.  lots  assorted  40  and  5%. 


Effective  July  27,  1920 

(1920  CONDENSED  PRICE  LIST,   PAGE  71) 

FLASHED  OPAL  GLASS 
Reduction  in  Price 

7  X    7   S  .65 

8x  10 7S 

10  X  10   90 

lOx  12   90 

11x14   1.50 

l^x  14   2.00 

14x  17   2  ^iS 

16x20   3.00 

Dealers'  discount,  40%. 


ADD  DISCOUNT  SHEET  "A" 

The  discount  on  Granulated  Zinc  is 
33'^S"c- 

Kindlj^  add  this  information  to  Discount 
Sheet  A  (page  6)  in  the  1920  Condensed 
Price  List. 


DISCONTINUED 

(1920   CONDENSED   PRICE   LIST,  PAGE  89) 

After  July  17,   1920,  Seed  Pyro  Devel- 
oping Powders  will  not  be  supplied. 


CORRECTIONS 

(1920   CONDENSED   PRICE   LIST,    PAGE   96) 

In  the  center  of  the  page,  the  headings 
"mtd."  and  "unmtd."  for  3)4  x  5)4  en- 
largements from  l-H  X  2y2  negatives,  are 
reversed.  The  correct  price  of  unmounted 
enlargements  is  15c  and  of  mounted  en- 
largements, 16c. 

(1920  CONDENSED   PRICE  LIST,  PAGE  92) 

The  Juno  Album — last  line:  "CC" 
should  be  changed  to  "CB." 

(1920   CONDENSED   PRICE   LIST, 
INDEX   PAGE   9) 

Rubber  Tips  for  Spurs  of  Tripods  are 
listed  on  page  36,  not  on  page  44. 


Sunlight  Film  Discontinued 

Xo  orflers  will  be  filled  iiereafter  for 
Sunlight  Film,  discontinued  on  July  9, 
1920.  Thecameras  for  which  this  film  was 
made  were  discontinued  twenty  years  ago. 
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STOLEN  CAMERAS  AND  LENSES 

The  epidemic  of  camera  stealing  is  national  in  scope.  During  the  month  we  have 
received  from  eleven  sources  reports  of  Kodaks,  Brownies  and  Premos  missing. 

F"or  readj'  reference  we  have  arranged  the  list  according  to  the  mode!  or  line  of 
cameras. 

The  address  of  the  owner  may  be  ascertained  by  referring  to  the  group  of  names 
printed  at  the  bottom  of  this  item. 


VEST  POCKET  KODAKS 

No.  835889     Regular  Vest  Pocket  Kodak.  . Williams 

No.  1261003   Regular  Vest  Pocket  Kodak,  single  lens Schmidt 

No.  1261004  Regular  Vest  Pocket  Kodak,  single  lens Schmidt 

No.  1337368   Regular  Vest  Pocket  Kodak,  single  lens Eastman  Kodak  Co. 

No.  1334517   Regular  Vest  Pocket  Kodak,  R.  R.  lens Roys 

JUNIOR  KODAKS 

No.  336913  No.  1  Autographic  Kodak  Junior,  single  lens Schmidt 

No.  467874  No.  lA  Autographic  Kodak  Junior,  single  lens Schmidt 

No.  1587  No.  2C  Autographic  Kodak  Junior,  R.  R.  lens Hill 

No.  31745  No.  3A  Autographic  Kodak  Junior,/.  7.7  lens Hall 

SPECIAL  KODAKS 

No.  8348         No.  lA  Autographic     Kodak,     Special,     Anastigmat 

/.  6.3  lens Spruill 

FOLDING  BROWNIES 

No.  350803  No.  2     Folding  Autographic  Brownie Scheuerman 

No.  458661  No.  2     Folding  Autographic  Brownie Roys 

No.  211205  No.  2A  Folding  Autographic  Brownie Scheuerman 

No.  205040  No.  2A  Folding  Autographic  Brownie Scheuerman 

No.  276436  No.  2A  Folding  Autographic  Brownie Roys 

No.  276435  No.  2A  Folding  Autographic  Brownie Roys 

No.  175829  No.  2A  Folding  Autographic  Brownie,  single  lens.  .  .  .Hall 

No.  12264  No.  3A  Folding  Autographic  Brownie,  single  lens.  .  .  .Hall 

No.  73199  No.  3A  Folding  Autographic  Brownie,  R.  R.  lens Hall 

PREMOS  AND  PREMOETTE  JUNIOR 

No.  112598     No.  1  Premoette  Jr., Meniscus  Achromatic  Lens Roys 

No.  9780        Pocket  Premo Foster 

No.  179157      No.  2A  Folding  Cartridge  Premo,  R.  R.  lens Roys 

LENS 

Front  lens  stolen  from  No.  90574  No.  3A  Compact  Graflex Nicolls 

Eastman  Kodak  Company  Stock  Room,  Rochester,  N.  Y. 

S.  F.  Foster,  Pompeii,  Mich. 

G.  L.  Hall  Optical  Co.,  Richmond,  Va. 

George  W.  Hill,  Jr.,  Harrisburg,  Pa. 

Nicoll's  Art  Store,  Wheeling,  W.  Va. 

J.  E.  Roys,  Bloomsburg,  Pa. 

P.  Scheuerman  Sor:-,  Otis,  Kansas. 

Henry  Schmidt,  501  Elizabeth  Ave.,  Elizabeth,  N.  J. 

C.  P.  Spruill,  Jr.,  5 11  E.  Jones  St.,  Raleigh,  N.  C. 

E.  L.  Williams,  6700  Rising  Sun  Ave.,  Lawndale,  Pa. 
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KEEP  YOUR  SENSITIZED  GOODS  MOVING 


Years  ago  we  recognized  that 
dealers  would  sometimes  have  on 
hand  sensitized  products  which  are 
too  old  to  deliver  safely  to  custom- 
ers. We  then  offered  to  make  an 
allowance  of  50%  on  such  products 
if  returned  to  us,  transportation 
prepaid,  providing  the  quantity  was 
not,  in  our  judgment,  excessive. 

While  we  are  usually  willing  to 
share  the  loss  with  our  trade,  there 
are  times  when  it  seems  that  deal- 


ers might  have  saved  themselves 
any  loss  at  all.  The  important  thing 
in  the  handling  of  sensitized  goods 
is  to  keep  the  stock  moving.  A  rule 
which  will  almost  positively  apply 
and  prevent  loss,  or  wastage,  is 
this:  Pile  the  new  stock  behind  the 
old  stock.  Offer  the  old  stock  first. 
With  average  judgment  in  ordering, 
the  dealer  will  then  have  a  con- 
stantly moving  stock — and  it's  only 
still  water  that  grows  stagnant. 


PLEASE  REMEMBER  AND  PLEASE  FOLLOW 


We  say  "please"  as  if  we  were 
asking  a  favor — but,  as  a  matter 
of  cold  fact,  it  is  really  not  so 
much  to  our  interest  as  to  yours 
that  these  instructions  be  remem- 
bered and  followed. 

When  returning  goods  by  mail — 
either  for  repairs  or  for  any  other 
purpose  or  reason — please 

Attach  a  letter  of  instructions  to 
the  outside  of  the  package  contain- 
ing the  returned  article.  Put  first 
class  postage  on  the  letter  and  parcel 
post  postage  on  the  package. 


Then  the  instructions  and  the 
goods  arrive  together  and  we  can 
at  once  proceed  to  do  what  you 
want  done. 

At  this  moment  there  are  seventy 
packages  on  our  shelves,  some  of 
which  have  been  there  for  weeks — 
awaiting  definite  instructions. 
Thirty-six  of  these  came  from 
dealers. 

Please  comply,  and  we  will  all — 
you,  the  company,  and  the  cus- 
tomer— be  better  served. 


MAKE  YOUR  STORE  PHOTOGRAPHIC  HEADQUARTERS 


There  is  a  department  of  this 
company  designed,  from  your  view- 
point, to  cement  the  relationship 
between  your  customers  and  your 
store. 

If  a  customer  asks  your  Kodak 
clerk  a  question  he  can't  answer, 
he  can  say,  "I  don't  know,"  or  "I'll 
find  out  for  you."  Then  he  can 
look  in  one  of  our  manuals  or  in 
How  to  Make  Good  Pictures.  Or 
he  can  write  the  problem  down  and 
mail  it  to  the  Service  Department, 
Eastman  Kodak  Company,  343 
State  St.,  Rochester,  N.  Y. 

It  will  give  him  the  answer  by 


return  mail — unless  it's  a  tough  one 
requiring  new  research. 

It  is  in  business  to  help  3'ou 
make  your  store  "Photographic 
Headquarters."  The  store  that 
gives  service — even  though  it 
doesn't  cost  money,  but  only 
thought  and  interest  on  some  one's 
part — is  going  to  become  "Head- 
quarters" for  everything  it  sells. 

Our  Service  Department  is  here 
to  help  you  render  service.  And 
our  service  is  free. 

See  July  issue  of  the  Kodak 
Salesman,  page  11. 
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EASY  TO  CARRY;  EASY  TO  LOAD; 

EASY  TO  USE ;  EASY  TO  SELL 


At  your  right  is  a  miniature 
reproduction  of  an  advertisement 
which  went  into  nearly  two  milHon 
homes  last  week  through  Collier's 
Weekly,  Leslie's  Weekly,  Life,  and 
the  Youth's  Companion.  Late  in 
August  it  will  also  appear  in  the 
National  Geographic  Magazine  in 
three-quarters  of  a  million  homes. 

On  page  twelve  of  this  issue  is  an 
advertisement  arranged  for  use 
in  your  newspapers.  We  will  sup- 
ply the  line  cut  free  of  charge, 
in  single  or  double  column  as  you 
prefer. 

Easy  to  load ;  easy  to  carry ; 
easy  to  use.  These  phrases  are  a 
whole  sales  talk  in  themselves. 
And  they  explain  why  the  sales 
of  this  camera  have  taken  a  jump 
ahead  since  we  began  to  tell  the 
public  about  it — and  you  began 
to  show  it. 


Ready— on  the  iiisliiiit 

The  Pocket  Premo 


Snaps  into  exact  focus,  every  time,  as  the  front 
board  drops. 

The  pictures  it  makes  are  2';  I  S'l ;  the  picture  of 
it.  above,  shows  its  exlrc-ne  compactness. 

Loads  with  12  Exposure  Premo  Film  Packs— "Just 
drop  in  a  pack."     Easlroan-made  film,  of  course. 

Has  Kodak  ball  bearing  shutter,  meniscus  achro- 
matic lens,  seal  ^rain  leather  covering  (real  leather) 
Refined  finish  throujhoul.     Price,  $13  85 


Eastman  Kodak  Company 

KochesUr  Opliejl  D.f^irlicnl  Rochester.  N.  Y 


GOOD  CLERKS  ARE  MADE— 
AND  NOT  BORN 

"You  don't  know  ivhere  I  can 
get  a  good  clerk,  do  you?"  This 
might  be  partly  answered,  in  all 
seriousness:  "Let  us  have  the  name 
and  home  address  of  your  Kodak 
clerk.  We  will  send  him  The 
Kodak  Salesman  every  month. 
It  will  help  to  make  him  a  good 
clerk — and  better  yet,  a  good 
salesman." 

We  make  dozens  of  changes  of 
address  on  the  mailing  list  every 
week,  indicating  that  the  dealer's 
sales-associates  value  The  Kodak 
Salesm^an  for  what  they  get  out 
of  it. 


YOU  HAVE  THE  CUT  SHEET, 
WE  HAVE  THE  CUTS 

One  hundred  and  eighty-six 
electrotypes  are  illustrated  in  the 
new  Cut  vSheet.  There  are  draw- 
ings which  will  suggest  the  word- 
ing for  your  newspaper  copy  and 
make  the  writing  easy.  There  are 
also  illustrations  not  only  of  the 
principal  cameras  in  the  Kodak, 
Brownie,  Premo  and  Grafiex  lines, 
but  also  film,  albums,  accessuries, 
and  developing  and  printing  appa- 
ratus. 

It  is  a  circular  that  will  make 
money  for  you  if  you  will  use  it. 

The  electrotypes  are  free — if  you 
tell  us  how  they  are  to  be  used. 
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TIME  20  SECONDS;  PROFIT  41%c. 


"Have  you  seen  this?" 

"No,  what  is  it  for?" 

"It's  to  hold  your  camera  when 
you  take  a  time  exposure.  A 
fence,  a  branch  of  a  tree,  the  side 
of  your  automobile,  the  handle  bar 
of  your  bicycle,  the  back  of  a  chair — 
it  clamps  to  any  substantial  object 
not  over  an  inch  thick." 

"I  could  use  that.  Frequently 
I  lose  pictures  when  the  light 
is  not  good,  because  there  is  no 
place  to  stand  the  camera  for  a 
time  exposure." 

"It  is  called  the  Optipod.  It 
is  really  a  practical  tripod  for 
casual  use." 

"I'll  take  it.     How  much  is  it?" 

"$1.25.  Thank  you.  You'll 
find  it  very  useful." 


Whenever  this  conversation 
takes  place  in  your  store  between 
your  salesman  and  a  customer, 
the  chances  favor  a  sale  of  the 
Optipod. 

Now  is  the  time  to  sell  Kodak 
accessories. 

Show  the  Kodak  Self-Timer, 
Portrait  Attachments,  Sky  Filters, 
the  Kodapod,  Tripods,  Film  Nega- 
tive Albums,  Print  Albums,  and 
Carrying  Cases. 

They'll  move  if  you  start  them 
and  your  profit  comes  from 
motion.  The  new  show  cards  sent 
you  recently  featuring  the  Optipod 
and  the  Kodak  Self-Timer  will 
speed  up  sales  motion. 

For  profit — display  the  adver- 
tising and  show  the  goods. 


AN  AID  TO  THE  MAN  BEHIND 
THE  COUNTER 


The  Kodak  Salesman  for  August  contains: 

How  to  present  increased  prices  to  the  customer. 

How  the  old  clerk  handles  the  young  one. 

Small  favors  that  keep  customers  coming. 

A  prize-winning  window  display. 

Opportunities  for  the  Kodak  Saleswoman. 

Why  it  pays  to  be  posted. 

How  to  advance  in  your  present  job. 
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HOW  KODAKERY  WORKS  FOR  YOU 
WITHOUT  PAY 


Strange  as  it  may  seem,  there 
is  a  dealer  who  forgets  to  fill  out 
the  Kodakery  coupon  when  he 
sells  a  Kodak,  a  Brownie,  or  a 
Premo. 

Little  is  lost  if  the  customer  is 
already  intensely  interested  in 
photography.  But  if  he  is  just  an 
average  customer,  the  chances 
favor  his  remaining  an  average 
customer  instead  of  becoming  an 
exceptionally  active  purchaser  of 
photographic  goods. 

Kodakery' s  purpose  is  to  increase 
and  improve  the  practice  of 
photography. 

Disregarding  entirely  the  fifty 
advertisements  it  has  contained 
in  the  first  six  months  of  this 
year — advertising  your  goods — 
let's  see  what  its  articles  have 
done  to  help  increase  your  sales. 

You  can  classify  its  articles  into 
four   general   groups: 

1.  Descriptions  of  Kodak  accessories 
and  supplies  in  use; 

2.  Suggestions  for  novel  and  interesting 
pictures ; 

3.  Instnictions  on  the  manipulation  of 
apparatus  and  materials; 

4.  Explanation  of  photographic  pro- 
cesses, etc. 

Looking  back  through  the  issues 
from  January  to  June,  you  will 
find  the  following  which  point 
out  to  your  customers  reading 
Kodakery  the  usefulness  of  Kodak 
accessories   and    supplies: 

The  Kodak  Self-Timer  as  sole  com- 
panion on  the  trail.     (Jan.) 

When  to  use  filters  in  photographing 
snow  scenes.     (Feb.) 

Appliances  needed  for  duplicating  prints 
exactly.     (Feb.) 

Advantages  of  Pyro  Developer.  (March) 

How  the  photographer  can  be  in  the 
group  picture,   too.     (June) 


You  will  also  find  fourteen 
articles  suggesting  novel  and  in- 
teresting pictures  such  as  these: 

Photographing  by  moonlight.  (Jan.) 
Coon  hunting  with  a  camera.  (Jan.) 
Making     Kodak     Portraits     in     Bay 

Windows.     (Feb.) 
Making  a  Kodak  biography  of  a  cliild. 

(Feb.) 
The    way    to    secure    night    eflfects    in 

daylight  pictures.     (Feb.) 
Photographing  land  and  seascapes  and 

statuary.     (March) 
Catching     a     hawk     with     a     Graflex. 

(March) 
Taking   Kodak   Portraits   at   home   by 

flashlight.     (March) 
Taking    outdoor    pictures    by    electric 

light.     (April) 
Devices    einployed    in    photographing 

birds.     (April) 
The  way  to  make  outdoor  silhouettes. 

(May) 
Moonlight    effects    made    by    sunlight. 

(June) 
Photographing      birds     by     flashlight. 

(June) 
How  to  make  pictures  of  cut  flowers. 

(June) 

Besides  these  articles,  all  fully 
illustrated,  you  will  see  dozens 
of  examples  of  good  photography — 
pictures  of  children,  indoor  and 
outdoor  scenes — all  the  various 
subjects  which  lend  themselves  to 
attractive  pictures. 

Under  the  heading  of  "How  to" 
articles,  you  will  note  the  following: 

How  to  hold  the  camera  steady.     (Jan.) 

An  easv  method  of  embossing  prints 
(Jan.) 

How  to  get,  on  the  print,  the  clouds  in 
the  negative.     (Feb.) 

How  to  use  the  Kodak  Portrait 
Attachment.     (Feb.) 

How  to  make  sepia  prints  on  Velox 
paper.     (Feb.) 

Making  pleasing  prints  from  under- 
exposed negatives.     (Feb.) 

The  importance  of  the  camera  manual. 
(March) 
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Alaking     large     pictures     from     small 

negatives.     (March) 
How — and  how  not — to  clean  a  lens. 

(March) 
Oil,   the  photographic  shutter's  worst 

enem}'.     (March) 
How,  and  why,  to  intensify  negatives 

with  Pyro.     (April) 
Why  the  lens  must  be  shaded  from  the 

sun.     (April) 
What    exposures   to    give    for   outdoor 
subjects     with     single     and     double 
lenses.     (May) 
The  meaning  of  the  date  on  the  film. 

(May) 
How  to  adjust  a  small  focusing  camera 

for  use  as  "fixed  focus."     (June) 
Caution  to  order  film  by  its  number. 

(June) 
And,  not  satisfied  with  supplying 
all  this  information,  to  make  the 
amateur  a  better  customer,  the 
editor  adds  for  good  measure 
these  articles,  explaining  the  science 
of  photography,  in  theory  or  in 
application: 

Results  obtained  by  lenses  of  different 

focal  length.     (Jan.) 
The  uses  of  the  X-Ray  and  the  X-Ray 

System.     (April) 
How   Pyro   is   obtained — from    tree   to 

tank  powder.     (April) 
Why  two  chemical  agents  are  used  in 

tank    powders.     (May) 
Relation    between    shutter    speed    and 

lens  stop.     (MajO 
Difference  between  under-exposure  and 

under-development.  (May) 
After  this  evidence,  it  is  clear 
that  when  you  or  your  salesmen 
put  a  name  on  the  Kodakery 
coupon  it  means  that  you  are 
drawing  on  our  treasury-  for  funds 
to  increase  your  business.  If  \-ou 
get  the  Kodakery  signature  e\"ery 
time  a  camera  sale  is  made,  we  will 
circularize  your  customers  tweUe 
times   a   year. 

And  if  an  old  customer's  sub- 
scription has  expired,  and  you  get 
a  new  subscription  at  sixty  cents 
a  year,  there's  thirty  cents  profit 
for  you  directly, and  far  more  profit 
in  the  fostering  of  a  more  compre- 
hensive knowledge  of  photographw 
Remember — we  pay  the  bills,  but 
Kodakery  is  your  magazine. 


Real  Co-operation 
exists  between  this 
Store  and  the 
Kodak  Company 

Here's  ax  Exa.mple 

\T7'HEN  you  buy  a  Kodak, 
Brownie,  Premo  or  Graflex 
camera,  we  will  send  your  name 
on  to  Rochester  and  you  will 
receive  tree,  for  one  year,  Kodak- 
ery, a  monthly  publication  issued 
by  the  Eastman  Kodak  Company. 
AWi^^eTv  is  a  real  magazine,  gener- 
ously illustrated  and  alive  with 
readable  articles  on  amateur  pic- 
ture-making. It  regularly  sells 
for  sixtv  cents  a  vear. 

Kodaks  from  $9.49  up 
Brownie  Cameras  $2.86  up 


[Your  Name  axd  .Address  Here] 


Cut  single  col.  Xo.  171-B;  double  col.  .Xo.  171-.\ 


Ready — on  the  instant 

The  Pocket  Premo 


Snaps  into  exact  focus,  every  time,  as  the  front 
board  drops. 

The  pictures  it  makes  are  2}ix  3X;  the  picture  of 
it,  above,  shows  its  extreme  compactness. 

Loads  with  i  2  Exposure  Premo  Fihn  Packs — **Just 
drop  in  a  pack."     Eastman-made  fihn,  of  course. 

Has  Kodak  ball  bearing  shutter,  meniscus  achro- 
matic lens,  seal  grain  leather  covering  (real  leather). 
Refined  finish  throughout.     Price,  1 13.85. 

We  have  them  in  stock 

RICHARD  ROE  &  CO. 

loi  Tripod  Avenue 


Cut  of  Camera  in  hand  as  above.  No.  348-A. 
Do..  liA"  wide.  No.  348-B. 
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THE  FUNDAMENTALS  OF  PHOTOGRAPHY 


This  new  book,  written  by  the 
director  of  the  laboratory  of  the 
Eastman  Kodak  Company,  is  for 
the  general  public.  Despite  the 
suggestion  of  heaviness  in  its  title, 
it  is  written  in  a  popular  vein  and 
while  we  don't  expect  it  to  interest 
the  unthinking,  it  will  be  eagerly 
read  by  all  photographers  who 
feel  a  curiosity  as  to  the  scientific 
foundations  of  their  art. 

The     price     is     SI. 00, 


The 
follows 


/c- 
table 


dealers' 


of    contents    is    as 


The  beginnings  of  photography.  Re- 
cording the  course  of  photography 
from  before  the  day  when  the  sitter 
had  to  sit  fixed  for  ten  minutes  in 
bright  sunlight  down  to  this  day 
when  an  exposure  can  be  made  in 
one-millionth  of  a  second. 
Light  and  vision.  A  comparison 
between  the  eye  and  the  camera, 
showing  how  the  eye  and  the  camera 
look  at  things,  seeing  ail  objects 
inverted;  an  understandable  explana- 
tion of  light  waves  and  of  color 
separation. 

About  lenses.  In  substance,  a  reprint 
of  the  booklet  bearing  that  title, 
showing  the  differences  in  lenses. 
Treats  of  focal  length,  the  cause  of 
distorted  images,  the  use  of  lens 
openings,  depth  of  focus,  etc. 


10 


11 


The  light  sensitive  materials  used  in 
photography.  Illustrates  the  reason 
for  the  selection  of  certain  chemicals 
and  the  method  by  which  they  are 
combined  to  form  sensitized  photo- 
graphic film  and  papers. 
Development.  Takes  the  developer 
apart  and  points  out  why  each 
element  is  necessary  and  how  the 
process  acts,  step  by  step. 
Structure  of  the  developed  image. 
Dealing  with  the  peculiarities  of 
gelatine  and  the  progress  of  develop- 
ment of  the  different  layers  of  silver 
grains  from  the  top  to  the  bottom 
of  the  emulsion. 

The  reproduction  of  light  and  shade  in 
photography.  Discusses  means  of 
measuring  the  brightness  of  objects 
and  of  securing  proper  contrast;  and 
also  the  theory  of  under,  correct  and 
ovei -exposure. 

Printing.  Gives  the  theory  of  what 
takes  place  physically  under  the 
action  of  light  and  then  what  happens 
in  the  developer. 

The  finishing  of  the  negative.  Tells 
how  to  improve  an  incorrecth-  exposed 
negative  by  means  of  reduction  or 
intensification. 

Halation.  Shows  what  creates  the 
blurring  of  the  negative  around  bright 
lights — and  the  remedy. 
Orthochromatic  photography.  Estab- 
lishes the  theory  of  reproducing 
colors  by  means  of  special  plates  and 
filters  to  approximate  the  brightness 
of  colors  in  shades  of  black  and  white. 
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AMATEUR  CALENDARS  FOR  1921 


The  new  1921  Calendars  for  this 
year's  hoHday  season  are  now 
ready  for  delivery.  Last  year's 
plan  of  supplying  only  two  sizes, 
each  of  which   is  suitable  for  two 


sizes  ot  prnns,  met  with  such 
success  that  we  repeat  it  this  year. 

No.  A  is  for  l^i  x  2>^  inch  or 
2}i  X  3^  inch  prints;  price  $20 
per  100;  dealers'  discount  40%. 
Outside  measurements  458  x  6pi 
inches. 

No.  B  is  for  2^  x  4X  inch  or 
3}i  x  5}4  inch  prints;  price  $25 
per  100;  dealers'  discount  40%. 
Outside  measurements  6x9  inches. 

The  design  is  even  more 
attractive  than  last  year's.  The 
color  scheme  is  grey.  On  each 
style  there  is  a  backboard  which 
supports  two  flaps  of  different 
size,  each  of  which  forms  a  mask 
for  a  print  of  different  size. 


The  outer  and  larger  flap,  which 
is  the  mask  for  the  larger  print, 
bears  an  embossed  design,  the 
motif  of  which  is  the  bark  of  the 
silver  birch  tree.  This  design  is 
printed  in  a  light  grey  with  darker 
grey  borders  around  both  the 
outside  edge  and  also  the  inner 
border  which  frames  the  print. 

A  double  line  of  gold  is  printed 
over  the  borders  and  the  words 
"Greetings"  and  "Days  of  the 
Year"  are  embossed  in  gold. 

A  calendar  pad  about  one  inch 
square,  with  a  separate  sheet  for 
each  month,  is  glued  to  the  back- 
board and  is  seen  by  lifting  the 
cover  cut  out  of  the  outer  flap. 

The  support  and  the  outer  flap 
are  held  together  by  a  grey  silk 
cord  with  a  thread  of  gold  running 
through  it. 

This  year,  each  calendar  is 
accompanied  by  a  gray  colored 
envelope  for  your  customer's 
convenience  in  mailing,  and  yours 
in  delivering.  No  further  wrap- 
ping   is    necessary. 

With  the  liberal  margin  for 
profit  and  the  limited  assortment 
assuring  an  easy  clean-up  of  stock, 
these  calendars  should  prove  a 
profitable  auxiliary  to  your  Christ- 
mas Kodak  business. 

The  custom  of  remembering  a 
host  of  friends  at  Christmas  time 
is  a  vexing  problem  which  many  of 
your  customers  will  be  delighted 
to  solve  in  this  personal  but 
inexpensive  manner.  It  is  also 
the  most  suitable  form  of  sending 
New  Year's  greetings.  And  every 
calendar  sale  is  a  boost  for  your 
Kodak  line — an  advertisement  and 
a  direct  trade  stimulator. 

1921  calendar  pads  for  last  year's 
calendars,  size  A — 90c  per  100, 
size  B— 95c  per  100,  discount  40%. 
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CHANGES  IN  PRICE 

Since  the  August  Trade  Circular  was  issued,  the  following  changes  in  price  have 
tieen  made.  Kindly  hav^e  the  entries  made  at  once  in  your  Condensed  Price  List. 
Prompt  attention  to  this  detail  will  save  you  both  time  and  money. 


ADVANCE 
Elective  July  30,  1920 

EASTMAN  VISIBLE  GRADUATE 

(1920   CONDENSED    PRICE   LIST,  PAGE    76) 

2  ounce $   .35 

4  ounce .45 

8  ounce .60 

16  ounce .90 

32  ounce ,   1 .  20 

Dealers'  discount  ^S^-^% 

GLASS  STIRRING  ROt) 
THERMOMETER 

(1920  CONDENSED    PRICE   LIST,  PAGE   81) 

List  Price $1.25 

Dealers'  discount  33y^% 

Do.,  gross  lots,  assorted  with 

Eastman,  40^^ 

Elective  August  11,  1920 

EASTMAN  PORTABLE 
BACKGROUNDS 

(1920  CONDENSED   PRICE   LIST,  PAGE   78) 

Clouds,  No.  2  and  No.  4,  4  x  5  feet  §7  .  00 

Blends,  No.  1  and  No.  3,4x5  feet.  7 . 00 

Do.,  Clouds,  5x6  feet 8.50 

Do.,  Blends,  5x6  feet 8.50 

Do.,  special  sizes,  6  x  8  or  larger 

to  order,  per  sq.  ft .40 

Scenic,  4x5  feet.  No.  5 7  .  50 

Do.,  5x6  feet.  No.  5 9.75 

Do.,  special  sizes,  6  x  8  or  larger 

to  order,  per  sq.  ft .45 

Plain  White,  Black  or  Gray,  size 

4x5  feet 6 .  00 

Do.,  5x6  feet 7.25 

Do.,  special  sizes,  6  x  8  or  larger 

to  order,  per  sq.  ft .25 

Dealers'  discount  40% 
BLOTTING  PAPER 

(1920   CONDENSED   PRICE   LIST,  PAGE    74) 

100  pound 

19  X  24,  per  dozen  sheets $1 .00 

Do.,  per  quarter  ream 9 .  50 

Do.,  per  half  ream 17  .00 

Do.,  per  ream 30.00 

Do.,  per  roll,  75  lbs.,  20  inches.  .  .  23.50 


EASTMAN  VIEW  OUTFITS 

Fitted   with    Rapid    Rectigraphic    Lens 
and  -Automatic  Shutter. 

(1920   CONDENSED   PRICE  LIST, 
PAGES    16   AND    17) 

Net  War      Cat.  price 

Wholesale         Tax    incl.war  tax 

No.  1,5x7..  .  .$54.51  S4.16  S94.53 

Do.,  61^x81^..  63.11  4.97  109.89 

Do., 8x10 72.51  5.82  126.58 

No.  2, 5x7 61.51  4.82  106.86 

Do.,6J2x8i^..    70.71  5.69  123.28 

Do., 8x10 79.51  6.45  138.88 

Do., 7x11 82.51  6.67  144.10 

BLOTTING  PAPER— EXTRA  HEAVY 

120  Pound 

19  x  24,  per  dozen  sheets 1.10 

Do.,  per  quarter  ream 11.25 

Do.,  per  half  ream 20.00 

Do.,  per  ream 36.00 

Do.,   per  roll,  about   75  lbs.,   24 

inches 23  .  50 

BLOTTING  PAPER  IN  ROLLS 

20  inches  x  10  feet  (100  lb.) 55 

24  inches  X  10  feet  (120  1b.) 75 

EXTRA  DRYER  ROLLS 
FOR  MAJESTIC  PRINT  DRYERS 

No.  1 5.00 

No.  2 4.50 

No.  3 4.25 

EXTRA  MUSLIN-FACED  BLOTTERS 

For  use  with  dryer  rolls,  Nos.   1 

and  2. 3.25 

For  use  with  dryer  roll.  No.  3 2  .  50 

Dealers'  discount  25% 

Effective  August  13,  1920 

PRICES    OF    FILTERS    CEMENTED 
IN  FLATS,  "A"  GLASS 

L'niiiouutod 
8<niares  or 
.'-ize  Circles 


1 

2 

3 

33^ 
4 

4^ 
5 


nch $6.50 

nch 9.00 

nch 11.25 

nch 12.75 

nch 18.00 

nch 25.50 

nch 31.50 

nch 39.00 

nch 45.00 

nch 60.00 

(Conlinutd  on   next  page) 
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SETS  OF  FLATS  "A"  GLASS, 
CIRCLE  OR  SQUARE 


Tri.  Set  or 

Set  of  4 

Size 

Set  of  Kl,  2  and  3 

Tri.  and  K3 

2      inch... 

...      $  39.00 

$   52.50 

21/^  inch. . . 

54.00 

72.00 

2%  inch. .  . 

63.00 

84.00 

3      inch.  . . 

76.50 

102.00 

31^  inch... 

84.00 

112.50 

3J^  inch.  .  . 

94.50 

127.50 

4      inch. .  . 

117.00 

157.50 

^]/2  inch. . . 

...        135.00 

180.00 

5      inch. . . 

180.00 

240.00 

Dealers'  discount  20% 
ARTURA  SEPIA  SALTS 

(1920  CONDENSED   PRICE  LIST,  PAGE   90) 

Per  cartridge .30 

Box  of  6  cartridges 1 .  50 

Dealers'  discount  ii}i% 

Effective  August  20,  1920 

VELOX  LIQUID  HARDENER 

(1920  CONDENSED   PRICE   LIST,  PAGE   88) 

4  oz.  bottle $   .25 

8  oz.  bottle .35 

Dealers'  discount  30% 

Do.,  in  doz.  lots  of  one  size  35% 

Do.,  in  case  lots  40% 

}4  gal.  bottle 1.35 

Dealers'  discount  25% 

5  gal.  jug 11.75 

Dealers'  discount  ii}i% 

GROUND  GLASS  SUBSTITUTE 

4  oz.  bottle 60 

Dealers'  discount  33>^% 

OPAQUE 

(1920  CONDENSED   PRICE   LIST,  PAGE  89) 

No.  1  Opaque $   .  25 

No.  2  Opaque 40 

Dealers'  discount  i^/i% 

SODIUM  BISULPHITE 

(1920  CONDENSED   PRICE   LIST,  PAGE   85) 

1  OZ.  bottle $   .16 

]4  lb.  bottle .■ 27 

M  lb.  bottle 35 

1  lb.  bottle 50 

5  lb.  can 1.65 

Dealers'  discount  33}^% 


Effective  August  16,  1920 

TUBING 

(1920  CONDENSED   PRICE   LIST,  PAGE  81) 

Tubing,  Red,  per  foot $.11 

Do.,  White,  per  foot 10 

Do.,  Black,  per  foot .11 

Do.,  White,  one-half  inch,  per  foot  .  35 

Dealers'  discount  33}i% 

REDUCTION 
Effective  August  13,  1920 

POTASSIUM  FERRICYANIDE 

(1920  CONDENSED   PRICE   LI.ST,  PAGE   85) 

1  OZ.  bottle $   .24 

}4  lb.  bottle 60 

H  lb.  bottle 1.05 

1  lb.  bottle 1.95 

.Dealers'  discount  33)4% 

NEW  GOODS 
Effective  August  21,  1920 

Publication  entitled 

"THE  FUNDAMENTALS 

OF  PHOTOGRAPHY" 

(1920   CONDENSED   PRICE  LIST,  PAGE    72) 

List  Price $1.00 

Dealers'  discount  40% 

KODAK  MAGNESIUM  RIBBON 
HOLDERS  AGAIN 

The  following  items  have  again  been 
added  to  the  line  after  having  been  dis- 
continued for  some  time.  We  are  again 
able  to  fill  orders,  effective  Aug.  30,  1920. 
KODAK  MAGNESIUM  RIBBON 

HOLDER $  .35 

ALCOHOL  LAMP,  for  use  with 

above 30 

EXTRA  WICKS,  per  dozen 15 

Dealers'  discount  33}^% 

A  CORRECTION  CORRECTED 

In  the  Price  Correction  Sup- 
plement to  the  Professional 
Catalog  issued  in  April,  1920,  the 
eleventh  line  in  the  right  hand 
column  on  page  3  should  be 
crossed  out.  Grade  E  Azo  is 
not  now  supplied  in  the  soft  degree 
of  contrast,  in  either  single  or 
double  weight. 
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A  FREE  COURSE  IN  FINISHING 


In  the  Educational  Department 
this  week  is  a  successful  Kodak 
dealer  from  "the  future  metropolis 
of  America."  He  is  going  to 
school  again  and  finding  it  more 
interesting  than  learning  the  3  R's. 

He  is  studying  developing,  print- 
ing, and  enlarging,  and  the  handling 
of  sensitized  products. 

He  is  learning  by  doing. 

When  his  week's  course  is  over, 
he  will  go  back  home  knowing 
what  to  expect  from  the  finisher 
who  handles  his  amateur  work. 

Summer  and  winter,  the  6th  floor 
of  the  Main  Office  building  has  its 
students  from  all  over  the  country. 
Most   of   them   are   employees    of 


Kodak  dealers,  but  there  are  many 
dealers  too. 

Each  student  who  enrolls  re- 
ceives individual  instruction 
according  to  his  needs,  and  the 
course  embraces  as  much  instruc- 
tion as  he  requires.  Our  aim  is 
to  give  a  thorough  understanding 
of  amateur  finishing.  If  he  wants 
some  instruction  in  the  retail  selling 
of  Kodaks  and  supplies,  he  will  get 
that  too. 

No  charge  is  made  for  the 
instruction,  nor  for  any  of  the 
materials  used  during  the  course. 

The  student  may  remain  a  few 
days  or  stay  a  week  or  more  if 
desired.  The  course  is  given  only 
in  Rochester. 


AT  YOUR  SERVICE 


The  dictionary  says  that  "Serv- 
ice" means  "to  employ  one's  self 
in  the  interest  of  another." 

The  definition  of  Service  in 
business  ought  to  have  these  six 
words  tacked  on — "for  the  benefit 
of  one's  self." 

Service  is  not  a  charity.  It  is 
nothing  but  good  business. 

Though  our  Service  Department 
may  not  exist  for  an  altruistic 
reason,  it  actually  works  only  in 
the  interest  of  Kodak  dealers  and 
their  customers.  It  answers  any 
answerable     question     concerning 


photography — from  the  theory  of 
light  to  telling  what  is  wrong  with 
a  print. 

If  it  is  theory — the  Eastman 
Laboratory  has  the  answer.  If 
it's  practice,  one  or  another  of 
the  many  other  departments  of 
the  company  has  it.  In  any 
event  a  letter  addressed  to  the 
Service  Department,  Eastman  Ko- 
dak Co.,  343  State  St.,  Rochester, 
N.  Y.,  will  probably  solve  your 
problem.  Our  Service  Department 
is  at  your  service,  gratis — and  the 
men  in  it  like  their  work!  Don't 
hesitate  to  command  their  services. 


READ  THE  KODAK  SALESMAN 

FOR  SEPTEMBER 
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STOLEN  CAMERAS  AND  LENSES 

From  seven  sources  we  learn  of  cameras  and  lenses  stolen  since  the 
last  issue  of  the  Trade  Circular  went  to  press.  The  names  of  those  re- 
porting losses  are  printed  at  the  bottom  of  this  page.  The  stolen  cameras 
are  classified  according  to  the  model  of  camera  in  order  to  facilitate  com- 
parison in  case  you  learn  of  any  "suspicious"  instruments. 

VEST  POCKET  KODAKS 

No.  156992     No.  1   Vest   Pocket  Autographic   Special   Kodak,  /.   7.7 

Anastigmat  lens  No.  180587 .Willoughby 


JUNIOR  KODAKS 

No.  117081     No.  lA  Autographic  Kodak  Junior,/.  7.7  lens  No.  19433.  Harvey  &  Lewis 
No.  388047     No.  lA  Autographic  Kodak  Junior,  R.  R.  lens  No.  6041.  .Willoughby 
No.  469098     No.  lA  Autographic  Kodak  Junior,  single  lens  No.  5450.  .Willoughby 
No.  140548     No.  2C  Autographic  Kodak  Junior,/.  7.7  Anastigmat  lens 

No.  30699 Willoughby 

KODAKS 

No.  136224     No.  3  Autographic  Kodak Raffensperger 

SPECIAL  KODAKS 

No.  9522         No.  lA  Autographic  Kodak,  Special,  B.  &  L.  lib  Tessar 

lens  No.  3148612 Willoughby 

No.  6950         No.  lA  Autographic  Kodak,  Special,  Anastigmat  lens  /. 

6.3 Horton 

PREMOS 

No.  212148     No.  2  Folding  Cartridge  Premo Johnston 

GRAFLEX 

No.  89997       No.  lA  Autographic   Graflex  Camera,    B.   &   L.    No.    14 

Tessar  lens  Series  Ic,  No.  3150100 Vollrath 

LENSES 

1     No.  160081  8  X  10  Goerz  Double  Anastigmat  Series  III  No.  6,  Focus 

12  in ; Sussman 

1     No.  220918  5x7  Goerz  Dagor/.  6.8  Series  III  No.  2,  Focus  7  in Sussman 

1     No.  2889053  B.  &  L.  Anastigmat  with  prism  attached  for  No.  3 

Photostat,  front  of  lens  No.  400 Sussman 

Harvey  &  Lewis  Co.,  Hartford,  Conn. 

R.  D.  Horton,  Odessa,  N.  Y. 

H.  S.  Johnston  Drug  Co.,  1  Justice  St.,  Elmhurst,  New  York  City. 

F.  Raffensperger,  care  of  O.  Glanville,  Livingston,  Cal. 

J.  Sussman  Photo-Stock  Co.,  223  Park  Ave.,  Baltimore,  Md. 

Charles  G.  Willoughby,  Inc.,  110  West  32nd  St.,   New  York  City. 

W.  G.  Vollrath,  Eastman  Kodak  Co.,  Indiana  Ave.  and  8th  St.,  Chicago,  111. 
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Thirty  cents  for  You 

and 

Thirty  cents  for  Us 


We  send  Kodakery  free  for  twelve  months 
to  those  purchasers  of  our  amateur  cameras 
who  fill  out  the  coupon  in  the  manual. 

But  there  are  thousands  of  old  camera 
users  who  pay  us  60  cents  a  year  for  it. 

Your  old  customers  will  do  it  too. 

The  subscription  rate — to  those  not 
entitled  to  it  free — is  60  cents  a  year. 
Dealers'  discount — 50%. 

Every  subscription  increases  your 
business  for  cameras  and  photographic 
supplies. 


Hardly  a  handful 

The  Pocket  Premo 


A  companionable  camera — and  a  capable  one. 
Snaps  into  focus  as  the  front  board  drops — ready  for 
business  on  the  instant. 

Makes  pictures  23^^x3^  inches  in  size. 

Loads  with  1 2  exposure  Premo  Film  Packs — 
Eastman-made  film.  It's  the  easiest  loading  camera 
made.      "Just  drop  in  a  pack." 

Has  Kodak  ball-bearing  shutter,  meniscus  achro- 
matic lens,  real  leather  covering.      Excellent  finish. 

Price  $13.85,  including  war  tax. 

We  have  them  in  stock. 

RICHARD    ROE   &   CO. 

loi  Tripod  Avenue 


Cut  orCainera  in  hand  as  aTx)ve,  No.  348- A. 
Do.,  154"  wide,  No.  348-B. 
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ORDER  BY  NUMBER 


When  a  business  that  is  small  to 
start  with  grows  into  tremendous 
proportions,  a  system  that  worked 
well  with  the  small  business  may 
not  be  well-fitted  to  the  big 
business. 

Calling  the  two  degrees  of  con- 
trast in  which  Azo  was  first  made, 
"Soft"  and  "Hard,"  caused  no 
confusion.  But  in  giving  better 
service  later  on,  there  came  the 
Hard  Medium  and  the  Hard  X, 
and  also  added  surfaces,  until  the 
Azo  problem  has  become  a  really 
complex  one.  And  we  propose 
to  simplify  it  by  means  of  new- 
labels  and  new  designations.  It 
is  going  to  be  better,  a  lot  better, 
for  everybody  when  the  change  is 
completed,  and  the  change  is 
going  to  be  easy  if  the  trade  will 
bear  in  mind  that  we  can't  make 
it  all  in  one  day.  For  a  time 
there  may  be  three  kinds  of  labels 
on  the  market,  and  all  of  them  on 
perfectly  fresh  paper. 

The  important  change  in  our 
labels  is  the  use  of  the  numerals 
1,  /,  6,  and  4  m  place 
of  the  old  designations  ".Soft," 
"Hard,"  "Hard  Medium"  and 
"Hard  X." 


We  can't  get  this  system  at 
work  all  at  once — and  this  is  why : 
It  takes  over  twenty-six  hundred 
different  kinds  of  labels  to  provide 
for  all  the  different  weights,  sur- 
faces, degrees  of  contrast  and 
number  of  sheets  per  package! 

Eventually  we  are  going  to 
have  a  brand  new  label  for  every 
kind  of  an  Azo  package,  but 
meantime,  while  we  are  getting 
into  the  swing  of  it,  we  are  going 
to  begin  the  use  of  numbers,  by 
putting  on  an  extra  sticker  showing 
the  new  numeral  designation;  for 
instance,  a  red  "No.  1"  sticker, 
meaning  first  degree  of  contrast, 
on  the  labels  with  Soft  paper.  A 
little  later  this  same  designation 
of  "No.  1,  formerly  labeled  Soft," 
will  be  'all  incorporated  in  a  new 
label. 

What  we  want  to  make  clear 
is  that  during  this  transition  period, 
which  will  necessarily  last  for 
several  weeks,  or  ev^en  months. 
An  Old  Label  Does  Not  Mean  Old 
Paper. 

There  are  fresh  stocks  in  our 
factory,  in  our  branches  and  on 
the  dealers'  shelves.  Certain  sizes 
and   certain   surfaces   and   certain 
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degrees  of  contrast  sell  more  rap- 
idly than  certain  others.  On  the 
way  from  factory  to  developing 
tray  these  will  pass  each  other. 
The  demand  is  different  in  different 
localities.  With  a  product  that 
sells  as  Azo  sells,  making  a  change 
on  2,600  different  packages,  with 
thousands  of  some  kinds  per  week 
against  a  very  few  per  week  of 
some  other  kinds,  the  change  will 
not  be  easy — for  us.  For  every- 
body it  will  be  an  advantage  as 
soon  as  it  is  working. 

Azo  papers  will  be  designated  for 
contrast  as  follows: 

No.  1 — RED  band  label.  (1st  degree 
of  contrast,  formerly  labeled 
SOFT.)  For  extreme  contrast 
negatives. 

No.  2— GREEN  band  label.  (2nd  degree 
of  contrast,  formerly  labeled 
HARD.)     For  average  negatives. 

No.  3— YELLOW  band  label.  (3rd  degree 
of  contrast,  formerlv  labeled 
HARD  MEDIUM.)  '  For  flat 
negatives. 

No.  4— BLUE  band  label.  (4th  degree 
of  contrast,  formerly  labeled 
HARD  X.)  For  extremely  flat 
negatives. 

Order  by  number  for  contrast,  naming 
l)y  letter  and  weight,  the  particular  grade 
and  surface  of  paper  desired. 

SOME  NEW  AZO  PAPERS 

To  more  fully  cover  the  require- 
ments of  the  Azo  trade,  we  shall 
shortly  furnish  Azo  in  the  following 
degrees  of  contrast,  in  addition 
to  those  in  which  it  is  already 
furnished : 

A    Carbon,    Double    Weight,    in    No.    1 

Degree  of  Contrast 
A  A   Carbon,    Double   Weight,    in    No.    1 

Degree  of  Contrast 
C  Glossy  Pense,  Single  Weight,  in  No.  3 

Degree  of  Contrast 
Smooth  Bufif,  Double  Weight,  in  No.  1 

Degree  of  Contrast 
K   Semi-Gloss,   Single  Weight,   in   No.    2 

Degree  of  Contrast 
L  Semi-Gloss,  Double  Weight,  in  No.   2 

Degree  of  Contrast 


Post  Cards 
K  Semi-Gloss,  in  No.  2  Degree  of  Contrast 

Both  the  increased  number  of 
contrasts  and  the  new  labeling 
method  are  for  improved  service. 
They  are  to  help  the  photographer 
in  the  selection  of  a  paper  to  fit 
his  negative. 

Temporarily  there  will,  of  neces- 
sity, be  a  lack  of  uniformity  in 
the  labels.  For  a  time  extra 
stickers  giving  the  designation  of 
the  degrees  of  contrast  by  numbers 
will  appear  on  many  of  the  pack- 
ages, but  these  packages  will  also 
bear  the  old  designations  "Soft," 
"Hard,"  etc.  Thus  we  shall  famil- 
iarize the  trade  with  the  improved 
system. 

The  tremendous  number  of 
packages — over  2,600  different 
packages — makes  the  job  a  big 
one.  But  it  is  worth  while,  and 
we  have  taken  the  bull  by  the 
horns.  Don't  be  disturbed  by 
the    variety    of    labels.  Simply 

use,  in  your  orders,  the  numerals 
instead  of  the  old  terms  to  indicate 
the  degree  of  contrast  required. 

AMATEUR  CALENDARS 
FOR  1921 

A  good  description  of  the  Ama- 
teur Calendars  for  1921  would 
be  "A  Christmas  and  New  Year's 
Greeting  that  is  personal  but 
inexpensive  to  the  customer,  and 
makes  a  profit  for  the  dealer  on 
itself  as  well  as  on  other  goods  he 
sells." 

The  customer  must  have  prints 
to  accompany  the  calendar — such 
prints  usually  mean  the  sale  of 
film  and  paper  and  service  with  a 
profit  on  each  for  the  dealer,  and 
there's  a  liberal  profit  on  the 
calendars. 

All  the  details  were  given  in  the 
Trade     Circular     for     September. 
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CHANGES  IN  PRICE 

Since  the  September  Trade  Circular  was  issued,  the  following  changes  in  price  have 
been  made.     Kindly  have  the  entries  made  at  once  in  your   Condensed  Price   List 
I'rompt  attention  to  this  detail  will  save  you  both  time  and  money. 


ADVANCE 


Effective  September  8,  1920. 


TURNER-REICH  CONVERTIBLE 

ANASTIGMAT  f.  6.8  LENSES  SERIES 

II  IN  AUTO  SHUTTER 

(1920   CONDENSED    PRICE    LIST,   PAGE    23) 

No.  2,    5      X    7     $  63.50 

No.  4,    6Kx    8K 94.50 

No.  6,  11      .\  14     179.00 

Dealers'  discount  40'  ^ 

EASTMAN  VIEW  NO.  1  OUTFIT 
With  Voltas  Lens 

(1920   CONDENSED    PRICE    LIST,   PAGE    16j 

Nut  vvliolesale  Catalog  List 

not  including  including 

War  Tax         War  Ta-x       War  Tax 

5x7. .$42.21         $2.93         $  71.16 
6Kx    8K.  •   -^9.31  3.59  83.05 

8      xlO     .  .   55.71  4.14  93.77 

EASTMAN  VIEW  NO.  2  OUTFIT 
With  Voltas  Lens 

(1920   CONDENSED    PRICE   LIST,  PAGE    16) 

Net                 Tax  List 

5      x    7      .  .v$49.21         S3. 60  S  83.50 

614  X    8K.  .    56.91           4  31  96.44 

8      X 10      . .    62.71           4   77  106.07 

7      xll      .  .    65.71           4.99  111.29 

EASTMAN  GRADUATES  ENGRAVED 

(1920   CONDENSED   PRICE   LIST,  PAGE    76) 
1  dram $    .50 


1  ounce.  . 

50 

2  ounce.  . 

50 

4  ounce.  . 

55 

8  otuice.  . 

70 

16  ounce.  . 

1   10 

M  ounce.  . 

1   90 

D 

?a 

iers'  ( 

lis 

■ount 

.W 

.'c 

Kffec 

-tive 

St 

jjtember 

10, 

1920. 

1 

POST  CARDS 

(1920  CONDENSED    PRICE    LIST,   PAGES 
63  AND   64) 

500  Sheet  Package 

\'elox $  9 .  50 

Kodak  Velvet  (ireen 9.50 

Solio  and  Azo 5  .  75 

Dealers'  discount  30% 


BROWNIE  POST  CARDS 

V'elox  and   Kodak   Velvet 

Creen 7.0O 

■"^xlif) 4.75 

Dealers'  discount  30';o 

ARTURA  6.75 

Dealers'  discount  33^i% 

P.  M.  C.  BROMIDE  8  00 

DOUBLE  POST  CARDS 

Velox  and   Kodak    Velvet 

('reen 19.00 

.Solio  and  Azo 11 .50 

Dealers'  discoimt  30% 


Effective  September  17.  1920. 


ROYLON 

(1920   CONDENSED    PRICE   LIST,   PAGE    87) 

1  oz.  bottle $       83 

X  lb.  bottle 3 '03 

}4  lb.  bottle 5  80 

1  lb.  bottle 11 '25 

Dealers'  discount  33}i% 

I  Effective  September  23,  1920.  | 

RUBBER  SET  BRUSHES 
Camel's  Hair 

1  inch SI.  25 


1 1< ' 

->  00 

?.    ' 

2  75 

}M  ' 

3.  25 

3      ' 

4.00 

3<X  • 

5  50 

Dealers'  discount  30% 

REDUCTION 

1            Effective  September  15,  1920. 

MERCURY  BICHLORIDE 

(1920   CONDENSED    PRICE    LIST,   PAGE  84) 

1  oz.  bottle S  .23 

'i  lb.  bottle .68 

j4  lb.  bottle 1.20 

1  lb.  bottle 2.25 

Dealers'  discount  33}^% 


INCREASED  FRUUUCJllUJN   J^  ALIll^l  1  lll>S 
AT  KODAK  PARK 


In  the  February  Trade  Circular, 
and  in  recent  issues  of  the  Kodak 
Salesman,  you  have  read  the  news 
of  the  really  tremendous  construc- 
tion being  done  at  Kodak  Park 
and    Kodak    Park    West. 

Today,  in  Kodak  Park,  blue 
prints  and  specifications,  concrete 
mixers  and  scaffolding  have  largely 
given  place  to  finished  buildings 
occupied  by  men  and  machinery. 

Though  some  of  these  buildings, 
like  the  seven  story  Engineering 
and  Maintenance  Building,  turn 
out  neither  film,  paper,  chemicals, 
cameras  nor  any  other  photo- 
graphic product,  their  construction 
releases  manufacturing  space  in 
other  buildings  formerly  occupied 
by  non-manufacturing  elements. 
And  there  are  other  new  buildings 
which  are  used  exclusively  for 
manufacturing.     The    result    is    a 


constantly  growing  space  for  pro- 
duction and  an  increasing  efficiency 
in  the  use  of  space  because  of 
concentrating  the  activities  of 
engineers,  draughtsmen,  electri- 
cians, tool  makers,  millwrights, 
machinists  and  carpenters  in  one 
building. 

The  accompanying  photographs 
give  some  idea  of  the  expansion 
in  progress,  and  suggest  the 
facilities  now  available — some 
hundred  and  more  buildings. 

Kodak  ParkWest, the  new  62-acre 
tract — last  winter  a  barren  expanse, 
is  now  a  center  of  construction 
activity. 

In  reserve  is  a  further  tract  of  85 
acres. 

Such  is  our  faith  in  the  future  of 
photography  that  we  build  not 
merely  for  the  present — we  antici- 
pate the  greater  developments  that 
are  to  come. 


Engineering  and  Maintenance  Building 


New  Power  Plant  at  Kodak  Park  West 


A  Portion  of  the  Machine  Shop 
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KEEP   THEM    IN    STOCK 


Pocket  Premo  sales  are  steadih' 
increasing. 

Extensive  magazine  publicity 
and  appreciation  of  the  attractive 
features  possessed  by  this,  neat 
little  camera  have  created  the 
demand. 

Are  you  getting  your  share  of 
this  Premo  business? 

Advertising  and  aroused  public 
interest  alone  will  not  lead  to  a 
sale.     You  must  ha\'e  the  Pocket 


Premo  in  stock  and  be  ready  to 
demonstrate  its  picture-making 
simplicity. 

Place  one  in  your  customer's 
hand.  Let  him  FEEL  how  small 
it  is  for  a  camera  making  2}4  x  3}i 
pictures.  Show  him  how  the  lens 
snaps  automatically  and  instantly 
into  focus  without  adjustment. 
Load  it  with  a  dummy  Premo 
Film  Pack  and  prove  the  advan- 
tages and  simplicity  of  making 
pictures  the  Premo  way.  The 
list  price  is  $LS.85.  There  will  be 
good  profit,  and  the  usual  satisfac- 
tion in  making  a  quick  sale. 

It  has  been  difficult  to  satisfy 
the  demand  for  almost  every  model 
of  Premo  cameras,  but  we  now 
have  Pocket  Premos  in  stock  ready 
to   fill   your  order. 

We  shall  be  glad  to  help  you  by 
supplying,  without  charge,  sugges- 
tions for  Pocket  Premo  adver- 
tisements and  cuts  for  use  in  your 
local  papers. 

Stock  Pocket  Premos  and  Premo 
Film  Packs — feature  them — and 
they  will  bring  you  good  business. 


Now  is  the  Time  to  Feature 

— Albums 

— Velox  Paper 

— Enlargements 

Kodaks 

— Amateur  Printers 

— Brownies 

— Water  Color  Outfits 

— Premos 

— Mounting  Tissue 

— Grafiex 
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"IF  IT  ISN'T  AN  EASTM 

"The  dealer  across  the  street  is 
selling  non-Eastman  cameras 
which,  in  coinersation,  he  calls 
Kodaks,  though  of  course  he 
doesn't  put  such  statements  into 
print  because  he  knows  the  East- 
man company  owns  the  name 
Kodak,  and  he  could  be  held 
responsible.  How  am  I  to  meet 
such  arguments?" 

We  get  inquiries  like  this  from 
a  Kodak  dealer  once  in  a  while. 

Some  dealers  feel  that  by 
emphasizing  the  name  "Eastman 
Kodaks"  on  their  letterheads  and 
in  advertisements,  they  circumvent 
the  dealer  in  other  goods  who  is 
trying  to  trade  on  the  Kodak 
reputation. 

We  think  that  is  poor  policy 
because  the  use  of  the  name 
"Eastman  Kodaks"  suggests  to 
the  public  that  there  are  other 
Kodaks  than  Eastman's,  while 
as  a  matter  of  fact  there  are  no 
other  Kodaks. 

We  recommend  that  the  name 
Kodak  alone  be  used,  accompanied 
by  the'  phrase,  "If  it  isn't  an 
Eastman,  it  isn't  a  Kodak." 

This  draws  the  public's  attention 
to   the   fact   in   a  polite  wa>',  and 

THEY  PREFER  TO 

Sensitized  photographic  goods 
ha\e  a  natural  dislike  for  dampness. 
Another  of  their  distinguishing 
characteristics  is  restlessness.  The>^ 
hate  to  stand  still. 

If  you  keep  your  supph'  dry 
and  keep  it  moving  so  that  stale 
stock  does  not  accumulate  on 
your  shelves — you'll  not  have  occa- 
sion to  charge  your  profit  and 
loss  account  with  loss  due  to 
outdated  or  de-sensitized  goods. 

Once  in  a  while  a  man  sends  us 


AN,  IT  ISN'T  A  KODAK" 

it  does  not  gi\e  your  competitor 
an\-  recognition.  Its  use  acts  as 
a  warning  to  him  that  the  public 
knows  the  truth  and  this  knowledge 
is  the  best  prexentive  you  can 
employ. 

In  our  1921  Kodak  C^italog, 
we  shall  place  this  line — "If  it 
isn't  an  Eastman,  it  isn't  a  Kodak" 
— under  the  illustration  of  every 
Kodak. 

During  the  early  part  of  this 
year  we  spent  more  than  860,000 
for  "trade-mark  advertising,"  tell- 
ing the  public  what  "Kodak" 
means,  so  there  is  constantly  a 
better  understanding. 

At  the  present  time  we  prefer 
to  use  our  advertising  space  to 
point  out  the  pleasures  of  amateur 
photography. 

When  our  Camera  Works,  with 
their  large  additions  of  space  and 
of  workmen,  once  catch  up  with 
the  back  orders  as  they  hope  to 
do  before  long,  we  can  again 
feature  particular  models  of 
Kodaks  which  onh'  Kodak  dealers 
have  in  stock.  This  kind  of  adver- 
tising will  do  much  to  protect  you 
against   unfair  competition. 

BE  KEPT  MOVING 

negatixes  from  which  pictures  have 
been  produced  after  they  ha\-e 
remained  unexposed  for  \'ears. 
But  that  is  more  b\"  luck  than 
management,  and  we  caution 
against  the  sale  of  old  stock. 
Consult  us  if  you  have  ojd  goods 
on  hand.  In  most  cases,  we  prefer 
to  share  the  loss  with  our  trade. 

But  the  real  remedy  is  ''Don't 
have  old  stock."  Order  reasonable 
(|uantities  and  keep  the  stock 
mo\ing  from  package  to  shelf 
and  shelf  to  customer. 
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HOW  MANY  WINTER  BOOKS 
WILL  YOU  REQUIRE? 

These  advance  proofs  of  the 
covers  of  the  Kodak  and  Premo 
Winter  Books  are  printed  here  as 
a  reminder  to  3^ou  to  order  your 
supply  for  the  early  winter  and 
Christmas  trade.  As  usual,  they 
are  furnished  free  of  charge  in 
any  reasonable  quantity — ^with  the 
dealer's  name  imprinted  on  the 
back.  Mailed  out  or  distributed 
over  the  counter  to  your  cus- 
tomers during  November  or  early 
in  December,  these  miniature 
catalogs  will  get  business.  Let 
us  know  how  many  you  will 
require. 


)AK 


STOLEN  CAMERAS 

The  addresses  of  those  reporting  losses 
are  printed  below. 

459235     lA  Autographic  Kodak  Junior, 

R.  R.  lens,  Highway  Pharmacy 

152941      2C  Autographic  Kodak  Junior, 

R.  R.lens W.  \V.  Willard 

42072     3A  Autographic  Kodak  Junior, 

f.   7.7  lens.    Frank  B.   Wilson 

3 A  Autographic  Kodak  Junior, 

f.  7.7  lens,  Highway  Pharmacy 

L\  Autographic    Kodak,   set 

focus W.    W.    Willard 

3 A  Auto.  Kodak,  A.  B.  Walters 
3  A  Autographic   Kodak,   R.    R. 

lens.... W.W.  Willard 

2  Folding  AutographicVBrownie 

R.  R.  lens.  .  .Frank  B.» Wilson 

4x5  Auto  Graflex,  with^B.  &  L. 

Tessar  Series  Ic/.  4.5 

C.   A.    Woodruff 

Highway  Pharmacy,  Camas,  Wash. 
A.    B.    Walters,    3115    Liberty    Ave., 
Pittsburg,  Pa. 

W.  W.  Willard,  care  of  Willard   Drug 
Co.,  Aloore,  Mont. 

Frank  B.  Wilson,  Seattle,  Wash. 
C.  A.  Woodruff,  care  of  Detroit  Athletic 
Club.  Detroit,  Mich. 


536953 

426975 

415247 
534259 

183818 


3127848 


c  o  /-^o 
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TWO  WAYS  OF  LOSING  MONEY 


Bang! — and   prices   came  down. 

But  previously — bang!  —  and 
prices  went  up.  In  some  cases  a 
premature  explosion. 

Kodak  prices  were  the  last  to 
go  up,  and  for  the  most  part,  they 
went  up  the  least,  and  they  will, 
therefore,  be  the  last — but,  of 
course,  we  can't  tell — exactly. 

If  photographic  goods  had  gone 
up  like  sugar  and  shoes  and  salads 
- — or  even  like  some  of  the  materials 
that  enter  into  them  (meaning 
entering  into  photographic  goods, 
not  salads)- — say,  silver  and  cotton 
and  gelatine — they  might  be  ex- 
pected to  descend  like  those  old 
4th  of  July  skyrockets  that  used 
to  lose  their  sense  of  direction  at 
an  altitude  of  about  one  hundred 
feet,  and  with  a  horrible  sizzling, 
plunge  earthward  to  the  terrible 
consternation  of  mother  and  Aunt 
Emma,  until  kerplunk,  they, 
ostrich-like,  buried  their  heads 
in  the  tomato  patch. 

But  photographic  goods  did 
nothing  of  the  kind.  They  ascend- 
ed in  a  gentle  curve  —  never 
attaining  the  perpendicular.  Sugar 
is  said  to  be  down;  it  is  still 
three  times  the  pre-war  price. 
Cotton   is  said   to  be  down;  it  is 


the 

they 
way 

losing 


still  three  times  the  pre-war  price. 
Silver  is  said  to  be  down ;  it  is 
still  nearly  double  the  pre-war 
price. 

Kodaks  and  Brownies  were 
advanced  (on  the  average)  43%, 
Kodak  films,  not  quite  20%;  plates, 
40%;  Azo,  25%,  and  Velox,  4%. 
Photographic  prices  have  not  acted 
as  other  prices  have  in  the  past; 
it  isn't  reasonable  to  expect 
to  tag  after  them  now. 

But  suppose,  after  a  time, 
do  come  down — say,  part 
down,  to  the  former  level! 

There  are  two  ways  of 
money  on  a  falling  market.  Yes — • 
you  are  right.  You  have  thought 
of  the  first  way — but  we  have 
never  intentionally  overstocked  a 
dealer  yet.  Why  should  we?  A 
dealer  with  a  real  grievance  against 
us  isn't  going  to  help  our  business 
— not  next  year  and  the  year  after. 

But  there  is  another  way  of 
losing  money  on  a  falling  market. 
It  is  not  having  the  goods.  And 
it  is  not  only  a  sure  way  but  a 
mighty  serious  way.  It  is  a  par- 
ticularly serious  way  if  a  camera 
sale  is  lost,  because  that  means 
the  loss  of  subsequent   film   sales 
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and    paper    sales    and    .     In 

every  line  of  business,  people  have 
had  trouble  by  "not  having  the 
goods"  during  the  last  three  or 
four  years,  simply  because  the 
manufacturers  could  not  turn  them 
out  fast  enough.  Perhaps  the 
elimination  of  that  trouble  will 
furnish  the  silver  lining  to  the 
cloud     of     descending     prices — if 


descending  prices  can  be  considered 
a  cloud. 

No  man  ever  got  rich  sitting  up 
nights  trying  to  figure  out  how 
not  to  lose  money.  And  there  is 
only  one  way  of  making  money  in 
retail  merchandising — having  the 
goods  to  show  and  to  sell,  giving 
service,  keeping  the  customers 
coming. 


KODAK  ADVERTISING  POST  CARDS 


After  several  years'  vacation, 
the  Kodak  Advertising  Post  Cards 
have  come  back  to  work. 

They  proved  themselves  capable 
of  earning  a  good  profit  for  the 
Kodak  dealers  who  used  them. 

It  is  easy  to  see  what  happens 
when  people  receive  a  post  card 
like  the  one  illustrated.  They 
read  your  own  message  on  the 
address  side  and  the  note  from  Peg 
on  the  reverse.  Whichever  they 
read  first,  they  are  almost  certain 
to  exclaim,  mentally  or  orally — 
"That's  a  clever  idea!" 

The  card  is  not  thrown  away 
until  every  member  of  the  family 
has  seen  it.  Frequently  it  is  carried 
in  the  pocket  or  the  hand-bag  of 
the  recipient  to  show  to  others. 

And    every    time    it    is    shown, 


your  store  is  discussed  and  the 
association  between  the  store  and 
Kodaks  and  Christmas  gifts  in 
general,  is  emphasized  in  an  unfor- 
getable  manner. 

We  will  furnish  these  cards  in 
lots  of  one  thousand  or  more, 
printed  as  shown  in  the  illustrations, 
with  the  dealer's  name  and  address 
in  the  same  handwriting  as  the 
text  on  the  front,  and  occupying 
the  same  space  as  Richard  Roe  & 
Co.,  at  $10.00  per  thousand,  net. 
This  price  does  not  apply  on  lots 
of  less  than  one  thousand,  but  does 
apply  on  fractional  lots  where  the 
total  is  for  more  than  one  thousand, 
as  for  instance,  1,250,  2,700,  etc. 
On  lots  of  less  than  one  thousand, 
there  will  be  an  extra  charge  of 
one  dollar.  No  order  entered  for 
less  than  400  cards  ($5.00,  net). 


THE  ART  OF  SELLING  KODAKS  AND  SUPPLIES 


Is  the  same  salesman  at  your 
Kodak  counter  today  who  was 
there  last  year? 

If  not,  has  the  present  clerk  or 
department  manager  a  thorough 
understanding  of  the  art  of  selling 
photographic  goods? 

We  publish  a  booklet  on  Selling 
Kodaks  and  Supplies,  which  con- 
tains the  crystallized  experience 
of   many   years    and    many    men. 


Your  experienced  salespeople  may 
get  only  two  or  three  pointers 
from  it;  your  apprentices  in  selling 
the  Kodak  line,  even  though  they 
are  steeped  in  the  wisdom  of 
general  retail  selling,  will  find  it  a 
simple,  elementary,  understandable 
primer  on  photographic  processes 
and  an  outline  of  sales  principles 
applicable  to  this  line. 

We  will  mail  copies  on  request. 
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KODAK  ADVERTISING  POST  CARDS 

(See  opposite  pagej 


POST    CARD 


iJ.^iA4^VV-<^ 


CORRESPONDENCE     HERE 


jr  J       •^vo-^      f^.^      j-. 


JU-tU-K  .         X~w^     !Uv^  •  5    ^   k^i^^ 


(y-Tc  »-^--va1*-.-^*''^-*^ 


1,. 


<S 


♦  V  e  u  o  X  ♦ 

V  V 

PLACE  ^ 

1-      STAMP  >- 

o  o 

HERE 

X  X 

•  V  e  L  o  X  ■ 

NAME     AND     ADDRESS     HERE 


Face  of  Card 


.hu^^'S.'^ 


'Tr-e-it^yo-^-*-*-''-^ 


^<^'-^^^^^~^ 


Reverse  of  Card 
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THE  KODAK  CHRISTMAS  STORY 


There  are  about  21,000,000 
families  in  the  United  States. 
Some  of  them  are  not  prospective 
purchasers  of  cameras.  But  those 
who  have  the  education  and  the 
means  to  read  high  grade  magazines 
are  actively  in  the  market  for 
Kodaks,  and  other  photographic 
equipment  and  supplies. 

People  have  different  reading 
tastes.  Some  prefer  detective  stor- 
ies; others  are  more  interested 
in  scientific  matters.  Some  read 
current  history;  others  stories  of 
business  success.  To  some  a  page 
of  recipes  is  engrossing;  to  others 
a  new  dress  pattern.  Some  prefer 
humor,  others  descriptions  of  for- 
eign lands. 

Every     conceivable     reading 


hobby,  from  the  movies  to  farming, 
is  covered  by  the  74  magazines  we 
will  use  in  December  in  full  page 
space  to  help  you  sell  Kodaks  and 
Brownies  and  Premos.  Below  is 
the  whole  list.  You  will  see  at  a 
glance  that  they  cover  the  buying 
public.  And    they    cover    the 

country. 

The  principal  December  adver- 
tisement will  feature  the  follow  ing 
cameras;  3A  Kodak  and  3A  Junior, 
No.  1  Kodak  Junior,  Vest  Pocket 
Kodak  and  the  No.  0  Brownie.  It 
is  strictly  a  camera  advertisement 
with  a  holiday  atmosphere  that  is 
certain  to  bring  sales  to  those  deal- 
ers who  have  the  goods  in  stock. 

To  turn  the  public  into  your 
doors,  have  the  goods — advertise 
them — and  show  them  well. 


General  Magazines 


American 

Saturday  Evening  Post 

Ladies'  Home  Journal 

McClure's 

Country  Gentleman 

Collier's 

Hearst's 

Motion  Picture* 

Cosmopolitan 

National  Geographic 

Popular  Mechanics 

Harper's 

Leslie's 

American  Boy 

Pictorial  Review 

World's  Work 

Red  Book 

Vogue 

People's 

Woman's  Home 

Companion 
Forest  and  Stream 
Munsey's 
Argosy 
Outdoor  Life 


All-Story 

Outlook 

Life 

Photoplay* 

Atlantic 

Detective  Stories 

Scribner's 

Popular 

Everybody's 

Review  of  Reviews 

Smith's 

Metropolitan 

Delineator 

St.  Nicholas 

Field  and  Stream 

Short  Stor\' 

Designer 

Top  Notch 

Ainslee's 

Adventure 

Outers' — Recreation 

Youth's  Companion 

Popular  Science 

Boy's  Life 

Century 


Farm  Papers 

American  Agriculturist 

Breeders'  Gazette 

Dakota  Farmer 

The  Farmer 

Hoard's  Dairyman 

Idaho  Farmer 

Indiana  Farmers'  Guide 

National  Stockman  and  Farmer 

Nebraska  Farmer 

New  England  Homestead 

Northwest  Farmstead 

Ohio  Farmer 

Oklahoma  Farmer-Stockman 

Orange  Judd  Farmer 

Oregon  Farmer 

Pacific  Rural  Press 

Pennsylvania  Farmer 

Prairie  Farmer 

Progressive  Farmer 

Rural  New  Yorker 

Successful  Farming 

Wallace's  Farmer 

Washington  Farmer 

Western  Farmer 

Wisconsin  Agriculturist 


*  January  issue — out  December  1. 
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WHEN  WINTER  SHOPPERS  CROWD  THE  GARS 


The  street  cars  are  getting  more 
crowded.  The  weather  requires 
a  conveyance — and  everybody  uses 
the  street  cars  at  some  time  for 
shopping.  So  your  announcement 
in  the  cars  reaches  them  at  what 
the  young  advertising  writer  calls 
"the  psychological  moment."  It 
is  certainly  the  logical  moment. 
They  are  going  somewhere  to  buy. 
The  attractive  invitations  repro- 
duced below  should  help  you  help 


them  make  a  decision  profitable 
to  you  both.  The  word  Kodak 
is  sufficient  to  suggest  to  them 
that  where  Kodak  is,  there  other 
Christmas  gifts  will  be  also. 

These  cards  are  furnished  free 
of  charge,  imprinted  with  his 
name  and  address,  to  dealers  who 
display  them  in  the  cars.  How 
many  will  you  require  for  the  cars 
in  your  vicinity? 


as  yoii  go 


RICHARD    ROE  &  CO. 

1201  Tripod  Avenue 


Street  Car  Card  No.  810 


Kodak 

OS  you  go 


RICHARD    ROE  &  CO. 

1201  Tripod  Avenue 


Street  Car  Card  No.  811 
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CHANGES  IN  PRICE 

Since  the  October  Trade  Circular  was  issued,  the  following  changes  in  price  have 
been  made.     Kindly   have  the  entries  made  in  your   Condensed   Price  List. 


ADVANCE 


Effective  October  5,  1920. 


FORMALDEHYDE  40'; 

(1920  CONDENSED   PRICE  LIST,  PAGE   84) 

1  oz.  bottle 

1  lb.  bottle 

Dealers'  discount  ii^i'Vi 


.25 
1.30 


30 
.40 
.40 
.50 
.60 
.60 
.80 
1.25 


I  Effective  October  14,  1920. 

R.  O.  HOLDER  KITS 

(1920  CONDENSED   PRICE  LIST,  P.A.GE   31) 

4x5     

5      X    7     

5      x8     

6Kx    8>^ 

7  xll     

8  xlO     

II  xl4     

14      x  17     ■^■ 

Dealers'  discount  40% 

KODAK  DOUBLE  PLATE  HOLDERS 

(1920  CONDENSED   PRICE  LIST,  PAGE   29) 

4  X  5  for  No.  4  Bullet  Special 
(Model  C),  No.  4  Cartridge 
Kodak,  No.  4  Eastman  Plate 
Camera,  No.  4  Screen  Focus 
Kodak,  or  No.  4  F.  P.  K 

5  X  7  for  No.  5  Cartridge  Kodak  . . 

Dealers'  discount  33}i% 

Note: — The  above  advance  is  due  to 
holders  being  for  obsolete  cameras;  they 
are  made  only  in  small  quantities  and 
cannot  be  supplied  at  the  prevailing  price 
of  similar  size  holders  for  current  cameras. 

STANDARD  TRIPOD 

(1920  CONDENSED   PRICE  LIST,  PAGE   36) 

Each S3. 50 

Dealers'  discount  40% 

F.  &  S.  LANTERN  SLIDE 
CONTACT  PRINTING  FRAMES 

(1920   CONDENSED    PRICE   LIST,  PAGE   69) 

4x5 $5.00 

5x7 6.00 

Dealers'  discount  33'^% 


$2.00 

2.25 


FOCUSING  PANELS  FOR 
GRAFLEX  CAMERAS 

(1920  CONDENSED   PRICE  LIST,  PAGE   29) 

2j^x3X $-5-25 

3Xx4>i 3.50 

3Kx5>^ 4.25 

4  x5     4.25 

5  X  7     _ 5.75, 

Dealers'  discount  33} 3% 

CROWN  TILTING  TRIPOD  TOP 

(1920  CONDENSED   PRICE  LIST,  P.\GE  37) 

Professional S9.00 

Dealers'  discount  33)^% 

LANTERN  SLIDE  BOXES 

(1920  CONDENSED   PRICE   LIST,  PAGE   76) 

No.  1 $2.25 

No.  2 3.00 

No.  3 4.00 

Dealers'  discount  40% 

RUBBER  SET  BRUSHES 
Bristle— Black 

(1920  CONDENSED   PRICE  LIST,  PAGE   77) 


1      inch 

S   .65 

iyi  inch 

.85 

2      inch               

1.00 

2^  inch                        

1.25 

3      inch 

1.50 

3}4  inch  

2.00 

Dealers'  discount  30% 

Effective  October  15,  1920. 

RETOUCHING  OR  MAGNIFYING 
GLASSES 

(1920  CONDENSED   PRICE  LIST,  PAGE   77) 

2Kinch $2.25 

3  inch 2.75 

3}4mch 3.25 

4  inch 4.00 

Dealers'  discount  33)4% 
Do.,  doz.  or  more  of  one  size,  33  J/3  and  10% 

DISCONTINUED 

(1920  CONDENSED   PRICE  LIST,  PAGE    76) 

After  October  2nd  R.  O.  C.  Tumbler 
Graduates,  24  ounce,  will  not  be  supplied. 
Other  sizes  as  regularly  listed  will  be 
furnished  as  heretofore. 
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REDUCTION 


Effective  October  12,  1920. 


1  oz.  can 

1 4  lb.  can 

V2  lb.  can 

1  lb.  can 

5  lb.  can 


POTASSIUM  BROMIDE 

(1920   CONDENSED    PRICE    LIST, 
AND   85) 

Crystals 

1  oz.  bottle  .$ 
y^  lb.  bottle  . 
K  lb.  bottle  . 

1  lb.  bottle  . 


PAGES  84 

Granular 


NO  GLASS  WITH  THE 
NEW  MODEL  EASEL 

It  should  be  noted  on  page  82  of  the 
Professional  Catalog  that  glass  is  no  longer 
required  with  the  New  Model  Easel  which 
therefore  is  now    supplied  without  glass. 


.13 

.55 
1.00 
4.80 
Dealers'  Discount  33|% 


.15 

.37 

.60 

1.10 


Order  your  Christmas  Kodak  post- 
cards early! 

See  pages  2  and  3  of  this  issue  of  the 
Trade  Circular. 


STOLEN  CAMERAS 

The  names  and  addresses  of  those  reporting  losses  are  printed  at  the  bottom  of  the  page. 

Vest  Pocket  Kodaks 

No.  Stolen  from*  No.  Stolen  from*  No.  Stolen  from* 

898339 G    1349291,  R.  R.  lens  .  A      126832,  /.  7.7  lens 

1132755 T     149175,/.  7.7  lens 


A 


A 


Junior  Kodaks 


I  318148 

1  45549, 

1  371460, 

1  372946, 

I  373499, 

lA  140919. 

lA  478520, 

lA  511899, 

lA  3  )1531, 

lA  464521, 

lA  484230, 


single  lens 
R.  R.  lens. 
R.  R. lens. 
R.  R. lens. 

/.  7.7  lens  . 
/.  7.7  lens . 
single  lens 
single  lens, 
single  lens 


lA     34329  

lA     36876  

lA     54813,/.  7.7  lens. 


2      87129 

2  469756,  R.  R.  lens 
2  469757,  R.  R.  lens 
2  483335,  R.  R.  lens 
2 A  193084,  single  lens 
2A  293009,  R.  R.  lens 


lA  484232, 
lA  499652, 
lA  499655, 
lA  499656, 
lA  499659, 
lA  507383 
lA  507384, 
2C  103620 
2C  136138, 
2C   138987, 


single  lens . 
R.  R. lens  . 
R.  R. lens  . 
R.  R.  lens  . 
R.  R.  lens  . 
R.  R. lens . 
R.  R.  lens  , 
single  lens . 
single  lens  . 
R.  R.  lens  . 


2C 

138982, 

R. 

R. 

lens  . 

.  A 

2C 

138981, 

R. 

R. 

lens  . 

A 

2C 

138988, 

R. 

R. 

lens  . 

.  A 

2C 

153161, 

R. 

R. 

lens  . 

A 

2C 

153163, 

R. 

R. 

lens  . 

.  A 

2C 

99043, 

R. 

R. 

lens  . 

.  K 

3A 

26638 

G 

3A 

55599, 

sir 

gle 

lens  . 

.  A 

3A 

68365, 

R. 

R. 

lens  . 

A 

3A 

41841, 

R. 

R. 

lens  . 

.  V 

Autographic  Kodaks 

3A  515162 G 

3 A  541169,  R.  R.  lens  . .  A 

3A  541170,  R.  R.  lens  ..  A 

Folding  Brownies 

2A  299205,  R.  R.  lens..  A 

2 A  299206,  R.  R.  lens..  A 

2A  299208,  R.  R.  lens..  A 

2A  299214,  R.  R.  lens..  A 

2A  30213,  R.  R.  lens..  A 

2A  182058 F 


3 A  541171,  R.  R.  lens  ..  A 
3A  541030,/.  7.7  lens...  A 
3A  541371,/.  7.7  lens...  A 

2C  42721  G 

2C  70186,  R.  R.  lens  . .  A 

2C  74286,  R.  R.  lens  . .  A 

3  73706 F 

3  A  51580,  R.  R.  lens..  A 


Premos 


No.  Stolen  from* 

6197  Premo  Camera G 

7 103  Folding  Cartridge,  single  lens  A 

9400  Folding  Cartridge,  single  lens  A 

13 1090  Folding  Cartridge,  single  lens  \ 


No.  Stolen  from* 
2  252 160  Folding  Cartridge,  R.  R.  lens  k 
2A  127053  Folding  Cartridge,  R.  R.  lens  A 
2A  152991  Folding  Cartridge, singlelens  -A 
3A       3162  Premocttc,  R.  R.  lens A 


Graflex 


91519  Autographic  Graflex,  with  B.  <S:  L.  Tessar  Series  Ic/.  4.5  lens,  No.  3137167  X 

*Cameras  listed  above  were  stolen  from:  G — Gaston  Drug  Co.,  Gaston,  Oregon. 

.A — Acme    Graphonola    Shop,    164    West  T — John  W.  Turk,  Nevada,  Ohio. 

23rd  St.,  New  York  City.  X— F.    M.    Fraley,    Hotel    Del    Monte, 

F — J.  W.  Feeter,  Inc.,  Highland,  N.  Y.  Monterey,  Cal. 
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Pictures 


X3M 


POCKET  PREMO 

It's  a  man's  camera  because  it  slips  so  readily  into  his 
pocket — and  it  is  sound  both  in  design  and  construction. 

It's  a  woman's  camera  because  it  is  so  unobtrusive  and 
so  finely  finished. 

It's  a  boy's  and  girl's  camera  because  it  requires  no 
focusing.  Just  drop  the  front  board  and  the  bellows  are 
extended,  ready  for  action. 

It's  everybody's  camera  because  it  makes  good  pictures. 

It  loads  with  Premo  Film  Packs — the  easiest  to  load  and 
fastest  in  use  of  all  forms  of  film.  Both  the  camera  and 
the  film  are  Eastman-made. 

Price  1 1  3.85 

RICHARD  ROE  &  COMPANY 

1 00 1   Tripod  Avenue 


Cut  of  Camera  and  Film  Packs  in  hand,  as  above.  No.  349-A.     Do.    IH"  wide.  No.  349-B. 


FOR  TRADE  CIRCULATION  ONLY. 


^^-^     ^Sl^^XA^co 


Eastman  Kodak  Company 

Trade  Circular. 


•'FOR   YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXI,  No.   12 


ROCHESTER 


December,  1920 


THE  SOPORIFIC  INFLUENCE 


It  always  amuses  and  interests 
me — the  way  Cheltenham  can  take 
a  little  incident  and  draw  a  big 
truth  from  it.  Something  in  his 
training  must  have  gi\-en  him  a 
keen  insight  into  human  nature. 
And  he  has  cashed  in  on  that 
insight. 

We  lunched  together  at  the  club 
yesterday,  and,  suddenly  deviating 
from  that  golf  topic  that  is  so  close 
to  the  hearts  of  both  of  us  and, 
at  the  start,  apparently  apropos  of 
nothing  at  all,  he  discoursed  thusly : 

"It's  a  strange  thing,"  said 
Cheltenham,  as  he  lighted  a  long 
thin  one,  "how  easily  men  lose 
their  punch  and  what  a  jolt  it 
takes  to  restore  it. 

"Three  years  ago  I  bought  the 
old  Richardson  place,  as  you  will 
remember.  Nearly  an  acre — big 
lawn,  fiower  garden,  \-egetable  gar- 
den, shrubs  and  all  that  sort  of 
thing.  We  moved  in  in  the  spring 
and  I  hired  Jim  Blake  for  a  gar- 
dener. He  not  only  knew  his 
business  but  he  was  some  worker. 
We  had  flowers  and  vegetables 
galore;  he  wasn't  satisfied  with 
cutting  the  grass;  he  shampooed 
it  and  massaged  it.  He  didn't 
wait  for  weeds  to  spring  up.     He 


could  see  them  two  inches  under 
the  sod. 

"He  was  so  good  that,  although 
I  had  hired  him  for  the  season 
only,  I  kept  him  right  through  the 
winter.  He  had  nothing  to  do  but 
shovel  the  walks  and  tend  the 
furnace,  but  was  expected  to  beat 
a  rug  or  wash  windows  when 
called  upon.  Before  spring  my 
wife  was  complaining  that  Jim 
was  too  lazy  to  beat  a  rug  and 
grumbled  when  called  upon  to 
wash  a  w'indow  or  sweep  off  the 
porch,  but  I  hung  onto  him  on 
account  of  the  lawn  and  garden. 

"Spring  came  on  schedule,  but 
there  were  no  springs  left  in  Jim. 
He  was  so  lazy  that  it  made  the 
rest  of  us  yawn  just  to  see  him 
mope  around. 

"By  May  1st  I  had  to  fire  him. 
I  was  afraid  of  being  arrested  for 
harboring  noxious  weeds.  Fortune 
favored  me,  however,  and  I  secured 
another  hustler.  He  didn't  know 
gardening  as  Jim  did,  but  he  was  a 
whale  for  work.  He  swung  his 
hoe  as  if  he  were  fighting  fire,  and 
pushed  the  lawn  mower  so  fast  it 
sounded  like  a  llixver  running  idle 
with  the  throttle  wide  open.  And 
the  next  winter  he   too   Rip  Van 
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Winkled  to  an  extent  that  made  it 
necessary  for  me  to  replace  him  by 
the  time  the  crocuses  were  winking 
at  us.  His  works  had  stopped 
during  the  idle  period  and  the  key 
to  the  winding  apparatus  must 
have  been  broken.  He  just  couldn't 
get  going  again. 

"Then  I  hired  a  Swede.  He 
never  worked  a  minute  over  time, 
but  he  kept  moving  the  full  eight 
hours  agreed  upon  until  the  last 
lea\-es  were  burned  in  the  fall,  the 
celery  buried  and  the  lawn  mower 
hidden  behind  the  carefully  cleaned 
garden  tools  in  the  corner  of  the 
garage. 

"Then  he  went  to  sleep  and, 
unlike  the  ground  hog,  he  failed  to 
waken  in  the  spring.  Yes,  he 
tended  the  furnace  (it  only  went 
out  three  or  four  times  a  month 
but  the  habit  grew  on  it)  and 
somnolently  swept  the  walks.  The 
first  sweet  harbinger  of  spring  was 
no  alarm  clock  for  him  and  for  all 
I  know,  he  is  sleeping  yet. 

"Luck  was  again  with  me  this 
season  and  I  got  hold  of  a  good 
live  man  to  take  the  place  of  my 
dead  but  unburied  Swede.  But 
I'm  taking  no  chances  on  letting 
him  rust  his  hinges.  I  have  found 
a  winter  factory  job  for  him.  A 
friend  of  mine  owns  the  factory 
and  as  a  favor  to  me,  has  put  this 
chap  under  a  foreman  whom  he 
intends  to  replace  at  the  first 
opportunity  because  he  is  such  an 
inhuman  driver  of  his  men.  I 
certainly  hope  he  can't  replace 
that  fiend  of  his  before  the  frost 
is  out  of  the  ground.  Meantime, 
I  am  tending  my  own  furnace, 
carrying  out  the  ashes  and  shovel- 
ing the  walks,  and  it  helps  keep 
me  fit." 

"Well,  Cheltenham,  what's  the 
moral?"     This  from  me. 


"It  applies  to  the  store.  Business 
has  been  coming  so  dog-goned 
easy  since  about  1916  that  I  am 
scared  of  the  soporific  influence. 
There  are  a  score  of  little  stunts 
we  used  to  use  to  get  new  business 
that  we  dropped  because  we  had 
all  the.  business  we  could  handle 
or  because  we  could  sell  all  the 
goods  of  certain  kinds  that  we 
could  get. 

"We  have  got  to  hustle  again  to 
get  business,  and  in  a  way  I'm 
glad  of  it.  The  time  we  used  to 
put  in  making  excuses  for  not  filling 
orders  we  can  now  put  in  thinking 
up  new  ways  of  getting  orders. 
And  that's  more  fun.  On  business 
getting  lines,  we  are  something 
like  those  gardeners.  But  we 
won't  be  long.  I'm  going  to  start, 
all  over  again,  the  old  advertising 
plans  that  worked  well,  and  am 
going  to  create  some  new  ones. 
The  windows  are  going  to  be 
changed  oftener  and — Great  Scott 
— it's  half  past  one!  I've  been 
gone  from  the  ofifice  fifty-five 
minutes.  Must  hustle  back  and 
get  some  of  the  new  stunts  started. 
S'  long." 


CHRISTMAS 
GIFTS 


-Kodaks 

-Brownie  Cameras 
-Graflex  Cameras 
-Premo  Cameras 
-Albums 
-Accessories 
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AN  EXAMPLE  OF  INVOLUTED  CIRCUMLOCUTION 


We've  just  recei\ed  a  request 
which  for  involuted  circumlocution 
is  ver\'  much  like  breaking  in  a 
back  window  to  gain  entrance 
when  the  front  door  is  wide  open. 

An    acquaintance   employed    b\" 

the office  of  a  New  York 

magazine  writes  us  a  letter  to  say 
that  a  young  woman — a  member  of 
his  family — who  has  been  teaching 
store  efficiency  in  a  large  retail 
store  in  the  former  unmentioned 
city  discovered  there  a  saleswoman 
who  is  seeking  for  information 
about  the  Eastman  line  which 
will  enable  her  to  sell  more  goods 
for  her  employer — and  do  we  know 


where  such  information  might  be 
obtained. 

"We  do,"  said  we,  and  we  sent 
him  at  once  the  booklet,  "Selling 
Kodaks  and  Supplies,"  several 
copies  of  "The  Kodak  Salesman," 
and  "How  to  Make  Good  Pictures." 
Presumably  he  gave  these  to  his 
relative,  who  presumably  gave 
them  to  the  ambitious  clerk. 

The  incident  reminds  us  to 
suggest  that  you  check  up  your 
selling  force — see  that  the  right 
people  have  read  our  booklets, 
and  if  we  haven't  got  your  clerks 
on  our  mailing  list  for  "The 
Kodak  Salesman,"  let  us  have  the 
name   and   address. 


THE  SERVICE  DEPARTMENT  TAKES  THE  "KICKS" 


In  business  as  in  football,  there's 
a  knack  in  handling  kicks.  There 
are  all  sorts  of  kicks — off-side 
kicks,  high  punts  and  long  drives. 
Once  in  a  while  one  goes  over  the 
heads  of  all  the  players  and  the 
customer  scores  a  field  goal. 

The  Service  Department  of  the 
company  at  343  State  St.,  Roch- 
ester, enjoys  the  game,  observes 
the  rules,  plays  fair. 

Some  of  your  customers  kick 
merely  because  they've  quarreled 
with  their  fiance  or  because  it's  a 
rain\-  da\'  and  they  started  out 
without  their  rubbers.  Others  kick 
because  they  don't  understand 
the  operation  of  the  camera — or 
didn't  follow  the  rules  in  de\elop- 
ing  or  printing.        Others  have  a 


just  grievance — this  would  be  an- 
other world  if  ever\-thing  always 
went  right. 

If  you  feel  that  circumstances 
make  it  desirable  to  pass  the  buck 
to  us,  just  address  the  Service 
Department.  It  will  catch  the  pass 
without  fumbling  the  ball. 

Like  all  similies,  this  football 
comparison  is  weak  at  one  point. 
In  football,  somebody  usually  loses. 
In  the  Service  Department's  work, 
everybody  is  usually  pleased. 

If  we  lose  money  by  granting 
that  the  customer  is  right,  we 
gain  good  will,  which  is  "future 
money." 

Team  play  wins;  if  the  Service 
Department  can  help  you,  please 
pass  the  ball. 


Read  the  Kodak  Salesman  for  December 
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The  Pocket  Pienio 

A  Christmas  gilt  that  will  presenc  the  st<>r\ 
of  the  Christmas  merriment.  So  simple  that 
the  picture  making  can  begin  at  once. 


A  "FULL  SIZED"  CAMERA  IN  MINIATURE 

Take  your  ruler  and  measure 
the  more-than-sufficient  focal  length 
of  the  Pocket  Premo.  It's  over 
A:]4=  inches  from  the  lens  to  the  film. 
That  means  pictures  with  an 
absence  of  that  distortion  which 
comes  from  a  too-short  focus,  a 
quality  that  the  discriminating 
amateur  appreciates. 

Take  a  microscope — if  you've 
got  one  handy — and  examine  the 
covering.  It's  leather.  Not  near- 
leather  or  leatherine  or  leatherette 
or  like-leather — but  leather,  real, 
genuine  skin. 

You  can  open  it,  sight  it,  take  a 
picture  and  close  it — all  in  five 
seconds.  The  automatic  opening 
of  the  bellows  and  the  fixed  focus 
accomplish     that.  Showing    a 

customer  the  speed  with  which  it 
can  be  done  is  an  interesting  way 
of  demonstrating  its  simplicity. 

The  Pocket  Premo  helps  your 
clerk  make  sales.  It  is  a  novelty 
but  its  novel  features  make  for 
ease  of  operation  and  good  looks — 
and  that's  w'hy  it's  easy  to  sell. 

If  your  stock  is  not  ample, 
there's  still  time  to  make  it  so. 
We  have  them  in  stock. 


Price  %n»& 
Eastman  Kodak  Compat 


An  almost  full  sized  Pocket 
Premo  held  in  an  almost  full  sized 
hand  projecting  from  the  margin 
of  a  full  page  in  the  December 
18th*  issue  of  the  Saturday  Eve- 
ning Post  should  make  at  least 
four  million  eyes  open  wide  and 
pay  attention  to  the  merits  of  this 
excellent  little  camera. 

The  same  striking  advertisement 
contains  three  full  sized  photo- 
graphs (2V4  X  33^4  inches)  made 
by  this  efficient  instrument  which 
is  easy  to  talk  about,  easy  to 
demonstrate,  easy  to  sell,  easy  to 
carry,  easy  to  load,  easy  to  use — 
and  (at  s$13.85)  easy  to  pay  for. 

Perhaps  there  are  other  cameras 
for  214  X  334  pictures  whose 
outside  measurements  are  as  small 
as  1^  X  33<4  X  43/2  inches.  It's 
much  easier  to  make  a  small 
camera  than  it  is  to  make  a  good 
small  camera. 


"With  Christmas  only  Seven  Days  away! 


CHANGE  IN 
PROFESSIONAL  CATALOG 

Kindly  note  that  the  bellows  of 
the  No.  2  Eastman  View  Camera 
is  now  made  of  a  fine  grade  of 
special  "fabricated  leather,"  not  of 
leather.  The  Premo  Camera  lists 
the  item  correctly,  but  the  older 
Professional  Goods  Catalog  should 
be  changed.     See  pages  37  and  39. 
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KRESKO  PAPER 

Kresko  Paper  will  not  be  sup- 
plied in  the  future.  The  cost  ot 
production  of  this  paper  has  for  a 
long  time  figured  in  excess  of  our 
selling  price,  and  users  of  Kresko 
will,  without  question,  be  satis- 
fied with  Solio,  which  will  be 
supplied  as  heretofore.  Solio  is 
the  highest  type  of  gelatine 
printing-out  paper  and  will  give 
better  satisfaction  to  the  user. 

Our  factory  will  not  suppl\- 
Kresko,  although  in  some  sizes 
we  will  be  able  to  fill  orders  for  a 
short  time.  In  placing  an  order 
for  Kresko  it  should  be  specified 
as  to  whether  you  wish  Solio 
substituted,  in  case  we  are  unable 
to  fill  the  order. 

SOLIO  PAPER 

Solio  Seconds  will  hereafter  be 
supplied   as   follows :  Per  Gross 

Cabinet SI  .35 

4x6 1.50 

Dealers'  discount  30*^  ^ 

Solio  Seconds  cannot  be  supplied 
in  unlimited  quantities,  as  the 
output  depends  entirely  upon  the 
amount  of  paper  that  we  accumu- 
late when   sorting. 

PROOF  PAPER 

Gelatine  Printing-Out,    Semi-Matte 
Surface 

This  paper  is  offered  as  Proof 
Paper  only  and  will  not  be  found 
satisfactory  for  toned  prints. 

Per  Dozen     Per  Gross 

Cabinet SI  .35 

4x6     1  .  50 

5      X    7     S.25  2.30 

6Mx    8K -iO  3.75 

8      X  10     55  5.30 

Dealers'  discount  30'^c 

Merchant,  to  his  best  clerk — 
"John,  who  is  our  best  aistovier.''" 

John — "The   Kodak   customer." 

Merchant — "Why?" 

John — "He's  the  kind  that  spends 
and  he  comes  in  often." 


NEW  AZO  PAPERS 

To  more  fully  cover  the  requirements  of 
the  Azo  trade,  we  are  now  in  a  position  to 
lurnish  Azo  in  the  following  degrees  of  con- 
trast, in  addition  to  those  in  which  it  is  al- 
ready furnished: 
A    Carbon,     Double    Weight,    in    Xo.     1 

Degree  of  Contrast 
AA    Carbon,    Double   Weight,    in    Xo.     1 

Degree  of  Contrast 
C  Glossy  Pense,  Single  Weight,  in  Xo.  3 

Degree  of  Contrast 
H  Smooth  BufT,  Double  Weight,  in  Xo.   1 

Degree  of  Contrast 
K  Semi-Gloss,   Single   Weight,    in    Xo.    2 

Degree  of  Contrast 
K  Semi-Gloss,    Double  Weight,  in  X'o.  2 

Degree  of  Contrast 

POST   CARDS 

K  Semi-Gloss,  in  Xo.  2  Degree  of  Contrast 


NEW  AERO  PRICES 

The  folloning  prices  are  effective 
Soiember  29,  1920 
HAXD  HELD  AERO  CAMERA 

Model  A-1,  4  x  5,  including  one  Grafiex 
Plate  or  Cut  Film  Holder,  and  fitted  with 
10-inch  f.4.5  Hawk- Eve  Aerial  Lens. 

Xet  Wholesale.  . ' S230 .  00 

War  Tax 23.00 

Catalog  List 368.00 

MODEL  A-1  MAGAZINE  PLATE 
HOLDER,  capacity  12,  4x5  plates  or 

cut  film   ' SI  7.  50 

Dealers'  discount  33  ^^'^ 

MODEL  K-1,  18x24  cm.  AUTOMATIC 
AERO  FILM  CAMERA,  not  including 
Wind  Motor,  but  fitted  with  20-inch 
f.6  Hawk-E\e  Aerial  Lens. 

Xet  Wholesale S    650.00 

War  Tax 65.00 

Catalog  List 1,040.00 

Do.,  fitted  with  Xo.  18  Ic  Tessar  Lens 
/.4.5 

Xet  Wholesale S600.00 

War  Tax 60.00 

Catalog  List 960.00 

WIND  MOTOR  MODEL  K-1,  including 
\'cnturi  Tube,  flexible  cable  and  suction 

lube SI  15. 00 

Dealers'  discount  33^ ^'^'c 

FILTER  AND  HOLDER  FOR  20' 
H.\WK-EVE  LENS  S55  00 

Do.,   tor   Xo.  18   Ic  Tessar  Lens,   llj-g- 

inch  equivalent   focus $62.00 

Dealers'  discount  33^4% 


KODAK  TRADE  CIRCULAR 


CHANGES  IN  PRICE 

Since  the  November  Trade  Circular  was  issued,  the  following  changes  in  price  have 
been  made.     Kindly  have  the  entries  made  in  your  Condensed  Price  List. 


ADVANCE 


Effective  November  2,  1920. 


FINE  GROUND  GLASS 

(1920   CONDENSED   PRICE  LIST,  PAGE    71) 

4  X    5     $    .  30 

5  X    7     35 

5      X    8     40 

6J2  X    8K 50 

8      X  10     65 

11      X  14     1.25 

14      xl7 2.75 

18      x22 4.50 

Dealers'  discount  40% 


Effective  November  18,  1920. 


COOPER  HEWITT  M  TUBE 

OUTFIT  NO.  54 $  90.  GO 

COOPER  HEWITT  M  TUBE 

OUTFIT  NO.  64 10.5.00 

Dealers'  discount  10>( 

ALUMINUM  CHLORIDE 

(1920  CONDENSED   PRICE  LIST,  PAGE   84) 

1  oz.  bottle $   .30 

Dealers'  discount  33}i% 

AMMONIUM  ALUM 

(1920  CONDENSED   PRICE  LIST,  PAGE   83) 

1  lb.  bottle $   .40 

Dealers'  discount  ii'^% 

REDUCTION 


Effective  November  19,  1920. 


ACETIC  ACID  28f  f  PURE 

(1920   CONDENSED   PRICE   LIST,  PAGE   83) 

S.  F.  Branch 

14  lb.  bottle $   .23         $   .26 

1  lb.  bottle 35  .41 

5  1b.  bottle 1.05  1.30 

Dealers'  discount  33}^% 

Net  per  lb.     Net  per  lb. 
100  1b.  carboy $   .07         $   .16 

ACETIC  ACID  80%  PURE 

(1920  CONDENSED   PRICE  LIST,  PAGE   83) 

Net  per  lb.     Net  per  lb. 
100  1b.  carboy $   .16         $   .25 


GLACIAL  ACETIC  ACID 

(1920  CONDENSED   PRICE  LIST,  PAGE   83) 

S.  F.  Branch 

1  lb.  bottle $   .55         $   .61 

5  li>.  bottle 2.05  2.35 

Dealers'  discount  33}i% 

CITRIC  ACID  POWDERED 

(1920  CONDENSED   PRICE   LIST,  PAGE   83) 

1  oz.  bottle $    .20 

U  lb.  bottle 


>2  lb.  bottle 

1  lb.  bottle 

Dealers'  discount  33^j,% 


.51 

.88 

1,65 


WOOD  ALCOHOL 

(1920   CONDENSED   PRICE   LIST,  PAGE     83) 

1  pint  bottle $      .50  $      .60 

1  quart  bottle .90  1.05 

1  gallon  can 3.45  3.70 

5  gallon  can 16.50  18.35 

Dealers'  discount  33)4% 

HYDROCHINON 

(1920  CONDENSED   PRICE   LIST,  PAGE    86) 

1  oz.  bottle $   .34 

J4  lb.  bottle 1.12 

>nb.  bottle 2.11 

1  lb.  bottle 4.07 

1  oz.  can .30 

>4  lb.  can 1.08 

>^  lb.  can 2.05 

1  lb.  can 3.95 

5  lb.  tin 19.50 

25  11).  tin 96.75 

Dealers'  discount  40% 

Do.,  in     25  lb.  lots  assorted  40  and     5% 
Do.,  in  100  lb.  lots  assorted  40  and  10% 


REDUCING  GLASSES 

The  three  inch  glass  will  not  be  supplied 
after  Nov.  18,  but  we  will  continue  to 
supply  three  and  one-half  and  four  inch 
glasses. 

STOLEN  CAMERAS 

3A  Special,  No.  42424,   Ross  &  Whalen, 

Trenton,  N.  J. 
Vest  Pocket  Kodak,  Special,  No.  149930, 

Mr.  J.  Bruce  Davis,  Reedsville,  Pa. 


KODAK  TRADE  CIRCULAR 


INDEX  VOL.  XXI :  December,  1919  December,  1920 


Accessories,  sale  of — August,  p.  9. 

Addressing  mail  to  E.  K.  Co. — December,  1919.  p. 4. 

Advertising  copy  writing — December,   1919,  p.   5; 

May,  p.  11;  June,  p.  7. 
.\dvertising  in  magazines — May,  p.  2;  July,  p.  4, 

5,  6,  7;  August,  p.  8;  November,  p.  4. 
Advertisements  for  dealers — December,  1919,  p.  8 

February,  p.   14,  15;  March,  p.  4;  April,  p.  8 

May,    p.    12;   June,   p.    1,   8;   July,    p.    11,    12 

.August,  p.  11,  12;  September,  p.  8;  November, 

p.  8;  December,  p.  8. 
-Advertising   for   the   Professional's  benefit — May, 

p.  3. 
-Aero  Cameras  and  Equipment — June,  p.  5;  July, 

p.  11;  December,  p.  5. 
.Artura  Printers  discontinued — May,  p.  7. 
-•Azo,  new  designations — Oct.,  p.  1,  2;   Dec,  p.  5. 
.\zo,  new  papers — October,  p.  2. 
Bromide — Portrait,  Velvet   Brilliant   and  P.  M.  C. 

Contrast — April,  p.  7. 
Calendars,    .\mateur — September,    p.    2;    October> 

p.  2. 
Car  Cards — May,   p.    11;  June,   p.   7;  July.   p.   9; 

November,  p.  5. 
Cases,  Sole  leather  for  Premo  No.  9 — April,  p.  6. 
Case  lots  in  Professional  Film — July,  p.  2. 
Cash  Discounts,  Value  of — December,  p.  5. 
Catalogs,  1920 — May,  p.  1. 
Cine  Film  Developer  (Hydrochinon)  discontinued — 

Januarj-,  p.  5. 
Cirkut  Film,  No  special  lengths — July,  p.  1. 
Condensed  Price  List — July,  p.  1. 
Copy  for  local  newspapers — December,  1919,  p.  5. 
Cut  Sheet — August,  p.  8. 

Delivery  Wagon  display  device — February,  p.  13. 
Dental  X-Ray  Film,  Improved  package — March, 

p.  2. 
Developing    Powders,    Seed    Hydrochinon — June, 

p.  5;  Seed  Pyro — August,  p.  5. 
Dry   Mounting  Presses,   ordering — January,   p.    7. 
Easel,  no  glass — November,  p.  7. 
Elon,  Advertisement — March,  "Extra  B,"  p.  7. 
Express,  fee  for  protection — January,  p.  3;  Receipts, 

June,  p.  6. 

Finishing,  Free  course  in — September,  p.  5. 
Film  for  K  1  .'Vero  Camera — December,  1919,  p.  6. 
Fixing  Boxes,  Eastman  Fiber — February,  p.  3. 
Focal  Plane  Shutters,  Fitting — March,   p.  2;  for 

R.  B.  Cycle  Graphic — -April,  p.  6. 
Fundamentals  of  Photography — September,  p.  1 . 
Glacial  Acetic  .\cid — May,  p.  7. 
Hangers,  Film  Pack  Developing — -February,  p.  3. 
"Hydrokinone,"  wrongly  packed — -May,  p.  2. 
Index,  Vol.  XX  Trade  Circular — December,  1919, 

p.  7;  Vol.  XXI  December,  1920,  p.  7. 

Kodak  Park,  Increased  production  facilities — 
February,  p.  3,  8,  9;  October,  p.  4,  5. 

tCodakery  Subscriptions — February,  p.  1,  16; 
March,  p.  3;  March  "Extra  B,"  p.  8;  June,  p.  2; 
.August,  p.  10,  11;  September,  p.  7. 

Kodaks,    Not    "Eastman    Kodaks" — -January,    p. 

8;  October,  p.  7. 
Kodak  Salesman — August,  p.  8,  9. 
Lewis  Suit  dismissed — March  "Extra  B,"  p.  6. 
Moulded  Graduates,  R.  O.  C— May.  p.  7. 


Order  from  Branches,  etc. — February,  p.  12. 

Packages,  Double  sized  for  certain  film — July,  p.  1 1 . 

Papers,  Kresko,  Solio  and  Proof — p.  5. 

Parcel  Post  Ruling — -March  "Extra  A,"  p.  7. 

Plate  Tank  Developer  Powder — May,  p.  7. 

Pocket  Premo — July,  p.  3,  12;  August,  p.  8,  12; 
September,  p.  8;  October,  p.  6;  November,  p.  8; 
December,  1920,  p.  4. 

Portrait  Bromide,  Eastman — April,  p.  7. 

Portrait  Film  Accessories — February,  p.  12. 

Post  Cards,  Kodak  advertising — November,  p.  2,  3» 

Price  Adjustment — November,  p.  12. 

Price  Changes 

Miscellaneous — December,  1919,  p.  1,2.  3,  4, 
6;  Januari',  1920,  p.  1,  2,  3,  4,  5,  6,  7,  8;  Febru- 
ary, p.  4,  5,  6,  7;  March,  p.  2,  3;  March  "Extra 
A,"  p.  5,  6;  April,  p.  5, 6;  May.p.  4,  5,6,  7;  June, 
p.  4,  5;  July,  p.  1,2;  August,  p.  3,  4,  5;  Septem- 
ber, 3,  4;  October,  p.  3;  November,  p.  6,  7; 
December,  p.  6. 

Cameras  with  Anastigmat  Equipment  and 
lenses — March  "Extra  A,"  p.  1,  2,  3,  4,  5; 
Cameras  with  B.  &  L.  equipment  and  B.  &  L. 
lenses — August,  p.  1,  2,  3. 

Film— March  "Extra  B,"  p.  1,  2,  3,  4,  5,  6. 

Graflex,  Graphic,  etc.,  cameras — April,  p.  1,  2. 
3,  4. 

Albums  and  mounts — May,  p.  8.  9,  10. 

Plates  and  Professional  Film — Mav  Extra,  p. 
1,  2,  3.  4. 

Prize  Competition — March,  p.  1,  2;  March  "Extra 
A,"  p.  8;".April,  p.  6. 

Projection  Printer,  Eastman — February,  p.  10.  U; 
Discount — March,  p.  3;  Parts — June,  p.  5; 
August,  p.  3. 

Reducing  Glasses,  Eastman — Julv,  p.  1;  December, 
p.  6. 

Repairs,  cameras  wanted  for — April,  p.  4. 

Returned  Goods,  instructions — February,  p.  14; 
June,  p.  2;  August,  p.  7. 

.Sales  Talk — June  p.  6;  December,  p.  1,2. 

"Selling  Kodaks  and  Supplies" — November,  p.  2; 
December,  p.  3. 

Sensitized  goods.  Handling  of — August,  p.  7; 
October,  p.  7. 

Service  Department — August,  p.  7;  September,  p. 

5;  December  p.  3. 
Shortages,  Filing  of  Complaint — January,  p.  3. 

Stolen  Cameras — January,  p.  8;  February,  p.  2; 
June,  p.  3;  July,  p.  2,  10;  August,  p.  6;  Sep- 
tember, p.  6;  October,  p.  8;  November,  p.  7; 
December,  p.  6. 

Summer  Books — May.  p.  1;  July  p.  10. 

Summer  Show  Cards — June,  p.  1. 

Sunlight  Film  discontinued — .August,  p.  5. 

Tropical  Developer,  Eastman — Januarj',  p.  6. 

Velox  Lantern  Slide  \'arnish — February,  p.  3. 

War  Tax  on  dealers  who  assemble  cameras — July, 
p.  11. 

Window  Display  Prize — July.  p.  10. 

Winter  Books — October,  p.  8. 

X-Ray  Exposure  Rule,  Eastman — April,  p.  4. 

X-Ray  Film  Viewing  Clips,  Eastman  —May,  p.  7. 

Zinc,  granulated — January,  p.  6;  .August,  p.  5. 


The  Christmas  Kodak 

KODAKS  for  the  grown-ups  and  the  nearly  grown-ups,  from  J9.49. 
BROWNIES  for  the  young  folks,  from  32.86. 

Shop  earlv  if  you  can — but  early  or  late  you  will  find  in  our  wide 
selection  just  the  camera  for  the  person  you  want  to  please  most. 

RICHARD  ROE  &  COMPANY 

1 01   Tripod  Avenue 


Free  on  request— Cut  as  above,  No.  191-A  double  column,  Xo.  191-B  single  column. 


Om-yt.  C^LA^-iy-L. 


■UL 


POK   TRADE  CIRCULATION  ONLY 


Eastman  Kodak  Company 

Trade  Circular 


•FOR-VOUR   INTERESTS  AND  OUR  OWN' 


\ol.  XXII,  \o.  1 


ROCHESTER 


January,  1921 


A  DESIRABLE  CHANGE  IN  THE  METHOD  OF  BILLING 


Coniniencing  Januar\-  3,  1921, 
all  imoices  issued  either  from 
Rochester  or  from  branches  will 
he  billed  at  net  wholesale  prices. 

This  plan  was  by  necessity  put 
into  practice  on  cameras  and 
cartridge  film  when  the  war  tax 
was  first  imposed.  It  has  worked 
so  satisfactorily  to  the  trade  that 
we  are  now  appKing  it  to  the 
whole  line. 

The  change  will  be  an  ad\antage 
to  you  and  to  us.  But  until  the 
new  Condensed  Price  List  is  issued, 
about  May  1,  1921,  there  may  be 
a  little  confusion  because  we  shall 
bill  at  net  while  you  perhaps  will 
figure  the  cost  by  deducting  the 
discount  from  the  catalog  price. 

Knowledge  on  your  part  of  the 
rule  to  be  followed  will  help  us 
a\oid  unnecessary  confusion  and 
correspondence.  Here  is  the  rule: 
In  arriving  at  the  net  billing  price 
by  deducting  the  discount  from 
the  catalog  list  price  where  the 
net  does  not  figure  in  even  cents, 
if  the  fraction  is  3^  cent  or  more, 
it  ivill  be  added  to  the  bill;  if  it  is 
less  than  }/2  cent,  it  will  be  deducted. 

I*or  example,  the  catalog  price 
of  \^i  X  23/2  Velox  per  dozen  is 
12  cents;  our  present  rate  of  dis- 
count being  30%,  the  net  wholesale 


price  of  a  dozen  would  figure  S.084. 
Apply  the  above  rule  and  you 
see  that  the  net  wholesale  price 
per  dozen  of  this  size  would  figure 
S.08.  In  the  case  of  4x5  Velox 
with  a  catalog  price  of  25  cents 
per  dozen,  less  the  present  rate  of 
discount,  would  figure  S.175,  and 
the  net  billing  price  per  dozen 
would  be  S.18. 

Since  the  bills  will  be  figured 
on  the  net  cost  per  item  or  per 
unit  as  listed  in  the  Condensed 
Price  List,  this  method  will  some- 
times result  in  lower  prices  to  the 
dealer,  where  goods  are  purchased 
in  large  quantities.  And  in  other 
similar  instances  we  shall  be  the 
beneficiary.  But  on  the  whole 
it  will  be  a  fifty-fifty  proposition — 
as  fair  for  one  as  it  is  for  the 
other. 

On  Eastman  Portrait,  Com- 
mercial, Process,  Positive  and 
X-Ray  Film,  also  on  all  brands 
of  Glass  Plates,  which  at  present 
are  subject  to  an  excise  war  tax, 
the  net  wholesale  price  will  be 
figured  without  including  the  war 
tax,  and  the  war  tax  charged  in  a 
separate  item  in  the  same  maimer 
as  we  charge  war  tax  when  billing 
Cartridge  Film. 

When  the  1921  Condensed  Price 
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List  is  published  the  discount 
sheets  will  be  eliminated.  From 
that  time  on  you  need  no  longer 
wear  out  your  pencils  and  your 
brains  and  vour  temper  figuring 
33>i_%  of  $49.37,  and  so  on  ad 
infinitum;  and  the  change  will 
lessen  the  likelihood  of  errors  in 
billing   on   our   part. 

We  are  going  to  issue  two 
Condensed  Price  Lists  in  1921, 
one  for  the  dealer  and  his  confi- 
dential clerks,  the  other  for  counter 
use.  The  first  will  contain  the 
catalog  list  price  and,  in  red 
figures,  the  net  wholesale  price, 
in  adjoining  columns.  The  second 
will  contain  only  the  catalog  list 
price,  including  war  tax  where 
there  is  a  tax. 

The  first  list,  the  dealer's  edition, 
among  other  advantages,  will  make 
the   taking   of   inventory   a   much 


less  painful  operation.  And  the 
counter  edition  will  be  useful  for 
many  reasons.  Customers  fre- 
quently want  to  see  the  price  for 
themselves,  and  you  can  run 
through  it  with  a  customer  and 
check  up  his  needs,  item  by 
item. 

By  the  way,  the  new  list  will  be 
different  and  better  in  other 
respects. 

We  ha\"e  torn  the  whole  book 
to  pieces  and  put  it  together  on  a 
.>'stematic  basis,  placing  related 
items  together  in  such  a  wa\'  that 
you  can  find  them  easily. 

All  in  all,  we  believe  the  new 
method  of  billing  and  the  re- 
arranged and  two-edition  Price 
List  will  iron  out  some  of  the  kinks 
and  make  it  more  pleasant  than 
ever  for  us  to  do  business  with 
each  other. 


THE  A.  B.  C.  OF  BUYING  ADVERTISING  SPACE 


More  opportunities  for  buying 
advertising  space  and  advertising 
novelties  will  be  presented  to  you 
in  1921  than  ever  before. 

Years  of  "easy  selling"  have 
bred  a  host  of  advertising  schemers 
who  will  be  forced  to  work  hard 
for  a  livelihood — and  they  will  be 
looking  to  you  for  support. 

One  dealer  who  prides  himself 
on  his  shrewdness  has  his  own 
way  of  discriminating  between 
good  and  bad  propositions — "I 
tell  'em  all  NO,  and  that  settles 
it."  That  way  of  settling  it 
worked  better  in  1920  than  it  will 
in    1921.  Advertising — of    the 

business-getting  kind — is  absolute- 
ly indispensable  to  every  merchant 
and  manufacturer  in  times  of 
lessening  demand. 

Indications  are  that  the  majority 
of  advertising  manufacturers  of 
the  country  will  invest  more  money 


in  advertising  in  1921  than  in  1920. 
The  same  will  probably  hold  true 
regarding    retail    dealers. 

Granted  that  you  will  put  money' 
into    advertising,    where   will    you 
put  it?     The  need   for  intelligent 
buying  was  never  greater. 

If  the  store  is  centrally  located, 
you  can  use  the  local  newspaper 
which  is  the  most  popular  with 
your  kind  of  trade.  It  may  not 
be  the  one  of  greatest  circulation. 
There  are  tricks  in  circulation- 
getting  which  permit  a  second 
rate  paper  to  secure  a  first  rate 
circulation.  If  your  local  papers 
are  members  of  the  Audit  Bureau 
of  Circulations  (the  A.  B.  C), 
you  can  base  your  selection  on 
definite  facts.  You  can  find  out 
how  much  circulation  the  different 
papers  have;  how  they  got  it 
and  where  they  are  distributed; 
how  much  in  the  city;  how  much 


KODAK  TRADE  CIRCULAR 


in  the  country,  all  verified  from  a 
reliable,  impartial  source — not 
from  the  advertising  solicitor's 
figures. 

The  local  newspaper  is  by  ail 
odds  the  best  advertising  medium 
for  the  retail  dealer.  But  it  must 
be  properly  used.  Usually  the 
advertising  manager  of  the  news- 
paper is  broad-minded  enough  to 
advise  you  honestly.  He  is  a  man 
whose  acquaintance  should  be  cul- 
tivated because  he  can  give  you 
favorable  positions  if  you  have  his 
good  will,  and  because  acquaint- 
ance will  reveal  his  character  and 
ability  and  the  value  to  be  placed 
upon  his  opinions  and  his  j  udgment. 

Before  beginning  to  advertise, 
a  merchant  should  know  what 
size  space  it  will  best  pay  him  to 
use,  how  frequently  the  insertions 
should  appear,  and  in  what  seasons 
of  the  year  he  should  advertise 
most  heavily. 

The  writer  has  been  a  seller  of 
space  and  is  now  a  buyer  of  space. 
There  are  other  men  in  the  com- 
pany's Advertising  Department 
who  have  been  newspaper  publish- 
ers, editors,  salesmen  and  retail 
clerks,  and  we  shall  be  glad  to 
answer  any  inquiry  on  any  phase  of 
advertising. 

If  he  were  asked  to  give  negative 
advice,  the  writer  would  say: 

Don't  advertise  unless  you  have 
faith   in  advertising. 


Don't  use  advertising  novelties 
which  would  advertise  your  com- 
petitor equally  well  with  merely 
a  change  in  the  store  name. 

Don't  use  "Special  issues"  of 
newspapers. 

If  you  use  a  "program"  or 
"souvenir"  publication,  don't 
merely  print  your  name  in  the 
space,  but  use  it  to  advertise  some 
specialty.  You  can  do  it  in  such  a 
way  that  the  members  of  the 
church  or  society  issuing  the  pro- 
gram will  feel  impelled  to  support 
you  because  you  have  supported 
them.  But  don't  charge  such 
expenditures  to  advertising — your 
charity  or  expense  accounts  should 
bear  such  burdens. 

Don't  use  space  in  periodicals 
except  on  a  regular  basis,  unless 
you  are  advertising  a  genuine 
"sale." 

Don't  hesitate  to  command  the 
services  of  the  advertising  writers 
of  the  manufacturers  whose  goods 
you  sell.  They  may  not  always 
have  your  point  of  view,  but  you 
can  always  get  ideas  from  the  copy 
they  write. 

Here  is  an  apt  quotation  to  apply 
in  the  purchase  of  advertising. 
A  dealer  says:  "For  many  months 
I  have  been  buying  with  enthu- 
siasm and  selling  in  cold  blood; 
now  I'm  going  to  sell  with  enthus- 
iasm and  buv  in  cold  blood." 


A  SELECTION  FROM  TWO  HUNDRED  ENGRAVINGS 

The  Cut  Sheet  contains  illustrations  of  nearly  two  hundred  engravings  suitable 
for  use  in  Kodak,  Brownie,  Premo  and  Graflex  advertisements.  The  booklets 
"Fall  and  Winter  Advertisements  for  the  Kodak  Dealer"  and  "Christmas  Ad- 
vertisements for  the  Kodak  Dealer"  contain  together  dozens  of  other  illustrations 
and  suggestions  for  copy.  Any  cut  of  the  goods  alone,  or  of  illustrations  alone, 
or  of  copy  and  illustrations  together,  will  be  supplied  to  Kodak  dealers  free  on 
request.  Users  will  profit.    Use  them. 
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PUT  THE  FRESH  STOCK  AT  THE  BACK 


It  is,  of  course,  generally  known 
that  all  sensitive  photographic 
materials  have  a  definite  life  during 
which  they  may  be  used  with  full 
assurance  of  correct  quality. 

The  length  of  this  actual  life. 
of  course,  primarily  depends  upon 
storage  conditions. 

It  is  important  also  to  have 
your  consumer  receive  material 
which  will  always  give  the  sa^ne 
average  quality.  This  condition 
may  be  maintained  in  a  general 
way,    of    course,    by    anticipating 


stock  requirements  as  far  as  pos- 
sible and  ordering  frequently,  but 
a  further  precaution  is  also  advis- 
able. That  is,  in  putting  fresh 
stock  on  the  shelves  to  see  that 
it  is  so  placed  that  the  old  stock 
on  hand  will  be  sold  before  the 
fresher  supply  is  reached. 

This  seems  an  obvious  thing 
to  do,  yet  we  too  frequently  find 
instances  where  a  consumer  has 
complained  of  old  stock  which 
has  reached  him  through  the  dealer 
overlooking  this. 


CHEMICAL  PREPARATIONS  DISCONTINUED 


On  December  16,  1920,  we  discontinued 

the  following  preparations: 

Azo  Developer  Powders  in  cartons  of  six 
and  twelve  powders.  (1920  Con- 
densed Price  List,  page  87.) 

Solio  Hardener — 4  oz.  pkg.  (1920  Con- 
densed Price  List,  page  88.) 

Eastman  Intensifier — 8  oz.  bottle.  (1920 
Condensed  Price  List,  page  89.) 

Artura  Sepia  Salts — as  supplied  in  cart- 
ridges.     (1920  Condensed  Price  List, 
page   90.) 
The    small    existing    demand    for    Azo 

Developer   may   be   met   by   substituting 

the  Eastman  M.  Q.  Tube,  which  is  very 


satisfactory  for  the  development  of  Azo, 
as  will  be  noted  by  referring  to  directions 
appearing  on  the  label. 

The  demand  for  Solio  Hardener  can  be 
taken  care  of  by  supplying  the  8  oz.  or 
one-half  gallon  bottle,  this  form  being 
more  satisfactory  to  the  trade. 

All  legitimate  demand  for  Intensifier 
can  be  met  by  supplying  the  Eastman 
Intensifier  Tube,  a  very  superior  product 
having  obvious  advantages  over  the 
liquid  form  of  intensifier. 

There  is  no  call  for  Artura  Sepia  Salts, 
the  later  toning  formula  having  displaced 
the  preparation. 


CHANGES  IN  PRICE 

Since  the  December  Trade  Circular  was  issued,  the  following  changes  in  price  have 
been  made.     Kindly  have  the  entries  made  in  your  Condensed  Pries  List. 


ADVANCE 


REDUCTION 


Effective  November  29,  1920. 


Effective  January  3,  1921. 


PRINT  PADDLE 
Eastman  Hard  Rubber 

(condensed  price  list,  page  81) 

Net  Catalog 

Wholesale  List 

Per  dozen  $3.67  $5.50 

Per  H  dozen 1.83  2.75       5  lb.  tin  28.83         27.39         43.25 


ELON 

(1920  CONDENSED   PRICE  LIST,  PAGE  86) 

Net 


1  ounce S  .45 

i  lb 1.60 

I  lb 3.10 

1  lb 6.00 


Net 
5  Ib.lotsasstd. 

Catalog 
List 

S   .43 
1.52 
2.95 
5.70 

$  .68 
2.40 

4.65 
9.00 
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THE  INCOME  VALUE  OF  CASH  DISCOUNTS 

We  seldom  use  the  Scissors-and-  "Don't  think  I'm  butting  in,  Bill,"  said 

t^aste  mettifjcl  in  editing  tne  i  race  ^^^^^^       j     ,,,0,,^^^     why     you     didn't 

Circular.     But   here   is   an   article  discount?" 

regarding  cash  discounts  which  is  "Oh,  I  don't  discount  much,"  replied 

of    so     much     value     that    we     are  B'l'-     "I   don't  always  have  the   money 

■    ^-         -^     ,                   •     •          r     „  handy  and  I  wait  until  I  turn  my  stock 

reprinting  it,   by  permission,   from  j^^f^/^    j    p^y    ^^^    -^      Discounts    don't 

"The  Loop,"  a  publication  issued  mean  much." 

by     The     Kaynee     Company     of  "Well,"  said  Ned,  "this  SI, 600  you've 

Cleveland  j*^'^*-    '""^'^^ted    earns    you    SI 60    a    year. 

Half  of  it  sent  to  that  creditor  a  month 

"  BILL  HALSEY'S   investment  "  ?go  would  have  earned  twenty-four  dollars 

in   thirty   days.     It   you   could   duplicate 

Bill   Halsey  owned  a  small  store  in  a  that  transaction  every  month  your  S800 

fair-sized   town — a    town    big   enough    to  would  earn  S288  or  36%  a  year.     That's 

be  on  the  automobile  road  map,  but  not  three  and  a  half  times  as  much  as  your 

so  large  that  most  of  the  business  men  stock  will  earn.     You  evidently  don't  get 

didn't    see    each    other    and    chat    often  this  discount  stuff.     Do  you   know  that 

enough  to  call  each  other  by  their  front  my  discounts  last   year   more  than   paid 

names.  my  rent?     It  doesn't  pay  to  have  money 

Ned   Colby,   another   merchant   and   a  tied  up  even  in  10%  stock  if  you  can  use 

neighbor,  stepped  into  Bill's  one  morning  it  for  discount." 

in   June.     He   passed   in   the   doorway   a  "I'm  sorry  I  tied  up  that  cash,"  said 

well-dressed  stranger  who  smiled  affably.  Bill.     "I  could  use  it  for  discount  right 

"Who's  that?"  said  Ned.     "Looked  at  now." 

me  as  though  he  knew  me."  "Well,  I'll  give  you  another  tip,"  said 

"You  ought  to  know  him,"   said   Bill,  Xed.     "You   can   take   that   stock  down 

"come  back  here."  to  the  bank.     Old  P.   R.  Esident  knows 

They    went    back   to    Bill's   desk   and,  the  concern  and  its  standing      fie'll  lend 

Iving  with  some  other  papers,  Xed  saw  a  V?"  SbOOO  o"  it  at  6%.     The  dividends 

nicely     engraved     stock     certificate     for  will  pay  your  carrying  charges  and  give 

twenty   shares   of   8%   preferred   stock—  you  a  surplus  of  4%.      Then  you  can  use 

one  hundred  dollars  par.  the  Sl.OOO  for  discounting. 

"Just  made  an  investment,"  said  Bill.  .  "Here's  an  interesting  table,"  he  con- 

"Bought  that  stock  for  Sl,600;  pavs89c  fnued,     that  I  cut  out  of  a  paper  a  few 

on    par;  nets    10%    on    my    investment.  days  ago.     It  tells  just  how  money  works 

Pretty  good,  eh?     My  Government  bonds  at   various   rates   of   discount.       And   he 

yield  me  only  4>^%."  showed  him  this  memo: 

•'                          J      y     /Kj           ^                          ^          ^  Money  earns 

"Yes,  that's  a  good  investment,"  said  per  annum 

Ned.     "I  know  the  concern.     The  stock's       At  1%,  10  days,  net  30  days 18% 

worth   better  than   par.     I   wonder   why       At  2%,  10  days,  net  30  days 36% 

he  sold  it."  At  3%,  10  days,  net  30  days 54% 

"I  know  the  inside,"  said  Bill.     "That       At  3%,  spot  cash,  net  30  days 36% 

chap  who  went  out   is  quite  a  spender.       At  5%,  10  days,  net  30  days 90% 

He  needed  cash  and  the  stock  is  hard  to       At  6%,  10  days,  net  30  days 108% 

sell  in  the  open  market.     He  didn't  want       At  8%,  10  days,  net  30  days 144%, 

to  uncover  to  his  friends  so  he  came  to  me.       At  3%,  10  days,  net  60  days 21.6% 

I    was    glad    to    get    the    stock.     Good       At  2%,  10  days,  net  60  days 14.4% 

investment."  At  5^'c,  30  days,  net  4  months 20% 

T  1        XT  J  ^  ^  ^        D11'        At  3%,  30  days,  net  60  days 36% 

Just  then  Ned  saw  a  statement  on  Bill  s  /l,            j   ,                   j                        /u 

desk.     It  was  for  an  account  past  due,  on  a  Bill    looked    it    over    and    then    said: 

tiiirty-day  basis.     The  terms  of  sale  were  "Gosh,    even    that    one    per   cent    means 

[jrinted  at  the  top:  3%  cashj  net  thirty  nearly  twice  as  much  as  the  tlividend  on 

ilays.     Bill  had  taken  the  thirty  days,  not  my  stock.     I'll  paste  that  in  my  hat  and 

the  discount.     The  amount  of   the   item  let   the   figures   trickle   through   into    my 

was  $800.  brain." 
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NEW  SIZES  IN  PROOF  PAPER 


This  new  paper  which  succeeds  Kresko, 
as  reported  in  the  Trade  Circular  for 
December,  will  be  furnished  in  the  follow- 
ing sizes  at  the  prices  listed.  Kindly  note 
that  it  is  offered  as  proof  paper  only,  and 
that  it  will  not  be  found  satisfactory  for 
toned  prints. 

Net  Wholesale  Catalogue  List 

Doz.         Gross  Doz.  Gross 

3>^x    5K(Cabinet;S  .95  $1.35 

4x6                         1.05  1.50 

5      X    7         S   .18       1  61  S   .25  2.30 

5x8             .21        1.82  .30  2.60 

6x8             .25       2.21  .35  3.15 


Net  Wholesale     Catalogue  List 

Doz.  Gross     Doz.          Gross 

6K  X    Sj^          .28  2.63        .40       3.75 

7x9              .32  2.91        .45       4.15 

7K  X    9K         -35  3.29       .50       4.70 

7  xll             .39  3.71       .55       5.30 

8  [xlO             .39  3.71       .55       5.30 

9  [xll              .46  4.62        .65       6.60 

10  x  12             .56  5.71       .80       8.15 

11  X  14              .70  7.00     1.00     10.00 
Special  cut  sizes  at  proportionate  prices 

on  orders  of  a  dozen  or  more  amounting 
to  SI. 00  list  or  more. 

This  paper  will  not  be  supplied  in  rolls. 


STOLEN 

The  names  and  addresses  of  those  reporting 
Vest  Pocket  Kodaks 

Stolen 
No.  from 

1372723 M 

153313,/.  7.7 L 

1267052,  Single  lens L 

1  267053,  Single  lens L 

Junior  Kodaks 

lA  197499  R.  R.  lens A 

1      319355,  Single  lens L 

2C   161255 M 

3A  55563,  Single  lens L 

lA  478719,  R.  R.  lens M 

lA  481183 M 

lA  487906,  /.  7.7.  lens D 

Kodaks 

lA  46639,  R.  R.  lens L 

lA  238106 K 

3A  241153 E 

Folding  Pocket  Kodaks 

3      144880 L 

4A  4137  L,    Goerz-Dagor    83^    inch 

focus,/.  6.8  No.  221039 B 


CAMERAS 

losses  are  printed  at  the  bottom  of  the  page. 
Special  Kodak 

Stolen 
from 

3A  28770  Bausch  &  Lomb  Tessar  lens     J 
Folding  Autographic  Brownie 

2A  290817 M 

2     529763 T 

Premos 

No.  8—7240 M 

2A  Folding,  118835 E 

Press  Graflex 

24482 C 

1  Roll  holder  fitted  with  Carl  Zeiss 
Jena  lens  ser.  1-C,/.  4.5.  25  C. 
ni.  355233 
No.  lA  Speed  Kodak  in  soft  leather 
case,  Bausch  &  Lomb  Zeiss  Ko- 
dak lens  /.   6.3. 

Lenses 

98414  WoUensak  II— 9^  inch  focus.       X 


Cameras  listed  above  were  stolen  from: 

A— O.  J.  Murphy,  The  Murphy  Co.,  612 
Lehmann   Bldg.,   Peoria,   111. 

B^Rev.    Bernard    R.    Hubbard,    Mount 
St.  Michael's,  Hillyard,  Wash. 

C— Dr.  Frank  B.  Huston,  304  West  91st 
St.,  New  York  City. 

D— B.  F.  Michels  &  Son,  Albion,  111. 
E — L.  E.  Helfaud,  Snyder  Ave.  and  7th 
St.,  Philadelphia,  Pa. 


L — John  Lurie,  Inc.,  Broadwa>'  and  58th 
Street,  New  York  City. 

J  — C.  B.  Johnson,  care  of  Ray  &  Johnson 
Building,  Amarillo,  Texas. 

K— August  H.  Keller,  410  E.  Pennsyl- 
vania Avenue,  Lima,  Ohio. 

M — Abraham  Margulis,  Ph.  G.,  226 
Broome  Street,  New  York  City. 

T — D.  S.  Tildere's  Son,  Machias,  N.  Y. 

X— Emma  H.  Morton,  404  Alisky  Bldg., 
Portland,  Oregon. 
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A  Few  Non-Fragile  Resolutions 

Here  are  several  New  Year's  Resolutions  that  will  be  hard  to  shat- 
ter because  it  is    more  profitable  to  keep  them  than  to  break  them 

Commencing  January  1st,  1921 

I  will  push  the  sale  of  Kodak,  Brownie,  Graflex,  and 
Fremo  cameras  because  a  camera  sale  pulls  in  its  train 
sale  after  sale  of  related  items. 

I  will  push  the  sale  of  Eastman  him — the  dependable 
film  in  the  yellow  box — because  a  film  customer  comes 
in  frequently. 

I  will  make  a  frequent  live  Kodak  window  display  be- 
cause it  turns  the  bu\ing  public  off  the  street  and  into 
my  store. 

I  will  make  full  use  of  the  Eastman  booklets,  show  cards, 
car  cards,  newspaper  advertising,  cuts,  etc.,  because 
the  man  who  goes  after  the  business  is  the  one  who 
gets  it. 

I  will  have  the  goods  in  stock  because  a  complete  stock 
looks  like  business  and  makes  business. 

(Signed)  RICHARD  ROE. 


January  isl,  iQ2i 
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With 


Kodak  Film  Tank  and 
Velox  Paper 

you  may  develop  and  print  without  a  dark 
room.  It's  all-by-daylight  the  Kodak 
way — from  loading  the  camera  to  mount- 
ing the  print. 

We  have  them  in  stock 


RICHARD    ROE   &   COMPANY 

I  lo  Tripod  Avenue 

Free  on  Request — Cut  of  Film  Tank  as  above,  No.  254-A,  double  column. 


'O^n-^  ■   <S<^c/t/c^L^ 


EXTRA! 
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ROCHESTER 


January  20th,  1921 


Taking  the  Loss,  Now 


We  took  no  advantage  of  the 
situation  when  everybody  else,  at 
least  almost  everybody  else,  was 
advancing  prices. 

When  war  prices  began  to  pre- 
vail, we  had  big  stocks  of  cameras 
and  of  raw  materials  at  pre-war 
costs.  We    could     easil\     lia\t-' 

made  a  big  extra  profit  h\'  acK  anc- 
ing    prices.  The    public    would 

ha\'e  taken  the  goods  without  a 
murmur.  People  expected  to  pa\' 
more.  We  sold  on  a  cost  basis, 
uot  a  "get  all  \()U  can"  basis. 

Conditions  arc  now  rc\ersc(l. 
Wc  ha\'e  cameras  in  stock,  built 
at  war  prices;  we  ha\c  materials 
purchased  at  war  |)riccs.  In 
manufacturing  on  a  big  scale, 
where  production  nmst  be  provided 


sible  to  work  on  a  hand  to  mouth 
basis.  We  have  made  no  wage 
reduction.  It  will  be  many  months 
before  raw  materials,  purchased 
now,  will  be  in  the  form  of  the 
finished  product,  in  the  consumers' 
hands. 

We  were  the  last  to  raise  prices 
and  we  raised  prices  the  least. 
Hy  the  same  token,  we  should  be 
the  last  to  reduce  prices  and 
should  reduce  them  the  least. 

But  the  public  has  a  short 
memorx'.  It  forgets  thai  while 
Kodaks  and  Brownies  were  ad- 
\anced  an  average  of  only  43%, 
photographic  paper  but  16>^% 
and  films  only  about  20%,  general 
connnodit\'  prices  were  up  149%. 
And   so   in   anticipation   of     lower 


r^^r^t-,.      l-i*^t>.- 


i-'^Vr 
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a  loss  noiv  on  the  Kodak  and  is  not  possible — but  we  have  gone 
Brownie  goods  that  we  have  in  a  long  way,  especially  on  those 
stock  and  in  process  of  manufacture,  business  builders,  the  box  Brown- 
Most  manufacturers  and  practi-  i^^.  The  list  prices  are  again 
callv  all  merchants  took  an  extra  "even  money"  and  it  must  be  fully 
profit  on  the  rising  market.  We  borne  in  mind  in  comparing  with 
did  not.  Nevertheless,  we  propose,  pre-war  prices  that  the  present 
in  the  interest  of  promptly  stabil-  I'^t  includes  the  excise  war  tax. 
izing  business,  to  take  our  share  The  prices  which  follow  are 
of  the  loss  on  the  declining  market  effective  January  20th,  and  the 
and  take  it  now.  list  prices  are  exactly  as  they  will 

We  have  not  gone  all  the  way  appear  in  the  1921  Catalogue. 
back  to  the  pre-war  basis.     That         Now  for  business. 

New  Kodak  and  Brownie  List 

Prices  effective  January  20,  1921 

Camera  Net  Catalog 

Wholesale  Tax  List 

No.  0     Brownie $   1 .  25  S    .  13  $  2  .00 

No.  2      Brownie 1.56  .16  2  50 

No.  2A  Brownie 2.19  .22  3.50 

No.  3      Brownie 2.81  .28  4  50 

No.  2C  Brownie 3.13  .31  5  00 

No.  2      Folding  Brownie,  Single  Lens 5.63  .56  <■){)() 

Do.,  with  R.  R.  Lens 6.87  .69  11.00 

No.  2A  Folding  Brownie,  Single  Lens 6.25  .63  10.00 

Do.,  with  R.  R.  Lens 7.50  .75  12.00 

No.  2C  Folding  Brownie,  Single  Lens 8.44  .84  13.50 

Do.,  with  R.  R.  Lens 10.00  100  16.00 

No.  3A  Folding  Brownie,  Single  Lens 9.37  94  15.00 

Do.,  with  R.  R.  Lens 10.94  1.09  17.50 

Vest  Pocket  Autographic  Kodak,  Single  Lens 5.00  .50  8.00 

Do.,  with  R.  R.  Lens 5  94  ..59  9  50 

Vest  Pocket  Autographic  Kodak  Special, 

K.  A./.  7.7  Lens 9.37  .94  15.00 

Do.,  with  k.  A./.  6.9  Lens 12.50  1.25  20.00 

Do.,  with  B.&L.  Anastigmat/.  6.9  Lens 21.87  2.19  35.00 

No.  1  Autographic  Kodak  Jr.,  Single  Lens 9.37  .94  15.00 

Do.,  with  R.  R.  Lens 10.63  1.06  17  00 

Do.,  with  K.  A./.  7.7  Lens 13.75  1.38  22.00 

No.  lA  Autographic  Kodak  Jr.,  .Single  Lens 10.00  1.00  16.00 

Do.,  with  R.  R.  Lens 1 1   25  1    13  18.00 

Do.,  with  K.  A./.  7.7  Lens 14  37  1.44  23.00 

No.  2C  Autographic  Kodak  Jr.,  Single  Lens 11 .25  1 .  13  18  00 

Do.,  with  R.  R.  Lens 12.50  1.25  20.00 
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New  Kodak  and  Brownie  List — Continued 

Camera                                                                                                    Xet  Catalog 

Wholesale  Tax  List 

Xo.  3A  Autographic  Kodak  Jr.,  Single  Lens Sll  .87  SI .  19  S19.00 

Do.,  with  R.  R.  Lens 13.75  1.38  22.00 

Do.,  with  K.  A./.  7.7  Lens 16.87  1.69  27.00 

No.  lA  Autographic  Kodak  R.  R.  Lens 14.37  1 .44  23.00 

Do.,  with  K.  A./.  7.7  Lens 17.50  1.75  28.00 

No.  3  Autographic  Kodak,  R.  R.  Lens 14.37  1 .44  23.00 

Do.,  with  K.  A./.  7.7  Lens 17.50  1.75  28.00 

No.  3A  Autographic  Kodak,  R.  R.  Lens 16.87  1.69  27.00 

Do.,  with  K.  A./.  7.7  Lens 20.00  2.00  32.00 

No.  1  Autographic  Kodak  Special,  K.  A./.  6.3  Lens  26.87  2.69  43.00 

Do.,  with  B.  &  L.  K.  A./.  6.3  Lens 40.00  4.00  64.00 

1  )o.,  with  B.  cS:  L.  Spec.  Anastigniat  /.  6.3 31.25  3.13  50 .  00 

Do.,  with  B.&  L.  Tessar  Series  lib/.  6.3  Lens 50  00  5  00  80.00 

Do.,  with  B.  &  L.  Tessar  Series  Ic /.  4.5  Lens 50.00  5.00  83.00 

No.  lA  Autographic  Kodak  Special,  K.  A./.  6.3  Lens  40.63  4.06  65.00 

Do.,  with  B.  &  L.  Kodak  Anastigniat/.  6.3  Lens.  .  .  48.75  4.88  78.00 

Do.,  with  B.&  L.  Tessar  Series  lib/.  6.3  Lens 56.25  5.63  90.00 

No.  3  Autographic  Kodak  Special  K.  .\.  /.  6.3  Lens.  34.37  3.44  55.00 

Do.,  with  B.  &  L.  K.  A./.  6.3  Lens 43.75  4.38  70.00 

Do.,  with  B.  &  L.  Tessar  Series  lib/.  6.3  Lens 53.13  5.31  85.00 

No.  3.A  Autographic  Kodak  Special,  K.  A./.  6.3  Lens  46.25  4.63  74.00 

Do.,  with  B.&  L.  K.  A./.  6.3  Lens 58.13  5.81  93.00 

Do.,  with  B.&  L.  Tessar  Series  lib/.  6.3  Lens 68.75  6.88  110.00 

No.  1  Panoram  Kodak 12  .  50  1 .  25  20  00 

No.  4  Panoram  Kodak 18.75  1.88  30.00 

Stereo  Kodak,  Model  1 34.37  3.44  55.00 

Kodak  Enlarging  Outfit 12.50  1 .25  20  00 


On  the  trail  of  the  Kodak- 


Film  business,   paper  business, 
finishing  business 

But  first  of  all-the  Kodak  Sale 


And  you  tnust  have  the  'Joods 
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Tomorrow  rhe\''ll  ask  how  the  pictures  caine  out 
And   \V\]\  will  sav  "Fine"  and  prov^e  it. 

Ctoo(]  pictures  of  good  times  are  easy  to  get  with  a 

Kodak 


Let  us  show  \()u  how  simple  it  is  to  work — and 
yet  how  complete  to  the  last  detail;  We  have  a 
large  stock  and  in  it  somewhere  is  just  the  Kodak 
\'ou  want. 


Yiiur  name  atiti  adth'i'ss  ht-rr 


<? 
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ALL  SET 


The  extra  edition  of  the  Trade 
Circular  of  January  20th,  told  of 
the  new  prices  on  Kodaks  and 
Brownies.  We  are  publishing  in  this 
issue  the  new  Premo  list,  showing 
substantial  reductions  all  along  the 
line. 

You  are  now  wondering  about  the 
Graflex  line.  After  a  most  careful 
study  of  costs,  it  has  been  decided 
that  no  reductions  can  be  made  in 
the  price  of  Graflex  and  Graphic 
cameras.  The  new  catalogue  is  in 
the  process  of  construction  and  will 
carry  the  prices  now  prevailing. 
With  a  few  of  the  equipments,  this 
means  a  slight  increase  over  last 
year's  catalogue. 

There  are  no  changes  in  film  or 
paper  prices. 

We  are  "all  set"  for  the  season's 
business.  Spring  is  almost  here  and 
summer  will  be  close  on  its  heels. 
Uncertainty  about  the  Eastman  line 
is  behind  you.  Another  big  year  is 
ahead  of  you.  The  ad\ertised  line 
is  going  to  sell. 

Through  the  boom  years,  when 
the  goods  really  sold  themselves,  we 
maintained  an  extensive  campaign 
so  that  the  public  would  not  forget 
us.  Six  months  ago,  when  we  fore- 
saw to  some  extent  the  present  con- 
ditions, we  mapped  out  extensive 
advertising  increases  for  1921. 
When  things  went  bad  in  1903  and 


in  1907,  we  increased  our  advertis- 
ing and  thereby  offset  the  natural 
slump.  Kodak  dealers,  at  least 
those  who  like  ourselves  worked  for 
increased  business  and  carried  a 
representative  line  in  stock,  never 
knew  there  was  a  slump.  It  will  be 
the  same  this  year. 

W^e  are  fully  maintaining  our 
magazine  advertising. 

We  have  contracted  for  farm 
paper  space  that  will  intensively 
cover  the  country  districts  every 
month  during  1921. 

We  have  signed  up  what  is  said 
to  be  the  largest  contract  for  photo- 
gravure space  in  Sunday  newspa- 
pers that  has  ever  been  made. 

We  are  planning  to  break  all  our 
past  records  in  the  way  of  booklets 
and  window  display  helps  and  elec- 
trotype service  for  dealers. 

There  is  big  business  ahead  for 
those  of  us  who  fnake  opportunity. 
The  way  to  make  opportunity  in 
our  line  is  to  sell  cameras  to  con- 
sumers through  dealers.  Then 
comes  the  film  and  paper  and 
chemical  business  almost  of  its  own 
free  will. 

And  the  dealers  who  have  the 
goods  in  stock  and  push  them  will 
be  the  ones  to  get  the  business  that 
follows  the  camera  sale. 

All  set  for  1921. 
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New  Premo  List,  Effective  February  1,  1921  j^^j^J-jf^g 

Wholesale  Tax  War  Tax 

Premojr.  No.  1     SI. 42  S   .  U  S2.50 

Premo  Jr.  No.  1 A 1.98  .20  3.50 

Premoette  Jr.  No.  1,  Single  Lens 5.09  .51  9.00 

Do.,  Planatograph  Lens 6.23  .62  11.00 

Do.,  K.  A./.  7.7  Lens 9.05  .91  16.00 

Premoette  Sr.,R.  R.  Lens  21^  x4X 8.49  .85  15.00 

Do.,3^x4K 8.49  .85  15.00 

Do.,3}4x5}4 10.75  1.08  19.00 

Do.,  with  K.  A./.  7.7  Lens  23^  x4X 11.32  1.13  20.00 

Do.,3V4x4X 11.32  1.13  20.00 

Do.,3H^5H 13.58  1.36  24.00 

Pocket  Premo 7.07  .71  12.50 

Premo  No.  12,  R.R.  Lens 12.45  1.25  22.00 

Do.,  with  K.  A. /■.  7.7  Lens 15.28  1.53  27.00 

Do.,with  B.&  L.  K.  A.  f.  6.3  Lens 36.79  3.68  65.00 

Do.,  with  K.  A. /■.  6.3  Lens 28.30  2.83  50.00 

Do.,withB.&L.  Tessar  Series  lib  f.  6.3  Lens 48.11  4.81  85.00 

Do.,withB.&L.  Tessar  Series  Ic/."4. 5  Lens 48.11  4.81  85.00 

Premo  No.  8,  4  X  5,  with  plate  holder  and  carrying  case     14.22  1.30  25.00 

Do.,3><x5M ■' 1^.22  1.30  25.00 

Do., 5x7 19.90  1.83  35.00 

Do.,with  K.  A./.  7.7  Lens3K  x5K J  "  05  1.59  30.00 

Premo  No.  9,  Planatograph  Lens  3K  x5>2>  ^^'th  plate 

holder  and  carrying  case 25.61  2  .32  45 .  00 

Do.,  4x5 ' 25.61  2.32  45.00 

Do., 5x7 31.29  2.85  55.00 

Do.,with  K.  A. /•.  7.7  Lens3Xx5>^ 28.44  2.60  50.00 

Do., 4x5 ! 28.44  2.60  50.00 

Do.,withK.  A.  f.  6.3  Lens  3Kx5K 42.59  4.02  75.00 

Do., 4x5 ■. 42.59  4.02  75.00 

Do.,with  B.&L.  K.  A.  f.  6.3  Lens3><x5K 51.08  4.87  90.00 

Do., 4x5 ■ 48.25  4.59  85.00 

Do.,  5x7 68.08  6.53  120.00 

Premo  No.   10,  Planatograph   Lens,  5x7,  with    plate 

holder  and  carrying  case 54 .  38  4 .  36  95 .  00 

Do.,with  B.&  L.  K.  A. /■.  6.3  Lens 94.01  8.32  165.00 

Do.,  with  B.&  L.Protar  Series  Vila  Lens  No.  8 125.14  11.43  220.00 

Cartridge  Premo  No.  00 71  .07  1.25 

Cartridge  Premo  No.  2    1.42  .14  2.50 

Cartridge  Premo  No.  2A 1.98  .20  3.50 

Cartridge  Premo  No.  2C 2.83  .28  5.00 

Folding  Cartridge  Premo  No.  2,  Single  Lens 4.53  .45  8.00 

Do.,  with  R.R.  Lens 5.66  .57  10.00 

Folding  Cartridge  Premo  No.  2A,  Single  Lens 5.09  .51  9.00 

Do.,  with  R.R.  Lens 6.23  .62  11.00 

Folding  Cartridge  Premo  No.  2C,  Single  Lens 7.07  .71  12.50 

Do.,  with  R.R.  Lens 8.49  .85  15.00 

Folding  Cartridge  Premo  No.  3A,  Single  Lens 7.93  .79  14.00 

Do.,  with  R.  R.  Lens 9.34  .93  16.50 

TIME  TO  COAL  UP  "^  ^urns  a  little  more  coal,  gets 

up  a  little  more  steam,  warms  the 

When  a  cold  spell  comes  along,      atmosphere  and  does  enough  more 

does  the  wise  merchant  say,  "John,  business  to  pay  for  the  cost  of  the 
better  let  the  furnace  fire  die  extra  coal  over  and  over.  The 
down?"     Of  course,    he  does    not.      advertisements  on  pages  6,  7  and  8 

Freezing  his  customers  out  of  the      will  generate  steam.    The  engrav- 

store  is  no  part  of  his  selling  plan.        ings  are  free  on  request. 
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D.  O.  P.  AND  D.  K.  C. 


D.  O.  P.  referring  to  Developing 
Out  Paper  is  a  familiar  abbreviation. 

The  process  of  handling  is  equally 
familiar. 

You  first  expose  the  print,  then 
place  it  in  a  solution  and  watch  the 
image  develop.  At  the  right  mo- 
ment you  remove  it,  rinse  it  in  a 
fixing  bath,  then  wash  and  dry, 
trim  and  mount. 

Ever>^  step  is  essential  and  each 
must  be  performed  in  its  proper 
order. 

D.  K.  C.  is  an  unfamiliar 
abbreviation. 

It  means  Developing  Kodak 
Clerks. 

And  w^hile  the  methods  of  hand- 
ling are  familiar  enough,  good  re- 
sults are  sometimes  expected  even 
though  some  of  the  steps  in  de- 
velopment are  omitted  entirely. 

First  the  Kodak  clerk  must  have 
a  pleasing  personality  and  a  good 
mind.  The  materials  of  which  he  is 
made  must  be  sound.  No  amount 
of  development  will  cure  defects 
in  the  raw"  stock. 

So  the  most  important  point  is  to 
select  a  well  known  product — a  well 
known  young  man  or  young  woman. 
That's  a  matter  of  investigation  and 
knowledge  of  human  nature. 

Then  comes  the  developing  out 
process.  The  first  step  for  him  is  to 
study  the  line.  As  applied  to  the 
Kodak  line,  the  clerk  must  know 
photography  too.  That  doesn't 
mean  he  has  to  know  as  much  as 
the  head  of  the  Kodak  Research 
Laboratory.  But  he  must  know  (1 ) 
what  items  the  company  sells,  and 
(2)  what  these  items  are  used  for. 

The  company's  catalogs  and  the 
Condensed  Price  List  are  the  text 
books.  The  company  maintains  in 
Rochester  a  Service  Department 
and  an    Educational    Department, 


which  are  literally  the  Faculty  of 
the  Kodak  School.  The  tuition  is 
nothing.  These  departments  are 
prepared  to  answer  any  question, 
any  time  with  cheerful  eagerness. 
Don't  think  their  time  is  too  valu- 
able to  waste  over  answering  what 
might  appear  to  be  "foolish  ques- 
tions." They  don't  think  so.  They 
know  the  answer  and  they  know 
how  to  tell  it  so  it  will  be  understood. 

And  that  brings  us  to  the  next 
step. 

The  next  step  in  development  is 
for  the  clerk  to  learn  how  to  tell 
what  he  knows  about  photography  so 
the  uninformed,  non-technical, 
don't-care  public  w^ill  understand  it. 
"Selling  Kodaks  and  Supplies"  and 
"How  to  Make  Good  Pictures"  are 
the  text  books,  and  "Kodakery'-  is 
the  once-a-month  lecture  on  the 
subject.  No  man  will  be  fully  in- 
structed in  this  art  unless  he  posses- 
ses some  of  the  instincts  of  a  teacher. 

One  of  the  Kodak  writers  keeps 
over  his  desk  a  small  sign  reading: 
"The  three  rules  of  writing  are: 
Simplify,  simplify,  SIMPLIFY." 
That,  by  the  way,  is  the  slogan 
which  has  been  followed  in  de\elop- 
ing  the  Kodak  system  of  pho- 
tography. 

And  that's  as  good  a  rule  as  any 
for  a  clerk  to  have  in  his  mind 
when  talking  to  a  customer.  Of 
course  the  experienced  salesman 
can  soon  determine  from  a  cus- 
tomer's conversation  what  knowl- 
edge he  has  of  photographic  terms. 
But  unless  he  knows  his  customer 
is  an  experienced  photographer,  he 
will  say  "opening"  instead  of  "dia- 
phragm stop,"  and  he  will  avoid 
phrases  like  "depth  of  focus"  and 
"focal  length"  unless  the  customer 
knows  the  meaning  or  unless  there 
is  opportunity  to  explain  it. 
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The  next  step  in  the  development 
of  a  Kodak  clerk  is  the  ability  to 
determine  what  is  wrong  with  pic- 
tures brought  in  by  amateurs,  and 
here  his  development  reaches  its 
highest  point,  because  knowledge, 
tact  and  good  sense  are  all  needed. 
Knowledge — to  determine  what  is 
wrong;  tact — to  tell  the  customer 
inoffensively;  and  good  sense — to 
refer  the  case  to  our  Service  Depart- 
ment if  there  is  any  doubt  about 
what  caused  the  defect. 

We  have  said  nothing  about  the 
development  of  a  knowledge  of 
human  nature  upon  which  the  art 
of  selling  rests.     We  have  omitted 


all  reference  to  knowledge  of  the 
stock  on  hand,  of  current  prices,  of 
attractive  display  of  goods.  These 
are  important,  but  they  apply 
equally  to  those  who  sell  nearly  all 
lines  of  goods. 

The  whole  point  of  the  story  is 
this:  Can  we  be  of  any  definite 
service  in  helping  you  develop  your 
Kodak  clerks?  Do  they  read  The 
Kodak  Salesman  regularly?  To  our 
mind,  that  represents  the  best  regu- 
lar help  we  can  give  at  long  distance 
in  the  developing  of  Kodak  clerks. 
But  we  are  ready  to  do  more  than 
that  when  called  on. 


NUMBER  OF  PACKAGES  OF  PAPER  PER  CASE 

The  schedule  below  shows  the  number  of  packages  per  case  of  Artura,  Azo,  Bro- 
mide, Velox,  SoUo  and  Proof  Paper  in  different  sizes. 

It  will  assist  us  in  giving  service  if  dealers  will  place  their  orders  in  units  to  cor- 
respond with  this  list. 

Single  Weight 


2Kx3K' 
2Kx3>^ 

2Kx4K 

2Kx4>^ 

2^x4^ 

3Kx4K 

3Xx5M 

3Kx4K 

3Kx5K 

3>^x5>-2 

4     x5 

4     x6 

4'4x5>'2 


Dozen 


216 
216 


216 
216 


216 


Pack- 
ages 

of 
Two 

Dozen 


144 


144 


144 
144 


144 


Gross 


36 
36 
36 
36 
36 
36 
36 

36 
36 
36 
36 
36 


500 

Sheets 


12 

12 
12 
12 

12 
12 
12 


12 
12 
12 


4Xx6>^ 
4>^x5>^ 
5     x7 
5Mx7M 

5  x8 

6  x8 

6  3^x8  K 

7  x9 
7>^x9K 

8  xlO 

9  xll 

10  xl2 

11  xl4 


144 

72 
72 
24 


Pack- 
ages 

of 
Two 

Dozen 


¥2 

Gross 


36 


Gross 


36 
36 
24 
24 
24 
24 
12 
12 
12 
12 
12 
12 


500 

Sheets 


Double  Weight 


Pack- 

Dozen 

ages 

of 

Two 

Dozen 

'2 
Gross 

Gross 

500 

Sheets 

Post  Card 

144 

24 

10 

4     x6 

36 

24 

5     x7 

96 

24 

12 

5     x8 

12 

6>^x8K 

72 

12 

8 

7>^x9K 

7  xll 

8  xlO 
11   xl4 


Pack- 

ages 

Dozen 

of 

Two 

Dozen 

/2 

Gross 

Gross 

8 

8 

72 

12 

8 

24 

8 

4 

500 

Sheets 


Cirkut  Rolls,  Double  Weight 

8  inch  X  100  feet  and  10  inch  x  100  feet — 8  per  case 
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CH.\NGES  IN  PRICE 

The  following  changes  in  price  have  been 
made.  Kindly  have  the  entries  made  in 
your  Condensed  Price  List. 


Effective  January  4,  1Q2L 


Khaki  Belt  Case  for  Vest 
Pocket  Kodak 

(1920   CONDENSED    PRICE    LIST,   P.\GE    33) 

Net  Catalog 

Wholesale  List 

Each $.50         S.75 


Effective  January  19,  1921. 


CITRIC  ACID 

(.1920  CONDENSED   PRICE   LIST,   PAGE   83) 

Net  Catalog 

Wholesale  List 

1  oz.  bottle S    .11  $    .16 

5<  lb.  bottle 27  .40 

K  lb.  bottle 45  .68 

1  lb.  bottle 83  1.25 

OXALIC  ACID 

(1920  CONDENSED   PRICE   LIST,  P.A.GE   83) 

1  OZ.  bottle S    .12  S    .18 

K"  lb.  bottle 25  .38 

}4  lb.  bottle 41  .62 

1  lb.  bottle 73  1.  10 

TARTARIC  ACID 

(1920   CONDENSED    PRICE    LIST,   PAGE    83) 

1  lb.  bottle $   .77  SI.  15 

POTASSIUM  FERRICYANIDE 

(1920   CONDENSED   PRICE   LIST,  PAGE   85j 

1  oz.  bottle S   .13  $    .20 

^  lb.  bottle 32  .48 

}4  lb.  bottle 55  .82 

1  lb.  bottle 1.00  1.50 

PYRO  CRYSTALS  (PERMANENT) 

(1920  CONDENSED   PRICE   LIST,   PAGE   87j 

1  oz.  bottle S    .21  S    .31 

X  lb.  bottle 57  .86 

K  lb.  bottle 1.04  1.56 

1  lb.  bottle 1.97  2.95 

5  lb.  tin 9.53  14.30 

In  lots  of  100  oz.  or  more  assorted: 

Net 
Wholesale 

1  OZ.  bottle S    .19 

M'  lb.  bottle 51 

yi.  lb.  bottle 94 

1  lb.  bottle 1.77 

5  lb.  tins 8.58 

In  lots  of  100  lbs.  or  more  assorted: 

1  oz.  bottle $   .18 

%  lb.  bottle 49 

K  lb.  bottle 89 

1  lb.  bottle 1.68 

5  lb.  tin 8.15 


TOZOL 

(1920  CONDENSED   PRICE   LIST,  P.A.GE   87) 

Net  Catalog 

Wholesale  List 

1  oz.  bottle S   .30  S   .45 

K  lb.  bottle 1.03  1.55 

J2  lb.  bottle 1.93  2.90 

1  lb.  bottle 3.67  5.50 

5  lb.  can 18.00  27.00 

3A  BROWNIE 
ENLARGING  CAMERA 

Supplementing  the  four  models  of 
Brownie  Enlarging  Cameras  now  on  the 
market,  we  are  adding  a  No.  3A  size. 
This  model  will  make  7x11  inch  enlarge- 
ments from  3>4  X  5>2  inch  (post  card  size) 
negatives,  and  tyi  x  lOK  inch  enlarge- 
ments from  V/%  X  4%  inch  negatives 
(2C  size).  It  may  also  be  used  for  pro- 
portionate enlargements  from  smaller 
negati\'es. 

NO.  3A  BROWNIE 
ENLARGING  CAMERA 

Net  Wholesale      War  Tax      Catalog  List 
S4. 32  .43  86.91 

"PRESERVE   THE    M.\NUAL— 
AND  READ   IT" 

This  heading  is  the  adv'ice  we  are 
giving  to  amateurs  through  Ko- 
dakery.  But  like  most  advice,  it 
probably  won't  be  heeded  by  every- 
body. Along  comes  Mr.  Trouble 
and  he  frequently  sends  the  cus- 
tomer to  you. 

The  manual  would  have  pre- 
vented the  trouble  if  it  had  been 
given  the  opportunity.  So  when 
the  customer  reports  that  kind  of 
difficulty,  you  have  an  opportunity 
to  be  of  service.  If  you  have  a 
manual  on  hand  for  the  customer's 
camera,  it  is  the  work  of  only  a 
moment  to  point  out  the  cure.  At 
the  same  time,  you  make  a  friend 
and  prevent  further  trouble. 

When  your  store  sells  a  camera, 
it  is  the  part  of  wisdom  to  caution 
the  customer:  "Be  sure  to  read  and 
then  preserve  for  re-reading  the 
manual  accompanying  this  camera. 
If  anything  is  in  doubt,  let  us  know 
and  we  shall  be  glad  to  explain  it." 
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STOLEN  CAMERAS 

The  names  and  addresses  of  those 
reporting  losses  are  printed  at  the  bottom 
of  the  page. 

Vest  Pocket  Kodak 

120305 T 

Junior  Kodak 

lA  487906,/.  7.7  lens M 

Special  Kodak 
3      2265,     lens     Xo.     1319387     Zeiss 

Kodak  Anastigmat C 

3A  549840,    No.    1    Optimo   Shutter, 
/.     6.3     WoUensak     V'elostigmat 

lens Ci 

3A  23998,  lens  Xo.  2309572 A 

Premo 
9      2077     Kodak    Anastigmat     lens, 
f.     6.3,    14131,   Optimo    Shutter 

lA  80697 W 

Graflex 
3A  84935,  5  x  7  Ic  Tessar  lens  Xo. 

3048898 J 

Lenses 

Kodak  Zeiss,  1 189758 B 

Goery  Celor,  223523,  12  inch  focus  ...      B 

Cameras  listed  abo\e  were  stolen  from : 

A — C.  S.  Garrison,  U.  S.  Navy  Recruiting 

Station,  Keith  Emporium  Bldg.,  Salt 

Lake  City,  Utah. 

B — Bachrach    Studios,     Inc.,    507     Fifth 

Ave.,  New  York  City. 
C — E.  W.  Cyrus,  care  of  Geo.  S.  Daugh- 

erty  Co.,  St.  Louis,  Mo. 
G — E.  O.  Goldbeck,  The  Fox  Company, 

209  Alamo  Plaza,  San  Antonio,  Tex. 
J  — Victor  Jeep,   102   Xorth   23rd  Street, 

Omaha,  Nebraska. 
M — B.  F.  Michels  &  Son,  Albion,  Illinois. 
T— Robert  Teel,  408  Main  Street,  White 

Haven,  Pa. 
W — Frank    S.    Warren,    486    Thirteenth 
Street,  Oakland,  California. 


STONE  DEVELOPING   TANKS 

We  receive  a  great  man\-  inqui- 
ries from  the  trade  regarding  the 
stone  developing,  fixing  and  wash- 
ing tanks  described  in  our  booklet, 
"Developing  and  Printing  for  the 
Amateur."  It  will  save  everybody's 
time  if  such  communications  are  ad- 
dressed to  Sweet,  Wallach  &  Co., 
133  Xo.  Wabash  Ave.,  Chicago, 
111.  The  tanks  in  all  sizes  are  car- 
ried in  stock  there,  and  Sweet, 
Wallach  &  Company  can  give  you 
full  information  as  to  sizes,  capac- 
ity, price  and  freight. 


It's  a 


Brownie 


And  the 
price  is 

S2.00 

Everybody  knows  the  Brownie 
camera.  It  is  Eastman-designed 
and  Eastman-made.  And  it  uses 
Eastman  film. 

The  No.  o,  illustrated,  sells  for 
$2.oo  and  it  is  so  simple  to  oper- 
ate that  even  young  children  can 

take  good  pictures  with  it. 

Come  and  see  it. 


fVe  have  a  full  stock  of 
Kodaks  aud  Brownies 


RICHARD  ROE  &  CO. 

lOi  Tripod  Avenue 


Free  on  request — Cut  as  above,  No.  216-D. 
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Vest  Pocket  Kodak 


Price  S8.00 


includinti  war  tax 


It's  a  real  camera  in  every 
sense  of  the  word.  Its  pic- 
tures, i5^x2>'2  inches,  can  be 
readily  enlarged  to  post  card 
size  or  even  larger.  The 
Kodak  is  so  small  vou  wear 
it  like  a  watch.  The  cost 
is  equally  small  and  the  him 
of  most  economical  size. 


We  have  a  full  stock  of 
KODAKS 


^wmmi 


RICHARD  ROE  &  COMPANY 

loi  Tripod  Av^enue 


Free  on  request—  Cut  as  above,  No.  232  H. 
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Pictures,  2%,  x  7}/i  inches 


Pocket  Premo 

Closed — it  fits  the  hand  or  the  pocket. 

Open — it  fits  the  average  picture  requirement. 

Closed — it  has  a  refined,  unobtrusive  appearance. 

Open — it  makes  photographs  of  good  size  and  quality. 

Snaps  into  focus  as  the  front  board  drops. 

Loaded  instantly  with  Eastman-made  Premo  Filip 

Packs. 
A  companionable  camera — and  a  capable  one. 

Price  $12,^0 

including  war  tax 

RICHARD  ROE  &  COMPANY 

loi  Tripod  Avenue 


Free  on  request — Cut  as  above,  No.  345-G  double  column,  No.  345-H  single  column. 
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EXTRA! 


FOR   TRADE  CIRCULATION  ONLY. 


Eastman  Kodak  Company 

Trade   Circular. 


•'FOR   YOUR   INTERESTS  AND  OUR  OWN" 


Vol.  XXII,  No.  2-A 


ROCHESTER 


February'  5th,  1921 


The  Government  Suit 


Our  government  suit  has  been 
settled.  This  is  to  tell  you  just 
how  it  has  been  settled. 

Under  the  decree  which  we  have 
accepted,  we  are  to  sell  certain 
specified  Divisions  of  our  business, 
in  some  cases  including  the 
factories. 

What  is  known  as  the  Folmer  & 
Schwing-Century  Division,  is  to  be 
sold,  including  the  trade  names 
Grafiex,  Graphic  and  Century,  and 
also  including  the  factory  with  all 
tools  and  equipment. 

Similarly  we  are  to  sell  the 
Premo  factory  and  equipment  and 
the  trade  name  Premo. 

The  trade  name  Artura  is  to  be 
sold  and  with  it  we  are  to  disclose 
to  the  purchaser  the  Artura 
formula. 

We  are   also   to   sell    the   trade 


names  Seed,  Stanley  and  Standard, 
and  disclose  to  the  purchasers  of 
those  trade  names  the  formulae  for 
those  brands  of  plates. 

If  an  intending  purchaser  of  the 
disclosure  of  one  of  the  formulas  is 
desirous  of  purchasing  a  factor>^ 
as  well,  we  are  to  sell  the  American 
Aristo  plant  at  Jamestown  at  a 
fair  and  reasonable  price. 

By  the  terms  of  the  settlement, 
we  are  to  have  two  years  in  which  to 
make  such  sales.  If  at  the  end  of 
that  time  the  sales  have  not  been 
made,  the  properties  are  to  be  put 
up  at  auction,  but  with  a  minimum 
price  to  be  agreed  upon  between 
tlie  government  and  ourselves. 

Dealers  in  and  users  of  the 
products  that  are  affected  by  this 
decree  will,  first  of  all  be  interested 
as  to  whether  or  not  thev  are  to 
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continue  to  receive  them  without 
interruption.  Of  this  the\'  can  rest 
assured. 

The  two  camera  factories  af- 
fected will  he  operated  liy  us  to  the 
fullest  possible  extent  until  a  sale 
has  been  made,  and  similarly,  we 
shall  continue  to  supply  Artura 
Paper  and,  under  their  original 
trade  names,  such  of  the  brands  of 
Seed,  Standard  and  Stanley  plates 
as  we  purchased.  Certain  of  the 
products  now  marketed  under  the 
Seed,  Stanley  and  Standard  names 
were,  however,  originated  in  our  own 
factories,  were  not  a  part  of  our 
purchase  from  the  Seed,  Stanley  or 
Standard  companies,  are  not  there- 
fore subject  to  the  court  order  and 
will,  at  the  earliest  possible  date,  be 
marketed  under  new  trade  names. 
The  most  important  of  these 
products  are  the  Seed  30  Plate,  the 
Seed  C.raflex  Plate,  the  Seed  Pan- 
chromatic Plate,  the  Seed  X-Ray 
Plates,  the  Stanley  Commercial 
Plates,  the  Standard  Polychrome 
Plates,  the  Standard  Post  Card 
Plates  and  the  Standard  Lantern 
Slide  Plates. 

It  is  the  avowed  object  of  the 
Sherman  law  to  provide  for  the 
widest  possible  competition.  Ob- 
vioush',  then,  we  are  not  pro- 
hibited from  making  paper  and 
plates  to  compete  with  the  brands 
that  we  part  with.  On  the  other 
hand,  we  are  expected  to  compete 
with  them.  This  we  shall  do  and  in 
the  case  of  paper  and  plates,  we 
shall  have  every  facility  that  we 
now    have,  the  "Know  how,"   the 


same  plant,  and  the  same  men.  It 
will  be  for  the  consumer  to  decide 
who  makes  the  best  goods — those 
to  whom  we  disclose  our  formulae 
and  sell  our  trade  marks  or  we. 
ourselves. 

So  far  as  the  cameras  are  con- 
cerned, the  conditions  are  different. 
We  are  to  sell  factories  and  ma- 
chinery and  tools  and  goods  in 
process  as  well  as  the  trade  names. 
Obviously,  we  cannot  immediately 
come  out  with  competing  lines. 

All  this  will  make  no  dift'erence, 
however,  in  the  steady  flow  of  goods 
to  you.  We  intend  that  the  trade 
and  thi^  ])ublic  shall  not  be  incon- 
\enienced.  There  will  be  Graflex 
and  Premo  Catalogues  and  ad- 
vertising of  those  lines  as  in  the 
past. 

In  many  respects,  we  shall  pres- 
ently be  in  a  better  position  than 
e\er,  to  go  on  with  our  develop- 
ment of  photography.  Many  ele- 
ments of  doubt  and  uncertainty  are 
removed.  The  manufacturing  ends 
of  our  Kodak  Park,  our  Camera 
Works  (where  Kodaks  and  Brown- 
ies are  made),  and  Hawk-Eye  plant, 
where  we  manufacture  lenses,  are 
unaffected.  The  organization  of 
our  sensitized  goods  department, 
both  manufacturing  and  selling,  re- 
mains intact. 

The  newspaper  reports  of  this 
settlement  of  the  Government  suit 
may  have  disturbed  you,  may  have 
in  a  measure  destroyed  your  con- 
fidence as  to  the  future.  \V)U  h;i\  e 
now  had  the  story,  straight.  \\  e 
have,    because    we    want    you    lo 
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have  the  same  confidence  that  we 
have,  told  you  fully  and  frankly 
just  what  the  situation   is. 

Doubt,  uncertainty — they  are 
behind  us.  We  are  in  a  position  to 
serve.  You  are  in  a  position  to 
join  us  in  the  big  drive  for  the 
development  of  more  business. 


DISCONTINUED 

ARISTO  PLATINUM  SOLUTION 
and  ARISTO  SINGLE  TONER  have 
been  discontinued  and  will  not  be  supplied 
in  future. 

ARTURA  CARBON  GREEN,  SINGLE 
WEIGHT,  has  been  discontinued,  will  not 
be  supplied  in  the  future. 


STOLEN  CAMERAS 

The  names  and  addresses  of  those 
reporting  losses  are  printed  at  the  bottom 
of  the  page. 

Vest  Pocket  Autographic  Kodaks 

1251795 R 

1337611,  R.  R.  lens R 

Junior  Autographic  Kodaks 

2C  134518,  R.  R.  lens T 

2C  134519,  R.  R.  lens T 

2C  138065,  R.  R.  lens T 

lA  412560 C 

2C  136882,  R.  R.  lens R 

1A  50791 R 

Autographic  Kodaks 

lA  238106 K 

3      139844,  Kodak  Anastigmat  /".7. 7  lens..  T 
lA  56938 ." R 

Premoette  Junior 

I.\   18257 C 

(■ — R.   L.   Carne  tS:  Company,    703   King 
Street,  Alexandria,  \'a. 

K— .\ugust  H.  Keller,  410  K.  Penn.   .Ave., 
Lima,  Ohio. 

R — Runvan    Drug   ('om])anv,  Cambridge, 
Minn. 

T — J.  (i.  'I'ousdale,  Smithvillc,  Texas 


HE  KNEW 

"In  the  long  run,  terms  of  sale 
and  even  patents  are  unimportant. 
We  can  hold  our  position  in  the 
trade  just  as  long  as  we  make  bet- 
ter goods  than  the  other  fellow  and 
no  longer." 

It  must  have  been  twenty  years 
ago  that  Mr.  Eastman  made  that 
sage  remark  to  the  writer  of  this 
paragraph.  Many  of  our  most  im- 
portant basic  patents  ran  out  years 
ago.  Our  "terms  of  sale"  were 
abandoned  eight  years  ago.  And 
yet  last  year  was  by  far  the  great- 
est year  in  the  history  of  our  busi- 
ness. It  begins  to  look  as  if  he 
knew. 


THAT'S  WHAT  WE  SAID 

Many  years  ago  a  photographic 
editor  in  an  attack  upon  us  said,  in 
effect,  this: 

"All  that  is  necessary  to  get  the 
business  away  from  the  Eastrhan 
people  is  for  their  competitors  to 
make  better  goods  or  make  equally 
good  goods  and  sell  them  at  a 
lower  price." 

Our  answer  was:  "That's  what 
we  ha\e  always  said." 

That  answer  still  holds. 


A  NEW  P.  M.  C.  BROMIDE 

We  are  now  prepared  to  furnish  a  new 
glossy  bromide  paper  on  pure  white  stock 
lo  be  known  as  P.  M.  C.  BROMIDE, 
Single  Weight:  Grade  No.  1,  Glossy. 

The  wholesale  and  catalog  prices  are 
ihe  same  as  other  grades  of  P.  M.  C. 
liromiile,  Single  Weight. 
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We  sell  all  sizes  of 

Eastman  Film 

The  dependable  Film  in 
the  Yellow  Box 


There  are  two  kinds  of  Eastman  film — auto- 
graphic and  non-autographic  (known  as  N.C.)  Both 
come  in  the  yellow  box.  Either  can  be  used  in  non- 
autographic  cameras,  either  can  be  used  in  auto- 
graphic cameras,  but  you  can  date  and  title  the 
negative  only  by  using  autographic  film  in  an  Auto- 
graphic Kodak,  Autographic  Brownie,  or  an  Auto- 
graphic Graflex. 

We  sell  all  sizes  of  both  kinds 
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TACKS  AGAIN 


A  year  ago  now.  the  great  bulk  of 
our  advertising  in  the  general 
magazines  was  given  o^•er  to  in- 
forming the  public  about  our  trade- 
mark, "Kodak." 

For  several  years  our  Kodak  ad- 
vertising has  been  general,  very 
general.  The  point  was  just  this: 
We  purposed  to  continue  the  popu- 
larity of  picture  making  and  to  keep 
our  trade  names  in  the  public  mind, 
yet  we  dared  not  concentrate  our 
advertising  on  any  particular 
camera.  We  nev-er  had  enough  of 
the  goods  in  sight  to  make  it  safe. 
So  we  talked  about  Kodak  pho- 
tography in  general  and  hoped  the 
dealer  would  have  something  in 
stock  he  could  sell  the  prospecti\e 
customer  when  he  came  in. 

In  certain  departments,  our  ca- 
pacity is  still  short  of  the  demand. 
Kodak  Anastigmats  are  the  neck 
of  the  bottle.  It  takes  time  to  in- 
crease lens  production  and  at  the 
same  time  keep  up  qualitx.  We 
have  been  so  insistent  about  the 
quality  that  the  demand  has 
grown  of  itself  and  kept  pace  with 
the  increases  we  haxe  been  al)le  to 
make  in  production. 


We  feel  that  with  our  manu- 
facturing facilities  enlarged  and 
business  conditions  what  the\"  are, 
the  time  has  come  to  again  pick 
out  a  leader  in  the  line  and  push 
that  leader. 

The  camera  selected  is  the  No.2C 
Autographic  Kodak  Junior  with 
Kodak  Anastigmat  lens  f.7 .7 .  Price 
825.00. 

We  have  selected  this  camera  and 
equipment  because  we  belie\e  that 
2"sx4^s  is  the  coming  si/c  in 
amateur  pictures;  because  tlu- 
camera,  though  capable,  is  siniple 
to  operate;  because  the  price  is  a 
moderate  one  and  because,  with 
the  Kodak  Anastigmat  lens,  e\er\- 
camera  sold  is  an  achertisement 
that  will  sell  more  cameras  of  the 
same  type. 

Between  now  and  Juh'  first,  ad- 
vertisements of  this  camera  will 
appear  /;/  full  pa^es  to  the  extent 
of  more  than  tweKe  million  copies, 
and  in  slightK"  smaller  space  to  the 
extent  of  four  million  copies  more. 

rhe  manufacturing  departments 
are  fulK'  co-operating  with  us  and 
the  dri\e  will  be  kept  up  both  b\- 
theni  and  b\-  us. 
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We  are  going  to  put  the  2C  over 
and  put  it  over  "Big." 

Price,  camera,  publicity — all  are 
right.  Your  stock,  that  must  be 
right  too,  if  you  are  to  benefit. 
We  have  laid  our  plans  to  make 
the  production  meet  the  demand. 
There's  small  chance  of  a  fall  down 
on  production — but  then,  there  is  a 
chance    of   even  a  bigger  demand 


than  we  have  figured  on.  And  if 
that  comes,  the  man  who  ordered 
early  will  be  the  one  to  have  the 
goods — ready  to  make  the  sales. 

No.  2C  Autographic  Kodak 
Junior,  with  Kodak  Anastigmat 
lens  /'.  7.7.  Price,  including  war 
tax,  $25.00.  Net  wholesale,  vS15.63, 
plus  tax  $1.56. 


HOW  TO  INCREASE  YOUR  PROFITS 


Every  one  connected  with  the 
photographic  business  knows  that 
the  public  does  not  always  get  good 
pictures.  A  large  majority  do,  but 
the  minority  must  also,  if  sales  are 
to  be  maintained  at  the  highest 
point. 

These  errors  are  partly  our  fault, 
partly  your  fault,  partly  the  pub- 
lic's fault,  and  partly  just  plain 
human  nature. 

If  a  person  forgets  to  turn  the 
key  after  making  an  exposure,  and 
gets  two  pictures  on  one  negative, 
or  if  he  forgets  whether  the  key  has 
been  turned  or  not,  turns  it  to  be 
safe,  and  gets  no  picture  on  one 
negative — that's  just  plain  human 
nature. 

But  there  are  other  ways  of  going 
wrong  for  many  of  which  the  public 
blames  somebody  other  than 
himself. 

If  the  film  is  fogged  because  the 
release  was  pressed  only  oncC;  in- 
stead of  twice,  in  making  a  time  ex- 
posure, or  if  either  the  subject  or  the 
camera  moved  during  exposure,  no 
great  harm  is  done  providing  the 
public  knows  the  reason.  But 
usually  the  beginner  or  the  indiffer- 
ent photographer  thinks  the  cam- 
era is  at  fault  or  the  finishing  of 
the  negatives  badly  done. 


We  can  print  the  instructions  in 
our  manuals,  but  unless  you  urge 
the  customer  to  read  the  manual 
and  to  keep  it  for  reference, 
many  will  never  benefit  by  the 
instructions. 

Probably  the  best  time  to  correct 
mistakes  is  when  the  customer 
shows  you  imperfect  pictures. 

For  months,  our  Service  Depart- 
ment has  kept  a  record  of  the 
failures  made  on  negatives  sent  here 
for  development,  and  giving  the 
amateur  the  benefit  of  the  doubt  in 
every  case  90%  of  the  failures  are 
his  fault,  rather  than  a  fault  in  film 
or  camera. 

A  brief  inspection  of  these  flaws 
with  the  remedy  in  the  order  of 
recurrence  will  help  you  to  recog- 
nize and  correct  them. 

1 .  Negative  under-exposed.  ("Give 
it  more  time."  "Judge  light  con- 
ditions more  carefully"  and  "  Read 
your  manual.") 

2.  Camera  moved.  ("Hold  the 
camera  steady,"  and  "Read  the 
manual.") 

3.  Film  fogged.  ("See  that  the 
shutter  is  closed  before  loading  the 
camera  and  after  taking  a  time 
exposure.") 

4.  Negative  over-exposed.  ("Read 
the  manual"  and  "Observe  results 
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by    keeping    records    of    exposure 
data.") 

5.  Double  exposure.  ("Turn  the 
key  immediately  after  making  an 
exposure.     Make  this  a  habit." 

6.  Film  not  exposed.  ("Turn  the 
key  immediately  after  making  an 
exposure.     Make  this  a  habit.") 

7.  Negative  light  struck.  ("When 
loading,  thread  the  paper  into  the 
slot  in  the  spool;  turn  key  just 
enough  so  that  paper  binds  on 
spool  and  no  more.  When  unload- 
ing, before  opening  the  camera,  turn 
the  key  until  the  end  of  the  paper 
is  seen  through  the  red  window.") 

8.  Out  of  focus.  ("Read  the 
manual.") 


Besides  these  there  are  minor 
errors  which  suggest  their  own 
remedy. 

9.  Subject  moved. 

10.  One  negative  partly  overlapped 
by  another. 

1 1 .  Fog  due  to  dirt  on  lens. 

12.  Part  of  subject  cut  off. 

All  of  these  faults,  separately  and 
together,  cause  disappointment, 
which  lessens  your  sales  of  film  and 
paper. 

If  the  cause  of  a  failure  is  in 
doubt,  address  the  Service  Depart- 
ment, Eastman  Kodak  Company, 
343  State  Street,  Rochester,  X.  Y. 


What  Kodahery  Does  For  You 

Kodakery,  the  monthly  magazine  which  is  sent  for  a 
year  to  every  purchaser  of  a  Kodak,  Brownie  or  Premo,  is  not 
only  free  reading  for  the  camerist,  but  is  also  free  advertising 
for  your  Kodak  counter. 

Once  it  reaches  a  camera  owner,  Kodakery  does  this  for 
the  dealer: 

Sells  more  film  and  accessories  by  stimulating 
the  enthusiasm  of  the  amateur. 

Sells  more  materials  and  photographic  devices 
by  describing  special  fields  of  photography,  such 
as  Kodak  portraiture,  making  pictures  by  flash- 
light, developing-and-printing  at  home. 

Sells  new  conveniences  and  new  accessories  by 
announcements  in  the  advertising  pages  and  by 
special  articles  explaining  their  uses. 

Sells  the  Kodak  service  idea  to  your  customer 
when  you  fill  in  the  coupon  (first  page  in  every 
manual)  and  mail  it  to  us. 

Don't  fail  to  take  advantage  of  the  free  "Kodakery" 
proposition.  It  pleases  the  customer  and  brings  more  business 
to  vou. 
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Take  Tour  OJvn 
Photograph 

with  a 

Kodak  Self  Timer 


This  store  always  has  the 
newestKodak  developments. 
A  device  that  is  new  to 
many  is  the  Kodak  Self 
Timer.  Attached  to  the 
cable  release  of  a  camera,  it 
pushes  the  button  at  the 
desired  time  and  allows  the 
photographer  to  be  in  the 
picture.  Come  in  and  let  us 
show  you  how  it  operates. 

A  complete  li)ie  of  Kodaks  and 
Supplies  always  in  stock 

RICHARD  ROE  &  CO. 
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ADVERTISING  FOR  KODAK 
SELF-TIMERS 

There  was  an  astonishingly  large 
sale  of  Kodak  Self-Timers  last  year. 
In  fact  the  sale  was  so  large  that  it 
woke  us  up  to  a  realization  of  the 
possibilities.  We  had  advertised 
this  useful  little  accessory  in  Ko- 
dakery  and  the  other  amateur  pho- 
tographic magazines,  and  just  once 
in  the  sportsmen's  magazines,  but 
had  never  advertised  it  as  we  have 
the  Kodak  Portrait  Attachment. 
And  yet  it  sold  in  enormous 
quantities. 

We  are  now  going  to  feature  it 
extensively  and  that  fact  is  sure  to 
mean  more  business.  But  the 
amateur  who  comes  in  and  asks 
for  a  little  sundry  like  this  is 
likely  not  to  come  again  if  he  fails 
to  find  it  in  stock. 

Two  full  pages  have  already  been 
ordered  in  both  the  Saturday 
Evening  Post  and  in  McClure's 
magazine,  featuring  the  Kodak  Self- 
Timer,  and  at  least  one  full  page 
each  will  be  run  in  Collier's  Weekly 
and  Pictorial  Review.  This  means 
a  total  circulation  of  more  than 
seven  million  copies,  and  other 
similar  advertisements  will  l)c  run 
from  time  to  time. 

People  like  to  take  pictures  of 
themselves.  It's  one  of  the  inno- 
cent human  frailties.  Kodak  Sell 
Timers  will  help  them  to  do  it  and 
that  means  not  merely  the  profit 
on  this  sundry,  but  the  delightful 
old  story  of  more  film  sales — for  all 
of  us. 

Besides  its  use  for  self-portraiture 
there  is  a  wide  demand  awaiting  it 
from  those  who  have  previously 
been  left  out  of  "group"  pictures, 
because  some  one  had  to  "press  the 
button."  Now  the  Self-Timer  does 
it. 

Stock  the  Kodak  Self-Timer;  dis- 
play it,  explain  it. 
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A  FOCUSING  MODEL  V.  P.  K.! 


The  exclamation  point  at  the  end 
of  this  headHne  means  that  the  new 
focusing  model  Vest  Pocket  Kodak 
is  worth  exclaiming  over. 

It  is  a  Special  with  a  Kodak 
Anastigmat  /.  6.9  lens  especially 
made  for  it. 

But  its  greatest  feature  is  ex- 
tremely special. 

This  feature  is  a  most  efficient 
fcjcusing  device. 

You  first  pull  out  the  bellows  to 
the  limit  of  extension,  just  as  >ou 
do  with  the  fixed  focus  models. 

To  change  the  focus  for  any  dis- 
tance from  3  feet  to  infinit>-,  the 
lens  flange  is  merely  turned  in  its 
socket.  All  the  variations  in  focus 
for  the  indicated  distances — 3,  33^, 
4,  5,  6,  8,  10,  15,  25  and  100  feet- 
are  accomplished  in  less  than  one 
complete  re\"oluti()n  of  the  lens 
flange. 

With     this     new     Vest     Pocket 
Kodak,  head-and-shoulder  portraits 
of  a  person,  or  large-sized  close-ups 
of  any  object  may  be  taken 
without  a  Portrait  Attach- 
ment,   the    focusing 
range    being    e  \'  e  n 
greater  than   that  of 
other    hand    cameras 
that   are   focused    by 
means  of  moving  the 
entire  front  backward 
and  forward.        It  is 
equally    adapted    for 
groups,    for    distant 
landscapes  and  for  all 
the  subjects  possil)le 
to    amateur    pho- 
tography. 

To  the  old  pocket 
convenience,  compe- 
tent design,  diminu- 
tive size,  light  weight 
and  refined  appear- 
ance of  \'est    Pocket 


Kodaks,  this  new  model  adds  the 
ad\antages  of  a  focusing  camera. 
The  latitude  it  afTords  will  delight 
the  experienced  photographer, while 
its  continued  simplicity  of  opera- 
tion meets  the  requirements  of  the 
beginner.  In  design,  construction 
and  range  of  usefulness  it  reaches 
the  ]:)eak  (jf  small  camera  excellence. 
Here  are  the  specifications: 

Size  of  pictures:  If8x2><  inches.  Size  of  Kodak: 
1  .x2?8  X  iH  inches.  Capacity  without  reloadinji: 
8  e.xposures.  Weight:  11  ounces.  Adjustable 
focus.  Lens:  Kodak  .Anastigmat,  /.  6.9,  iyi  inch 
focus.  Kodak  Ball  Bearing  Shutter  No.  0  with 
finger  release  only  (cable  release  attachment  sold 
separately).  Speeds:  ';:,,  '^o  second,  and  time  and 
"bulb"  actions.  Brilliant  finder;  reversible  for 
vertical  and  horizontal  pictures.  Covered  with 
pin-grain  Morocco.  Metal  parts  finished  in  nickel 
and  black  enamel.  Black  bellows.  .Autographic 
feature. 

The  price  is  low,  almost  too  low 
for  the  value  given,  but  that  means 
a  quick  turnover  for  both  of  us. 

Xet  wholesale  S13.13 ;  catalog  list 
S21.00,  including  war  tax. 

There's  a  big  field  for  new  business 
in  this  most  efficient  Vest  Pocket. 
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CHANGES  IN  PRICE 

Since  the  last  Trade  Circular  was  issued, 
the  following  changes  in  price  have  been 
made.  Kindly  have  the  entries  made  in 
your  Condensed  Price  List. 


Effective  February  14,  1921 


EASTMAN  X-RAY 

FILM 

DEVELOPING  HANGERS 

No.  3 

( Improved  Model ) 

(1920  CONDENSED  PRICE  LIST,  PAGE  47) 

Net                  Catalog 
Wholesale               List 
5      X    7           S   .50             S   .75 

6§    X    8^ 

- 57                 .85 

8      X  10 

83               1.25 

10      X  12 

1.00               1.50 

11      X  14 

1.17               1.75 

14      xl7 

1 . 33               2 . 00 

Effective  February  19,  1921 


WRATTEN  EXPERIMENTAL 
FILM   FILTER  BOOK 

(1920  CONDENSED  PRICE  LIST,  PAGE  27) 

Net  Catalog 

Wholesale  List 

Contains     30     Tricolor 
Gelatine  Film  Filters, 

2x3" $  6.00  $  9.00 

60    Gelatine    Filters, 

2x3" 12.00  18.00 


Effective  February  25,  1921  | 

EASTMAN  TESTED 
HYDROMETER 

(1920   CONDENSED   PRICE   LIST,  PAGE   81) 

Net  Wholesale ■ SI. 33 

Catalog  List 2.00 

In  gross  lots: 

Net  Wholesale 1.20 


CONTRAST  GLOSSY  VELOX 

Single  Weight 

Glossy  Velox,  single  weight,  will  be  sup- 
plied in  future  in  "Contrast"  as  well  as  in 
"Regular"  and  "Special".  This  new  degree 
of  contrast  is  added  to  the  line  because  of 
the  demand  from  finishers  who  find  glossy 
papers  increasingly  popular  with  the 
public.  Please  note  that  Contrast  Glossy 
Velox  is  supplied  only  in  single  weight, 
while  Regular  and  Special  Glossy  Velox 
are  furnished  in  both  single  and  double 
weight.  The  prices  (net  wholesale  and 
catalog  list)  of  the  new  line  in  all  sizes  are 
the  same  as  for  other  single  weight  Velox. 
See  page  54  of  the  1920  Condensed  Price 
List.  

STOLEN 

Mr.  John  P.  Scott,  1935  Hamilton 
Boulevard,  Detroit,  Michigan,  reports  the 
following  camera  stolen:  No.  lA  558173 
Autographic  Kodak,  Jr.,  Anastigmat /.7.7. 


REDUCING  BACKS 

The  following  sizes  of  Reducing  Backs 
for  R.  O.  C.  and  Eastman  View  Cameras 
should  be  listed  in  the  Condensed  Price 
List,  page  28.  The  prices  are  effective 
as  of  January  31,  1921: 

Net    Catalog 
Including  one  Plate  Holder  Wholesale  List 

7x11  for  8x10  Plate  Holder  $8.00   $12.00 
7x11  for  6|x8|    "  "  8.00      12.00 

7x11  for  5x7        "  "  8.00     12.00 

Unlisted  sizes  that  must  necessarily 
be  made  up  on  special  order  will  be 
furnished  only  on  special  quotation. 


Effective  March  1,  1921 


CARRYING  CASES 

(1920     CONDENSED     PRICE     LIST,     PAGES     33-35) 


Belt  Case  for  V.  P.  K.  in  Russet  Leather  only vSl 

Grain  Leather  Case,  velvet  lined,  for  V.  P.  K.  Special. . 

Soft  Leather  Carrying  Bag  for  V.  P.  K 

Do.,  for  No.  1  Kodak  Special 1 

Do.,  for  No.  1  Kodak  Jr 

Do.,  for  No.  1 A  Kodak  Jr 

Do.,  for  No.  2C  Kodak  Jr 

Do.,  for  No.  3A  Kodak  Jr 2 

Do.,  for  No.  lA  Kodak 


Net 

Catalog 

Vholesale 

List 

vSl.OO 

SI.  50 

1.00 

1.50 

1.33 

2.00 

1.83 

2.75 

1.83 

2.75 

2 .  00 

3.00 

2.17 

3.25 

2.67 

4.00 

2.00 

3.00 
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Net  Wholesale                Catalog  List 

Do.,  for  No.  3     Kodak S2.17  S3. 25 

Do.,  for  No.  3A  Kodak 2.67  4.00 

Leather   Hand   Carrying    Case,    with   shoulder   strap,   for 

No.  1  Kodak  Jr.  or  No.  1  F.  P.  Kodak 2.67  4.00 

Do.,  for  No.  L\  Kodak  Jr.,  No.  L^  Kodak  or  No.  L\  R.  R. 

Type 2.67  4.00 

Do.,  for  No.  2C  Kodak  Jr 3.00  4.50 

Do.,  for  No.  3A  Kodak  Jr 3.17  4.  75 

Do.,  for  No.  3      Kodak 2.67  4.00 

Do.,  for  No.  3 A  Kodak 3.17  4.75 

Long  Grain  Leather,  velvet  lined  Case  with  strap,  for  No.  1 

Kodak  Special 3.00  4.50 

Grain  Leather  Case,  velvet  lined  with  strap,  for   No.   lA 

Kodak  Special 3.33  5 . 00 

Do.,  for  No.  3      Kodak  Special 3 .  33  5 . 00 

Do.,  for  No.  3A  Kodak  Special. 4.00  6.00 

Leather  Hand  Carrying  Case  with  shoulder  strap  for  No.l 

Panoram  Kodak 4 .  33  6 .  50 

Do.,  for  No.  4  Panoram  Kodak 6.00  9.00 

Leatherette  Carrving  Case  for  No.  1  and  No.  lA  Kodak  }r.  1 .67  2.50 

Do.,  for  No.  2C  Kodak  Jr "  1  .  83  2.75 

Do.,  for  No.  3A  Kodak  Jr 1  .  83  2  .  75 

Do.,  for  No.  1 A  Kodak 1 .  67  2  .  50 

Do.,  for  No.  3     Kodak 1.67  2.50 

Do.,  for  No.  3A  Kodak 1 .  83  2  .  75 

Leatherette  Hand  Carrving  Case  for  No.  0  Brownie .67  1 .00 

Do.,  for  No.  2      Brownie S3  1.25 

Do.,  for  No.  2A  Brownie 1 . 00  1 .  50 

Do.,  for  No.  2C  Brownie 1  .07  1 .60 

Do.,  for  No.  3     Brownie 1   ()7  1 .60 

Do.,  for  No.  2     Fold.  Auto.  Brownie 1.00  1.50 

Do.,  for  No.  2A  Fold.  Auto.  Brownie 1.07  1 .  60 

Do.,  for  No.  2C  Fold.  Auto.  Brownie 1.13  1.70 

Do.,  for  No.  3A  Fold.  Auto.  Brownie 1 .  20  1 .  80 

Leatherette  Carrving  Case  for  No.  0  or  No.  1  Kodak  Metal 

Tripod ..." 67  1.00 

Leather  Carrving  Case  for   Nos.  0  to  2  inclusive,  Kodak 

Metal  Tripod 2  .  00  3 .  00 

Do.,  for  No.  6 2.33  3.50 

Carrving  Case  for  Premo  Jr.  No.  1 .81  1 .  35 

Do.,  No.  1 A 96  1.60 

Sole  Leather  Case  and  shoulder  strap  for  Premoette  Jr.  No.  1  1 .  44  2  .  40 

Belt  Carrying  Case  (sole  leather)  for  Premoette  Jr.  No.  1  1.95  3.25 
Sole  Leather  Carrying  Case  with  strap  for 

Premoette  Sr.  No.  1 A 2  .  10  3  .  50 

Do.,  Premoette  Sr.  No.  3     2 .  10  3 .  50 

Do.,  Premoette  Sr.  No.  3A 2.85  4.75 

Grain  Leather  velvet  lined  case  with  strap  for  Premoette 

Jr.  No.  1  Special 1.95  3.25 

Sole  Leather  Case  with  shoulder  strap  for  Film  Premo  No.  1, 

3  '4  X  4M 1   '^^  3. 25 

Do.,  3^4  x5}4.. 2.70  4.50 

Carrying  Case  with  shoulder  strap  for  No.  2  Cartridge  Premo  .81  1 .  35 

Do.,  for  No.  2A  Cartridge  Premo 1.02  1 .  70 

Do.,  for  No.  2C  Cartridge  Premo 1  .08  1 .80 

Do.,  for  No.  2     Folding  Cartridge  Premo 1  .02  1 .  70 

Do.,  for  No.  2A  Folding  Cartridge  Premo 1  .08  1 .80 

Do.,  for  No.  2C  Folding  Cartridge  Premo 1.14  1 . 90 

Do.,  for  No.  3 A  Folding  Cartridge  Premo 1.20  2 . 00 

Sole  Leather  Case,  velvet  lined,  for  Premo  No.  10  and  6 

plate  holders 9.60  16.00 

Leatherette  velvet  lined  case  for  Premo  No.  12 2  .  70  4  50 

No  change  in  prices  of  cases  not  included  in  above  list. 
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A  Vest  Pocket  Kodak  W^ 


— and  it's  Autographic 

.^  J^est  Pocket  Autographic  Kodak  is  like  a  pocket 
note  book.  It  goes  wherever  vou  go,  and  it  takes 
pictures  of  the  most  economical  size,  i5sX2j2  inches. 
It  loads  for  eight  exposures,  and  an  extra  roll  of 
eight  filn:s  is  as  easy  to  carry  as  a  spool  of  thread. 

The  fixed  tocus,  single  lens  model  costs  $8.00,  in- 
cluding war  tax.  We've  several  other  Kodaks  to 
show  you,  including  the  new  V,  P.  K.  focusing  model 
at  521.00.  All  are  autographic — provide  tor  dating 
and  titling  everv  negativ^e  at  the  time  of  exposure. 

RICHARD  ROE  &  COMPANY 

10 1   Tripod  Avenue 


Free  on  request — Cut  as  above,  No.  200-G  double  column.  No.  200-H  single  column. 
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WHY  WE  PICKED  THE  2C  JUNIOR  WITH 
ANASTIGMAT  LENS 


The  foolish  extravagance  that 
was  a  reaction  from  war  conditions 
is  over. 

But  people  are  by  no  means 
"broke."  They  simply  want  full 
value  for  their  money,  and  when 
satisfied  that  they  are  getting  full 
value,  are  willing  to  spend. 

In  picking  out  a  leader  for  our 
1921  selling  campaign,  w^e  took 
this  into  consideration.  We  de- 
cided to  concentrate  heavily  on  a 
camera  of  medium  price  and  me- 
dium size  that  carried  at  the  same 
time    unusual    value.  Such    a 

camera  is  the  Xo.  2C  Autographic 
Kodak  Jr.,  with  Kodak  Anastigmat 
/.  7.7  lens.  It  has  all  the  features 
that  the  average  person  wants,  it 
gives  pictures  of  a  most  satisfactory 
size,  and  the  price,  vS25.00,  looks 
small  in  these  days. 

The  Work  it  Does 

There  is  another  important  rea- 
son from  your  standpoint  and  ours 
for  pushing  this  camera  with  the/. 
7.7  Anastigmat  lens.  It  is  not  just 
because  there  is  a  little  more 
profit  on  the  extra  equipment.  It's 
because  the  purchasers  of  cameras 


with  the/.  7.7  Kodak  Anastigmats 
are  enthusiastic  over  their  results. 
They  talk  Kodak  to  other  people; 
they  talk  Anastigmat  lenses  to 
other  people;  they  expose  a  lot  of 
film,  and  they  get  many  negatives 
from  which  excellent  enlargements 
can  be  made. 

The  better  results  our  customers, 
yours  and  ours,  get,  the  more  busi- 
ness we  can  all  do,  and  this  1921 
leader  will  give  the  results. 

Making  it  Easy 

Comprehensive  as  our  advertis- 
ing campaign  is,  we  do  not  flatter 
ourselves  that  it  is  going  to  send 
people  into  your  stores  in  droves 
demanding  this  camera.  But  it  is 
going  to  make  it  mighty  easy  to 
sell.  When  you  advertise  and  dis- 
play the  ver\-  article  that  people 
have  had  forcefully  brought  to  their 
attention  time  and  again  in  their 
favorite  publications,  it  is  going  to 
mean  business  for  you. 

The  Magazines 

We  want  to  tell  you  somewhat 
in  detail  just  what  our  plans  are. 
Though  not  a  part  of  this  campaign, 
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there  will  be  first  of  all  a  strong 
presentation  of  this  camera  (al- 
though not  strictly  a  2C  advertise- 
ment) in  full  pages  in  May 
McClure's,  May  Pictorial  Review, 
May  7th  Saturday  Evening  Post, 
and  June  18th  Collier's.  Then 
comes  a  deluge  of  full  pages  per- 
taining strictly  to  the  2C  Junior  in 
the  May  National  Geographic  and 
Mentor  magazines, and  in  xA.inslee's, 
Argosy-All  Story,  Adventure,  Short 
Stories,  Detective  Stories,  Popular, 
People's,  Smith's,  Top  Notch,  and 
Western  Stories  for  June.  In  June 
also,  there  will  be  full  pages  in  the 
American,  Cosmopolitan,  Good 
Housekeeping,  Red  Book  and  Pho- 
toplay, with  another  full  page  in 
July  McClure's.  The  Country 
Gentleman  during  June  will  have  a 
full  back  cover  on  the  2C  and  the 
Saturday  Evening  Post,  a  full  page 
slam  on  June  4th.  In  considering 
these  dates,  it  should  be  borne  in 
mind  that  most  of  the  monthlies 
come  out  far  ahead  of  the  dates  of 
issue,  that  they  will  be  early  on  the 
job,  and  you  should  be  ready. 

The  Farm  Papers 

But  this  is  only  the  start;  we  are 
neglecting  neither  city  nor  country. 
We  are  blanketing  every  state  and 
territory.  We  are  now  advertising 
regularly  in  a  listof  twenty-nine  farm 
papers  carefully  selected  to  effec- 
tively cover  the  more  prosperous 
farm  homes  in  every  part  of  the 
country.  Our  space  in  these  papers, 
with  a  combined  circulation  of  more 
than  4,000,000  copies  each  issue,  is 
3  columns  wide  and  133  agate  lines 
(9J/2  inches)  deep.  Ordinarily  this 
space  will  be  giv^en  over  to  some  of 
the  cheaper  cameras,  but  in  May  it 
will  bedevoted  to  talking  2C  Junior. 


Five  Million  Newspapers 

And  then  there  is  another  five 
million  circulation  with  a  punch. 
On  May  8th,  this  ad\ertising  will  be 
carried  in  full  pages  in  the  roto- 
gravure sections  of  thirty-three 
newspapers,  covering  the  country 
from  Boston  to  Los  Angeles.  And 
dealers  who  are  in  cities  where 
these  papers  are  not  published, 
should  bear  in  mind,  that  this  ad- 
vertising is  still  for  them,  for  more 
than  one-half  of  the  circulation  of  these 
great  newspapers  is  outside  of  the 
cities  in  which  they  are  published. 
It  is  astonishing  how  the  competi- 
tion for  circulation  takes  them 
hundreds  of  miles,  not  merely  into 
other  cities  but  into  villages  and 
hamlets. 

Everybody  Benefits 

All  dealers  will  benefit  by  the 
magazine  advertising.  All  dealers, 
but  particularly  the  city  and  large 
town  dealers,  will  benefit  by  the 
Sunday  newspaper  advertising.  All 
dealers,  but  particularly  the  small 
town  dealers,  will  benefit  by  the 
farm  paper  advertising.  Nobody 
has  been  overlooked. 

The  publicity  as  above  indicated, 
is  simply  such  as  has  already  been 
ordered  for  insertion — more  of  it  will 
follow,   steadily,   consistently. 

The  Tie  Up 

For  \our  show  windows  we  are 
preparing  two  cards,  one  of  which 
features  the  2C  alone;  the  other 
features  the  2C  with  Portrait  At- 
tachment. There  are  electrotypes 
for  use  in  your  newspaper  advertis- 
ing, which  it  will  well  pay  you  to 
use  extensively  just  at  the  time  we 
are  exploiting  this  camera  so  widely. 
There  will  be  mailed  to  every  dealer 
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in  time  to  reach  him  just  before 
May  8th,  a  full  page  rotogravure  of 
the  same  advertisement  that  is  to 
appear  in  the  newspapers  of  that 
date,  an  advertisement  that  is  full 
of  human  interest  and  good  selling 
argument.  Gummed  to  your  show 
window,  it  cannot  help  creating  de- 
sire for  a  2C,  with  just  the  equip- 
ment it  describes. 


All  these  things  will  help  you  tie 
up  to  the  big  ad\"ertising  campaign, 
but  best  of  all:  Your  own  window 
display  s  li  o  U' i  n  g  the  cameras 
themselves. 

No.  2G  Autographic  Kodak 
Junior  with  Kodak  Anastigmat  lens 
/'.  7.7.  Price,  including  the  war  tax, 
"S25.00.  Net  wholesale,  S15.63, 
plus  tax  of  SI. 56. 
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WHAT'S  NEW  FOR  1921 


The  New  Kodak  Catalog 

The  new  Kodak  Catalog  will 
be  published  in  April.  We  expect 
to  send"  you  an  ad\'ance  copy 
within  a  week.  After  that  the 
imprinted  copies  will  be  rushed 
out  in  double  time. 

An  early  Spring  and  an  early 
catalog  is  a  combination  for  Kodak 
sales. 

The  New  Cameras 

The  new  catalog  illustrates  and 
describes  two  new  cameras,  one. 
the  Vest  Pocket  Kodak.  Special 
(focusing  model),  you  read  about 
in  last  month's  Trade  Circular. 
The  other  is  a  new  model  of  the 
Xo.  1  Autographic  Kodak  Special. 
While  it  bears  the  same  name 
and  number  as  its  predecessor, 
it  is  not  mereh'  an  impro^'ed 
model;  it  is  an  entirely  new  cam- 
era. The  bod\"  design  is  new, 
the  size  of  the  camera  is  new 
and  smaller,  the  method  of  insert- 
ing the  film  is  new.  and  most 
important  of  all,  the  shutter  is 
new.  It  will  be  ready  for  delivery 
about  June  15th.  but  orders  will 
be  booked  for  shipment  "when 
ready." 

The  New  Shutters 

As  regular  equipment  for  the 
Xos.  1,  lA,  3  and  3A  Autographic 
Kodaks.  Special,  for  1921  there 
is  a  new  shutter — the  Kodamatic. 
\\'e  make  it. 

It  would  have  been  impossible, 
prior  to  the  perfecting  of  our 
speed  measuring  devices  in  the 
Kodak  Research  Laboratory,  to 
have  manufactured  a  shutter  with 
the  precision  of  the  new  Kodamatic. 
Moreover,  it  is  so  constructed  as 
to  insure  a  maintenance  of 
accuracv. 


Its  highest  speed,  one  two-hun- 
dred ths  of  a  second,  is  fast  enough 
to  "catch"  almost  any  moving 
object  that  the  hand  camera  would 
ever  be  expected  to  photograph. 
It  is  a  "setting"  shutter;  that 
is.  it  must  be  set  for  each  exposure, 
the  range  of  automatic  timing 
being  1  200  (1  150  on  3A),  1  TOO, 
1  50,  1/25,  1/10,  15  and  1/2  sec- 
onds. It  has  also,  of  course,  the 
"bulb"  and  time  actions. 

A  feature  of  the  utmost  value  in 
getting  correct  exposures  is  a 
sliding  scale,  attached  to  the 
"stop"  indicator  plate,  which  shows 
what  speed  to  use  for  each  stop 
opening  under  four  different  light- 
ing conditions — dull,  gray,  clear 
or  brilliant. 

As  alternative  equipment  on 
the  Xo.  1  Special  an  Ilex  Shutter 
is  offered,  and  on  the  Xos.  lA, 
3  and  3A  Specials  both  the  Ilex 
and  the  Optimo  Shutters  are 
optional. 

The  New  Show  Cards 

The  new  show  cards — suggestive 
of  Spring  and  sunshine  and  Kodak 
days — are  almost  in  the  mails. 

A  New  Car  Card 

A  new  car  card — illustrated  on 
the  next  page — is  ready  for  delivery. 
Sent  free  on  request,  imprinted  with 
\our  name  and  address  for  street 
car  use. 

The  New  Summer  Books 

The  new  Kodak  Summer 
Books  won't  be  published  for 
se\-eral  weeks — but  the  supply  is 
not  unlimited  —  and  the  first  re- 
quests get  first  attention.  As 
usual.    the\-    feature     the    leading 
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cameras  in  the  line  and  are  im- 
printed, with  your  name  and  the 
address  of  your  store. 

New  Advertisements  for  the 
Kodak  Dealer 

Within  a  few  weeks  we  shall 
mail  you  a  new  folder,  "Spring  and 
Summer  advertisements  for  the 
Kodak    Dealer."  It    illustrates 

fourteen  advertisements  for  use  in 
newspapers,  circulars,  house  or- 
gans, etc.  On  request  we  will 
supply  free  of  charge  electrotypes 
of  the  drawings  alone  or  of  the 
complete  advertisements,  including 
both  illustration  and  text. 


The  New  Price  List 

The  new  Condensed  Price 
will  be  published  within  a 
weeks — early    in    May. 


List 
few 


The  New  Telegraph  Code 
In  two  weeks  we  will  send  you  a 
new  Telegraph  Code  Book  for  use 
in  ordering  any  of  our  merchandise 
which  you  need  in  a  hurry.  Use 
the  old  book  all  this  month;  do  not 
use  the  new  book  until  Mav  1st. 


The  New  Season 

All  outdoors  is  inviting  a  host  of 
Kodaks  with  an  urgency  that  can- 
not be  denied.  The  man  who  has 
the  goods  will  make  the  sales;  the 
man  who  hasn't  got  the  goods 
can't  make  sales 

Not  New  But  Important 

Kodak  ad\'ertising  in  the  maga- 
zines, newspapers  and  farm  papers 
will  start  the  public  toward  a 
Kodak  dealer.  Your  advertising 
in  the  newspapers,  the  cars,  in 
your  windows  and  elsewhere  will 
turn  them  into  your  store. 

The  article  on  pages  1  to  3  of 
this  Trade  Circular  shows  what 
advertising  we  are  doing  to  boost 
sales  on  one  camera.  Next  month 
we  shall  give  a  definite  suggestion 
for  profitable  local  advertising. 

The  merchant  who  uses  Kodak 
advertising  material,  the  dealer 
who  advertises,  will  prove  to  his 
profit  that  the  fellow  was  right 
who  said:  "There  ain't  no  hard 
times  coming;  it's  only  the  soft 
times  going." 


dak 

as  you  go 

RICHARD  ROE  &  CO. 

1201  Tripod  Avenue 


Car  Card  .\o.  816 
Imprinted  copies  sent  to  dealer  on  request  lor  <tri-fi  car  u>e. 
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REDUCTION  IN  PRICE  OF  CERTAIN  B.  &  L.  LENSES 
AND  CAMERAS  EQUIPPED  WITH  THEM 

Before  we  set  new  prices  on  the  Kodak,  Brownie  and  Premo  lines  in 
January  and  February,  we  made  due  inquiry  of  all  those  from  whom  we 
buy  any  raw  stock  or  camera  part.  To  the  best  of  their  knowledge  they 
gave  us  an  accurate  estimate  of  prices  which  would  prevail  for  the  next 
few  months.  We  then  said,  in  effect :  "The  new  prices  are  fixed  definitely, 
not  on  a  basis  of  what  it  cost  us  to  produce  the  stock  we  have  on  hand 
but  on  a  basis  of  what  it  will  cost  to  produce  future  stocks." 

Bausch  &  Lomb  have  just  reduced  the  price  of  B.  &  L.  lenses  and  we 
are  accordingly  passing  the  reductions  on  to  3'ou.  The  new  prices  affect 
Kodaks,  Premos,  Graflex  and  Graphic  Cameras  equipped  with  certain 
B.  &  L.  lenses  and  also  the  lenses  themselves. 


Effective  March  15,  1921 


(1920  CONDENSED  PRICE  LIST,  P.\GES  11  .\XD 

Net 
Wholesale 
No.   1  Autographic  Kodak  Special  (Model  A)  with 

B.  &  L.  Tessar  Series  lib/.  6.3  lens S46.87 

Do.,  with  B.  &  L.  Tessar  Series  Ic/.  4.5  lens 46.87 

No.  lA  Autographic  Kodak  Special  with  B.  &  L. 

Tessar  Series  lib/.  6.3  lens 53.  75 

No.  3  Autographic  Kodak  Special  with   B.  &  L. 

Tessar  Series  lib/.  6.3  lens 50.63 

No.  3A  Autographic  Kodak  Special  with  B.  &  L. 

Tessar  Series  lib/.  6.3  lens 65.31 

Premo  No.   12  with  B.  &  L.  Tessar  Series 

lib/.  6.3  lens _ 45.28 

Do.,  with  B.  &  L.  Tessar  Series  Ic/.  4.5  lens 45.28 

Premo  No.  10  with  B.  &  L.  Protar  Series  Vila  lens 

No.  8  and  Optimo  Shutter 119.41 

No.   lA  Graflex  with  B.  &  L.  Tessar  lens,  Series 

Ic /.  4.5  No.  14 97.19 

No.  3A  Graflex  with  B.  «&  L.  Tessar  lens.  Series 

Ic/.  4.5  No.  15A 120.63 

Auto  Graflex  with  B.  &  L.  Tessar  lens.  Series  Ic/.  4.5 — 

3X  x  4K,  No.  14  lens 82  .  19 

4  x5.      No.  15  lens 95.00 

5  X  7,      No.  16  lens 128.75 

Auto   Graflex  Junior  with    B.   &   L.   Tessar  lens. 

Series  Ic/.  4.5  No.  13 68.13 

Revolving  Back  Graflex  Junior  with  B.  &  L.  Tessar 

lens.  Series  Ic  /.  4.5  No.  15 92.50 

Compact  Graflex  with  B.  &  L.  Tessar  lens, 
Series  Ic/.  4.5 — 

3Kx5K  No.  15A  lens 120.63 

5      X  7,      No.  16     lens 146.25 

Revolving  Back  Telescopic  Graflex  with  B.  &  L. 
Tessar  lens,  Series  Ic/.  4.5 — 

3Xx4K,  No.  15  lens 112.50 

4      x5,      No.  16  lens 141.25 


12j 


Tax 

Catalog 
List 

S  4.69 
4.69 

S75.01I 
75.00 

5.38 

86.00 

5.06 

81.00 

6.53 

104.50 

4.53 
4.53 

80.00 
80.00 

10.98 

210.00 

9.72 

155.50 

12.06 

193.00 

8.22 

9.50 

12.88 

131.50 
152.00 
206.00 

6.81 

109.00 

9.25 

148.00 

12.06 
14.63 

193.00 
234.00 

11.25 
14.13 

180.00 
226.00 
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Revolving  Back  Auto  Graflex  with  B.  &  L.  Tessar  Xet 
lens,  Series  Ic/.  4.5 —                                                 Wholesale 

3J4  X  414,  No.  15A  lens S130.63 

4      x5,      No.  17      lens 185.63 

Do.,  with  B.  &  L.  Protar  lens,  Series  Vila/.  6.3— 

3^4x4^4,  No.  10  lens 146.87 

4      x5,      No.  13  lens .  176.87 

Press  Graflex  with    B.   &   L.   Tessar   lens.    Series 

Ic/.  4.5  No.  16 176.25 

Home  Portrait   Graflex  with  B.  &  L.  Tessar  lens. 

Series  Ic/.  4.5  No.  17 215.63 

Do.,  with  B.  &  L.  Tessar  lens.  Series  Ic/.  4.5  No.  18  251 .87 

Revolving  Back  Cycle  Graphic  with  B.  &  L.  Protar 
lens,  Series  Vila  and  Volute  Shutter,  including 
Double  Plate  Holder  and  Leather  Carrying 
Case — 

4x5,      No.    7  lens 122.37 

5x7,      No.  10  lens 144.31 

(i}4  X    %}4,  No.  13  lens 181.27 

8      X  10,      No.  17  lens 249.50 

Speed  Graphic  with  B.  &  L.  Tessar  lens.  Series  Ic  f.  4.5 — 

3K  X  4>4,  No.  14  lens ".  .  82  .  19 

4  x5,      No.  15  lens 92.50 

3Xx5>^,  No.  15A  lens 100.63 

5  x7,      No.  16  lens 121.25 

Stereoscopic  Graphic,  5  x  7,  with  matched  B.  &  L. 

Protar  lenses.  Series  V,  No.  2 125  .00 


Tax 

SI 3. 06 

18.56 

Catalog 
List 
S   209.00 
297.00 

14.69 
17.69 

235.00 
283 . 00 

1 7 .  63 

282 . 00 

2 1  .  56 
25.19 

345 . 00 
403.00 

11.45 

195.00 

13.53 

230 . 00 

1/10 

289.00 

23.75 

398.00 

8.22 

131.50 

9.25 

148.00 

10.06 

161.00 

12.13 

194.00 

1 2 .  50 


200.00 


LENSES 
BAUSCH  &  LOME  TESSAR 
Series  Ic  f.  4.5 

Lens  in  Barrel 
Net  Catalog 

No.  Wholesale  List 

12    S  25.33  S  38.00 

13    28.00  42.00 

14   32.00  48.00 

15   37.33  56.00 

15a 45.33  68.00 

16    56.00  84.00 

17    90.00  135.00 

18    126.67  190.00 

18a '. 163.33  245.00 

19   196.67  295.00 

20   280.00  420.00 


Lens  in 

Volute 

Net 

Catalog 

Wholesale 

List 

S  42.58 

S  61.00 

45 .  25 

65.00 

49.25 

71.00 

56.08 

81.00 

64.08 

93.00 

76.25 

111.00 

110.25 

162.00 

BAUSCH  &  LOMB  TESSAR 
Series  Jib  f.  6.3 

Lens  in  Barrel 
Net  Catalog 

No.  Wholesale  List 

2a S  20.00  S  30.00 

3   25.33  38.00 

4  27.33  41.00 

5   28.67  43.00 

5k 34,67  52.00 

5a 39.33  59.00 

6   48.00  72.00 

7   64.67  97.00 

8   96.67  145.00 

9   124.00  186.00 

(Continued  on  next  page) 


Lens 

in  X'olute 

Net 

Catalog 

Vholesale 

List 

$'42.58 

s  6i'oo 

44.58 

64.00 

45.92 

66.00 

51   92 

75.00 

58.08 

84.00 

66 .  75 

97.00 

83 .  42 

122.00 

116. 92 

1 72 . 00 

144.25 

213.00 
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Lens  in  Barrel 
Xet  Catalog 

No.  Wholesale  List 

9a S150.00  §225.00 

10 196.67  295.00 

11 253.33  380.00 


BAUSCH  &  LOME  CONVERTIBLE  PROTAR 
Series  Vila 


No. 


1 

S  38.67 

2 

40  67 

3 

44.67 

4 

42.67 

5 

46.67 

6 

52  67 

7 

50  00 

8 

56.00 

9 

66 . 00 

10 

61.33 

11               .... 

.      ..          71.33 

12 

88 . 00 

13 

81.33 

14 

98.00 

15... 

115  33, 

16 

114.00 

17 

131.33 

18 

154.67 

19 

144.00 

20 

167.33 

22 

187.33 

25 

258.00 

28 

338.67 

30 

447.33 

Lens  in  Barrel 

Xet  Catalog 

Wholesale  List 

S  58.00 

61.00 

67.00 

64.00 

70  00 

79.00 

75.00 

84.00 

99.00 

92.00 

107.00 

132.00 

122.00 


.00 
.00 
.00 
.00 


147 

173. 

171 

191 

232.00 

216.00 

251.00 

281.00 

387.00 

508 . 00 

671.00 


Lens 

in  Volute 

Xet 

Catalog 

Wholesale 

List 

S  55.92 

S  81.00 

57.92 

84.00 

61.92 

90.00 

59.92 

87.00 

63.92 

93.00 

71.42 

104.00 

67.25 

98.00 

74.75 

109.00 

84.75 

124.00 

80.08 

117.00 

90.08 

132.00 

108.25 

159.00 

100.08 

147.00 

118.25 

174.00 

135.58 

200.00 

134.25 

198.00 

151.58 

224.00 

174.92 

259.00 

164.25 

243.00 

187.58 

278.00 

207.58 

308.00 

BAUSCH  &  LO-MB  EXTREME  WIDE  ANGLE  LENS 
Series  V  f.  18 


Lens  in  Barrel 
X'et  Catalo 

No.  Wholesale                   List 

1 S  18.67 

2 18.67 

3 22.67 

4 28.00 

5 35.33 

6 44.00 

7 52.67 

7a 70.00 

8 70.00 

9 100.00 

10 200.00 


Lens  in  Volute 
Net  Catalog 

Wholesale  List 


5  28.00 

S  35.92 

S  51.00 

28.00 

35.92 

51.00 

34.00 

39.92 

57.00 

42.00 

45.25 

65.00 

53.00 

52.58 

76.00 

66.00 

61.25 

89.00 

79.00 

69.92 

102.00 

105.00 

87.25 

128.00 

105.00 

87.25 

128.00 

150.00 

118.75 

175.00 

300.00 

220.25 

327.00 
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ADDITIONAL  PRICE  CHANGES 


Effective  March  3,  V>21 


PREMO  FILM  PACK 

(1920  CONDENSED  PRICE  LIST,  PAGE  44) 

Catalog 


Net  ^^'holesale 

Price 

per  100  Packs 

per  Pack 

not  including 

including 

Inches 

War  Tax 

War  Tax 

Xo.  300— If^  X  2^6 

(Hstedas  1^x2^8 

inches). 4>^x6cm. 

S22.86 

S    .35 

I Effective  March  21,  1921 [ 

ADAPTER    FRAMES    FOR  5X7 
CABINET  ATTACHMENTS 

TO    ACCOMMODATE    5X7    REVERSIBLE 
BACKS  FOR  EASTMAN  MEW  CAMERAS 

Net  Wholesale S2 .  60 

Net  Wholesale  San  Francisco 2.  80 

Catalogue  List 4.  00 


I Effective  March  26.  1921 | 

POTASSIUM  METABISULPHITE 

(1920  CONDENSED  PRICE  LIST,  PAGE  85j 

Xet      Catalog 
Wholesale     List 

1  oz.  bottle S    .09  S   .  14 

34  lb.  bottle 25  .37 

I9  lb.  bottle 41  .61 

i  lb.  bottle 73  1.10 


I Eft'ective  March  30.  1921 | 

SKY  AND  COLOR  FILTER 

(1920  CONDENSED  PRICE  LIST,  PAGES  24-26) 

Xet       Catalog 
Wholesale      List 
Xo.  8A,  for  \'est  Pocket 
Autographic     Kodak 
Special,  focusing  model  S    .50         S    .  75 


Effective  March  10,  1921 


PHOTO  PASTE 

(1920  CONDENSED  PRICE  LIST,  PAGE  89j 


These  prices  represent  an  increase  over 
the  last  previous  change  which  took  effect 
several  years  ago.  The  high  quality  of 
this  paste  makes  it  an  excellent  value  to 


the  public  at  the  new  prices,  and  the  trade 
discount  has  been  increased  from  53}^% 
to  40*^0.  giving  you  a  greater  margin  of 
profit. 

San  Francisco  Branch 


Xet 

Catalog 

Xet 

Catalog 

Wholesale 

List 

Wholesale 

List 

2  oz.  tube.  ... 

S       09 

S      .15 
.20 

3  oz.  tube 

12 

5  oz.  tube • .  .  . 

.18 

.30 
.25 

S      .16 

4  oz.  jar 

15 

S      .26 

8  oz.  jar. .  . , 

21 

.35 

.22 

.37 

6  oz.  jar 

30 

.50 

.32 

.53 

1  gal.   can 

1.71 

2.85 

1.80 

3.00 

HYDROCHINOX 

(1920  CONDENSED  PRICE  LIST,  PAGE  86 » 


1  oz. 
■4  lb. 
K  lb. 

1  lb. 

1  oz. 
Klb. 
>^lb. 

1  lb. 

5  lb. 
25  lb. 


bottle, 
bottle, 
bottle, 
bottle, 
can. . . 
can. . . 
can. . . 
can. . . 
can. . . 


can. 


25  1b. 

100  lb. 

lots 

lots 

Catalog 

asst. 

asst. 

Each 

List 

S     .16 

S     .15 

S     .17 

S     .28 

.54 

.51 

.3/ 

.95 

1.02 

.96 

1.07 

1.78 

1.95 

1.84 

2.05 

3.42 

.14 

.14 

.15 

25 

.52 

.50 

.55 

.92 

.98 

.93 

1.03 

1.72 

1.88 

1.78 

1.98 

3.30 

9.26 

8.77 

9.75 

16.25 

46.17 

43 .  74 

46.17 

81.00 
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ALUMINUM  CHLORIDE 

(1920  CONDENSED  PRICE  LIST,  PAGE  84) 

Net  Catalog 

Wholesale         List 
1  oz.  bottle $   .17         S   .25 

POTASSIUM  CARBONATE 

(1920  CONDENSED  PRICE  LIST,  PAGE  85) 
Net  Catalog 

Wholesale         List 

K  lb.  bottle $   .35         $   .52 

1  lb.  bottle .60  .90 

CITRIC  ACID  POWDERED 

(1920  CONDENSED  PRICE  LIST,  PAGE  83) 

Net  Catalog 

Wholesale  List 

1  oz.  bottle $   .09  S   .14 

>i  lb.  bottle .23  .34 

i^  lb.  bottle .37  .56 

lib.  bottle ,67  1.00 

POTASSIUM  BROMIDE 
CRYSTALS  AND  GRANULAR 

(1920  CONDENSED  PRICE  LIST,  PAGE  84) 


1  OZ.  bottle  Crystals 
>4  lb.  bottle  Crystals 
J^  lb.  bottle  Crystals 

1  lb.  bottle  Crystals 

1  oz.  can  Granular . 
>4  lb.  can  Granular  . 
>^  lb.  can  Granular  . 

1  lb.  can  Granular  . 

5  lb.  tin  Granular.  . 


CARBOYS 

(1920  CONDENSED  PRICE  LIST,  PAGE  83) 

From  March  10,  1921,  the  charge  for 
Carboys  will  be  S6.00  net  instead  of  S5.00 
net  as  heretofore.  This  amount  will  be 
credited  to  dealer  upon  return  of  such 
carboys  to  Rochester,  N.  ¥.,  if  received 
in  good  condition,  transportation  charges 
paid. 


Net 

Catalog 

Wholesale 

List 

S   .09 

S    .13 

.20 

.30 

.33 

.50 

.60 

.90 

.08 

.12 

.19 

.28 

,30 

.45 

.53 

.80 

2 .  53 

3.80 

Effective  March  15,  1921 


EASTMAN  PORTABLE 
BACKGROUNDS 

(1920  CONDENSED  PRICE  LIST,  PAGE  78) 

Net  Catalog 

Wholesale  List 

Clouds,  No.  2  and  No.  4, 

4x5  feet $3.30         S5.50 

Do.,  5x6  feet 3.90  6.50 

Blends,  No.  1  and  No.  3, 

4x5  feet 3.30  5.50 

Do.,  5x6feet 3.90  6.50 

Clouds    or     Blends., 

special  sizes,  6  x  8  or 

larger,   to   order,  per 

square  foot .15  .25 


Net  Catalog 

Whole  sale  List 

Scenic,  4  x  5  feet.  No.  5.     $3.75         $6.25 
Do,  5  X  6  feet.  No.  5.  .  .       4.65  7.75 

Do.,  special  sizes,  6x8 

or  larger,  to  order,  per 

square  foot .18  .30 

Plain   White,    Black  or 

Grey,  size  4  .x  5  feet .  .        3 .  00  5 .  00 

Do.,  5x6  feet 3.30  5.50 

Do.,  special  sizes,  6x8 

or  larger,  to  order,  per 

square  foot .12  .20 


Effective  March  17,  1921 


FILM  HANGERS— For  Cartridge  Film 

(1920  CONDENSED  PRICE  LIST,  PAGE  47) 
Net  Catalog 

Wholesale  List 

No.  5— For  9K  inch  tank  $   .30         S   .40 


Effective  .ALarch  19,  1921 


AMMONIUM  CITRATE 

(1920  CONDENSED  PRICE  LIST,  PAGE  84) 

Net  Catalog 

Wholesale       List 

1  OZ.  bottle $   .17         $    .25 

1  lb.  bottle 1.77  2.65 

FORMALDEHYDE  40% 

(1920  CONDENSED  PRICE  LIST,  PAGE  84) 

1  OZ.  bottle 13  .20 

1  lb.  bottle 47  .70 

MAGNESIUM  POWDER 

(1920  CONDENSED  PRICE  LIST,  PAGE  84) 

1  OZ.  bottle 26  .39 

'4  lb.  tin 89  1.33 

i^  "     «   ..            1.1  2.57 

1   "     "    3.33  5. 00 

X-RAY  DEVELOPING  POWDERS 

(1920  CONDENSED  PRICE  LIST,  PAGE  88) 

No.  1  Pkg.  containing  six  powders,  each 
sufficient  to  prepare  6  oz.  ready  to  use 
solution 37  .^5 

No.  2  Pkg.  containing  six  powders,  each 
sufficient  to  prepare  12  oz.  ready  to  use 
solution 60  .90 

No.  3  Pkg.  sufficient  to  prepare  one  gallon 
ready  to  use  solution .  .83  1.25 

On  orders  specifying  five  case  lots  or 

more   assorted,   the   following   prices   will 

apply: 

No.  1—72    Pkgs.   to   the 

case $   .33  per  Pkg. 

No.  2—48   Pkgs.   to  the 

case 54  per  Pkg. 

No.  3—24   Pkgs.   to  the 

case 75  per  Pkg. 
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TWO  NEW  ALBUMS  AND  LOWER  PRICES 
ON  THE  ENTIRE  LINE 

We  are  glad  to  announce  the  addition  of  two  new  albums  to  the  line  for  1921. 
Both  are  destined  to  be  winners  because  of  their  novelty  and  the  excellent  values  offered. 

They  are  named  The  Damascus  and  The  Toledo.  Both  have  covers  of  De  Lu.\e 
Artificial  Leather  with  an  ornamental  design  embossed  and  tinted  in  .Art  Craft  shades. 
The  cover  designs,  like  the  material  of  which  the  covers  are  made,  will  wear  well.  They 
are  distinctive  without  being  extreme  in  style. 

Both  contain  50  black  leaves  held  in  place  by  a  cord  through  the  cover  and  metal 
tubings.     The  Damascus  cover  is  of  the  solid  back  style,  The  Toledo  open  back. 


THE  DAMASCUS  ALBUM 


EXTRA  LEAVES 


7x11 
11x14 


See 
Note 
SI.  53 

2.55 


Net 
Wholesale 
SI.  80 
3 .  00 


THE  TOLEDO  ALBUM 

A  5x  8     1.28     1.50 
B  7x11     1.66     1.95 

Note:  Orders  of  S75.00  worth 
more,  assorted. 


Catalog 
List 
S3. 00 
5.00 


2.50 

3.25 

list)  or 


Size  A,  5  X  8 
For  Toledo  .A 
Price  per  pkg.  12  leaves 

Xet 
Wholesale 

S    .09 

Catalog 
List 

S    .15 

Size  B,  7x11 

For  Damascus  B 

Toledo  B 

Price  per  pkg.  12  leaves 

.11 

.18 

Size  E,  11  X  14 

For  Damascus  C 
Price  per  pkg.  12  leaves 

.24 

.40 

As  listed  below,   price  reductions  take  effect  at  once  throughout  the  entire  line. 


Effective  April  1,  1921 


THE  AGRIPPA  ALBUM 

(1920  CONDENSED  PRICE  LIST,  P.\GES  90-93) 

See 
Note 


5x8,  CA,  cloth S 

LA,  leather 

7x11,  CB,  cloth • 

LB,  leather 

10x12,  CC,  cloth 

LC,  leather 

9x14,  CD,  cloth 

LD,  leather 


64 
1.28 
.89 
1.91 
1.28 
2.93 
1.40 
3 .  06 


THE  AJAX  ALBUM 


5x    8,  BA,  black. 

7x11,  BB,  black. 

10x12,  BC,  black. 

9x14,  BD,  black. 


1.02 
1.53 
1.66 


ARTIST'S  ALBUM 

No.  1,  black  leaves;  No.  2,  white  leaves;  No.  3, 

Sepia  leaves,  5 '  2  ^  ' 13 

Extra  leaves,  package  of  5 

No.  4,  black  leaves;   No.  5,  white  leaves;  No.  6, 

Sepia  leaves,  7  x  10 .18 

Extra  leaves,  package  of  5 

EASTMAN  PORTRAIT  ALBUM 

Either  vertical  or  horizontal,  including  12  assorted 

lea\-es 

Extra  leaves  for  any  size  openings 

I  Continued  on  next  pagei 

Note — Orders  of  S75.00  worth  (list)  or  more,  assorted. 


Net 

Catalog 

wholesale 

List 

S    .75 

SI.  25 

1.50 

2 .  50 

1.05 

1.75 

2.25 

3.75 

1 .  50 

2 .  50 

3.45 

5 .  75 

1.65 

2.75 

3.60 

6 .  00 

.90 

1 .  50 

1.20 

2.00 

1.80 

3.00 

1.95 

3.25 

.15 

.25 

.05 

.09 

.21 

35 

.07 

.12 

6.00 

10.00 

.24 

each        .  40 
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THE  FORUM  ALBUM 

See 
Note 

5}4x    7,  A,  25  black  leaves,  or  N,  25  Sepia S    .48 

7      X  10,  B,  25  black  leaves,  or  O,  25  Sepia .64 

10  X    7,  C,  25  black  leaves,  or  P,  25  Sepia .64 

11  X  14,  D,  25  black  leaves,  or  R,  25  Sepia 1 .02 

5}4  X    7,  E,  50  black  leaves .64 

7   "  X  10,  F,  50  black  leaves 82 

10  X    7,  G,  50  black  leaves 82 

11  X  14,  H,  50  black  leaves 1 .33 

THE  HERCULES  ALBUM 

5x    8,  BA,  black 2.17 

GA,  blended 2.04 

7x11,  BB,  black 3.06 

GB,  blended 2.81 

10x12,  BC,  black 4.08 

GC,  blended 3.83 

9x14,  BD,  black 4.34 

GD,  blended 4.08 

THE  JUNO  ALBUM 

5x8,  GA,  green,  BA,  brown,  or  CA,  black  ....          .64 
7x11,  GB,  green,  BB,  brown,  or  CB,  black 89 

THE  KODAK  ALBUM 

A-1,  434  X    7,  50  black  leaves 1 .91 

B-1,  7      X  11,50  black  leaves 2.81 

THE  NILE  ALBUM 

5  X    8,  A 84 

7x11,  B 1.15 

THE  OTHELLO  ALBUM 

5x    8,  LA,  leather 2.04 

CA,  green  artificial  leather 1  .28 

7  X  11,  LB,  leather...... 3.06 

CB,  green  artificial  leather 1 .  79 

8x  10,  LC,  leather...... 3.32 

CC,  green  artificial  leather 1  .91 

11  xl4,  LD,  leather. 4.59 

CD,  green  artificial  leather 2.81 

THE  RHODES  ALBUM 

5x8,  CA,  cloth 51 

LA,  leather 1.  15 

7x11,  CB,  cloth 77 

LB,  leather 1.79 

THE  THEBES  ALBUM 

51 2  X    7,  CA,  cloth 59 

LA,  leather 1.15 

7  xlO,  CB,  cloth 82 

LB,  leather 1.79 

10  X    7,  CC,  cloth 82 

LC,  leather 1.79 

8  xlO,  CD,  cloth ■ 89 

LD,  leather 1.91 

11  xl4,CE,  cloth 1.53 

LE,  leather 3.19 

Note — Orders  of  $75.00  worth  (list)  or  more,  assorted. 


Net 

Catalog 

\\  holesale 

List 

$   .57 

$    .95 

.75 

1.25 

.75 

1.25 

1.20 

2.00 

.75 

1.25 

.96 

1.60 

.96 

1.60 

1.56 

2.60 

2.55 

4.25 

2.40 

4.00 

3.60 

6.00 

3.30 

5.50 

4.80 

8.00 

4.50 

7.50 

5.10 

8.50 

4.80 

8.00 

.  75 

1.25 

1.05 

1.75 

2.25 

3.75 

3.30 

5.50 

.99 

1.65 

1.35 

2.25 

2.40 

4.00 

1.50 

2.50 

3.60 

6.00 

2.10 

3.50 

3.90 

6.50 

2.25 

3.  75 

5.40 

9.00 

3.30 

5.50 

.60 

1.00 

1.35 

2.25 

.90 

1.50 

2.10 

3.50 

.69 

1.15 

1.35 

2.25 

.96 

1.60 

2.10 

3.50 

.96 

1.60 

2.10 

3.50 

1.05 

1.75 

2.25 

3.75 

1.80 

3.00 

3.75 

6.25 

KODAK  TRADE  CIRCULAR 
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THE  TROJAN  ALBUM 

See  Net  Catalog 

Note  Wholesale  List 

5x    8,  BA,  bronze,  or  GA,  grey  cover SI. 53  $1.80  S3. 00 

7  X  11,  BB,  bronze,  or  GB,  grey  cover 2.30  2.70  4.50 

10  X  12,  BC,  bronze,  or  GC,  grey  cover 3  .32  3  .  00  6.50 

11  X  14,  BD,  bronze,  or  GD,  grey  cover 3.57  4.20  7.00 

Note — Orders  of  S75.00  worth  (list)  or  more,  assorted. 

EXTRA  LEAVES  FOR  ALBUMS 

(1920  CONDENSED  PRICE  LIST,  PAGE  93) 

Size  A,  5  X  8  Size  G,  5^  9  x  7                        Net        Catalog 

For  Agrippa  LA  and  CA  For  Thebes  LA  and  CA Wholesale         List 

Ajax  BA  Price  per  pkg.  12  leaves   S.09         S    .15 

Hercules  BA  and  GA  Size  H    10  x  7 

Juno  CA,  BA  and  GA  For  Thebes  LC  and  CC 

11      /- X        IT  ^  Price  per  pkg.  12  leaves       .11              .18 

Rhodes  CA  and  LA  Net        Catalog      0;^.=.  t    7^  in 
Trojan  BA  and  GA         Wholesale          List       ^>ze  *'vl   .        10         1  r-n 

r>  ■               1       ni             e-  nn         c-i-           rorl  hebes  L  B  and  C  B 

Price  per  pkg.  12  leaves  $  .09         S   .l:"           d-               1       iii                   11                 iq 

Size  B,  7x11  Price  per  pkg.  12  leaves       .11              .18 

For  Agrippa  CB  and  LB  Size  K,  8  x  10 

Ajax  BB  For  Thebes  LD  and  CD 

Hercules  GB  and  BB  Price  per  pkg.  12  leaves       .12              .20 

Juno  GB,  BB  and  CB  Size  L,  5  x  8 

Kodak  Bl  For  Othello  LA  and  CA 

Nile  B  Price  per  pkg.  12  leaves       .09              ,15 

Rhodes  C B  and  LB  Si^e  M ,  7  x  1 1 

Trojan  GB  and  BB  Por  Othello  LB  and  CB 

Price  per  pkg.  1 2  leaves       .11              .18  p^jce  per  pkg.  1 2  lea ves       .11               .18 

Size  C,  10x12  o-       XT    o     1ft 

For  Agrippa  LC  and  CC  ^>?f     A.u^n     j  r        ^  rr 

Y       BC  ^^^  Othello  LC  and  CC 

Hercules  BC  and  GC  Price  per  pkg.  12  leaves       .12              .20 

Trojan  BC  and  GC  Size  O,  11  x  14 

Price  per  pkg.  12  leaves       .18              .30  For  Othello  LD  and  CD 

Size  D,  9x14  Price  per  pkg.  12  leaves       .24              .40 
For  Agrippa  LD  and  CD 

Ajax  BD  Discontinued 

Hercules  BD  and  GD  The  following  items  are    discontinued: 

Price  per  pkg.  12  leaves       ,21  .3^      ^,      ^,         ...  ,  ^,       .      ,,      ,,, 

Size  E    11  X  14  The  \  ega  Album  and  the  Apollo  Album, 

For  Thebes  LE  and  CE  and  the  maroon  cover  only  in  the  Hercu- 

Trojan  GD  and  BD  les   Album   and   the    Ajax    Album.      The 

Price  per  pkg.  12  leaves  .24              .40      Hercules  will  continue  to  be  supplied  in 

Size  F,  4-^4  x7  ,  ,     ,         j  .  .      ,    1                       1  ^i      a- 

For  Kodak  Album  Al  black  and  blended  covers,   and  the  Ajax 

Price  per  pkg.  12  leaves        .09  .15      in  black  only. 


EASTMAN  DENTAL  FILM  SAFE 


The  Eastman  Dental  Film  Safe 
is  a  convenient  little  metal  cabinet 
designed  to  furnish  a  satisfactory 
means  for  keeping  dental  film  pack- 
ages from  X-ra>-s  without  undue 
trouble. 

The     protection     it     affords    is 


equivalent  to  h  inch  of  pure  lead. 
Size — outside — lis  x  13 4  x  43<^ 
inches. 

Capacity  —  two  separate  com- 
partments, each  holding  two  dozen 
dental  film  packets. 

Net  Wholesale S2  .33 

Catalog  List 3.50 
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STOLEN  CAMER.\S 

The  names  and  addresses  of  those 
reporting  losses  are  printed  at  the  bottom 
of  the  page. 

Vest  Pocket  Kodak 

Vest  Pocket  Kodak  1258668 S 

Autographic  Kodaks  Junior 

lA  467391 S 

2C   145676 S 

2C  67664     S 

Autographic  Kodaks 

lA  41210,  f.  7.7  lens A 

3A  353910,  f.  7.7  lens M 

3  148331,  y.  7.7  lens M 

3A  353911,"/-.  7.7  lens .M 

3A  353912,/.  7.7  lens M 

Autographic  Kodak,  Special 

3A  Special,    48487,  /.    6.3    Kodak 

Anastigmat  lens M 

Graflex 

4x5  87121  Tel.  R.B M 

4  .\  5  Tel.    with    No.    16    Ic    Tessar 

1608858  lens F 

Cirkut 

No.  8,  No.  2233,6K.\8>^  Lens  (Turner 
Reich  anastigmat  lens)  f.  6.8, 
Series  11,  No.  4,  No.  115819.  .  .      Z 

Lenses 

No.    5  B.  &  L.  Ic  Tessar  3127876  in 

barrel M 

No.  27,  Series  IV  Cooke,  in  Ilex  Acme 

Shutter  No.  17371 M 

No.  5,  Series  V  Wollensak  Anastig- 
mat No.  191605  Autex  Shutter      M 

No.  5,  Series  V  Wollensak  Anastig- 
mat No.  191608  Autex  Shutter     .M 

No.     4,   Goerz   Celor   No.   313808   in 

Regular  Shutter  (Wollensak)  ..      M 

No.     5,    Series     I    Velostigmat     No. 

182706  in  barrel M 

1  Vitax  Portrait  Lens  No.  1  F.  38  No. 

4022  Wollensak Z 

1  Goerz  Double  Anastigmat  Lens, 
Series  111  No.  4  130076  /.  6.8 
6i<  X  8K  Shutter  out  of  order.       Z 

.\— Albert  H.  Fink,  2304  Bassford  Ave., 

New  York  City. 
F — F.  J.  Conway,  1509  Brambleton  Ave., 

Norfolk,  Va. 
:\1— The    Maryland     Photo    Stock    Co., 

Park     Ave.     and     Saratoga     St., 

Baltimore,  Aid. 
S — Ray  F.  Stauffer,  Glendale,  Arizona. 
Z — The  Nippon  Studio,  Stockton,  Cai. 


BUSINESS  MEN  WARNED 


From  Ihe  Philadelphia  Record  of  February  22d,  IQ2I 


"The  greatest  possible  mistake  a  busi- 
ness house  can  make  at  this  critical  junc- 
ture is  to  cut  down  an  advertising  appro- 
priation," said  Preston  F.  Bryant,  of  the 
Babson  Organization,  in  speaking  at  a 
dinner  of  the  Sales  Managers'  Association 
in  the  Bellevue-Stratford  last  night.  "For 
the  reason  that  sales  now  require  a  dri\'ing 
force,  and  salesmen  need  all  the  help  they 
can  get,  it  is  extremely  hazardous  to  do  as 
some  concerns  are  inclined  to  do,  curtail 
advertising  expenditures  at  the  time  when 
intensive  advertising  is  most  necessary," 
he  continued. 

"Unafraid  publicity  is  the  one  saving 
grace  that  will  tide  the  country  over  a 
period  of  depression  that  will  otherwise 
surely  come." 

Our  advertising  appropriation  for 
1921,  is  66^3  9c  in  excess  of  our  ad- 
vertising expenditure  for  1920. 
Those  dealers  who  similarly  in- 
crease their  advertising  of  the  Ko- 
dak line  will  be  the  ones  to  benefit. 


X-RAY  POSITIVE  PAPER 

(Double  Weight) 

This  paper  has  been  specially 
prepared  for  Roentgenologists  de- 
siring to  make  contact  paper  prints 
from  X-ray  negatives.  The  emul- 
sion has  been  dexeloped  with  this 
purpose  in  view,  and  it  will  dif- 
ferentiate the  densities  of  an  X-ray 
negative  insofar  as  it  is  possible  to 
do  this  with  a  photographic  paper. 

It  is  not  suitable  for  use  in  mak- 
ing negatives  direct;  nor  is  it  in- 
tended for  enlargements. 

Furnished  in  double  weight  stock 
only  and  in  one  grade — glossy. 

PRICES 

Net  Wholesale  Catalog  List 

Dozen  Gross  Dozen  Gross 

5      X    7       S    .30  S2.93  S    .45  S4.40 

6>2X    8K        .50  5.00  .75  7.50 

8      xlO            .67  7.50  1.00  11.25 

10  xl2         1.00  11.27  1.50  16.90 

11  xl4         1.33  14.00  2.00  21.00 
14      xl7         2.00  22.50  3.00  33.75 
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CASE  LOTS  FOR  FILM  AND  PLATES 

The  following  table  shows  the  number  of  dozen  of  each  brand  of  plates  and  film 
packed  in  a  case.     Keep  it  for  reference. 


Sizes 


23-s"x2^" 
2l4"x3}4" 

3H"x3y2" 
3y2"x3y2" 

3M"x4" 

sy'xSH" 
sH"x4y" 
sy'xsvo" 

4"      x5" 

4M"x53^" 

3M"x6M" 

4H"x6y2" 

434"  x6H" 
5"      X  7" 
5"      x8" 
6i9"x8" 
6W'x8}4" 
6  cm.  x9  cm. 
61 9  cm.  X  9  cm. 
7"xlO" 
7"xll" 

8  cm.  .X  9  cm. 
8"xlO" 

8^2  cm.xl7  cm. 
7"xl7" 

9  cm.  X  12  cm., 
10"xl2" 
ll"xl4" 
14"xl7" 

8"x20" 
12cm.xl6^cm 

12  cm.  X  18  cm. 
12"x20" 

13  cm.  X  18  cm. 
16"x20" 
17"x20" 
18"x22" 
2<)"x24" 

18  cm.  X  24  cm. 
18  cm.  X  26  cm. 
21  cm.  X  27  cm. 
24  cm.  x30cm. 
30  cm.  x40cm. 
50  cm.  X  60  cm. 


PLATES 


Single  Coated 


Standard      '^s""- 
meter 

Stanley     Sizes 


30 
30 
30 
30 


30 
30 
30 
30 
30 
30 
26 
20 
20 

12 


10 
10 

10 

'4 

3 
3 
7 


30 
20 
30 


20 
20 

20 


10 

10 

4 

4 


Seed 
Stripping 


20 
20 

12 


10 
10 

io 


IJ/2 
1 
1 


DOUBLE 
COATED 


Seed 
Standard 


30 
30 
30 
30 


30 
30 
30 
30 

30 
26 
20 
20 

12 


10 
10 

io 

4 

'3 
3 
7 


1^2 

1 
1 


Wralten 

and 
Wainwright 


30 


30 
30 
30 


30 
20 

12 

10 
10 


1 
1 


Seed 
X-Ray 


Post 
Card 


100 


30 
30 
30 


30 


lantern 
Slide 


Seed 
Standard 


30 
30 


12 


Lantern 
Slide 
Cover 
Glass 


Seed 
Standard 


^30 


FILM 


Eastman 
Portrait 


Com'rcial 


Com'rclal 
Orttio 


Process 


30 
26 

20 
20 

12 


10 
10 

10 


3 

3     i 

2 

2 


X.  B. — Supplied  in  two  case  lots.      In  ordering  specify  which  quantity  is  wanted. 


A   KODAK  YQU^VE   READ   ABOUT 

The  No.  2-  Autographic 

KODAK  Junior 

equipped  with 

Kodak  Anastigmat 
/./.Z  Lens 

and 

Kodak  Ball    Bear- 
ing Shutter 


$25.00 


This  Camera  fits  into  a  niche,  all  its  own.  The  picture  it  makes, 
2y8  X  4/8  inches,  is  almost  up  to  the  full  post  card  size — and 
yet  the  camera  is  small,  light,  convenient. 

The  Kodak  Anastigmat  lenses  are  made  to  exactly  fit  Kodak 
requirements.  They  are,  in  each  case,  designed  with  partic- 
ular reference  to  the  size  and  type  of  Kodak  and  shutter  that 
they  are  to  be  used  with.  The/././  lens  on  the  2^  Kodak  has 
more  speed  than  the  best  rectilinear  lenses  and  at  least  equals 
the  best  anastigmats  in  depth  and  sharpness. 
The  Kodak  Ball  Bearing  shutter  has  speeds  of  V25,  Voo  and  1,  100 
of  a  second  for  "snap-shots,"  has  the  usual  time  and  "bulb" 
actions  for  prolonged  exposures. 

The  No.  1-  Junior  is  covered  with  grain  leather,  is  finel\- 
finished,  is  simple  in  operation  and,  with  the  Kodak  Anastig- 
mat lens,  produces  negatives  having  that  crispness  and  sharp- 
ness that  are  characteristic  of  the  true  anastigmat. 

Let  Hs  show  you  the  big  value  this  Kodak  offers 

RICHARD  ROE  &  COMPANY 

loi   Tripod  Avexle 


The  above  suggestion  for  a  2C  advertisement  may  seem  premature,  but  you  should  have  some- 
thing hke  this  ready  to  run  when  the  big  pubHcity  starts  in  May.  The  cut  is  No.  200-G.  If  you 
want  an  electrotype  including  text,  ask  for  Xo.  66-A  (4;+"  wide;. 


FOR   TRADE  CIRCULATION  ONLY. 


Eastman  Kodak  Company 

Trade   Circular. 


'FOR   YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXII,  No.  5  ROCHESTER  .Ma>   \')n 


THE  CODE  WORD  IS  "ABRIC" 

Perhaps  you  have  not  yet  used  the  new  code  which  we  sent  >-()U  and 
w  hich  becomes  effective  as  of  May  1st. 

Perhaps,  too,  you  have  not  responded  to  our  enthusiastic  arguments 
as  to  why  you  should  join  us  in  our  present  intensive  campaign.  In 
such  case,  just  wire:  "Express  twelve  Abric."  You  will  then  be  in  the 
game. 

The  campaign  is  just  getting  headw^ay.  Two  May  magazines  are 
carrying  the  story.  Twenty-nine  May  farm  papers  are  covering  the 
rural  districts.  On  May  8th,  thirty-three  rotogravure  supplements 
of  Sunday  newspapers  will  tell  the  tale  impressively  in  full  pages  in 
5,000,000  families.  And  a  few  weeks  later  between  nine  and  ten  million 
magazines  will  be  reiterating  the  story. 

Oh,  yes,  "Abric"  in  our  new  code  stands  for  "Xo.  2C  Autographic 
Kodak  Junior  with  Kodak  Anastigmat/.  7.7  lens." 

Call  \Vestern  Union  or  Postal  Telegraph. 


MAGAZINES 

That  are  carr3'ing  full  page  advertisements  of  the  No.  2C  Autogr-^plj^c 
Kodak  Junior  with  Kodak  Anastigmat  equipment 

National  Geographic  Adventure 

Saturday  Evening  Post  Ainslee's 

American  Argosy-All  Story 

Cosmopolitan  Detective  Stories 

Red  Book  People's 

Photoplay  Popular 

Country  Gentleman  '                    Short  Stories 

Good  Housekeeping  Smith's 

McClure's  Top  Notch 

The  Mentor  Western  Stories 
Total  Circulation,  10,600,000 


2  KODAK  TRADE  CIRCULAR 

THE  ROTOGRAVURE  SUPPLEMENTS  OF  SUNDAY  NEWS- 
PAPERS OF  MAY  8th, 

That  will  carry  full  page  advertising  of  the  2C  Autographic  Kodak  Junior 
with  Kodak  Anastigmat  equipment 

Nashville  Banner 
New  York  Herald 
New  York  Evening  Post 
New  York  Times 
New  York  Tribune 
New  York  World 
Omaha  Bee 


Anaconda  Standard 

Atlanta  Journal 

Baltimore  American 

Baltimore  Sun 

Boston  Herald 

Buffalo  Courier 

Buffalo  Express 

Charlotte  Observer 

Chicago  Tribune 

Dayton  tS:  vSpringtield  News 

Des  Moines  Register 

Detroit  Free  Press 

Detroit  News 

Fort  Worth  Star-Telegram 

Houston  Chronicle 

Los  Angeles  Times 

Minneapolis  Tribune 


Philadelphia  Public  Ledger 
Rocky  Mountain  News  (Den\er) 
St.  Louis  Globe-Democrat 
St.  Louis  Post  Dispatch 
Syracuse  Herald 
Syracuse  Post  Standard 
Washington  Post 
Washington  Star 
Wichita  Eagle 


Total  Circulation,  5,000,000 


FARM  PAPERS  FOR  MAY 

That  will  carry  big  display  advertisements  of  the  2C  Autographic  Kodak 
Junior  with  Kodak  Anastigmat  equipment 


American  Agriculturist 

Breeder's  Gazette 

California  Cultivator 

Dakota  Farmer 

The  Farmer 

Hoard's  Dairyman 

Idaho  Farmer 

Indiana  Farmer's  Guide 

National  Stockman  &  Farmer 

Kansas  Farmer  &  Mail  &  Breeze 

Nebraska  Farmer 

New  England  Homestead 

Ohio  Farmer 

Northwest  Farmstead 

Oklahoma  Farmer-Stockman 

Total  Circulati( 


Orange  Judd  Farmer 
Oregon  Farmer 
Pacific  Rural  Press 
Pennsylvania  Farmer 
Prairie  Farmer 
Progressive  Farmer 
Rural  New  Yorker 
Southern  Ruralist 
Wallace's  Farmer 
Washington  Farmer 
Wisconsin  Agriculturist 
Successful  Farming 
Michigan  Farmer 
Southern  Agriculturist 
)n,  4,000,000 
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A  PROJECTION  PRINTER  FOR  THE  AMATEUR  FINISHER 


The  Kodak  Projection  Printer 
was  designed  to  do  for  the  amateur 
finisher  just  what  the  Eastman 
Projection  Printer  is  doing  so 
satisfactorily  for  the  portrait 
photographer. 

The  only  radical  difference  be- 
tween the  two  printers  is  that 
the  ''Eastman'  provides  for  en- 
largements from  5x7  negativ^es, 
while  the  limit  of  the  ''Kodak" 
is  33^  X  53^,  or  4x5  negatives. 
The  larger  machine  will  make 
enlargements  up  to  40  x  56  inches, 
the  new  machine  is  limited  to 
24x32  inches,  w^hich,  however, 
is  ample  size  for  amateur  work. 

The  new  principle  which  the 
projection  printers  bring  out,  is 
the  automatic  focusing. 
They  are  always  in  focus 
without  adjustment  of 
any  kind.  Mounted  on  a 
counter-balanced  hanger, 
the  camera  proper  (also 
containing  lamp)  moves 
easily  up  and  down  for 
enlargements  of  different 
sizes,  a  cam  and  gear  keep- 
ing the  tens  in  automatic- 
focus  at  all  times. 

Because  the  amateur 
finisher  is  called  upon  to 
make  enlargements  from 
negatives  of  many  sizes  and 
frequently  to  enlarge  from 
only  a  part  of  the  nega- 
tive, special  attention  has 
been  paid  to  the  negative 
holder  and  the  masking 
slides  are  quickl\-  adjust- 
able. 

The  Kodak  Projection 
Printer  provides  for  greath 
increasing  the rapidK' grow- 
ing business  in  enlargemcn  1  s 
from  amateurnegatixesand 
at  increased  profits.       The 


automatic  focusing,  the  conxenicnt 
negatixe  holder, the  simple  masking 
device,  the  horizontal  table  on 
which  the  paper  is  placed,  are  all 
time  savers. 

The  100-watt  light  in  combina- 
tion with  /.  6.3  lens  also  means 
speed  in  making  the  exposure, 
but  the  lens  may  be  easily  stopped 
down  when  desired,  as  is  sometimes 
the  case  when  "dodging"  is  to  be 
done. 

The  Kodak  Projection  Anastig- 
mat  Lens  /.  6.3  is  of  5^"  focus 
and  is  made  to  exactly  fit  the  re- 
quirements of  this  camera.  Its  use 
insures  the  utmost  sharpness  that 
can  be  obtained  from  the  negative 
used  for  making  the  enlargement. 


KODAK    TRADl-:  CIRCUI.AR 


The  entire  apparatus  occupies 
a  floor  space  of  only  20  x  33  inches, 
and  the  legs  are  tipped  with  fiber 
knobs  so  that  the  instrument  may 
be  moved  about. 

Every  finishing  department 
needs  a  Kodak  Projection  Printer 
for  the  economical  production  of 
enlargements  from  amateur  nega- 
tives. Booklets  describing  the 
apparatus  in  detail  will  be  fur- 
nished upon  request. 

Kodak  Projection  Printer  com- 
plete for  making  projection  prints 


up  lo  11)2  -"^  l-t3'2  (prints  up  to 
24  X  32  inches  may  be  made  by 
providing  a  one-inch  board  of 
proper  dimensions)  from  33<4  x  5^/2) 
4x5  and  smaller  negatives,  with 
Kodak  Projection  Anastigmat  Lens 
/.  6.3,  5  I  8-inch  focus,  lU/z  x  WYi 
paper  holder  and  100-watt  Stereop- 
ticon  G.25  Mazda  C-Lamp  of 
115  volts. 

(insert  ox  page  78  of  1921  condensed 
price  list) 

Catalogue  List $200 .  00 

Net  Wholesale \33 .33 


IT'S  AUTOGRAPHIC 


All  Kodaks  are  Eastman-made. 

This  fact  is  sufficient  reason 
for  an  experienced  amateur  photog- 
rapher to  prefer  a  Kodak  to  any 
other  make  of  folding  camera. 

But  people  unfamiliar  with  pho- 
tography often  judge  a  camera 
only  by  appearances — knowing 
little  about  such  important  values 
as  optical  efficiency  and  those 
unseen  factors  which  give  Kodaks 
consistent  performance  year-in  and 
year-out  without  adjustment  or 
repairs. 

It's  the  visible  features  that  are 
most  convincing  to  the  novice. 
Because  it  can  be  seen,  the  Auto- 
graphic feature  is  one  of  your  most 
powerful  sales  arguments. 

Though  not  always  used,  it  is 
always   available  for   use.     And   in 


every  person's  photographic  ex- 
perience, there  come  times  when 
not  to  have  it  will  be  a  source  of 
permanent  regret — and  loss. 

For  recording  the  title  of  an 
unfamiliar  scene,  the  names  of 
casual  acquaintances,  the  date  of 
a  child's  picture,  it  is  frequently 
indispensable. 

The  amateur's  name  signed  au- 
tographically  at  the  end  of  the 
roll  of  film  is  a  positive  aid  to 
identification  in  the  finishing 
process — insuring  against  loss  and 
misunderstanding. 

Since  your  customers  get  this 
added  value  free  of  all  cost,  you 
confer  a  favor  when  you  emphasize 
the  Autographic  feature: 

"If  it  isn't  Eastman,  it  isn't 
Autographic." 


PRINTER'S  ERRORS  IN  NEW  TELEGRAPH  CODE 


On  the  final  proof  of  the  new 
Telegraph  Code  Book  we  asked 
ihe  printer  to  make  one  typo- 
graphical correction.  He  did.  But, 
unbidden,  he  made  four  errors  at 
the  same  time.     So  we  must  apolo- 


gize and  ask  you  to  correct 
figures  on  page  72,  as  follows: 
Jetty  should  read  14  x  17 
Jew  should  read  12  x  20 
Jewel  should  read  14  x  18 
Jib      should  read  16  x  20 


the 
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THE  NEW  CONDENSED  PRICE  LIST 


The  1921  Price  List  went  to 
press  finally  on  April  2nd.  It 
stands  corrected  up  to  and  includ- 
ing the  April  1st  changes.  In 
order  to  keep  it  up  to  date,  it 
will  be  necessary  for  \ou  to  reter 
back  to  this  issue  of  the  Trade 
Circular  upon  receipt  of  the  new- 
book  and  note  in  it  the  changes 
made  since  April  1. 

As  we  announced  in  the  January 
number,  there  will  be  tw-o  editions, 
one  for  yourself,  or  your  buyer, 
and  one  for  the  man  at  the  counter. 
The  former,  the  Wholesale  Edition, 
will  contain  the  net  wholesale 
prices  in  red  and  the  catalog  list 
prices  and  other  essential  facts 
in  black.     The  latter,  the  Counter 


Edition,  will  contain  e\(M'\thing 
except  net  wholesale. 

We  will  mail  you  the  net  whole- 
sale edition  during  the  first  week 
in  May.  The  counter  edition  will 
follow  very  soon  thereafter — unless 
the  printers  strike  on  May  1st. 

When  they  arrive,  please  instruct 
your  men  to  examine  them  thor- 
oughly so  that  they  may  under- 
stand the  new  plan  of  classification. 
Have  them  read  the  introduction 
first.  Under  the  new  plan,  a 
person  familiar  with  it  can  locate 
any  item  without  referring  to  the 
index.  Yet  the  index  is  more 
complete  than  ever — and  it  con- 
tains nearly  100  more  references, 
additional  cross-indexings,  than  the 
1920  edition. 


CHANGES  IN  PRICE 


The  following  changes  in  price 
have  been  made  since  the  1921 
Condensed  Price  List  went  to  press 
April  2nd.  As  announced  above, 
the  new  books  will  be  sent  soon. 
In  the  meantime  it  is  advisable  to 
note  the  changes  in  your  old  book. 


For  ready  reference  in  entering 
the  changes,  in  the  old  one  now, 
and  in  the  new  ones,  when  received, 
we  have  noted  the  page  on  which 
each  item  will  be  found  in  both 
the  old  1920  and  the  new  1921 
price  list. 


Effective  April  12,  1921 


HYDROCHINON 


(condensed  price  list,  1920- 


25  lb.  lots 
assorted 

1  oz.  bottle $      .15 

%  lb.  bottle .49 

14  lb.  bottle .92 

1  lb.  bottle 1  .77 

1  oz.  can .14 

'4  lb.  can .47 

3-2  lb.  can .89 

1  lb.  can 1.71 

5  lb.  tin 8.41 

25  lb.  tin 41.89 


PAGE  86,  1921- 

-PAGE 

93) 

100  lb.  lots 

Catalog 

assorted 

List 

$      .14 

s 

.16 

S      .27 

.47 

.52 

.87 

.87 

97 

1.62 

1  .67 

1 

86 

3.10 

.1,> 

.15 

.25 

.45 

.50 

.84 

.85 

.94 

1.57 

1.62 

1 

.80 

3.00 

7.97 

s 

.85 

14.75 

39.69 

41 

89 

73.50 
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ROYLON 

(condensed  price  list,   1920 — page  87, 
1921— PAGE  94) 

Net        Catalog 
Wholesale        List 

1  oz.  bottle S    .49         $    .  73 

M  lb.  bottle 1.77  2.65 

>^  lb.  bottle 3.43  5.15 

1  lb.  bottle 6.67         10.00 

PYRO  CRYSTALS   (PERMANENT) 

(condensed    PRICE    LIST,    1920 — PAGE    87, 

1921— PAGE  94) 

1  oz.  bottle $    .19  $   .29 

M  lb.  bottle 52  .    .  78 

^.^b.  bottle 93  1.40 

i  lb.  bottle 1.77  2.65 

5  lb.  can 8.67  13.00 

In  100  oz.  lots  assorted: 

1  oz.  bottle $    .17 

i<i  lb.  bottle 47 

I9  lb.  bottle 84 

1  lb.  bottle 1.59 

5  lb.  can 7.80 

In  100  lb.  lots  assorted: 

1  oz.  bottle S    .16 

3^  lb.  bottle 45 

3^  lb.  bottle 80 

1  lb.  bottle 1.51 

5  lb.  can 7.41 

POTASSIUM  BROMIDE  CRYSTALS 

(condensed  price  list,   1920 — page  85, 
1921— p.\GE  91) 

Net        Catalog 
Wholesale        List 

1  oz.  bottle S   .08         v$   .12 

I4  lb.  bottle 18  .27 

3..  lb.  bottle 29  .43 

1  lb.  bottle 50  .75 


POTASSIUM  BROMIDE  GRANULAR 

(condensed  price  list,   1920 — page  84, 
1921— PAGE  91) 

Net  Catalog 

Wliolesale         List 

1  OZ.  can S    .07  S    .11 

34  lb.  can 16  .24 

3^  lb.  can 25  .38 

1  lb.  can .43  .65 

5  lb.  tin 2.03  3.05 

ACROL 

(condensed    PRICE    LIST,     1920 — PAGE    86, 

1921— P.\GE  93) 

1  oz.  bottle $   .49  S    .  73 

34  lb.  bottle. 1.77  2.65 

3^  lb.  bottle 3.43  5.15 

1  lb.  bottle 6.67  10.00 

I Effective  April  5,  1921 ^| 

ACID  OXALIC 

(condensed    PRICE    LIST,     1920 — PAGE    83, 

1921— PAGE  89) 

Net        Catalog 
Wholesale        List 

1  oz.  bottle $   .11         $    .16 

34  lb.  bottle 21  .32 

3^.  lb.  bottle 33  .50 

1  lb.  bottle 57  .85 

MERCURY  BICHLORIDE 

(condensed    PRICE    LIST,     1920 — PACiE    84, 

1921— p.\ge91) 

1  oz.  bottle $    .14  S   .21 

34  lb.  bottle 39  .59 

3/2  lb.  bottle 68  1.02 

1  lb.  bottle 1,27  1.90 

DISCONTINUED 

(condensed  price  list,   1920 — page  77, 
1921— PAGE  75) 
Effective    April    14th,    1921,    Eastman 
Duplex    Print    Squares    are    discontinued 
and  will  not  be  supplied  in  the  future. 


We  have  recently  improved  East- 
man Proof  Paper,  Semi-Matte,  as 
we  found  that  a  paper  having  more 
sheen  would  better  meet  the  demand 
of  our  customers. 

For  those  who  prefer  a  paper 
having  a  glossy  surface,  we  have 
added  Eastman  Proof  Paper, Glossy . 
The  glossy  and  the  semi-matte 
have  the  same  range  of  sizes  and 
prices.     The    complete    list    was 


EASTMAN  PROOF  PAPER 

printed  on  page  6  of  the  January 
Trade  Circular.  It  will  also  appear 
on  page  112  of  the  1921  Condensed 
Price  List  under  the  heading  "Proof 
Paper".  Please  note  the  addition 
of  the  glossy  surface  in  the  Price 
List  when  received. 

Unless  otherwise  specified,  we 
shall  furnish  the  glossy  surface  on 
all  orders  for  Proof  Paper. 
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CATALOG  ERRORS 
CORRECTED 

Through  error,  the  illustrations 
of  the  new  Damascus  and  Toledo 
Albums  in  the  new  1921  Kixlak 
catalog  were   transposed. 

The  illustration  on  page  53 
under  the  heading  "The  Damascus 
Album"  shows  the  Toledo  Album. 

The  illustration  on  page  55 
under  the  heading  "The  Toledo 
Album"  shows  the  Damascus 
Album. 

We  reprint  the  illustrations  be- 
low correcth'  labeled. 

The  descriptions  in  the  catalog 
are  correct.  The  Damascus  Album 
is  of  the  open  back  style;  the 
Toledo  is  of  the  solid  back  style. 

On  page  11  of  the  April  Trade 
Circular  it  was  stated  that  the 
Damascus  cover  is  of  the  solid 
back  st>le  and  the  Toledo  open 
back.  Please  correct  this  so  that 
your     records     will     be     straight: 


Damascus,    open    back;      Toledo, 
solid  back. 

The  album  illustrated  below  is  the  Damascus. 


The  album  illustrated  below  is  the  Toledo. 


On  page  19  of  a  few  copies  ot  the 
new  Kodak  Catalog  the  speeds  of 
the  Ilex  shutter  fitted  to  the  Xo.  1 
Autographic  Kodak  Special  are  list- 
ed as  "Eight,  fromV'jnft  to  1  second;" 
it  should  read :  "Seven,  from  ^'loo  to 
1  second."  The  bulk  of  the  edition 
is  correct. 


K^ep  a 


of  thQ  Children 

RICHARD  ROE  &  CO. 

1201  Tripod  Avenue 


This  Car  Card  is  No.  818.     Copies  will  be  sent  free  imprinted  with  name  and  address  to  dealers 
who  will  run  them  in  the  cars.     How  many  will  you  require? 


No.  2-  Autographic 

KODAK  Junior 

equipped  with 

Kodak 
Anastigmat 
f.  /./  Lens 

$2^.00 


including  War  Tax 


It's  here! 


It's  the  camera  of  the  season — the  one  you've  read  about. 
It's  a  Kodak  and  it's  Autographic,  of  course. 

It  takes  pictures  of  almost  post-card  size,  2'8x4"8  inches. 
So  compact  that  you  carry  it  without  the  slightest  incon^'en- 
ience,  yet  fully  equipped  for  taking  distinctive  pictures.  Its 
/.  7.7  lens  gives  that  sharpness  of  detail  up  to  the  edge  of  the 
picture  which  distinguishes  a  Kodak  Anastigmat.  And  it  has, 
without  extra  charge,  the  Autographic  feature  without  which 
a  camera  is  incomplete. 

COME   IN  AND  SEE  IT 

RICHARD  ROE  &  COMPANY 

loi    Tripod  Avenue 


Free  on  request — Electrotype  as  above,  including  text   No.    75A;  cut  of  camera  only:  double 
column  No.  209-G:   single  column  No.  209-H. 
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Eastman  Kodak  Company 
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'FOR   YOUR  INTERESTS  AND  OUR  OWN" 
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ROCHESTER 


[line,  1921 


ANOTHER  DRIVE 


Business  is  responding  in  a  big 
way  to  the  2C  Jr.  f.7.7  campaign. 
And  that  campaign  is  by  no  means 
over.  The  big  gun  bombardment 
on  May  8th  and  the  May  farm 
papers  started  things,  but  the  maga- 
zine advertising  is  just  beginning  to 
get  in  its  work  for,  with  one  or  two 
exceptions,  the  2C  pubhcity  was  not 
scheduled  to  appear  in  the  maga- 
zines until  June.  The  Saturday 
Evening  Post  full  page  is  still  to 
appear,  as  is  the  full  back  cover  in 
the  Country  Gentleman.  Whether 
we  follow  immediately  with  more  ad- 
vertising than  has  been  promised  on 
this  camera  depends  on  the  prompt- 
ness with  which  we  are  able  to  fill 
orders  for  the  Kodaks.  Our  fac- 
tories have  exceeded  the  production 
promised.  On  the  other  hand  our 
orders  have  exceeded  our  most  op- 
timistic expectations. 

But  another  bigdrive  is  under  way. 
This  time  it  is  the  Vest  Pocket 
Autographic  Kodak  Sjiecial  with 
Kodak  Anastigmat/.7.7  lens. 

The  remarkable  results  obtained 
with  the  Kodak  Anastigmat  lenses 
make  it  worth  while  for  the  dealer 
to  push  their  sale  to  everv  prospect 


who  can  afford  to  pay  the  small 
extra  price.  This  means  more  profit 
to  the  dealer  at  the  time  and  more 
future  profit,  because  the  superior 
work  of  this  lens  means  added  en- 
thusiasm on  the  part  of  the  amateur. 

The  V.  P.  K.  Special  f.7.7  cam- 
paign begins  in  the  rotogravure 
sections  of  thirty-five  newspapers, 
with  more  than  5,000,000  circula- 
tion, on  Sunday,  June  12th.  Follow- 
ing this  grand  volley  there  will  be 
full  pages  in  the  Ladies'  Home 
Journal,  Saturday  Evening  Post 
and  Country  Gentleman  (back 
cover),  and  in  Good  Housekeeping, 
making  a  total  of  over  10,000,000 
circulation  all  in  full  pages.  This 
advertising  will  be  backed  up  and 
followed  up  with  suggestions  and 
helps  for  newspapers  and  with  an 
ample  supply  of  electrotypes,  which 
will  be  furnished  upon  request. 

This  is  an  announcement  of  a  big 
campaign  and  copy  has  already 
been  ordered  for  all  of  the  inser- 
tions— but  in  reality  there  is  much 
more  to  it  than  the  ten  millicn 
circulation  promised.  There  will  be, 
from  time  to  time,  further  adver- 
tising of  the  particular  Vest  Pocket 
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and  there  will  be  constant  adver- 
tising of  the  Kodak  Anastigmat 
lenses. 

From  the  very  start  we  have  been 
able  to  sell  these  lenses  faster  than 
we  could  make  them.  Just  as  we 
were  getting  well  under  way,  war 
work  interfered  with  our  program 
in  two  ways.  It  decreased  pro- 
duction and  it  diverted  a  large  part 
of  our  production  to  war  purposes. 
The  same  lens  that  had  been  so 
successful  on  hand  cameras  was, 
because  of  its  exactness,  the  very 
lens  required  in  larger  sizes  for 
aerial  work  in  the  war. 

We  are  now  in  a  position  to  make 
its  qualities  known  and  go  after 
more  business.  The  product  is 
right,  the  price  is  right  and  we  are 
willing  to  spend  the  mone\-  to  help 


\ou  get  the  business  just  as  we  were 
willing  to  pour  dollars  into  the  per- 
fecting of  dies  and  tools  and 
measuring  devices  in  order  that 
more  dollars  might  be  saved  in  the 
making  of  the  lenses  themselves. 
Kodak  is  now  placing  America  first 
in  lens  making  just  as  it  has  al- 
ready placed  it  first  in  every  other 
phase  of  photography. 

And  right  now  the  specific  thing 
that  we  are  tying  up  to  our  Kodak 
Anastigmat  advertising  is  the  Vest 
Pocket  Autographic  Kodak  Special 
with  Kodak  Anastigmat  f.7.7 
lens.  Price,  S15. 00.  Net  wholesale, 
S9.37.  War  tax,  S.94.  As  the 
newspaper  men  say,  "The  story  will 
be  released  on  Sunday,  June  12th." 
Have  the  goods  in  stock. 

The  code  word  is  "Abase." 


TWENTY-FIVE  PER  MONTH 


How  many  copies  of  Ivodakery 
can  you  sell  over  the  counter  each 
month  at  5  cents  a  copy?  One  of 
our  dealers  put  in  an  order  for  25 
copies  per  month,  later  raised  it  to 
75  and  last  month  sold  175. 

Ten  stores  in  Chicago  are  each 
selling  25  copies  per  month.  A 
small  store  in  New  York  takes  50 
a  month — and  ordered  an  extra 
hundred  last  month. 

Kodakery  on  your  counter  is 
practically  self-selling. 

We  are  getting  out  a  show  card 
showing  a  full  sized  picture  of  the 
magazine  and  the  words:  "Sub- 
scriptions received  here.  Single 
copies  5  cents;  by  the  >ear  60 
cents."  This  will  be  mailed  as  soon 
as  the  printers  deliver  it. 

On  25  copies  of  Kodakery  your 


profit  is  62}^  cents  on  a  cost  of 
623^2  cents.  There's  no  profiteering 
in  this  because  the  magazine  is 
well  worth  the  price.  In  fact,  it 
costs  us  much  more  than  you  sell 
it  for.  We  are  willing  to  take  a 
loss  in  order  to  improve  the  prac- 
tice of  photography.  Kodaker\- 
helps  the  public  get  better  pic- 
tures. And  every  issue  contains 
articles  and  advertisements  that 
help  sell  goods.  So  it's  good  busi- 
ness for  you  and  for  us  to  boost 
Kodaker\'.  But  please  dont  order 
any  more  than  you  can  sell  and  don't 
give  the  magazine  away;  it  only 
cheapens  it  in  the  eyes  of  the  public. 

One  more  "don't" — 

Don't  fail  to  have  every  camera 
purchaser  sign  the  Kodaker\-  cou- 
pon, entitling  him  to  the  magazine 
free  for  the  first  vear. 


Put  \our  Photographic  Problems  up  to  the  Service  Department 
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REAL  SERVICE 

Probably  no  class  of  people  re- 
sponds more  readily  to  suggestions 
than  amateur  photographers. 

If  your  salesmen  read  such  books 
as  "How  to  Make  Good  Pictures," 
"Fundamentals  of  Photography," 
"About  Lenses,"  "Elementary 
Photographic  Chemistry, "etc.,  the>' 
will  be  able  to  render  real  service. 

OurService  Department  is  always 
available  and  extends  a  cordial  in- 
vitation to  write  to  them  for  any 
information  you  or  \-our  customers 
may  need. 

HOW  TO  ORDER  AZO 

In  the  October,  1920.  Trade  Cir- 
cular, we  called  attention  to  the 
new  way  of  marking  Azo  paper  to 
indicate  degree  of  contrast.  We 
are  using  the  numerals  "1,"  "2," 
"3"  and  "4"  in  place  of  the  old 
designations  "soft,"  "hard,"  "hard 
medium"  and  "hard  X." 

We  find  that  some  dealers,  in 
ordering,  are  merely  listing  these 
numbers  which  indicate  only  the 
degree  of  contrast.  We  must  also 
know  what  grade  is  wanted. 

The  different  grades — A,  B,  C, 
E,  F  and  K — representing  the  sur- 
face of  the  paper,  are  shown  on 
page  105  of  the  Condensed  Price 
List. 

In  ordering  Azo  please  note  both 
the  number  (degree  of  contrast) 
and  the  letter  (grade). 

ADDITIONS  TO  LINE  OF 
P.  M.  C.  BROMIDE 

To  meet  the  increasing  demand, 
particularly  from  Amateur  Finish- 
ers, we  are  adding  to  our  already 
extensive  line  of  P.  M.  C.  Bromide 
Papers,  No.  9  Regular  and  No.  9 
Contrast.  These  papers  are  coated 
on  semi-gloss,  do iible-ii: eight  white 
stock  and  will  undoubtedly  be  wel- 
comed bv  those  who  wish  to  make 


enlargements     on     double -weight 
white  stock  paper. 

The  prices  are  the  same  as  all 
double-weight  P.M.C.  Bromide  as 
listed  on  page  11 1  of  the  Condensed 
Price  List. 


THE  NEW 
"KODAK  FILM   CLIP" 

"The  Kodak  Film  Clip"  is  the 
name  of  the  new  film  developing 
clip  designed  to  replace  the  old  No. 
2  Junior. 

It  is  made  of  solid  nionel  metal 
which  does  not  corrode.  This  gives 
it  an  indefinite  lease  of  life,  in  fact 
it  is  practically  indestructible. 

The  surface  of  the  Kodak  Film 
Clip  does  not  glitter  like  the  old 
nickel-plated  brass  clips  but  it 
knows  its  business  and  does  it. 

The  net  wholesale  is  S.20;  cata- 
log list  S.30.  The  slight  additional 
cost  will  be  saved  many  times  over 
in  longer  and  more  satisfactory- 
service. 

CATALOGS  .\ND  SUMMER 
BOOKS 

As  \ou  know,  there  is  a  nation- 
wide strike  in  the  printing  trade. 
The  Rochester  printers  at  whose 
shops  our  work  is  done  ha\-e  conse- 
quently been  handicapped  in  turn- 
ing out  the  Premo  and  the  Graflex 
catalogs  and  the  Kodak  Summer 
Book.  From  present  indications,  we 
shall  be  able  to  ship  Premo  catalogs 
in  a  short  time — a  matter  of  days, 
not  weeks.  The  Graflex  catalogs 
will  follow  in  a  few  weeks  and  we 
hope  to  send  you  the  Kodak 
Summer  Books  at  a  near,  but  still 
indefinite,  date.  Please  get  your 
orders  in  for  Summer  Books  so  we 
may  fill  your  requirements  as 
promptly  as  possible.  We  are 
exerting  every  effort  to  supply  this 
ammunition  to  you  on  the  firing 
line  with  the  least  possible  delay. 
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EVERY    PAGE    A    COMPLETE 
SHORT  STORY 

The  new  book  "Spring  and  Sum- 
mer Advertisements  for  the  Kodak 
Dealer"  is,  in  one  sense,  as  interest- 
ing as  the  latest  novel.  Each  page 
is  a  record  of  adventure  revealing 
the  real  fascination  of  photography 
— "the  record  of  our  own  ad\'en- 
tures." 

Each  separate  page  is  a  complete 
advertisement  112  lines  deep  (8 
inches)  and  single  or  double  column 
(2  to  4  inches)  wide.  We  will 
supply  free  cuts  of  the  illustration 
alone  (if  you  wish  to  change  the 
size  or  the  "copy"),  or  cuts  of  the 
complete  advertisement  all  ready 
to  run. 

Here  are  the  chapter  headings  in 
the  book: 

"On  the  beach." 

"Under  the  old  apple  tree." 

"On  your  way." 

"In  the  daisy  field." 

"After  the  circus." 

"All  aboard!" 

"The  fish  story." 

"You  and  your  son  and  a  No.  0 
Brownie." 

"Take  along  plenty  of  film." 

"Bring  us  your  film  to  develop." 

"V.  P.  K.  Special  (Focusing 
model)." 

"No.  2C  Autographic  Kodak 
Junior, /.7.7." 

"No.  lA  Autographic  Kodak 
Special." 

"  Folding  Autographic  Brownies. " 

//  your  copy  has  not  arrived,  a 
postal  request  will  bring  it. 


CROWN  FLASH  LAMP 

The  Crown  Flash  Lamp  for  use 
with  pure  magnesium  only  will  be 
priced  as  follows,  effective  May  17, 
1921— net  wholesale,  $2.00 ;  catalog 
list,  $3.00. 


TO  SAVE  FREIGHT  ON  OLD 
CARBOYS  RETURNED 

To  save  freight  charges  empty 
carboys,  returned  for  credit,  should 
be  designated  on  bills  of  lading  as — 
"Old  empty  carboys  returned." 
If  the  words  "old"  and  "re- 
turned" are  left  off,  the  railroad 
company  will  charge  first  class,  or 
double  first  class,  while  the  proper 
designation  will  give  you  the  bene- 
fit of  low  rates  under  Rule  25  of  the 
ofificial  classification  and  third  class 
rates  under  the  southern  classifi- 
cation.   

STOLEN  CAMERAS 

We  print  b\'  request  the  following  list  of 
stolen  cameras.    The  names  and  addresses 
of  those  reporting  losses  are  printed  at  the 
bottom  of  the  page. 
Vest  Pocket  Autographic  Kodaks 

Stolen  from 

Regular  1407075,  single  lens M 

Special  1995, /.7. 7.  lens H 

Autographic    Kodaks,   Junior 

2C     194017, /./. 7  lens   R 

lA    393888 P 

2C  186661,  R.  R.  lens J 

2C  198497, /.7. 7  lens  J 

2C  194160, /.7. 7  lens  D 

lA  579208, /.7. 7  lens  D 

3A  959.52 D 

Autographic  Kodaks 

3A    550294 P 

lA    46857 P 

Folding  Autographic  Brownie 

No.  2,475920 P 

Premo 
No.  12,  2515758,  Optimo  Shutter  B.&L. 
Kodak  Anastigmat/.6.3  lens  . .       A 
Graflex 
Press,  5x7,  78305,  with  8  x  10  Seneca 
Anastigmat  /.6.3    12  inch  focus 
No.  23591;  Autex  Shutter  No. 

722356 L 

A — Alvin  A.  Altheimer,   1821  Broadway, 

New  York,  N.  Y. 
D — Jas.  Donnelly,  1281  Amsterdam  Ave., 

New  York,  N.  Y. 
H — H.    P.    Maher,    Service    Department, 
Eastman  Kodak  Company,  Rochester, 
N.  Y. 
J — J.   F.   Jarvis,    135   Pennsylvania  Ave., 

Washington,  D.  C. 
M — W.   B.   Montgomery,  Caneyville,  Ky. 
P— Philip    Rudy,    205    Greenwich    Street, 

New  York,  N.  Y. 
R — Rome  Stationery  Company,  Rome,  Ga. 
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IT'S  EXCLUSIVE 


Other  (iLialities  being  equal,  a 
camera  with  the  Autographic  fea- 
ture is  superior  to  a  camera  without 
it.  Explain  to  your  customer  that 
the  Autographic  feature  will  en- 
able him  to  title  an  unfamiliar  scene 
or   to   date   an    important   picture 


and  that  it  costs  him  nothing  extra 
for  either  camera  or  film. 

It  is  a  feature  exclusixely  avail- 
able in  the  line  \'ou  sell.  Empha- 
size it  in  your  talks  with  prospec- 
ti\"e  camera  purchasers. 


1^  Autographic 

Kodak  Junior 

Kodak  Anastigmat  /."  7.7.  Lens 


RICHARD  ROE  &  CO. 

1201  Tripod  Avenue 


Car  Card  No.  819,  placed  in  the  cars,  will  enable  you  to  direct  the  public  demand  for  this  camera 
into  your  store.     Imprinted  copies  free  on  request. 


Kodak 
Finishing 


RICHARD  ROE  &  CO. 

1201  Tripod  Avenue 


This  is  Car  Card  No.  S20.  Copies  for  street  car  use,  imprinted  with  your  name  and  address,  will  be 
supplied  free  on  request.   Printed  in  red  and  black. 
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CHANGES  IN  PRICE 

Since  the  last  Trade  Circular  was  issued, 
the  following  reductions  in  price  have  been 
made.  Kindly  have  the  entries  made  in 
your  Condensed  Price  List. 

RUBBER  FOCUSING  CLOTH 

(condensed  price  list,  p.-\ge  50) 
Effective  April  26,  1921 

1    yard    wide,    first  ^et            Catalog 

quality,    medium  Wholesale          List 

weight $   .67         $1.00 

In  rolls,  10  yds .60  per  yd. 

"     "       50  vds -.58     "   " 

"     "     100  vds .55     "   " 


EASTMAN  POST  OFFICE  PAPER 

(condensed  price  list,  p.\ge  75J 
Effective  April  26,  1921 

Net 
Wholesale 

19  .X  24  per  doz.  sheets        $    .  13 
"       per  ream 4 .  00 


Catalog 
List 

$    .20 
6.00 


EASTMAN   HARD  RUBBER   PRINT 
PADDLE 

(condensed  price  list,  P.A.GE  75) 

Effective  May  2,  1921. 


Per  dozen  .... 
Per  half  dozen 


Net 
Wholesale 

Catalog 
List 

S3. 33 
1.67 

$5.00 
2.50 

Effective  May  13,  1921. 


WOOD  ALCOHOL 

(condensed  price  list,  page  89) 


1  pint  bottle  .  , 
1  quart  bottle 
1  gallon  can.  . 
5  gallon  can.  . 


S.  F.  B 

ranch 

Net 

Catalog 

Net 

Catalog 

lolesale 

List 

Wholesale 

List 

S    .25 

$      .38 

$    .32 

$       .48 

.43 

.65 

.53 

.80 

1.50 

2.25 

1.67 

2.50 

7.00 

10.50 

8.23 

12.35 

Effective  May  24,  1921. 


GLACIAL  ACETIC  ACID 

(condensed  price  list,  page  89) 


1  lb.  bottle. 

5   " 


vS.  F.  Branch 

Net 

Catalog 

Net              Catalog 

Wholesale 

List 

Wholesale           List 

$   .30 

$   .45 

$   .34         $   .51 

1  .  07 

1  .60 

1.27            1.90 

ALUM  POTASSIUM  POWDERED 

(condensed  price  list,  page  90) 
100  lb.  Wood  Drum    $    .  12  per  lb 

(CONDENSED    PRICE    LIST,    PAGE    91) 

POTASSIUM  BROMIDE  CRYSTALS 

Net  Catalog 

Wholesale         List 

$   .08         $   .12       1  oz.  bottle. 

.17  .25       i  lb.       "      . 

.25  . 38       I  " 

.43  .65       1   "         "      . 

BROMIDE    GRANULAR  POTASS 


$   .  13  per  lb. 

(condensed  PRICE  LIST,  PAGE  91) 

POTASSIUM  IODIDE 


1  oz.  bottle.  . 
J  lb.       " 

i      U  <1 

2 

1      "  "  . 

POTASSIUM 

1  oz.  can  .... 
i  lb.     "    .  .  .  . 


.07 
.15 
.22 

,37 
70 


5  .10 
.22 
.33 

.55 
2.55 


1  oz.  bottle. 


lb. 


Net 

Catalog 

Wholesale 

List 

$   .27 

$    .41 

.92 

1.38 

1.76 

2.64 

3.43 

ITJTCITI  r>i 

5.15 

JTT'I? 

$    .09 

$    .13 

.20 

.30 

.32 

.48 

.57 

.85 

POTASSIUM  PERMANGANATE 

1  oz.  bottle S    .12         $  .18 

i  lb.       "      .25  .38 

^-  "          "      .40  .60 

POTASSIUM  FERRICYANIDE 

1  oz.  bottle $    .10         $  .15 

i  lb.       "      .23  .35 

i   "         "      .37  .55 

1   "         "      .63  .95 


1   "         "      

POTASSIUM  OXALATE 

1  lb.  carton $    .90         $1.35 

POTASSIUM  CHLOROPLATINITE 

15  grain  bottle $2.17  $2.90 

OXALIC  ACID 

(condensed  PRICE  LIST,  PAGE  89) 

1  oz.  bottle $    .09  $    .14 

lib.       "      .15  .23 

^  "         "      .21  .32 

1  "         "      .33  .50 
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ALUM  POTASSIUM  CHROME 
CRYSTALS 

(condensed  price  list,  page  90) 

Net  Catalog 

Wholesale  List 

1  11).  carton S    .27         $    .40 

5   "    tin       1.27  1.90 

AMMONIUM  SULPHOCYANATE 
(condensed  price  list,  p.\ge  90) 

1  oz.  bottle $   .17         $    .25 

i  lb.       "     1.13  1 .  70 

FORMALDEHYDE  40% 
(condensed  price  list,  p.\ge  90) 

1  oz.  bottle $   .10        $  .15 

1  lb.       "     .33  .50 

POTASSIUM  CARBONATE 

(condensed  price  list,  P.A.GE  91  ) 

\  lb.  bottle S    .25         S 

i   "         "     .40 


1  oz 

\\b. 


1  oz 

\  lb. 


1  oz, 

ilb. 

.37 

1    (i 

2 

.60 

1      " 

MAGNESIUM   POWDERED 

(condensed  PRICE  LIST,  P.AGE  90j 

Net  Catalog 

Wholesale  List 

,  bottle S   .22         S   .33 

tin .73  1.10 

can 1.35  2.02 

2.60  3.9(1 

SODIUM  SULPHIDE 
(condensed  price  list,  p.\ge  92) 

bottle S    .10  S.15 

"      .19  .28 

"      .29  .44 

"      .50  .75 

MERCURY  BICHLORIDE 
(condensed  price  list,  p.\ge  91) 

bottle S   .11         S   .16 

"      .26  .39 

"      .41  .62 

"      .73  1,  1(1 


CORRECTIONS  IN  CATALOG  AND  PRICE  LIST 


On  the  day  the  millennium 
arrives  we  expect  to  publish  a  price 
list  and  a  catalog  free  from  errors. 
In  the  meantime  we  must  ask  your 
consideration. 

Corrections  in  tlie  Price  List 

There  are  several  corrections  to 
be  made  in  the  1921  Condensed 
Price  List  (net  w^holesale  edition 
only)  as  follows: 

-Page  37.  In  a  few  copies,  the 
catalog  list  prices  of  two  sizes  of 
EASTMAN  X-RAY  EXPOSURE 
HOLDERS  are  wrong.  They  should 
read:  11  x  14— S.25;  14  x  17— $.30. 

-Page  55.  Over  the  price  col- 
umns on  PREMO  FILM  PACKS 
the  headings  should  be  Per  Pack, 
not  Per  Roll.  No.  300  size  should 
be  iVs"  X  2Vi6". 

-Page  59.  STANDARD 
PLATES,  single  coated.  Down  at 
the  bottom  of  the  page,  under 
sizes  in  the  first  column  of  figures. 
After  size  7  x  17,  the  figures  should 
read  10  x  12  (not  0  x'l2).     While 


the  presses  were  running,  that 
whole  left  column  of  figures  dropped 
and  the  2  you  see  down  by  the 
N.  B.  belongs  in  the  last  item  which 
should  read  20  x  24  (not  10  x  24). 

-Page  113.  AZO  POST  CARDS. 
In  the  note  regarding  degree  of  con- 
trast, you  are  asked  to  "See  page 
00."  This  should  read  "See  page 
105." 

War  Tax  in  the  Price  List 

Please  note  that  unless  otherwise 
stated  price  figures  do  not  include  the 
war  tax.  The  red  figures  do  not  in- 
clude the  war  tax  in  any  case. 
Where  the  black  figures  do  include 
the  war  tax  it  is  so  stated  at  the 
top  of  the  column. 

Correction  in  the  Catalog 

In  addition  to  the  corrections 
made  in  last  month's  Trade  Cir- 
cular page  46  should  be  corrected 
as  follows :  EASTMAN  PRI NTINC 
FRAMES  are  supplied  without 
glass.   The  glass  is  sold  separateh-. 


CARRYING  CASES  FOR  No.  1  SPECIAL  KODAK 


In  ordering  Long  drain  Vchet 
Lined  Leather  Carrying  Cases  for 
the  No.  1  Kodak  Special,  please 
specify  whether  the  case  is  for  use 
with  the  old  model  (A)  or  the  new 


model  (B)  camera.  Both  cases  are 
listed  in  the  Condensed  Price  List 
(page  46).  The  prices  are  the  same 
but  the  case  for  model  B  (the  new 
1921  camera)  is  smaller  in  size. 


What  you  can  do  with  a 

Vest  Pocket 
Kodak  Special 

YOU  can  make  prized  pic- 
tures— the  enlargements 
o±  which  retain  all  the  sharp- 
ness of  the  original  i^"  x  23^'' 
negatives. 

You  can  take  it  everywhere  be- 
cause it  slips  into  a  man's  vest 
pocket  or  a  woman's  hand  bag 
— ^out  of  the  way  till  wanted. 
There  are  three  models:  One 
fixed  locus  with  f././  lens  at 
5  I  5.00, another  with  f.6.g  lens 
at$2o.oo  andthefocusingmod- 
el  with  /'.^.^  lens  at  521.00. 
All  are  autographic  and  all  use 
the  most  economical  size  film 
—  8  exposures  for  25c. 


(exact  size) 


RICHARD  ROE  &  COMPANY 


loi   Tripod  Avenue 


Be  Sure  It's  Autographic 

Every  folding  Kodak  from  the  \'.P.K. 
to  the  3A  is  equipped  with  the  auto- 
graphic feature.  For  place  names  and 
dates  it  is  often  invaluable,  and  there 
is  no  extra   charge  for  it. 


Free  on  request;  Cut    of  advertisement   complete — Xo.  7(i-A.  Cut    of    V.P.K. — No.  233- \     of 
Autoer.iphic  hand — No.  229-D. 


•  /   / 


FOR   TRADE  CIRCULATION  ONLY. 


Eastman  Kodak  Company 

Trade   Circular. 


••FOR   YOUR  INTERESTS  AND  OUR  OWN" 
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ROCHESTER 


July,  1921 


PUSHING  BOX  BROWNIES 


There's  a  new  campaign  on. 

The  drive  that  we  made  on  the 
2C  Jr.  with  Anastigmat  lens  put  up 
the  sales  on  that  camera  500  per 
cent.  And  more  advertising  is  still 
to  go  out  on  the  2C.  We  have  put 
the  2J/8  X  ij/g  size  on  the  map  and 
people  are  coming  more  and  more 
to  know  about  the  goodness  of  the 
Kodak  Anastigmat  lenses — but  we 
started  to  tell  about  the  new 
Brownie  campaign. 

The  Rotogravure  sections  of  35 
newspapers  for  Juh-  tenth  will 
carr\'  full  pages  on  the  No.  0 
Brownie.  We  picked  the  No.  0 
Brownie  for  the  start  of  this  cam- 
paign because  it  sells  for  an  even 
two  dollars,  and  because  a  film  for 
eight  exposures  retails  for  a  quarter. 
There  are  other  box  Brownies  that 
make  larger  pictures  but  none  of 
them  do  better  work  than  the  num- 
i)er  naught.  The  tremendous  sales 
of  the  \'est  Pocket  Kodaks  which 
make  the  same  size  pictures,  using 
the  very  same  film,  are  proof  of  the 
popularity  of  the  size.    Our  adver- 


tising on  this  camera  points  out 
how  simple  it  is  to  make  good 
pictures  with  a  Brownie  and  how 
slight  the  cost  is.  No.  0  Brownie 
copy  will  have  the  5,000,000  circu- 
lation in  the  July  tenth  Rotos, 
4.000.000  circulation  in  the  July 
farm  papers  and  2,000,000  circula- 
tion in  the  Saturdav  Evening  Post 
for  July  30th. 

So  much  now  for  the  number 
naught. 

On  August  14th  the  Rotogravure 
Sections  of  35  newspapers  will  carry 
a  full  page  of  the  No.  2A  Brownie 
and  on  August  27th  the  Saturday 
Evening  Post  will  carry  a  full  page 
advertisement  of  the  same  camera. 

This  means  that  within  two 
months  Eighteen  Million  Circula- 
tion is  to  be  de\oted  to  pushing  the 
box  Brownies,  one-half  of  which  cir- 
culation will  be  working  within  a 
\ery  few  days. 

Because  this  concentrated  drive 
is  on  low  priced  cameras  it  should 
have,  is  sure  to  have,  a  big  effect. 
It  is  going  to  make  business  for 
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those  dealers  who  tie  up  to  it  in  an 
advertising  way. 

Make  your  show  windows  talk 
Brownie  on  July  eleventh  and 
August  14th.  Make  your  news- 
paper advertising  fit  in  with  our 
drive  and  with  your  windows.  You 
can  not  only  increase  your  Brownie 
business  but  by  so  doing  can  in- 
crease your  film  turn-over  and  your 
developing  and  printing  business. 
Here  is  a  campaign  that  no  dealer 
can    afford    to    stay    out   of.      No 


matter  how  poor  or  how  good  your 
neighborhood,  no  matter  how  big 
your  city  or  how  small  your  village, 
you  can  sell  Brownies.  The 
18,000,000  circulation  that  is  to 
help  you  covers  the  farm  trade,  and 
the  city  trade. 

You  can  get  the  business  by  ask- 
ing for  it  through  your  show  win- 
dows and  your  newspapers. 

And,  yes, — have  the  goods  in 
stock. 


EASTMAN  PORTRAIT  FILM  WASHING  TANK 


A  very  desirable  piece  of  equip- 
ment for  studio  finishing  is  the  new 
Eastman  Portrait  Film  Washing 
Tank.  The  water  flows  into  the 
tank  at  the  bottom  and  rises  even- 
ly through  small  perforations  cut 
in  a  false  bottom  placed  slightly 
above  the  bottom  of  the  tank.  The 
overflow  escapes  through  holes 
provided  at  the  top.  The  tank  is 
made  of  heavy  sheet  metal.  Inside 
measurements:  length  163^2  inches; 
width  10^  inches;  depth,  to  false 


bottom  103/2  inches;  over  all  113^ 
inches. 

It  accommodates  eighteen  No.  2 
or  twenty-four  No.  4  Portrait  Film 
Hangers  in  the  8  x  10  size,  and 
twenty-four  No.  2  or  thirty-two  No. 
4,  5  X  7  hangers.  A  cross  piece, 
supplied,  provides  for  hanging  both 
sizes  of  film  in  the  tank  at  the  same 
lime  if  desired. 

Net  wholesale $5.67 

Catalog  List 8.50 


KODAK  TRADE  CIRCULAR 


A  NEW  ALBUM 
"LA  NOVELLE" 

This  lU'w  alhuin,  not  prcx  ioii^K' 
announced,  (jjfers  iwo  co\er  tie- 
signs  which  justify  the  name  of  the 


album  "La  Novelle."  They  are  dis- 
tinctly novel.  One  is  an  alligator- 
leather  finish.  Though  the  "leath- 
er" is  imitation,  it  has  a  genuine 
alligator  appearance.  This  style  is 
called  BB.  The  other  is  an  attract- 
ive tone  of  blended  green  emboss- 
ing— style  EG.  This  album  is  of 
the  open  back  style  and  though  in- 
expensive is  of  high  quality — an 
excellent  value  and  certain  to  be 
very  popular. 

(Insert  in  Condensed  Price  List,  Page  120) 

-    11     DO    Mr-      ^  ^^  ^^^'         Catalog 

/xll,  BB  Alligator     Note    Wholesale      List 

Finish S    -82     S    .96       Si.  60 


BG  Blended  Ar- 
abian Grain 82 


.96       1 . 60 


NOTE:  Orders  of  S75.00  worth   (list)  or 
more,  assorted  with  other  albums. 

EXTRA  LEAVES 

Net  Catalog 

Wholesale  List 

Price  per  pkg.    12  leaves.. S    .11         S    .  18 

YOU  CAN   GET   THEM    NOW 

We  can  fill  orders  for  Special 
Kodaks  with  Ilex  shutters  on  sight. 

Of  course  we  would  prefer  to  sell 
you  Kodamatic  shutters  because 
we  make  them  ourselves  and  be- 
cause they^  are  higher  priced  shut- 
ters. But,  with  the  possible  ex- 
ception of  the  3A  size,  we  cannot 


hope  to  keep  \\\i  with  our  orders  for 
Kodamatic  equipments  this  sum- 
mer. 

The  Ilex  shutter  is  reliable  and 
efiicient  and  you  will,  we  believe, 
find  Special  Kodaks  fitted  with  the 
Ile.x  readily  saleable. 

Orders  for  Special  Kodaks  with 
Kodamatic  shutters  will  have  to 
take  their  turn.  To  protect  your- 
self you  should  now  place  orders 
both  ways — with  the  Ilex  shutters 
for  immediate  delivery-  and  for  the 
Kodamatic  "when  ready." 

The  greatest  shortage  in  Koda- 
matics  is  on  the  new  No.  1  Special. 
There  is  sure  to  be  some  shortage 
on  the  No.  1\  and  No.  3.  We  be- 
lieve that  we  will  be  able  to  fully 
meet  the  demand  for  No.  3A 
Special  with   Kodamatic  shutters. 

Of  course  we  want  to  ship  you 
what  you  want  when  you  want  it, 
but  in  the  making  of  fine  shutters, 
production  cannot  be  increased 
with  a  jump.  It's  too  much  like 
watch  making.  We  are  going  to 
produce  all  the  perfect  Kodamatics 
that  we  can  possibly  turn  out,  but 
we  are  not  going  to  take  any 
chances  on  pushing  production  so 
hard  as  to  interfere  with  quality. 

In  the  meantime — the  Ilex  is  a 
reliable  and  efficient  shutter.  And 
we  can  ship  them  on  sight. 


It  it  is  n't 
an  Eastman 

—  it  isn't 
^Autog7^aph  ic 


KODAK  TRADE  CIRCULAR 


AZO  IN  500 -SHEET  PACKAGES 


For  some  time  we  have  been 
supplying  \'elox  in  500-sheet  pack- 
ages for  Amateur  Finishers.  Cer- 
tain grades  of  Azo  will  also  be  sup- 
plied hereafter  in  this  quantity  in 
all    amateur    sizes    at    the    prices 


listed  below.  Please  note  that  the 
new  packing  applies  to  four  grades 
of  .Single  Weight  and  three  grades 
of  Double  Weight.  The  change 
marks  both  a  convenience  and  a 
saving  in  cost  to  the  finisher. 


AZO  PAPER  FOR  AMATEUR  FINISHERS 
(500  Sheet  Packages) 

(Insert  in  Condensed  Price  List,  Page  107) 

Furnished  in  grades  C,  E.,  F.  and  K.,  Single  Weight,  and  E.,  F.  and  K.,  Doulik- Weight, 
in  Contrasts  as  regularly  listed  by  us. 


Is  X  Z2  . 
I|x2|, 
2ix3i. 

2ix4i, 
2f  x4i. 
31  x4i. 

4ix4i. 
3i  X  5| 

O4   X  O2  ■ 

02^    X   O  2    ' 

3ix5t 
4x5. 
4ix5i 
4J  x  5| 

4x6 
4ix6i 

5x7. 


Single  Weight 

Double  W 

eight 

Net 

Catalog 

Net 

Catalog 

Wholesale 

List 

Wholesale 

List 

SI. 50 

$2.15 

$1.85 

$2.65 

1.50 

2.15 

1.85 

2.65 

1.50 

2.15 

1.85 

2.65 

1.50 

2.15 

1.85 

2.65 

1.85 

2.65 

2.34 

3.35 

1.85 

2.65 

2.34 

3.35 

2.45 

3.50 

3.01 

4.30 

2.45 

3.50 

3.01 

4.30 

2.45 

3.50 

3.01 

4.30 

2.90 

4.15 

3.60 

5.15 

2.45 

3.50 

3.01 

4.30 

2.90 

4.15 

3.60 

5.15 

2.90 

4.15 

3.60 

5.15 

3.15 

4.50 

3.95 

5.65 

3.15 

4.50 

3.95 

5.65 

3.50 

5.00 

4.41 

6.30 

3.50 

5.00 

4.41 

6.30 

3.50 

5.00 

4.41 

6.30 

3.50 

5.00 

4.41 

6.30 

4.20 

6.00 

5.25 

7.50 

5.35 

7.65 

6.75 

9.65 

CH.\NGES  IN  PRICE 


Since  the  last  Trade  Circular  was  issued, 
the  following  reductions  in  price  ha\e  been 


made.     Kindly  have  the  entries  made  in 
your  Condensed  Price  List. 


Effective  June  9,  1921. 


HYDROCHINON 


(Condensed  Price  List,  Page  93) 

1  oz.  bottle 

i  lb.         "  

1      u  u 

5  • 

1      "  "  

1  OZ.  can  

i  lb.      "  

1  «       « 

2  

1    "       "  

5    "     tin  

25    "       "  


2.S  lb.  lots 

100  lb.  lots 

assorted 

assorted 

Net 

Net 

Net 

Catalog 

Vholesale 

Wholesale 

Wholesale 

List 

$     .14 

$     .13 

$     .13 

$      .24 

.46 

.44 

.41 

.77 

.85 

.81 

.77 

1.42 

1.62 

1.54 

1.46 

2.70 

.13 

.12 

.12 

.22 

.44 

.42 

.40 

.74 

.82 

.78 

.74 

1.37 

1.56 

1.48 

1.40 

2.60 

7.65 

7.27 

6.89 

12.75 

36.20 

36.20 

34.29 

63.50 
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ELON 

(condensed  price  list,  page  93) 

1  oz.  bottle      

Hb.  "        

1  a  II 

2  

1        (I  (I 

5    "     tin  


25  lb.  lots 

Assorted 

Net 

Net 

Catalog 

Wholesale 

Wholesale 

List 

$      .37 

$       .35 

S      .56 

1.27 

1.21 

1.90 

2.43 

2.31 

3.65 

4.67 

4.44 

7.00 

22.17 

21.06 

33.25 

Effective  June  3,  1921. 


KODAK  METAL  TRIPODS 

(condensed  price  list,  p.\ge  51 ) 

Net  Wholesale 
Lots  of  100  Catalog 

Assorted  List 

No.  0  Three  Sections  SI.  49  SI.  65  S2  .  75 
No.  IC  Four  Sections  2.16  2.40  4.00 
No.  1  Four  Sections  2.43  2.70  4.50 
No.  2C  Five  Sections  2.43  2.70  4.50 
No.  2  Five  Sections  2 .  70  3 .  00  5  .  00 
No.  6  SixSections  3.51  3.90  6.50 
KODAK  LEATHER  DRESSING 
(condensed  price  list,  page  98) 

Net  Catalog 


Wholesale 
1  pint  can S   .50 


List 
S    .75 


STOLEN  a\MERAS 


The  names  and  addresses  of  those  re- 
porting losses  are  printed  at  the  bottom  of 
the  page. 

Vest  Pocket  Kodak 
Vest  Pocket  Kodak  Xo.  8678-1,/.  7. 7  lens.  \V 
Autographic  Kodak,  Special 
No. 

1   11795 \V 

Autographic  Kodaks  Junior 

1     377382,  RR  lens P 

1     415924,  f.7.7  lens P 

2C  163259,  RR  lens P 

1     511264,  RR  lens P 

lA  477088,  single  lens P 

2C  197649,  /.7.7  lens    P 

2C  199932,  /.7.7  lens    C 

Autographic  Kodaks 

2C  129633,  single  lens R 

lA  554723,  RR  lens R 

3A  530624,  single  lens P 

3A  54541,  RR  lens P 

Folding  Autographic  Brownies 

2C  106059,  RR  lens P 

2A  304884,  RR  lens P 

Premo 
3 A  7174,  No.  8  Planatograph  lens  ...       P 
C — Congdon  Drug  Company,  Fourth  and 
Franklin  Streets,  Michigan  City,  Ind. 
P — Paisley  Pharmacy,  New  Castle,  Pa. 
R — D.   Ratner,  915  Amsterdam  Avenue, 

New  York  City. 
W— A.  J.  Westcott,  Massena,  N.  Y. 


"HOW  LARGE  A  STOCK 
SHALL  I  CARRY?" 

The  answer  to  the  question, 
"How  large  a  stock  shall  I  carr>'?" 
often  determines  the  degree  of  suc- 
cess a  merchant  enjoys. 

Too  small  a  stock  affords  too 
little  variety  for  the  customer  to 
choose  from.  He  goes  elsewhere  to 
buy.  Too  large  a  stock  takes  all 
the  profit  by  slowing  up  the  turn- 
over. 

The  principle  of  a  sufficient  stock 
— complete  but  not  too  large — is 
one  we  have  always  favored.  The 
job  of  the  Kodak  company's  sales- 
men is  to  see  that  the  merchant 
who  handles  the  Kodak  line  has  the 
kind  of  stock  his  trade  requires.  To 
recommend  wiseh',  these  men  must 
have  the  confidence  of  the  retailer 
and  know  the  class  of  trade  he 
caters  to  and  the  possibilities  for 
selling  every  item  in  the  line.  We 
know  of  no  concern  whose  repre- 
sentatives occup\-  a  closer,  more 
confidential  relationship  to  the 
trade  than  Kodak  men. 

When  a  new  salesman  is  put  on, 
the  first  and  last  instruction  he  gets 
is  this:  "Never,  under  any  cir- 
cumstances, lr\'  to  oversell  a  cus- 
tomer." 

We  do  not  conduct  sales  con- 
tests. We  have  no  "Hundred 
Thousand  Dollar"  club,  no  medals 
for  star  salesmen,  no  "baseball" 
games  to  stimulate  rivalr\-  between 
salesmen. 

We  hope  you  will  feel  free  to  use 
the  services  of  these  men.  They 
are  primarily  service  men,  not  mere 
sales-men. 


KODAK  TRADE  CIRCULAR 


A  NEW  TYPE  OF  FILM  DEVELOPING  HANGER 


The  Eastman  Film  Developing 
Hanger  No.  4  is  of  an  entirely  new 
type,  following  very  closely  the 
general  lines  of  the  Core  Plate  De- 
veloping Rack.    There  are  no  clips 


l^  t  ,<«.«»»««««»»»  «.al 


to  hold  the  film  in  place  as  clips  are 
unnecessary  with  this  new  hanger. 
The  film  slides  easily  into  the  side 
and  end  channels.  The  top  channel 
is  hinged.  When  the  film  is  in  posi- 
tion the  top  channel  is  closed  and  a 
spring  holds  it  in  place. 

The  bottom  and  two  side  chan- 
nels are  perforated  on  their  edges 
and  one  side  so  that  the  developer 
drains  away  from  the  film  as  soon 
as  it  is  removed  from  the  solution. 
As  the  film  is  held  on  its  four  sides 
and  there  is  room  enough  for  the 
slight  expansion  that  occurs  when 
the  film  is  wet,  there  is  no  bulging 
whatever  and  the  hangers  can  be 
placed  as  closely  together  in  a  tank 
as  glass  plates. 

The  cross  bars  of  the  No.  4 
Hangers  are  approximately  the 
same  length  as  other  film  hangers, 
are  made  of  a  flat  strip  of  metal  and 
have  deep  notches  near  either  end 
which  permit  of  their  being  hung  on 
a  wire  while  the  negatives  are  dry- 
ing. 

The  parts  of  the  hanger  that  go 
into  the  developer  are  made  of  a 
non-corrosive,  rust-proof  metal.   It 


is  strong  and  durable  and  very  con- 
venient for  holding  the  film  while  it 
is  developed,  fixed,  washed  and 
dried. 

The  new  Eastman  Film  Loading 
Fixture  No.  4  is  for  use  in  loading 
Eastman  Professional  Film  in  this 
hanger. 

EASTMAN  FILM  DEVELOPING 
HANGERS 

(Insert  in  Condensed  Price  List,  Page  70) 

No.  4,  For  Eastman  Professional  Films. 
Net         Catalog 
Wholesale      List 

5       X  7      $    .  40  $    .  60 

614x8^2 50  .75 

8      X  10 50  .75 

EASTMAN  FILM  LOADING 
FIXTURE  NO.  4 

(Insert  in  Condensed  Price  List,  Page  70) 
For  loading  Eastman  Professional  Film 
In  I'ilni  De\eloping  Hangers,  No.  4. 

Nel  Catalog 

Wholesale         List 

5       X    7      $1.33  $2.00 

6Hx    8^ 1.33  2.00 

8       X  10     1.33  2.00 


"Ifs  Autographic' 

No  hand  camera  is 
complete  without 
this  feature  —  and 
it's  found  only  on 
Eastman    Cameras. 

Emphasize  It 


KODAK  TRADE  CIRCULAR 


FOR  THE  ATTENTION  OF 
YOUR  CARD  WRITER 

In  preparing  display  cards,  the 
following  table  (from  "Paper  and 
Ink")  will  show  what  (X)mbinations 
of  color  to  use  for  securing  the 
greatest  legibility. 

In  the  order  in  which  they  carry 
the  message  farthest,  these  com- 
binations are: 


ETTER 

S 

PAPER 

Black 

oh 

Yellow 

Green 

on 

White 

Blue 

on 

White 

White 

on 

Blue 

Black 

on 

White 

Yellow 

on 

Black 

White 

on 

Red 

White 

on 

Green 

White 

on 

Black 

Red 

on 

Yellow 

This  indicates  that  commonly 
used  "reversed  cuts" — white  letters 
on  a  black  background — should  be 
avoided.  Even  the  old  reliable 
black-on-white  is  fifth  in  value  for 
legibility. 

Of  course  there  are  other  factors 
to  be  considered  such  as  the  colors 
and  the  form  of  letters  most  suit- 
able to  the  subject  displayed — but 
for  mere  visibility  this  table  may 
be  useful. 

AN  EXCLUSIVE  FEATURE 

Kodak  advertising  creates  a  de- 
sire to  own  and  use  a  camera. 

Recently  we  have  been  advertis- 
ing certain  cameras — such  as  the 
2C  Autographic  Kodak  Junior, 
with  Kodak  Anastigmat /.7.7  lens, 
the  V.  P.  K.  Special  with  Kodak 
Anastigmat  /.7.7  lens,  the  No.  0 
and  the  2A  Brow^nie  and  the  2A 
Folding  Autographic  Brownie. 

This  kind  of  advertising  creates 
a  demand  for  the  cameras  we  make 
— and  brings  the  customer  into  a 
Kodak    store — (usually    into     the 


store  that  is  best  known  through 
local  advertising  and  real  Kodak 
service) — ready  to  buy  a  particular 
camera. 

There  is  one  feature  exclusively 
associated  with  a  Kodak,  a  GraHex, 
a  Brownie  or  a  Premo  camera  that 
is  sometimes  overlooked  in  making 
the  sale. 

That  feature  is  Kodakery. 

Every  purchaser  of  an  Eastman 
camera  is  entitled   to  this  12-time 


KODAKEKY 


EAST^^AN  KODAK  COMPAl^ 


magazine  for  a  year  without  ad- 
ditional charge.  It's  not  a  feature 
you  can  talk  about  in  advance  of 
the  sale.  Eastman  cameras  have 
merits  that  can  be  demonstrated. 
And  they  possess  a  reputation 
based  on  superior  service.  Prop- 
erly presented,  these  facts  will 
clinch  the  sale  for  your  goods  as 
against  any  other  goods. 

But  after  the  sale — don't  over- 
look doing  a  favor  for  your  cus- 
tomer that  costs  you  nothing.  Fill 
out  the  Kodakery  coupon  from  the 
manual  before  he  leaves  the  store. 
At  least  twelve  times  during  the 
year  he  will  be  reminded  of  your 
courtesy. 


TWO  DOLLARS 

buys 

The  No.  0  BROWNIE 


BUT  don't  think  it's  inefficient  because  it's  low 
'  priced.  It's  Eastman-made.  And  it's  so  simple 
to  operate  that  anybody — your  boy  or  girl — can  get 
good  pictures  right  from  the  start.  No  focus  to  set. 
No  bellows  to  draw.  No  complications  at  all.  Loads 
in  daylight  with  Vest  Pocket  Kodak  film — a  roll  of 
8  for  25  cents. 

Our  stock  of  Kodaks  and  Brownies  is  complete. 
RICHARD  ROE  &  COMPANY 

101  TRIPOD  AVENUE 


Makes,  Pictures, IS  8  x  2}4'ilnches 


Free  on  request:  Cut  of  advertisement  complete — No.  77-A.  Cut  of  camera  only — No.  216-C. 


FOR    TRADE    CIRCULATION    ONLY 


Eastman  Kodak  Company 

Trade   Circular. 


•FOR    YOUR  IXTERESTS  AND  OUR  OWN" 


Vol.  XXII,  No.  8 


August,   1921 


CURRENT  ADVERTISING 


Another  full  page  on  Box  Brown- 
ies is  still  to  come  in  the  rotograv- 
ures of  35  newspapers.  The  date 
is  August  14th;  the  circulation  is 
5,000,000.  It  is  also  nation-wide. 
The  Ladies'  Home  Journal  for 
August  and  the  Saturday  Exening 
Post  for  August  27th  will  also  carry 
full  page  Box  Brownie  copy.  This 
time  the  particular  camera  featured 
is  the  2A,  but  the  advertising  will 
help  the  entire  Box  Brownie  line — 
yes,  the  entire  photographic  line, 
for  it  features  the  simplicity  of 
picture  making.  There's  approx- 
imately nine  million  circulation  of 
the  kind  that  will  make  business 
right  now  for  the  dealers  who  play 
up  the  same  camera  advertising  in 
their  newspapers  •  and  in  their 
windows.  Right  now  is  Brownie 
time. 

And  the  2C  Junior  campaign  has 
1)\'  no  means  been  dropped.  Our 
campaign  on  this  camera,  with 
Kodak  Anastigmat /.7.7  lens,  has 
already  put  the  2C  size  on  the  map. 
And  here  is  more  advertising  that 
is  soon  to  come — full  pages  in  the 
September   issues   of   the   Atlantic 


Monthly,  World's  Work,  Mentor, 
National  Geographic  and  Cosmo- 
politan, and  full  pages  in  the 
September  2-4th  issue  of  the  Satur- 
day Evening  Post  and  the  October 
8th  back  cover  of  the  Country 
Gentleman.  This  by  itself  is  a 
big  campaign  but  it  is  merely  the 
backing  up  of  what  has  already 
been  done  and  the  making  of  a  firm 
foundation  for  what  is  to  follow. 

Along  with  this  brass  tacks 
advertising,  the  back  cover  of 
August  Hearst's,  August  McClure's 
and  the  August  6th  Saturday 
Evening  Post  will  carry  a  beauti- 
ful Kodak  story  in  colors. 

These  are  just  the  features.  A 
steadycampaignisrunnin  in  29  farm 
papers,  in  the  leading  sportsmen's 
publications  and  in  many  other 
mediums  emphasizing  Graflex  and 
Kodak  (particularly  the  Vest 
Pocket  J. 1.1).  Because  we  are 
thus  helping  the  dealers  gives  the 
reason  for  the  fact  that  Kodak 
business  is  better  right  now  than 
most  business.  Many  dealers  who 
are  t\ing  up  to  our  big  advertising 
find  "business  better  than  e\"er. " 


KODAK  TRADE  CIRCULAR 


FRANK  S.  NOBLE 


KODAK    TRADI::  CIRCULAR 


FRANK  S.  NOBLE 


Frank  S.  Noble.  Vice  President 
of  the  Eastman  Kodak  Company, 
died  suddenly  at  his  home  in  this 
city  on  the  evening  of  July  5th. 

To  those  who  knew  him  in- 
timately, to  those  who  witnessed 
the  conscientious,  persistent,  un- 
tiring energy  that  he  put  into  his 
war  work,  it  is  evident  that  Frank 
Noble  was  as  much  a  victim  of  the 
great  conflict  as  though  he  had 
fallen  on  the  field  of  battle.  For 
more  than  a  year,  a  year  of  cease- 
less effort  and  constant  strain, 
he  was  the  Director  of  Production 
of  War  Munitions  in  all  of  New 
York  State  except  greater  New 
York.  But     his    strength     was 

not  equal  to  his  zeal  and  his 
patriotism,  and  when  after  the 
war  he  resigned  from  the  depart- 
ment, he  was  ill  for  many  weeks 
before  he  was  able  to  resume  his 
duties  with  the  Eastman  Kodak 
Company.  He  seemed  gradually 
to  improve  in  health,  however, 
and  latterly  his  friends  had  held 
the  belief  that  he  was  nearly  a 
well  man.  But  the  strain  had 
told  upon  his  heart  and  when  the 
end  came,  it  came  c}uickly  after  a 
normal  day  at  the  office  and  an 
evening  in  his  home. 

Frank  Noble  was  one  of  the  best 
known  and  best  loved  men  in  the 
photographic  business.  His  earlier 
days  were  spent  with  the  old 
New  Jersey  Aristotype  Company 
and  he  often  recalled  with  pleasure 
the  friendships  that  were  cemented 


in  those  da\s.  There  can  be  no 
better  proof  of  his  bigness  or  his 
sincerity  than  the  warmth  of  his 
friendships,  in  both  his  earlier  and 
later  days,  for  men  who  were  his 
keen  competitors  in  a  business 
way.  Always  he  was  loyal,  not 
merely  to  new  friends,  but  to  old. 
His  friendships  were  warm,  en- 
during. 

For  more  than  twenty  years  he 
had  been  associated  with  the  East- 
man Kodak  Company,  at  first  as 
manager  of  the  Chicago  branch. 
He  was  called  to  Rochester  in 
1904  and  became  Assistant  Treas- 
urer of  the  company,  and  later 
Vice  President.  The  hosts  who 
knew  him  in  his  active  life  in  the 
photographic  trade  will  well  know 
that  he  soon  endeared  himself  to 
Rochester.  Not  only  did  he  make 
many  friends,  but  he  was  one  of 
those  men  who  could  always  be 
depended  upon  to  take  an  active 
part  in  exery  enterprise  for  the 
betterment  of  the  city.  He  was 
always  ready  to  do  his  part,  and  a 
little  more  than  his  part,  in  every 
charitable  or  altruistic  movement. 
He  was  a  good  citizen. 

Mr.  Noble  leaves  a  wife,  Mrs. 
Lillian  C.  Noble;  a  daughter.  Miss 
Elizabeth  A.  Noble;  a  brother, 
Ra\mond  G.  Xoble  of  New  York, 
and  a  sister,  Miss  Elizabeth  A. 
Noble  of  South  Windsor,  Conn. 

To  every  one  who  knew  Frank 
Noble  will  come  the  thought: 
"  I   have  lost  a  friend." 
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THE  EASTMAN  PRINT  WASHER 


This  new  washer  is  simple, 
practical  and  efficient  and  designed 
especially  for  amateur  finishers.  Its 
size  has  been  determined  by  the 
experience  of  practical  finishers  who 
agree  that  a  batch  of  200  or  less 
prints  is  most  convenient  to  handle. 
It  will  thoroughly  wash  200  assorted 
prints  in  sizes  up  to  and  including 
334  X  5}4  and  4x5. 

The  driving  mechanism  is  entireh' 
outside  of  the  tank  so  there  are  no 


the  gate  opens  up  or  down  as  pre- 
ferred. F"or  unloading,  a  Ie\'er  raises 
the  cage,  but  the  lower  part  remains 
under  water  so  that  the  prints  may 
be  readily  removed.  The  tank  is 
easily  cleaned — there  are  no  gears  to 
wear — the  mechanism  is  simplicity 
itself.  The  framework  of  the  wash- 
er is  cast  iron,  the  tank  and  cage  are 
heavily  galvanized. 

Floor   space   required  22   x   26^ 


SHOWING  CAGE  SUBMERGED 
FOR  WASHING 


SHOWING  CAGE  ELEXATED 
FOR  LOADING 


leaky  stuffing  boxes  to  contend  w  ith. 
An  electric  motor  is  attached  to  the 
frame  and  is  connected  to  a  shaft 
above  and  back  of  the  tank.  A 
movable  arm  in  turn  connects  this 
shaft  with  a  friction  pulley,  which 
rests  on  the  rim  of  the  washing  cage 
and  causes  it  to  revolve. 

This  16  X  16  inch  washing  cage 
which  revolves  in  ball  bearings  is 
made  of  metal  mesh  with  a  solid 
band  of  metal  at  each  end  on  which 
the  driving  pulley  rests.  The  cage 
may  be  placed  in  the  tank  so  that 


inches;  height  31J^  inches.  In  or- 
dering, please  specify  voltage  and 
whether  direct  or  alternating  cur- 
rent motor  is  desired.  Regular 
equipment  is  of  110  \'olts  but  220 
volt  motor  A.  C  or  D.  C.  may  be 
obtained  at  a  slightly  additional 
cost.  We  can  begin  deli\eries  at 
once. 

Eastman  Print  Washer  with  110 
volt  motor: 

Net  wholesale S  83.33 

Catalog  List 125.00 
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WHERE  THE  BUSINESS  IS 

Wherever  children  are — there  Ko- 
dak opportunities  are  always  lurk- 
ing, ready  to  make  business  for  you. 

Seashore  and  mountains,  Europe 
and  Los  Angeles,  fishing,  hunting, 
golfing,  motoring — all  of  these 
mean  Kodak  pictures.  But  as 
real  business  builders,  the  young- 
sters have  all  counter  attractions 
beaten  at  the  start.  If  people 
only  knew  how  easy  it  is  to  make 
pictures  in  and  about  the  home  and 
how  much  those  pictures  will  be  to 
them  just  a  little  later — if  they 
only  knew! 

We've  been  telling  them — and 
telling  them.  And  now  we  are 
going  to  tell  them  again  in  a  new 
edition  of  "At  Home  with  the 
Kodak."  There's  nothing  old 
about  the  book  except  the  name. 
It  has  a  new  cover,  new  pictures, 
new  text.  It  is  intended  to  make 
people  want  to  take  home  pictures 
and  then  tell  them  how  to  do  it. 
It  is  promotion  and  instruction  all 
under  one  cover.  It  has  chapters 
on  how  to  make: 

Indoor  Portraits  by  Da>iight, 
Portraits  by  Flashlight, 
Indoor  Story  Telling  Pictures, 
Self  Portraits, 
Interiors  by  Daylight, 
Interiors  by  Flashlight, 
In  the  Home  Grounds. 
There  are  fifteen  diagrams  show- 
ing fifteen  different  wa^s  of  making 
the    pictures    and    seventeen    half- 
tones showing  the  delightful  results. 

The  book  contains  32  pages  the 
same  size  as  the  Kodak  catalogue 
page. 

It  is  now  ready  for  distribution 
and  is  yours  for  the  asking,  with 
your  imprint,  in  such  quantities  as 
you  can  really  use  to  advantage. 


KODAK  ANASTIGMATS 
f.7.7  ON  OLD  CAMEIL\S 

Here  is  an  opportunit\-  for  new 
business — at  a  profit  to  yourself 
and  great  satisfaction  to  your 
customers. 

We  are  now  in  a  position  to  sup- 
ply Kodak  Anastigmats  f.7.7  for 
certain  cameras  not  originally  fitted 
with  them  giving  your  customers 
the  benefit  of  K.  A.  f.7.7  sharp- 
ness on  cameras  now  equipped 
with  lenses  of  less  efficiency.  All 
cameras  to  which  a  new  lens  is  to  be 
fitted  are  to  be  sent  to  us  at 
Rochester,  transportation  charges 
prepaid.  A  letter  of  instructions, 
bearing  first  class  postage,  should 
be  attached  to  the  outside  of  the 
parcel   post   package. 

The  charges  for  making  the  ex- 
change on  all  Kodaks  and  Premos 
fitted  with  a  Kodak  Ball  Bearing 
shutter  are  as  follows :  $8.00  net  and 
$12.00  list  fitted  to  cameras  equip- 
ped with  single  lens;  $6.67  net  and 
?10.00  list  fitted  to  cameras  equip- 
ped with  R.R.  lens.  We  retain  the 
old  lens. 

Cameras  fitted  with  T.  B.I.  shut- 
ters will  be  fitted  with  the  Kodak 
Anastigmat  lens  f.7.7  at  an 
additional  charge  of  $4.00  net  or 
$6.00  list — the  extra  cost  being  due 
to  the  fact  that  a  Kodak  Ball 
Bearing  shutter  must  replace  the 
T.  B.  I. 

If  fitted  with  any  other  shutter 
than  those  mentioned  above, 
please  communicate  with  us  before 
forwarding  the  camera. 


If  it  is  n't  an 
Eastman it  is  n't 

zAiitographic 
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EASTMAN  COMMERCIAL 
TRIPOD 

In  design,  material  and  finish, 
this  new  tripod  is  similar  to  the 
Combination  Tripods  which  have 
earned  a  reputation  for  stability, 
compact  collapsing  and  the  carry- 
ing of  heavy  cameras  with  a  large 
margin  of  safety.  This  tripod  differs 
in  having  a  greater  height  range — 
the  full  length  extended  being  7^/2 
feet.  The  lowest  of  the  three 
sections  telescopes  into  the  middle 
section  and  this  in  turn  folds  back 
upon  the  upper  section.  Closed, 
the  length  over  all  is  37  inches. 
The  weight— 10  lbs.— assures  carry- 
ing capacity  and  essential  rigidity. 
It  will  handle  an  11x14  or  smaller 
camera.  The  diameter  of  the  top 
is  9  inches.  The  mechanism  for 
attaching  the  head  is  similar  to 
that  used  on  the  Crown  Tripod, 
with  reinforcing  leg  clamps. 

Net  wholesale SIO.OO 

Catalog  List 15.00 

Extra    Eastman    Commercial 
Tripod  Head  Screws: 

Net,  each S0.26 

List,  each 50.35 

EASTMAN  PORTRAIT  DIF- 
FUSION DISKS 

For  use  by  professional  photog- 
raphers we  have  just  brought  out 
the  Eastman  Portrait  Diffusion  Disk 
which  permits  the  making  of  dif- 
fused, soft  focus  pictures  with  sharp 
focus  lenses.  It  is  placed  in  front 
of  the  lens  and  the  negati\-e  exposed 
in  the  usual  way  without  change  in 
length  of  exposure,  focusing  or  any 
other  feature. 

The  disks  are  supplied  for  two 
degrees  of  diffusion.  The  A  disk 
gives  ample  sharpness  yet  the  harsh- 
ness of  lines  is  slightly  softened.  The 
B  disk  gives  considerably  more  dif- 
fusion, but  the  effect  of  softness  is 
brilliant,  not  flat. 


Furnished  in  tvvo  sizes,  No.  1,  3^^ 
inches  in  diameter,  and  No.  2,  4^ 
inches  in  diameter. 

Eastman  Portrait  Diffusion  Disk 

*Xet      Catalog 
Wholesale     List 

Nos.   lA  or  IB, S4.00     S6.00 

Nos.  2.A  or  2B, 5.00       7.50 

Adjustable  Disk  Holders  are  made 
in  two  sizes  to  hold  the  two  sizes  of 
disks  listed  above.  The  No.  1 
Holder  is  adjustable  to  lens  barrels 
of  from  3  to  A}4  inches  in  diameter 
and  the  No.  2  to  barrels  of  4I4  to 
5f8  inches  in  diameter. 
Eastman  Adjustable  Diffusion    Disk 

Holder  *Net      Catalog 

Wholesale    List 

Xo.   1 S2.67     S4.00 

No.  2 i.il,       5.00 

*Xet  Wholesale  to  Professional   Dealers  only. 

A  TYPOGR.\PHICAL  ERROR 

Please  note  on  page  32  of  the 
Condensed  Price  List  that  the  No.  1 
Kodak  Portrait  Attachment  and 
Sky  and  Color  Filter  fits  the  old 
style  Nos.  2  and  2A  Folding  Pocket 
Brownies,  not  the  Folding  Auto- 
graphic Brownies.  Change  to  F. 
P.  Brownie  instead  of  F.  A.  Brownie. 

STOLEN  CAMERAS 

The  names  and  addresses  of  those 
reporting  losses  are  printed  at  the  bottom 
of  the  page. 

Folding  Brownie 
2.\    14058,  R.R.  lens C 

2       571723 L 

Autographic  Kodaks,  Junior 

I        38698,  f.7.7  lens L 

I A    563836",  R.R.  lens T 

i.\    590998,  f.7.7  lens T 

2C    187483, "R.R.  lens T 

2C:    207254,  f.7.7  lens L 

I        38818,  single  lens L 

Autographic  Kodak 

3A    25398 L 

3 A    547103,  R.R.  lens T 

Autographic  Kodak  Special 

3A    50888,  /.6.3  lens M 

C — Warren  Church,  Olean,  N.  Y. 

T — F.  S.  Thompson,  69  South  Broadway, 

Vonkers,  N.  Y. 
AI — Manhattan  Stationery   Co.,    Inc.,    18 

East  23rd  St.,  New  York  City. 
L — O.  F.  Larsen,  Corner  Ocean  and  Bid- 
well  Aves.,  Jersey  City,  N.  J. 
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NEW  CODE  WORDS 

The   following  additions    to  the  suggested  that  they  be  inserted  in 

Code  Book  are  announced.      It  is  Code  Book  on  pages  designated. 

Sizes  of  Photograpic  Paper  Flash  Specialties 

(Page  72)  (Page  85) 

CODE  WORD  Toy       Kodak  Magnesium  Ribbon 

Token ?)yiy.  Sy^  Holder. 

Ton^s ?>yi  X  5}4  Trail     Alcohol  Lamp  for  use  with 

Tonic 4>^  X  5>^  Kodak  Magnesium   Rib- 

Tv T      -, .    „           .  bon  Holder. 

V    ^'  V    i^^p^^*^'^  Tram     Extra  wicks  for  same,  doz. 

Enlarging  Camera  y^,^^  p^  ^^ 

^^^'^' (Page  22)  (Page  76) 

Cable  Releases  Single  Weight 

(Page  86)  Tramp  Glossy(Contrast) 

Topaz. No.  23,  7-in.  Albums 

Torch No.  24.  7-in.  (Page  109) 

Damascus  Album 

Kodak  Sky  and  Color  Filters         Traill    B 7  x  11. 

(Page  37)  Treat     C— 11   x  14. 

Totem   Xo.  8A  Sky  Filter  for  Vest  Toledo  Album 

Pocket  Autographic  Ko-  Tribe     A —  5  x     8. 

dak,  Focusing  Model.  Trick     B —  7x11. 

Tout      Xo.  8A  Color  Filter  for  Vest  Kodak  Specials 

Pocket  Autographic  Ko-  (Page  21) 

dak,  Focusing  Model.  In  ordering  Xos.  1,  lA,  3  or  3A 

Autographic  Kodak  Special  add  the 

Sundries  word  "Kodamatic"  or  "Ilex"  after 

'Page  95)  Code   Word   signifying  equipment 

Towel    Eastman  Dental  Film  Safe,  desired. 


IT  MEANS  MORE  BUSINESS  FOR  YOUR  STORE 


Kodak  service  is  being  rec- 
ognized as  a  fact  by  the  users  of 
Eastman  goods  and  much  of  the 
credit  is  due  to  those  stores  which 
have  made  themselves  a  source  of 
reliable  information  in  photo- 
graphic matters. 

There  should  be  a  Ser\ice  man 
in  every  store  that  sells  Eastman 
goods.  By  this  we  mean  a  man, 
who,  by  careful  and  systematic 
reading  of  such  text  books  as 
How  To  Make  Good  Pictures, 
Elementary  Photographic  Chem- 
istry, Fundamentals  of  Photog- 
raphy,  About   Lenses,   and   others 


that  we  publish  and  by  making 
pictures  himself,  can  answer  most 
of  the  inquiries  that  are  asked 
across  the  counter.  There  will 
always  be  questions  that  are  stick- 
ers. And  these  stickers  our  .Service 
Department  is  prepared  to  answer 
for  you  or  for  your  customers 
direct,  which  ever  seems  preferable 
to  you.  This  department  has. 
upon  call,  the  knowledge  and  the 
advice  of  the  Eastman  Research 
Laboratory,  and  of  experts  in 
every  branch  of  photographic 
work.  Above  all,  this  service  is 
given  with  a  free  and  willing 
hand.     It  is  \ours  for  the  asking. 


3.50 

including 
war  tax 


What  you  can  do  with  a 

No.  2A  BROWNIE 

You  can  get  good  pictures  right  from  the  start. 
You  can  make  large  pictures — iy^  x  41^  inches  in  size. 
You   can  load  in  dayHght  with   Kodak  film,  6  or   12 
exposures. 

You  can  take  snapshots  or  time  exposures. 
You  can  take  vertical  or  horizontal  views. 
You  can  take  close-ups,   by  adding  a   Kodak  Portrait 

Attachment. 
You  can  use  it  year  after  year. 
You  can  get  it  here. 

A  complete  line  of  Kodaks,  Brownies 
and  photographic  supplies. 

RICHARD  ROE  &  COMPANY 

101  TRIPOD  AVENUE 


Free  on  request :  Cut  complete  as  above  with  space  for  dealer's  name    No.  78.  Cut  of  camera 
only  :  Double  column,  219C  ;  Single  column,  No.  219F. 
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SELLING  KODAKS  BY  MAIL 


Direct-mail  advertising,  covering 
lists  of  selected,  classified  names,  is 
a  profitable  method  for  retail  sales- 
promotion.  We  da  not  suggest  the 
direct-mail  method  as  a  substitute 
for  newspaper  advertising,  but  we 
do  recommend  it  as  an  important 
and  profitable  auxiliary  thereto. 

Sales  letters  or  circulars  may  be 
sent  out  alone,  or  accompanying 
descriptive  booklets.  In  either  case 
their  \-alue  lies  in  the  fact  that 
through  them,  specific  appeals  can 
be  presented  to  certain  people.  A 
sales  letter  to  farmers,  for  example, 
can  give  special  reasons  why  the 
Kodak  should  be  on  every  farm. 

Newspaper  advertising,  on  the 
other  hand,  is  read  by  people  of  all 
classes  and  occupations,  and  must, 
therefore  be  general  in  its  nature. 

The  effectiveness  of  a  direct-mail 
campaign  depends  primarily  on  the 
organization  of  the  mailing  list. 
The  retailer  should  not  rely  on  a 
single  catalog  of  names — he  should 
have  several  lists,  each  containing 
only  the  names  of  persons  who  ha\e 
the  same  occupation  or  the  same 
hobby.  Then  suit  the  letter  to  the 
list. 

We  are  glad  to  prepare  copy  for 
your  special  sales  letters. 

We  also  wish  to  suggest  the  fol- 


lowing sources  of   names  for  your 
mailing  list. 

FARMERS  have  special  uses  for  the 
Autographic  Kodak.  Rural  mail  car- 
riers and  secretaries  of  agricultural  so- 
cieties can  give  you  names. 

SPORTSMEN  aren't  properly  armed 
without  Kodaks.  Your  deputy  garne 
warden  or  the  proper  county  officer  will 
let  you  copy  the  names  of  hunting  and 
fishing  license-holders. 

MOTORISTS  are  among  the  best 
Kodak  prospects.  Get  the  names  of 
people  in  your  community  who  have 
automobile    licenses.  If   there    is   a 

motor  club  in  your  town,  a^k  'or  its 
membership  list. 

PARENTS  are  always  proud  of  their 
children.  The  Autographic  Kodak  is 
unexcelled  as  a  biographer.  Go  through 
the  birth  records  once  a  month. 

CLUBS,  Societies — their  lists  are  easily 
available  for  use  in  advertising  Kodaks. 

BOY  SCOUTS  are  always  eager  to  take 
up  a  hobby  that  is  interesting  and  edu- 
tional.  They'll  be  glad  to  have  Kodak 
letters  addressed  directly  to  them. 

Once  your  mailing  list  is  organ- 
ized, you  Avill  see  plent\-  of  oppor- 
tunities for  its  use,  in  selling  Kodaks 
and  other  merchandise  as  well.  But 
because  of  the  many  special  uses 
for  amateur  photography,  direct- 
mail  ad\ertising  is  particularly  ef- 
fecli\"o  in  promoting  the  sale  of 
Kodaks. 
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EASTMAN  PROJECTION  PRINTER 

No.  2—8  X  10 


In  February  1920,  the  Eastman 
Projection  Printer  No.  1,5x7,  was 
announced  as  an  epoch-making  de- 
vice of  the  highest  mechanical  per- 
fection, and  a  producer  of  larger 
profits  for  the  studio  photographer 
and  the  commercial  man. 

In  May  of  this  year  the  Kodak 
Projection  Printer  of  similar  con- 
struction but  smaller  capacity  was 
announced  "to  do  for  the  ama- 
teur finisher  what  the  Eastman 
Projection  Printer  is  doing  so  satis- 
factorily for  the  portrait  photo- 
grapher. " 

Both  have  made  good. 

Both  have  justified  our  expect- 
ations— and  our  expectations  were 
high. 

Now  we  are  announcing  a  new 
size  of  the  Eastman  Projection 
Printer,  the  No.  2 — differing  from 
the  No.  1  chiefly  in  capacity.  It  is 
not  merely  from  5x7  and  smaller 
negatives  that  the  professional 
photographer    sells    enlargements. 


There  is  much  work  on  8x10  plates 
and  films  for  which  there  is  a  de- 
mand for  enlargements  and  the 
Eastman  No.  2  Projection  Printer 
provides  the  means  of  making  such 
enlargements  most  economically. 
It  accomodates  all  sizes  of  nega- 
tives up  to  and  including  8x10  and 
produces  prints  up  to  40  x  50,  en- 
larging from  the  maximum  size 
negatives  up  to  IJ/2  to  5  diameters. 

This  outfit  incorporates  all  the 
features  of  the  original  Eastman 
Projection  Printer  which  have 
placed  projection  printing  al)Ove  all 
other  printing  and  enlarging  meth- 
ods in  economy,  efficiency  and  pho- 
tographic results.  It  differs  from 
the  No.  1  only  in  a  few  details. 

Like  the  No.  1,  the  self-focusing 
camera  is  fitted  with  a  specially 
made  lens — the  Eastman  Projec- 
tion Anastigmat — but  the  speed  is 
/.4.5  instead  of  /.8.  and  the  focus 
10-inches  instead  of  73^. 

The  adjustable  paper  holder  may 
be  set  for  prints  of  from  3x3  to  17  x 
20  inches  while  the  holder  of  the  No. 
1  is  for  prints  from  l3^x2to  15x21. 
Each  size  occupies  the  same  floor 
area — 3  feet  x  4  feet  8  inches,  but 
the  No.  2  hasamaximum  height  with 
arms  completely  extended  two  in- 
ches less  than  the  No.  1  or  10  feet  4 
inches. 

It  has  two,  instead  of  three,  dif- 
fusing disks  and  it  carries  a  400- 
watt  Mazda  instea'd  of  a  250- 
watt  lamp. 

Eastman  Projection  Printer,  No.  2,  com- 
plete including  self-focusing  8  x  10  camera 
with  Eastman  Projection  Anastigmat  Lens 
/.4.5,  set  of  two  diffusing  disks,  paper 
holder,  sliding  table,  pilot  light  and  one 
400-  watt  Mazda  lamp. 

Catalog  List $675  .  00 

Rochester,  Chicago  and  New 

York,  Net  Wholesale 450.00 

San  Francisco  Net  Wholesale  ....   480 .  00 
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THE  ADVERTISING  THAT 
NEVER  STOPS 

Every  advertisement  this  com- 
pany publishes  creates  a  whole  new 
clan  of  photographers  but  it  inter- 
ests Kodak  users  just  as  much. 
Whether  the  subject  is  a  charming 
young  woman,  a  rollicking  boy,  a 
travel  scene,  a  farm  \'iew,  a  Kodak, 
Kodak  Film,  whatever  it  may  be,  it 
suggests  to  camera  owners — "Ko- 
dak as  you  go."  This  means  busi- 
ness for  you — whatever  subject  the 
advertising  may  treat  of. 

We  are  continuing  the  2C 
campaign — advertising  the  No.  2C 
Autographic  Kodak  Junior  with 
Kodak  Anastigmat  /.7.7  lens,  but 
actually  creating  a  demand  for 
other  cameras  as  well. 

Straight  2C  copy  runs  in  the  Sep- 
tember Atlantic  and  World's  Work 
and  in  the  October  Munsey's. 

A  slight  change  occurs  in  the  copy 
in  September  National  Geographic, 
Mentor,  Cosmopolitan  and  Satur- 
day Evening  Post  of  September  24th 
and  in  the  October  8th  Country 
Gentleman.  The  emphasis  shifts 
to  the  Kodak  Anastigmat  equip- 
ment of  the  2C — but  the  camera  is 
featured. 

In  October  Atlantic,  Review  of 
Reviews,  World's  Work,  National 
Geographic  and  Mentor  there  are 
pages  exclusively  featuring  Kodak 
Anastigmats /.7.7,  /.6.3,  and  /.4.5. 

But  that's  not  all  the  September- 
October  Advertising. 

In  September  Life  is  the  V.  P.  K. 
focusing  model,  in  St.  Nicholas,  (a 
boy's  and  girl's  magazine  selling  for 
35  cents  a  copy),  a  general  Kodak 
page. 

In  October  Cosmopolitan  and  in 
Vogue  is  the  V.P.K./.7.7,  in  Life 
Special  Kodaks  featuring  the  K.  A. 
lens  and  the  Kodamatic  Shutter,  in 
the  Ladies'  Home  Journal  and 
Youth's   Companion    a   2A    Box 


Brownie  page  and  in  the  Saturday 
Evening  Post  of  October  1st  a  Graf- 
lex  cover,  and  of  the  22nd  an  "At 
Home  with  the  Kodak"  advertise- 
ment. 

These  millions  of  pages  reaching 
all  classes — everywhere — will  start 
something  you  can  finish  if  you  dis- 
play the  cameras,  advertise  and  let 
the  public  see  that  you  are  Kodak 
headquarters  for  your  vicinity. 

There  will  be  no  let  down  in  Kod- 
ak advertising  and  the  business  it 
creates  goes  to  those  who  go  after  it. 


OH!  FOR  A  NAME 
LIKE  KODAK! 

Makers  of  a  new  food  product  are 
advertising  for  a  trade  mark  for 
their  commodity.  They  offer  a 
prize  for  the  best.  "Something  like 
Kodak,"  they  suggest. 

Just  what  does  Kodak  mean  ? 

"Kodak,"  to  begin  with,  was  a 
new  trade-markword, short, easy  to 
pronounce  in  any  language,  hard  to 
mispronounce  or  misspell — nothing 
more.  Ithad  no  history,  no  meaning. 
Nor  was  it  a  word  of  magic  power. 
When  Mr.  Eastman  coined  it  he 
didn't  expect  it  to  create  instanta- 
neously a  world-wide  demand  for 
his  photographic  inventions.  He 
knew  that  its  value  would  come 
later,  after  he  had  proved  the  quali- 
ty of  his  product  and  had  given 
publicity  to  the  name. 

But  now  the  word  Kodak  is 
comprehensive  and  significant. 
The  products  which  it  identifies 
represent  a  record  of  scientific, 
manufacturing  and  marketing  a- 
chicNcments.  Over  thirty  years  of 
publicity  have  given  it  universal 
currenc>'.  It  is  an  identification 
mark,  a  guarantee — a  powerful, 
vital,  selling  force  and  probably  the 
most  valuable  trade-mark  in  the 
world.  The  manufacturing  and 
marketing  world  knows  it  and  says, 
"Oh,  for  a  name  like  Kodak.  " 
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KODAK  ANASTIGMAT/.6.3 
IN  ILEX  SHUTTERS 

You  can  now  buy  Kodak  Anas- 
tigmat  /.  6.  3.  lenses  fitted  to  Ilex 
Acme  Shutters.  Previously  we 
have  not  been  able  to  supply  these 
lenses  independently  of  cameras. 
The  prices  include  both  lens  and 
shutter. 

Focal  Net         Catalog 

Size  Length  Wholesale      List 

2MX3M 4-33"     $16.67525.00 

2^x4M(?Mx4M)  512"      18.33    27.50 

3^x5^^(4x5)  ••  ••    6.69"       20.00     30.00 


DON'T  SHIFT  LENSES 

We  are  offering  to  install  Kodak 
Anastigmats  /.  7.  7  on  certain 
cameras  originally  fitted  with  other 
lenses.  But  the  cameras  must  be 
sent  to  us. 

It  is  as  dangerous  for  an  amateur 
to  tamper  with  !ens  shifting  as  for 
an  amateur  surgeon  to  perform  a 
major  operation.  The  result  is  likely 
to  be  serious  —  and  probably  fatal 
to  photographic  accomplishment. 

We  fit  Kodaks  and  other  cameras 
with  Single,  Rapid  Rectilinear  and 
Anastigmat  lenses,  but  we  receive 
cameras  returned  by  the  public 
with  combinations  like  this — a 
Kodak  Anastigmat  /.7.7  in  ,  front 
and  a  Rapid  Rectilinear  in  the 
back  or  the  front  combination  of  an 
R.  R.  lens  instead  of  the  Single  lens 
with  which  the  camera  was  fitted  at 
the  factory. 

Naturally  these  customers  think 
the  camera  is  defective.  They  some- 
times blame  us  and  they  frequently 
blame  the  dealer  from  whom  they 
bought  it. 

Please  don't  let  anyone  play  with 
the  lenses  on  the  Cameras  in  your 
stock.  They  are  carefully  adjusted 
and  focused  before  the  cameras  are 
shipped  and  if  tampered  with  trou- 
ble is  sure  to  follow. 


CAMERAS  THE  /.7.7  LENS 
WILL  NOT  FIT 

On  page  5  of  the  August  Trade 
Circular  we  stated  that  certain 
cameras  not  originally  so  equipped 
could  now  be  fitted  with  Kodak 
Anastigmats  /.7.7,  but  we  did  not 
state  certain  exceptions. 

We  cannot  fit  a  K.  A.  /.7.7  lens 
to  the  following  Premo  cameras. 
Pocket  Premo; 
The  5x7  size  of  Premos  Xos. 

8  and  9; 
Premo  No.  10; 
Folding  Cartridge  Premos. 


SALES  POSSIBILITIES 
OF  THE  P.\NOR.\M 

The  man  with  a  country  place, 
the  farmer,  the  motorist,  the  golfer 
the  motor-boat  owner,  the  yachts- 
man, anyone  who  gets  out  into  big 
open  spaces  wants  a  camera  that 
will  take  in  all  he  can  see  from  any 
point.  The  Panoram  Kodaks  are 
made  for  this  purpose.  The  wide 
sweep  of  the  !ens  takes  in  the  whole 
countryside,  an  arc  of  112  degrees 
in  the  No.  1  Panoram,  and  142 
degrees  in  the  No.  4.  The  for- 
mer makes  six  negatives  without 
reloading,  each  2}<4  inches  wide  by  7 
inches  long,  the  latter  four  nega- 
tives 3^2  X  12  inches.  There  is  no 
bellows  to  draw,  no  focus  to  set,  no 
diaphragm  stops.  As  simple  to 
operate  as  a  Box  Brownie.  The 
list  prices  are  S20.00  and  S30.00 
respectively.  Show  them  to  your 
Kodak  customers.  There's  money 
in  it  for  vou. 


ENGRAVINGS  FREE  FOR 

USE  IN  YOUR  LOCAL 
ADVERTISING.   See  Page  7 


KODAK  TRADE  CIRCULAR 


KODAK  WINTER  BOOKS 


Kodak  Catalogs  are  expensive 
pieces  of  literature.  By  the  time 
they  get  in  your  hands  they  repre- 
sent an  investment  of  from  12  to  15 
cents  a  piece.  They  ought  to  be 
used  with  discretion,  but  no  hard 
and  fast  rules  can  be  drawn  about 
distributing  them.  No  one  can 
say,  "Don't  let  boys  and  girls  have 
them,"  or  "Give  them  only  to 
people  who  wear  fine  clothes.  "  An 
intelligent  boy  may  read  it  with 
more  interest  than  a  grown  person, 
and  a  hard  handed  laboring  man 
may  buy  a  more  expensive  outfit 
than  a  millionaire.  In  a  general 
way,  they  ought  to  be  reserved  for 
those  who  are  activelv  interested  in 


purchasing  photographic  equip- 
ment. 

But  there  is  another  catalog  that 
can  profitably  be  distributed  more 
generously;  in  fact  its  envelope  size 
permits  you  to  mail  it  to  a  selected 
list. 

This  catalog  is  the  Kodak  Winter 
Book.  With  outside  dimensions  of 
only  3}^x5)^i  inches,  it  incorporates 
within  32  pages  a  description  of  all 
Autographic  Kodaks,  all  Brownies 
and  a  few  accessories. 

We  supply  them  on  request,  im- 
printed with  dealer's  name  and  ad- 
dress. Requisitions  should  be  ad- 
dressed to  the  Advertising  Depart- 
ment now.  Ready  for  delivery  in 
November. 


EASTMAN  NEGATIVE  COMPARATOR 


This  is  an  illuminator  for  profes- 
sional photographers,  consisting  of 
a  metal  box  closed  at  the  front  by 
three  adjoining  sheets  of  8  x  10  opal 
glass  behind  each  of  which  is  a  25- 
watt  Mazda  bulb.  By  means  of  it 
the  photographer  is  enabled  to  com- 
pare his  negatives  with  others 
which  are  known  to  be  correctly 
developed.  Standard  negatives  are 
placed  by  the  user  in  slots  in  front 


of  the  opal  glass  in  the  right  and 
left  sections  respectively.  Current 
work  is  then  held  in  front  of  the 
lighted  center  glass  for  comparison. 
The  box  measures  over  all 
25^4x103^x6  inches. 
Eastman  Negative  Com- 
parator, with  3  bulbs  .p^Tet  Catalog 
and     12    teet    01    cord   Wholesale        List 

with  plug $9.00         S12.00 

*Net  Wholesale  to  Professional  Dealers 
onlv. 


CH.\NGES  IN  THE  NEW  TELEGR.\PH  CODE 


On  page  48  of  the  new  code  book 
sent  you  in  April  the  following 
changes  should  be  noted  under  the 
heading  "Kodak  and  Brownie  Car- 
rying Cases. " 

Refer  to  the  code  word  Coy. 
In  future  this  word  will  apply  only 
to  the  case  for  the  No.  1  Auto- 
graphic Kodak  Junior.  Cross 
out  the  No.  1  F.  P.  Kodak. 
This  is  an  obsolete  camera  and 
therefore  will  not  be  listed  though 
we  shall  continue  to  supply  a  case 


for  it  on  special  order. 

Above  the  code  word  Cozen  insert 
the  code  word  Coypou  which  will 
represent  the  Leather  Hand  Carry- 
ing Case  for  the  No.  \A.  Auto- 
graphic  Kodak  Junior. 

Next  insert  the  code  word  Cozari 
for  the  Leather  Hand  Carrying 
Case  for  the  No.  lA  Autographic 
Kodak. 

Cozen  will  stand  for  the  carrying 
case  for  the  R.  R.  type  No.  lA 
Autographic  Kodak. 
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PRICE  CHANGES 

The  following  reductions  in  price  have 
taken  effect  as  indicated.  Please  note  the 
changes  in  your  Condensed  Price  List. 

I Effective  July  28,  1921 | 

KODELON: 

(Condensed  Price  List,  Page  94) 

Net  Catalog 

WTiolesale  List 

I  oz.  bottle S   .31  S      .47 

]4,  lb.  bottle 1 .  10  1 .  65 

3^  lb.  bottle 2.10  3.15 

I    lb.  bottle 4 .  00  6 .  00 

5    lb.  can 1967  29.50 

In  10  or  more  lb.  lots  assorted: 

I  oz.  bottle 28 

}i  lb.  bottle 99 

J^  lb.  bottle 1 .  89 

I    lb.  bottle 3 .  60 

5     lb.  can 17  70 

PARAMIDOPHENOL     HYDRO- 
CHLORIDE :) 
(Condensed  Price  List,  Page  94) 

I     oz.  bottle 31  .47 

M  lb.  bottle 1. 10  1.65 

y2  lb.  bottle 2.10  3.15 

I     lb.  bottle 4.00  6.00 

5    lb.  can 19  67  29 .  50 

In  10  or  more  lb.  lots  assorted: 

I    oz.  bottle 28 

M  lb.  bottle 99 

Vi  lb.  bottle r .  89 

I    lb.  bottle 3 .  60 

5    lb.  can 17-  70 

POTASSIUM  IODIDE: 
(Condensed  Price  List,  page  91) 

I    oz.  bottle 23  .35 

K  lb.  bottle 77  1. 15 

3^  lb.  bottle 1 .  43  -   1 5 

I     lb.  bottle 2.80  4—0 

Effective  August  29,  1921 
EASTMAN  PRINT  WASHER  : 

Net  Wholesale S73. 33:  Catalog  List  SI  10.00 


STOLEN  CAMERAS 

The  names  and  addresses  of  those  re- 
porting losses  are  printed  at  the  bottom 
of  the  column. 

Vest  Pocket  Autographic  Kodaks 

13735^0,  RR  lens G 

1445238 X 

199246,  Special,  ^.7.7  lens G 

1257878.......: W 

4768,  Special,  /.6.9  lens R 

Autographic  Kodaks,  Junior 

3A,  55899,  RR  lens S 

365223,  RR  lens G 

lA,  582592 G 

Autographic  Kodaks 

lA.  38684,  /.7.7  lens G 

3A,  519253 G 

3,  147509, /-J-J  lens C 

Autographic  Kodaks,  Special 

I,  8299,  Anastigmat  lens  f.6 

2374662,  Optimo  Shutter S 

I  A,  12128,   B.   &  L.  Tessar  Lens,  ser- 
ies 2B,  Optimo  Shutter M 

3A,   53835,   Kodak  Anastigmat  /.6.3 

lens,  Kodamatic  Shutter H 

3.\  10934 L 

Folding  Autographic  Brownies 

3A,  108831 Y 

2A,  325727,  RR  lens G 

3A,  108832 Y 

2A,  371793 V 

2A,  371794 Y 

C  — Margaret    Clinch,    Hubbard    Woods, 

Illinois. 
G  — F.     S.     Geppert,     5600     Gd.     River, 

Detroit,  Mich. 
H  — A.  K.  Hawkes  Company,  Atlanta,  Ga. 
S  — F.    Sansom,    The   Apollo,    Crawford, 

X.  J. 
\\  — H.  Dan.  \\  oodruff,  Englewood,  Kas. 
L  — E.  &  L.  Photo  Supply  Company,  iii 

East  Eighth  St.,  Chattanooga,  Tenn. 
M — J.  P    Majors,  Colorado,  Texas. 


THE  AUTOGRAPHIC  FEATURE 

There  is  no  extra  charge  for  it  and  it 
frequently  renders  invaluable  service. 


KODAK  TRADE  CIRCULAR 


FREE  FOR  USE  IN  YOUR 
LOCAL  ADVERTISING 

The  1921  edition  of  "Kodak  and 
Premo  Cuts" — mailed  recently  to 
all  dealers — contains  proofs  of  zinc 
etchings  and  halftone  engravings 
for  use  in  your  local  advertising. 

Illustration  adds  to  the  attrac- 
tiveness and  attention  value  of  an 
advertisement,  but  it  is  important 
that  the  camera  illustrated  is  the 
camera  described,  and  that  the 
picture  is  up-to-date.  This  cut 
sheet  is  revised  every  year  to  in- 
clude the  new  cameras  and  show 
the  impro^xments  on  the  others. 

Fiv^e  cuts  show  the  new  model 
No.  1  Autographic  Kodak  Special. 
Then  there  is  one  of  the  V.  P.  K. 
Specials  folded,  and  two  of  the  V. 
P.  K.  Specials/.?. 7  open.  Amateur 
finishers  will  find  No.  283A  useful 
to  advertise  film  and  finishing. 

All  the  folding  Brownie  cuts  have 
the  cable  release.  The  several  three 
quarter  back  views  of  the  Kodaks 
show  the  autographic  door  as  it  now 
appears. 

Among  the  general  illustrations 
on  the  first  five  pages  are  many  new 
subjects,  all  specially  drawn  to 
advertise  Kodaks. 

Halftones,  for  use  on  smooth 
paper  in  catalogs,  circulars,  pro- 
grams, etc.,  may  be  found  on  the 
las';  page  of  Kodaks  and  Brownie 
cameras.  The  rough  texture  of 
news  print,  however,  requires  the 
use  of  zinc  etchings  rather  than 
halftone  engravings  in  newspaper 
advertisements,  so  most  of  the  cuts 
shown  are  zincs,  which  emphasize 
lines  rather  than  tones.  F"or  your 
newspaper  ads  be  sure  to  order  zinc 
etchings.  And  then  be  sure  to  use 
them. 


KODAKERY 


.<v 


3'^- 


It   Tells 

what  vou  want  to  know  about 
photography,  shows  you  many 
pictures  of  prize  winning  qual- 
ity and  helps  you  improve  your 
own. 

It  is  a  monthly  magazine  sell- 
ing regularly  for  5  cents  a  copy 
or  60  cents  a  year — but  we  will 
have  it  sent  for  one  year  with- 
out charge  to  every  purchaser 
of  a  Kodak,  Brownie,  Premo  or 
Graflex  at  our  store. 

This  is  a  part  of  our  Kodak 
service  —  a  sign  of  the  interest 
we  take  in  your  photographic 
success. 

A  full  line  of  Kodaks  and 
Brownies  always  in  stock. 

RICHARD  ROE  ^  CO. 

1001    TRIPOD   AVENUE 


Free  on  request:    Cut  of  Kndakery  only — single  column 
at  qbnve  —  No.  17t-B;  double  column  No.  171-A. 


School  Days — 

Kodak  Days 

1ET  the  children  Kodak,  and  Kodak  them.  We 
_J  have  Kodaks  and  Brownies  for  every  member 
of  the  family,  for  every  purse  and  every  purpose. 
A  Box  Brownie  at  ^2.00  for  the  youngest — a  diminu- 
tive but  competent  Vest  Pocket  Kodak  at  |8.oo 
for  anyone, —  a  Folding  Autographic  Brownie  at 
$15.00  for  making  pictures  of  full  postcard  size — ■ 
the  2C  Junior  Kodak  with  Kodak  Anastigmat/.y.y 
lens  at  $25.00  and  Specials  with  high-speed  shutters. 
Select  your  camera  here  from  our  complete  line. 

Kodak  Film  hi  the  yellow  box — atid  all 
photograph ic  s upplies . 

RICHARD  ROE  &  COMPANY 

1101  TRIPOD  AVENUE 


Write  It  on  the  Film — 
at  the  Time 

The  easily  forgotten  date, 
the  unfamiliar  place;  the  new 
acquaintance.  You  can  make 
the  record  complete  with  the 
Autographic  feature. 


Free  on  request:  Cut  complete,  illustrations  and  text,  as  above  with  space  for  your  name- 
No.  79;  illustrations  only— camera  and  three  rolls  of  film — I\o.  283A, 

Autogranhic  hand — No.  229D  
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Kodak  Advertising  Time-Table 


When  will  Kodak  ad\'ertising 
appear? 

Where  will  Kodak  ad\"ertising 
appear? 

What  will  it  feature? 

If  you  know  these  things,  you 
can  increase  the  sales  and  the  net 
profits  of  your  Kodak  Department 
without  increasing  >our  expendi- 
ture for  ad\'ertising. 

For  example — knowing  that  in 
the  October  22nd  issue  of  the 
Saturday  Evening  Post,  we  shall 
feature  a  new  free  booklet  on 
picture-taking,  you  can  display  the 
booklet  in  your  window — and  in- 
vite passers-by  inside. 

If  you  know  the  subject  of  any 
current  advertisement  you  can 
plan  a  window  display  in  keieping 
with  it — you  can  handle  the  same 
subject  in  the  same  way  in  your 
newspaper  advertising — you  can 
circularize  a  selected  list  referring 
to  the  subjects  of  certain  adver- 
tisements. 

Furthermore,  when  you  time 
your  advertising  with  ours,  it  con- 
veys the  impression  of  an  alert, 
well-managed,    successful    store. 


That    this    practise    pays,     many 
dealers  know  by  experience. 

Consequently,  we  are  printing  on 
pages  -I- to  6  miniature  reproductions 
of  certain  advertisements  we  shall 
run  in  the  October,  November  and 
December  magazines  and  on  page 
3  a  statement  showing  the  approxi- 
mate dates  on  which  the  magazines- 
are  published. 

Refer  to  the  table  on  page  5. 
The  first  column  indicates  that  in 
the  last  two  weeks  of  September 
nine  magazines  have  appeared  on 
the  news  stands  and  in  the  sub- 
scribers' homes  containing  Kodak 
advertisements,  numbers  1,3,5  and 
12.  Run  your  eye  down  the  col- 
umn and  you  see  that  No.  1  ap- 
peared in  four  Outdoor  Magazines 
and  the  Saturday  Evening  Post. 
Four  of  the  magazines  appeal 
chiefly  to  men  while  the  Post  inter- 
ests men  and  women  in  the  propor- 
tion of  two  to  one.  ObviousK-  a 
window  designed  to  appeal  to  men 
will  "get  across. " 

Turn  to  the  next  page  following 
and  you  see  that  No.  1  advertises 
the  No.  2C  Autographic  Kodak,  Jr. 


KODAK  TRADE  CIRCULAR 


It's  a  camera  satisfying  a  man's 
desire  for  efficiency,  not  too  large 
to  be  carried  conveniently  in 
an  overcoat  pocket  or  in  a  man's 
hand,  and  it  makes  man-size  pic- 
tures. 

That's  \-our  cue. 

This  schedule  shows  similar  op- 
portunities for  associating  your 
local  advertising  with  Kodak  maga- 
zine advertising  week  b>'  week. 

"X"  on  the  schedule  indicates 
that  the  copy  has  not  yet  been 
assigned.  Next  month  we  will 
illustrate  those  missing  so  that 
vour  record  ma\-  be  complete. 

On  request,  the  advertising  de- 
partment \\  ill  supply  engravings 
(shown  in  the  Dealers'  Advertise- 
ment Book  or  in  the  Cut  Sheet)  or 
will    aid    \'(iu    in    preparing   special 


advertising  copy  or  window  dis- 
plays. There  is  no  charge  for 
service  or  engravings. 


Over  fifteen  million  copies  of 
advertisement  Xo.  11  will  be  cir- 
culated through  magazines — each 
occuping  a  full  page  inside  or  a  back 
cover  in  colors.  Advertisement  Xo. 
1  goes  into  3,250.000  magazines, 
Xo.  2  into  four  million  farm 
magazines.  Xo.  5  and  Xo.  8  go 
into  one  million  one  hundred  and 
seventy-fi\e  thousand  high  quality 
magazines  selling  for  35  cents  and 
40  cents  a  copy. 

Whatever  the  subject  they  carry 
the  suggestion  "Kodak  as  you  go. " 
And  each  one  advertises  your  store 
if  you  advertise  the  fact  that  you 
are  the  Kodak  dealer. 


HOW  MANY  CAR  CARDS  WILL  YOU  USE  ? 


Car  riders  are  Brownie  buyers. 

Everybody  rides :  rich  and  poor — 
old  and  \-oung — men  and  women — 
boys  and  girls. 

Everybody  buys  Brownies:  rich 
and    poor — old    and    \T)ung — men 


and  women — boys  and  girls. 

The  Brownie  car  card  illustrated 
here  will  move  Brownies. 

We  will  supply  free — imprinted 
with  your  name  and  address — as 
nicun-  as  \'otir  car  contract  calls  for. 


Pictures  234  X  4  1/4 

Eastman-Made 


RICHARD    ROE  &  CO. 

1201  Tripod  Avenue 


CAR  CARD  Xo.  822. 


Please  order  by  number 


KODAK  TRADE  CIRCULAR 
ADVERTISING  SCHEDULE 


Mag.^zike 


Adventure 

Ainslee's 

Argosy- All  Story 

American 

American  Boy 

Atlantic 

Boy's  Life 

Colliers 

Cosmopolitan 

Country  Gentleman 

Detective  Stories 

Field  and  Stream 

Forest  and  Stream 

Good  Housekeeping 

Ladies  Home  Journal 

Life ; 

Mentor 

Munsey 

National  Geographic 

Outdoor  Life 

Outers'  Recreation 

Outlook 

Peoples' 

Photo  Play 

Pictorial  Review 

Popular 

Red  Book 

Review  of  Rexiews 

Saturday  E\-ening  Post 

St.  Nicholas 

Short  Stories 

Smith's 

Top  Notch 

Vogue 

Western  Story 

Woman's  Home  Companion 

World's  Work 

Youth's  Companion 

29  Farm  Papers 
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Kodak  Anastigmat  /  7.7 

and  the 

No-  21  .iiit(js,raplih' 

KODAK,  Jr. 

A  superior  camera 
equipped  with  a 
superior.  lens. 

$25.02 


We  make  the  Kodak  Anasiigmais  in  "iir  own  len*  faa<ir>'  from  <Hir  nun  for- 
mulae. Tlie  men  who  dc^gn  ihc  camera  and  ihc  men  who  dedgn  the  lens  work  hand 
in  hand-  ()hvioiisI>.  then,  the  Irns  expert  does  not  have  the  frenerahtv  '"famera"  in 
mind  biit  rathera  specihc  model,  of  knot^  n  capabilities,  in  a  ipedlic  size  and  "ilh  a 
jpccttic  shutter.  The  i-amcra  maker  ami  the  lens  maker  arc  aiming— not  at  a  common 
target — but  at  a  L-ommon  buirs-e>c. 

The  Kodak  Anuiigmais  arc  at  least  ihc  equal  of  the  hest  anaAigmais  made  any- 
where in  the  nhfle  world.  They  lack  nothing  in  speed,  the  negatives  they  pmduce 
have  that  crisp,  clean  sharpness  to  the  verA-  corners  that  is  characteristic  of  ihc  tnic 
anastigmat. 

The  particular  lens  used  on  (he  2'-  Autographic  K<K)ak  Junior  is  made  spccih- 
cally  for  that  camera.  It  has  a  little  more  speed  than  the  best  of  Rectilinear  lentes:  in 
the  other  anuiigmat  c ha racteristits— sharpness  and  covering  power — it  has  no  superior. 

The  No.  2?  Kodak  is  (or  pictures  2'-  \  4'-  inches,  nearly  p<w-card  size.  It  h« 
the  Kodak  Ball  Bearing  shutter  and.  like  all  Kodak)^  it  has  the  autognphir  feature  for 
dating  and  titling  the  tilni  at  the  time  of.cxpunirc. 

As  efficient  camera  of  qualit>-. 

Eastman  Kodak  Company.  Rochester,  N.  ^^,  'Vhi  Kodot  Cny 


]STq    1     Featuring  "that  S2.S.00  Kodak".    This  ad- 
vertisement — emphasizing  the  Kodak  \w- 
astigmat  Lens — explains  why  it  is  superior. 


AJq    2  TeUing  farm  folks  the  practical  and  per- 
sonal uses  of  the  Kodak.     One  of  twelve 
farm  advertisements  with  four  million  circulation 
a  month.  * 


\'est  Pocket 

KODAK,  Special 

«ith  Kiidak  Anastigmat/. 7.7  lens 

$15.00 

The  Unit  I, SI  I'otkti  KoJat  is  to  mher  cameras  «hat  a 
svatch  is  lo  a  clock.  It  has  all  the  accuracy  but  avoids 
the  bulk.  And  the  Special \est  Pocket  Kodak,  u ith  its 
fine  .\nastigmat  lens,  is  comparable  to  the  watch  that  is 
"full  jeweled." 


V'p,  1.  Illustrating  the  work  of  the  companiona 
"  ble,  competent.  \'est  Pocket   Autographic 

Kodak.  Special,  with  special  reference  to  Kodak 
-•Xnartigmat  Lens  equipment. 

l\Tf~v  4  Showing  a  sportsman  how  to  have  a  Ko- 
^^^'  dak  at  hand  for  every  emergency — with- 
out adding  weight  or  bulk  to  his  pack. 


AT)D>/A"     Unauthentic   ccmp'eiephr 
i\yJLjyH\       f..,m  equipment    irnj:«— tha 

rgraphic  record. .f  Ii\ 
bufincsi. 

rstock. 

Fjaures  like  t^c  one  rcpniduced  above— and 
opportunities — that's  plea&ure. 

Kodak  do«  double  duty  on  the  farm. 

cvcr>  home  ab«.unds 

n  such 

A$k  s<,ur  dealer  t,r  -urtie  ui  fir  fee 

culakgue  tf 

^  est  Pocket  Autographic 

KODAK 

Special 

Kodak  Anastigmat    I- "  ^ 
f.1.1  Lens  I  " 


$15 


Pictures  \H  x  2^  inches 


.rk  this  linle 


Open  it,  sight  and  take  ihe  picture — that's  how  e 
camera  is — no  focusing.     And  this  /acilit>'  of  operation  counts — out-of- 
doors,  picture  opportunities  often  come  without  warning. 

The  lens,  Kodak  Anastigmat/7.7,  with  which  this  camera  is  fitted, 
counts,  too,  producing  as  it  does  sharp,  clean-cut  negatives  that  yield  sharp, 
clean-cut  prints  and  crisp  enlargements. 

The  convenience  and  compactness  of  the  Vest  Pocket  Kodak  appeal 
to  any  sportsman.  There's  always  room  for  it — a  russet  leather  Belt  Car- 
oing  Case  (SI. 50)  that  attaches  to  any  belt  provides  an  excellent  method 
of  ha\'ing  it  always  at  hand  —  but  never  in  the  way. 

.\s  for  weight  —  for  every  sportsman  likes  to  travel  light  —  the  N'csl 
Pocket  Kodak  and  four  12  gauge  shells  weigh  about  the  same. 

jSr  Ycur  DeaWt. 
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0 


Achievement. 


u  longer  a  myiteriou*  art  locked 

Through  it»  $nfi  of  optical  maihcmatiaant.  through  iis 
Research  Labontor>-  and  by  means  of  testing  apparatus  of  the  uimurf 
exactitude,  the  Kodak,  company  has  again  proved  that  we  here  in 
America  can  equal  the  world  in  the  scientific  production  ot  inwru- 
ments  of  precision. 

The  production  of  the  Kodak  Anastigmat  lens  is  a  distinct 
achievement  — nt<  merely  in  the  faa  that  it  is  at  least  the  equal  of 
the  finest  anastigmati  mod;  anpvherc  in  the  whole  world,  but  in  the 
further  fia  that  through  the  use  of  scientific,  specialized  machinery 
of  the  utmoa  accuracy  it  is  made  and  sold  at  a  price  which  is  bring- 
ing the  anastigmat  ad\-ant3ge$  to  hundreds  of  thousands  of  amateurs 
who  ha*e  not  hilheno  felt  that  they  could  afford  a  lens  of  the  finest 


_         ■■    .,  Eastman  Kodak  Company 
/jfif  ATS  Rochester.  N.  Y. 


V"q     Z   Creating   a   demand    for   better 
'  ^    lens  equipment  and  new  cameras 
by  featuring  the  superior  advantages  of 
Kodak  Anastigmats. 


\'q  a  What  the  pubUc  ca7i  do  with  a 
2A  Brownie  the  pub  He  a///  do— 
if  you  do  your  part.  Try  an  all-Box- 
Brownie  show  window  and  watch  what 
follows. 


.7/  /A/y/t  ir//// 
the  K(JD.~IK 

you  at  your  dealerS  —  or 
free  — and  well  worth  whil 

Eastman  Kodak  Co.,  Rochester,  N.  ^'.,  The  Kodak  City 


—an  lnt(.■^c^tlnt;  biioklct  t:cneruu>l\  illus- 
trated, that  brinsr*  the  opportunities  of 
home  photography  home,  is  ready  for 
will  be  ulad  to  mail  you  a  copy.     It's 


Xo. 


\\'hat  the  1-^  Brownies  do 


All  of  the  pictures  o 

1  this  page  arc  rcpro- 

duced   in    the  exact 

stz€   from    negatives 

made  with  2iL  Brow 

nics  on  Kodak  Film. 

W'hatYouCan  Do  with  a  Brownie 

Tht  piiturti  rtally  Itll,  better  than  w  nrds.  juit  what  anybtxly  can  do 
uith  a  Brossnic.  It  is  a  very  simplr  little  i-amrra,  yet  it  is  lully 
I  quipped  for  snap.shots  out-of-doors,  for  time  exposures  indoors  or 
out,  for  llashlights  and  home  porrraituir.  It  can.  with  the  aid  of  a 
veventy-five  cent  Kodaic  Portrait  Attachment  mal^c  delightful  "close- 
ups,"  as  the  picture  of  Mary  Louise  in  the  upper  left-hand  corner 
amply  proses.     And  it's  all  very  easy. 

7h€rt  art  Bmcniti  in  ttvtral  lizts,  bill  this  is  about  the  2^  Brosvnie 
in  particular.  It  makes  pictures  2';x4 '4  inches,  hasa  mcniscusachro- 
matic  lens,  a  rotary  self-setting  shutter,  has  three  stops  'diaphragmsl 
and  tsso  finders — one  for  vertical  and  one  lor  hori/.ontal  exposurts.  It 
requires  no  focusing  and  loads  in  dayli^t  ssith  Kodak  Film  Cartridges 
of  six  or  tsselsx  exposures.  It  is  coier 
leather  ssith  metal  parts  linished  in 
nickel  and  black  enamel. 

You   Can  Make  Good 
Pictures  with  a  Brownie 

The  No.  2A Brownie 

Price  l:,:;,' " "  S.v.^ll 
All  Ko.lak  DeaUr,' 


Increasing  the  practise  of  pho- 
tography by  distributing  a  book 
on  picture-taking  at  home.  The  first 
edition  is  half  a  million  copies. 


'>Jj-s     O  The  second  of  the  Kodak  .\nas- 

tigmat    lens  series,   running    in 

six  magazines  whose  intelligent  readers 

have  the  means  tn  buy  what   thev  want. 


% 


A  Sio-nificant  Fact 


When  the  I'niird  St3tn  Air  Service  wanted  a  (iiper  lent  of 
microtco[HC  definition  (or  lerial  photognphy.  the  orcanizatinn  ihat 
makes  the  Kodak  .Anaiiicmat  found  hiile  diAcvlry  in  meeting 
the  netesarily  eiactine  rc<iuirementi. 

.And  it  it  a  lignihcani  fact  thai,  due  to  the  iuper-e\actnna  of 
<iur  optical  equipment,  the  |»overnment  inspecton  availed  thcmwlvet 
of  the  unuiual  facilities  in  our  Reaearch  l.iborator>-  even  to  the 
extent  of  uiiflf;  ihem  to  teu  lenm  that  Mere  not  of  our  manufactkire. 
To  the  u«  of  nich  equipment,  equipment  that  detecti  the  ilighte^t 
error,  i>  due  the  grw»in|[  luccra  «f   the  Kodak  Anaiiigmai  len*. 


Lan  Kudak  Company 
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The  Special  Kodaks 


W,"!!:' 


Ttu  Lem:  The  Kodak  Adasngmat  kris/.6.3  is  Eastman- 
made  from  (ormula  to  finish.  It  has  the  speed  that  you 
nrant  sometimes,  and  the  qualities  of  flatness  of  field  and 
definition  (sharpness)  thai  you  u-am  altvaxs.  The  Kodalc 
Anastigmat/-6-3  is  the  lens  for  Ijettcr  pictures. 
ThtSiiuUfr:  A  hill-jeweled  watch  is  accurate  to  the 
second.  The  KodamaticshuRcr.  Iiastman-made  through- 
out, is  accurate  to  1/200  of  a  second.  With  automatic 
exposures  as  fast  as  I/20U  of  a  second  and  intermediate 
speeds  doim  to  ':  second  as  well  as  time  and  "bull)" 
achon.  anv  ainatcnr  is  equipped  for  any  picture  in  the 
hand  ameta  field. 


EASTMAN    KODAK  COMPANY 


A^Q  Q  The  first  advertisement  featur- 
ing the  ideal  combination- 
Autographic  Kodaks  Special,  Kodak 
Anastigmat  Lenses  and  Kodamatic  Shut- 
ters. 

No     10  Showing  that  the  Grafle.x  takes 
indoor  snap-shots  beyond  the 
range  of  other  cameras. 


l^et  your  Kodak 

keep  the  Christmas  Story 

Eastman   Kodak  Company       Rochester,  N.  Y.,  The  Kodak  City 


GRAFLEX 


It  ii  not  mcrrly  in  the  aoing  of  sensational  ( 
escds.     Its  cfficicncj'  quali^cs  it   for  the  snap-thoi  in   the  s 
delightful  of  all  ptcru res— un posed  pictures  of  the  children. 

Grafle.x  does  the  unusual  things  in  photography  and  doi 
has  the  added  advantage  of  the  Kodak  Anastigmat/  4.5  as 


€\ 


Eastman  Kodak  Company 


Fdmtr  »  ScJm,„r  D,L 


X^O     1  1    -^     Christmas    advertisement 

that  will  be  seen  wherever  and 

whenever  Christmas  gifts  are  thought  of. 


■\Jq     I  7   Illustrating  one  of  the  adver- 

""  tisements  that  put  the  Xo.  2C 

.\utographic  Junior  on  the   Kodak  map. 


The  .\o.  2C  Autographic 

KODAK,  Junior 


:'~  ~  lens  and  Kodak 
Ball  Bearini;  shutter 


$2^.22 


TAe  Kidak  Anaitigmat  Itntts  v 


The  Kwiai  Ball  Rranirz  ihui 
The  \e.  2C  Junior  a  coiMrd  ■ 
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EASTMAN  COMMERCL\L  PANCHROMATIC  FILM 


The  introduction  of  Eastman 
Commercial  Panchromatic  film 
makes  it  possible  for  a  commercial 
photographer  to  do  the  whole  of  his 
work  on  film  and  to  equip  himselt 
specially  to  take  advantage  of  the 
ease  of  handling  and  rapidity  of 
operation  characteristic  of  film 
materials. 

In  commercial  photography  the 
use  of  film  in  place  of  plates  has 
become  general  owing  to  the  great 
ad\'antages  inherent  in  the  film, 
among  which  may  be  mentioned  its 
quality  of  non-halation  and  its 
lightness  and  freedom  from  break- 
age, factors  especially  \aluable  to  a 
commercial  photographer,  who . 
often  has  to  do  his  work  at  a  con- 
siderable distance  from  the  studio. 
But  while  the  only  panchromatic 
materials  available  were  coated  on 
glass,  it  was  not  possible  for  a  com- 
mercial photographer  who  desired 
the  best  results  to  restrict  himself 
to  the  use  of  film.  For  many 
purposes,  it  was  essential  that  he 
should  use  for  his  negative  making 
materials  which  were  sensitive  not 
only  to  blue  and  green  colors  but 
also  to  red,  which  is  so  important  in 
much  commercial  work. 

The  new  panchromatic  film  is 
similar  in  its  photographic  pro- 
perties to  the  panchromatic  plates 
which  ha\e  been  a\ailable  for  so 
many  years.  It  is  sensitive  to  all 
the  colors  that  the  e>"e  can  see,  and 
like  the  plates  must  be  developed 
onl\-  in  absolute  darkness  or  b\'  the 
light  of  a  Series  3  green  safelight, 
since  it  will  be  instanth"  fogged  b\' 
the  red  light  generally  used  in  dark 
rooms.     The  films  are  adapted   to 


be  used  with  the  Wratten  color 
filters,  and  there  is  enclosed  in  each 
box  of  the  films  a  card  giving  the 
increases  of  exposure  necessary  for 
the  various  filters  and  the  time  of 
development  to  be  employed,  so 
that  their  use  both  in  exposure  and 
in  development  is  as  convenient  as 
that  of  the  plates  for  which  this 
information  has  been  supplied  in 
the  past.  The  sizes  and  prices 
follow : 


Net                    Net 

Catalog  List 

Size 

Wholesale        Wholesale 

Per  Dozen 

Per  Case         Per  Dozen 

Inc.  War  Tax 

3ix4l 

Si 

3.89           S   .46 

s  .77 

3ix5l 

[8.53 

62 

I 

03 

4x5 

[8.53 

62 

I 

03 

4ix6| 

26.86 

90 

I 

50 

4fx6^ 

?4.o8 

93 

I 

55 

5x7 

19.76 

99 

I 

65 

5x8 

2347              I 

17 

I 

96 

6hx8k 

18.15              I 

51 

2 

53 

7.x  10 

[8.83               I 

88 

3 

14 

7.XII 

21.92              2 

19 

3 

66 

8x10 

21.92              2 

19 

3 

66-- 

10x12 

ti-49             3 

83 

6 

39 

7x17 

[531              3 

83. 

6 

39 

11x14 

[6.49             5 

50 

9 

18 

8.X20 

ti.36             5 

68 

9 

48 

I2.X20 

[7.23             8 

61 

14 

38 

14x17 

[8.65             9 

32 

15 

57 

16x20 

....            12 

50 

20 

88 

I  7.X20 

13 

31 

22 

22 

I8.X22 

15 

50 

25 

88 

20x24 

18 

77 

31 

34 

20.X26 

....            20 

32 

33 

92 

22x24 

....            20 

66 

34 

48 

2O.X28 

...              21 

89 

36 

54 

22x27 

...              2:-, 

22 

38 

76 

22x28 

24 

08 

40 

20 

20x30 

23 

43 

39 

12 

22.X3O 

25 

78 

43 

04 

24x30 

28 

13 

46 

96 

25x30 

29 

33 

48 

97 

24x36 

:->c, 

78 

56 

39 

24x40 

37 

51 

62 

63 

28x36 

39 

40 

65 

77 

3O.X34 

39 

86 

66 

54 

26x40 

40 

63 

67 

83 

30x40 

„     46 

87 

78. 

24 

30x6(j 

70 

30 

117 

37 
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A  NEW  PHOTOGRAPHIC  COMPETITION 


Kodakery  and  the  other  photo- 
graphic magazines — reaching  sev- 
eral hundred  thousand  amateur 
photographers — contain  a  page  an- 
nouncing a  new  photographic  com- 
petition. 

It  appHes  to  pictures  made  before 


September  15th  and  closes  Dec- 
ember 1st.  The  prizes  total  $500. 
We  are  sending  with  this  issue  of 
the  Trade  Circular  a  copy  of  the 
Rules  and  Regulations.  Duplicates 
for  distribution  to  your  customers 
will  be  forwarded  on  request. 


CONCEALED  LOSS  AND  DAMAGE  CLAIMS 


You  have  probably  read  in 
your  local  newspaper  that  during 
the  past  year  the  railroads  have 
paid  millions  of  dollars  in  settle- 
ment of  claims  and  of  their  plans 
to  reduce  this  loss.  The  result  is 
they  are  declining  claims  which 
are  not  substantiated  to  prove 
their  liability. 

Sometimes  shipments  are  so 
cle\-erK-  pilfered  that  it  is  almost 
impossible  for  the  draymen  to  note 
the  pilferage  at  time  of  delivery  or 
to  discover  concealed  damage. 
This  behooves  you  to  unpack  your 
shipments  promptly  upon  their 
receipt,  and  in  case  of  loss  or 
damage  to  notify  the  transporta- 
tion company  immediately,  have 
inspection  made  and  notation  add- 
ed to  freight  bill  or  express  receipt. 
This  should  be  done  whether  or 
not  \ou  belie\e  the  goods  omitted 
by  us.  If  you  will  do  this  you 
will  fully  protect  yourself,  and  in 
case  the  shortage  is  not  with  us 
we  can  obtain  indemnity  from  the 
transportation    company    for   you. 

As  an  example  of  what  sometimes 
happens  in  matters  of  this  kind, 
we  will  relate  an  experience.  A 
dealer  wrote  us  that  he  had  re- 
ceived a  shipment  short  a  No.  2A 
Folding  Autographic  Brownie 
Camera.  In  response  we  explained 
that  the  camera  was  included 
in  the  shipment  and  asked  for  the 
necessary  documents  to  support 
claim  with  the  .transportation 
compan\-.     In    reply    we    received 


a  letter  to  the  effect  that  he  was 
absolutely  positive  that  we  had 
not  included  the  camera  and  that 
he  would  not  be  a  party  to  a 
conspiracy  to  prosecute  an  unjust 
claim  against  the  transportation 
company.  While  we  were  read- 
ing his  letter,  a  railroad  detective 
brought  in  a  camera  for  identifi- 
cation and  explained  that  he  had 
recovered  it  with  thousands  of 
dollars  worth  of  other  merchandise 
from  the  home  of  a  freight  handler. 
The  camera  was  the  same  one 
which  the  dealer  had  reported 
short  and  was  sure  we  had  not 
included.  Investigation  developed 
that  the  freight  handler  from 
whom  the  camera  was  recovered 
was  employed  in  the  freight  house 
at  shipping  point  on  the  day  the 
shipment  was  forwarded  and  after- 
wards he  admitted  he  had  ab- 
stracted the  camera  from  the  ship- 
ment. 

It  should  be  remembered  that 
both  express  and  freight  shipments 
become  your  property  as  soon  as 
we  receive  a  receipt  for  them  from 
carrier,  and  while  we  are  glad  to 
assist  in  placing  any  claims  for 
shortage  or  damage,  we  cannot  do 
our  part  in  the  adjustment  unless 
you  properly  handle  the  receiving 
end. 

We  are  not  only  willing  but 
glad  to  do  all  we  can  for  you  in  the 
collection  of  claims,  but  it  is 
necessary  for  you  to  co-operate 
with    us   in    this   manner. 
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1922  AMATEUR  CALENDARS  NOW  READY 


This  \ear  we  have  retauied  in  the 
line  the  1921  calendar  for  vertical 
prints  (Xos.  A  and  B)  and  ha\-e 
added  a  new  style  for  horizontal 
prints  (Nos.  C  and  D). 

All  are  alike  in  principle,  con- 
sisting of  two  masks  affixed  to  a 
firm  mount  to  which  is  also  at- 
tached a  small  12-page  1922  calen- 
dar pad. 

Styles  A  and  B — for  vertical 
prints — are  of  light  grey,  embossed 
with  a  silver  birch  tree  design  with 
darker  gre\"  borders  which  are 
superprinted  with  two  gold  stripes. 
In  gold  lettering,  the  words  "Greet- 
ings" and  "Days  of  the  Year" 
are  embossed  on  the  outer  flap. 

Style  A  accommodates  either 
15  8  X  2]'2  or  2\i  X  314-inch  vertical 
prints.  Outside  measurements  45  s 
X  6yi  inches. 

Style  B  accommodates  either 
2  J/2  -^  ■ij'i  or  3^4  X  53/2-inch  vertical 
prints.  Outside  measurements  6  x 
9  inches. 

Styles  C  and  D — for  horizontal 
prints — are  new.  Unlike  those  de- 
scribed   above,    thev    are    not    ar- 


Xos.  C  and  D 


Xos.  A  and  B 

ranged  for  hanging  but  are  pro\'id- 
ed  with  a  double  flap  which  when 
closed  covers  the  face  of  the  calen- 
dar and  picture  and  when  open 
serves  as  an  easel  or  standard.  (See 
illustration.) 

Style  C  accommodates  either 
138  X  2]/2  or  23^  X  314-inch  hori- 
zontal prints .  Outside  dimensions 
4j8  X  5  inches. 

Style  D  accommodates  either 
21/^  X  4^4  or  3I4  X  ^}  2  -inch  hori- 
zontal prints.  Outside  dimensions 
6'  s  X  6V2  inches. 

Each  calendar  is  pro\  ided  with  a 

grey  en\elope  for  mailing. 

Amateur  Calendars,  per  100: 

Xet  Wholesale       Catalog  List 

Xo.  A $12.00  S20  00 

Xo.  B 15  00  25.00 

Xo.  C 12.00  20.00 

Xo.  D 1 5  00  25 .  00 

Separate  Calendar  pads  for  year  1922 
Xos.A,B,CorD:per  ioo:net,S.54:  list.S.go. 


Take  Along  a 

Vest  Pocket  Autographic  Kodak 

Walking — hunting — golfing — on  the  way  to  work, 
or  at  play  —  this 
little  Kodak  goes 
everywhere  with- 
out the  slightest  in- 
convenience to  its 
owner. 

Contact  prints  are 
inexpensive;  en- 
largements from 
Vest  Pocket  nega- 
tives are  easily  made 
up  to  post  card  size, 
or  even  larger. 

We  should  like  to  show  vou  the  three  models. 
You  will  find  here  a  complete  line  of  Eastman  photo- 
graphic goods — Kodaks  Brownies,  films,  everything 
for  picture  making. 

Richard  Roe  &  Co. 

1101  Tripod  Avenue 


Look  for  the  Autographic  feature.    A 

panel  opening  in  the  back  provides  tor  making 
written  records  on  the  film  of  Who,  When,  What, 
and  Where.  There  is  no  extra  charge  tor  this 
feature  which  Ms  always  useful  and  occasionally 
invaluable. 


Pictures:   15 s  x  i^?  inches. 

Prices:  S8.00  to  S21.00  including  tax. 


Free  on   request:  Cut   complete    No.    80A.   with    >pace   for   your   name   in   large   type;  cut 
of  V.  P.  K.  No.  201H,  of  camera  (back  view)  Xo.  210K. 
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'*A  Gold  Mine  Waiting  to  be  Worked" 


In  the  words  of  this  headHne 
someone  describes  the  enlarging  of 
amateur  pictures — a  business  that 
is  growing  tremendously  under  the 
stimulus  furnished  by  the  Kodak 
Projection  Printer. 

This  equipment  permits  the 
making  of  enlargements  from  ama- 
teur negatives  of  all  sizes  from  V. 
P.  K.  to  3A  or  4  X  5  with  all  the 
speed  and  facility  of  contact  print- 
ing. ^ 

What  this  means  in  reducing 
labor  and  o\erhead  costs  by  speed- 
ing up  production  can  only  be 
appreciated  by  those  who  have 
abandoned  the  old-style  slow  mov- 
ing outfits  in  favor  of  the  automatic- 
focusing  Kodak  Projection  Printer. 

This  revolutionary  invention — ■ 
the  self-focusing  device — does  away 
with  many  unprofitable,  time-tak- 
ing, pushing-and-pulling  adjust- 
ments required  for  the  focusing  of 
enlarging  cameras. 

But  there  are  several  other 
teatures  that  promote  speed  of 
operation,  increase  efiiciency  and 
reduce  production  costs.  The  nega- 
ti\e  holder  permits  of  adjusting  the 
masks  li'hile  the  holder  is  in  the 
camera.      Bv  means  of  this  device 


any  portion  of  the  negative  may  be 
isolated  and  the  effect  of  enlarging 
the  selected  portion  ma\-  be  instantly 
observed — ob^■iously  a  feature  that 
means  better  composition  as  well  as 
increased  speed. 

The  use  of  a  horizontal  table  and 
paper  holder  also  aids  fast  opera- 
tion. 

Setting  and  loading  the  paper 
holder,  like  loading  the  negative 
holder,  is  a  matter  of  seconds. 

The  Kodak  Projection  Anastig- 
mat  Lens  /.  6.3  with  a  100-watt 
Mazda  lamp  for  illumination  is 
another  factor  for  speed. 

"A  gold-mine  waiting  to  be 
worked"  accurately  describes  the 
possibilities  in  the  enlarging  end  of 
a  finishing  business.  More  en- 
largements means  more  sales  of 
mounts,  more  frames  sold,  more 
pictures  taken,  more  film  used, 
more  business  for  everyone  con- 
cerned. 

We  have  published  a  booklet 
on  the  machinery  required  to  work 
this  mine.  It  is  called  "Printing 
with  the  Kodak  Projection  Print- 
er." Copies  will  be  sent  on  re- 
quest. 
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MAKING  THE  BEST  USE  OF  YOUR  BEST 
ADVERTISING  MEDIUM 


A  dealer  in  a  middle-west  city, 
assigned  a  clerk  to  spend  an  entire 
day  investigating  the  value  of  his 
window  displays.  He  found  that 
2,732  people  walked  past  his  store 
during  his  business  hours.  Of  this 
number,  881  stopped  and  looked  in 
his  windows  and,  as  a  direct  result 
of  what  they  saw  there,  about  100 
came  into  the  store.  Not  satisfied 
with  this  result  he  made  the  display 
more  striking,  stopped  twice  as 
many  people,  and  drew  fifty  per 
cent  more  into  the  store. 

Someone  has  said — "A  good  win- 
dow dresser  possesses  the  art  of  a 
dramatist,  the  news  sense  of  a 
journalist,  the  imagination  oi  a 
poet  and  the  merchandising  instinct 
of  a  great  merchant." 

In  other  words,  a  successful 
"window"  must  be  dramatic, 
timely,  stimulating  and  crammed 
with  selling  power. 

Check  up  your  Kodak  windows. 
Do  they  stop  the  passer-by? 
Do  they  hold  his  interest? 
Do    they    excite    his    desire    to 
possess  what  is  shown? 

Do  they  pull  him  irresistibly  into 
the  store? 

Last  month's  Trade  Circular 
illustrated  twelve  of  the  Kodak 
Company's  advertisements  now  ap- 
pearing in  the  magazines.  On  the 
next  page  are  four  more.  They  will 
be  published  on  the  dates  and  in 
the  magazines  as  shown  here. 

Each  can  be  made  the  basis  of  a 
window  display  that  will  answer 
the  four  test  questions  with  an 
emphatic  "Yes." 

"They  get  the  business  who  go 
after  it."  And  a  good  window  dis- 
play is  the  shortest  route. 


The  four  advertisements  illus- 
trated on  the  following  page  will 
appear  as  follows : 

No.  13  will  run  in  29  farm  papers 
published  in  the  first  week  of 
November. 

No.  14  runs  in  the  Saturday 
Evening  Post,  dated  November 
19th,  published  November  17th. 
The  same  copy  slightly  modified 
appears  in  Life,  November  10th. 

No.  15  will  go  into  the  more- 
than-two-million  Post  homes  from 
the  14th  to  the  17th  of  December — 
a  week  to  ten  days  before  Christmas. 

No.  16  will  be  published  in  the 
January  issues  of  the  Atlantic 
Monthly,  the  Mentor  and  the 
National  Geographic  Magazine,  all 
published  late  in  December,  and  in 
the  December  World's  Work  pub- 
lished about  December  first. 

The  following  copy  illustrated  in 
the  October  issue  of  the  Trade 
Circular  has  been  assigned  to  St. 
Nicholas  (published  November  1st) 
and  to  29  farm  papers  (published 
the  first  week  in  December),  Copy 
No.  11;  to  the  Review  of  Reviews, 
published  the  last  week  in  Novem- 
ber, Copy  No.  8. 

Turn  back  to  page  3  of  the  Octo- 
ber Trade  Circular  and  enter  these 
numbers.  Your  record  will  then  be 
complete  and  you  will  be  in  a  posi- 
tion to  arrange  your  own  advertis- 
ing and  take  full  advantage  of  ours. 


The  new  pamphlet,  "Christmas  Ad- 
vertisements for  the  Kodak  Dealer," 
is  in  your  hands.  The  engravings 
are  free  on  request.  Please  let  us 
have  your  request  as  soon  as  pos- 
sible. 
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For  the  Farm 


No.  1 
Autographic 

KODAK 

Junior 


Ever>'  essential  tor  good  picture- making  is 
conspicuousl\  present  in  the  No.  1  Junior;  photo- 
graphic flourishes  arc  conspicuously  absent.  The 
idea  back  of  its  design  and  construction  is  "sim- 
plicit>"  and  this  idea  is  never  lost  sight  of. 

tven  the  novice  can  get  good  pictures  with  the 
No.  1  Junior  from  the  first,  so  easy  it  is  to  work. 
Plenty  of  room  for  it  in  the  pocket. 

TheNo.l  Kodakjuni«rmakopiccura2*»»3s 
inches,  Ku  carefully  tencd  Icmind  thutter  uiih 
adjuiuble  ipccdJoM/2;  utd  t/50of  aKCond, 
u  well  ai  nme  and  bulb  action,  and  u  auto- 
graphic— you  can  wntc  iion  thetilmattbcdmc. 

At  jmur  Jta/tr'i 

Eastman   Kodak  Compaor.  RocbcACT,  N.  Y.,  TAr  Ktdai  City 


]SJq    13  ^  dependable  camera  that  will 
"  interest   the   farmer.     Let  him 

know  that  you  have  it. 


AJq    14  Saturday  Evening  Post  readers 
^  will  look  to  you  for  a  copy  of 

the  book. 


Keep  the  Chnslmas  Story 

with  a  KODAK 

^utigrafku  Kodaks  >8  up-i7/_rJ»r  Kidak  Dalcr':. 

EASTMAN    KODAK    COMPANY,    Rochester,  N.  V.,  t/.r  Kodak  Cay 


o 


The  kodA  Po 


upplci 


ntar>- 


icns  thai  slips  on  over  the  regular 
Icnj  rquiprrvcnt  and  brings  it  in 
iharp  focus  at  close  range.  The 
lize  of  the  image  is  correspondingly 
increased  so  that  head  and  shoulder 
porrniits,  as  you  scr,  fill  the  pic- 
There  it  a  golden  opponuniiy 
for  the  Kodak  Ponrait  Attachment 
at  Thanksginng.    Price  75  cmtv. 


''Jf  Home  u'7>//  the  Kodak" 

Under  this  liile  »e  have  pubhshed  a  lillle  book  that  tells  you  In  an 
Interesting  fashion  how  to  make  best  the  kind  ot  pictures  you  want  most 
—  Kodak  portraits  like  the  one  shown  above,  for  example. 

Generously  illustrated,  and  \m~iit  your  Maler^i  or  from  us. 


Eastman  Kodak  Company,  Rochester,  N.  Y.,  The  KoJak  City 


^Q     J?  This    advertisement    will    help 
several   million    readers   decide 
an  important  question. 


\^0    1  6  Another  of  the  series  stimulating 
a  desire  for  better  equipment. 


% 


Booh  t/hit  arc  ne\:cr finished 

Bulky  volumes  of  mathematical  calculation  that  repre- 
sent almost  a  decade  of  untiring  research,  cram  the  safe 
at  the  Kodak  Lens  Plant. 

It  \%  on  these  pages — a  record  of  lens  achievement— that 
the  Kodak  Anastiemat,  subjected,  of  course,  to  relentless 
laborator)'  tests  at  each  stage  of  its  development,  was  bom 
and  perfected. 

And  still  the  work  goes  on.  No  book  is  marked  "Finis" 
because  true  genius  that  created  the  Kodak  Anastigmat 
is  never  tatisiied. 

"AboM  L«MM"  te  ■  bdt  booUn  >Wk  maurr  iwpoh- 


TK  JK'0%\K 

A  NV*!E*rkl C    rl  ATS   Eastman  Kodak  Company 


Rochester.  N.  V. 
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A  NEW  "P.  M.  C.  BROMIDE" 
DOUBLE  WEIGHT 

We  have  just  added  to  the  line 
of  P.  M.  C.  Bromide  papers  in 
double  weight  a  new  grade — Xo. 
10.  The  surface  is  Gloss\',the  color 
White  and  the  emulsion  Regular. 
This  grade  rounds  out  the  line  to 
meet  every  requirement  of  the 
trade.  The  prices  are  the  same  as 
for  other  grades  as  listed  on  page 
111  of  the  Condensed  Price  List. 

To  conf(jrm  with  the  designations 
applied  to  paper,  the  P.  M.  C. 
Bromide  Post  Cards  will  be  num- 
bered hereafter.  The  matte  surface 
will  be  known  as  No.  6,  the  semi- 
gloss  as  No.  9  and  the  glossy  as 
No.  10. 


ADVANTAGES  OF  THE 
2. DOZEN  PACKAGE 

Eastman  Portrait  Film  can  be 
secured  in  the  two  most  popular 
sizes — 5  X  7  and  8  x  10 — in  two- 
dozen  packages,  as  previously 
announced. 

Each  dozen  is  wrapped  in  light- 
proof  paper  and  the  two  are  then 
put  into  a  strong  carton.  This  con- 
tainer is  so  substantial  that  it  can 
be  used  by  the  photographer  for 
filing  the  exposed  negatives — a  real 
convenience. 

There  is  therefore  a  distinct  ad- 
vantage to  the  customer  in  pur- 
chasing two  dozen  at  a  time.  And 
it  is  also  a  convenience  to  you  in 
checking,  handling  and  selling. 

Stock  the  two-dozen  packages  in 
the  5x7  and  8  x  10  sizes. 


CHRISTMAS  CAR  CARDS 


"Let  your  Kodak  Keep  the 
Christmas  Story,"  and  the  accom.- 
panying  illustration  will  be  printed 
in  millions  of  magazines  and  on 
thousands  of  show  cards.  Wherever 
Christmas  shoppers  turn,  they  will 


meet  the  suggestion.  The  car  card 
shown  below  will  direct  them  to 
your  door.  On  request,  we  will 
supply  them  imprinted  for  street 
car  use.  Please  order  bv  number: 
Car  Card  No.  823. 


peN 

let  your  Kodak 

iri 

iPW  1 

keep  the  Christmas  Story 

m 

!^Pj| 

RICHARD    ROE   &  CO. 

^^L^J^^s^^^^^^^^^K^ 

1201  Tripod  Avenue 
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EASTMAN  DENTAL  FILM 
DEVELOPING  CABINET 

This  new  cabinet  is  for  use  by 
dentists  in  developing  X-Ray  film. 
The  operator  stands  outside  of  the 
cabinet  itself  which  is  in  reality  a 
miniature  portable  dark  room  mea- 
suring 12  X  ll^-i  X  20  inches.  It  is 
equipped  with  light-excluding 
sleeves  for  the  operator's  arms,  a 
safe-light  with  an  eye-shield  hood 
for  observation  and  a  safelight 
lamp  for  illumination.  Inside  the 
cabinet  is  a  shelf  and  a  removable 
tank  (lOj/^  x  9  X  6yi  inches)  within 
which  are  two  smaller  tanks  with 
space  between  for  washing.  Inlet 
and  outlet  pipes  provide  for  circu- 
lation of  water.  The  outfit  in- 
cludes four  developing  hangers, 
sufficient  for  handling  forty  films. 
The  cabinet  and  three  tanks  are 
made  of  Monel  Metal. 

Eastman  Dental  Film  Developing 
Cabinet,  complete: 

Catalog  List §75.00 

Net  Wholesale 50.00 

Tanks,  without  cabinet  but  includ- 
ing hangers : 

Catalog  List $25.00 

Net  Wholesale 16.67 

TO  ALL  DEALERS  IN  THE 
CHICAGO  TERRITORY 

We  are  on  the  eve  of  a  rush  sea- 
son. You  will  want  goods  delivered 
with  the  least  possible  delay.  The 
Chicago  Branch  can  give  you  the 
quickest  service  if  you  will  write 
down  your  orders  in  the  order  in 
which  their  stock  is  laid  out  in  the 
storeroom  as  follows:  (1)  Cameras, 
(2)  Film,  (3)  Azo,  (4)  Artura,  (5) 
Velox  and  Bromide  Papers,  (6)  Dry 
Mounting  Tissue,  (7)  General  Sun- 
dries, (8)  Carrying  Cases,  (9)  Albums 
and  Mounts,  (10)  Chemicals,  (11) 
Plates,  (12)  Flash  Goods  and  (13) 
Publications. 


ADDITION  TO  LINE  OF 
AZO  POST  CARDS 

Azo  Post  Cards  Grade  E,  have 
been  supplied  heretofore  in  the  Nos. 
2,  3  and  4  degrees  of  contrast.  Here- 
after, we  shall  also  supply  this 
grade  in  the  No.  1  degree  of  con- 
trast (formerly  labeled  soft)  for  use 
with  contrasty  negatives  or  where- 
ever  soft  results  are  desired.  The 
prices  are  the  same  as  for  all  other 
grades,  as  listed  on  page  113  of 
the  Condensed  Price  List. 


EASTMAN  BARIUM 
SULPHATE 

Eastman  Barium  Sulphate 
for  Roentgenology  is  the  latest  ad- 
dition to  the  line  of  Eastman  Test- 
ed Chemicals.  It  has  been  pro- 
duced for  use  by  the  roentgenologist 
as  an  opaque  medium  in  gastro- 
intestinal examination,  or  as  an 
enema.  Its  essential  purity  and 
freedom  from  soluble  salts — its  ease 
of  mixing  without  flocculating — 
and  its  uniform  opacity  make  it 
ideal  for  the  purpose  intended. 

Net  Wholesale  Catalog  List 

5  pound  can $1.50         S2.25 

25  pound  can 7.00         10.50 


DISCONTINUED 

Majestic  Print  Dryers 

We  will  not  supply  the  No.  4 
Majestic  Print  Dryer  in  future. 
No.  1  and  No.  5  remain  in  the  line. 

Album  Cover 

The  BG  (Blended  Arabian 
Grain)  pattern  of  cover  for  the  La 
Novelle  Album  will  not  be  sup- 
lied  in  future.  We  shall  continue 
to  supply  the  BB  (Alligator  finish.) 
This  is  a  new  Album  announced  in 
the  July  Trade  Circular.  It  is  not 
listed  in  the  Condensed  Price  List. 


KODAK  TRADE  CIRCULAR 


HALF  A  MILLION  AND  200,000 
MORE 

"At  Home  with  the  Kodak"  has 
gone  into  a  second  edition.  Over 
500,000  have  been  printed  and  they 
are  rapidly  being  delivered  over  the 
counter  and  through  the  mails  from 
Kodak  dealers'  stores.  Now  we 
have  ordered  200,000  more. 

Have  you  had  your  share  of  these 
books? 

It  is  the  most  valuable  book  you 
could  send  out  at  this  time  because 
it  tells  how  to  use  a  Kodak  at 
home.  Home  is  where  the  people 
live  in  Fall  and  Winter.  Many  go 
out — weather  permitting — and  they 
Kodak  as  they  go.  But  there  are 
just  as  many  picture-opportunities 
at  home  as  anywhere — and  this  new 
book  proves  it. 

It  tells  how  to  take  pictures  in 
and  about  the  home. 

These  chapter  headings  give  you 
a  glimpse  of  its  contents. 

The  Story  of  LTs. 

Making  the  Pictures. 

Indoor  Portraits  by  Daylight. 

Portraits  by  Flashlight. 

Indoor  Story-telling  Pictures. 

Self  Portraiture. 

Interiors  by  Daylight. 

Interiors  by  Flashlight. 

In  the  Home  Grounds. 

There  is  nothing  technical  about 
the  book  and  nothing  complicated 
about  taking  the  pictures  it  sug- 
gests. 

And  it  opens  up  new  possibilities 
of  picture-taking  that  many  of  your 
customers  never  thought  of.  That 
means  more  sales  of  supplies  to  old 
Kodak  customers  and  the  making 
of  new  customers  as  well. 

It  is  much  too  valuable  to  be  sent 
out  except  by  the  request  of  dealers 
actually  interested. 

We  will  supply  on  request  a 
reasonable  quantity  imprinted  with 
your  name  and  address. 


WHEN   THE  PUBLIC   WANTS 
FILM  PRICES 

Occasionally  a  customer  wants 
to  see  for  himself  the  current  prices 
of  film — especially  if  he  operates  a 
camera  of  a  discontinued  model. 
The  Film  Schedule,  printed  on 
cardboard,  is  supplied  for  this  pur- 
pose and  for  general  reference  when 
the  customer  is  in  doubt  about  the 
number  of  the  film  required  for  his 
camera.  On  it  are  listed  all  of  the 
cameras  ever  made  by  this  com- 
pany which  take  daylight  loading 
film,  including  the  discontinued 
Bull's  Eye  Kodaks,  Folding  Pocket 
Kodaks,  Weno  Hawk-Eye  Cam- 
eras, etc.  The  number  of  the  film 
is  given  and  the  price  per  roll  of 
3,  4,  6,  8,  10  or  12  exposures  as  the 
case  may  be. 

Recently  there  have  been  com- 
plaints from  the  public  that  dealers 
have  charged  70  cents  for  a  6-ex- 
posure  roll  of  No.  101  film.  When 
told  that  the  price  had  been  only 
35  cents,  the  dealer  pointed  to  the 
price  listed  on  page  24  of  the  Kodak 
Catalog  under  the  Stereo  Kodak 
heading.  As  listed  on  that  page 
the  price  is  35  cents  for  3  exposures 
and  70  cents  for  6  exposures.  This 
applies  however  only  to  the  film 
when  used  in  a  Stereo  Kodak  which 
takes  two  pictures  at  one  exposure. 
For  the  regular  33^  x  3^/2  Kodaks 
or  Bull's  Eye  Cameras,  the  35-cent 
roll  of  No.  101  film  makes  6  ex- 
posures and  the  70-cent  roll  12 
exposures. 

Reference  to  the  Film  Schedule 
would  ha\e  prevented  overcharg- 
ing. 

The  moral  is  clear — when  in 
doubt  consult  the  Film  Schedule. 
If  you  require  a  new  schedule 
please  address  the  Advertising  De- 
partment. 


KOD.XK    rK.\I)h:  CIRCULAR 

CH.\NGES  IN  PRICE 


Since  the  last  Trade  Circular  was  issued, 
the  following  changes  in  price  have  been 
made.  Kindly  have  the  entries  made  in 
your  Condensed  Price  List. 


Effective  October  10,  1921 


Effective  October  1,  1921 


(Condensed  Price  List,  page  89) 
Acid  Hydrochloric  C.  P. 
(Muriatic) 

Net  Wholesale  Catalog  List 

Rochester,  Rochester, 

New  York     San  New  York     San 

and       Francisco  and        Fran- 

Chicago  Chicago       Cisco 

Bottle 
1  oz.  .    $     21        S    .22       S    .31        S    ..^3 

Klb 26  .29  .39  .44 

Mlb 35  .41  .53  .62 

lib 53  .65  .80  .98 

Nitric  Acid,  C.  P. 
Bottle 
loz...      .21  .22  .31  .33 

H  lb 29  .32 

^Ib 38  .44 

lib 57  .69 

Sulphuric  Acid,  C.  P. 
Bottle 
loz...      .20  .21 

l^lb 25  .29 

H\h 35  .41 

1  lb 53  .  65 

Ammonium  Persulphate 

Net         Catalog 
Wholesale     List 

1  oz.  bottle S   .12       S   .18 

J4  lb.  bottle 32  .48 

H  lb.  bottle 53  .80 

1  lb.  bottle 1  .  00         1  ,  50 

(Condensed  Price  List,  page  90) 
Magnesium  Powdered 

1  oz.  bottle 26  .39 

M  lb.  tin 88         1.32 

3^  lb.  can 1 .  63         2  .  45 

1  lb.  can 3.17         4.75 

Mercury  Bichloride 

1  oz.  bottle 12  .18 

K  lb.  bottle 31  .47 

14  lb.  bottle 51  .77 

1  lb.  bottle 93  1  .40 

Sodium  Carbonate  and  Sodium 
Sulphite 

In  one  pound  cans  the  case  quantity  has 
been  reduced  from  48  t(^  36  cans.  No 
change  in  price. 


(Condensed  Price  List,  Page  93) 
Hydrochinon 

• Net  Wholesale n  Catalog 

25  1b.  lots  100  1b.  lots     List 

assorted  assorted 
Bottle 

1  oz. . .S   .14       S   .13  S   .13  $   .23 

H^h 43            .41  .39  .72 

^-Ib 79           .75  .71  1.32 

1  lb.  ...    1.50         1.42  1.35  2.50 
Can 

loz...      .13            .12  .12  .21 

34  lb 41            .39  .37  .69 

3  2  lb 76           .72  .69  1.27 

1  lb..  ..    1.44         1.37  1.30  2.40 
Tin 

5  lb....    7.11         6.75  6.40  11.85 

25  lb.... 33. 63       33.63  31.86  59.00 
(Condensed  Price  List,  page  94) 


.43 

.48 

Pyro  Crystals 

(Permanent) 

.5/ 

.66 

Bottle 

.85 

1.03 

loz...      .18 

.16 

.15 

.27 

3^  lb 45 

.41 

.39 

.68 

3^  lb 80 

.72 

.68 

1.20 

30 

.32 

1  lb....    1.50 

1.35 

1.28 

2.25 

.38 

.43 

Tin 

.52 

.61 

5  1b....    7.37 

(-> .  t).^ 

0  30 

11  .05 

.80 

.98 

Effective  October  14,  1921 


(Condensed  Price  List,  Page  112) 
Insurance  Bromide 

Grade  B  Net         Catalogue 

Wholesale 
In  rolls  to  fit  F  &  S  or 
other  similar  machines, 
1 1 "  wide,  per  100  feet     S4.05 
Other  widths  in  proportion. 


List 


S4.50 


STOLEN  GAMEIL\S 

The  name  and  addresses  of  those  report- 
ing losses  are  printed  at  the  bottom  of  the 
page. 

Vest  Pocket  Kodak,  Special 

No.  125718  with /.7.7  Lens G 

Autographic  Kodak,  Junior 

1       317391,  Single  Lens O 

1       331506,  R.  k.  Lens O 

Autographic  Kodaks 

3A    524868,  Bausch  &  Lomb  R.  R.  /.8 

Lens D 

Autographic  Kodaks,  Special 

1  3711,  Model  B,  B.  &  L.  Tessar 
^.4.5  Lens  in  Kodamatic 
Shutter  No.  3186432 B 

1       1447  B.  &  L./.4.5  Lens G 

Premos 

8  6723,  R.  R.  Lens O 

D  — JohnAI.  Dyer,  217  E.  Market  Street, 
Williamstown,  Pa. 

B  — Bass  Camera  Company,  Inc.,  109 
North  Dearborn  Street,    Chicago. 

O  — R.  W.  Olin,  657  Third  Avenue,  De- 
troit, Michigan. 

P   — Oakland  Pharmacy,Pontiac, Michigan. 

G  — Chas.  Gustavesen,  5  Proctor  Place, 
Prnvidenre    R    T 


Slip  this  Kodak  in 
your  coat  pocket 

IT'S  a  cold  weather  Kodak — the  No.  i 
Junior — it  is  so  conveniently  carried.  And  it 
is  equipped  for  taking  fast  or  slow  snap-shots, 
and  "bulb"  or  time  exposures  of  any  length. 
Except  for  the  Vest  Pockets,  it's  the  smallest 
of  the  Kodaks.  But  the  pictures  are  pleasing 
in  size  and  shape — 2Kx3>i  inches.  It  is 
autographic,  handsome,  Eastman-made  of 
course — and  moderate  in  price. 

Richard  Roe  &  Go. 

1101  Tripod  Avenue 


The  place  where  you  can  buy  all 
your  photographic  supplies  with 
the  greatest  satisfaction. 


Free  on'request:  ^Cut  complete,  illustration  and  text,  No.   81-A.      Cut  of  illustration 
onKr    Nn,  ins-G. 


^Q^ 


/■Ok     J  KADI:    (IH(  I:LM  l(>\    (IMA 


Eastman  Kodak  Company 

Trade   Circular 


•FOR   YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXII,  No.  12  ROCHESTER  December,  1921 

REDUCTION  IN  PRICE  OF  B.  &  L.  LENSES  AND  CAMERAS 
EQUIPPED  WITH  THEM 

Owing  to  a  reduction  made  by  the  Bausch  &  Lomb  Optical  Company 
in  the  selling  price  of  certain  types  of  their  lenses^  the  following  price 
changes  in  lenses  are  announced  and  we  are  also  able  to  make  corre- 
sponding reductions  in  cameras  equipped  with  these  lenses. 


I  Effective  December  5,  1921  | 

AUTOGRAPHIC  KODAKS,  SPECIAL 

(COXDEXSED  PKICE  LIST,   PAGES  25-26) 

Net  Tax  List 

No.  1  Autographic     Kodak    Special     (Model     B) 
B.  &  L.  Tessar  Series  lib/.  6.3  lens  No.  3 — 

With  Kodamatic  Shutter vS-16.  25 

With  Ilex  Shutter 43  .  13 

Do.,  with  B.  &   L.  Tessar  Series  Ic/.  4.5  lens  No.  12 — 

With  Kodamatic  Shutter 44.37 

With  Ilex  Shutter 41  .  25 

No.  1 A  Autographic  Kodak  Special  B.  &  L.  Tessar 
Series  lib/.  6.3  lens  No.  4— 

With  Kodamatic  Shutter 53  .  13 

With  Ilex  or  Optimo  Shutter 50.00 

No.    3  Autographic  Kodak  Special  B.  tS:  L.  Tessar 

.Series  lib.  /.  6.3  lens  No.  4 — 

With  Kodaiiiatic  Shutter 50.00 

With  Ilex  or  Optimo  Shutter 46 .  87 

No.   3 A  Autographic  Kodak  Special  B.  &  L.  Tessar 
Series  lib/.  6.3  lens  No.  5k — 

With  Kodamatic   Shutter 64.06 

With  Ilex  or  Optimo  Shutter 60.94 


4.63 
4.31 

$74.00 
69 .  00 

4.44 
4.13 

71  .00 
66 .  00 

5.31 
5 .  00 

85.00 
80.00 

5 . 0( ) 
4 .  ()9 

SO.  00 
75.00 

6.41 
6.09 

102.50 
97.50 

Tax 

List 

10  47 

_'()]    (lO 

4  25 

7S  .00 

4  ()8 

72.00 

Tax 

List 

y  V) 

147.00 

r'>  00 


2  KODAK  TRADE  CIRCULAR 

PREMO  CAMERAS 

(COXDKXSED   PlilCE   LIST,    PAGE   27  I 

PremoXo.  10  including  Plate  Holder  and  pliish  lined  Net 

Sole  Leather  Carrying  Case  with  B.  &  L.  Protar 

Si-ries  \TIa  lens  Xo.  8 1 14  32 

Premo    Xo.    12,    with    B.    cS:    L.    Tessar   Series  lib 

/.  6.3  lens  Xo.3 42   45 

Do.,  with  B.  &  L.  Tessar  .Series  Irf.  1.5  lens  Xo.  12  40   75 

GRAFLEX  CAMERAS 

(COXDE.VSED   PRUE   LIST,    PA(iES   21-22) 

lA  Grafiex  with  B.  &  L.  Tessar  Series  Ic  f.  4.5  lens     Xet 

>"'9-  1-i " 91.87 

3A  Grallex  with  B.  &  L.  Tessar  Series  Ic  f.  4.5  lens 

>»"o.  15a " Ill   87  11    l'> 

Auto  Graflex  with  B.  &  L.  Tessar  .Series  Ic  f.  4.5 

lens — 

3,^4  x  4K  Xo.  14  lens 76.87  7.6')  123  00 

4  x5      Xo.  15  lens 87.50  8.75  140  00 

5  x7      Xo.  16  lens 117.81  11    78  188.50 

Auto  Graflex  Jr..  with  B.  &  L.  Tessar  Series  Ic  f.  4.5 

lens  Xo.  13 ; 63  44  6  34  101.50 

Revolving  Back  Graflex  Junior,  with  B.  &  L.  Tessar 

Series  Ic/.  4.5  lens  Xo.  15 85.00  8  50  136.00 

Compact  Graflex  with  B.  &  L.  Tessar  Series  Ic  /".  4.5 
lens — 

3^  X  5H  Xo.  15a  lens 111.87  11    1<>  1 7')  00 

5      x7       Xo.  16    lens 135  31  13  53  216  50 

Revolving  Back  Telescopic  Graflex  with  B.  »S:  L. 
Tessar  Series  Ic  /.  4.5  lens — 

31^  x4'i  Xo.  15  lens 105  00  10  50  168.00 

4      x5      Xo.  16  lens 130.31  13.03  208.50 

Revolving  Back  Auto  Graflex  with  B.  &  L.  Tessar 
Series  Ic  /.  4.5  lens — 

334  X  4 1<£  No.  15a  lens 121.87  12    1')  1<)5.00 

4      x5      No.  17    lens 168.44  16  84  269.50 

Do.,  with  B.&L.  ProtarSeriesVIIaf.  6.3  lens— 

314x41/4  Xo.  10  lens " 139.69  13.97  223.50 

4      x5       Xo.  13  lens 165.63  16  56  265  00 

Press  Graflex  5  x  7,  with  B.  &  L.  Tessar  Series  Ic 

/.  4.5  lens  Xo.  16 165.31  16.53  264.50 

Home  Portrait  Graflex  with  B.  &  L.  Tessar  Series 

Ic/.  4.5  lens  Xo.  17 198.44  19.84  317.50 

Do.,  with  B.  Ov  L.  Tessar  Series  Ic/.  4.5  lens  Xo.  IS        225  00  22.50  360.00 

GRAPHIC  CAMERAS 

(COXDEN'SED  PRICE  LI.ST,   PAGES  23-24) 

Re\-olving  Back  Cycle  Graphic  including  Double 
Plate  Holder  and  Leather  Carrying  Case,  with 
B.&L.  Protar  Series  \TIa  lens —  Xet 

4  X  5       Xo.  7  lens 117.37 

5  x7       Xo.  10  lens 138.06 

612x81  2  Xo.  13  lens 171.27 

8.     X  10    Xo.  17  lens 233.25 

Speed  Graphic  with  B.  &  L.  Tessar  Series  Ic /.  4.5 
lens — 

3I4  X  4I4  Xo.  14  lens 76.87 

4  x5       Xo.  15  lens 85.00 

334  X  5>i  Xo.  15a  lens 91.87 

5  x7       X^'o.  16  lens 110  31 

Stereoscopic    Grap'nic    matched    pair    of    B.    &    L. 

Protar  Series  V  lenses  Xo.  2 119  69  11  .97  191    50 


Tax 

List 

10.95 

187.00 

12.91 

220.00 

16.10 

273.00 

22.13 

372.00 

7.69 

123.00 

8.50 

136.00 

9.19 

147.00 

1 1  .  03 

1 76 . 50 

KODAK  TR.ADl-:  (•IK(ri..\R 

LENSES 

(condensed  price  list,  pages  40-42) 

BAUSCH  &  LOMB  TESSAR  LENSES 
Series  lib  /.6.3 

In  Barrel 

Net  List 

No.    2A S  17.33  S  26.00 

No.    3     22 .  00  33 .00 

No.    4     23.33  35. 00 

No.     5     24.00  36.00 

No.    5k 30 .  00  45  .  00 

No.    5a 34 .  00  5 1 .  00 

No.    6     41.33  62.00 

No.     7     56.00  84.00 

No.    8     82.67  124.00 

No.    9     107.33  161.00 

No.    9a 130.67  196.00 

No.  10     170.67  256.00 

No.  11     219.33  329.00 

Matching  for  Stereo  Work  S4.()()  extra. 


Fitted 

with 

X'oliite 

Shutter 

Net 

List 

S  39.25 

S  56.00 

40.58 

58.00 

41.25 

59.00 

47 .  25 

68.00 

52 .  75 

76.00 

60.08 

87.00 

74.75 

109.00 

102.92 

151.00 

127.58 

188.00 

BAUSCH  &  LOMB  TESSAR  LENSES 
Series  Ic/.4.5 


Lens  and  Barrel 

Fitted 

with 

with  Iris 

Diaphragm 

Volute  Shutter 

Size 

Net 

List 

Net 

List 

No 

12 

2Kx    3H 

vS  20.00 

S  30.00 

vS  37   25 

S  53.00 

No 

13 

2J^x    3H 

23 .  33 

35.00 

40.58 

58.00 

No. 

14   .. 

3Hx    414 

26.67 

40 .  00 

43 .  92 

63.00 

No 

15   .. 

4x5 

5x7 

30 .  00 
36.67 

45.00 
55.00 

48 .  75 
55.42 

70  00 

No. 

15a. . 

80.00 

No 

16   .. 

5x8 
63^  x    83^ 
8      xlO 

10  xl2 

11  X  14 
14      X  17 

45 .  33 
13 .  33 
100.00 
\33.33 
166.67 
233 . 33 

68.00 
110.00 
150.00 
200 . 00 
250.00 
350.00 

65 .  5S 
93 .  58 

95  00 

No 

17 

137  00 

No 

18   . 

No 

18a 

No 

19 

No. 

20   .. 

BAUSCH  & 

LOMB  EXTREME  WIDE  ANGLE 

LENSES 

Seri 

es   V  /".IS 

Fitted  with 

Size 

of  Plate 

Hfiuixalent 

.Aluminum 

covered  with 

Focus 

Lens  onlv 

Volute  Shutter 

Stop/.  18 

Inches 

Net 

List 

Net 

List 

No. 

1 

4 

X    5 

3  5/16 

S   16.00 

S  24.00 

S  33  25 

S  47  00 

No. 

7 

5 

X    7 

4  7/16 

16.00 

24.00 

33 .  25 

47.00 

No. 

3 

63^ 

;.v  SH 

5  9/16 

20.00 

30.00 

37.25 

53 .  00 

No. 

4 

8 

xlO 

7  3   16 

24.00 

36.00 

41.25 

59 .  00 

No. 

5 

10 

X  12 

8'.^ 

30.67 

46.00 

47.92 

69 .  00 

No. 

6 

11 

X  14 

10  9    16 

3S  00 

57.00 

55 .  25 

80.00 

No. 

7 

12 

X  15 

12    7    1 6 

45 .  33 

68.00 

b2 .  58 

91.00 

No. 

7a 

16 

X  IS 

15    's 

60.00 

90.00 

77.25 

113.00 

No. 

8 

14 

X  17 

IS  5    16 

60.00 

90.00 

77.25 

113.00 

No. 

9 

U) 

X  18 

24   7  S 

87.33 

131.00 

106.08 

156  00 

No. 

10 

20 

x25 

-^7l.^ 

173.33 

260  (10 

1 93 . 58 

287.00 

KODAK  TRADE  CIRCULAR 


BAUSCH  &  LOME  CONVERTIBLE  PROTAR  LENSES 


Series 

VHa 

Size  of  Plate 

Covered 

Comb. 

Fitted 

with 

with  full 

Equiv. 

Alumi 

nuni 

Aperture 

Focus 

Lens 

only 

Volute  Shutter 

No. 

Inches 

Inches 

Speed 

Net 

List 

Net 

List 

1 

3^x 

314 

iys 

/•.  6.3 

$  34.00 

$  51.00 

$  51.25 

$  74.00 

9 

3Mx 

414 

4H 

/.  7.0 

36 .  00 

54 .  00 

53.25 

77.00 

3 

4      X 

5 

5 

f.  7.7 

39.33 

59.00 

56 .  58 

82.00 

4 

4      X 

5 

5   1/16 

/.  6.3 

38 .  00 

57.00 

55.25 

80.00 

5 

4Mx 

6H 

5f8 

/.  7.0 

41.33 

62.00 

58.58 

85.00 

6 

4Mx 

6H 

6y8 

/.7.7 

46.67 

70.00 

65.42 

95.00 

7 

41^  X 

714 

6^ 

/.  6.3 

44.67 

67.00 

61.92 

90.00 

8 

5      X 

7 

7 

/.  7.0 

50.00 

75.00 

68.75 

100.00 

9 

5      X 

8 

7H 

/.  7.7 

58.00 

87.00 

76.75 

112.00 

10 

5      X 

8 

7H 

/.  6.3 

54.67 

82.00 

73.42 

107,00 

11 

63^  X 

8H 

SVz 

/.  7.0 

62.67 

94.00 

81.42 

119.00 

12 

6Kx 

81/? 

9}i 

/.  7.7 

77.33 

116.00 

97 .  58 

143.00 

13 

6Mx 

814 

9% 

/.  6.3 

70.67 

106.00 

89 .  42 

131.00 

14 

7      X 

9 

10 

/.  7.0 

85.33 

128.00 

105.58 

155.00 

1,S 

7      X 

9 

105^ 

/.  7.7 

100.00 

150.00 

120.25 

177.00 

16 

7      X 

9 

10  13/16 

/.  6.3 

99.33 

149.00 

119.58 

176.00 

17 

8      X 

10 

11>8 

/.  7.0 

114.00 

171.00 

134.25 

198.00 

18 

8      X 

10 

12M 

/.  7.7 

134.00 

201.00 

154.25 

228.00 

19 

8      X 

10 

13M 

/.  6.3 

126.00 

189.00 

146.25 

216.00 

20 

10      X 

12 

14  5/16 

/.  7.0 

146.00 

219.00 

166.25 

246.00 

22 

10      X 

12 

15k> 

f.  6.3 

164.00 

246 . 00 

184.25 

273.00 

25 

10      X 

12 

18M 

/.  6.3 

229.33 

344 . 00 

28 

11         X 

14 

20M 

/.  6.3 

300.00 

450.00 

30 

12      X 

16 

2iH 

f.  6.3 

398.00 

597.00 

OTHER  PRICE  CH/^GES 


Effective  November  14,  1921 


(Condensed  Price  List,  page  93) 


Effective  November  21,  1921 


(Condensed  Price  List,  jiage  91  j 


Hydrochinon 

Each 

25  lb.  lots 

100  lb.  lots 

Catalog 

bottle 

a.ssorted 

assorted 

L  iH 

1  oz. . .%   .12 

v$     .11 

$    .11 

%   .20 

K  lb 35 

.  3.> 

.31 

.58 

>^lb 62 

59 

.50 

104 

1  lb....    1.17 

1.11 

1.05 

1.95 

1  oz.can     .  11 

.10 

.10 

.18 

yi  Ib.can      .  ?>?> 

.31 

.30 

.55 

yi  Ib.can      .  59 

.56 

.53 

.99 

1  Ib.can   1.11 

1 .  05 

1.00 

1.85 

5  Ib.can  5.46 

5.19 

4.91 

9.10 

25  lb.can25.79 

25 .  79 

24.43 

45.25 

Potassium  Bromide  Crystals 

Net 
Wholesale 

1  oz.  bottle $    .07 

]4  lb.  bottle 15 

K  lb.  bottle 22 

1  lb.  bottle 37 

Potassium  Bromide  Granular 

1  oz.  can 06 

K"  lb.  can 13 

>^  lb.  can 19 

1  lb.  can 30 

5  lb.  tin 1.37 


Catalog 
List 

%  .11 
.22 
.3,?, 

.55 


.09 
.19 
.28 
.45 
2 .  05 


Effective  November  21,  1921 


(Condensed  Price  List,  page  89) 
Carboys 

From  this  date  the  charge  for  carboys  will  be  $5.00  net,  instead  of  $6.00  as  here- 
tofore. This  amount  will  lie  credited  to  dealers  upon  return  of  such  carboys  to 
Rochester,  N.  ^'.,  il  rt( cix cd  in  good  condition,  transportation  charges  prepaid. 


KODAK  TRADE  CIRCULAR 


WHEN  YOU  SEND  US  A 
PARCEL  POST  PACKAGE 

Paste,  or  tie  secureh-,  your  letter 
of  instructions  to  the  outside  of  the 
Parcel  Post  package.  In  addition 
to  the  postage  you  place  on  the 
package,  place  a  two  cent  stamp  on 
the  envelope  containing  your  in- 
structions. Address  both  to  the 
Eastman  Kodak  Company,  Roches- 
ter, N.  Y.  Return  request  and  ad- 
dress should  be  placed  on  both  the 
envelope  and  the  package. 

This  will  bring  your  package  and 
instructions  to  UvS  at  the  same  time, 
enabling  us  to  give  \'ou  prompt 
scr\ice. 


STOLEN  CAMERAS 

Tlie  names  and  addresses  of  those  re- 
porting losses  are  printed  at  the  bottom  of 
the  page. 

Autographic  Kodak 

3A    412050,   f.7.7  Lens B 

Folding  Autographic  Brownies 

3A      47108,  Single  Lens L 

2C    122887 R 

Graflex  Cameras 

.3A      99243,  Kodak     Anastigmat     fA.5 

Lens  3102 " G 

?i}4  X  41/4  Auto  104945,  Bausch  &  Lomb 

Tessar  Ic  Lens  3155314.  .  .  .\V 
B — Henry  Braaten,  Dalton,  Minn. 
G  — Messrs.  Long  and  Gretter,  Montere\-, 

Cal. 
L  — George  Lieb,  Atkins  Theatre,  .\tkins, 

Iowa. 
R  — The    Rexall    Drug    Store,    Glasgow, 

Kentucky. 
W — William  Read  &  Sons  Co.,  364  W'ash- 

ington  St.,  Boston,  Mass. 


Ideas 

for  Window  Disp 

ay 

We  will  be  glad  to  make 

suggcs- 

tionsfor  Christmas  window  ( 

lisplays. 

Address    the    Advertising 

Depart- 

mcnt. 

THE  22nd  VOLUME  OF  THE 
TR.\DE  CIRCULAR 

With  this  issue,  we  close  the 
twenty-second  year  of  the  Trade 
Circular.  An  index  on  page  7  will 
give  ready  access  to  any  item  in  this 
volume.  We  supply  free  of  charge 
on  request,  binders  which  hold 
twelve  copies — and  extras.  Let  us 
know  your  requirements.  Order 
now  a  binder  for  your  1922  num- 
bers and  keep  your  volume  intact. 


5  X  7—5  X  7  REVERSIBLE 
ADAPTER  BACK 

We  can  now  supply  regularly  a 
5x7  Reversible  Adapter  Back  for 
5x7  Eastman  View  Plate  or  Por- 
trait Film  Holder  In  ordering 
please  specify  which  holder  is  want- 
ed. (Item  should  be  inserted  on  page 
30  of  the  Condensed  Price  List.) 
The  prices  including  one  holder  are 
as  follows  : 

Net  Wholesale  (San  Francisco)  $7.00 
Net  Wholesale  (Rochester, 

Chicago  or  New  York) ....  6.50 
Catalog  List 1  ().()() 


EASTMAN  CEPA  PAPER 

This  paper  for  use  in  vignetting 
or  diffusing  may  be  obtained  in 
sheets  19  x  24  inches  in  size  at  the 
following  prices:  Net  Wholesale — 
per  dozen  sheets,  S-13;  per  ream, 
S3. 50;  Catalog  List — per  dozen 
sheets,  S.25;  per  ream,  S7.00. 


A  NEW  CODE  WORD  FOR  A 
NEW  CAMERA 

I'lease  add  to  \-our  Telegraph 
C^xie  (page  20)  the  code  word  Abb 
which  represents  the  Vest  Pocket 
.Autographic  Kodak  Special  I'^)cus- 
iny.  Model. 


KODAK  TRADE  CIRCULAR 


VELOX  AND  THREE  BROMIDE 

One  of  the  problems  of  coating 
developing  papers  has  been  to 
provide  them  with  emulsions  that 
have  all  of  the  characteristics  de- 
sirable in  producing  prints  of  the 
finest  technical  quality  and  at  the 
same  time  to  give  the  emulsions 
physical  qualities  that  will  safe- 
guard them  from  the  time  they 
leave  the  hands  of  the  manufacturer 
until  they  pass  through  the  pro- 
cesses necessary  to  the  production 
of  a  finished  print. 

The  surface  of  photographic 
printing  papers  is  usually  quite  sen- 
sitive to  abrasion  and  the  abrasion 
may  occur  at  any  time. 

Sometime  ago  we  made  a  decided 
improvement  in  the  method  of 
coating  Velox  and  bromide  papers. 


KODAK  MOUNTS     AND 
CHRISTMAS  GIFTS 

It  was  stated  in  last  mcjnth's 
Trade  Circular  that  the  new  De 
Luxe  Mount  is  like  the  Inslip 
Mount — -except  for  deckled  edges. 
It  is  more  nearly  like  the  Drimount, 
since  it  does  not  include  a  flap  or 
mask.  During  the  approaching  holi- 
day buying  season,  it  is  possible  to 
do  a  large  and  profitable  business  on 
mounts.  Show  them  on  your  count- 
ers with  enlarged  portraits  or  other 
suitable  Kodak  pictures  properly 
mounted.  A  small  card  suggesting 
mounted  Kodak  pictures  as  Christ- 
mas remembrances,  with  the  price, 
should  sell  the  stock  with  little 
attention  fnjm  your  salespeople. 

In  addition  to  the  sizes  an- 
nounced in  the  October  issue  of  the 
Trade  Circular,  we  ha\'e  added  a 
7x11  De  Luxe  number,  as  follows: 

Price  Per  Dozen 
For  Size  Net        Catalog 

No.       Color     Prints    Outside     Wholesale      List 
J-1     White      7x11        11x15         SI  .17         SI  .56 
J-2     India        7x11       11x15  1.17  1.56 


PAPERS  NOW  NON-ABRASION 

The  improvement  is  purely  a  phys- 
ical one  which  does  away  with 
abrasion  or  friction  marks  without 
in  any  way  altering  the  photo- 
graphic quality  of  the  papers. 
While  glossy  papers  are  most  sus- 
ceptible t-o  abrasion  we  have  made 
the  improvement  on  all  surfaces  of 
Velox,  on  Eastman  Bromide  Papers, 
including  Portrait  Bromide,  and  on 
P.  AL  C.  Bromide   Papers. 

The  improved  .papers  ha\"e  now 
been  shipped  for  a  sufiicient  length 
of  time  to  make  it  quite  certain 
that  the  stock  of  papers  on  the 
dealers'  shelves  is  all  of  the  im- 
pro\-ed  coatings.  On  this  account 
the  improved  papers  have  not  been 
marked  non-abrasion. 


NEW  DARK  FINISH  FOR 
PROFESSIONAL   APPARATUS 

Professional  studio  apparatus  will 
be  supplied  in  future  in  a  rich,  dark 
mahogany  finish.  However,  we  shall 
continue  to  supph'  parts  of  cameras 
such  as  Reducing  Backs,  Reversible 
Backs,  etc.,  in  the  lighter  finish.  In 
ordering  such  parts  in  future, please 
specify  whether  light  or  dark  finish 
is  wanted.  If  this  is  done,  much 
correspondence  and  delay  will  be 
avoided. 

INSURANCE  BROMIDE  IN 
SHEETS 

In  the  November  issue,  we  an- 
nounced a  reduction  in  price  on  In- 
surance Bromide,  Grade  B  in  rolls. 
It  will  also  be  supplied  hereafter  in 
sheets,  8x11  inches  in  size.  The 
price,  per  thousand  sheets,  is  S30.00 
Net  Wholesale,  and  S33.33  Catalog 
List. 

Other  cut  sizes  at  proportionate 
rates. 
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Index  Vol.  XXII— Jan. -Dec.  1921 


AdapltT  Back,  5  x  7 — Dec.  p.  5. 
Advertisements  for  Dealers — Jan.,  p.  3;  Jan.  Extra, 
p.  4,  8;  Feb..  p.  6,  7,  8;  Feb.  Extra,  p.  4;  .March, 
p.  4,8;  April,  p.  5,  16;  Mav,  p.  8;  June,  p.  4,  8; 
July,  p  .  8;  Aug.,  p.  8;  Sept.,  p.  7.  8;  Oct..  p.  12; 
Nov.,  p.  8;  Dec.  p,  8. 
.Advertising  in  Newspapers — May,  p.  2. 
.Advertising  in  Magazines — May,  p.  1;  Aug.,  p.  1; 

Sept..  p.  3;  Oct.,  p.  1,  2. 
.Advertising     Plans    and     Schedules — Feb.,    p.     1; 
.April,  p.  5;  June,  p.  1,  2;  October,  p.  3,  4,  5,  6; 
Nov.,  p.  3. 
.Advertising  .Appropriation,    1921 — .April,   p.    14. 
.Advice  for  arrangement  of  Stock — Jan.,  p.  4. 
.Mbums — 

"Damascus"  and  "Toledo" — April,  p.  11. 
"LaNovelle" — July,  p.  3. 
Extra  Leaves — .April,  p.  13. 
".At  Home  with  the  Kodak" — Aug..  p.  .S;  Nov..  p.  6; 
.Autographic    Feature — May,    p.    4;     June,    p.    5; 

July,  p.  6;  Sept.,  p.  6:  Dec.  p.  6. 
.Azo: 

How  To  Order — June,  p.  3. 
In  500  Sheet  Packages — July.  p.  4. 
New  additions— Oct.,  p.  1 1 ;  Nov.,  p.  5. 
Harium  Sulphate,  Eastman — Nov.,  p.  5. 
Billing,  change  in  Method — Jan.,  p.  1. 
Box  Brownies.  Pushing — July,  p.  1.2. 
Bromide.   P.   M.  C.  additions — Feb.  Extra,  p.   3; 

June.  p.  3;  Nov.,  p.  4. 
Bromide  Papers  Non  Abrasion — Dec.  p.  2. 
Brownie  Enlarging  Camera,  3.A — Feb.,  p.  5. 
Buying  .Advertising  Space — Jan..  p.  2,  3. 
Calendars,  1922  .Amateur — Oct.,  p.  9. 
Cameras   the  /.  7.7  Lens  wil    not  fit — Sept.,  p.  4. 
Cameras,  New — .April,  p.  4. 
Car  Cards — April,  p.  4,  5;  May,  p.  7;  June.  p.  5; 

Oct.,  p.  2;  Nov.,  p.  4. 
Carrying  Cases  No.  1,  Special  Kodak — June,  p.  7. 
Case  Lots  for  Films  and  Plates — April,  p.  15. 
Cash  Discounts.  Income  \'alue  of — Jan.  Extra,  p.  5 
Catalogues — April,  p.  4;  May,  p.  7;  June,  p.  3,  7; 

Sept.,  p.  5. 
Cepa  Paper,  Eastman — Dec.  p.  5. 
Code  Book,  Telegraph — .April,  p.  5;  May,  p.  1,  4; 

-Aug..  p.  7;  Sept..  p.  5;  Dec.  p.  5. 
Condensed    Price    List — April,    p.    5;    May,    p.    5; 

Error — .Aug.,  p.  6. 
Color  Combinations  for  Card  Writers — July,  p.  7. 
Crown  Flash  Lamp — June,  p.  4. 
Cut  Sheet — Jan.,  p.  3;  Sept.,  p.  7  . 
Clip,  New  Kodak  Film — June,  p.  3. 
Dark  finish  for  Professional  Apparatus,  Dec.  p.  6. 
Delivery  to  Dealers — Nov.,  p.  5. 
Dental  Film  Safe — .April,  p.   13. 
Developing  Cabinet,  Eastman  Dental  Film —  Nov., 

p.  5. 
Developing  the  Kodak  Clerk — Feb..  p.  3,  4. 
Diffusion  Disks.   Eastman  Portrait — .Aug..  p.  6. 
Diffusion  Disk  Holder— Dec.  p.  6. 
Direct  Mail  .Advertising — Sept.,  p.  1. 
Discontinued: 

Chemical   Preparations — Jan.,   p.  4. 
.Aristo    Platinum    Solution    and    .Aristo    Single 
Toner — Feb.  Extra,  p.  3. 

Artura  Carbon  Green,  S.  W. — Feb.,  Extra,  p.  3. 
Albums — .April,  p.  13. 

Print  Squares.  Eastman  Duplex — May.  p.  6. 
Majestic  Print  Dryers — Nov..  p.  5. 
Album  Cover-  November,  p.  5. 
"Don't  Shift  Lenses" — Sept.,  p.  4. 
Enlargement    Mounts  "DeLuxe" — Oct.,  p.  10. 
l'"arm  Papers — May,  p.  2. 

Film  Loading  Fixture.  Eastman  No.  4 — July.  p.  6. 
l'"ilni  Schedule — November,  p.  6. 
I'ocusing  Model.  \'.  P.  K. — March,  p.  5. 
I''reight,  how  to  save  it  on  old  carboys — June.  p.  4. 


Government  Suit  Settled — Feb.  Extra,  p.  1.  2,  3. 
Hangers,  Eastman  Film  Developing — July,  p.  6. 
'  How  large  a  Stock  should  I  Carry" — July,  p.  5. 
Insurance  Bromide — Dec.  p.  6. 
Keeping  Stock  Fresh — Oct.,  p.  11. 
Kodak: 

Self  Timers — Mar.,  p.  4. 

Projection  Printer — May,  p.  3,  4;  Nov.,  p.  1. 

Film  Clip,  New — June.  p.  3. 

Anastigmat  Lens/.  7.7   on  old  Cameras — Aug., 

P  5 

The  Name — Sept..  p.  3. 

Anastigmat  Lens/.  6.3  in  Ilex  Shutters — Sept., 

p.  4. 
Kodaks  Special,  with  Ilex  Shutters — July.  p.  3. 
Kodakery: 

What  it  does  for  you — March,  p.  3. 

Sale  of — June.  p.  2. 

".An  Exclusive  Feature" — July.  p.  7. 
Loss  and  Damage  Claims — Oct..  p.  8. 
Manual,  The — Feb.,  p.  5. 
Mounts,  DeLuxe — Oct..  p.  10;  Dec.  p.  6. 
Negative  Comparator,  Eastman — Sept..  p.  5. 
Noble.  Frank  S.,  Death  of— Aug.,  p.  2,  3. 
Packages: 

Number  Photographic   Paper   per  Case — Feb., 

p.  4. 

Portrait  Film  in  two  dozen  lots — Nov.,  p.  4. 
Panchromatic   Film,    Eastman   Commercial — Oct., 

p.  7. 
Photographic  Competition — Oct.,  p.  8    . 
Price  Changes: 

Chemicals — Jan.,  p.  4;  Feb..  p.  5;    April,  p.  9. 

10;  May,  p.  5.  6;  June.  p.  6.   7:  July,  p.  4,  5; 

Sept.,  p.  6;  Nov.,  p.  7;  Dec,  p.  4. 

Miscellaneous — Jan.,    p.    4;     March,    p.    6.     7; 

-April,  p.  9,  10;  June,  p.  6;  July,  p.  5;  Sept.,  p.  6; 

Nov.,  p.  7. 

Kodaks  and  Brownies — Jan..  p.  2.3:  Dec.  p.  1. 

Premo — Feb.,  p.  2:  Dec.  p.  2. 

Cameras  with   B.  &  L.  Lenses — April,   p.  6,   7: 
Dec.  p.  1.  2. 

Bausch  &  Lomb  Lenses — April,  p.  6,  7.  S;   Dec. 
p.  3,  4. 

Film  Pack,  Premo — .April,  p.  9. 

Albums— April,  p.  11,  12,  13. 

Khaki  Belt  Carrying  Case  for  \'.  P.  K. — I'eb., 

p.  5. 

Plates — Oct..  p.  11. 
Print  Washers,  Eastman — Aug.,  p.  4. 
Proof  Paper — Jan.  Extra,  p.  6;  May.  p.  6. 
Panoram  Kodak.  "Sales  Possibilities" — Sept.,  p.  4. 
Projection  Printer,  Kodak — May,  p.  3,  4;  Nov.,  p.  1. 
Projection  Printer.  Eastman  No.  2 — Sept..  p.  2. 
Reducing  Backs — March,  p.  6. 
Rotogravure  Supplements — May,  p.  2. 
Service — June.  p.  3;  .Aug..  p.  7. 
Shutters,  New — .April,  p.  4. 
Show  Cards — .April,  p.  4. 
Stolen  Cameras,  etc — Jan.  Extra,  p.  6;  Feb.,  p.  6; 

Feb.  Extra,  p.  3;  March,  p.  6;  April,  p.  14;  June, 

p.  4;  July,  p.  5;  -Aug..  p.  6;  Sept.,  p.  6;  Oct.,  p. 

10;  Nov.,  p.  7;  Dec.  p.  5. 
Summer  Book — April,  p.  4;  June.  p.  3. 
Selling  Kodaks  bv  Mail — Sept.,  p.  1. 
Tanks: 

Stone  Developing — Feb..  p.  6. 

Eastman  Portrait  Film  Washing — July.  p.  2. 
Tripod,  Eastman  Commercial — .Aug.,  i>.  6. 
\'elox  Contrast  Glossy.  S.  W. —  March,  p.  6. 
N'elox  Non-.Abrasion  —  Dec.  p.  6. 
Winter  Books — Sept.,  p.  5. 
Window  Display,   "Best   .Advertising  Medium" — 

Nov..  p.  2. 
X-Ray  Illuminator.  Eastman — Oct.,  p.   11. 
X-Ray  Positive  Paper.  Eastman — .April,  p.  14. 
X-Ray  Tank,  Eastman — Oct..  p.  II. 


For  Christmas — 


The  No.  3A  Kodak 

with 

Kodak  Anastigmat  Lens 


$32 


.00 


A  ciuality  gift  —  3A  Autographic  Kotlak  with  Kodak 
Anastigmat  J>ens  /.y.V  and  Kodak  Ball  Hearing 
Shutter  with  speeds  up  to  1/  100  second.  It  is  auto- 
graphic, and  far  and  above  most  hand  cameras  in  its 
capabilities — but  so  simple  the  novice  can  operate  it 
easilv. 

A  beautiful  and  highly  efficient  instrument — and  the 
price  is  only  $32.00  including  war  tax. 

Come  and  see  it  at  our  Kodak  department. 

Brownie  cameras  from  $2.00  up. 
A  Vest  Pocket  Autographic  Kodak,  $8.00. 

Richard  Roe  &  Go. 

1101  Tripod  Avenue 


Free  on  request:     Cut  complete,  illustration  and  text,  No.   82-A.      Cut  of  illustration 


EXTRA ! 


FOR    TRADE    CIRCULATION    ONLY 


Eastman  Kodak  Company 

Trade   Circular. 


•FOR  YOUR  INTERESTS  AND  OUR  OWN" 


Vol.  XXII,  No.  12- A 


ROCHESTER 


December,  1921 


New  Prices 


Prices  are  down — down  all  the 
way. 

On  the  basis  of  decreased  costs, 
such  reductions  as  those  announced 
here,  could  never  be  justified. 
Manufacturing  costs  are  coming 
down  very,  very  slowly. 

Nevertheless  sharp  reductions 
now  will  clear  the  air.  Here  they 
are. 

We  have  determined  to  make  the 
reductions  so  pronounced  that  the 
effect  on  sales  shall  be  decisive.  We 
believe  that  the  volume  of  business 
which  results  from  this  announce- 
ment— backed  by  energetic  ad\er- 
tising  and  selling  effort,  of  which 


we  shall  do  our  share — will  more 
than  offset  the  reduction. 

More  sales  at  your  counters  will 
make  your  net  profits  greater  than 
they  could  be  with  a  wider  cash 
margin  and  fewer  sales. 

Your  percentage  of  profit  re- 
mains the  same.  Your  opportunities 
for  profits  are  immeasurably 
increased. 

Though  the  selling  prices  are 
"even  money,"  they  include  the 
war  ta.\,  a  fact  to  be  remembered  in 
considering  "pre-war  prices.  "  With 
the  tax  off,  you  will  find  many  of 
these  prices  are  below  the  pre-war 
prices.     Let's  do  business. 


Fffective  December  31.  1921. 


NOTE: — There  is  no  change  in  the  price  of  any  item  in  the  Condensed  Price  List  that  is 
not  included  in  the  folloiving  list. 


BROWNIE  C.\iMERAS 

(CONOENSED    PRICE    LIST,    PAGE    17) 


No.  2C  Folding  Autographic  Brownie — 

With  Meniscus  Achromatic  Lens $8  .1.1 

With  R.  R.  Lens 9  .37 


No.  3A  Folding  -Autographic  Brownie- 
With  Meniscus  Achromatic  Lens.  .  . 
With  R.  R.  Lens 


9  .06 
10.63 


.01 
I  .06 


List 

including 

tax 

$13  .on 
15.00 


14. .SO 
17.00 


2  KODAK  TRADE  CIRCULAR 

COMMERCIAL  CAMERAS  AND  OUTFITS 

(condensed  price  list,  pages  17-lQ) 

List 
Net  Tax  including 

tax 
Cirkut  Camera,  without  lens  and  shutter,  will  not  be  supplied  in  the  future. 
Cirkut  Camera  with  Turner- Reich  Convertible  Anastigmat  lens,  Series  II,  and  shutter 

No.  10  (No.  4  lens) S19.S  .00         $16  .50         $309  .00 

No.  16  (Special  lens) 31.S  .51  26  .73  500  .00 

No.  5  Cirkut  Camera,  complete,  fitted  with  Special  Convertible  lens.  .  .  .       55  .31  4.04  87  .00 

No.  6  Cirkut  Panoramic  Outfit,  complete — 

With  R.  R.  lens  and  shutter 112  .52  6.22  175  .00 

With  Turner-Reich  lens.  Series  II,  No.  2 134  .40  8  .40  210.00 

No.  8  Cirkut  Panoramic  Outfit,  complete — 

With  R.  R.  lens  and  shutter 145  .27  7  .09  225  .00 

With  Turner-Reich  lens.  Series  II,  No.  4 176  .52  10  .22  275  .00 

Cirkut  Camera  Parts — Will  only  be  supplied  specially  and  will  not  be  listed.       Prices  quoted  on  request. 

Cirkut  Outfit  Parts — 

No.  6  Cirkut  Attachment  only $40  .00                *  $60  .00 

No.  8  Cirkut  Attachment  only 66  .67                *  100  .00 

F.  &  S.  Commercial  Camera,  without  lens,  including  Carrying  Case  and  one  Sterling  Cut  Film  or    Plate 
Holder— 

8    X  10 $49.99  $4.02            $79.00 

11x14 75.10  6.35            119.00 

Sky  Scraper  Camera,  8  x  10,  without  lens,  with  one  double  Sterling  Plate 

or  Film  Holder  and  Carrying  Case 34  .86  2.71  55  .00 

Sky  Scraper  Camera,  8  x  10,  without  lens,  with  one  double  Sterling   Plate 

or  Film  Holder  and  Carrying  Case,  from  San  Francisco  branch 38  .91  3  .12  55  .00 

F.  &  S.  Banquet  Camera,  without  lens,  including  Carrying  Case  and  one  double  Plate  Holder  or  Cut  Film 

Holder— 

7x17 $45.99  $3.77  $72.75 

12x20 64.13  5.55  101.75 

F.  &  S.  Home  Portrait  Camera  No.  2  including  one  8  x  10  Sterling  Cut 

Film  or  Plate  Holder,  Velvet-lined  Imitation  Leather  Case $54  .13  $3  .31  $84  .50 

8x10  Sliding  Carriage,  for  above 10  .00  *  15  .00 

F.  &  S.  Home  Portrait  Stand  No.  2.  for  above 32  .67  *  49  .00 

No.  2  Background.  7x8  feet 8  .33  *  12  .50 

Velvet-lined   Imitation  Leather  Carrying  Case  for  stand,  reflector    and 

background 21  .00  *  28 .00 

F.  &  S.  Finger  Print  Camera,  complete  with  lens,  shutter,  two  batteries, 

ten  lamps  and  one  double  Plate  Holder 28  .13  2  .81  45  .00 

Carrying  Case  for  Finger  Print  Camera 7  .69  *  10  .25 

Plate  Rack  for  Finger  Print  Developing  Tank .67  *  1  .00 

Century  Multiplying  Back,  for  6^^  x  8'^  or  8  x  10  Century  and  Eastman 

View  Cameras,  including  one  5x7  Eastman  View  Plate  Holder.  .  .  .  14.33  *  21  .50 

Nq.  1  F.  &  S.  Laboratory  Stand,  5x7,  with  Spring  Finger  Copy  Holder, 

Kits  and  Ground  Glass 31  .33  *  47.00 

No.  2.  F.  &  S.  Laboratory  Stand,  8  x  10,  with  Spring  Finger  Copy  Holder, 

Kits  and  Ground  Glass 48  .67  *  73  .00 


ENLARGING  AND  REDUCING  CAMERAS 

(condensed  price  list,   P.-VGES   19-21)  List 

Net  Tax        including 

Eastman   X-Ray    Reducing    Camera,    includes    Century   Lantern    Slide  tax 

Camera,  with  Kodak  .Anastigmat  /.  7.7  lens.  Illuminator  fitted  with 
100  watt.  110  volts,  Tungsten  lamp  and  kits  for  14  x  17.  11  x  14, 
10  X  12,  8  X  10,  6K  X  8K  and  5  X  7  plates $78.13  $7.81        S125  .00 

R.  O.  C.  Enlarging  Back.  6yi  x  8>2,  for  Eastman  View  or  Century  View 

Cameras 8  .10 

R.  O.  C.  Enlarging  Back,  8  x  10,  for  Eastman  View  or  Century  Mew 

Cameras 8.10 

Graflex  Enlarging  Camera,  8  x  10,  including  one  Bromide  Paper  Holder.  19  .37 
Graflex  Enlarging  Camera,  8  x  10,  including  one  Bromide  Paper  Holder, 

with  B.  &  L.  Kodak  Anastigmat  lens,/,  6.3,  No.  3 34  .37 

Graflex  Illuminator,  complete,  less  lamp 4  .ii 

*Not  subject  to  tax. 


* 

13.50 

* 

13.50 

1  .94 

31.00 

3.44 

55.00 
6.50 

KODAK  TRADE  CIRCULAR 


Net 
Revolving    Back    Enlarging    Camera   8   x    10,    without    lens,    including 
Revolving  Back  Negative  Carrier  with  (>'A  x  8'^,  5  x  7.  4  x  5. 

iyi  X  4K  Spring  Finger  Kits,  and  one  sheet  of  Flashed  Opal  Glass.  S21  .87 

Century  Lantern  Slide  Camera,  without  lens,  including  one  lantern  slide 
back,  one  3^4  x  4  double  lantern  slide  holder,  one  interchangeable 

lens  board,  two  spring  finger  kits 23  .50 

.S  X  7  Back,  including  one  5x7  Eastman  View  Holder 5  .85 

♦Not  subject  to  tax. 

GRAFLEX  CAMERAS 
(condensed  price  li.st,  pages  21-23) 

Net 

lA  Graflex.  without  lens,  2K  x  4X $52  .50 

With  B.  &  L.  Kodak  Anastigmat  /.  6.3  lens,  No.  2 66  .87 

With  Kodak  Anastigmat  /.  4.5  lens.  No.  31 75  .63 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens,  No.  14 79  .06 

3A  Graflex,  without  lens,  3K  x  5K 62  .50 

With  B.  &  L.  Kodak  Anastigmat  /.  6.3  lens,  No.  4 80 .63 

With  Kodak  Anastigmat  /.  4.5  lens.  No.  33 95  .63 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens.  No.  ISa 99  .06 

Auto  Graflex  without  lens;  including  one  double  Plate  Holder — 

3^;  X  4K 40.00 

4  X  5      45 .00 

5  X  7     65  .00 

.^uto  Graflex,  with  B.  &  L.  Kodak  Anastigmat/.  6.3  lens — 

3K  X  4  'V  No.  2  lens 54  .37 

4  x5       No.  3  lens -59.69 

5  X  7       No.  5  lens 90  .63 

Auto  Graflex,  with  Kodak  Anastigmat  /.  4.5  lens — 

iyi  X  4%  No.  31  lens 63  .13 

4  x5       No.  32  lens 71.87 

5  x7       No.  34  lens 106.25 

Auto  Graflex,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens — 

3K  X  4,'4  No.  14  lens 66  .56 

4  X  5       No.  15  lens 75  .00 

5  x7       No.  16  lens 110.31 

Auto     Graflex     Junior,    2Kx3|4,  without    lens;  including    one    double 

Plate  Holder 32  .50 

With  R.  &  L.  Kodak  .Anastigmat  j.  6.3  lens.  No.  1 45  .63 

With  Kodak  .Anastigmat  /.  4.5  lens.  No.  30 53  .13 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens.  No.  13 55  .63 

Revolving  Back  Graflex  Junior.  2'4  x  3>4,  without  lens;  including  one 

double  Plate  Holder 42  .50 

With  B.  &  L.  Kodak  Anastigmat  /.  6.  3.  lens.  No.  3 57.19 

With  Kodak  Anastigmat  /.  4.5  lens.  No.  32 69  .37 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens.  No.  15 72  .50 

Compact  Graflex,  without  lens;  including  one  double  Plate  Holder— 

3K  X  5'i 57.50 

5      X  7     80 .00 

Compact  Graflex,  with  B.  &  L.  Kodak  Anastigmat/.  6.3  lens — 

3/4  X  5  ^i  No.  4  lens 75  .63 

5      x7       No.  5  lens 105.63 

Compact  Graflex,  with  Kodak  .Anastigmat  /.  4.5  lens — 

i'yi  X  5  ■  i  No.  33  lens 90  .63 

5      x7      No.  34  lens 121.25 

Compact  Graflex,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens — 

3K  X  5'.i  No.  15a  lens 94  .06 

5      X  7       No.  16  lens 125  .31 

Revolving  Back  Telescopic  Graflex,  without  lens;  including  one  double  Plate  Holder- 

i'A  X  4S 60  .00 

4      X  5     67  .50 

Revolving  Back  Telescopic  Graflex,  with  B.  &  L.  Kodak  Anastigmat 
/.  6.3  lens — 

3>4'  X  454'  No.  3  lens ■  • 74  .69 

4      x5      No.  5  lens : 93.13 

Revolving  Back  Telescopic  Graflex,  with  Kodak  Anastigmat/.  4.5  lens — 

3  "^  X  Ali  No.  il  lens 86  .87 

4  X  5       No.  ii  lens 100  .63 

Revolving  Back  Telescopic  Graflex,  with  B.  &  L.  Tes,sar  Scries  Ic, /.  4.5  lens — 

i%  X  4j;  No.  15  lens 90  .00 

4      x5       No.  16  lens 112.81 

Revolving  Back  .-\uto  Graflex  without  lens;  including  one  double  Plate  Holder — 

3K  X  4,'; 67  .50 

4      x5     77.50 


Tax 

n  .19 

2.35 

* 

Tax 

S5.25 
6.69 
7.56 
7.91 

6.25 
8.06 
9.56 
9.91 


4.00 
4.50 
6.50 

5.44 
5  .97 
9.06 

6.31 

7.19 

10.63 

6.66 

7.50 

11  .03 


3.25 
4.56 
5.31 
5.56 


4.25 
5.72 
6.94 
7.25 


5  .75 
8.00 


7.56 
10.56 


9.06 
12.13 


9.41 

12.53 


6.00 
6.75 


7.47 
9.31 


8.69 
10.06 


9.00 
11.28 


List 

including 

Tax 

S35  .00 


38.50 
9.00 


List 
including 
Tax 
$84  .00 
107.00 
121  .00 
126.50 

100  .00 
129.00 
153.00 
158.50 


64.00 

72.00 

104.00 

87.00 

95.50 

145.00 

101  .00 
115  .00 
170.00 

106.50 
120  .00 
176.50 


52.00 
73.00 
85.00 
89.00 


68.00 

91.50 

111.00 

116.00 


92  .00 
128.00 


121  .00 
169.00 


145.00 
194.00 


150.50 
200.50 


96.00 
108  .00 


119.50 
149.00 


139.00 
161  .00 


144.00 
180  .50 


108.00 
124.00 


4  KODAK  TRADE  CIRCULAR 

Net 

Revolving  Back  Auto  Graflex  with  B.  &  L.  Kodak  Anastigmat  /.  6.3  lens — 

3K  X  4><  No.  5  lens $  93  .13 

4      x  5       No.  6  lens 112  .19 

Revolving  Back  Auto  Graflex  with  Kodak  Anastigtaat  f.  4.5  lens — 

3X  X  4X  No.  3i  lens '. 100.63 

4      X  5       No.  34  lens 118  .75 

Revolving  BacTc  Auto  Graflex,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens — 

3^  X  i}i  No.  15a  lens 104  .06 

4      x5       No.  17  lens 150.63 

Revolving  Back  Auto  Graflex,  with  B.  &  L.  Protar  Series  Vila,/.  6.3  lens — 

3K  X  4X  No.  10  lens 122  .19 

4      X  5      No.  13  lens •. 148  .13 

Press  Graflex  5  X  7,  without  lens;  including  one  double   Plate  Holder..  107.50 

With  B.  &  L.  Kodak  Anastigmat/.  6.3  ler>s  No.  5 133  .13 

With  Kodak  Anastigmat  /.  4.5  lens.  No.  34 148  .75 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens.  No.  16 152  .81 

Home  Portrait  Graflex,  5  x  7,  without  lens;  including  one  double  Plate 

Holder 1 15  .00 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens  No.  17 188  .13 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens.  No.  18 215  .00 

Stereo  Auto  Graflex,  5x7,  without  lenses;  including  one  double  Plate 

Holder 125  .00 

With  matched  pair  B.  &  L.  Kodak  Anastigmat  lenses.  /.  6.3  No.  3. .  .  .      157  .50 

Naturalists'  Graflex  4x5,  without  lens;  including  one  double  Plate  Holder     120  .00 
With  B.  &  L  Telestigmatic  lens 186  .56 


Tax 

List 

including 

Tax 

$  9.31 
11.22 

$149  .00 
179.50 

10.06 
11  .88 

161  .00 
190  .00 

10.41 
15.06 

166.50 
241  .00 

12.22 
14.81 

195  .50 
237  .00 

10.75 
13.31 
14.88 
15.28 

172.00 
213.00 
238  .00 
244  .50 

1 1  .50 
18.81 
21  .50 

184  .00 
301  .00 
344  .00 

12  .50 
15.75 

200  .00 
252  .00 

12.00 
18.66 

192.00 
298.50 

GRAPHIC  CAMERAS 

(condensed  price  list,  pages  23-24) 

Net 

No.  O  Graphic  Camera,  1  j^8  x  2 '  2 $  30  .00 

Revolving  Back  Cycle  Graphic,  including  double  Plate  Holder  and  Leather  Carrying 
Rectilinear  lens  and  Automatic  shutter — • 

5      x  7     69 .85 

6K  x  8K 79  .94 

Extra  for  Ser.  V,  B.  &  L.  Extreme  Wide  Angle  Lens  in  Volute  Shutter— 

5      x7     33.25 

6K  X  8K 37  .25 

Revolving  Back  Cycle  Graphic,  including  double  Plate  Holder  and  Leather  Carrying 
Kodak  Anastigmat  /.  6.3  lens  and  Volute  shutter — 

5      x7       No.  5  lens 107.35 

6%  X  8M  No.  6  lens 121  .50 

Revolving  Back  Cycle  Graphic,  including  double  Plate  Holder  and  Leather  Carrying 
Protar  Series  Vila  lens,  and  Volute  shutter — 

5      x7      No.  10  lens 134.23 

6K  X  8><  No.  13  lens 157  .44 

Speed  Graphic,  without  lens,  including  one  double  Plate  Holder — 

3}i  x4>< 40.00 

4      X  5     45  .00 

3K  X  Syi 45  .00 

5X  X  7     55  .00 

Speed  Graphic,  with  B.  &  L.  Kodak  .A.nastigmat /.  6.3  lens — - 

3K  X  4><  No.  2  lens 54.3  7 

4  x5       No.  3  lens 59.69 

3^  X  5K  No.  4  lens 63  .13 

5  X  7      No.  5  lens 80  .63 

Speed  Graphic,  with  Kodak  Anastigmat  /.  4.5  lens — 

3%  X  4X  No.  31  lens 63  .13 

4  x5      No.  32  lens 71.87 

3K  X  5K  No.  33  lens 78  .13 

5  x7      No.  34  lens 96.25 

Speed  Graphic,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens — ■ 

3K  X  4K  No.  14  lens 66  .56 

4  x5      No.  15  lens 75  .00 

314  X  Syi  No.  15a  lens 81  .56 

5  x7      No.  16  lens 100.31 

Stereoscopic  Graphic,  5  .x  7,  including  double  Plate  Holder.     Without 

lenses 77  .50 

With  matched  pair  of  B.  &  L.  Kodak  Anastigmat/.  6.3  lenses  No.  3 . .  . .  110  .00 

With  matched  pair  of  B.  &  L.  Protar  Series  V  lenses  No.  2 112  .19 

Extra  B.  &  L.  Kodak  Anastigmat  /.    6.3    lens.  No.  5,  for  making  single 

pictures  on  full  size  (5  x  7)  negatives 25  .67 

*The  price  does  not  include  excise  tax. 


Tax 

$  3.00 
Case.     W 

List 

including 

Tax 

S  48.00 

ith  Graphic 

6.22 
7.09 

111.00 
127.00 

*47  .00 

*53  .00 

Case.      With  B.  &  L. 

9.97            171.00 

11.25            193.50 

Case.     With   B.  &  L. 

12  .65 
14  .84. 

214.00 
251  .00 

4.00 
4.50 
4.50 
5.50 

64.00 
72.00 
72  .00 
88  .00 

5  .44 
5.97 
6.31 
8.06 

87.00 

95.50 

101  .00 

129.00 

6.31 
7.19 
7.81 
9.63 

101  .00 
115.00 
125  .00 
154  .00 

6.66 

7.50 

8.16 

10  .03 

106.50 
120.00 
130  .50 
160  .50 

7.75 
11.00 
11  .22 

124.00 
176.00 
179.50 

KODAK  TRADE  CIRCULAR 


KODAKS 

(condensed  price  list,  pages  24-26) 


\'est  Pocket  Autographic  Kodak — 

Regular  with  Meniscus  Achromatic  lens $  4  .06 

Regular  with  R.  R.  lens 

Special.  Focusing  Model,  with  Kodak  Anastigmat /.  6.9  lens 

Special,  Fixed  Focus  Model,  with  Kodak  .Anastigmat/.  7.7  lens.  .  . 
Special,  Fixed  Focus  Model,  with  Kodak  .Anastigmat/.  6.9  len?.  .  . 

Xo.  1  .Autographic  Kodak  Jr. — 

Fixed  Focus  Model,  with  Meniscus  .Achromatic  lens 

Focusing  Model,  with  Meniscus  Achromatic  lens 

Focusing  Model,  with  R.  R.  lens 

Focusing  Model,  with  Kodak  .Anastigmat  /.  7.7  lens 

Xo.  1-A  -Autographic  Kodak  Jr. — 

Fixed  Focus  Model,  with  ileniscus  .Achromatic  lens 

Focusing  Model  with  Meniscus  Achromatic  lens 

Focusing  Model  with  R.  R.  lens 

Focusing  Model  with  Kodak  .Anastigmat  /.  7.7  lens 


Xo.  2C  -Autographic  Kodak  Jr. — 
With  Meniscus  Achromatic  lens. .  . . 

With  R.  R.  lens 

With  Kodak  .Anastigmat/.  7.7  lens. 

Xo.  3.A  -Autographic  Kodak  Jr. — 
With  Meniscus  .Achromatic  lens . .  . . 

With  R.  R.  lens 

With  Kodak  .Anastigmat/.  7.7  lens. 


Xo.  1-A  .Autographic  Kodak — 

With  R.  R.  lens 

With  Kodak  Anastigmat/.  7.7  lens. 

Xo.  3  .Autographic  Kodak — 

With  R.  R.  lens 

With  Kodak  .Anastigmat/.  7.7  lens. 


Xo.  3.A  -Autographic  Kodak — 

With  R.  R.  lens 

W'ith  Kodak  .Anastigmat/.  7.7  lens. 


Xo.  1  .Autographic  Kodak  Special  (Model  B^  — 
With  Kodak  .Anastigmat  /.  6.3  lens — 

With  Kodamatic  Shutter 

With  Ilex  Shutter 

With  B.  &  L.  Kodak  .Anastigmat  lens/.  6.3 — 

With  Kodamatic  Shutter 

With  Ilex  Shutter 

With  B.  &  L.  Tessar  Series  lib,  /.  6.3  lens— 

With  Kodamatic  Shutter 

With  Ilex  Shutter 

With  B.  &  L.  Tessar  Series  Ic,  /.  4.,S  lens — 

With  Kodamatic  Shutter 

With  Ilex  Shutter 


Xo.  lA  Autographic  Kodak  Special — 
With  Kodak  .Anastigmat  /.  6.3  lens^ 

With  Kodamatic  Shutter 

With  Ilex  or  Optimo  Shutter 

With  B.  &  L.  Kodak  .Anastigmat  /.  6.3  lens— 

With  Kodamatic  Shutter 

With  Ilex  or  Optimo  Shutter 

With  B.  &  L.  Tessar  Scries  lib  /.  6.3  lens— 

With  Kodamatic  Shutter 

Witli  Ilex  or  Optimo  Shutter 


Xo.  3  .Autographic  Kodak  Special — 
With  Kodak  .Anastigmat  /.  6.3  lens — 

With  Kodamatic  Shutter 

With  Ilex  or  Optimo  Shutter 

With  B.  &  L.  Kodak  .Anastigmat/.  6.3  lens— 

With  Kodamatic  Shutter 

With  Ilex  or  Optimo  Shutter 

With  B.  &  L.  Tessar  Series  lib./.  6.3  lens— 

With  Kodamatic  Shutter 

With  Ilex  or  Optimo  Shutter 


Net 

Tax 

List 

including 

Tax 

$  4.06 

5.00 

11.25 

7.50 

10.63 

S    .41 

.50 

1  .13 

.75 

1.06 

$  6.50 

8.00 

18.00 

12.00 

17.00 

7.50 

7.50 

8.75 

11.88 

.75 

.75 

.88 

1  .19 

12.00 
12.00 
14.00 
19.00 

8.13 
8.13 
9.37 
12.50 

.81 
.81 
.94 

1  .25 

13.00 
13.00 
15.00 
20.00 

10.00 
11.25 
14.37 

1  .00 
1  .13 
1  .44 

16.00 
18.00 
23.00 

10.94 
12  ..SO 
15.63 

1.09 
1  .25 
1  .56 

17.50 
20.00 
25.00 

11.87 
15.00 

1  .19 
1  .50 

19.00 
24.00 

11.87 
15.00 

1  .19 

1  .50 

19.00 
24.00 

1 4  .06 
17.19 

1  .41 
1  .72 

22.50 
27.50 

31  .25 
25.00 

3.13 
2.50 

50  .00 
40.00 

38.75 
32.50 

3.88 
3.25 

62.00 
52.00 

46.25 
40.00 

4.63 
■1,.00 

74.00 
64.00 

44.37 
.S8.13 

4.44 
3.81 

71  .00 
61  .00 

37  ..SO 
31.25 

3.75 
.5.13 

60.00 
50  .00 

45  .63 
39.37 

4.56 
3.94 

73.00 
63.00 

50  .63 
44.37 

5  .06 
4.44 

81  .00 
71  .00 

34.37 
28.13 

3.44 
2.81 

55  .00 
45.00 

43  .75 
37.50 

4  .38 
3.75 

70.00 
60.00 

50  .00 

43  .75 

5.00 
4.38 

80.00 
70.00 

6  KODAK  TRADE  CIRCULAR 

Xet 
Xo.  3A  Autographic  Kodak  Special — 

With  Kodak  Anastigmat  /.  6.3  lens — 

With  Kodamatic  Shutter S43  .75 

With  Ilex  or  Optimo  Shutter 37  .50 

With  B.  &  L.  Kodak  .\nastigtnat /.  6.3  lens — 

With  Kodamatic  Shutter 56  .25 

With  Ilex  or  Optimo  Shutter 50  .00 

With  B.  &  L.  Tessar  Series  lib.  /.  6.3  lens— 

With  Kodamatic  Shutter 62  .50 

With  Ilex  or  Optimo  Shutter 56  .25 

Stereo  Kodak  Model  Xo.  1,  with  Kodak  .Anastigmat/.  7.7 31  .25 


Tax 

List 

including 

Tax 

54.38 

3.75 

S  70.00 
60.00 

5.63 
5.00 

00.00 
80  .00 

6.25 
5.63 

100.00 
90.00 

50.00 


PREMO  C.\MERAS 

(COXDEXSED  PRICE  LIST,   P.\^GES  26-28) 

Xet 

Premoette  Jr.  Xo.  1,  2K  x  3K.  Meniscus  Achromatic  lens. . S  4.53 

Premoette  Jr.  No.  1,  2%  x  i%,  R.  R.  lens 5  .66 

Premoette  Jr.  No.  1,  2%  x  3X,  Kodak  .\nastigmat  lens/.  7.7 8  .49 

Premoette  Sr.  with  R.  R.  lens — 

Xo.  lA  for  2K  X  4K  Premo  Film  Pack  negatives 7  .36 

Xo.  3,  for  iYi,  X  A:]/i  negatives 7  .36 

No.  3A,  for  }>%  X  hl'i  negatives 9  .62 

Premoette  Sr.  with  Kodak  Anastigmat  /.  7.7  lens — 

No.  lA  for  lli  X  4^4  Premo  Film  Pack  negatives 10.19 

No.  3  for  3X  X  4K  negatives 10.19 

No.  3A  for  3K  x  5K  negatives 1 2  .45 

Pocket  Premo,  2%  x  Z]i,  Meniscus  .Achromatic  lens 6  .23 

Folding  Cartridge  Premo  No.  2C,  2'/i  x  4y^,  Meniscus  Achromatic  lens. .  6  .79 

Folding  Cartridge  Premo  No.  2C.  2Vt.  x  \-/%,  with  R.  R.  lens 7  .93 

Folding  Cartridge  Premo  Xo.  3.\.  3 '4  x  5J-<,  Meniscus  .Achromatic  lens .  .  7  .64 

Folding  Cartridge  Premo  Xo.  3A,  i]i  x  5^2,  with  R.  R.  lens 9  .05 

Premo  No~.  8,  4  x  5,  with  Planatograph  lens 11  .39 

Premo  No.  8,  'ili  x  5K.  with  Planatograph  lens 11  .39 

Premo  No.  8,  5  x  7,  with  Planatograph  lens 17  .07 

Premo  No.  8  with  Kodak  Anastigmat  /.  7.7  lens,  3>j  x  5K 14.22 

Premo  No.  9,  3K  x  5K.  with  Planatograph  lens 22  .78 

Premo  No.  9,  4  x  5,  with  Planatograph  lens 22  .78 

Premo  No.  9,  5  x  7,  with  Planatograph  lens 28  .46 

Premo  No.  9,  with  Kodak  Anastigmat  /.  7.7  lens,  Z%  x  SYi 25  .61 

Premo  No.  9,  4  x  5,  with  Planatograph  lens 25  .61 

Premo  Xo.  9,  with  Kodak  .Anastigmat  lens  /.  6.3  and  Optimo  Shutter 

3>4  X  5I2 " 36  .93 

Premo  No.  9.  4  x  5,  with  Planatograph  lens 36  .93 

Premo  No.  9,  with  B.  &  L.  Kodak  Anastigmat  lens  /.  6.3  and  Optimo 

Shutter,  3^f  x  53< 45  .42 

Premo  X'o.  9,  4  x  5,  with  Planatograph  lens 42  .59 

Premo  No.  9.  5  x  7.  with  Planatograph  lens 59  .59 

Premo  Xo.  10,  5x7,  with  Planatograph  lens 48  .61 

Premo  Xo.  10.  5x7.  with  B.  &  L.  Kodak  Anastigmat  lens  /.  6.3.  and 

Optimo     Shutter 82  .57 

Premo  Xo.  10.  5x7,  with  B.  &  L.  Protar  Series  \'IIa,  Xo.  8  lens  and 

Optimo  Shutter 108  .04 

Premo  Xo.  12,  lY.  x  35^,  with  R.  R.  lens v 1 1  .32 

Premo  Xo.  12,  2K  -x  3X,  with  Kodak  .Anastigmat  lens/.  7.7 14  .15 

Premo  Xo.  12,  2X  x  3X.  with  Optimo  Shutter  and  B.  &  L.  Kodak  .Anas- 
tigmat lens  /.  6.3 30  .00 

Premo  Xo.  12,  2)4  x  Z%,  with  Kodak  .Anastigmat  lens  i.  6.3 24  .34 

Premo  Xo.  12,  2K  x  i%,  with  B.  &  L.  Tessar  Series  lib  /.  6.3  lens 38  .49 

Premo  Xo.  12,  2)4  x  3»i,  with  B.  &  L.  Tessar  Series  Ic,  /.  4.5  lens 36  .79 


Tax 
S    .45 
[85 

List 
including 
Tax 
$  8  .00 
10.00 
15.00 

.74 
.74 
.96 

13.00 
13.00 
17.00 

1  .02 
1.02 
1.25 

18.00 
18.00 
22.00 

.62 

11  .00 

.68 
.79 

12.00 
14.00 

.76 
.91 

13  .50 
16.00 

1  .02 
1.02 
1.55 
1.30 

20.00 
20.00 
30.00 
25.00 

2.C4 
2.04 
2.56 
2.32 
2.32 

40.00 
40.00 
50  .00 
45.0c 
45.00 

3  .45 
3.45 

65  .00 
65.00 

4.30 
4.02 
5.68 

80.00 

75  .00 

105 .00 

9.93 
1  .13 

1  .42 

3. CO 

2  .43 
3.85 
3.68 


190  .00 
20.00 

25  .00 

53.00 
43  .00 
68  .00 
65  .00 


VIEW  CAMERAS 

(CONDEXSED  PRICE  LIST,  P.\GE   28) 


Xet 


Empire  State  \'iew  Improved  Camera,  11  x  14 $38  .51 


List 
including 
tax 
S  3.31  $67.50 


Tax 


KODAK  TRADE  (TRCULAR 


Net 

Eastman  View  Camera  Xo.  1.5x7 $18  .45 

Eastman  View  Camera  Xo.  1,  6,!.i  x  SI  •                                   19  !45 

Eastman  View  Camera  No.  1.  8  x  10. . .                                       21  .01 

Eastman  View  Camera  Xo.  2,  5  x  7. . .  .                                                 23  .99 

Eastman  View  Camera  Xo.  2.  6'm  x  8,' .                                                25  .56 

Eastman  View  Camera  Xo.  2,  8  x  10 26  .57 

Eastman  View  Camera  Xo.  2,  7x11 29  .02 

Eastman  View  Xo.  1  and  Xo.  2  Outfit?  will  not  be  listed  in  the  future 


List 

Tax 

including 

Tax 

SI  .50 

$32  .25 

1.59 

34.00 

1  .73 

36.75 

2.02 

42.00 

2.15 

44.75 

2.21 

46.50 

2.38 

50.75 

ADAPTERS  AND  B.\CKS 

(COXDENSEU  PRK  K  LIST  PAGE  29.) 

Graflex  Film  Pack  .\dapters — Model  .-V 

Xet 

2J<x3'<, S3  .00 

3Kx4M' 3.17 

4  x5      3 .67 

3Xx5-i      3.67 

5  X  7      5  .00 

Premo  Film  Pack  .Adapters — 

2J<x3K 83 

3Xx4X 1  .00 

3  x5K 1.17 

i'A^syi 1 .17 

4  xS      1  .17 

5  X  7      1  .67 


List 
S4.50 
4.75 
5.50 
5.50 
7.50 


1.25 
1.50 
1.75 
1.75 
1.75 
2.50 


-Adapter   Frames  for    Fitting     Reversible   .\dapter 
Backs  to  Studio  Cameras — 
San 
Francisco 
Branch  Xet  List 

8x10 S3 .01  S2.80         S4.30 

11  X  14 3.57  3.32  5.10 

Reversible    Adapter    Backs    for   Centurj-    Studio 
Cameras — 

San 
Francisco 
Branch  Xet  List 

8x10 — 5      x7     S8.23       S7 .64       SU  .75 

8x10 — 6;ix8Vi 8.23  7.64  11.75 

8x10 — 8      x  10 9.10  8.45  13.00 


FILM  SHEATHS 

(condensed  price  list  p.\ge  32.) 

Xo.  1  Eastman  Film  Sheaths — 

Xet  List 

4J<x6M S    .13  .20 

4Jix6M .13  .20 

5      x7     13  .20 

6Kx8'-i 23  .35 

8      xlO 27  .40 

No.  2  Eastman  Film  Sheaths — 

5      x7     13  .20 

6yix%H 17  .25 

8      xlO 20  .30 


HOLDERS 

("condensed  pku  e  list,  pages  36-.38) 

Banriuet  Portrait  Film  Holders — 

Xet  List 

7x17 $5.83  88.75 

12x20 8.67  13.00 

Graflex  Portrait  Film  Holder — 

4x5 1  .67         2.50 

5x7 2.33         3.50 

Sterling  Portrait  Film  Holders^ 

8x10 2.33         3.50 

11  X  14 5  .00          7.50 

Graflex  Roll  Holders— 
Xo. 

50  3'A-x.2}4 6.50         9.75 

51  iHx3% 6.83  10.25 

52  5'ix3K 7.50  11.25 

53  5      x4 7.50  11.25 

54  7      x5     9.33  14.00 

Premo  Roll  Holder — 

For  Xo.  12  Premo 7.67  11  .50 

Banquet  Plate  Holders — 

7x17 5.83         8.75 

12x20 8.67  13.00 

Grafle.x  Plate  Holders — 

2K^x3.'4 1.17          1.75 

3'Ax4H 1.67         2.50 

3K'x5K 1.67         2.50 

4  x5     1  .67         2.50 

5  x7      2  .33         3.50 

Graflex  Color  Plate  Holders — 

2yix3'A 2.83         4.25 

3><x4      (Lantern  SUde) 2.83         4.25 

3'4X4J< 3.17  4.75 

4  X  5     3 .50  5 .25 

3^4  x5K 3.50  5.25 

5  X  7 4.17  6.25 

Graflex  Magazine  Plate  Holder — 

21^4X3'^ 8.00  12.00 

3]ixAyi 9.33  14.00 

4  x5      10.17  15.25 

3y;%5]i 10.17  15.25 

5  X  7      11  .33  17.00 

Lantern  Slide  Plate  Holders — 

3'i^x4     1.33  2.00 

Combination  Bromide  Paper  and  Plate  Holder — 

5  X    7 3.50  5.25 

8x10 4.83  7.25 


(Sliding  Ground-Glass  Carriage  for  Double  Plate  Holders)       San  Francisco  Branch  Xet       Net  List 

11x14  Sliding  Ground  Glass  Carriage,  with  one   11x14  Sterling  Plate 

Holder $24.50       $22.75       $35.00 

8  X  10  Ground-Glass  Carriage  with  one  8  X  10  Eastman  View  Plate  Holder. .  19.43  18.04  27.75 
-Adapting  Frame  for  fitting  8  x  10  Sliding  Ground  Glass  Carriage  to  11  x  14 

Century  Studio  Camera 3  .57  3  .32  5  .10 

No.  4  Shding  Ground  Glass  Carriage  with  8  x  10  Eastman  \'iew  Plate  or  Cut 

Film   Holder  for  Centur>-  Studio  Outfit  Xo.  4 19  ,43  18  .04         27  .75 
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KITS 

(condensed  price  list,  page  39.) 

R.  O.  Holder  Kits— 

4x5     $    .15       $    .25 

5      x7     21  .35 

5      x8 21  .35 

6Kx8K 24  .40 

7x11 30  .50 

8x10 v.: 30  .50 

11x14 .42  .70 

14x17 60         1.00 


(lens  boards,  continued) 

For  Graphic  Cameras — 

35-4  X  4J<  Speed  Graphic  Camera.  .S  .40  S    .60 

4  xS      Speed  Graphic  Camera .  .  .50  .75 
3 '4  x  5>f  Speed  Graphic  Camera  .  .  .50  .75 

5  X  7      Speed  Graphic  Camera .  .  .60  .90 
5       X  7      Stereoscopic  Graphic 

Camera 67  1  .00 

For  Miscellaneous  Cameras — ■ 

Century  Lantern  Slide  Camera 49  .75 

8      X  10    R.  B.  Enlarging  Camera        .53  .80 


LENSES 

(condensed  price  list,  p.\ge  40.) 

KODAK  ANASTIGMAT  /.  4.  5 


Lens 

in  barrel 

with   Iris 

Diaphragm        List  in- 

Net 

Tax 

eluding  tax 

No. 

30 

2]4x3% 

$20 .63 

$2.06 

%ii  .00 

No. 

31 

3Xx4K' 

23.44 

2.34 

37.50 

No 

37: 

4      x5 

27.19 

2.72 

43.50 

No. 

33 

3Xx5K 

33.44 

3.34 

53  .50 

No. 

34 

5      x7 

41  .56 

4.16 

66  .50 

BAUSCH  &  LOMB  KODAK 
ANASTIGMAT  LENS 


series/.  6.  3. 

List 
(tax  not 

Net 

included) 

No.O 

15^x2M. 

$12.00 

$18.00 

No.  1 

2Kx4K. 

13.33 

20.00 

No.  2 

35<x4X. 

14.67 

22.00 

No.  3 

4x5. 

15.00 

22.50 

No.  4 

3Xx5>^. 

18.67 

28.50 

No.  S 

5x7. 

25  .67 

38.50 

No.  6 

6K  X  8H  . 

34.67 

52.00 

LENS  BOARDS 

(condensed  price  list,  p.\ge  42) 

For  Graflex  Cameras — 

Net  List 

lA  Graflex  Camera $   .40  $    .60 

3A  Graflex  Camera 50  .75 

3X  X  4K  Auto  Graflex  Camera 50  .75 

4  x5      Auto  Graflex  Camera 50  .75 

5  X  7  Auto  Graflex  Camera  ...  .60  .90 
314  X  5K  Compact  Graflex  Camera  .50  .75 
5  X  7  Compact  Graflex  Camera  .60  .90 
3Xx4X  R-  B.  Telescopic  Graflex.  .50  .75 
4  x5  R.  B.  Telescopic  Graflex  .  .60  .90 
3X  X  4X  R.  B.  Auto  Graflex 50  .75 

4  X  5     R.  B.  Auto  Graflex 60  .90 

5  X  7     Press  Graflex 60  .90 

5      x7       Home  Portrait  Graflex.  .       .73  1.10 

5      x7      Stereo  Auto  Graflex 1.83  2.75 


MISCELLANEOUS 

C.\MER.\  PARTS,  FITTINGS,  ETC. 
(condensed  PRICE  LIST,  PACE  43) 

-Supplementary  Wide  Angle  Beds  for  Cycle 
Graphic  Cameras — 

4  x5       $   7.50  $11  .25 

5  X  7       9.00  13.50 

6'4  xS^-i 10.17  15.25 

8      X  10    11  .33  17.00 

Graphic  Sight  Finders — 

3X  X  4K 2.33  3.50 

3Kx5K. 2.33  3.50 

4  x5     2.33  3.50 

5  X  7     2.33  3.50 

Fine  Ground  Glass — 

Net  List 

4  X    5      .09  .15 

5  X    7      12  .20 

5      X    8      12  .20 

6K  X    8K IS  .25 

8      X  10     18  .30 

11      X  14      .45  .75 

14      X  17     90  1.50 

18      X  22      1.20  2.00 

Eastman  Adjustable  Lens  Hood — 

No.  0 1  .80  3  .00 

No.  1 2.10  3.50 

No.  2 2  .40  4  .00 

F.  &  S.  Lantern  Slide  .Attachment, 

8x10                                                 13.33  20.00 

Eastman  Dental  Film  Safe,  Each . .     2  .00  3  .00 

Graflex  Focal  Plane  Shutter  for  Eastman  View 
Camera — 

S      x7      14.67  22  .00 

6Kx8K 16.33  24.50 

8      xlO 18.67  28.00 

Eastman  Vignetter,  Each .83  1  .25 

F.  &  S.  Vignetter,  Each 9  .33  14  .00 


CARRYING  CASES 

(condensed  PRICE   LIST,  PAGE  46) 

Net 

Soft  Leather  Carrying  Bag  for  V.  P.  Kodak $   1   00 

Soft  Leather  Carrying  Bag  for  No.  1  Kodak  Special  Model  .A.  old  style 1  .33 

Soft  Leather  Carrying  Bag  for  No.  1  Kodak  Jr 1  ••''■^ 

Soft  Leather  Carrying  Bag  for  No.  lA  Kodak  Jr 1-50 

Soft  Leather  Carrying  Bag  for  No.  2C  Kodak  Jr 1-67 

Soft  Leather  Carrying  Bag  for  No.  3.\  Kodak  Jr 2  .00 

Soft  Leather  Carrying  Bag  for  No.  lA  Kodak,  No    l.\  Kodak  R.  R.  Type  and  No. 

lA  Special 1  -SO 

Soft  Leather  Carrying  Bag  for  No.  3  Kodak  and  No.  3  Special 1-67 

Soft  Leather  Carrying  Case  for  No.  3A  Kodak  and  No.  3A  Special 2  .00 

Leather  Hand  Carrying  Case  with  shoulder  strap  for  No.  1  Kodak  Jr,  or  No.  1  Kodak .  .  2.33 
Leather  Hand  Carrying  Case  with  shoulder  strap  for  No.  lA  Kodak  Jr.,  No.  lA  Ko- 
dak or  No    lA  R.  R.Type 2  .33 

L/eather  Hand  Carrying  Case  with  shoulder  strap  for  No.  2C  Kodak  Jr 2  .67 


List 
;  1 .50 

2  .00 
2.00 
2  .25 
2  .50 
3.00 

2  .25 

2  .50 

3  .00 


3  .50 
4.00 
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Leather  Hand  Carrying  Case  with  shoulder  strap  for  No.  3A  Kodak  Jr 

Leatlier  Hand  Carrying  Case  with  shoulder  strap  for  Xo.  3  Kodak 

Leather  Hand  Carrying  Case  with  shoulder  strap  fur  No.  3 A  Kodak 

Leather  Hand  Carrying  Case  with  shoulder  strap  for  Stereo  Kodak  Model  No.  1 .  . 

Belt  Carrying  Case  for  No.  1  Kodak  Jr.  (Russet  leather  only) 

Long  Grain  Leather,  Velvet-lined  case,  with  strap,  for  No.  1  Kodak  Special  (Model  A, 

old  style) 

Long  Grain  Leather,  Velvet-lined  case,  with  strap,  for  Model  B,  new  style 

Grain  Leather  Case,  Velvet-lined,  with  strap,  for  No.  \.\  Kodak  Special 

Grain  Leather  Case.  Velvet-lined,  with  strap,  for  No.  3  Kodak  Special 

Grain  Leather  Case,  V'elvet-lined,  with  strap,  for  No.  3.\  Kodak  Special 

Sole  Leather  Case  and  shoulder  strap  for  Premoette  Jr.  No.  1,  2 >i  x  SK 

Belt  Carrying  Case  (Sole  Leather)  for  Premoette  Jr.  No.  1 


Sole  Leather  Carrying  Case  with  strap  for  Premoette  Sr.  No.  LA.  2'A  x  4^. 
Sole  Leather  Carrying  Case  with  strap  for  Premoette  Sr.  No.  3 A,  3K  x  53^:2 

Sole  Leather  Case,  Velvet-lined,  for  Premo  No.  10 


Leather  Carrying  Case  for  No.  l.A.  Graflex 

For  3A  Graflex 

For  3J'4  X  4J'4  Auto  Graflex 

For  3J4  X  4^4  Auto  Graflex  and  Magazine  Holder 

For  4      X  5      Auto  Graflex 

For  4      X  5     Auto  Graflex  and  Magazine  Holder 

For  5      X  7     Auto  Graflex 

For  S      X  7      Auto  Graflex  and  Magazine  Holder. 

For  Auto  Graflex  Jr 

For  Auto  Graflex  Jr.  and  Magazine  Holder 

For  R.  B.  Graflex  Jr 

For  R.  B.  Graflex  Jr.  and  Magazine  Holder 

For  3  Vj  X  5>2  Compact  Graflex 

For  3}i  X  5K  Compact  Graflex  and  Magazine  Holder 

For  5      X  7      Compact  Graflex 

For  5      X  7      Compact  Graflex  and  Magazine  Holder 

For  3K  X  4^  R.  B.  Tele.  Graflex 

For  354  X  4X  R.  B.  Tele.  Graflex  and  Magazine  Holder 

For  4      X  5       R.  B.  Tele.  Graflex 

For  4      X  5       R.  B.  Tele  Graflex  and  Magazine  Holder 

For  3J4  X  4K  Revolving  Back  Auto  Grafle.x 

For  3H  x4'i^  Revolving  Back  .Auto  Graflex  and  Magazine  Holder. 

For  4      X  5       Revolving  Back  Auto  Graflex 

For  4      X  5      Revolving  Back  Auto  Graflex  and  Magazine  Holder. 

For  Press  Graflex 

For  Press  Graflex  and  Magazine  Holder 

For  Home  Portrait  Graflex 

For  Home  Portrait  Graflex  and  Magazine  Holder 

For  Finger  Print  Camera 

Sole  Leather  Carrying  Case  for  No.  0  Graphic 

For  3I4  X  4><  Speed  Graphic 

For  4      X  5      Speed  Graphic 

For  3>4  X  5  "'2  Speed  Graphic 

For  5      X  7      Speed  Graphic 

For  Stereo  Graphic 


Leatherette  Case  for  8  x  10  F.  &  S.  Commercial  Camera. 

For  11  X  14  F.  &  S.  Commercial  Camera 

For    7x17  Banquet  Camera 

For  12  x  20  Banquet  Camera 

Sole  Leather  Case  for  complete  No.  5  Cirkut  Outfit.  . 

For  No.  10  Cirkut  Camera  onlv 

For  No.  16  Cirkut  Outfit 


Keratol  Case — 

For  No.  6  Cirkut  Outfit 
For  No.  8  Cirkut  Outfit 

Sole  Leather  Case  for  No.  1  Crown  Tripod. 

For  No.  2 

For  No.  3 

For  No.  4 


Leatherette  Case  for  Kodak  Metal  Tripods  No.  0  or  No.  1 

Leather  Case  for  Nos.  0  to  2  inclusive 

Leather  Case  for  No.  6 


Net 

List 

$  2.83 

$  4.25 

2. .SO 

3.75 

3.00 

4.50 

4.00 

6.00 

2.33 

3.50 

2.67 

4.00 

2.67 

4.00 

3.17 

4.75 

3.17 

4.75 

3.67 

5. SO 

1  .29 

2.15 

1  .80 

3.00 

1  .89 

3.15 

2.55 

4.25 

8.70 

14.50 

4.50 

6.00 

6.56 

8.75 

5.81 

7.75 

6.19 

8.25 

6.56 

8.75 

7.69 

10.25 

10.88 

14.50 

11  .44 

15.25 

4.69 

6.25 

5.25 

7.00 

5.44 

7.25 

6.19 

8.25 

6.19 

8.25 

7.31 

9.75 

10.13 

13  .50 

11  .25 

15.00 

6.19 

8.25 

7.13 

9.50 

8.06 

10.75 

8.63 

11  .50 

7.50 

10.00 

8.06 

10.75 

9.19 

12.25 

10.31 

13.75 

13.50 

18.00 

14  .25 

19.00 

14.06 

18.75 

15.75 

21  .00 

7.69 

10.25 

3.00 

4.00 

6.38 

8.50 

6.75 

9.00 

6.75 

9.00 

8.63 

11  .50 

.  8.63 

U  .50 

9.75 

13.00 

11  .63 

15.50 

8.25 

11  .00 

8.63 

11  .50 

10.88 

14.50 

12.00 

16.00 

14.25 

19.00 

5.06 

6.75 

6.38 

8.50 

3.75 

5.00 

4.13 

5.50 

4.88 

6.50 

5.63 

7.50 

.60 

.90 

1  .80 

2.70 

2  .10 

3.15 
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MISCELLANEOUS 

CAMERA    ACCESSORIES,  ETC. 
(CONDEXSED    PRICE    LIST,   PAGES    49-51) 

San  Francisco   Branch 

Net  Net  List 

Century  Baby  Holder S  3  .50  S  3  .25  S  5  .00 

Century  Background  Bracket    per  pair 2  .45  2 .28  3  .50 

Eastman  Portable  Background  Carriers,  each 2 .40  4 .00 

Eastman  Home  Portrait  Focusing  Cloth, 40x48  inches,  bound,  silk  finish 1  .23  1  .75 

Eastman  Professional  Focusing  Cloth,  IK  yards,  bound,  heavy  rubber 1  .05  1  .50 

Century  Head  Rest 5.25  4.67  7  .00 

Century  Head  Screens — 

Model  A 6  .75  6  .00  9  .00 

Model  B 6.75  6.00  9.00 

Century  Universal  Head  and  Side  Screen 10  .13  9  .00  13  .50 

Eastman  Studio  Reflector 12.00  20.00 

Eastman  Home  Portrait  Reflector — Portable 4  .80  8  .00 

F.  &  S.  Home  Portrait  Reflector 8  .00  12  .00 


TRIPODS,  ETC. 

(condensed    PRICE    LIST,  PAGES  51-52) 

Century  12  Foot  Tripod — 

Net  List 

Each $19.67  $29.50 

Legs  only 16.50  24.75 

Crown  Tripods — 

No.  1 5  .00  7  .50 

No.  2 5  .33  8.00 

No.  3 6.17  9.25 

No.  4 7.00  10.50 

Professional  Tripod — 

For  Cameras  up  to  and  includ- 
ing 14x17 11  .33  17.00 

F.  &  S.  Collapsible  Stand. ...         8  .94  13  .75 

Eastman  Tripod  Brace,  Com- 
plete             .81  1  .35 

Crown  Tilting  Tripod  Top — 

No.  1 1  .47  2  .20 

No.  2 1  .77  2.65 

No.  4 2.20  3.30 

Professional 4 .83  7 .25 

BOXES 

(condensed    PRICE    LIST,   PAGE    67) 

Brownie  Developing  Box  No.  2       $1.17  $1.75 
Eastman     Developing    and     Fixing     Boxes     Hard 
Rubber — 

No.  2 2.67  4.00 

No.  3 4.00  6.00 

No.  3A 3.33  5.00 

No.  4 4.00  6.00 

BLOTTERS,  ETC. 

(condensed    PRICE    LIST,   PAGES    67-68) 

Blotting  Paper,  100  lb. —                        Net  List 

19x24perdoz.  sheets S    .60  $    .80 

19x24  per  quarter  ream.  ..  .          6.00  8.00 

19x24  per  half  ream 11.25  15.00 

19x24  per  ream 20.25  27.00 

Per  roll,about  75  lbs., 20  inches       15.75  21.00 

Blotting  Paper  E.xtra  Heavy,  1201b.— 

19  x  24  per  doz.  sheets 68  .90 

19  X  24  per  quarter  ream 7.31  9.75 

19  X  24  per  half  ream 13.50  18.00 

19x24  per  ream 24.75  33.00 

Per  roll,  about  75  lbs.,  24  in.  .        15.75  21.00 

Blotting  Paper  in  Rolls — 

20  inches  X  10  feet  (100  lb.)..             .30  .40 
24  inches  x  10  feet  (120  lb.)..             .45  .60 


BRUSHES 

(condensed    price    LIST,    PAGE    68) 

Rubber  Set  Brushes,  Bristle,  Black — 

Net  List 

1  inch $    .28  $    .40 

IK  inch .42  .60 

2  inch .53  .75 

2K  inch .60  .85 

3  inch .67  .95 

3  K  inch .81  1.15 

Eastman  Spotting  or  Red  Sable  Brushes — 

Net  List 

No.     1  to  No.    6 S    .13  S    .20 

No.     7  to  No.    9 17  .25 

No.  10  to  No.  12 23  .35 


CLIPS 

(condensed  price  list,  PAGE  68) 

Net  List 

Eastman  Film  Developing  Clips — 

3K  inch,  per  pair S    .19         S    .25 

3}'2  inch,  50  pairs  or  more,  with- 
out boxes,  per  pair .15 

5    inch,  per  pair .30  .40 

Eastman  Dental  Film  Clip  (Model  No.  2)  — 

Price,  per  dozen .73  1  .10 

Eastman  X-Ray  Film  Viewing  Clips — 

Per  dozen 1  .20  1  .80 


GRADUATES,  ETC. 

(condensed  price  list,  page  69) 

Eastman  Graduates — Engraved — 

Net 
1  dram S    .30 

1  ounce .30 

2  ounces    .30 

4  ounces .33 

8  ounces    .40 

16  ounces .67 

32  ounces 1  .13 

Eastman  Tumbler  Graduates — Engraved— 

2  ounces .27 

4  ounce* .40 

8  ounces .47 

16  ounces .67 

32  ounces 1  .00 


List 

$    .45 

.45 

.45 

.50 

.60 

1  .00 

1  .70 


.40 

.60 

.70 

1.00 

1  .50 
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R.  O.  C.  Tumbler  Graduates — Moulded — 

Per  Gross  Each 

Net  N'et 

2  ounces.  .. S   7  .20  S    .07 

4  ounces 9 .20  .09 

8  ounces 11 .60  .12 

16  ounces 21.60  .18 

32  ounces 38 .60  .36 

Eastman  Visible  Graduates 

Net 

2  ounces 20 

4  ounces 27 

8  ounces S3 

16  ounces 53 

32  ounces 67 

Measuring  Jugs 67 


Each 
List 
$  .12 
.15 
.20 
.30 
.60 


List . 
.30 
.40 
.50 
.80 

1.00 

1  .00 


HANGERS,  ETC. 

(condensed  price  list,  p.\ges  69-70) 

Film  Hangers — For  Cartridge  Film — 
No.  1,  No.  2,  No.  3,  No.   4  and 

No.  5,  price  each  any  size.   .  .   $    .26         S    .35 
Dental         Film         Developing 

Hangers,    each 83  1  .25 

LAMPS,  ETC. 

(condensed  price  list,  page  70) 

Net        List 

Kodak  Candle  Lamp,  each $    .24      $    .40 

Kodak  Candle     Lamp,     gross     or 

more,  each .20 

Brownie      Safelight     Lamp     with 
Series  I  Safelight 90       1  .35 

Kodak  Safelight  Lamp,  with  5  x.  . 

7  Series  I  Safelight 2.17       3.25 

Wratten  Safelight  Lamp  No.  1 .  .  . .        5  .40       9  .00 
Wratten  Safelight  Lamp  No.  2 4.05       6.75 

Crown  Flash  Lamp 1  .60       2  .40 

MISCELLANEOUS 

(condensed  price  list,  pages  73-76) 
Aprons — 

Rubber  Net  List 

No.  1 $1  .12  SI  .60 

No.  2 1  .23  1  .75 

No.  3 1  .40  2  .00 


Eastman  Laboratory 


No.  1. 
No.  2. 
No.  3. 


Net 
1  .12 
1  .23 
1  .40 


List 
1  .60 
1.75 
2.00 


Silk  Bolting  Cloth- 
Net  Per  Yard 

No.  1 $6  .38 

No.  2 5  .63 

No.  3 5.25 


Net 
SI  .99 
1  .88 
1  .76 
Net 
Eastman  Form  Holder Si  .05 


List 

S8  .50 

7.50 

7.00 


Sheets  18  x  20  in. 


Eastman  Etching  Knife  , 


1  .00 


List 
S2.65 
2.50 
2  .35 
List 
$1  .75 

1  .50 


Eastman  Filter  Cotton — 

1  ounce  pkg 

2  ounce  pkg 

4  ounce  pkg 

8  ounce  pkg 

1  lb.  pkg 


10  Ib.or  more 
asstd. 

S    .06       S 

.12 
.20 
.35 

.58 


Net      List 


.07 
.14 
.24 
.42 
.69 


i    .12 

.23 
.40 
.70 

1  .15 


Retouching  or  Magnifying  Glasses — 
Dozen  or  more 
of  one  size  Net 

3  inch SI  .50  SI  .67 

4  inch 2.25  2  .50 


Flashed  Opal  Glass — 

7x    7 

8x  10 

lOx  10 

lOx  12 

11  X  14 

14x  14 

14x  17 

16x20 

For  R.   B.  Enlarging  Camera, 
11  X  11 

Kodak  Enlarging  Outfit,  4^4  x 
6h 

No.  1  Crown  Printer,  9x11... 

No.  2  Crown  Printer.  12  x  ISK 

No.  IF.     &     S.      Professional 
Printer,  9x11 

No.  2  F.     &     S.      Professional 
Printer.  12  x  15,'< 

\V.  &  W.  Safelight  Lamp,  No.  1, 
61:,  x9"8 

Eastman  X-Ray  Reducing  Out- 
fit. 16  x  ISU 

Rubv  and  Orange  Glass — 

3/.'x45'g 

4  x  5     

5  x  7     

5      x  8 . 

6Kx8M 

7x    9 

8x10 

lOx  12 

11  X  14 

Gum  Paper — 

300  yards,  half  inch,  per  roll.  . 
Do.,  50   rolls,  per   roll 


Lantern  Slide  Binders — ■ 
Per  pkg.,  50  strips.  .  .  . 


Eastman  Post  Office  Paper — 
19  X  24,  per  dozen  sheets  .  . 
19  X  24,  per  ream 


R.  O.  C.  Retouching  Desk 

San  Francisco 
Branch 
Net 


Centurj-  Folding  Re- 
touching Frame. 


S3  .33 


Net 

S    .30 

.36 

.42 

.42 

.72 

.96 

1  .08 

1  .44 

.72 

.18 

.42 

1.08 

.42 
1.08 

.36 
1  .44 


.06 
.09 
.12 
.12 
.18 
.18 
.21 
.30 
.39 


.40 
.36 


.10 
3.00 


Net 


S3  .09 


Squeegees — 

Velvet  Rubber,  8  inch  (Special) 

Sleeve  Protectors — 

Eastman    Laboratory     Sleeve 

Protectors,  per  pair 

Rubber.  14  inch,  per  pair 

Glass  Stirring  Rods — 

8  inch 

10  inch 

12  inch  


Eastman  Thermometers,  each. .  . 

Gross  lots  assorted,  with  Glass 

Thermometer  Stirring  Rods, 

each 

Thermometer        Stirring       Rod 

(Glass)  9  inch,  each 

Gross  lots  assorted,  with  East- 
man Thermometers,  each.  . .  . 


.03 
.05 
.08 


.67 


List 
S2  .50 

3.75 


List 

S    .50 

.60 

.70 

.70 

1  .20 

1  .60 

1  .80 

2  .40 

1  .20 

.30 

.70 

1.80 

.70 

1  .80 
.60 

2  .40 


.10 
.15 
.20 
.20 
.30 
.30 
.35 
..SO 
.65 


.20 

.15 
4.50 

5  .25 
List 
S4.75 
.85 


1  .15 
1  .15 

.06 
.10 
.15 

.75 
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MOUNTING  PRESSES 

(condensed  price  list,  pages  76-77) 

Net  List 

Kodak  Dry  Mounting  Press  5x7,  gas  heated $15  .00  $22  .50 

1 1  X  14,  gas  heated '. 38  .00  57  .00 

11  X  14,  electric  heated,  including  Electric  Tacking  Iron, voltage  110  to  125,  also  220  60  .00  90  .00 

Eastman  Electric  Tacking  Iron,  each 8  .00  12  .00 


PRINTERS 

(condensed  price  list,  p.\ge  78) 

Net  List 

No.  1  Eastman  Printer Sll  .67  817  .50 

F.  &  S.  Professional  Printer — 

No.  1,8x10 30.75  41.00 

No.  2,  11x14 34.50  46.00 

Crown  Printer — 

No.  1,    8x10 23.63  31.50 

No.  2,  1 1  X  14 28  .88  38  .50 

PRINT  DRYERS 

(condensed  price  list,  page  78) 

Majestic  Print  Dryers — 

No.  1 S26.25  S35.00 

No.  5 41  .25  55.00 

PRINTING  FRAMES,  ETC. 

(condensed  price  list,  pages  79-80) 
Century   Printing  Frames— 

7x11 $    .99  SI. 65 

10x12 1.65  2.75 

11x14 1.80  3.00 

14x17 3.00  4. .50 

7x  17 2.67  4.00 

12x20 4.00  6.00 

16x20 4.33  6.50 

18x22 4. ,50  6.75 

20x24 5.00  7.50 

Cirkut  Printing  Frames — 
For  negative 

6K  in.  x30in 5.33  8.00 

6Kin.  x48in 6.33  9.50 

Sin.  X  4  ft 7.00  10.50 

8  in.  x  6  ft 9.50  14.25 

10  in.  X  4  ft 7.83  11.75 

10  in.  X  6  ft 11.00  16.50 

16  in.  X  6  ft 20.00  30.00 

F.  &  S.  Lantern  Slide  Contact 
Printing  Frame — 

4x5 2  .50  3.75 

5x7 2  .80  4.20 

MISCELLANEOUS 

(condensed  price  list,  page  79) 


Solid  Back  swivel,  8x8.  .  . 
Solid  Back  swivel,  10  x  10. 


S4.67 
5.33 


S7.00 
8.00 


RACKS 

(condensed  price  list,  page  80) 

San  Francisco 
Branch 
Net  Net  List 

Century  Negative  Rack  $1  .20         S   1  .07     $   1  .60 

TANKS 

(condensed  price  list,  p.\ges  81-83) 

Eastman  Plate  Tank,  4x5,  in- 
cluding Solution  Cup,  Plate 
Cage,  Loading  Fixture,  and 
Adjustable  Kit S2  .33       $3  .50 


Eastman  Plate  Tank,  5x7, 
including  Solution  Cup,  Plate 
Cage,  Loading  Fixture, 
without  kit S3  .67 

Eastman  Plate  Tank,  8  x  10, 
including  Solution  Cup,  Plate 
Cage,  Loading  Fixture,  with 
kit 6  .67 

Net 
Kodak  Film  Tanks — 

"  Brownie." 2  .33 

Vest  Pocket 2  .00 

2H  inch 3  .00 

3'x2  inch 3  .67 

5       inch 4 .33 

7      inch 5  .33 

Duplicating  Outfit  for  above — 

For  Brownie  Tank 1  .00 

For  Vest  Pocket 1  .00 

For  2  M  inch 1.50 

For  3!4  inch 1  .83 

For  5      inch 2. 17 

For  7      inch 2  .67 

Brownie  Commercial  Duplicat- 
ing Outfit  with  Tank  Cover  1  .50 
Commercial  Film  Tank  Devel- 
oping Outfit 24  .00 

Premo  Film  Pack  Tanks — 

Net 

No.  2 2  .33 

No.  3 2.67 


$5  .50 


10.00 

List 

3.50 
3.00 
4.50 
5. SO 
6.50 
8.00 


1  .50 
1  .50 
2.25 
2.75 
3.25 
4.00 

2.25 


List 
3.50 
4.00 


TRAYS 

(condensed  price  list,  pages  83-84) 
Eastman  Enamel  Trays — 

Net  List 

4x5 S      .45  $      .75 

4x6 .51  .85 

5  X    7 .66  1  .10 

7x    9 .90  1.50 

8x10 1.05  1.75 

10x12 1.50  2.50 

11x14  2.28  3.80 

14x17 3.18  5.30 

16x20 4.20  7.00 

18x22 7  .56  12  .60 

20x24 9.00  15.00 

23  x28 9.90  16.50 


TRIMMERS,  ETC. 

(condensed  price  list,  pages  84-85) 


Eastman  Margin  Gauge 


$2.33 


$3  .50 


WASHERS 

(condensed  price  list,  page  85) 

R.  O.  C.  Negative  Washers — 

4x5,  for  25  plates S3  .67 

5x7,  for  25  plates 4  .33 

8  X  10,  or  smaller,  for  30  plates.  5  .67 

14x  17 8  .00 


$5  .50 
6.50 
8.50 

12.00 
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ALBUMS 

(condensed  price  list,  pages  119-122) 

The  Agrippa —  Net 

*See  Note  Net  List 

5x    8  CA $    .58  $    .69  SI  .15 

5x8  LA 1  .13  1  .35  2.25 

7x11  CB 80  .96  1  .60 

7x11  LB 1.63  1.95  3.25 

10xl2CC 1.13  1.35  2.25 

10xl2LC 2.50  3.00  5.00 

9x14  CD 1.25  1.50  2.50 

9xl4LD 2.63  3.15  5.25 

The  Ajax — • 

5x8  BA 68  .81  1  .35 

7x  11  BB 90  1  .08  1  .80 

10x12  BC 1.38  1.65  2.75 

9xl4BD 1.50  1.80  3.00 


Artist's — 

No.    1,    No.    2.    No.    3, 

5Kx7 13  .15  .25 

Extra  Leaves,  Pkg.  of  5  .  .05  .09 
No.    4,    No.    5,    No.    6, 

7x10 18  .21  .35 

Extra  Leaves,  Pkg.  of  5 .  .  .07  .12 

Damascus — 

B    7x11 1.38  1.65  2.75 

C  11x14 2.25  2.70  4  ..50 

Forum — 

5Kx    7  AorN 38  .45  .75 

7      X  10  B  or  0 55  .66  1.10 

10  X    7  C  or  P 55  .66  1  .10 

11  xl4DorR 88  1.05  1.75 

SK  X    7  E 50  .60  1  .00 

7      xlOF 73  .87  1.45 

10  X    7  G 73  .87  1  .45 

11  xl4H 1.18  1.41  2.35 

Hercules — 

5x    8  BA 1.75  2.10  3.50 

5  X    8  GA 1  .63  1  .95  3.25 

7x11  BB 2.50  3.00  5.00 

7  X  11GB 2.25  2.70  4.50 

10x12  BC 3.50  4.20  7.00 

10xl2GC 3.25  3.90  6.50 

9xl4BD 3.75  4.50  7.50 

9xl4GD 3.50  4.20  7.00 

*Note:     Orders  of  S75.00  worth  (List)  or  more. 

assorted. 


Net 

Juno —                                *See  Note     Net  List 

5x8  G.A.  B.A.  C.A S    .58  S    .69  Si  .15 

7xllGB,  BB,  CB 80  .96  1.60 

KodSk — 

A-l  4Hx    7 1.50  1.80  3.00 

B-1   7      xll 2.25  2.70  4.50 

Nile— 

5x    8  .A 75  .90  1  .50 

7x  11  B 1  .00  1  .20  2  .00 

Othello— 

5x8  L.A. 1  .75  2.10  3.50 

5x    8  C.A 1.00  1.20  2.00 

7x11  LB 2.50  3.00  5.00 

7xllCB 1.50  1.80  3.00 

8  X  10  LC 2  .63  3.15  5  .25 

8  x  10  CC 1  .63  1  .95  3  .25 

llxl4LD 4.00  4.80  8.00 

11x14  CD 2.25  2.70  4.50 

Rhodes — 

5x8  C.\ 45  .54  .90 

5x    8  L.A 1.00  1.20  2.00 

7x11  CB 68  .81  1.35 

7x11  LB 1  .50  1  .80  3.00 

Thebes— 

5Mx    7  CA 50  .60  1  .00 

5Kx    7  LA 1.00  1.20  2.00 

7      xlOCB 73  .87  1  .45 

7  X  10  LB 1.50  1.80  3.00 

10      X    7  CC 73  .87  1  .45 

10  X    7  LC 1.50  1.80  3.00 

8  xlOCD 80  .96  1.60 

8      xlOLD 1.63  1.95  3.25 

11  X14CE 1.38  1.65  2.75 

11      X14LE 2.75  3.30  5.50 

Toledo — 

.Ji5x8 1.00  1.20  2.00 

B  7x  11. 1  .38  1  .65  2  .75 

Trojan — 

5x    8  B.A  or  GA 1.25  1.50  2.50 

7xllBBorGB 1.88  2.25  3.75 

10xl2BCorGC 2.75  3.30  5.50 

llxUBDorGD 3.00  3.60  6.00 

La  Novelle — 

7xllBB 80  .96  1.60 

*Nole;  Orders  of  $75.00  worth  (List)  or  more, 
assorted. 

Extra    Leaves   for    Albums;  No    change    in 
price. 


The  Amateur  P'older- 


KODAK  MOUNTS 

(co.ndensed  price  list,  p.vges  123-12-1) 


No.  1  . 
No.  lA. 
No.  2C. 
No.  3A. 


Price  Per  Doe. 


Net 

$    .33 

.37 

.38 

.40 


List 
$    .50 

.55 
.57 
.60 


Baltic— 

Per  1000                          Per  100  Per  50 

Net  List  Net  List  Net  List 

No.O S13.67  S20.50  Si  .40  $2.10  S    .70  $1.05 

No.  1    16 .67  25 .00  1  .73  2  .60  .87  1  .30 

No.  lA 18.33  27.50  1.87  2.80  .93  1.40 

No.  2    19.67  29.50  2.00  3.00  1.00  1.50 

No.  3    19  .67  29  .50  2  .00  3  .00  1  .00  1  .50 

No.  2C 20.33  30.50  2.07  3.10  1.03  1.55 

No.  3A 22.00  33.00  2.27  3.40  1.13  1.70 

No.  4      25  .67  38  .50  2  .67  4  .00  1  .33  2  .00 

No.  4A 32.00  48.00  3.33  5.00  1.67  2.50 

No.  5    40.00  60.00  4.13  6.20  2.07  3.10 
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Drimount — 

Inslip  Enlargement  Mount — 

Price  per 

Doz. 

Price  per  Doz. 

Net 

List 

Net 

List 

No.  A 

S    .30 

S    .45 

No.  A 

.     S    .60 

S    .90 

No.  B 

30 

,.45 

No.  B 

.60 

.90 

No.  C 

32 

.48 

No.  C 

.60 

.9C 

No.D 

34 

.51 

No.  D 

.60 

.90 

No.  E 

40 

.60 

No.  E 

.68 

1  .02 

No.  F. 

42 

.63 

No.  F 

.76 

1  .14 

No.  G 

44 

.66 

No.  G 

.84 

1  .26 

No.  H 

52 

.78 

No.  H.  .  .  . 
No.  T 

1  .00 

Price  per 

1  .00 

1  .50 

MDoz. 

1  .50 

Price  per 

■i  Doz 

S'o.  K.  .  .  . 

.68 

1  .02 

Net 

List 

Vo.  L  .... 

.68 

1  .02 

No.J 

S    .44 

S    .66 

No.  M  . .  .  . 

1  .24 

1  .86 

No.  K 

40 

.60 

No.  L 

44 

.66 

No.  M 

54 

Price  per  Pkg.  of  ,' 

.81 

;  Doz. 

Enlargement  Folder — 

EXTRA  COPIES 

No.  A-1 

Net 
.     S    .54 

List 
S    .81 
.81 

If  extra  copies  of  this  issue  of  the 
Trade  Circular    are   desired   please 

No.  A-2 

54 

No.  B-1 

62 

.93 

forward  vour  request  promptly. 

No.  B-2 

62 

.93 
1.05 
1  .05 
1  .11 
1  .11 

No.  C-1 

70 

No.  C-2 

.70 

No.  D-1 

74 

No.  D-2 

74 

Riviera — 

Per  lOOQ 

Per  100 

Per  50 

For  Prints 

Net 

List 

Net 

List 

Net 

List 

1 K  X  2     

S  8.00 
8.67 
9.67 

S12  .00 
13.00 
14.50 

S    .83 

.90 

1  .00 

SI  .25 
1.35 
1  .50 

$    .43 
.47 
.50 

$    .65 

iH  x2K 

.70 

2Xx2X 

.75 

2%'x3K 

10.33 
12  .00 

15  .50 
18.00 

1  .07 
1.23 

1  .60 
1.85 

.53 
.63 

.80 

2Kx4X 

.95 

3Kx3K 

12.00 

18.00 

1  .23 

1.85 

.63 

.95 

3Kx4X 

12.00 

18.00 

1.23 

1  .85 

.63 

.95 

2Hx4ys 

14.00 

21  .00 

1  .43 

2.15 

.73 

1  .10 

4      xS     

15.33 
15.33 

23.00 
23.00 

1.57 
1.57 

2.35 
2.35 

.80 
.80 

1  .20 

3J<x5K 

1.20 

4Kx6K 

20.00 

30.00 

2.07 

3.10 

1  .07 

1  .60 

5      x7 

22  .00 

33.00 

2.27 

3.40 

1  .17 

1  .75 

Stereo  Mounts — 

Per  1000 

Per  100 

Per  50 

Net 

Li5t 

Net 

List 

Net 

List 

3K  X  7 

S8  .ii 

S12.50 

S    .87 

SI  .30 

S    .43 

S    .65 

Triumph — 

Per 

100 

Per  50 

Net 

List 

Net 

List 

.A.-1.  . 

$4.00 
4.00 
5.33 
5.33 
6.67 
6.67 
7.00 
7.00 

S6.00 

6.00 

8.00 

8.00 

10.00 

10.00 

10.50 

10.50 

$2.00 
2.00 
2.67 
2.67 
3.33 

3.50 
3.50 

S3  .00 

.\-2 .  .  . 

3.00 

B-1... 

4.00 

B-2 

4.00 

C-1 

5.00 

C-2 

5.00 

D-1 . 

5  .25 

D-2 

5.25 

SYSTEM  FOR  PHOTOGRAPHIC  STUDIO 

(COXDEXSED  PRICE  LIST,   P.\GE    125) 

Net  List 

Eastman  Studio  Follow-up  Cards,  per  100 S    .54  S    .90 

Eastman  Studio  Follow-up  Cards,  per  1000 4  .35  7.25 

Extra  Ruled  Studio  Register  Cards,  per  100 54  .90 

Extra  Ruled  Studio  Register  Cards,  per  1000 4  .35  7.25 
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INDEX 


Adapters  and  Backs Page  7 

Adapter  Frames 7 

Albums 13 

Aprons 11 

Auto  Graflex  Cameras 3 

Baby  Holder.  Centur>- 10 

Background  Bracket,  Century 10 

Background  Carriers,  Eastman  Ponabl< 10 

Backs.  R.  O.  C.  Enlarging 2 

Banquet  Cameras,  F.  &  S 2 

Banquet  Plate  Holders 7 

Banquet  Portrait  Film  Holders 7 

Beds.  Supplementary  Wide  Angle 8 

Blotting  Paper 10 

Boxes,  Developing  and  Fixing. iO 

Brownie  Cameras 1 

Brushes 10 

Cameras 1-7 

Carrying  Cases 8-9 

Century  Lantern  Slide  Camera •.  . . .  3 

Cirkut  Cameras  and  Outfits 2 

Clips 10 

Cloth,  Focusing 10 

Cloth,  Silk  Bolting 11 

Commercial  Cameras  and  Outfits 2 

Compact  Graflex 3 

Cotton,  Eastman  Filter 11 

Dental  Film  Clip,  Eastman 10 

Dental  Film  Safe.  Eastman 8 

Desk,  R.  O.  C.  Retouching 11 

Developing  and  Fixing  Boxes 10 

Dryers,  Majestic  Print 12 

Dry  Mounting,  Presses,  Kodak 12 

Empire  State  View  Camera 6 

Eastman  View  Cameras .    .  7 

Enlarging  Backs,  R.  O.  C.  .  .                            .  .  2 
Enlarging  Camera,  Graflex.  . 

Enlarging  Camera,  R.  B 

Etching  Knife,  Eastman 


3 
II 

Film  Developing  Clips 10 

Film  Hangers 11 

Film  HiiUlers 7 

Film  Pack  .Adapter 7 

Film  .Sheaths 7 

Film  Tanks 12 

Filter  Cotton.  Eastman 11 

Finders 8 

Fine  Ground  Glass 8 

Finger  Print  Camera,  F.  &  S 2 

Focal  Plane  Shutter,  Graflex 8 

Focusing  Clotti 10 

Form  Holder,  Eastman 11 

Frame,  Century  Folding  Retouching  1 1 

Frames,  Printing 12 

Glass.  Flashed  Opal 11 

Glass,  Ruby  and  Orange 1  i 

Glasses,  Retouching  or  Magnifying 1  i 

Graduates 10-11 

Graflex  Cameras 3-4 

Graflex  Enlarging  Camera 2 

Graflex  Film  Pack  Adapters 7 

Graflex  Focal  Plane  Shutter 8 

Graflex  Illuminator 2 

Graflex  Plate  Holders 7 

Graflex  Portrait  Film  Holders 7 

Graflex  Roll  Holders 7 

Graphic  (Cameras. 4 

Graphic  Sight  Finders 8 

Ground  (ilass  Carriages,  Sliding 7 

Ground  Glass.  Fine 8 

Guage,  Eastman  Margin 12 

Gum  Paper 11 

Hangers II 

Head  and  Side  Screen,  Century  Universal.  .  10 

Head  Rest.  Century 10 

Head  Screens,  Century 10 

Holders. 7 

Holder.  Eastman  Form II 


Home  Portrait,  Camera  No.  2,  F".  &  .S. 

Home  Portrait  Graflex 

Hood,  Eastman  Adjustable  Lens 

Illuminator,  Graflex 


•  Page 


Kits,  R.  O.  C.  Holder   8 

Knife,  Eastman  Etching 11 

Kodaks 5-6 

Laboratory  Stands,  F.  &  S 2 

Lamps 11 

Lanthern  Slide  Attachment,  F.  &  S 8 

Lantern  Slide  Camera 3 

Lenses 8 

Lens  Boards 8 

Lens  Hood,  Eastman  Adjustable.  .  8 

Magnifying  Glasses 11 

Margin  Guage,  Eastman 12 

Measuring  Jugs 11 

Mounting  Presses 12 

Mounts,  Kodak 13-14 

Naturalist's  Graflex 4 


Paper— Gum 11 

Eastman  Post  Office 11 

Plate  Holders 7 

Plate  Tanks 12 

Prenio  Cameras 6 

Premo  Film  Pack  Adapters 7 

Premo  Roll  Holder 7 

Press  Graflex 4 

Press,  Kodak  Dry  Mounting 12 

Print  Dryers,  Majestic 12 

Printers 12 

Printing  Frames 12 

Rack,  Century  Negative 12 

Reducing  Camera,  Eastman  X-Ray 2 

Reflectors,  Studio  and  Home  Portrait 10 

Retouching  Desk,  R.  O.  C 11 

Retouching  Frame,  Century  Folding 11 

Retouching  Glasses 11 

Reversible  Adapter  Backs  for  Century  Studio 

Cameras 7 

Revolving  Auto  Graflex 3-4 

Revolving  Back  Cycle  Graphic 4 

Revolving  Back  Enlarging  Camera 3 

Revolving  Back  Graflex,  Jr 3 

Revolving  Back  Telescopic  Graflex 3 

Ruby  and  Orange  Glass 11 

Safe,  Eastman  Dental  Film S 

Safe  Light  Lamps 11 

Sheaths,  Eastman  Film 7 

Silk  Bolting  Cloth 11 

Sky  Scraper  Camera 2 

Sleeve  Protectors 11 

Sliding  Ground  Glass  Carriages 7 

Speed  Graphic 4 

Squeeges 11 

Stereo  Auto  Graflex 4 

Stereo  Kodak 6 

Stereoscopic  Graphic. 4 

Sterling  Portrait  Film  Holders 7 

Stirring  Rods 11 

Supplementary  Wide  Angle  Beds , 8 

System  for  the  Photographic  Studio 14 

Tacking  Iron,  Eastman  Electric 12 

Tanks,  Plate  and  Film 12 

Telescopic  Gratlex,  K    H 3 

Tliermometers.  .  .11 

Travs .12 

Tripods 10 

Universal  Head  and  Side  Screens.  . .  10 

\'est  Pocket  .Autographic  Kodak. .=; 

View  Cameras 6-7 

X'ignetters 8 

Wasliers,  R.  O.  C.  Negative    12 

X-Ray  Film  View  Clips,  Eastman 10 

X-Ray  Reducing  Camera 2 
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SAYS: 


Push  Standard  Goods 


'in  the  ejfort  to  reduce  prices  retailers  are 
constantly  tempted  to  take  on  unbranded 
and  unknown  lines.  We  urgently  caution 
retail  clients  against  this  mistake.  Our  advice 
is  to  push  well  established  trade-marked 
nationally  advertised  goods.  When  prices 
are  established  on  such  goods  the  public  has 
confidence  in  the  fact.  On  unknown,  untried 
and  generally  uncertain  goods  the  claim  of 
price  readjustment  meanspractically  nothing." 
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